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Hucepramiitna po0OoTa TPHUCBAYEHA JOCTI/DKCHHIO HayKOBO-METOJIUYHUX
MIIXOIB JI0 BIPOBA/HKCHHS KOHLEMIII XOJICTUYHOIO MAapKETUHTY B aNTEYHHUX
3aKjIajax B yMOBax JiKUTAII3alll].

XOMICTUYHAA MapKETUHT SK KOMIUIGKCHUW TIOTJIAM B YIPaBIiHHI CYyYacHUM
anTEeYHUM 3aKJIaJIOM IIOJISrae y TalllEHTOOPIEHTOBAHOMY IIIJIXOA1 IIPH 1HTerparii
(yHKLIOHAJIBHUX OpraHi3aliiHux mpoueciB. KoHueniis XOJICTUYHOTO MapKETHHTY
BXK€ TPUBAIUN YaCc BUKOPUCTOBYETHCSA Yy AISUIBHOCTI 3aKOPJOHHMUX ANTEUHUX 3aKJIaiB
(A3), omHak y BITYM3HAHIN dapmarii JaHUW MIAX1A TOKK 1€  IIUPOKO HE
BUKOPHCTOBYEThCS. BIpOBa/KEHHS  XOJICTUYHOTO MApKETHUHTY TOTpedye BiX
iAIpUEMCTB (hapMalleBTUYHOTO CIIPSIMYBaHHSI BUKOHAHHS MEBHUX J1H, K1 1 3yMOBJISITh
YCHIIIHY 1HTErpanilo ILUIICHOI KOHIENUli B €IWHYy 3JarojkeHy cucremy. Came
JTOCHIDKCHHSI  HAyKOBO-METOAWYHUX  MIAXOMIB JO  BIOPOBAKCHHS  KOHLEMIIIT
XOJIICTUYHOTO MapKeTUHTY B A3 B ymMoBax HU(poBOi TpaHchOpMaIlii CTAI0 HAYKOBUM
HaAIpsAIMKOM HaIIoi JucepTariiHoi podotu. [[ns mporo Oyno BHU3HAYEHO OCHOBHUU
BEKTOp poOOTH, cPOPMOBAHO Ta OMPAI[LOBAHO METOAUKY JOCIIKEHHS, JIJIsT KOKHOTO 3
PO3IUTIB qucepTalliitHoi poOoTH OyJI0 BU3HAYEHO OCHOBHI 3aBJIaHHS Ta IHCTPYMEHTApii
MPOBE/ICHHSI HAYKOBHX JIOCIIJIKEHb.

llepwuii po30in oucepmayitinoi pobomu TPUCBAUCHUN aHANIZY JIITEPATypPHUX
JUKEPEJl 1010 CYTHOCTI XOJIICTHYHOTO MapKETUHTY SIK Cy4aCHO1 KOHIIEMI[lT YIIpaBIiHHS
dbapmaneBTUYHOIO OpraHizaifiero. TeopeTHYHUN aHali3 Cy4acHOi JIiTepaTypu IOKa3aB

HasBHICTh HAYKOBUX JOCIIJPKEHb 3aKOPJOHHUX Ta BITUM3HSHHUX HAYKOBIIIB, Yy SIKHUX
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MPE/ICTABIICHO PE3yJIbTaTU BUBYCHHS XOJIICTUYHOTO MAPKETUHTY SIK Cy4acHOi KOHIISIII1,
OJIHAK TiX0JaM IIOJ0 BIPOBAPKECHHS KOHIICTIIT XOJICTUIHOTO MApKETHUHTY caMe Y
TSATBHICT A3 NPUAUIIETBCS  HENOCTaTHRO yBaru Cepell  HayKoBIIB. byro
POaHATI30BaHO Ta CHCTEMAaTH30BAaHO HOPMATHBHO-MIPABOBY 0a3zy VYKpaiHM 10110
BIIPOBA/KCHHS Ta 3aCTOCYBaHHS ITU(POBUX TEXHOJOTIH y dapmareBTuuHiii chepi, a
TaKOX TMPOBEJIEHO OIJIAJ 3aKOPJOHHOTO Ta BITYM3HSHOTO JOCBIAY BUKOPUCTAHHS
mubpoBUX I1HCTPYMEHTIB 3 METOI0 3a0e3nedyeHHs (apManeBTUYHOI JOMOMOTH
HACEJICHHIO Y KOHTEKCT1 XOJICTUYHOIO MAPKETUHTY.

Y opyeomy pozoini oucepmayivinoi pobomu ONUCAHO METOAOJOTIIO0, BUILICHO
00’€KT Ta TIpeAMET, MaTepianMm Ta METOAW JOCHiDKeHHsA. [lpm miarorTosi
avcepTaniitHoi poOoTh OyI0 OMMCaHO Ta BUKOPHCTAHO SK 3araJlbHOHAYKOBI, Tak 1
KOHKPETHO-HAYKOBI ~ METOJIM  aHalli3y 3aJJisl  peaii3aiii IOCTaBJIE€HOI METH
JTUCEPTAIITHOTO JTOCHIPKCHHS, 30KpeMa HaBEJACHO XapaKTEPUCTUKY PECIIOHJEHTIB, IO
IpUiiMaIK y4acTh B aHKETHUX ONUTYBaHHSIX.

Y mpemwvomy pozoini Oucepmayiiinoi pobomu  Oym0  OOTPYHTOBAHO
BIPOBA/DKCHHS KOHIICMINT XOJICTUYHOIO MApPKETUHTY 3a YMOB JIIJDKHTaIi3allii
(bapManeBTUYHOTO CEKTOPY, 30KpeMa JeTaJbHO OIKCAHO CKJIAJIOBI XOJICTUYHOTO
NIAXOAy: BHYTPIIIHIA MApPKETHHI, COLAIbHO-€TUYHUN MAPKETHUHT, I1HTErpOBaHUMN
MapKETHUHT 1 MAPKETUHT B3a€EMOBIIHOCHH.

Posrnsayto OesnepepBuuii mpodeciitnuii  po3sutok (bIIP) dapmamesTiB sk
IHCTPYMEHT BHYTPIIIHBOIO MApPKETHHIY, W10 TMOJSIrae HE JIMIIE Yy MIJBUIIEHHI
npodeciitHoro piBHs, a i y popMyBaHHI BHYTPIITHOT MOTHBAILIIT, PO3BUTKY JI1JIEPCHKUX
SIKOCTEW Ta PO3YMIHHSI MICIA Ta Bi3li anTeKu AK 3aKjiIagy OXOPOHHU 3JI0pPOB’s, IO 1
3a0e3mnedye MaIl€eHTOOPIEHTOBAaHUM Tiaxia. BpaxoByroun kapaHTMHHI OOMEKEHHS,
cnpuunHeHi COVID-19 Tta BoeHHu# cTraH y Kpaini, 1udpoBi miatrGopmMu craiu
CydyacHUM Ta €()EeKTUBHUM IHCTPYMEHTOM 3alydeHHs (apmaileBTiB 10 Oe3mnepepBHOI
ocBiTdu. lIlnsxom BuBueHHS ayMku 745 dapmaneBtnunux ¢axiBuiB (OD) 3 pizHuX
perioHiB YKpaiHM BCTAaHOBJEHO, IO NEpPeBa)kHAa KIIbKICTb ONUTYBaHUX (axiBLIB
(77,3%) BBaxkaroTh IHTEPHET-PECYPCH BAXIIMBUM THCTPYMEHTOM Y MIABUIICHH] X 3HAHb

Ta KOMIIETEHI[Ii — II€ CBIAYUTH MPO BUCOKUH PIBEHb MPUXWIBHOCTI (papMarieBTUIHHX
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daxiBuiB A0 BUKOpPUCTaHHS IUdpoBUX TexHojorid y mnporeci BIIP. Jlume 8,2%
PECIIOH/ICHTIB B3araji He BUKOPUCTOBYIOTh IHTEPHET-NOPTAIU ISl MIABUILIECHHS CBOEI
npodeciitHoi KOMIETEHII].

Ockinpku KepiBHUITBO A3 Mae OyTH MakCHMalbHO OpIEHTOBAaHMM Ha
dbopmyBaHHs npodeciitnoi koManau PP, 3HaUYHA KUIBKICTh alTEK YacTO OpPraHi30BYE
BHYTPIIIIHI KOPIOPATHUBHI 3aX0/H, 30KkpeMa y nudpoBomy dhopmari, 3 METOIO HaBYAHHS
Ta OLIIHIOBaHHSA MNpOQeciiHUX 3HaHb (apMaleBTiB. BcTaHOBIEHO, MO OUIBLIICTH
pecnionieHTiB (70,9%) mpoxonsTh TMepioJUYHE OHJIAWH-TECTYBaHHS, IO BKJIIOYAE Y
cebe TEOpeTUYHl MNUTaHHS Ta NPAKTUYHY MIATOTOBKY (CepBICHE OOCIYyrOBYBaHHS,
HAJaHHA JONaTKOBUX (apMarneBTHyHNX mochyr). Kpim Toro, ¢apmaineBtu OepyTh
y4acTb Yy OHJIAMH-TpEHIHrax Ha KoprnopaTuBHHMX IiaTdopmax amnrtek (51,9%),
BiIBiAyIOTh BeOiHapu (34,6%) Ta BUKOPHCTOBYIOTH I1HIIN (OPMH OHJIAH-OCBITH
(25,9%). Ilomo mepioAMYHOCTI oOpradizamii BuIE3ragaHux GopmaTiB HaBYaAHHS
BU3HAYEHO, IO JIMIIE y MOJOBUHU pecnoHneHTiB (57,2%) Taki 3axoAu MPOBOISTHCS
perynspHo. Ha Haimry ayMKy, Takuid BiICOTOK CBIIYUTH MPO HEOOXITHICTH 1HTErparlii
KOPIOPAaTUBHUX  OHJIAWH-3aXO0JlIB  AK  KJIIOYOBOTO  HANPSIMKY  yJIOCKOHAJICHHS
npodeciitHoro piBHS (apMaleBTiB, aJKe KOMIECTEHTHUH Ta OCBIYEHHM IepcoHal
dbopMye JOSUIBHICTH crHokuBaya 10 A3 Ta 3abesneuye CTiMiKI Ta TpUBaI
B3a€EMOBIJJHOCUHHM, MO JETAJIbHO OOTPYHTOBAHI 1€ y OJHINA CKJIAJO0BIM XOJICTHYHOI
KOHIICTIIIi — MapKETUHTY B3a€MOBiTHOCHH. Kpim Toro, momyssipu3aitisi came mudpoBoro
dopmaTy HaBYaHHS BiIOOpAXKAE€TbCA Yy COLIATBHO-C€TUYHOMY MAapKETHHTY, IO
BIJIOBIJTHO € €JIEMEHTOM IIUIICHOTO MiAX0Ay 0 (POPMYBaHHS €KOJIOTTYHOI CBIJOMOCTI
CyCHJIbCTBA.

BcranoBneHo, 10 COIIATbHO-E€TUYHUNA MAPKETUHT SIK €JIEMEHT XOJICTUYHOI
KOHIIETIII{, TOJIsirae He JUIIE y MIATPUMII CTAJOr0 PO3BUTKY KOMIAHINA Ta peasizallii
EKOJIOTTYHHUX Ta OJaroAiiiHUX MPOEKTIB, a 1 y JTOTPUMAaHHI €TUYHUX Ta MPABOBUX HOPM
YUHHOTO 3aKOoHOJaBcTBa. DapmarieBTu Ak (PaxiBili chepr OXOPOHU 310POB’SI TOBUHHI
OyTu 00i3HaHI MIOJI0 3MIH y 3aKOHOJABCTBI Ta YITKO PO3YyMITH aCHEKTH IMPaBOBOTO

perymtoBaHHs ¢apMaleBTUYHOI CPepH.
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BaxnuBuM KpokoM y aipKuTamizamii  (apManeBTHYHOTO CEKTOpY CTallo
3aMpoBaKCHHST JIUCTAHIIMHOI pealti3alii JIKIB HaceJIeHHI0, IO PErJaMEeHTOBAHO
3miHamu 70 ctarti 19 3akony Ykpainu «[Ipo mikapcbki 3aco0u». BcTanoBieHo, 1o
mume  24,4% OonWTaHWX O3HAWOMJICHI 3 HOPMATHUBHO-TIPABOBOIO 0a3010  IIOJ0
JTUCTAHIINHOT peai3allii JIKIB, 3 HUX — Maibke mnojoBuHa (48,6%) miarpumye Taki
iHHOBari. Ilokazano, mo piBeHs noiHpopmoaHocTi OD 11010 FOPUANIHUX ACIICKTIB
g poBoi Tpanchopmaiii GapmaieBTUIHOI chepu HE BIAMOBIIA€ CyJaCHHUM BHUMOTaM,
0 3YMOBIIOE€ HEOOXIJTHICTh O3HAHOMIJICHHS (axiBI[IB 13 BaXJIMBUMHU 3MIHAMH Y
dbapmaneBTUYHOMY 3aKOHOJABCTBI NUIAXOM IMEPIOJAMYHOI OpraHi3allii TpPEHIHTIB Ta
OCBITHIX 3aXO/IIB 13 3aJly4YE€HHSIM MPECTABHUKIB OPraHiB JIep>KaBHOI BIA/IH.

BpaxoByroun, mo B VYKpaiHi JUIIE HEN[0JaBHO IOPUAMYHO OOIPYHTOBAHO
BIIPOBA/DKCHHS 1HTEpHET-anTeK sK mudpoBoi mimatdopmu 30yTy JIiKIB, Y CBITOBiH
MPaKTUIl OHJIAMH-aNTEeKW € JOCUTh momyJsipHuMHu. Ha BinMiny Big YKpaiHu, ae ais
IHTEpHET-aNTeKHu 000B’SI3KOBO Mae OyTH (PI3UYHO JOCTYIHA anTeKa, y KpaiHax €Bpornu
ta CIIA (yHKIIOHYIOTH MOBHICTIO BIpTyasjbHl anTeku. BuznaueHo, mo mume 36,9%
PECIOH/ICHTIB O3HAMOMJIEHI 3 Takow KiacUQIKaIleo 1 JUIIe TOJIOBUHA 3 HUX
MO3UTHUBHO BIJHOCATHCS JO Jieraii3aiii MOBHICTIO BIpTyaJlbHUX amnTeK B YKpaiHi.
BcTaHoBiieHO, 10 TakWil BIJCOTOK CBITYUTh MPO MOMJIMBI PU3UKU Ta HEraTUBHI
HACHIJIKH, 3 SIKUMHA MOXYTh 31ITKHYTUCh CIIO’KUBayl — 301JIbIIEHHS PIBHS CaMOJIIKyBaHHS
(78,1%), HesikicHa ¢apMalleBTUYHA omika abo 11 BiaCyTHICTH (59,2%), HeHalleKHE
30epiranaas  JI3  (43,0%), 30iumpmeHHs wacTku (anbcudikoBanux JI3  (48,7%),
CKJIQJIHOIII Y KOPHUCTYBAaHHI OHJaWH-TUIaTopMaMu TMpu 3aMmoBieHHI JI3  Takoro
KaTETOPIEIO SIK JIFOJIU MOXUIIOTr0 BiKy (47,7%).

[HTEpHET-anTeKN BapTO PO3TISAATH SIK MPUKIAJ] IHTETPOBAHUX MAPKETUHTOBUX
KOMYHIKAIliil 3aBIsSKH TEpPCIEKTUBAM PO3pOOKKM BeOCalWTy, MOOUIBHOTO JOJATKY,
BIIPOBAKEHHS 4aT-00Ty a00 OOT-KOHCYJIbTAHTA Y COIIIAIbHUX Mepekax, 1110 J03BOJIsIE
HUTICHO peaii3oByBaTh OJIHY 3 HaWBaXKIMBIMMX (QYHKIIA anTeKu — HaJaHHS
(dapmaneBTUYHOI omiku. BceraHoBneHo, 1m0 9,7% ONUTaHUX MOBHICTIO MIATPUMYIOTh
HaJaHHS (apMalleBTUYHOI OIMIKKM y pexumi OHIaiH, omHak 39,5% pecrnoHAeHTIB

3ayBaXWIM, 10 Ba)XJIMBO BPaxOBYBAaTH KOMIUIEKCHMM miAXia Ta 3a0e3neuyBaTu



6

dbapmaneBTUYHy OMiKy (apManeBTOM IUISXOM KOHCYJbTAIllii B anTemi Ta y
BIPTYyaJIbHOMY CEPEIOBHUILI].

Y xomi pocimijpkeHHs OyJio TpoaHali30BaHO HU(PPOBI 1HCTPYMEHTH, SKi
BUKOPHCTOBYIOTBCSl y anTeKaX OMNHTAHMX PECIOHACHTIB 3 METoK (opMyBaHHS
MAI[lEHTOOPIEHTOBAHOTO MAXO1Y Y KOHTEKCTI XONIICTUYHOTO MapKETUHTY, a TAKOXK OyII0
BU3HAYEHO pIBEHb CTaBJeHHS ¢apmaneBTiB J0 ix BrpoBakeHHs. [ludpoBumu
IHCTpYMEHTaMH, SIKI HAW4acTille BUKOPUCTOBYIOTBCS Yy  alTeKax OIMNHUTAHHUX
dbapmarneBTiB, € MOXJIUBICTh MONEPEAHHOr0 OpoHIOBaHHS JiKiB oHjaiH (70,6%), 1m0
3a0e3meyye €KOHOMII0 4Yacy sk (papmaiieBTa, Tak 1 BiJBiJlyBaya amnTeKH, HAasBHICTb
BJIACHOro BeOcaiiTy anteku (63,8%), JOocTaBKa JIKIB JOJAOMY 3aBISKH KYyp €PCHKUM
ciyx0aM Ta nmomtoBuM oneparopam (21,3%) — 110 MOXKHa MOETHATH 1 3 MAPKETUHTOM
B3a€MOBIAHOCHH. Taki 1udpoBi IHCTPYMEHTH K MOOLTLHUN 101aTOK (46,8%), BmacHUN
BeO-caiit anteku (60,1%) Ta MOXKIHUBICTh OHJTAMH-KOHCYNBTAI] 3 (hapmarieBTOM (44,0%)
PECHOH/ICHTH BBAXKAIOTh OJHUMH 3 HAWBXKJIMBIMIUX JUIsI  YNPOBAJKEHHS Ta
BUKOPUCTaHHA y MPAKTUYHIN TIsIIbHOCTI A3.

MapkeTUHr B3a€MOBIJTHOCHH ToJisirae 'y (GOpMYBaHHI JOBTOTPUBAIMX Ta
e(EeKTUBHUX B3a€MO3B’SI3KIB 3 BHYTPIIIHIMHU Ta 30BHIIIHIMUA CTEUKXOJACPaMU amlTeKH,
OJIHUM 3 SIKMX € (hapMalEeBTUYHI KOMIIaHil, 10 MOXYTh 3aJIy4aTHCh /10 II1JBUILIEHHS
KBamiQiKailii mepcoHaty IMUISIXOM BIPOBA/KEHHSI OCBITHIX MOPTAaJiB Ta 1HTEPAKTUBHUX
mwiatgpopM. KpiM HaBUambHOrO MpoUECy, TakKl OHJAHH-IVIATPOPMU  CHPHUSIOTH
MPOCYBAaHHIO MPOAYKII KOMIaHii, (QOpMYIOTh IMIJK COLIAJIBHO BIJMNOBIAAIBHOL
oprasizaiii IUIIXOM 3MEHIIIEHHS BUKOpPUCTaHHA pecypciB. Bceranosneno, mo 38,7%
PECTIOH/ICHTIB PETYJIAPHO 3aTydaloThCs IO OCBITHIX TMPOEKTIB BiA (apMarieBTUIHUX
koMmriadif, a 80,0% omnuTaHUX OI[IHIOITh BUCOKY €(EeKTUBHICTH Koomepaiii A3 1
dbapmaneBTUYHOT KOMIaHii.

Ha ocHOB1 oTpuMaHHX pe3yJIbTATIB JOCIIKEHHS OYyJI0 PO3pOOJICHO IHTETPOBaHY
MOJIeJIb BUKOPUCTAHHSA LHU(PPOBUX IHCTPYMEHTIB 3 METOI0 YAOCKOHAJIECHHS JIOSUIBHOCTI
crnokuBauiB 10 A3 muisixoMm (opMyBaHHS MALlEHTOOPIEHTOBAHOIO MIAXOAY y paMKax
KOHIIETIIi XOTICTUYHOTO MapKETUHTY, KA y TOJAJIBIIOMY MOXE 3HANTH BiI0OpaKEHHS

y NpaKTUYHIN TisiTbHOCTI A3 YKpaiHu.
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Y uemeepmomy po30ini OKpecleHO pOJIb KOXXHOTO eJeMEeHTa XOJICTUYHOI
cTpaTerii y mpoleci ynockoHaneHHs mpodeciitHoi kommereHiii @® A3, 30kpema B
yMoBax 1udponoi Tpanchopmariii. [IpoananizoBaHo 3aKOpIOHHUM Ta BITYU3HSIHUM CTaH
BUKOPUCTAaHHA IU(PPOBUX IHCTPYMEHTIB y MPOLECI «OCBITH MPOTATOM KUTTs» DD Ta
CHUCTEMAaTHU30BAHO HaBYAJIbHI Ta 1HPOPMALHI OHIANH-TUIAT(GOPMH Yy BIAMOBIAHOCTI 10
KIIIOUOBUX  cTeikxonaepiB  A3: (dapManeBTHUHUX KOMIAHINA, 3aKiaJiB BHIIOI
(apManeBTUYHOI OCBITH, IPOMAJICBKMX OpraHi3alii Ta OpraHiB JEp>KaBHOI BIIAJU.
Po3pobnieno interpoBany wmogenb cuctemu bBIIP  ¢dapmanesTiB y koHuemnii
XOJIICTUYHOTO MapKETHUHTY B YMOBax MJDKUTANI3AIll Ta 3alpONOHOBAHO MPAKTUYHI
pPEKOMEHIalli 3 MOJANbIIUM BIPOBAKEHHSAM Y NPAKTUUHY AISUIBHICTD A3.

Y n’amomy po3oini mpenctaBieHO pe3yJbTaTH OMUTYBaHHS 3100yBayiB BUIIO1
¢dapmanieBTUYHOI OCBITH, SKI CTalu MIATPYHTSIM s PO3POOKHM HOBOi BHOIPKOBOI
JTUCIUIUTIHN «XOJICTUYHANA MapKeTHHT y (hapmarii». 3a pe3ynbraraMu onuTyBaHHs 71
pecroHieHTa BcTaHoBieHO, mo 93,0% 3m100yBadiB XOTUIM O BH J0JAaTKOBO BHBYATH
XOJICTUYHUN MApKETHHT 1 YJOCKOHATIOBATH CBOi (paxoBi 3HAHHS B IIiil ramy3i. Takox
3100yBayaM BUIIOT (hapMaIleBTUYHOI OCBITH OYyJIO 3aIIPOMIOHOBAHO OI[IHUTH BaXKJIUBICTh
0a30BUX ACIEKTIB XOJIICTUYHOIO MITXOY 0 YIPABIIHHS MAIllEHTOOPIEHTOBAaHUM A3.
OTpuMaHi pe3yibTaTu CBiAYaTh, 10 HAWOUIBII BAXKJIMBUMHU CKIIAJJOBUMH XOJICTUYHOTO
MapKeTUHTy, Ha JyMKYy pECIOHJCHTIB, € TMOCTIHHEe TmpodeciiHe HaBYaHHSI Ta
HiABUIICHHA KBamidikaiii papmaneBTHaHNX npamiBHUKIB (62,0%), a Takox moOyaoBa
SIKICHUX Ta JOBrOTPUBAIMX CTOCYHKIB 31 cTehkxonaepamu (59,0%). Takox nutaHHs
aHKETH OYJIM CIIPSMOBAHI Ha JIOCTIHKEHHS BaXKJIMBOCTI HOBOi BUOIPKOBOI JUCIMIUIIHH Y
npodeciiHiil qisIpHOCTI MaOyTHIX (hapMarieBTiB, 30KkpemMa GopMyBaHHIO HABUYOK SOft
skills mpu omanyBanHi nucuuiUiiHd. PoGody mporpamy Ta HEOOXIJHUN OCBITHIN
KOHTEHT BUOIPKOBOT AUCITUILUTIHU «XOJTICTUYHUN MapKETUHT y dapmarlii» BIPOBaIKEHO
y HaBYaJIbHUI mporec kadeapu opraizaiii Ta ekoHoMmiku (papmariii HarioHaibHOrO
MeauyHoro yaiBepcutery imeHi O.0O. boromonbis. JucruruiiHa mpu3HaueHa st
crynentiB IV kypcy cnemianbHocTi 226 «®apmariis, mpoMuciioBa (apmaiis», 3a
00csromM oxorutoe 84 roUHU Ta BKI0Yae 14 TeM ISl MOTrJIMOIeHOro BUBYEHHS KOKHOT

CKJIaJIOBOT XOJIICTHYHOTO MAapKETHHTY 3 BHUKOPUCTAHHSAM IHU(PPOBUX IHCTPYMEHTIB Yy
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mporeci ix peamzamii y gisibHOCTI A3. YV X041 JOCHIDKEHHS TakoX OyJo
OOTPYHTOBAHO BIPOBAKEHHS MU(PPOBUX TEXHOJIOTIM MPH BUKJIAJaHHI BUIIE3a3HAYCHO1
BUOIPKOBO1 AUCITUILTIHH.

Teopetnune 3Ha4YeHHS aUCEpTaliiHOI pOOOTH TmoNsIrae B OOIPyHTYBaHHI
CyTHOCTI Ta HAyKOBHUX TIAXOMIB JO BHOPOBAKCHHS KOHIICMHIi XOJICTUYHOTO
MapKeTUHTY y (hapMalleBTUUHUNA CEKTOP Tally31 OXOPOHHU 37I0pOB’Sl B yMOBax u(poBoi
TpaHchopmarlii YKpainu.

[IpakTuuHe 3HAYEHHSA JUCEPTAIliiiHOI poOOTH ToyArae y po3poOlll HayKOBO-
METOJMYHUX MIAXOAIB Ta MPAKTUYHUX PEKOMEHJAIllN, 10 CIPUATUMYTh NEepeayMoBaM
BIIPOBA/PKCHHSI XOJIICTUYHOI KOHLEMII YHpPaBIIHHSA Ccy4acHUM A3 BIANOBIAHO 10
polecy AIKUATAII3AIT (hapMaIlleBTUYHOTO CEKTOPY Tally31 OXOPOHH 37I0POB’sI,  TAKOXK
OyAyTh BaXIMBUMHU TPU MIATOTOBII MaHOyTHIX (axiBIiB (apManeBTUYHOTO
CIIpSIMYyBaHHS.

Pesynbrat nmucepraiiifHoi poOoTH OyJ0 BIPOBAIHKEHO Yy HaBUaJbHUU Ta
HAyKOBO-JIOCIITHAHA TIporiec Kadeap OopraHizamiifHOro CIpsMyBaHHS (DapMareBTHIHUX
Ta MEIUYHUX 3aKjajJiB BHUIOI OCBITH YKpaiHu, MNpPakTU4YHY Ta 1H(GOpMaIliiiHO-

MPOCBITHUIBKY AISUTBHICTH A3.

Knrwouosi  cnosa: anteka, Nalll€EHTOOPIEHTOBAHICTh, (hapMaleBTUUHUN (DaxiBellb,
dbapmMairisi, JgiKapchki 3aco0M, XOJICTUYHUN MApKETHHT, COLIAJIbHO-BIANOBIIATIbHUM
MapKETUHT, MApKETHUHI B3a€EMOBIJHOCHH, BHYTPIIIHIM MApKETHHI, 1HTErpPOBaHUMN
MapKeTUHT, IU(PPOBI IHCTPYMEHTH, IIJKUTANI3alllsg, OCBITHA MpodeciiiHa mporpama,

HOPMAaTHUBHO-IIpaBOBa 0a3a, BUOIpKOBA JUCIUILTIHA.



ABSTRACT
Sakhnatska N. M. Scientific and methodological approaches to the
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digitalization. — Qualifying scientific work on the rights on the manuscript.
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The dissertation is devoted to the research of scientific and methodological
approaches to the implementation of the concept of holistic marketing in pharmacies in
conditions of digitalization.

Holistic marketing as a comprehensive approach to the management of a modern
pharmacy consists of a patient-oriented approach to the integration of functional
organizational processes. The concept of holistic marketing has been used in the
activities of foreign pharmacies for a long time, but this approach is not yet widely used
in domestic pharmacies. The implementation of holistic marketing requires
pharmaceutical enterprises to perform certain actions that will lead to the successful
integration of a holistic concept into a single coherent system. The study of scientific
and methodological approaches to the implementation of the concept of holistic
marketing in pharmacies in the conditions of digital transformation became the
scientific direction of our dissertation work. For this, the main vector of the work was
determined, the research methodology was formed and worked out, and the main tasks
and tools for conducting scientific research were determined for each of the sections of
the dissertation work.

The first chapter of the dissertation is devoted to the analysis of literary sources
regarding the essence of holistic marketing as a modern management concept of a
pharmaceutical organization. The theoretical analysis of modern literature showed the
presence of scientific studies by foreign and domestic scientists, which present the
results of the study of holistic marketing as a modern concept, but approaches to the

implementation of the concept of holistic marketing specifically in the activities of



10
pharmacies are not given enough attention among scientists. The regulatory and legal
framework of Ukraine regarding the introduction and use of digital technologies in the
pharmaceutical field was analyzed and systematized, as well as a review of foreign and
domestic experience in the use of digital tools to provide pharmaceutical assistance to
the population in the context of holistic marketing.

The second chapter of the dissertation describes the research methodology and
highlights the object and subject, research materials, and methods. During the
preparation of the dissertation work, both general scientific and specific scientific
methods of analysis were described and used in order to realize the set goal of the
dissertation research; in particular, the characteristics of the respondents who took part
in the questionnaire surveys were given.

In the third chapter of the dissertation, the implementation of the concept of
holistic marketing under the conditions of digitalization of the pharmaceutical sector
was substantiated; in particular, the components of the holistic approach were described
in detail: internal marketing, socio-ethical marketing, integrated marketing, and
relationship marketing.

The continuous process of training and professional development of pharmacists
as a tool of internal marketing, which consists not only in raising the professional level
but also in the formation of internal motivation, development of leadership qualities,
and understanding of the mission and vision of the pharmacy as a health care institution,
which ensures a patient-oriented approach, is considered. Given the quarantine
restrictions caused by COVID-19 and the state of war in the country, digital platforms
have become a modern and effective tool for engaging pharmacists in continuous
education. By studying the opinion of 745 pharmaceutical specialists from different
regions of Ukraine, it was established that the majority of surveyed specialists (77,3%)
consider Internet resources to be an important tool in increasing their knowledge and
competence — this indicates a high level of commitment of pharmaceutical specialists to
the use of digital technologies in the process CPD. Only 8,2% of respondents do not use

Internet portals at all to improve their professional competence.
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Since the management of pharmacies should be as focused as possible on the
formation of a professional team of pharmaceutical specialists, a significant number of
pharmacies often organize internal corporate events, in particular in a digital format, for
the purpose of training and evaluating the professional knowledge of pharmacists. It
was established that the majority of respondents (70,9%) undergo periodic online testing,
which includes theoretical questions and practical training (service, provision of
additional pharmaceutical services). In addition, pharmacists participate in online
training on the corporate platforms of pharmacies (51,9%), attend webinars (34,6%),
and use other forms of online education (25,9%). Regarding the periodicity of
organizing the aforementioned training formats, it was determined that only half of the
respondents (57,2%) regularly hold such events.

In our opinion, such a percentage indicates the need for the integration of
corporate online activities as a key direction for improving the professional level of
pharmacists because competent and educated personnel form consumer loyalty to
pharmacies and ensure stable and long-term relationships, which are detailed in yet
another component of the holistic concept — marketing relationship In addition, the
popularization of the digital format of education is reflected in socio-ethical marketing,
which, accordingly, is an element of a holistic approach to the formation of
environmental awareness in society.

It has been established that socio-ethical marketing as an element of a holistic
concept consists not only in supporting the sustainable development of companies and
the implementation of environmental and charitable projects but also in compliance
with ethical and legal norms of current legislation. Pharmacists, as specialists in the
field of health care, should be aware of changes in legislation and clearly understand the
aspects of legal regulation of the pharmaceutical field.

An important step in the digitalization of the pharmaceutical sector was the
introduction of the remote sales of medicines to the population, which is regulated by
changes to Article 19 of the Law of Ukraine "On Medicines." It was established that
only 24,4% of the respondents are familiar with the legal framework for the remote sale

of medicines, and almost half of them (48,6%) support such innovations. It is shown
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that the level of awareness of pharmacists regarding the legal aspects of the digital
transformation of the pharmaceutical sphere does not meet modern requirements, which
makes it necessary to acquaint specialists with important changes in pharmaceutical
legislation through the periodic organization of training and educational events with the
involvement of representatives of state authorities.

Given that the introduction of online pharmacies as a digital platform for the sale
of medicines has only recently been legally justified in Ukraine, online pharmacies are
quite popular in global practice. Unlike Ukraine, where an online pharmacy must have a
physically accessible pharmacy, fully virtual pharmacies operate in the countries of
Europe and the United States. It was determined that only 36,9% of respondents are
familiar with this classification, and only half of them are positive about the legalization
of completely virtual pharmacies in Ukraine. It was established that such a percentage
indicates possible risks and negative consequences that consumers may face — an
increase in the level of self-medication (78,1%), poor-quality pharmaceutical care or its
absence (59,2%), improper storage of drugs (43,0%), an increase in the share of
falsified drugs (48,7%), difficulties in using online platforms when ordering drugs of
such a category as the elderly (47,7%).

Internet pharmacies should be considered as an example of integrated marketing
communications due to the prospects of developing a website or mobile application,
implementing a chatbot or a bot-consultant in social networks, which allows one of the
most important functions of a pharmacy to be holistically implemented — the provision
of pharmaceutical care. It was found that 9,7% of respondents fully support the
provision of pharmaceutical care online. However, 39,5% of respondents noted that it is
important to take into account a comprehensive approach and provide pharmaceutical
care by a pharmacist through consultations in a pharmacy and in a virtual environment.

In the course of the study, the digital tools used in the pharmacies of the surveyed
respondents were analyzed with the aim of forming a patient-oriented approach in the
context of holistic marketing, and the level of attitude of pharmacists to their
implementation was also determined. The digital tools that are most often used in the

pharmacies of the surveyed pharmacists are the possibility of pre-ordering drugs online
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(70,6%), which saves time for both the pharmacist and the pharmacy visitor, the
presence of the pharmacy's own website (63,8%), delivery medicines at home thanks to
courier services and postal operators (21,3%) — which can be combined with
relationship marketing. Such digital tools as a mobile application (46,8%) and the
pharmacy's own website (60,1%), the possibility of online consultation with a
pharmacist (44,0%) are considered by respondents to be among the most important for
implementation and using in the practical activities of pharmacies.

Relationship marketing consists of the formation of long-term and effective
relationships with internal and external stakeholders of the pharmacy, one of which is
pharmaceutical companies, which can be involved in improving the skills of personnel
through the implementation of educational portals and interactive platforms. In addition
to the educational process, such online platforms promote the company's products and
form the image of a socially responsible organization by reducing the use of resources.
It was established that 38,7% of respondents are regularly involved in educational
projects from pharmaceutical companies, and 80,0% of respondents assess the high
efficiency of cooperation between pharmacies and the pharmaceutical company.

Based on the results of the study, an integrated model of the use of digital tools
was developed with the aim of improving consumer loyalty to pharmacies by forming a
patient-oriented approach within the framework of the concept of holistic marketing,
which may later be reflected in the practical activities of pharmacies in Ukraine.

The fourth chapter outlines the role of each element of the holistic strategy in the
process of improving the professional competence of pharmacists, in particular in the
conditions of digital transformation. The foreign and domestic state of use of digital
tools in the process of "lifelong education" of pharmacists was analyzed, and
educational and informational online platforms were systematized in accordance with
the key stakeholders of pharmacies: pharmaceutical companies, institutions of higher
pharmaceutical education, public organizations, and state authorities. An integrated
model of the CPD system of pharmacists was developed in the concept of holistic
marketing in the conditions of digitalization, and practical recommendations were

proposed with further implementation in the practical activity of pharmacies.
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The fifth chapter presents the results of a survey of students of higher
pharmaceutical education, which became the basis for the development of a new
selective discipline "Holistic Marketing in Pharmacy". According to the results of the
survey of 71 respondents, it was established that 93,0% of applicants would like to
further study holistic marketing and improve their professional knowledge in this field.
Graduates of pharmaceutical education were also asked to evaluate the importance of
the basic aspects of a holistic approach to the management of patient-oriented
pharmacies. The obtained results indicate that the most important components of
holistic marketing, according to respondents, are continuous professional training and
professional development of pharmaceutical workers (62,0%), as well as building high-
quality and long-term relationships with stakeholders (59,0%). Also, the questions of
the questionnaire were aimed at researching the importance of a new selective discipline
in the professional activity of future pharmacists, in particular, the formation of soft
skills when mastering the discipline. The work program and the necessary educational
content of the elective discipline "Holistic Marketing in Pharmacy" have been
introduced into the educational process of the Department of Pharmacy Organization
and Economics of the Bogomolets National Medical University. The discipline is
intended for students of the IV years of specialty 226 "Pharmacy, industrial pharmacy",
which covers 84 hours and includes 14 topics for in-depth study of each component of
holistic marketing using digital tools in the process of their implementation in
pharmacies’ activities. In the course of the study, the implementation of digital
technologies in the teaching of the above-mentioned elective discipline was also
substantiated.

The theoretical significance of the dissertation consists in substantiating the
essence and scientific approaches to the implementation of the concept of the holistic
marketing in the pharmaceutical sector of the healthcare industry in the conditions of
the digital transformation of Ukraine.

The practical significance of the dissertation work lies in the development of
scientific and methodological approaches and practical recommendations, which will

contribute to the prerequisites for the implementation of the concept of the holistic
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marketing of modern pharmacies’s management in accordance with the process of
digitalization of the pharmaceutical sector of the health care industry, and will also be
important in the preparation of future specialists in the pharmaceutical field.

The results of the dissertation work were implemented in the educational and
scientific research process of the departments medical and pharmaceutical universities

of higher education of Ukraine and activities of pharmacies.

Keywords: pharmacy, patient orientation, pharmaceutical specialist, pharmacy,
medicines, holistic marketing, socially responsible marketing, relationship marketing,
internal marketing, integrated marketing, digital tools, digitalization, educational

professional program, legal framework, selective discipline.
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