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Summary 

The main aspects of development of bioeconomy of the fourth generation on a 
scientific basis which is based on three main components are stated: info, nano and 
biotechnologies. The bioeconomy of new generation develops on the basis of three 
strategy: building, transfer, the loans providing a sustainable development of 
bioeconomy in Ukraine. As a result of the conducted scientific research prospects of 
development of bioeconomy on a scientific basis in Ukraine that are promoted 
development of the market relations, creation of scientific technological platforms, by 
increase of economic growth and increase in gross domestic product due to 
bioeconomy development are defined. 

Key words: bioeconomy, nanotechnologies, information technologies, 
biotechnologies, sustainable development, agriculture, building strategy, loan 
strategy, transfer strategy. 
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