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Summary 
Marina Sobolieva 

MANAGEMENT OF ADVERTISING ACTIVITIES IN INDIVIDUAL  
STAGES OF THE PRODUCT LIFE CYCLE 

 
This article examines the importance of advertising activity management in the stages of the life cycle of the 

products, because advertising is not only an indicator of freedom of entrepreneurship, but also a tool of competition 
and stimulation of demand for goods. The advantages and disadvantages of the concept of the product life cycle are 
analyzed.  
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