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TIyaina O. /I. YupapjiHHf KJACTEPHUM PO3BUTKOM TYPHCTHYHO-
peKkpeaniiHOrO MiANPUEMHHUITBA HA 3acagax MapkeTuHry. — Kpajidikauiiina
HAyYKOBa po00Ta HA MpaBax PYKOIHUCY.

Hucepraiiiss Ha 3700yTTS HAyKOBOTO CTyIeHsS JokTopa ¢diutocodii 3a
cnemianpHicTIO 076 «[liAMpueMHUIITBO, TOPriBis Ta Oip)KOBa ISUIBHICTB». —
KuiBchkuit HalioHanbHUM YHIBEPCUTET TEXHOJIOTIN Ta nu3ainy, Kuis, 2021.

HucepraiiitHa po6oTa € 3aBepIICHUM KOMIUIEKCHUM JOCHIKEHHSIM, SIKe
MPUCBSIYCHE aHAJI3y Ta y3arajJbHEHHIO TEOPETUYHHX IOJIOKEHb Ta (OPMyBaHHIO
KOHIIENTYATbHUX 3acaj]i yJOCKOHAJIECHHS YIPABIIHHA KIACTEPHHUM PO3BUTKOM
TYPUCTUYHO-PEKPEALIHOTO MiANMPUEMHHUIITBA HA 3aca/laX MAPKETUHTY.

AKTyaJbpHICTh TEMH AOCIHIDKEHHS IOB’S3aHa 13 3araJbHOE€BPONEHCHKUMHU
TEHJEHI[IIMA B  TIOCTIHHO 3pOCTAalOyid  poJl  YHOpaBiIiHHA  TYypUCTUYHO-
pekpeartiiiHoro c¢eporo SK OJHIEI0 3 HANUMNEepCHEeKTUBHIIIUX MIOAO0 PO3BUTKY
€KOHOMIKH CTajoro po3BUTKy. CydacHI YMOBHM OPCTKOi KOHKYPEHIi, IO
ICHYIOTh Ha TYPUCTHYHO-PEKpEAIliiHOMY pHHKY, MOKAa3HUKH EKOHOMIYHOI, a
TAaKOX TMOJITUYHOI HECTaOLILHOCTI B 0araThOX perioHax, HIBUIAKO 3pOCTaroyi
3aUTH 1 TOTPEOU TYPHCTIB JO3BOJIAIOTH JOCTIIKYBATH MPOOJIEMATHKY MO0
HEOOXITHOCTI TepexoAy Ha IHHOBALIMHUM IUIAX PO3BUTKY TYPUCTHYHO-
pekpeaniiiHoi cdepu. AKTYalbHICTb BHpIIIEHHA MpoOjaeM (OpMyBaHHS Ta
PO3BUTKY JIOKAJbHUX 1HHOBAIIMHUX CHUCTEM B TYPUCTHYHO-pEKpealliiiHiii cdepi,
CTAaHOBJICHHSI TIANPUEMHHIIBKUX CYO'€KTIB TYpPUCTHUYHO-pEKpealiiinoi cdepu,
CTBOPEHHS MEPEIYMOB JJIs 301IbIIIEHHS 1HHOBAIIITHOT aKTUBHOCTI B JaH1{ raays3i B
yMoOBax TyioOamizallii, B XOJi $KOi CyO'€KTH TOCIOJAPIOBAaHHSA TYPUCTUUIHO-
pekpeartiitHoi cdepu NOTPeOyIOTh BH3HAYCHHS TIEPCIIEKTUBHUX HAIPSIMKIB
PO3BUTKY 3a IOIOMOT'O0 €KOHOMIUHUX, (DIHAHCOBHX 1 OpraHi3allifHIX BaXKETIB 5K
3 OOKy OprasiB Jep>KaBHOTO YIMPABIIHHS, TaK 1 I1HAWUBIAyaJIbHUX 3aXOiB
CaMOpPETYJIIOBaHHS.

HucepraitiiiHy poO0OTy BUKOHAHO BIAMOBIIHO JI0 IUIAHY HAYKOBO-TOCIIITHUX

pob6iT kadenpu mianpueMHMIITBA Ta Oi3Hecy KwuiBChKOro HallloOHaJIbLHOIO



YHIBEPCUTETY TEXHOJIOT1M Ta Au3aiiHy: «YTpaBliHHA 1HHOBALIMHUM PO3BUTKOM
HOiANPUEMHUIITBA Ha 3acajlax KiacTepuszaiii» (HOMep JepaBHOI peecTparti:
0120U103264), B pamkax sIKOi 3almpOIOHOBAHO HAayKOBO-METOJMYHUN MiAXI]
IIOJI0 BU3HAYEHHS aJamnTaiii MapKeTHHTy B yNPaBIiHHI KJIACTEPHUM PO3BUTKOM
TYPUCTHYHO-PEKPEALITHOrO MIANPUEMHUNTBA; Ta TeMH «CTBOpPEeHHs XaKaToOH-
€KOCHCTEMH COIaIBHOI IHTETpallii MOJIOA1 JJIs TIOCHJICHHS HaIllOHAJIBHO1 O€3IeKn
B yMmoBax 3amoOiranHs cnamaxy mnaaaemii COVID-19» (momep peecrparii:
16.04.71 JIb), B pamMkax sikoi aBTOPOM OOIPYHTOBAHO IIJIXOJHU O MOJCITIOBAHHS
CUCTEMU MIANPUEMHHIIBKOT AISUTBHOCTI Y €KOCUCTEMI.

Mertoro aucepTaliiHOro AOCIIPKEHHSI BU3HAYEHO HAYKOBE OOIPYHTYBaHHS
TEOPETUYHUX 3acajJ Ta PO3pPOOJICHHS HAyKOBO-NPAKTUYHUX MPOMO3ULIA L1010
YIOPABIIHHS KJIACTEPHUM PO3BUTKOM TYPUCTHYHO-PEKpPEALIITHOTO
HiANPUEMHUIITBA HA 3acajaX MapKETUHTY.

OO6’ekTOM JOCTIIPKEHHS € TPOLIeC YIPaBIiHHA KJIACTEPHOIO OpraHi3alli€lo
TYPUCTHUYHO-PEKPEALIIHOTrO MIANMPUEMHULITBA HA 3acalaXx MApKETUHTY.

[IpenmMeToM  JOCHIUKEHHSI € CYKYNHICTb TEOPETUYHHMX  IOJIOKEHb,
OPUHIMIIB, METOMIB Ta IHCTPYMEHTIB 3a0€3MEYEeHHs MpPOLECY YIPaBIIHHS
PO3BUTKOM TYPUCTUYHO-PEKPEALIHHOTO MIANPUEMHUIITBA HA 3acafaX MapKETHHTY.

Jist meoro B poboti Oyno chopmMoBaHO Ta PO3B’SI3aHO 3aBIAHHA, IO
JO3BOJIMJIO  OTpUMAaTH HOBI, a00 Taki, SKI XapaKTepU3yHThCS HOBHU3HOIO
pE3yJIbTATH:

1. BuBuYeHO iCTOpMYHI Ta cydacHi yMOBU (HOpPMYBAHHS E€KOHOMIYHOI
IPUPOAN KJIACTEPHOI OpraHizallli TypUCTUYHO-PEKPEALIMHOrO MiANPUEMHULITBA.
3a pesyabTaTaMu TMPOBEACHOTO JOCHTIKEHHS OICHAN0 ROOANbUIOZ0 PO3GUMKY
HayKOBE OOTPYHTYBAHHS T€OPIi €BOIIOLII MAPKETUHTY TYPUCTUYHO-PEKPEALIHHOTO
KOMIUIEKCY, SIKA{, HAa BIAMIHY B1Jl ICHYIOUUX MIJXOIB, MPEACTABICHO K YAaCTHHY
3arajbHOI CHCTEMH TEOpli YyMNpaBIiHHSI MapKETUHIOM PO3BHUTKY TYPUCTHYHOI
pekpearii, Je MapKeTUHTOBUM PO3BUTOK € 3IaTHICTIO CyO'€KTa TYpHCTHYHO-

peKpeanifHoro KOMIUIEKCY KOHKYpYBaTH y 30BHIIIHBOMY CEpEIOBHIIN 1



3aJJOBOJIbHATH TMOTPEeOM HACEJICHHS B TYPUCTUYHO-PEKpEAllliHUX MOCIyrax Ha
OCHOBI MapKETHHTOBO-OP1€EHTOBAHOIO yIIPABIIHHS.

2. JIocmipKeHO TeOopeTUYHEe MIATPYHTS Ta OcCOOJUBOCTI (hOopMyBaHHS
BITYM3HSHOI MOJENl KJIACTepHOI Jep>KaBHO-TIAPTHEPCHKOI  B3ae€MOIi
PO3BUTKY MIANPUEMHULITBA. B pe3ynbraTi dicmano nooanvuio2o po3eumky
HNOHATIMHO-KAaTEropiaJlbHUM  amapaT  Teopli ~ MapKETHMHIOBO-OPIEHTOBAHOI'O
YIPaBIiHHS TYPUCTHUYHO-PEKpEAIIHIM HIANPUEMHHUIITBOM B YACTHHI YTOYHEHHS
cyTHOCcTI  NOHATH:  «Pekpeauiss»;  «TypucTuuHO-pekpeariiiiHa  MOCIyray;
«TypucTuaHO-peKpeariinui MOTEHIIaI»; «TypuctuuHo-pekpeariitnuit
KoMIuieke»; «TypucTuuHo-pekpeaniiHuil Kiacrtepy»; «MapKeTHUHI TypUCTUYHO-
peKpealiiHuX TEPUTOPI.

3. BusHaueHo HampsMH 3acCTOCYBaHHS MAapKETUHTY B  YIpaBIiHHI
KJIACTEPHUM  PO3BUTKOM TYPUCTHUYHO-PEKpEAlifHOro MiANPUEMHULITBA. 32
pe3ysbTaTaMu  JIOCHIKEHHS OOIPYHTOBAaHO, 110 BHUKOPUCTAHHS HAyKOBO-
METOJAMYHUX MIAXOAIB /0 PO3pOOKM MEXaHI3My 3a0e3MeYeHHs] MapKETUHIOBO-
OpPIEHTOBAHOTO YTMPABIIHHS KJIACTEPHUM PO3BUTKOM TYPUCTHUYHO-PEKpEALiHOrO
HIAIPUEMHUIITBA CIIPSIMOBAHO HA peajlizallil0 HasBHOTO COLIAIbHO-€KOHOMIYHOIO
MOTEHIIIATY JACPKaBH.

4. TlpoBeneHo aHali3 CTaHy JAEpPKABHOTO PEryJIIOBaHHS KJIACTEPHOI
opratizaunii  pO3BUTKY  TYPUCTUYHO-PEKpPEALIMHOr0  MIANPUEMHUITBA B
HaIllOHAJIBHIN eKOHOMIIll. BIiAMoOBiAHO 40 IIbOTO, YOOCKOHANEHO METOIUYHUM
MIJIX1J 100 OLIHKKA PIBHS PO3BUTKY TYPUCTUYHO-PEKpPEAIIHHOrO MOTEHIaTy
TYPUCTUYHO-PEKPEALMHUX MTIAIPUEMHHUIIBKAX KOMIUIEKCIB B PO3pi3l PETIOHIB
VYkpainu 1o, Ha BIAMIHY BiJ ICHYIOUHX, BKIJIIOUA€ MPOIEC BIIOOPY KIFOYOBHUX
JETEPMIHAHT iXHBOTO PO3BUTKY, MOJIENb OLIIHIOBAHHS TYPUCTUYHO-PEKPEALITHOTO
MITPUEMHHUITBKOTO KOMITIEKCY Ta chopMoBaHy TpadiuHy Mozenb, SK 0a30By IS
XapaKTePUCTUKU T€OMapKETUHTOBUX CUCTEM.

5. IlpoBegeHO MOHITOpPUHI 3apyODKHOI Ta BITUM3HSHOI MPAKTUKU
3aCTOCYBaHHS MapKETHHTY B YIIPaBIiHHI KJIACTEPHUM PO3BUTKOM TYPUCTHYHO-

peKpeariiiHoro MiANPUEMHUIITBA Ha 0a3l SKOTO YOOCKOHAIEHO HAyKOBO-



METOJUYHUNA MiAXiA A0 OI[IHKM TYPUCTUYHO-PEKpEalllHUX pPecypciB, SIKMUH Ha
BIIMIHY BiJl ICHYIOUHX, IHTErpy€ KOMIUIEKCHY OIIHKY JIOKaJbHUX CKJIQJO0BUX -
(GhiHaHCOBO1, MAPKETUHIOBOI, TEXHIKO-TEXHOJIOT1YHO1, IHHOBAIIIMHO1, BAPOOHUYO] 1
KIIEHTCHKOT, JO3BOJISIE Y KOHTEKCTI MapKETHHTOBO-OPIEHTOBAHOTO YIPABIIIHHS
KJIACTEPHUM PO3BUTKOM TYPUCTUUYHO-PEKPEAIIHHOTO MIIPUEMHHUIITBA T€HEPYBATH
OKpPEMHUMH CKJIQJIOBUMH TYPUCTHUYHO-PEKPEALIMHOr0 MOTEHINaNy A peai3allii
HOro OCHOBHUX (YHKIIIH, 110 B CBOIO 4Yepry BIUIMBAE Ha KiHIEBe (popMyBaHHSA
CTpaTEeriyHuX MEePCIEeKTUB PO3BUTKY, IK OKPEMHX PEeKpeallifHuX Ccy0'eKTiB, TaK 1 B
LIJIOMY TYPUCTUYHO-PEKPEALIMHOTO KOMILJIEKCY.

6. [liarHOCTOBAaHO BILJIMB MAapKETUHTY B YIIPaBIiHHI KJIACTEPHUM PO3BUTKOM
TYPUCTUYHO-PEKPEALIHOr0 MiANMPUEMHHUIITBA. BIiAMOBIIHO 10 1BOTO,, dicmano
ROO0AIbULO020 PO36UMKY HAYKOBO-METOIUYHUM MIAX1/T 10 OI[IHKY PiBHS JIOSIILHOCTI
CIOKHUBA4YIB TYPUCTUUYHO-PEKPEAIINHOTO TPOAYKTY, SKUH, Ha BIAMIHY BIJ
3arajJibHONIPUHUHATOTO, (OPMYEThCS Ha OCHOBI OIIHOK psAy JACTEPMIHAHTIB
JOSUTBHOCT1  (TypUCTUYHO-pEKpealiifHa pemnyTais TypUCTHYHO-PEKpEaLiitHOi
TepuTOpli, comianbHa artMmocdepa, iHbOpMmarliiiHe 3a0e3neueHHs, aWJeHTUKH,
iHpacTpykTypa 1 YyOpaBliHHS) Ta JO3BOJSI€E BU3HAYUTH THUM  CIOXKWBYOI
JOSTBHOCTI, 1, B MOJAJBIIOMY, PO3POOMTH 3aXOIud IIOAO 3a0e3nedcHHs
30aJJaHCOBAHOCTI  IHTEpPECiB  CYO'€KTIB  COIIIaIbHO-€KOHOMIYHOI  CHUCTEMHU
TYPUCTHYHO-PEKPEAIIHHOTO MiAMTPUEMHHUIIBKOTO KOMIUIECKCY.

/. 3amporoHOBAaHO HAYKOBO-METOAWYHHM TIAXiM II0JAO0 BHU3HAYCHHS
ajanTtaimii MapKEeTUHIy B YIPABIIHHI KJIACTEPHUM PO3BUTKOM TYPUCTUYHO-
peKpeaniifHoro MiANPUEMHHUIITBA, IO JJO03BOJUB 6Hnepuie CPOPMYITIOBATH Ta
HAyKOBO OOTPYHTYBAaTH KOHIIENTyaJdbHI TIOJIOXKEHHS MI0JI0 MapKETHUHTOBO-
OpIEHTOBAHOTO YIPABIIHHS PO3BUTKOM TYPUCTUYHO-PEKPEALITHOTO
MIIPUEMHHIITBA, SKI O0'€HYIOTh TEOPETUYHI, METOJOJOTIYHI, aHATITHYHI 1
MpakTU4YHI  0a3uCHI €JIEeMEHTH MEXaHI3My MapKeTHHTOBOTO-OPIEHTOBAHOTO
YOPaBIIHHS PO3BUTKOM TYPUCTUYHO-PEKpEALITHIX 1 IPUEMHHUIIBKAX
KOMITJIEKCIB 1 BpaXOBYIOTh T€OMApKETUHTOBI aClIEKTH 1X ()OpMYBaHHSI, YIIPABIIHHSA

3HAHHSIMU B CHCTEMi 3a0€3ME€UEHHS] TYPUCTUYHO-PEKPEAlIHHUMU TOCIyraMu,



OIIIHKY  TYPUCTUYHO-PEKPEAI[iiHOTO TOTEHIllaly, pIBEHb 1HHOBAIIIHOCTI
TYPUCTHYHO-PEKPEAIIHHIX TOCIYT, TUIl JOSIBHOCTI CHOXKUBAYiB TYpPUCTHYHO-
peKpealifHoro NpoayKTy.

8. Po3pobneHo Mojenb KiIacTepHOi opraHizaimii pPO3BUTKY TYpPHUCTUYHO-
peKpealifHoro MIANPUEMHHUIITBA HA 3acalaXx MapKETHHTy. Y pe3ysbTari
yoockonanena hopmaiaizoBaHa MOJIEIb IIPOIIECY PO3POOKH YIIPABIIHCHKUX PIIICHb
B MapKETHHTOBO-OPIEHTOBAHOMY  YMpPaBIiHHI  KJIACTEPHUM  PO3BUTKOM
TYPUCTUYHO-PEKPEANNHUMHU MIANPUEMHULIBKUMUA KOMILJIEKCAMH, BHUKOPUCTAHHS
AKO1 JJa€ MOXKJIMBICTh, Ha BIAMIHY BiJ ICHYIOUHX, BU3HAUUTH IIJILOBY KEPYIOUY
(GyHKLIIO0, 3 aKIIEHTOM Ha OCHOBHI XapaKTEPUCTUKU TYPUCTUUHO-PEKPEALINHOTO
H1ITPUEMHHUIIBKOTO KOMIUIEKCY 1 MPIOPUTETHI albTEPHATUBHU MPHU OOTPYHTYBaHHI
KOMILJIEKCY MAPKETHHIOBUX 3aXOA1B, 10 3a0€3MeUyI0Th COLIAIbHY Ta €KOHOMIUHY
pe3yAbTaTUBHICTD HOTO (DYHKIIIOHYBaHHS.

9. OOrpyHTOBaHO CHUCTEMY MOHITOPUHTY YIPaBIIHHA KJIACTEPHUM
PO3BUTKOM TYPHCTHYHO-PEKPEAIIMHOTO MiANPUEMHUIITBA 32 MOKA3HUKAMH
e(pEeKTUBHOCTI BUKOPUCTAHHS MAapKETUHTY. B pe3yibTari y10CKOHAJIEHO CHUCTEMY
MOHITOPUHTY YIPaBIiHHSA KJIACTEPHUM PO3BUTKOM TYPUCTUYHO-PEKPEALTIIMHOIO
MIPUEMHHIITBA 32 MTOKa3HUKaMH €()eKTUBHOCTI BUKOPUCTAHHS MapKETHHTY, SIKa,
Ha BIMIHY BIJ ICHYIOYHX, JO3BOJII€ BU3HAYWTH IMOTOYHUN CTaH 1 BpaxyBaTH
KJIFOUOBI MapamMeTpu Ta NPIOPUTETHI albTEPHATHBH B YIPaBIiHHI TYypUCTUYHO-
peKpeariiiiM MANPUEMHUIIBKIM  KOMIUIEKCOM, Ta (OpMYyBaTH KOMILIEKC
e(peKTUBHUX MApPKETUHTOBHUX YIPABIIHCHKUX pIlIEHh B KOHKYPEHTHOMY
CepeOBUIIL.

[TonoxxeHHss Ta HalBaroMimi pe3yibTaTH JUCEPTAIIAHOT  POOOTH
OIMyOJIIKOBaHO B 7 OCHOBHMX HAyKOBUX pO0OTax, 30KpeMa 3 CTaTTi y HayKOBHUX
daxoBux BUmaHHSIX KaTeropii b, 1 — y MikHapomHuMX 3apyOiKHHX BHJIAHHSX; 3
poOOTH ampoOaIliitHOTO XapakTepy.

KurouoBi cioBa: MapKeTHHI, KjacTepHa Oprasizauis HiANpUEMHUIITBA,
TYPUCTUYHO-PEKPEAIIfHI ~ KOMIUIEKCH, TYPUCTUYHO-pEKpealliifHi  KJIacTepH,

MapKETHUHIOB1 YIPABIIHCHKI PIIIEHHS, KOHKYPEHIIS, KOHKYPEHTHE CEepPEI0BHILIE.



SUMMARY

Gulina O. D. Management of cluster development of tourist and recreational
entrepreneurship on the basis of marketing. - Qualifying scientific work on the
rights of the manuscript.

Thesis submitted for the Degree of Doctor of Philosophy, specialty 076
Entrepreneurship, Trade and Exchange Activities. — Kyiv National University of
Technologies and Design, Ministry of Education and Science of Ukraine, Kyiv,
2021.

The dissertation is a completed comprehensive study, which is devoted to
the analysis and generalization of theoretical positions and the formation of
conceptual foundations for improving the management of cluster development of
tourism and recreational entrepreneurship on the basis of marketing.

The relevance of the research topic is related to the European trends in the
ever-growing role of tourism and recreation management as one of the most
promising for the development of a sustainable economy. The current conditions of
fierce competition in the tourism and recreation market, indicators of economic
and political instability in many regions, rapidly growing demands and needs of
tourists allow us to explore the need to move to an innovative path of tourism and
recreation. The urgency of solving problems of formation and development of
local innovation systems in the tourism and recreation sphere, the formation of
business entities in the tourism and recreation sphere, creating conditions for
increasing innovation activity in this area in the context of globalization, during
which tourism and recreation entities need determination of perspective directions
of development by means of economic, financial and organizational levers both
from public administration bodies, and individual measures of self-regulation.

The dissertation was performed in accordance with the research plan of the
Department of Entrepreneurship and Business of Kyiv National University of

Technology and Design: "Management of innovative business development on the



basis of clustering” (state registration number: 0120U103264), which proposed a
scientific and methodological approach to determining marketing adaptation in
management of cluster development of tourist and recreational business; and the
topic "Creation of a hackathon ecosystem of social integration of youth to
strengthen national security in terms of preventing an outbreak of pandemic
COVID-19" (registration number: 16.04.71), in which the author substantiates
approaches to modeling the business system in the ecosystem.

The purpose of the dissertation research is to determine the scientific
substantiation of the theoretical foundations and the development of scientific and
practical proposals for the management of cluster development of tourism and
recreational entrepreneurship on the basis of marketing.

The object of research is the process of managing a cluster organization of
tourism and recreational entrepreneurship on the basis of marketing.

The subject of the study is a set of theoretical provisions, principles,
methods and tools to ensure the process of managing the development of tourism
and recreational entrepreneurship on the basis of marketing.

To do this, the work formed and solved the problem, which allowed to
obtain new, or those that are characterized by novelty results:

1. The historical and modern conditions of formation of the economic nature
of the cluster organization of tourist and recreational entrepreneurship are studied.
According to the results of the study, the scientific substantiation of the theory of
marketing evolution of the tourist and recreational complex was further developed,
which, unlike existing approaches, is presented as part of the general system of
marketing management theory of tourist recreation in the external environment and
to meet the needs of the population in tourist and recreational services on the basis
of marketing-oriented management.

2. The theoretical basis and features of formation of the domestic model of
cluster state-partnership interaction of business development are investigated. As a
result, the conceptual and categorical apparatus of the theory of marketing-oriented

management of tourist and recreational entrepreneurship was further developed in



terms of clarifying the essence of the concepts: "Recreation”; "Tourist and
recreational service"; "Tourist and recreational potential"; "Tourist and recreational
complex™; "Tourist and recreational cluster”; "Marketing of tourist and recreational
areas".

3. The directions of application of marketing in management of cluster
development of tourist and recreational business are defined. According to the
results of the study it is substantiated that the use of scientific and methodological
approaches to the development of a mechanism for marketing-oriented
management of cluster development of tourism and recreational entrepreneurship
Is aimed at realizing the existing socio-economic potential of the state.

4. The analysis of a condition of the state regulation of the cluster
organization of development of tourist and recreational business in national
economy is carried out. Accordingly, the methodological approach to assessing the
level of development of tourist and recreational potential of tourist and recreational
business complexes in terms of regions of Ukraine has been improved, which,
unlike existing ones, includes the process of selecting key determinants of their
development, model of tourism and recreational business complex as a basis for
characterizing geomarketing systems.

5. Monitoring of foreign and domestic practice of marketing in the
management of cluster development of tourism and recreational entrepreneurship
on the basis of which improved scientific and methodological approach to the
assessment of tourism and recreational resources, which, unlike existing ones,
integrates a comprehensive assessment of local components - financial, marketing -
technological, innovative, production and customer, allows in the context of
marketing-oriented management of cluster development of tourism and
recreational entrepreneurship to generate individual components of tourism and
recreation potential to implement its main functions, which in turn affects the final
formation of strategic development prospects as separate recreational subjects, and

in general a tourist and recreational complex.



6. The influence of marketing in the management of cluster development of
tourist and recreational entrepreneurship is diagnosed. Accordingly, the scientific
and methodological approach to assessing the level of loyalty of consumers of
tourist and recreational product, which, in contrast to the conventional, is formed
on the basis of assessments of a number of determinants of loyalty (tourist and
recreational reputation of tourist and recreational area, social atmosphere,
information provision, identity, infrastructure and management) and allows to
determine the type of consumer loyalty, and, further, to develop measures to ensure
the balance of interests of the socio-economic system of the tourist and recreational
business complex.

7. A scientific and methodological approach to determining the adaptation of
marketing in the management of cluster development of tourism and recreational
entrepreneurship, which allowed for the first time to formulate and scientifically
substantiate the conceptual provisions for marketing-oriented management of
tourism and recreation entrepreneurship, combining theoretical, methodological,
methodological, practical basic elements of the mechanism of marketing-oriented
management of development of tourist and recreational business complexes and
take into account geomarketing aspects of their formation, knowledge management
in the system of tourist and recreational services, assessment of tourist and
recreational potential, level of innovation of tourist and recreational services, type
of consumer loyalty product.

8. The model of the cluster organization of development of tourist and
recreational business on the basis of marketing is developed. As a result, the
formalized model of the process of development of management decisions in
marketing-oriented management of cluster development of tourist and recreational
business complexes is improved, the use of which allows when substantiating a set
of marketing activities that ensure the social and economic effectiveness of its
operation.

9. The system of monitoring the management of cluster development of

tourist and recreational entrepreneurship according to the indicators of marketing



efficiency is substantiated. As a result, the system of monitoring the management
of cluster development of tourism and recreational entrepreneurship in terms of
marketing efficiency, which, unlike existing ones, allows to determine the current
state and take into account key parameters and priority alternatives in tourism and
recreation business management, and to form a set of effective marketing solutions
In a competitive environment.

Regulations and the most important results of the dissertation work were
published in 7 main scientific works, in particular 3 articles in scientific
professional editions of category B, 1 - in international foreign editions; 3
approbation works.

Key words: marketing, cluster organization of entrepreneurship, tourist and
recreational complexes, tourist and recreational clusters, marketing management

decisions, competition, competitive environment.
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