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ORGANIZATIONAL AND ECONOMIC SUPPORT
OF TOURISM AND HOTEL ENTERPRISES
ACTIVITIES

ABSTRACT

In the article, organizational and economic support of tourism and hotel enterprises
activities has been developed based on the construction of an effective mechanism ca-
pable of solving problems of an institutional, organizational and economic nature. The
authors have found out that the development of tourism has a huge impact on the
socio-economic state of the country and the level of the quality of life of the population,
therefore the formation of organizational and economic support for the activities of
tourism and hotel enterprises is of primary importance since the tourism industry is an
interdisciplinary complex that is part of the tourism sphere and unites various types of
economic activity from material production to the non-material sphere, which are the
material basis of tourism, the basis for personnel training, production management or-
ganization, and tourism product sales. It has been stressed that tourism enterprises are
business entities of a specific nature, which have certain features both from the point
of view of production organization and their socio-economic efficiency.

It has been found out that hospitality enterprises must form and implement existing
service strategies in order to meet specific and rapidly changing needs of the market in
which they have chosen a certain segment for themselves since, in conditions of a high
level of bankruptcies, only those business entities that are able to think strategically and
adapt to changes in the external environment can achieve success.

An integrated approach to the formation and implementation of state policy in the field
of tourism and hotel management is proposed. The functional relationship of the totality
of the main factors that determine the state of the financial and economic activity of
tourism and hotel enterprises is determined. It is indicated that the economic efficiency
of the activities of tourism and hotel industry enterprises is achieved through a balanced
personnel management system. A model for monitoring the development of personnel
is suggested. The use of this model allows for controlling and managing the course of
the process. It has been concluded that today when doing business in the field of tour-
ism, it is necessary to clearly take into account external and internal factors influencing
the activities of economic entities and improve the personnel management system since
the level of satisfaction of consumers of tourism and hotel services depends on the
personnel's professional abilities.

Keywords: organizational and economic support, activity, enterprise, tourism, hotel
management, mechanism

JEL Classification: L1

INTRODUCTION

The tourism and hotel services market plays an important role in ensuring the socioec-
onomic development of Ukraine. Today, the development of tourism and the hotel in-
dustry is of particular importance, as it is connected with the rapid growth of the po-
tential opportunities of related industries of the national economy, the activity of invest-
ment processes, the image of Ukraine and the prospect of its entry into the European
Union. The introduction of martial law and hostilities on the territory of Ukraine has
made significant adjustments to the activities of tourism and hotel enterprises.
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Enterprises representing this industry were particularly vulnerable as a result of the COVID-19 pandemic, which requires
business representatives, state authorities and society to have a certain attitude towards solving the problems of tourism
development in Ukraine. In addition, it is necessary to take into account the regional differences between tourism and
hotel industry enterprises, which, first of all, have always consisted in different levels of demand and supply.

Achieving the goal of sustainable development of tourism and hotel enterprises depends on the clear organization of
management processes and the consistent implementation of tasks related to the growth of economic and social indicators
of the production and economic activity of economic entities, aimed at improving the quality of life of the population and
obtaining profits by tourism firms and hotels.

Our state, first, strives to preserve national integrity and at the same time take care of key sectors of the national economy
including tourism, which has been a significant source of replenishment of the country's budget over the past two decades.
From this point of view, the development of organizational and economic support for the activities of tourism and hotel
enterprises acquires significant relevance.

LITERATURE REVIEW

The scientific works of many scientists are devoted to the study of the organizational and economic support of the activities
of economic entities of Ukraine, which has certain features inherent in our national economy. S. Hrytsyshyn [1], L. Dovhan
[2], T. Lebedyk [3], O. Shylova [4] and many others are among them. S. Hrytsyshyn proved the significance of enterprise
management organization in modern economic conditions [1]; L. Dovhan summarized the combination of economic and
organizational components in solving enterprise management issues [2].

According to T. Lebedyk [3], O. Shilova [4], the organizational and economic support of business entities should be based
on the formation of a management mechanism capable of solving organizational, economic and social issues.

Solving the problems of ensuring the activities of tourism and hotel enterprises in modern macroeconomic conditions was
considered by many scientists and practitioners. Among them: S. Zhuravlova, who notes the specificity of the activities of
tourism and hotel enterprises and considers it necessary to use new methodical approaches to the management of this
sphere [5].

According to V. Zaitseva [6] and N. Kasianova [7], ensuring the activities of enterprises in the field of tourism should be
based on the experience of the world's leading countries and take into account Ukrainian realities that impose responsibility
on all levels of management.

L. Marmul believes that tourism in Ukraine is a promising industry and requires the development of an organizational and
economic mechanism for the effective functioning of tourist and recreational enterprises [8].

Regarding the development of tourism as a driver of national economies, the works of Butler R., who proved that the
modelling of tourist demand has a huge impact on the development of this type of activity both at the regional and state
level, deserve special attention [8].

Kvach Ya., Koval V., Hrymaliuk A. determined the importance of investing in the development of the tourism and hotel-
restaurant industry in Ukraine, provided that the requirements related to the features of postmodernism are considered,
as they are oriented to the world market of services [10].

Florido C., Jacob M., Payeras M. consider the role of innovation in increasing the cyclicality of tourist activity in the hotel
sector [11].

Nevertheless, despite the significant heritage of these scientists, the issues of building an effective mechanism for the
organizational and economic support of tourism and hotel industry enterprises remain unresolved.

AIMS AND OBIJECTIVES

The Purpose of the article is to develop organizational and economic support for the activities of tourism and hotel enter-
prises based on the construction of an effective mechanism capable of solving problems of an institutional, organizational,
and economic nature.
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METHODS

According to many scientists, today there is an urgent need to combine scientific and methodical approaches to determine
the optimal methodology for evaluating the organizational and economic support of tourism and hotel enterprises.

The methods of evaluating the organizational and economic support of business entities, which are widely used in modern
science, include a synergistic approach, comparison and grouping, expert evaluation, and other specific methods.

In our view, when evaluating the effectiveness of the organizational and economic support of the activities of tourism and
hotel enterprises, it is advisable to use a combination of factor analysis and expert survey, since this area, in addition to
profitability for the national economy of the country, also has great social importance.

RESULTS

Our country has the most favourable conditions and resources for the development of the tourism and hotel industry, due
to its geographical location, developed infrastructure and professionalism of the staff in this area. In addition, tourism in
Ukraine is gradually approaching the world level.

The tourist services market, which is being formed at this time, mainly covers the central regions of the country, where
the infrastructure and hotel industry are most developed [12].

Tourism significantly affects the geographical space. This influence is manifested in all the elements that make up the
space, and these effects can be economic, social, public and ecological [13].

The main determinant of the accelerated development of tourism is integration processes at various levels of the economic
system, which are aimed at creating infrastructure, preserving unique natural and recreational resources, creating an
effective system for servicing tourist flows, and developing integrated tourist products [14].

The experience of different countries shows that the success of tourism development directly depends on how this industry
is perceived at the state level and how much it benefits from state support. It is worth noting that the field of tourism as
a multi-industry complex needs the coordination of its economic activities much more than any other sphere [15].

The development of tourism has a huge impact on the socioeconomic state of the country and the living standards of the
population. Today, modern life is hard to imagine without travel, rest and pleasant experiences that give an opportunity
to understand that every person strives for the best and tries to visit different countries of the world and places of cultural
heritage.

In most developed countries of the world, the tourism industry is a priority and has significant government support,
including investment. Management of the tourism industry at the state level is carried out in order to increase the gross
national income and money to the budget; consumer protection of tourism services; organization of tourism activities in
the most effective forms; preservation of tourist and recreational resources of the countries.

In the modern conditions of economic globalization, the activities of tourism and hotel enterprises are under the strong
influence of external and internal changes, which force them to look for new ways and management tools for conducting
business.

In general, the tourism industry covers the entire set of economic entities that provide tourist services, in which a special
place is occupied by hotel enterprises (Figure 1).

That is, today the tourism industry is considered a system that is part of the tourism sphere in general. On the other hand,
the tourism industry can be considered as a separate branch of the national economy, which satisfies certain tourist needs
of the population and produces its own specific product.

But, according to the authors, it is most expedient to consider the tourism industry as an intersectoral complex that is part
of the tourism sector and combines various types of economic activity from material production to the intangible sphere,
which are the material base of tourism, the basis for training personnel, organizing production management, and selling a
tourist product.

The main feature of the development of modern tourism in various countries of the world is the transformation of tourist
organizations into international joint ventures, corporations and associations, which allows to significantly improve and
optimize the exchange of information, ensures more effective penetration of foreign markets, and increase the level of
competitiveness of one's own business.

DOI: 10.55643/fcaptp.6.47.2022.3858 141


https://fkd.net.ua/
https://www.fta.org.ua/

®IHAHCOBO-KPEAUTHA AIAMbHICTb: MPOBSIEMW TEOPIT TA MPAKTUKM
ToM 6 (47), 2022

Tourism enterprises are business entities of a specific nature, which have certain features both from the point of view of
production organization and their socio-economic efficiency.

SUBJECTS OF THE TOURISM INDUSTRY

N Manufacturers of tourist products (services): tourist centers,
recreation and sports centers, medical and health facilities

| Tourist operators: enterprises that form and sell a tourist product
wholesale to intermediaries

.| Travel agents: sellers of a travel product or service directly to the

consumer
> Hospitality enterprises: hotels, motels, sanatoriums
> Catering establishments: restaurants, cafes, bars, snackbars

Transport enterprises: automobile, aviation, railway, water

Trade enterprises: specialization - sales of goods for tourists

> Enterprises in the field of recreation and leisure

» Tourist attractions

Advertising and information enterprises: advertising agencies,
information centers, Internet resources

Figure 1. The structure of the tourism industry.

As for the tourism product, its specificity lies in the combination of a range of services and goods and requires enterprises
to clearly understand the division of their value into tangible and intangible, which will eventually allow the formation of
proposal packages based on demand conditions and market requirements.

Tourist services have additional characteristics inherent only in the field of recreation and leisure, which causes some
limitations in the use of generally accepted procedures of international private law [16].

In Ukraine, there are many different types of tourism enterprises that provide tourism services and produce tourism
products. Their activities differ in the specifics of the performance of certain functions and the volume of commercial
activities.

New organizational forms provide a number of advantages that allow tourism companies to improve the quality of services,
invest in the most promising projects and programs, identify new niches and segments of the tourism market, individualize
guest service, etc. In its turn, the introduction of innovations in tourism will ensure the diversification of existing types of
tourist trips and will allow expanding the offers of tourist enterprises. But, unfortunately, tourist flows to Ukraine are
viewed as quite unstable, which justifies the need to monitor the national tourist market [17].

Hotel enterprises are one of the most important elements of the tourism industry. The general impression of the consumed
tourist product largely depends on the quality of the hotel service. A number of factors influence this, including age, social
and economic status, education and place of residence [18].

In turn, the main distinguishing feature of the hotel product is the coincidence of its production and consumption in time
and space. The hotel product has the following characteristics:

= the simultaneity of production and consumption on the territory of the hotel enterprise;
= direct contact and interaction between the manufacturer and the consumer of the hotel product (service);
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= the risk of not receiving income due to the provision of poor-quality or untimely service;

= the impossibility of storing the hotel product;

= early formation of a hotel product for the future consumer;

= differentiation of tariffs for hotel services due to seasonal fluctuations in demand;

= a significant advantage of fixed costs over variables;

= dependence of the volume of hotel product sales on territorial location, image, quality of service, etc.

The quality of service in hotels and the attractiveness of the hotel product for the consumer are affected by the following
factors:

= facilities and equipment (comfortable layout and modern design of premises, furniture, linen quality, modern tele-
communications);

= use of modern service technologies;

= high professionalism of service personnel (training and retraining);

= formation and implementation of modern standards of quality service;
= formation of an effective organizational management structure.

The hotel industry sector is by far the most demanded and dynamic sector of the Ukrainian economy, capable of generating
real profits. The principles and philosophy of the hotel business remain unchanged for a long period of time, but given
today's industry development trends, innovation and comfort in the hotel business play a major role in the highly compet-
itive struggle of hotels for each client [19].

Hospitality enterprises must develop and implement effective service strategies in order to meet the specific and rapidly
changing needs of the market in which they have chosen a certain segment for themselves since, in conditions of a high
level of bankruptcy, only those business entities that are able to think strategically and adapt to changes in the external
environment can succeed.

Nowadays, environmental consciousness is spreading throughout EU countries. For example, a group of European hotels
have made efforts to implement a new room design using recycled materials [20].

In addition, the issues of energy saving and solving the problem of harmful CO2 emissions are currently very acute. Energy
consumption in hotels depends on physical and operational factors, including the climate in the location of the hotel, the
category of the hotel and the year of its construction [21].

As for the prospects for the development of hotel enterprises in Ukraine, today's business entities need to increase their
competitiveness in the domestic and global tourism market, considering their own territorial characteristics. In addition,
recommendations for improving the activities of hotel enterprises will be appropriate for each specific market: international,
domestic, and regional.

The organizational and economic support of the activities of tourism and hotel enterprises is proposed to understand as a
set of organizational measures to enhance tourism and economic leverage to attract investment in the tourism industry
and promote the financial recovery of business entities.

In general, the main goal that owners and managers of enterprises and organizations in the field of tourism should set
themselves is to achieve the optimal ratio of various factors of production and produced products and services. Therefore,
in modern economic conditions, it is extremely important for tourism and hospitality enterprises to increase competition,
strengthen innovation processes, and create and quickly master new ideas by business entities.

Today, it is necessary to use alternative sources of financing for the tourist business, such as agreements on shared use
of a tourist facility, partnerships in attracting loan funds and sponsorship [22].

Today, in order to resolve the issue of developing tourism enterprises and the hotel industry as two interrelated structures
of the tourism industry, it is necessary to improve the political and economic situation in the country, significantly update
the legal and regulatory framework for doing business for business entities and form new approaches to the implementa-
tion of state policy in this sphere.

It should be noted that the state plays a major role in supporting the development of tourism and hospitality enterprises
since all problematic issues cannot be resolved without proper institutional and legal support from the authorities. That is,
the development and positive economic results of the enterprise can be obtained only if there are favourable conditions
for conducting business, which can be guaranteed by the authorities at both the state and regional levels.
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First of all, state support is aimed at increasing the export potential and strengthening the domestic market [23]. But today
it is very important to take into account and develop programs for the conservation and development of reserves, nature
protection zones, historical monuments, architecture, monumental art, etc., by state institutions of various levels. However,
the lack of funding slows down the process of restoration and creation of the appropriate infrastructure [24].

Bodies of state power and management, within the limits of their powers, are trying to stimulate the development of
tourism, including tourism infrastructure [25]. An integrated approach to the formation and implementation of state policy
in the field of tourism and hotel management involves a combination of the following components (Table 1).

The above approach demonstrates the consideration of all components of both social and economic nature in order to
coordinate the activities of tourism and hospitality enterprises.

According to many scientists, today there is an urgent need to combine scientific and methodical approaches to determine
the optimal methodology for evaluating the organizational and economic support of tourism and hotel enterprises.

The methods of evaluating the organizational and economic support of business entities, which are widely used in modern
science, include synergistic approach, comparison and grouping, expert evaluation and other specific methods.

Table 1. Components of an integrated approach to the formation and implementation of state policy in the field of tourism and hospital-
ity.

Components

Industrial Sectoral

Territorial

interdisciplinary coordination and systematic de-
velopment of tourism and hotel industry compo-
nents

interregional cooperation, achieving a uniform
and balanced development of tourist areas

creation of a system of strategic planning for
the development of types of tourism at the
state level

- urban tourism;

- tourist activity (tour operators, travel agents; - ecological (green);

excursion service);

i i ; - ethnic;
- accommodation services (collective accommo- I
dation; individual accommaodation); - rural;
- social;

- transport (air; rail; road; water);

- tourist information centres; - north, south, east, west, centre;

- cultural and educational;

- museums and galleries; - regions; - even_t—dnven; _ _
- theatres, arenas, clubs; - d'St.”Ct% N - medical, h§a|th'lmPFOVln9,
- congress halls and conference centres; - territorial communities; - gastronomic;

- resorts; - religious;

- catering establishments;

- sports arenas;

- shopping centres, shops, souvenir shops;
- IT companies;

- insurance companies;

- media companies

- mountain, sports, cycling;

- adventurous and active;

- scientific and educational;

- cruise and yacht;

- shopping and entertainment tourism;
- other priority types of tourism

- tourist areas

This approach demonstrates consideration of all components, both social and economic, with the aim of coordinating the
activities of tourism and hotel enterprises.

As already noted earlier, today, when conducting business in the field of tourism and forming organizational and economic
support for the activities of business entities, it is necessary to clearly consider external and internal factors influencing
the current state and development trends of tourism and hotel enterprises. The authors summarized the main external
factors influencing the activities of tourism and hotel enterprises. Among them: geopolitical, economic, socio-psychological,
technological, ecological, cultural, medical, and biological.

Additional factors include: time and space, influence on public opinion, and management factors.
The functional relationship of the set of main factors that determine the state of financial and economic activity of tourism
and hotel enterprises (S.q.:re) Can be reflected by the following empirical dependence:

Seathe = f(Fee'Fie’Fépe’Fpms’FdorF;zﬂFtlFun)r (1)

where F,. —factors of the external environment; F;,— factors of the internal environment; F,,. — factors of the economic
potential of the enterprise; F,n,s — factors of the personnel management system, Fq, — factors of development opportuni-
ties; F, — efficiency factors; F, — threat factors; F,,— factors of an unpredictable nature.
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Taken together, these factors exert a powerful influence on the activities of tourism and hotel enterprises.

The economic efficiency of enterprises in the field of tourism and hotel industry is achieved mostly due to a well-balanced
system of personnel management since the level of satisfaction of consumers of tourist and hotel services depends on the
personnel’s professional abilities.

Such a system should be created on the basis of a personnel development monitoring model, the use of which allows for
controlling and managing the process. The task is to stimulate the development of the creative abilities of each of the n
employees and is expressed by the following ratio:

W =3, W; = max, (2
where W; - development index of the i-th employee (i =1, n).

The most reliable and effective way of assessment is to determine the increase in the development index over a certain
period. The proposed approach eliminates the need to consider such a task as estimating the absolute values of human
capital. Herewith:

Aw = ¥ G Ny, (3)
where G, - the weight index of the k-th factor; N, - quantitative assessment of the factor.

The list of factors and their weights are determined according to a special table developed by an expert group consisting
of specialists in the field of tourism, representatives of state authorities (relevant departments) and consumers of tourist
and hotel services.

The choice of experts is because, in addition to specialists in this field and representatives of authorities, it is the consumers
of tourist and hotel services who are the group that will objectively provide answers to questions about the need for
changes in the level of service providing quality and the development of professional abilities of the staff of tourism and
hotel enterprises economy. This approach provides an opportunity for consumers to participate in the evaluation of the
level of service quality and be involved in the development of tourism activities in our country.

According to the authors, it is advisable to present the organizational and economic support of the activities of tourism
and hotel enterprises in the form of a mechanism built based on two blocks: organizational-legal and financial-economic,
which will allow determining the main directions of management actions regarding the development of business entities
of the industry (Figure 2).

The ism of izational and ic support of the activities of tourism and hotel enterprises

Or izati and legal ‘ Financial and economic component ‘
- Subsidies, grants to ertities for using measures to improve the efficiency of
tourism and hotel enterprises;
Organizational - Formation and implementation of personnel, environmental and social policies at Financial poli - Placement of government orders for the purchase of tourism produds and
olicy tourism and hotel enterprises PO services, taking into account the parameters of their quality;

- Development of public-private partnership for investment in tourism and hotel
industry

- Preferential taxation of business entities, provided they develop and implement

. ) ) new types of tourist products and services;

- Laws, resolutions, regulations, orders, rules, norms, standards, licenses, ~ - Reduction of income tax by the amount of funds aimed at the development and
cettificates, quotas for tourism and hotel enterprises provided for by the current Taxation m?gﬁ?o‘f%“ag’s‘ ?thﬁ.%zﬁrﬁé"x'g?ﬁ; cultural heritage properties;

legislation and the current legal framework - Tax sanctions in case of violation of established raquireneﬁls for the quality of

tourist products and services

Regulatory and
legal framework

- Creation of a data bank on tourist products and competitors’ services;

Information - Information support for consumers of tourist products and services and Regulation of
policy intermediaries in the territorial tourist market system; prices and tariffs

- Optimization of tourism and hotel enterprises database

- Regulation of prices for tourist and hotel services for certain categories of tourists
(children, pensioners, other categories) due to the differentiation of VAT rates for
excursion services, accommodation, etc.

AR

- Involvement of investors in the development of tourism and hotel enterprises;
- Monitoring of the state of communal facilities in the territory; X - Partial coverage by budget funds of interest on loans for the development of
Infrastructure N Carrying out drastic changes regarding the level of provision of transport services . tourism and hotel enterprises;
policy (investment suppart of the transport sector, including at the expense of PPP); Crediting - Creation of a pledge fund of state/municipal property for loans to priority tourist
- Systematic assistance by state authorities in the implementation of facilities

it
projects related to the modernization of the tourist infrastructure of the territories;
- Assistance in the development of facilities partially

RARE

Figure 2. The mechanism of organizational and economic support for the activities of tourism and hotel enterprises.
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The proposed mechanism differs from the "organizational and economic mechanism" by a set of consecutive processes
that determine the complex management of the activities of tourism and hotel enterprises and makes it possible to optimize
the potential opportunities of business entities.

The formation of the mechanism of organizational and economic support for the activities of tourism and hotel enterprises
requires the management of business entities to introduce a complex management system and use the elements that
make it up. In addition, there is a close relationship between the organizational-legal and financial-economic components
of the mechanism of organizational-economic support of enterprises.

As for the institutional support for the activities of tourism and hospitality enterprises, it is worth pointing out that these
are, first, the actions of state authorities, which should be aimed at establishing institutions (norms, rules, restrictions)
and determining the procedure for their observance in order to achieve goals and objectives which puts the power in
cooperation with business entities.

That is, institutional support for the activities of tourism and hotel enterprises is achieved through the interaction of relevant
organizations: state authorities, tourism public organizations, tourism and hotel enterprises, banks, insurance companies,
investment funds, etc.

The mechanism of organizational and economic support for the activities of tourism and hotel enterprises is a set of
consecutive processes and management actions to optimize the use of all available resources. The use of the proposed
mechanism will improve the economic efficiency of tourism and hotel industry enterprises, which is achieved through a
balanced management system for business entities.

The presented mechanism of organizational and economic support for the activities of tourism and hotel enterprises solves
the issue of certain management decisions related to the development of the field and the combination of interests of all
participants of the tourism market.

DISCUSSION

Questions regarding the practical application of mechanisms and models of organizational and economic support for the
activities of enterprises in the field of tourism remain debatable since the specifics of their activities depend on many
factors that do not always fit into the general theory of management.

The proposed organizational and economic support for the activities of tourism and hotel enterprises based on the con-
struction of an effective mechanism capable of solving problems of an institutional, organizational and economic nature,
unlike the existing ones, determines the complex management influence on all management objects participating in finan-
cial and economic activity and ensures optimization and effective use of all available resources, which allows taking into
account the requirements of all participants of the tourist market based on the combination of their economic interests.

According to the authors, the use of the specified mechanisms and models in the practice of tourism and hotel industry
enterprises is beyond doubt, since the combination of organizational-legal and financial-economic components makes it
possible at all levels of management to consider the interests of all market participants of the tourism industry and improve
the image of the country.

CONCLUSIONS

As a result of the conducted research, organizational and economic support for the activities of tourism and hotel enter-
prises has been proposed based on the construction of an effective mechanism capable of solving problems of an institu-
tional, organizational, and economic nature.

Studying the history of economic issues regarding “organizational and economic mechanisms” and “organizational and
economic support mechanisms”, it has been found that the mechanism of organizational and economic support of the
activities of tourism and hotel enterprises proposed in the work is distinguished by a set of sequential processes that
determine the complex managerial influence on the activities of economic objects and allows optimizing their potential.

It has been established that the mechanism of organizational and economic support for the activities of tourism and hotel
enterprises is a set of sequential processes and management actions aimed at optimizing the use of all available resources.
The use of the proposed mechanism will improve the economic efficiency of the activities of enterprises in the tourism and
hotel industry, achieved through a balanced management system for business entities.
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It is concluded that nowadays when doing business in the field of tourism, it is necessary to clearly consider external and
internal factors influencing the activities of economic entities and improve the personnel management system since the
level of satisfaction of consumers of tourism and hotel services depends on its professional abilities.

The prospect of further research should be the construction of an economic and mathematical model of organizational and
economic support for the activities of tourism and hotel enterprises and the determination of predictive values for their
development.
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lucapesa L., Ps6es A., Torkowkyp M., KonoHtaescekmi O., MMokonogHa M.

OPTrAHI3ALINHO-EKOHOMIYHE 3ABE3MNEYEHHSA AIANbHOCTI NIANPUEMCTB TYPU3MY TA
FOTENIbHOI'O roCnoaAPCTBA

Y cTaTTi po3po6seHO OpraHi3aLiMHO-eKOHOMIYHE 3abe3MneYeHHsl AisiNbHOCTI NiANPUEMCTB TYpU3My Ta rOTENbHOrO rocro-
[lapCTBa Ha OCHOBI NO6YAOBM AIEBOrO MEXAHI3MY, 34aTHOIO BUPILLMTM NPOBEMM IHCTUTYLIIOHANBHOrO, OpraHi3aLiiHoro Ta
€KOHOMIYHOrO xapakTepy. 3'aCoBaHO, WO PO3BUTOK TYpU3MY MA€E BEIMYE3HMI BMMB Ha COLLianbHO-EKOHOMIYHMIA CTaH
KpaiHM Ta piBeHb SIKOCTi XWTTS HaceneHHs. BiasHaueHo, Wo Haibinblw AOUINbHO po3rnsaaTv TYPUCTUYUHY iHAYCTPIO SK
MiXXrany3eBui KOMMNEKC, KU € YaCTUHOK TYPUCTUYHOI cpepu Ta 06'eiHYE Pi3Hi BUAM EKOHOMIYHOI AisSNbHOCTI BiA MaTe-
pianbHOro BUPOBHMLUTBA A0 HeMaTepianbHOi cdepw, sKi € MaTepianbHow 6a3ot0 TypusmMy, 623010 Ans NiArOTOBKU Kaapis,
opraHisauii ynpaeniHHa BUpo6HMLUTBOM, peaniauii TYpUCTUYHOrO NPOAYKTY. 3a3HaueHo, WO NiANPUEMCTBA TYPU3MY SBAS-
t0Tb Cob010 Cy6'eKTM rocnofaptoBaHHs cneumndivHOro Xxapakrepy, ki MaloTb NeBHI 0COBAMBOCTI | 3 TOUKM 30py OpraHizauii
BMPOBHULITBA, | 3 TOUKM 30pY iX CoUiaibHO-EKOHOMIYHOI eeKTUBHOCTI. 3'C0BaHo, WO MiANPUEMCTBA roTENbLHOro rocno-
[apcTBa NoBWHHI opMyBaTH Ta peani3oByBaTy Ai€Bi cTpaTerii 06cnyroByBaHHa Ang Toro, wob Bignosigatv cneumdiyHUM
Ta WBWAKO3MIHHMM NoTpebaM pUHKY, y IKOMy BOHM 06panu Ans cebe NeBHMI CErMeHT, OCKiNbKW B YMOBaX BUCOKOIO PiBHSI
6aHKpYTCTB yCMiXy MOXYTb AOCAITU NuLe Ti cy6’ekTV rocnofapioBaHHs, SKi 34aTHI CTpaTeriyHo MUCUTKY Ta NPUCTOCOBY-
BaTWUCA A0 3MiH Y 30BHILLIHBOMY CEPEOBMULL. 3anpOrNoHOBaHO iHTErpoBaHuiA Miaxia A0 dopMyBaHHSA 1 peanisalii Aep>XaBHol
NoNiTUKK y cepi ynpaBniHHA TYpU3MOM i FOTE/IbHUM FOCNOAAPCTBOM. BuU3HaueHo (yHKUIOHaANbHUI 3B'I30K CyKYMHOCTI
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OCHOBHMX (DaKTOpIB, WO BU3HAYaKOTb CTaH (hiHaHCOBO-rOCNOAAPCHKOI AiSNIbHOCTI NIANPUEMCTB TYpU3My Ta roTeNbHOro ro-
CnoAapcTBa. 3a3HavyeHo, WO eKOHOMIYHA eeKTUBHICTb AiSfbHOCTI NiANPUEMCTB Cepu TYpU3My Ta roTenbHOro rocnogap-
CTBa AOCATAETbCS 3@ PaXyHOK BUBAXXEHOI CUCTEMU YrpaBiHHA NepcoHanoM. 3anponoHOBaHO MOAE/b MOHITOPUHIY pO3BU-
TKY NepcoHary, BUKOPUCTaHHS SIKOT A03BOSIE 3AiMCHIOBATU KOHTPO/b XOAY NPOLECY Ta ynpaBasiTM HAM. 3po6/eHO BUCHO-
BOK, LU0 CbOrofHi Npu BefeHHi 6isHecy y cdepi Typu3My HeObXiAHO YiTKO BpaxoBYBaTW 30BHilLUHI Ta BHYTPILIHI dakTopu
BM/IMBY Ha AisNIbHICTb rOCNoOAaproUnX Cy6'ekTiB i BAOCKOHANOBATU CUCTEMY YNpaBsiHHA NePCOHANoM, OCKiNIbKU Big Moro
npodeciiHMX 34iI6HOCTEN 3aNeXuTb piBeHb 3a10BOSIEHHS CMOXWUBAYIB TYPUCTUYHMX Ta rOTENbHUX NOCAYT.

KnrouoBi cnoBa: opraHizauiiiHo-eKoOHOMIUHe 3a6e3MneYeHHsl, AisNIbHICTb, NiANPUEMCTBO, TYPU3M, FOTE/IbHE rOCNoAaPCTBO,
MEeXaHi3M
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