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Pikula Mykola. Latest Technology as Determynants of Development of the European Political Consciousness. Although the increase in the amount of information does not automatically make a more informed 

society, the increase of digital communications enhances opportunities for and selection of information, which requires 
a person and that meets its needs and interests. The latest information on the delivery channels about European affairs 
become an active tool for shaping the European political consciousness. Based on the analysis of the use of information 
for the Europeans and the perception of sources of information concerning the European affairs, identified a number of 
determinants of Europeans awareness of the EU and the formation of a European political consciousness. Ideological  
values, attitudes and patterns of behavior are distributed via the Internet. Thus, the latest information technology not 
only to spread the values of European society and determine the awareness of Europeans on various issues of public 
life, which provides assistance to its adaptation to the realities of modern life, the measure of awareness depends on a 

d on it is formed and European political consciousness. The concept of "all 
Internet" covers online resources: information websites - newspaper sites, magazines, etc., institutional or official sites 
- government and EU institutions sites online social networks, blogs and video hosting web sites. 

Key words: media, European political consciousness, the Internet, new technologies, information awareness.  
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Rotar Natalia. Symbolic Representation of Civic Identity in Ukranian Print Media. In the article was 

investigated the process of symbolic representation of civic identity in the pages of the Ukranian print media in 
Ukraine.  The process of symbolic representation of civil identity in the media is understood as their ability, based on 
the communication strategies of media discourse to present the image of our country through political symbols that 
provide clear images of civil identity. 

The structure of used information provided a set of four groups of media, which differ thematic focus and target 
audience: first, it's official edition ( The Voice of Ukraine , Governmental Courier ); Second, analytical publications 



 

 220 

( Mirror of the Week ); Thirdly, the mass publication of socio-political component ( Day ); Fourth, business 
publications ( Focus , Reporter , Correspondent ). The main method that was used to research an array of 
information that chronologically covers 2010 2014., was critical discourse analysis. Instrumental markers symbolic 
representation of civic identity were ch osen political holidays (for this research  Independence Day, Constitution 
Day), which is a tool of symbolic policy that encourages civic solidarity and after the introduction potentially 
contributes not only to the formation but also expressions of civic identity in the form of political actions; symbolic 
attributes of statehood (flag of Ukraine, Ukraine Anthem, Coat of Arms of Ukraine), both generally and equally 
interpreted characters are the foundation of a stable symbolic representation of civic identity. 

It was found that the official, analytical, mass and business publications vary widely in form and nature of the 
symbolic representation of civic identity, but their common feature is the lack of political domination positive ratings 
holidays. General principles in the symbolic representation of civic identity used print media of Ukraine in relation to 
the state flag of Ukraine and the State Anthem of Ukraine, after which uniquely positioned in November 2013 as a 
symbol of civic identity. Business publications pay minimal attention to the representation of civilian identities not 
only on a symbolic level, which requires a fairly high level of emotional involvement, but also at the level of access to 
the management, in particular by reference to their traditional theme of economic interests. 

Key words: civic identity, symbolic representation, Ukranian printed media, a political holiday, a political 
symbol. 
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