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STRATEGIC PLANNING AS A KEY TO EFFECTIVE PROVOCATIVE
COMMUNICATION

YV emammi posensadaemuvces nposokayiiine MO8ACHHA AK 0COONIUBULL MUN CNIAKYBAHHS, BHYMPIill-
Hb0 PO3PAX0BAHUIL HA OMPUMAHHA 8i0N08I0HOT IHPOPMAYIL, KONU MOBeUb 2080PUMb He 08 M0z0, W00
nepedamu neeHy iHgopmayirn, a, HABNAKUY, 014 IT OMPUMAHHA, IHUWUMU CLOBAMU, MU MOHCEMO 20680PU-
mu npo ,eunumyeanus” ingopmayii. Cmpameziune niaHy6aAHHA PO32AA0AEMbCA AK 20JI06HA YMOBA
eexmuBH020 NPOBOKAULILH020 CNIAKYEAHHA.

Knrwouwosi cnosea: nposokauyiilne M0O8AeHHA, KOMYHIKAUISL, MOBJLEHHEBUL 6NAUS, KOMYHIKAMUBHA
cmpamezia, KOMYHIKAMUEHA MAKMUKQ.

There is no doubt that communication is an inseparable component of social life. Any
communicative act enables the communication of the intentions, goals, desires and wishes of
the participants. During intercourse people behave and communicate differently, according to
the situation and the circumstances. We converse in order to give or provide information, to seek
information, to enforce someone to do something, to persuade someone, it means that we want someone
to do something and this desire of ours is communicated, to express our emotions like courage or fear,
joy or sorrow, satisfaction or disappointment with appropriate gestures and words.

Every day we face the situations when we try to provoke somebody or someone tries to provoke
us. Originally, provocation means an act or a word that incites a particular response, it is something
that instigates, angers, or irritates. So, according to the definition provocation has two significant
features: it is a premeditated, deliberate and conscious action and it brings some negative aftereffects
to the one who is provoked. It indicates the manipulative nature of the provocation. In linguistics,
provocation, which is the object of the investigation, is a type of intercourse, intended for receiving
the needed information, i.e. the communicative action of the speaker (provocateur) for the purpose of
provoking the response of the recipient in order to gain some information from him. In other words,
we can call it inquiry or pumping. The person who provokes is called a provocateur; the one who is
provoked is called a recipient. This type of communication still remains unexplored in full by linguists
and it identifies the relevance of this issue.

During the process of communication its participants try to realize their communicative purposes
by influencing each other, and the more planned the process is, the more effective the communication
turns out. So, the aim of the paper is to consider the planning process as a key to effective provocation.
The subject of the article is the communicative strategy as a provocateur’s plan to achieve the
communicative goal.

The basis for provocative communication is the speech influence, since it is understood as power
to affect the opinions or behavior of the others by means of language. In linguistics, provocation
is applied for the direct influence on the people, moreover they are “forced” to provide some piece
of information against their desire, not even realizing it. The communicative process is “not only
influence of the speaker on the recipient in order to achieve some results (i.e. to provide or receive
some information, to incite someone to do something), but also mutual communicative activity, i.e.
communicative interaction, that provides results for both interlocutors” [2, 140].

Effective communication occurs when a desired effect is the result of intentional or unintentional
information sharing, which is interpreted between multiple entities and acted on in a desired way.
Effective communication should generate the desired effect and maintain the effect, with the potential
to increase the effect of the message. The process of communication includes not only phenomena
occurring directly between participants in the communicative situation, but also involves a broader
phenomenon in which there must be space for what precedes and what follows that process, i.e. the
result. Therefore, effective communication serves the purpose for which it was planned or designed.
Possible purposes might be to generate action, create understanding, inform or communicate a
certain idea or point of view. When the desired effect is not achieved, factors such as communicative
breakdowns are explored, with the intention being to discover how the communication has been
ineffective.

Good communicators have little trouble in building trust and establishing rapport with their
communicative partners. Every separate communicative situation appears differently effective for
each participant and it’s not equally effective for all of them. Depending on the intentions and com-
municative aims the interlocutors pursue, there can be distinguished illocutionary and interactive
effectiveness of communication [3, 134]. Illocutionary effectiveness means the agreement between
illocutionary force and perlocutionary effect, but effectiveness and the result of the communication
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can be reached either in cooperative or non-cooperative way. Interactive effectiveness implies coop-
eration, mutual understanding, communicative harmony as the indicators of successful interaction.
In the situations of the provocative communication the speaker fails to cooperate as provocateur dis-
regards the recipient’s intentions, purposes and interests. Moreover, in most cases the provocateur
flouts the cooperative principles and Grice’s maxims [5] (i.e. the maxims of quality, quantity, relation
and manner), which in fact enable effective communication. Nevertheless, this doesn’t prevent him
from achieving the perlocutionary effect i.e. realization of the communicative aim.

Provocative communication just like any type of communication has some particular purpose,
since communication is a purposeful and intentional activity. Hardly, can we find a speaker, who re-
mains indifferent to the result of his/her communicative acts. Plans and intentions are mental states
that we develop rationally in order to enable the fulfillment of our desires or our beliefs. The plan-
ning process is critical to our functioning both as rational individuals and as social beings, because
it projects our attitudes and beliefs into time and social space, allowing them to affect our actions
beyond the present and enabling us to coordinate our actions with those of others [4]. Communicative
intention [1, 184] is preverbal aim of the provocateur that determines the communicative strategy.
Effectiveness of provocative communication is explained through such terms as accomplishment of a
goal and realization of an intention. For the provocation to be effective, it must be well planned. In or-
der to realize the communicative goal and intention the provocateur should formulate communicative
strategy and realize it by means of communicative tactics. As intentions are fulfilled, the provocateur
proceeds step by step towards the eventual fulfillment of his/her aim.

Originally, strategy and tactics concerned military matter. So, strategy is the art or science of
the planning and conduct of a war, while tactics is the art and science of the detailed direction and
control of movement or maneuver of forces in battle to achieve an aim or task. “Strategy” is a term
in such widespread use that in many cases it has come to mean little more than ‘deciding’, ‘planning
ahead’ or merely ‘doing something’. Properly understood, however, strategy is a collection of ideas,
preferences and methods which explain activity and give it purpose, by connecting it to a desired ef-
fect or a stated goal.

The terms “strategy” and “tactics” are used in linguistics as well. Communicative strategy is a
high level plan to achieve one or more communicative goals. Strategy becomes ever necessary when
it is known or suspected there are insufficient resources to achieve these goals. The strategy defines
how the speaker will achieve the objectives he/she’s identified. And the communicative tactics is the
complex of steps for realization of this plan. If the strategy is considered as global, then tactics is
local. Thus, the communicative strategy combines the planning process of communication, which is
necessary for achieving the perlocutionary effect, the realization of provocateur’s communicative
aims. So, the provocateur tries to arrange his speech or dialog with the recipient so that he reaches
the necessary result. Strategic communication must by definition be at the heart of influence, and
influence is fundamental in the pursuit of strategic goals.

For the provocateur strategic and tactical planning is absolutely conscious task. The more precise
strategy the provocateur chooses, the more successful and effective the result of the provocative
communication appears. Appropriate strategy leads to the perlocutionary effect of the communication
i.e. the realization of provocateur’s communicative aim. Any strategy is connected with planning
of the communicative process and considering the personal features of the interlocutor i.e. his/her
psychological “diagnosis” and specific circumstances and conditions of the communicative situation.

For example:

[CUT to the Second District Police station. GILLIAN is watching CAL interrogate JACQUELYN
ona TV screen ] JACQUELYN [on video ]: Why would I know what happened to Miss McCartney? CAL
[onvideo]: You tell me. JACQUELYN [on video J: Why would I know? CAL: “Why would I know?’ When
eyebrows go up like yours, the person knows the answer to the question they’re asking. JACQUELYN:
But I don’t. I don’t-I don’t feel well. CAL: Morning sickness? You argued with Miss McCartney the af-
ternoon that she was murdered. JACQUELYN: No, I didn’t. You don’t know what you’re talking about.
CAL: I know when you’re lying. JACQUELYN: I'm not lying! CAL: I know why you fought with her.
JACQUELYN [upset]: I didn’t! [CAL pulls out the photo of Miss McCartney arguing with JACQUE-
LYN in her car] CAL: This your car? JACQUELYN: I didn’t kill Miss McCartney. CAL: Now, that’s
the truth. I know you didn’t, but you know who did. So, tell me about the argument. JACQUELYN: I
don’t have anything to say. CAL: You know, James Cole is innocent. He’s going to go to prison for the
rest of his life. You really gonna let that happen? [JACQUELYN is getting more upset and emotional.
She looks like she is about to cry.] CAL: I mean, maybe you couldn’t stop the murder but you can stop
this. You have to stop this. JACQUELYN [emotional]: I..I can’t. CAL [ getting impatient |: Jacquelyn...
[GILLIAN interrupts, coming in silently and handing CAL a folded note. CAL reads the note and looks
upset. Written inside is “Bring this to me in 5 minutes and look grim.” | CAL: I guess it doesn’t matter
anymore. You're gonna have to live with this because James Cole just hanged himself in his jail cell.
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[JACQUELYN cries and shakes her head. GILLIAN is watching the interrogation on the TV again ]
JACQUELYN [crying]: I didn’t think that anything would happen to James because he’s a minor. I
didn’t know that he was gonna..Oh my God. CAL: Why did Principal Castle recognize your car when I
showed him the photograph? You were involved with him, weren’t you? Castle took advantage of you.
JACQUELYN: Hedidn’t take advantage of me. We're in love. He loves me.CAL [nodding in a yeah-sure
way ]: You’re pregnant with his baby, aren’t you? JACQUELYN: He was gonna leave his wife to be with
me. He told me, but Miss McCartney saw us parked in my car up the hill beside school. We didn’t--we
didn’t know, but she saw us. And then later that day she came up to me in the parking lot, freaking out
like she had to be all worried about me when, I mean, I was the one who went after him. CAL: And then
you argued about turning him in. JACQUELYN: I begged her not to. He hadn’t done anything wrong.
She didn’t listen. She said she was gonna turn him in, so I told him. You know, he said that everything
would be okay, that he would talk to her, but I didn’t know he was gonna kill her. I didn’t know...](7)

It’s the communicative situation of interrogation. The provocateur is Cal, who investigates the
crime and Jacquelyn is the recipient. The interaction between them develops dynamically via asking-
answering tactics. The provocateur chooses the manipulative strategy, which appears to be relevant
here and corresponds the pragmatic aim of the provocateur i.e. to get from Jacquelyn the truthful
information about the killer of Ms. McCartney. Jacquelyn as a recipient tries to pursue her aim i.e. to
protect herself. So, the manipulative strategy is realized by means of the following tactics:

— the tactics of provoking sympathy (You know, James Cole is innocent. He’s going to go to prison
for the rest of his life. You really gonna let that happen?). The provocateur tries to arouse
Jacquelyn’s pity, as her classmate James will be imprisoned for the murder he didn’t commit.

— the tactics of reproach, blame (I guess it doesn’t matter anymore. You’re gonna have to live
with this because James Cole just hanged himself in his jail cell). This tactics appears to be the
most effective as it influences the psychological and emotional state of the recipient. The point
of the manipulative strategy is in control over recipient’s emotions.

— the tactics of deception is key here although it is expressed nonverbally. Cal’s assistant Jillian
brought the note with text “Bring this to me in 5 minutes and look grim.” Though thisnote didn’t
hold any evidence about James death, it played the key role her. The provocateur’s deception
led to the needed result and psychologically incited the girl to tell the truth. The combination
of the verbal and nonverbal expression of the mentioned tactics as well as direction and control
over recipient’s emotions helped the provocateur to realize his communicative aim.

The provocateur as a skillful speaker always chooses the adequate and proper tactics and strategies
which correspond the recipient’s psychological “diagnosis” and specific circumstances and conditions
of the communicative situation.

Jacquelyn builds her communicative behavior according to her communicative aim and applies
protecting strategy that is realized via:

— distancing tactics in order to remove any suspicion (Why would I know what happened to Miss

McCartney?... Why would I know?),

—ignoring tactics in order to switch provocateur’s attention on the way she feels (But I don’t. I
don’t- I don’t feel well),

—denying tactics (No, I didn’t. You don’t know what you’re talking about, 2) I’'m not lying!, 3) I
didn’t kill Miss McCartney, 4) I don’t have anything to say...,5) I...Ican’t);

— justifying tactics (1) I didn’t think that anything would happen to James because he’s a minor.
Ididn’t know that he was gonna...Oh my God, 2) He didn’t take advantage of me. We’re in love.
He loves me, 3) ...didn’t know he was gonna kill her).

So, it is obvious, that the strategic plan of the provocateur turns out to be more effective. The
provocation was successfully realized and the recipient shared the needed information. The provoca-
teur reaches the illocutionary effectiveness of communication, as in the process we can observe flout-
ing the Politeness [6] (six maxims: tact, generosity, approbation, modesty, agreement, and sympathy)
and Cooperative principles [5], in particular the maxims of quality and relevance. Provocateur says
that what is not relevant, what he believes to be false and that for which he lacks adequate evidence.
Nevertheless it was a part of his strategic plan and provocative intention and just that very neglecting
of the Cooperative principles helped to reach the perlocutionary effect.

So, we consider provocation as a type of intercourse, intended for receiving the needed informa-
tion, i.e. a purposeful communicative action of the speaker (provocateur) for the purpose of provok-
ing the response of the recipient in order to gain some information from him. Provocation is also
considered as an appeal to recipient’s emotional reaction. Provocation is the intentional use of speech
influence to regulate, direct and control the recipient in order to gain the needed information. The
provocateur acts as a leader of the communicative situation, who tries to predict the process of com-
munication and influence the emotional and psychological state of the recipient not taking into con-
sideration his/her interests and purposes. The recipient turns into a tool for accomplishing the provo-
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cateur’s strategic plan. Effectiveness of provocative communication is explained through such terms
as accomplishment of a goal and realization of an intention. For the provocation to be effective, it
must be well planned. In order to realize the communicative goal and intention the provocateur should
formulate communicative strategy and realize it by means of communicative tactics. As intentions
are fulfilled, the provocateur proceeds step by step towards the eventual fulfillment of his/her aim.
The communicative strategy combines the planning process of communication, which is necessary for
achieving the perlocutionary effect, the realization of provocateur’s communicative aims. The more
precise strategy the provocateur chooses, the more successful and effective the result of the provoca-
tive communication appears.
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Keywords: provocativecommunication,speechinfluence,communicative strategy,communicative
tactics.

VIIK 821.111(73)-31.09

A.I. Murkonaiwyr

FrEHAEPHA CAMOIOEHTU®DIKALIA Y POMAHI BOBEI EH MECOH «B KPAIHI>»

B cmammi nopywyemucsa npobaema camoidenmudikauii ocobucmocmi 8 npoueci it 0opocaiulaHHA,
AKA PO32aA0AEMBCAL 8 KOHMeKCcmi CYYaAcHOl amMepuKancbKkol nocmmodepHicmcvkol nposu “coming of
age” nHa npurknadi pomany Bo66i En Meiicon ,,B kpaini”.

Knrwouwosicnosa: nocmmodepuizm, 5066i En Meiicon, “coming of age”, zendep, camoidenmupirkayis.

IIpo6aema mopociinanHA (aHIVIICHKOI0 MOBOIO «coming of age») TicHO moB’A3aHa i3 TOHATTAMU
«cTaTh» i «regumep». TpamgumiiiHO IepIie BUKOPHCTOBYBAJIOCH MIJI BU3HAUEHHS THUX aHATOMO-
disiogoriunmx 0co0JIMBOCTEH IO, HAa OCHOBI AKMUX JIIOACHKI iCTOTH BU3HAYAIOTHLCA SK YOJIOBIKK a00
skinku. Kpim Giosoriunmx BimMiHHOCTEN MisK JIIOABMU iCHY€ PO3MOZiJ iX coIialbHUX poJied, hopMm
OisJIBHOCTi, BiAMiHHI B IOBeAiHIIL I eMOIiiHMX XapaKTepuCTHKaxX. IIOHATTA «TeHaep» YBIHIIIO B
JiTepaTypy IIOCTMOJEPHIZMY AK JiTepaTypHa KaTeropid, mpo Io CBiguaTh CIeIiaJibHi JOCIIiAKeHHA.
ITompu Te, 110 «coming of age story» moskHa mpocainkyBatu Big «Oxiccei» 'omepa, «Kangiza» Boabrepa
no «JloBua y :xkuti» Ceminmxepa Ta axx no «appi Ilorepa» [I:x. Poymiur, cepen giTepaTypHUX TBOPiB
OysKe MaJjio TaKUX, Y AKUX HIeThbCS IIPO JOPOCIIIaHHA JiBUMHM, a He I0HAKa, AK Y POMaHi cyuyacHol
aMepuKaHCBKOI mucbMeHHUIII Bo060i Exna Meiicou «B kpaini». Ananisy npobaemu camoigeaTudikamii y
nepion gopocJimnanuasa CamauTu Xbi03, TOJOBHOI repoiHi IIbOT0 pOMaHy, IIPUCBAYEHA I CTATT.

AxTyanbpHICTh IIPeACTaBJIEHOI HayKOBOI PO3BiIKK 3yMOBJIEHA BiJICYTHICTIO JOCIiIKeHb TBOPUYOTrO
IOPOOKY cydyacHoi aMmepuKaHCbKOl mucbMeHHUIlI B.E.MeficoH y BiTUM3HAHOMY JIiTepaTypO3HABCTBI Ta
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