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CHINA’S IMAGE IN THE CPC’S FOREIGN 
POLICY STRATEGY

The article highlights the approaches of the Communist Party of China to the process of shaping 
the modern image of the People’s Republic of China as part of the CPC’s foreign policy strategy. It 
is determined that the essence of the concept of “national image” is formed here from the 
combination of the country’s own identity and its expected place in the international system of 
relations, consisting of knowledge and ideas about the history, politics, economy, culture, lifestyle, 
and values of the country and its people. It is established that three key factors influence the 
building of the international image of the party and the state: the image of the party itself as the 
center of the political and social life of the country and transformation; the image of an external 
audience that differently perceives and appreciates life in China and which needs to be particularly 
carefully handled; and thirdly, there are communication channels that provide information about 
the CPC and China from one or another point of view. In the CPC’s external strategy, China’s image 
is planned to be adjusted with political, diplomatic, military actions, further economic growth, 
which has been going on for decades and has markedly affected world’s perception of China, but 
at the same time caused a backlash – a new giant is perceived as an aggressive actor. Chinese 
experts of Think tank suggest adhering to issues of foreign policy promotion of pragmatism, 
openness, and popularization of Chinese values by means of “soft power”. 
Keywords: national image, external strategy, the Communist Party of China, socialist ideology of 
Chinese model. 
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