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HAIIPSIMOK K-POP TA MIOT'O POJIb Y KOHTEKCTI CYYACHOI
AYAIOBI3YAJIBHOI KYJIbTYPU

Merta A0CTiIzKeHHS TI0JIATae Y BUCBITICHHI 0COONIMBOCTEH ay/ialbHUX Ta Bi3yalbHHX MPOsBIB Hampsamky K-pop,
BHIJICHHI THX aCIIEKTiB, IO JAlOTh MOXKIIMBICTH MPOCITIAKYBAaTH B3a€MOJII0 TPamuWIliii Ta HOBaLilf B MeXax TaHOTO
KyJIbTYPHO-MHCTELBKOT0 siBHIIa. /laHa MeTa MOoke OyTH JOCSATHYTA IIUISIXOM aHANi3y TUX YMHHUKIB, SIKi IPE/ICTABIICH] B
OBOMY HANpPSIMKYy — B TOMY YHCII MY3WYHHH KOMIOHCHT, Bi3yalbHUH, IMIIKCBH, COIIalbHUM, 1IEONOTIYHUH,
MOJITHYHHMA, CKOHOMIYHMI Ta iHII. MeTomosorisi MOCHiIKeHHsI TOB’s3aHA 3 3aCTOCYBaHHSAM KOMIIAPATHBHOI'O
METOJY U BHCBITICHHS OCOONMBOCTEH po3BUTKY K-pop, Ha BiIMiHY Bif 3aXiJHHX HANpsMKiB MOM-MY3HKH. MeTon
aHaJi3y BUKOPUCTOBYEThCS 3a/UIs1 BHOKPEMJICHHS KitouoBHX o3HaK K-pop. HaykoBa HOBHM3HA mossirac y BUCBITICHHI
ocobnuBocTel HanpsMKy K-pop Ta BUOKpeMIIeHHI HOro poii B KOHTEKCTI KyJbTypH chorojeHHs. HarosomeHo yBary
Ha ToMy, o K-pop He BapTo po3risiiaTty sK CyTO SIBHIIE MY3UYHOTO XKHUTTS, aJPKe€ BOHO BUCTYIAE BTIICHHSAM Pi3HUX
KYJNbTYypHHX, COLIANbHUX, €KOHOMIYHAX Ta HABITh MOJITHYHAX YAHHUKIB T4 BHKOHYE YMMajo (QYHKIIH, OKpiM CyTO
MUCTEIBKAX. BHCHOBKHM Ta MNMEpPCIEKTHUBH MOAANBIINX JOCTIDKEHb. K-pop — e HampsiMOK PO3BUTKY MOIYJISPHOT
kynbTypu [liBnennoi Kopei, sikuii mpencrasiisie 3HaYHUI HayKkoBHUil iHTepec. Ha BigMiHy Bix 6araTbox sBHILI, HasSBHUX B
MY3UYHOMY MHCTELTBI chorozieHHs, K-pop € uinoro kynbryporo. Lleit HanpsMOK BiJirpa€e iHTerpaTUBHY, iZIC0JIOTIUHY,
KOMYHIKaTHBHY ()YHKIIifO, BUCTYTAI04H (pakTOpoM iHTerpamii 6araTthox as3iiicbkux Kpain. K-pop HampsaMy moB's3aHuil 3
PO3BUTKOM TEXHOJIOTIH Ta (opMye CTIMKHI IHTEpEC M0 «aiIoJiB», SIKI € HEBIJ €MHOI0 YaCTHHOIO IIi€i KYJIbTYPH.
BaxxmmBy poiie y IpOCYBaHHI TYPTiB Ta BUKOHABIB, SIKi BiTHOCATHCS 10 K-pop € yBara o Bi3yaiapbHOTO Ta iMiJKEBOTO
Haual, 0 CIIPHsE IHTepecy 3 OOKy IIsialbKoi ayanTopii. [lepcnekTHBHUM HanpsiMKOM € OUTbII IPYHTOBHMH aHaui3
JUHAMIKH (OPMYBaHHS [IbOTO HANPSIMKY Ta BUSBJICHHS MOXJIMBUX MOJAJBIINX NUIIXiB HOTO PO3BHTKY.

KoarouoBi ciioBa: K-pop, My3udHa KynbTypa, ay1ioBiyajibHa KyJIbTypa, MUCTEUTBO, (YHKIIT MUCTEITBA.
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Hanpagienue k-pop u ero pojib B KOHTEKCTe COBPEMEHHOH ayITHOBU3YATbHON KYJIbTYPbI

Heas wWccaenoBaHUsA 3aKITIOYACTCS B OCBEIICHHH OCOOCHHOCTEH ayqUalbHBIX W BU3YalbHBIX MPOSBICHUI
HamnpasyieHus: K-pop, BBIIETIEHUH TeX acTEeKTOB, KOTOPHIE JAIOT BO3MOXHOCTh MPOCIEANTh B3aUMOACHCTBHE TPATUIIHIA
Y HOBAIIMH B paMKaXx 3TOTO KyJIbTYPHO-XYJIOKECTBEHHOTO siBIeHUs. L{erh MOKeT OBITh JOCTUTHYTA MyTEM aHajn3a TeX
(hakTOpOB, KOTOPHIE TPEACTABICHB B TaHHOM HAIPABICHUH - B TOM YHCIE MY3BIKAIGHBIH KOMIOHCHT, BU3YaIIbHBIH,
WMMJIKEBBIMA, COIMAJbHBIM, HWJCOJIOTMUYECKUN, TOJUTHUYECKUH, OSKOHOMMUYECKMH U japyrue. Meromosaorus
HCCIeTOBAHMS CBS3aHA C IIPUMEHEHHEM CPaBHHUTEIFHOTO METOJA U OCBEUICHHS OCOOCHHOCTEH passutus K-pop, B
OTJIMYHE OT 3ala/JIHbIX HAMPABJICHUH ONMY3bIKA. METO/1 aHaIn3a UCTIONb3yeTCs /IS BhICIEHUS KIFOUEBBIX MPHU3HAKOB
K-pop. Hayuynass HOBH3HA 3aKIII0YaeTCs B OCBEIEHUH OCOOCHHOCTEH HarpaBieHHH K-pop ¥ BEIIEICHUH €ro PoJd B
KOHTEKCTE KYJIbTYpbl COBpeMeHHOCTH. OTMeueHo, 4To K-pop He CTOMT paccMarpuBaTh KaK YHCTO SIBJICHHE
MY3bIKaJIbHON KHU3HU, BEIb OHO BBICTYNAET BOIUIOLICHUEM PAa3IMUYHBIX KYJIbTYPHBIX, COLMAIBHBIX, JKOHOMUUYECKUX U
Jlaxke TMOJUTUYECKUX (PAKTOPOB ¥ BBITIOJHSET MHOTO (YHKIUH, KpOME YHCTO XyJI0KeCTBCHHBIX. BbIBOABI U
MEPCIEeKTUBBl JaldbHeHIIUX ucciaeaoBaHui. K-pop - 3T0 HampaBiieHHWE DPa3BUTUS NOMYJSIpHON KynbTypbl FOxHOIM
Kopeu, xotopoe mpeacTaBisieT 3HAUUTENbHBIM HAay4YHBIM MHTEpec. B oTiMyue OT MHOTMX SIBJCHUM, HUMEIOIIMXCS B
MYy3BIKaJIBPHOM HCKYCCTBE HacTosmiero, K-pop mpezncraBieH menod cyOkynbTypod. [laHHOE HampaBlieHHE HIPacT
MHTETPUPYIONIYI0, HACOJIOTHYECKYI0, KOMMYHHMKATHBHYIO (YHKIIMIO, BBICTyHass (aKTOPOM HHTETpAIli MHOTHX
a3maTcKuX CcTpaH. K-pop Hampsmyio CBs3aH C pPa3BUTHEM TEXHOJOTHH U (OPMHUPYET YCTOWYHMBBIN HHTEpEC K
«aizioaM», KOTOPbIE SBISIOTCA HEOTHEMJIEMOM 4YaCThIO ATOM KyJbTYpbl. BakHyr0 poiib B HIPOJABMKEHUM TPYII U
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UCIIOJTHUTENICH, KOTOpble OTHOcATCs K K-pop sBiseTcs BHMMaHME K BHU3yaJlbHOMY M HMM/DKEBOMY HadajaMm, 4TO
CIOCOOCTBYET MHTEPECY CO CTOPOHBI 3PHUTENLCKON ayanTopuu. [lepcrieKTMBHBIM HamlpaBlieHWEM sIBISIETCS Ooiee
OCHOBATEIbHBIN aHAIN3 JUHAMHUKH (DOPMHPOBAaHWSA NAHHOTO HAIPABICHHUS W BBISABICHUS BO3MOXKHBIX HATbHEHIIMX
IyTel ero pa3BUTHUSL.

KnaroueBble cioBa: K-pop, My3bslkanbHas KyJIbTypa, ayAHOBH3yalbHAas KyJNbTypa, HCKYCCTBO, (YHKIMH
UCKYCCTBa.

Tormakhova Anastasiya, Ph.D., associate professor, associate professor of ethics, aesthetics and culture
department Taras Shevchenko National University of Kiev

K-pop's movement and its role in the context of modern audio-visual culture

The purpose of the article is to highlight the peculiarities of the audio and visual manifestations of the K-pop
direction, to highlight those aspects that make it possible to trace the interaction of traditions and innovations within a
given cultural and artistic phenomenon. This goal can be achieved by analyzing the factors that are presented in this
direction - including the musical component, the visual, image, social, ideological, political, economic, etc. The
methodology is related to the use of a comparative method to cover the characteristics of the development of K-pop, as
opposed to the western directions of pop music. The method of analysis is used to identify key attributes of K-pop. The
scientific novelty is to shed light on the particularities of the K-pop direction and to highlight its role in the context of
the culture of the present. It is emphasized that K-pop should not be regarded as a purely musical phenomenon, as it
embodies various cultural, social, economic, and even political factors and performs many functions other than purely
artistic ones. Conclusions. K-pop is a field of development of popular culture in South Korea of considerable scientific
interest. Unlike many of the phenomena present in music today, K-pop is a whole culture. This direction plays an
integrative, ideological, communicative function, acting as a factor of integration of many Asian countries. K-pop is
directly involved in the development of technology and has developed a strong interest in "idols"”, which are an integral
part of this culture. An important role in promoting bands and performers pertaining to K-pop is the attention to visual
and image principles that foster interest from the viewership. A more promising direction is a more thorough analysis of
the dynamics of the formation of this direction and the identification of possible further ways of its development.

Key words: K-pop, musical culture, audiovisual culture, art, functions of art.

AKTyaJIbHICTh TeMHU JIOCIHipKeHHSA. OIHUM 3
JOCUTh CKIIQJHUX (PEHOMEHIB, NpEACTaBICHUX B
cydJacHill KynbTypi, € Hanpsimok K-pop. Bin sinse
COOOF0 MIKCT Pi3HHX KYJIBTYpP, CTHIHOBUX SBHIIL,
IO TIOTPH CBOIO CTPOKATICTh KOPUCTYETHCS
3HaYHOK MOMmyJsIpHicTIO. K-pop € cBoepimHOO
TOYKOIO MepeTuHy KyiabTyp Cxomy Ta 3axony,
Pi3HOT MEHTaJIBHOCTI, B3a€EMOJIIi TPaIUIIHHOTO Ta
HOBAaTOPCHKOTO Hadana. bylyds CHHTETHYHUM
SIBUILIEM, Il HAIIPSMOK SIKHaWKpaIle JeMOHCTPYE
Ti TIPOIECH, SKiI XapaKTepHi Ui TOCTMOJEPHOL
KyJIbTypH. BUBUYEHHS ayaiallbHUX Ta Bi3yalbHUX
KOMIIOHEHTIB [ILOTO HAaNpsMKY € aKTyaJlbHUM
3aBJJaHHSM  BHACIZIOK  MajJoro  CTYICHIO
JIOCHIDKEHHS y KOHTEKCTI BITUU3HAHOI
KyJbTYpOJIOTIYHOT Ta MECTETBO3HABYOT TyMKH.

AHani3 nocnipkeHs i myomikaniid. Hampsimok
K-pop mnoku He  3700yB  JOCTaTHBOTO
OOIpyHTYBaHHS Yy  BITYM3HSHOMY JHCKYpCI.
€IMHUM JOCHI/DKEHHSIM YKpaiHCBKUX aBTOPIB,
MPUCBSYCHUM  [BI  TEeMaTHlli, €  CcTaTTA
. Kononosoi Ta O.KobOyc, B skili poOuThCA
cnpoba oxapakTepusyBaTu crneuugiky K-pop B
MeXax CBITOBOi MacoBOi KynbTypu. HasBHi
IPYHTOBHI pPO3pOOKH 1HO3EMHHX JOCIIIHUKIB,
30kpema Poampg Mansarkaii Ta FOurbonr Yoit
JNOCTIDKYIOTh  Pi3HI  aCIeKTH, IIOB’si3aHi 3
possutkoM K-pop y xonTtekcTi KynbTypu. IleBHi
MUTaHHS, MO CcToCyloThes K-pop, BHCBITIEHO B
nomynspHid  myOmikamii  FO.  CamapueBoi.
IMuranHs  B3aeMofii  TakWx  Kareropiil, sk
«TPaJWIliss» Ta «IIOBTOPEHHS» BHCBITIIOETHCS B

npamsix Y. Exo. IleBHi po3poOku, MmoB’si3aHi 3
CY4YacHOI0 €CTPaJHOI KYJIbTypOl, HasBHI Yy
mpansgx  BITYM3HSIHUX aBTOPIB, 30KpemMa
P. lllynsru.

MeTta nociipKeHHs TIONATaeE y BUCBITICHHI
0COOIMBOCTEH ayialbHAX Ta Bi3yalbHUX MPOSIBIB
HanpsmMKy K-pop, BHIIEHHI THX acrekTiB, IO
JAI0Th MOYJIMBICTh TPOCHIJKYBAaTH B3aEMOJIIIO
TpaJUIlii Ta HOBAIIiM B MEXaxX JaHOTO KYJIbTYPHO-
MHCTELBKOTO sBUIA. MeTa Moxe OyTH JOCATHYTa
[UIXOM aHaji3y THX YHHHHUKIB, SKi MPEACTaBICHI
y LbOMY HampsIMKy — B TOMY YHMCIl MYy3WYHHH
KOMITOHEHT, Bi3yaJIbHUH, IMIJDKEBHI, COI[lAJIbHUM,
1ICOIOTIYHUH, MOMITHYHNN, EKOHOMIYHHH Ta
THIII.

Buxutag ocHoBHOrO Matepiany. Hampsimok K-
POP € BiAHOCHO HOBUM SBHILEM, XapaKTEPHUM
s kynbtypu [liBnennoi Kopei. Bin € He npocTo
My3WYHHM HalpSIMKOM, a I[JIOI0 OKPEMOIO
KYJIbTYPOIO, sIKa Ma€ caMOOYTHii Ta HETOBTOPHHIHA
xapakrep. Y Mexax HanpsaMmky K-pop moxHa
MPOCIIIKYBaTH BIUIMB PIi3HUX YHWHHUKIB, SKi
cBiguyaTh mpo cnpoly aJanTyBaTd aMEpUKaHCHKY
Ta 3aXiJHOEBPOIEHCHKY MOM-KYJIbTYPY J0 CXiJTHOT
MeHTaJbHOCTI. [IpHuoMy 3a3HaYnMoO, WIO IIe
My3WYHE SIBUIE BUKOHYE YMMajo QYHKIIH, y
TOMY 4YHCIi HE JMIIe CYTO €CTeTHYHHX YU
po3BakaipHUX. K-pop  BHUKOHYE  BaXIIUBY
iHTerpaTHBHY (YHKILIiIO, BUXOBHY, 11€0JIOTIUHY.
Ha mpuknani K-pop MoxHa mnpochiakyBatu
cnerudiky BIUIMBY IOJITHKA Ha MHCTELTBO.
To06To0, Ha BiAMIHY Bif 0araThOX MOAIOHUX SBHIII,
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HassBHUX B MY3WYHIH MOM-KYJbTYpi IHIMUX KpaiH
cBity, K-pop nmme Ha mepmuii morisg
MOB'A3aHUI BHKIIIOYHO 3 KOMEPLIHHMM HayaioMm
Ta PO3BAKAIPHUM KOMIIOHEHTOM. Po3risiHemo
cnenudixy bOTO HAMPSIMKY OLTBII IETAIBHO.

AbGpesiarypa K-pop yTBOpEeHa BiJl
aHrmiceKoro crnoBocmnonyueHns Korean pop i
BOuUpae y cebc Oe3nmiy CTWIIB TION-MY3HKH,
npencrasienux y lliBmenniii Kopei, mpuuomy
CIOMM MOXHa  BigHeCTH aOCONIOTHO  pi3HI
HaNpsIMKH MY3WKH TaHIIOBAJIBHOI'O XapakTepy, a
caMe — eJIEKTPOIION, XiN-XOI, CY4acHHH pHUTM-
eHn-0mo3. 3 TOYKM 30py CTWIIO, — BCi mi
HampssMKu  OyJio  3acHoBaHO He Yy IliBacHHIM
Kopei, BOoHM MaloTh TpHBaly MPakTHKY PO3BUTKY
B aMEPUKAHCHKOMY Ta €BPOINEHCHKOMY MPOCTOPI.
ToOTo B mEBHOMY CEHCi BOHH BHCTYHAlOThH
aJanTaIi€ero BXX€ BIIOMHUX CTHJIB B CXITHOMY
MY3UYHOMY TPOCTOpi, MPHYOMY YHHHHKOM, IO
Ha/lae oMy HalliOHAJIbHO-320apBICHOTO
XapaKTepy CTa€ BUKOPUCTAHHA KOPEHChKOI MOBH.
[ToniOHI MOBTOPEHHS B KYJNBTYpi MOCTMOIEPHY €
CBO€EpimHOIO Tpaaumicto. Ha mpoMy HaronormryBas
Y. Exo, mowmimamud B OAWH PsAJ TBOPH, SKi
BIIHOCATBCS JIO PI3HUX BH[IB MHCTEITBA — IIOI-
MY3HKY JTepaTypy, peKiIaMy, KiHOMHUCTEITBO.
«[lomynsipHa  miceHbKa, pEKIAMHHN  POIUK,
KOMIKC, JETEKTUBHUN poMaH, BECTEpH
3aMHCTIOBAIMCA  SK  OUTBII-MEHII  YCIIIIIHI
BIITBOpEHHS SIKOTOCh 3pa3ka abo moxeni. Cepen
TaKMX IX BBaXalM KyMEJAHUMH, aje He
xynoxHiMu. Jlo Toro ok, MeW HaUIUIIOK
MpUBAOIUBOCTI, MIOBTOPIOBAHICTh, HEJIOJIIK
HOBM3HM  CIpUMManucsi  SK  CBOTO  POAY
KOMepLifiHui  BuBepT  (OPOLYKT  IOBUHEH
BIAMOBIIaTH 3allUTaM CIIOKMBada), a He fK
MPOBOKaIliiHa Opi€HTalliss HOBOTrO (i CKIIaJHOTO
JUISL COPUIHATTS) CBiTOOAueHH [6, 52-53].

3a paxyHOK TOro, IO BCI IIi CTHJIBOBI
HamnpsMKH, 0 BifHOCATH 10 K-pop, MaroTh pi3Hi
My3W4HI CKJIQAHUKH — PHUIMIYHY OCHOBY,
cnerudiky rapMOHi3aIlii, MEJIOUYHI
XapaKkTepUCTUKH, BUKOHABCBKY cHenudiky, TO
MOXKHa 3a3HaYUTH, IO 32 CYTO MY3HYHHUMU
CKIaJJHUKaMH HOro HE MOXHa OJHOCTaiHHO
BuzHauntH. Lo x came namae K-pop neBHOl
BUKJIIOYHOCTI? Haa3BuuyaliHO BajXKJIMBUM € T€, IO
K-pop BWifIlIOB 32 MeXi My3WYHOTO HAIPSIMKY 1
chopMyBaB HaBKOJIO ceOe Iy CYOKYJIbTYypYy.
Binbie toro, 1o 1iel chepu MoxkHa BIAHECTH YCIO
KOMEPIIIITHO OpI€HTOBaHY MY3HUKY, PO3paxoBaHy
Ha MOJIOJb, SIKA XO4Ya ¥ NpsAMYE y HampsMKYy,
3aKJIaICHOMy B aMEpHUKaHCBKiH Ta €BpOIeHChKil
MY3UYHIH KyJIBTYpi, IPOTEe Ma€ i CBOi HETIOBTOPHI
XapaKTepUCTUKH. Brms AHTJIIOMOBHOTO
MY3HYHOTO KOHTEHTY € Oe3lepedyHuM, aJpKe I
MPaKTUKW HA0YBAIOTh PO3MOBCIOJKEHHS B yMOBaX
rinoOainizanii. BiTUM3HSIHI AOCTIAHUKH BKa3ylOTh
HAa Te, M0 3a paxyHOK MeJia-TeXHOIOTil
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BiIOYBA€ETHCS TOIMMPEHHS 0araThoX KYJIBTYPHHX
¢deHoMeHiB. «/luHaMiyHMH PO3BHUTOK Memia i
CIIONYyYCHHX 13 HUMHU TEJICKOMYHIKalliifHUX
TEXHOJNOTi OyB HampukiHIl XX CTONITTH, K
Oyio CKa3aHo BUIIIE, MiATPYHTIM
rIo0ami3aIifHuX MPoIeciB B €KOHOMIII, TOJITHII
Ta KynbTypi» [2, 142].

Y 4omy X TONSIrae CIUTbHICTh BHKOHABIIIB,
SIKMX MOHa BigHecTH 1o HanpsaMmky K-pop? Ilo-
Tepine, yTBOPEHHs HOTO HAPSIMKY CTAJIO TaKHM,
0 BiIyBajJo BiJl CAMOTO MOYATKy 3apOJKEHHS
BILJIUBY odirmiitHoi KYJbTYpH, Oymyun
MiATPUMaHUM JepkaBHUM ypsagoM. Lle, 3 omHoro
00Ky, 3yMOBIIIOE HaJaHHS (PIHAHCOBOI JIOTIOMOTH.
3 1HIIOrO, Mo30aBJiIsle TAaKOro0 YHHHHKA SIK
cB00OJIa TBOPYOCTI Ta BoJIeBHABICHHSA. K-pop, Ha
BiIMIHY BiJl BITYM3HSIHOTO MHCTEITBA, 3a3HAE
Habarato OLUTbIIIE KOHTPOJIO Ta TI030aBIICHE
3ATHOCTI PO3BUBATHUCS 11032 KOHTPOJIEM CHCTEMHU
nepkaBHoi  ympaBiiHHig.  ToOGTo  mpoOiema
CBOOOJM MUTLS Y Wi KyJIbTypi (QakTHYHO HE
peanizoBaHa, B TOW 4ac, SIK JUIS 1HITUX KpaiH BOHA
3nebinpmioro mpurtamMaHHa. Taka 0coONHMBICTB
YKpalHCBKOTO ~ MHCTENTBA  JIOBOJII  SICKPABO
npencrasieHa B myOmikamii P. [llymeru. ABTopka
3a3Havyae HacTynHe: «Bce ik, Tpeba BUAIIHTH psin
CKIIQJHMKIB, SKI € CIOUIBHUM JUIS  BCIX
MIpeICTaBHUKIB TBOpUUX mpodeciit. OqHier0 3 HUX
€ cBoboma, Ky orpumanu murtmi. CBoboma Bix
BTOPTHEHHS  YHHOBHHUKIB 3 11€0JIOTTYHIX
BIJIOMCTB, YUHOBHUKIB BiJl KYJIbTYpH, CBOOOIA BiJl
IUKTaTy  YCAKOTO  POdy  XYAOXKHIX  paj,
BOJIIOHTAPHU3MY PEIaKIiHHOTO KOpIycy Ta T.IL
CporonHi XynoKHHK Ha BCIiX eTanax CTBOPEHHS
TBOPY KEpYEThCS JIMIIE CBOIMHU YSIBICHHSIMHU,
peatizylouu TiIbKY CBilf TBOpumit 3aaym» [5, 102-
103].

PosButok K-pop y IliBnenniii Kopei cras
oinifinuM nipiopuTeToM MiHicTepcTBa KyIbTypH
i Typusmy, sike Oyno yrBopeHo B 1998 pomi. Toni
K OyJIO 3aCHOBAHO MU BiIi, SKHIA OITKYBaBCS
PO3BHTKOM IIbOTO HATPAMKY. X MeTa mossrana y
¢dopmyBansi non-igayctpii y IliBgenniit Kopei, a,
OTXKe, U y MOsBI KOJICKTHURIB, AKI MOTJIA O BTIJIUTH
o Mety. Biamorigno, K-pop Bij camoro mouatky
€ HampsSMKOM, IO PO3BUBAETHCS IMiJl YUMAIUM
KOHTPOJIEM JIEPKaBH.

Pazom 3 THM, HEOOXIZHO BIAMITHTH, IO
3aKNaJieHl 3yCWJUISS Malld CBid  MO3UTHBHHU
pe3yibTaT, ajpke po3BUToK K-pop 3 yacom cripusis
nomynsipusanii - kynerypu IliBgenHoi  Kopei,
3BEPHEHHIO YBaru A0 Li€i kpainu. Mosa ine npo
3alliKaBJICHICTh y MiBIEHHOKOPEHCHKIH KyIbTypi
cepesl aHIJIOMOBHOTO HAaceleHHs, MPeICTaBHUKIB
3axiJIHO- Ta CXiJHOEBPOIEHCHKOTO MpocTopy. B
TOMYy 4HCIi, pO3BUTOK K-pop MaB # Ounbin
Ba)XJIUBI HACTIJIKH B TEOIMOJITHYHOMY BHMIpI.
3okpema, 3aBISIKH KOHLIEpTaM, SIK1
obomamrosyBanin 'y IliBgenniii  Kopei, Oyno
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3po0JIEHO KPOK Ha NUIAXY IHTErpaIii Yd TOYHIIIe
koHTakTiB 3 IliBHiuHOWO Kopeeto. Lle 6e3ymoBHO
MO>KHA PO3TIIAAATH SIK YHHHHK BITUBY MHUCTEITBA
Ha TOJITHKY Ta KyIbTypy. Bimomo, mo 3aBasku
po3BuTKy K-pop Oyino 3milicHeHO YuMalo s
MPOCYBaHHA KOHTAKTiB MK KEPIBHHUIITBOM JBOX
CyCimHIX KpaiH. Bracwe, TIpoLEeC
PO3IOBCIOJUKEHHS KOPEUCBHKOI KYJIBTYpH, B TOMY
YUCHl MOMyNApHOI, HampukiHii XX CTOMTTA
3mo0yB  Ha3By Hallyu (Xammo). ABTOpcTBO
TePMiHY OB’ SI3YIOTh 3 MTeKiHCbKUMH
KypHAIICTAaMH, SIKi, TaKUM YHHOM, MO3HAYMIH
MIBUJKE 3pOCTaHHA NOMyJspHOCTI B  Kwurai
MiBJIEHHOKOPEWCHKOI iHAYCTpii po3Bar.

Poanen Maminrkeii, onuH 3 gocaigHukiB K-
pop, 3a3Hayae mpo Te, Mo mnomyisapHicte K-pop
MOJIATa€ 'y  OCOOJIMBOMY  ONTHMICTUYHOMY
3a0apBIiIeHH] IIHOTO HANPsAMKY. BepOaiibHi TeKCTH
MmiceHb TMOB’s3aHi 3 mpomnaranaow [liBaeHHOT
Kopei, amke BoHa MPEICTABIAETHCS y MICHAX 5K
HajJMoJiepHa Ta OaraTta KpaiHa, B SKili MEIIKAIOTh
HaJ3BUYaHO mpuBabmuBi mroan. Jlo Toro i,
BaXIUBUM € Te, mo «K-pop» He MICTHTh
MOJIITUYHAX YH PENITiHUX MOCIaHb, HE TOBOPUTH
PO CEKC, HApKOTUKW uu arpecito. Lle poOuth
HOro MPUEMHOIO  ANBTEPHATUBOIO  OLTBHIIN
YaCTHHI TOTO, 110 MAlOTh MiBHIYHI KOpeHIi» [7].
Bapro Bigzmaumtn, mo HaBkomo K-pop
BUHUKAIOTh YHCENbHI (haH-KITyOH, YIACHUKH SKAX
CHPSIMOBaHI Ha KOPUCTYBAaHHS TUMH €JIeMEHTaMU
MaTepiaibHOl KYyJIbTYpH, SIKi aCOL[IOIOThCA 3
«3ipkammy. «barato ¢aHiB 3 pagiCTIO MiAAAI0THCSA
MOKITUKY CHpCHH KOCMETHKH, MOJIH,
racCTPOHOMIYHMX Ta NHU(POBHUX TMPOIYKTIB, SKi
CXBaJIEHO OOOKHIOBAaHMMH 110JJaMH Ta OMaHJIMBO
acoliTheA 3 obpa3amu Ta micHIMEu K-pop» [7,
8]. Takum ynHOM, HaHOIIBIIE TPOCYBAETHCS
MPOJIYKIIisl, IKa TIOB’s3aHa 3 €JIEKTPOHIKOIO Ta hi-
tech TexHomorisiMu — e cMapThOHH, TUTAHIIETH,
TEJIeBi30PH.

K-pop He MOXHa 3BeCTH CYTO A0 HifKaHPY
HOMYJISIPHOI  KyJIBTYpU. 3a PaxyHOK TOro, LIO
JUSTBHICTh MY3UKAHTIB, SIKHX MOXHA BIJJHECTH JI0
[BOTO HANpPIMKY, TICHO TOB’si3aHa 3 1HAYCTPI€I0
BUPOOHHWIITBA  PI3HUX TOBapiB Ta  IOCIYT
[liBnenHoi Kopei, ix MoxHa BBaXkaTH K 4YaCTUHY
€IMHOI CITIIBHOI CHCTEMH, [I€ BCI KOMIIOHEHTH —
My3U4YHI, €KOHOMIYHi, COIliaJibHi € TaKUMH, II0
B3a€MOIIOB’sI3aH1 Ta HEBIiJA €MHI OJWUH BiJ 1HIIIOrO.
Bukonasii CTIPUSIIOTH MPOCYBaHHIO Ta
nomyJsipu3anii MeBHOT MPOAYKIT (KOCMETHKH,
01Ty, UH(POBUX TaJKETIB), CTBOPIOIOYH 1HTEPEC
10 HEi, HATOMICTh 3a JIOTIIOMOTOI0 TEXHOJOTiH Ta
KOILUTIB, HaJaHUX KOPHOPALisMH JONAETHCS IIe
Ounplle 3ycWJb Ha CTBOPEHHS CBOEPITHOTO
KyJIbTy TYpPTIB Ta OKPEMHX BHKOHABIIiB, IX
ieanmizarii. «le E€KOHOMIKO-KYJIbTYpPHE
BUJOBHILE, SKE IOBEPTAE€ ONTUYHO-aKyCTUYHO-
xopeorpadiyi CTHIII B Marepiai3oBaHi KyJIbTypi

toBapu. lle MyTroBaHmii xapakrep Oi3Hecy, SIKUN
crioydae peknamy, ¢irypu imomnis, uu¢posi
TEXHOJIOT1l Ta KyJIbTYpHI TOBapu — Le Oi3Hec,
KepoBaHMid cnHIUKAT [liBIeHHOKOPEHChKHUX MeTa-
Kopropamid Ta moy-0i3Hec MarHatiB» [7, 9].
PosButok K-pop cTBOproe Haa3BUYailHO BEJUKY
KUTBKICTH (paHiB, sIKi HACTILYIOTh CBOIX KyMHUPIB Y
BCHOMY — OJIsi31, 3aUiCKaX, KOCMETHYHUX 3ac00ax,
TaTy, BHUKOPHUCTaHHI MOJHHMX  EJIEKTPOHHHUX
JIeBAMCIB.

Ille omHe nWTaHHS, fSKE BAapTO 3rajgatu y
3B’A3Ky 3 HampsaMkoM K-pop — me mnpuumnna
iHTEepecy 0 IbOTrO HampAMKY. SIKIIO Ka3aTw mpo
a3iiCchKi KpaiHM, TO JAJs HUX BiH BHUCTYIAE
MiATBEPIUKEHHSAM iX KyJbTYPHUX [IOCATHEHb Ta
MO>KITUBICTIO BHCTYIIUTH piBHUMH 1o
BiJTHOIIEHHIO b1 (o) €BPOIEHCHKUX Ta
aMepuKaHChKUX Harid. Poambn MansgHarkaii ta
IOurbonr Yol 3a3HauaroTh, IO TOPMAICTH IO
BiZJHOIIEHHIO 70 HampsMKy K-pop Moxe Oytu
Ha3BaHa «M’sKUM pacu3mMom» [7, 13]. [lns daHiB 3
A3ii Ta A3IICBKOI JTiacopH IPUPOJIA 3aXOTLICHHS
OB’ s13aHa 3 caMO-TIpEe3eHTaLli €10,
caMO3axoIUieHHsAM. Jlngd HUX 1e  «JaBHO
MPOCTPOYCHA TIOMCTA, TIOB’3aHa 3 YTBEPIKEHHIM
MO>KJIMBOCTI MaTH BJIACHY KYJIbTYpHY
KpeaTuBHICTB» [7, 14]. BiacHe, 11e MOXJIHMBICTB
3pIBHATHUCH 3 KyJIbTYpolO 3axofny, SIKa JOCHThb
4acTO BHCTyIasa AEUIO 3BEPXHBO A0 AOCSITHEHb
Cxigaux Ta ABIACBKUX LMBLTI3aLiH,
BIIMOBJISIIOYMCH BU3HATH ix LIHHICTE,
VHIKaJIbHICTh, HAMAraruuch iX «BUIPABUTH» 32
3aXiTHUMH 3pa3KaMHU.

st ¢aniB, sKi BiAHOCATBCS OO KpaiH i3
Cepennboro Cxony, IliBaiunoi Adpuxu Ta
[liBnennoi Amepukn K-pop — 1e 3axoruieHHS
TUM, IO TPOTHCTABISETHCS  €BPONECHCHKO-
aMEpUKaHCHKOMY KYJIbTYPHOMY MPOAYKTY. SKIIo
K KazaTu 1po eBporeiichbki kpainu, CLIA, To mis
HUX LEH HampsMOK CHpPUIMAETbCS, B IEpLIY
yepry, AK ek3oTmuHmii Iammit. «Ix 3axommenHs
Ma€E MHOXHMHY (YHKLIH: BOHO JOIIOMarae
MOM’SIKIIMTH OB BiJl MPOrpaMoOBaHOl HEPiBHOCTI
B TTI00aNbHIM KpeaTuBHIN iHAYCTPil; T03BOJIE iM
MIPOJICMOHCTPYBATH KOCMOIIOJITHYHI CXUJIBHOCTI;
1e peamizaiis norpedu OyTH CHHXPOHI30BaHUMH 3
TIEI0 Tapsyuol0 KyJIbTYpOIO, IO BHHUKAE B
MIPOTHO30BaHi# epi Asii» [7, 14].

OpHUM 3 HAHOUTBII TOMYJISIPHUX KOJIEKTHBIB,
o BigHOCHTHCS A0 cTriio K-pop € BTS (Beyond
The Scene). 3okpema, BOHM HE JIHIIE HEPIAKO
BUCTYHIAIOTh pasom y KOHILIEpTax 3
aMEpUKaHCHKMMH BUKOHABLSIMH, a U OepyTh
y4acTb y psAAl aMEpUKaHCBKHX LIOYy. 30Kpema, Y
2020 poni Bonu Buctynin Ha «Late Late Show»
Ixetimca Kopnena 3 michero «Black Swany. Llei
YOJIOBIYMH KOJIEKTHB, IO CKJIAJA€ThCS 3 CEMH
YYaCHHKIB, BHUCTYNA€ HAA3BUYANHO SCKpaBUM
npuknagoMm HanpsaMky K-pop. Koxxen 3 xmomumis,
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OI0  BXOOUTH JI0 TypTYy, BTUIIOE  pHUCH
aHIPOTIHHOCTI, 0araro B YOMYy NpUTaMaHHHUX
reposM aHiMe, CTBOPEHHX Ha OCHOBI SIIOHCBKHX
KOMIKCiB — MaHTa. BOHH BCi € XyHOpIsSBHMH, 3
TOHKMMHU pUCaMH OONMYYSs, MPUYOMY, O3HAKU
MacKyJIiHHOTO Hadaia, K-OT Byca 4M Oopoja —
BiACYTHI. Y OINBLIOCTI YYacHHKIB BOJOCCS
nogapOoBaHe y KOip «OJOHI» UM i3 3aTyYCHHIM
MeNipyBaHHA y SKIiChb 1HINI Koibopu. B psai
(oTtoceciii, ocobnmBo y TiHl, sika Oyia 3/iiicHEHa B
2016 pomi 3a ydYacTIO YYacCHHKIB KOJIEKTHBY,
BUKOPHUCTOBYIOTBCS JOCHUTH IIPOBOKATUBHI
Bi3yasibHi 00pa3u, A€ KOCTIOMH BKIIOYAIOTh
CHiIHMIII, KOPCETH Ta CITYACTI  IMMAHYOXMU.
AHAPOTIHHICT TiJ 4Yac 3BHYAHHHMX BHCTYIIIB
MiAKPECIIOETbCA 3@ PAaXyHOK BHKOPHUCTaHHSA
JIETKOT'O MaKisoKy, BUTOHYEHHX  3a4ICOK,
nmpoayManocti koctiomiB. BTS 3 2015 poxy
Ha3MBalOTh colliaibHOIO coBicTio K-Pop Ta
OTPUMYIOTh YHMMaJ0 CXBaJbHHX BIATYKIB 3a
CXUJIBHICTD MPOTHUCTOSTH CTEPEOTHIIAM.

Y tpaBri 2018 poxy rypT 3miiicHEUB
COpPaBXHIO  CEHCAallilo,  CTaBIIM  MEpIIUM
MiBIEHHOKOPEHCHKIM KOJIEKTHBOM, SIKAU
BUCTYIHB Ha CIICHI MacITabHOI My3WYHOI mpeMil
amepukaHcbkoro xxypHan Billboard. OkpiMm 1poro,
e Buganag B 2017 i 2018 pokax BH3HAYalo iX
mepemory B HoMmiHamii «Kpammii apTtrct B
comiampHHX Mepexkax». Takox BTS mnepewmir
Bipady B 4oTupbox HoMiHamisx Radio Disney
Music Awards, orpumapmu Haropoau «Kparia
rpynay, «HatlicunpHimi danati», «Kpama micHs»
1 «Kpammii TaHIFOBaBbHUN Tpek». TeKCTH miceHb
TYypTy CTaHOBJSTH CyMilll KOpEeWChKOi MOBH Ta
oKpeMi (hpa3u aHTIIIHCHKOIO.

Buctymu rypry BTS cynmpoBomkyroThcs
BIIPaBHOIO Xopeorpadicto, MpUIOMy 3a paxyHOK
JIOCTATHBO BEJIUKOI KiJIbKOCTI YYaCHHUKIB BIijMaja€e
notpeba y HasiBHOCTI IPyNU TaHIIOPHUCTIB. «B k-
pOp MiIKYNOBYE XHBa CKIagHA Xopeorpadis,
BHCOKI CHJIBHI TOJIOCH, HE3BHYalHI Hapsaad i
MeJozii, Mo 3anaM'iTOBYIOTbCS 3 HEPILOro pasy.
XKanp  Ham3BMuUailHO  TOMYNSApPHUH  cepen
MIJUTITKIB: JiBYaTKa BCIX KpaiH HACHIIYIOTh CBOIX
KyMHPIB B 0JI5131, CTHIIi 1 cOco01 XUTTS. Ale, Ha
BiIMiHY BiJ] aMEPHKAHCHKHUX 1 POCIHCHKHX 3IpOK,
KOpDEeWChbKi  BWUKOHABIII  3aBXJIM CKPOMHI i
BUXOBaHi. Y YHCIEHHHUX PO3BAKAIBbHUX TEJIEIIOY
iX XapakTepu3ylOTh TUIBKH 3 TIO3UTHBHOTO OOKY,
HEPIJKO PO3MOBIAIOYM TIPO  Te, W0, KpiM
MY3HYHOCTi, Yy HHX II€ YHMaJO HEPO3KPHUTUX
tanadtiBy  [4]. Ham3BuuaiiHO  BaXITMBUM
YMHHUKOM, KUl npuBabmoe ¢aniB K-pop rypris
€ Te, WO iX aiJ0NM MpeACTaBIeHI 3a3BHYAl SIK
ineanbHi. [IpuxoByrOTBCS (akTH, TMOB’s3aHI 3
0COOMCTHM JKHUTTSM, HaJI3BHYAiiHO OaraTo yBaru
NPUIIISETECS  TOMY, 100 BOHHM  CIIPABIISUIN
BUKJIIOYHO MO3UTUBHE BpayKeHHS, HE
ACOLIIOBAJIMCS 3 NMEBHUMH TOIaHUMH 3BHYKAMH,
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He Oyl TOMIYeHI y SKHXOCh HEAOPEYHHX Ta
cKaHJambHUX cutyamisx. «[ligxim nqo cTBOpeHHs
TPyl YCECTOPOHHIH: BPaxOBYIOTHCS 3OBHILIHIN
BHTJIAT; POJIb Y TPYIIi, 0araropyHKIiOHAIBHICTS i
THIAX1; OBEIIHKA; MEIOIIl, 110 3J4aTHI 3a4EIIUTH
3 TepliuX HOT, TEKCTH IICEeHb; SACKpaBUU
Bi3yaJIbHUH psi, pi3HOMaHITHA CHPSMOBAHICThH
TEMAaTUYHOTO PsAY KIIIMiB, TaHIIOBAIBHI PyXU»
[1, 26].

Bapro Big3HaunTH, MmO yd9acHUKHA Oaratbox
K-pop rypTiB 4acto BHUKOPHCTOBYIOTH OIAT Bij
MOJHUX Jan3aiiHepiB. 3okpema rypt EXO
3BEPTAIOTHCS 10 CBITOBUX OpenaiB: Louis Vuitton,
Dries Van Noten, Vetements, Supreme,
Balenciaga, Helmut Lang, Gosha. Kpim mporo,
BOHM BJATAIOTh YHUMAJIO OIAIY KOPEHCHKUX
openmuiB, sik-oT Heich Es Heich [3]. Lle#t unaANK
TaKOX CIPSIMOBAaHMH Ha CTBOPEHHSI IMO3UTHBHOTO
Ta YacTO BHIIYKAHOTO 00pa3y BUKOHABIIB, JIO
TOTO J, BHUOIp KOHKPETHHX MOJIHHUX OpeH/iB
crpusie iX MPOCYBaHHIO Ha CBITOBOMY PHUHKY.
3mebinpmoro i BioMi OpeHAN BHUKJIHKAIOTH
acomiarlii 3 JOCUTHh EINlITapHOI0 MOJOI0, SKa €
BHOOpPOM JIFO/IEN CepeAHBOT0 Ta JITHBOTO BIKY 3
JNOCTaTHRO  BHCOKMM  piBHEM  (piHAHCOBOTO
noctatky. [IpoTe, xonu y JOCUTH BHUIIYKAaHOMY
Olls31 BHUCTYNAIOTh MOJIOAI BUKOHABIN, SKI €
KyMUpaM{ MUTBHOHIB, I MOZla HaOyBae Habararo
OLITBIIIOTO OIITUPEHHS.

HaykoBa HOBW3Ha momsirae y BUCBITJICHHI
ocobnmBocTel HanpsMKy K-pop Ta BHOKpeMIIeHH1
HOro posii B KOHTEKCTI KyJIbTYPH CHOTOJEHHSL
Haronomeno yBary Ha Tomy, mo K-pop He BapTo
pO3MIIAOaTH K CYTO SIBUIIE MY3HMYHOI'O JKHTTS,
a/pke  BOHO  BUCTYNAa€  BTUIGHHSAM  PI3HHUX
KYJIBTYPHUX, COIliAIbHUX, EKOHOMIYHUX Ta HABIThH
MOJIITHYHUX YMHHUKIB Ta BUKOHYE YHMMAJIO
(GYHKIIIH, OKPIM CYTO MHUCTEIIbKHX.

BucHOBKM Ta TIEPCIIEKTHBH MOJAIBIINX
JnociipKkeHb. K-pop — 1 HampsMOK PpO3BUTKY
nmonyisipHoi  KyneTypHu IliBgennoi Kopei, sxwit
npeacTaBisie 3HAYHMKA HAyKoBUI iHTepec. Ha
BiIMiHy BiJg 0aratb0X SIBHIN, HAasBHUX B
MYy3WUYHOMY MUCTENTBI cborojaeHHs, K-pop €
oo  KynbTypoto. Lleli Hampsm  Bimirpae
IHTETpaTHBHY,  1J€OJIOTIYHY,  KOMYHIKATHBHY
¢dyHKIIIO, BHCTynarouud (akTopoM iHTerparii
Oaratbox asificbkux kpaiH. K-pop — Hampsam,
MOB'A3aHUN 3 PO3BUTKOM TEXHOJOTIH, SIKHHA
dbopMye CTIMKUI 1HTEpeC 10 «aimoiiB», sSKi €
HEBiI’€MHOIO YaCTHHOIO Wi€i KyabTypu. Baxmusy
pOJib Y TPOCYBaHHI TypPTiB Ta BHUKOHABIIB, SIKi
BigHOCATBCA 10 K-pop, € yBara 10 BizyaJbHOTO Ta
IMIJDKEBOIO Hayaj, 10 CIPHIE IHTEpPeCy 3 OOKY
DIA0anbKo1 ayuTopii. ITepciekTUBHUM
HampsIMKOM € Oilbll  IPYHTOBHHMH  aHawi3
OUHAMiKW  (OpPMYBaHHS IbOTO HAMNpSMKY Ta
BUSIBJIIEHHS! MOXKJIMBHX THOAAJBIINX HUISXiB HOrO
PO3BHTKY.
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