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IN THE CONTEXT OF EUROPEAN INTEGRATION

EKOHOMIYHA BE3NEKA PECIMYBJ1IK MOJIAOBA
B KOHTEKCTI EBPOMENCLKOI IHTErPALI

This article addresses economic security which is an indispensable resource of daily life that enables
the individual and the human community to achieve their aspirations. It depends a lot on how effective
Moldova's economic relations with the rest of the world are. The state of transition of the Moldovan
economy, the need to overcome the crisis urgently requires a substantial increase in economic and
political relations with developed countries. The country needs foreign capital and investments in
advanced technologies, imports of food and consumer goods. At the same time, the expansion of these
relations should not lead to the country's economic dependence and loss of security. Economic security
is the state of the economy, which ensures sustainable economic growth, meeting social needs, efficient
management, protection of economic interests at national and international level. Economic security
includes the system of the following levels: international, national, at the level of individual economic
structure and personality.

Key words: economic security, national economy, economy, economy in transition, regional
security.

Y uin cTaTTi nAeTbCcA NPO eKOHOMIYHY 6e3neKky, AKa € He3aMiHHUM PeCYpPCOM MOBCAKAEHHOIO XXNTTA,
LLIO AO3BONAE iIHAMBIAYYMY Ta NIOACHKIN CMiNbHOTI peanisyBaTu cBOi nparHeHHA. barato B Yomy Le 3ane-
>XUTb Bifl TOr0, HaCKinbkn e(pekTMBHI eKOHOMIYHI BifHOCMHM Monaoswu 3 pewToto cBiTy. CTaH nepexigHoi
ekoHoMikn MonpoBu, HeO6XiAHICTb TEPMIHOBOrO MoAoMaHHA Kpu3n noTpebye 3HAYHOro 3pPOCTaHHA
€KOHOMIYHMX Ta NOMITUYHNX BiAHOCWH 3 PO3BMHEHUMU KpaiHamu. KpaiHa noTpebye iHO3eMHOro kanitany
Ta iHBECTUUIN y NepenoBi TEXHONOTIi, iIMMNOPT NPOAOBObYMX Ta CNOXKMBYMX TOBapiB. BoaHovac po3wu-
PEHHA UMX BIGHOCWH HE MOBWHHO MPU3BECTU A0 eKOHOMIYHOI 3aneXHOCTi KpaiHu Ta BTpaTtn 6e3neku.
EkoHomiuHa 6e3neka — e cTaH eKOHOMIKM, AKNI 3abearnedye CTilke eKOHOMIYHEe 3pOCTaHHA, 3a40BO-
NEHHA cycninbHUX NoTpeb, edheKTUBHE yNpaBriHHA, 3aXUCT EKOHOMIYHWUX IHTEPECiIB Ha HaLliOHaNbHOMY
Ta MikHapoaHOMy piBHAX. EkoHOMiyHa 6e3neka BKMOYAe CUCTEMY TakmX PIBHIB: MIXKHApPOAHOTO,
HauioHanbHOro, Ha PiBHI iIHAMBIAYyanbHOI EKOHOMIYHOI CTPYKTYPW Ta 0COBUCTOCTI.

KniouoBi cnoBa: ekoHoMiyHa 6e3neka, HalioHanbHa eKOHOMIKa, eEKOHOMIKa, nepexigHa eKOHOMIKa,
perioHanbHa 6e3neka.

B aToli cTaTbe paccMaTprBaeTcA aKOHOMUYeckasa 6e30MacHOCTb, KOTopanA ABNAETCA HE3aMEHVMbIM
pecypcomM NoBCEAHEBHOW >XXN3HW, MO3BONAIOLMM YENOBEKY M YENOBeYeCKOMyY COObLLECTBY peannso-
BaTb CBOW YafAHMA. OTO BO MHOTOM 3aBUCUT OT TOr0, HAaCKOMNbKO 3h(PEKTUBHbBI IKOHOMMNYECKNE OTHOLLE-
H1Aa Monaosbl ¢ ocTanbHbIM MUPOM. [epexoaHoe cocToAHEe MONAABCKON 9KOHOMUKMN, HEOBX0ANMOCTb
BbIXOZa U3 KpU3nca CPpoYHO TpebyeT CYLLECTBEHHOIrO PaclUMPEHNA 3KOHOMMUYECKUX U MOANTUYECKNX
OTHOLLEHNI ¢ pa3BUTbIMU cTpaHamMmu. CTpaHe Hy>KeH MHOCTPaHHbIV KanuTan 1 UHBECTULUN B NepeaoBblie
TEXHOMOTUN, UMMNOPT NPOAYKTOB NUTAHWA M TOBApPOB HapoAHOro noTpebneHuns. B To xe BpemsA paclum-
pEeHne 3TUX OTHOLLIEHWIA HE AOMKHO BECTM K 3KOHOMUYECKOW 3aBUCUMOCTM CTpaHbl 1 noTepe 6e3onac-
HOCTW. IKOHOMMYecKaA 6e30MacHOCTb — 3TO COCTOAHME 3KOHOMUKM, KOTopoe obecneynBaeT yCcTonYm-
Bbli 9KOHOMUYECKUIA POCT, YAOBNETBOPEHMNE CoLManbHbIX NOTpeGHOCTeN, athdpeKTUBHOE yrpasreHune,
3alNTY 9KOHOMMYECKMX MHTEPECOB Ha HaUMOHANbHOM U MeXAyHapoAHOM ypOBHe. dKOHOMMUYecKan
6e30MacHOCTb BKIIOYAET CUCTEMY CIEAYIOLNX YPOBHEN: MeXAyHapOAHbIA, HauMOHanbHbIA, Ha YPOBHE
NHAMBMAYaNbHON 9KOHOMMWYECKOWN CTPYKTYPbI M FIMYHOCTM.

KnioueBble crnoBa: skoHOMuYeckaa 6e30MacHOCTb, HaLuMOHaNbHaA 9KOHOMMKA, 3KOHOMMKA, nepe-
XOOHaA 3KOHOMMUKA, pervoHarnbHaA 6e30MacHOCTb.

CBITOBET'OCITOZAP CTBO I MIZKHAP O ZJHI EKOHOMIYHI BIZJHO CMHH
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Introduction. Economic security is the state of
the economy that ensures ustainables economic
growth and development, sufficient satisfaction
of human needs, efficient management and
protection of economic interests at national and
international level. It is a complex and dynamic
concept. Its complexity derivesfrom the economic,
social, financial processes and phenomena
it implies. On the other hand, globalization
intervenes here, seen both as a process and
as a phenomenon that acts systematically
and permanently on national economies. lts
dynamism is given by the fast pace of economic
processes and phenomena that occur both
nationally and globally. The highest priority in the
field of national security has economic efficiency,
competitiveness, both in external and internal
markets. This is a key element of the security
system. Economic security should be understood
as an essential factor of national security, namely
that which ensures the resources and the dynamic
balance of the other components of this system.
"It is one of the dimensions of national, regional
and planetary security, the desideratum of every
individual, human community, nation state, etc."
Theoretical foundations of economic security have
been addressed over the years but the last works
such as the authors D. Yergin., Amstutz Mark R.,
A. Kovacevic., Grinin L., Didic V., mentioned its
essence and role at the international level.

Theoretical background. Broadly speaking,
the term "security" is used in connection with
many events. It reflects not only the individual
characteristics specific to a particular security
case of the subject, but includes something
common, which allows the use of this category
in various areas of human life and society.
Economic security is the state of the economy
that ensures sustainable economic growth and
development, sufficient satisfaction of human
needs, efficient management and protection of
economic interests at national and international
level. It is a complex and dynamic concept. Its
complexity derives from the economic, social,
financial processes and phenomena it implies.
On the other hand, globalization intervenes here,
seen both as a process and as a phenomenon that
acts systematically and permanently on national
economies.Economicsecurityisanevenmorethan
just a component of national security. Externally, a
state intends to integrate into a multidimensional
economic space depending on the degree to
which its economic security is ensured. Of course,
of normal tendencies, according to the national will
expressed democratically and not by the forced
processes, imposed most often from outside [5].
The problems related to the economic security
of the Republic of Moldova, as an indispensable

tool of its rebirth, are attracting more and more
attention of politicians, scientists, civil society.
Such attention is welcome. The magnitude of the
threats and even the real damages brought to the
economic security, advance in the foreground the
problems mentioned above. Frivolity and attempts
to minimize the real situation of threats are
unacceptable. Science has a major responsibility
and its role in developing the concept of economic
security is significant. And it's not about simple
verbal exercises and searching for beautiful
formulas, different classifications of external
and internal threats, long-term and ongoing. It is
fundamentally important to reveal the essence
of the problems, to identify real threats and to
provide constructive and effective methods of
reflection. As international experience shows,
ensuring economic security is the guarantee of the
country's independence, stability and efficiency of
society. That is why ensuring economic security is
one of the most important national priorities. Most
countries in the world are currently involved in
some form of international economic cooperation,
especially free trade areas or customs unions, with
specific features due to the region in which they
operate but which retain the general conditions.
The National Security Strategy of the Republic of
Moldova emphasizes that “The national security
of the Republic of Moldova cannot be conceived
outside the context of European security [3].
Taking into account the fact that the European
Union is a stabilizing factor, important for the
national security system, the Republic of Moldova
will make efforts to advance in the process of
European integration. Prospective accession to
the European Union will strengthen the country's
security, with the Republic of Moldova becoming
a beneficiary and a source of stability and security.
Negotiating a framework for cooperation that
unequivocally reflects the prospect of accession
remains a strategic objective for the Republic of
Moldova.

Research objective and methodology.
Particular attention will be paid in the integration
efforts to intensifying cooperation with the EU on
the Common Foreign and Security Policy (CFSP)
and the CSDP, aimed at strengthening national
and regional security. The Republic of Moldova
will cooperate with the EU in the fields of conflict
prevention and resolution, crisis management,
non-proliferation of weapons of mass destruction.
" The process of integration, of preparation for
accession to the European Union, will make
the national economy structurally similar to the
economies that operate within this integration
organization. The phenomenon of national
security is one of the current topics on the agenda
of political debates in the Republic of Moldova.

BUITYCK Ne 5(85), 2021
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The issue becomes controversial, with the
questioning of the status of permanent neutrality
of the state, but also with the adoption of the new
Concept of National Security [2].

National security — is one of the fundamental
priorities of the state. Ensuring national security
means guaranteeing territorial integrity, sove-
reignty and the independence of the state. With
the collapse of the USSR, the Republic of Moldova
ceased to be part of the Soviet security system. In
the early 1990s, Moldova refused to join the CIS's
defense structures, with the Chisinau leadership
making efforts to promote its own security
policies based on the principle of permanent
neutrality. Given that the eastern districts were
under the occupation of the former 14th Army,
the concept of neutrality aimed (and currently)
to ensure optimal conditions for the defense
of independence, sovereignty and national
security at 4 levels: individual (citizens), collective
(associations of interests), national (state) and
international (in the external environment). This
meant a continuous adjustment of the national
security system to the external and internal
environment to face the new security challenges
and problems in all fields: political, military,
economic, ecological and societal. To this end, the
normative framework on security and defense of
the country was developed. The strategic goal of
ensuring economic security is to ensure economic
development, which would provide satisfactory
conditions for the life and development of the
individual, socio-economic, military and political
stability, preserving the integrity of the state and
the position that would diminish the influence of
internal and external threats.

Results and discussion. The strategy of
national economic security should aim primarily
at maintaining sufficient levels of production,
scientific and technological potential, to avoid
reducing the standard of living to limit values,
capable of causing social tensions, preventing
conflicts between individual strata and social
groups, nations. and peoples. The state strategy
in the field of economic security should be
implemented primarily through the resistance
system, which consists of legislative, executive
and judicial authorities, public organizations and
associations. The state strategy can be successfully
implemented only if some requirements are met.
First of all, the functions of the apparatus of the
President, the Government and the Parliament, as
well as the local administration, must be clearly
defined. Secondly, we need adequate information
support for the state regulatory function. Some
of the important provisions regarding the state's
efforts to ensure economic security should
be taken into account in the elaboration of the

CBITOBET'OCITOZAP CTBO I MIZKHAP O ZJHI EKOHOMIYHI BIZJHO CMHH

social and economic development projects of
the Republic of Moldova and the state budget
for each subsequent year. The national strategy
in the field of economic security is developed
and implemented as part of economic policy,
the main priorities of which are ensuring indivi-
dual economic stability, socio-economic, military
and political, ensuring constitutional rights and
freedoms of man and citizen, respecting the law
by all, including public authorities. For the National
Economic Security Strategy to be effective, a
secure and viable system of state influence over
the economy should be formed, which would
allow for with minimal loss of control over major
economic reforms, including interaction between
them, and capable of to perform the functions of
managing and maintaining the country's economy
at a safe level. This should clearly define the limits
and criteria or conditions for state intervention in
the economy, in particular the limits of the public
sector, as well as to ensure the development of
effective state regulation. The limits and criteria or
conditions for state intervention in the economy,
in particular the limits of the public sector, should
be clearly defined, as well as the development of
effective regulatory methods. The formulation and
definition of the strategic objectives of economic
security will not be an effective policy tool and
targeted action, unless the tasks for ensuring it are
specified. To this end, the state should implement
a series of measures to get out of the crisis, which
will guarantee the country's economic security [1] .
These measures should be taken in all areas of the
economy. This means that the implementation
of measures to ensure economic security should
take place in line with the implementation of
active structural and social policies, the increase
of state activity in the investment, transactional,
financial, monetary and foreign exchange spheres
and the continuation of institutional reforms.
European integration is a process that involves
both benefits and risks to the economic security of
the states involved. For the Republic of Moldova,
a state that is going through a period of transition,
EU integration would certainly bring more
benefits than risks. The advantages of Moldova's
integration into the EU would be:

— application of European standards;

— financial means allocated through the
programs;

— investments that would make it possible to
increase the well-being of ordinary citizens;

— the sales market will expand, if there would
be an orientation from east to west;

— stricter respect for human rights;

— a possible faster settlement of the
Transnistrian conflict, as the Transnistrian issue
would turn into an EU issue.
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But in addition to advantages, integration also
has certain disadvantages.

Whenever a people agrees to adhere to
such structures, it voluntarily relinquishes to
some extent its own sovereignty and accepts
the imposition of the rules of that structure. The
disadvantage would be the increase in taxes,
because the Republic of Moldova will have to
submit to EU rules. Foreign investments will
increase, but they will benefit foreign investors,
but not domestic ones. Domestic producers may
not be able to cope with competition and high EU
standards which can lead to serious problems in
sectors of the national economy.

A requirement imposed by EU structures
on states wishing to integrate into the EU is the
satisfaction of the so-called "Copenhagen Criteria":

— achieving a stability of the institutions that
ensure democracy and the rule of law;

— the existence of afunctioning market economy;

— the ability to cope with competitive pressures
and market powers in the EU;

— the possibility to assume obligations,
including the achievement of the objectives of
political, economic and monetary union;

— ensuring that the country's accession will
not weaken European integration Moldova must
make a major effort in this area, as the current
situation is incompatible with the requirements
imposed by the "Copenhagen criteria".

It follows that with the gradual fulfillment of
the necessary requirements for EU integration,
resistance to both internal and external threats to
economic security will increase. EU accession is a
powerful engine that can provide us in a short time
a strong and well-structured economy, even with
the conditions of strict compliance with all stages
of economic change and correct implementation
of reforms that will take into account the specific
situation of Moldova. The Republic of Moldova
needs structural and institutional reforms to
significantly reduce its problems that can lead to
economic and social instability over time, as well
as economic disparities with advanced economic
countries. What should be of most concern to
the politicians of the Republic of Moldova are the
structural features of the state, which do not allow
a quick approach to the European Club. But with
perseverance and hard work, with political and
economic intelligence, we can achieve this goal.

Among the measures to be considered
to contribute to meeting the EU's economic
convergence criteria are:

— more transparency in the development of
financial operations, in the overall functioning of
the economy;

— strengthening the prudential supervision of
the banking system and its prophylaxis;

- avoiding large external deficits, difficult to
finance;

- avoiding large and repeated fiscal deficits,
which are difficult to finance and which undermine
confidence in economic policy;

— favoring capital inflows in the form of direct
investments and discouraging speculative capital;

— avoiding short-term indebtedness;

— avoiding excessive exposure to external
risks of local banking institutions;

— practicing flexible exchange rates, in the
conditions of volatility and uncertainty in the
external economic space;

— looking for possible institutional arrange-
ments with strong neighbors (this is the case of
the candidate countries for EU membership);

— introduction of international accounting
standards;

The objectives of ensuring the economic
security of the Republic of Moldova are economic
growth, modernization and increasing the
competitiveness of the domestic economy both
internally and externally, European integration
of the Moldovan economy. These will eliminate
the existing problems in the Moldovan economy,
which will increase the reduction of risks to the
state's economic security. These objectives can
be achieved only by implementing economic
strategies and policies appropriate to the European
socio-economic and political context, conducive
to the period we are going through.

Conclusions. The state of transition of the
Moldovan economy, the need to overcome
the crisis urgently requires a substantial
increase in economic and political relations
with developed countries. The country needs
foreign capital and investments in advanced
technologies, imports of food and consumer
goods. At the same time, the expansion of
these relations should not lead to the country's
economic dependence and loss of security.
Economic security is the state of the economy,
which ensures sustainable economic growth,
meeting social needs, efficient management,
protection of economic interests at national and
international level. Economic security includes
the system of the following levels: international,
national, at the level of individual economic
structure and personality. Economic security
has two components: internal and external. The
internal component presupposes the stability of
the economy, society and governing institutions
to the natural and intentional threats that have
arisen in the country. The external component
represents spontaneous and intentional threats,
which derive from the actions or intentions of
foreign economic or political entities. Based
on the situation created in the economy of the
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Republic of Moldova and the negative trends — increasing dependence on imported fuel
in the reform process, we can highlight the and raw materials;
following economic threats: — increasing dependence on imports;

— consolidating the structural deformation of — the problem of money transfers;
the economy; — increasing the stratification of society;

— diminishing investment and innovation — external debt;
activities and destroying the scientific and technical — excessive opening of the economy;
potential; — criminalization of economic relations.
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LUN®POBI TEHAEHUIT YNPABJIHHA NIOACLKNMIN PECYPCAMW
DIGITAL TENDENCY OF HUMAN RESOURCES MANAGEMENT

Y cTaTTi pocnigkeHo BNNMB UM pPOBI3aUii Ha ynpasniHHA NOACBKUMN pecypcamMin. 3a3HayeHo, Lo
umcpoBi3aLia € 0OAHOYACHO NepeaBICHMKOM i pe3ynbTaTOM HOBOI €MnoxXu Nia Ha3Bok «uMcpoBa eko-
HOMika» Ta YeTBepToi npomucnoBoi pesontouii. BoHa 3ymoBuna TpaHcdoOpMaLiliHi Hacniakyu B ycix
chepax XNTTeAIANbHOCTI, 0cOBNMBOCTI (PYHKLIOHYBAHHA ICHYOYMX rany3el EKOHOMIKM Ta cnpuyYMHUNa
noABy HOBMX. BM3HauYeHO, WO NO3NTUBHUI BNNMB LMGPOBI3aLii Ha ynpaBniHHA NOACBKMMY pecypcamm
MO>Xe 3anexkaTu BifL 3pinocTi CUCTEMHUX CTPYKTYp, OCKinbkyn 6€3 HaainHoi OCHOBWM B Mpoueci ynpas-
NiHHA NepcoHanoM BUNagKoBe NPUNHATTA pilleHb, 3aCTOCOBYIOYM MeToAM UndpoBildauii, Ak npaBuno,
NPU3BOAMTb 10 Xaocy abo He MO>XKe NMOBHOIO MipPOIO BpaxyBaTu nepeBarn enekTPOHHONO MEHEMKMEHTY.
BrvokpemneHo YMHHKKM, AKI NO3UTUBHO BMMMBAIOTb Ha yNpasriHHA NIOACBKMMUN pecypcamMun 3aBOAKU
umdpoBi3aLii: CTPyKTypa opraHisauii; noacbka B3aemMogia; cTpaTteria ynpasniHHA nepcoHanom; 3pi-
nicTb cncTeMn ynpaeniHHA nepcoHanom. [epenosi TexHonorii MatoTb BiANOBIAATU CTPYKTYpi OopraHisa-
uii; edpbekTUBHICTb NepenoBMX TEXHOMNOTIN TaKOX 3aneXuTb Bif NMoACbKOi B3aEMOAII.

KniouoBi cnoBa: uncpoBa ekoHoMika, LM pPOBI3aLia, ynpaBniHHA NIOACBKUMU pecypcamu, nepco-
Han, TeXHOMOrii.

B cTatbe nccnenoBaHo BNuAHME undpoBMn3aLnK Ha ynpaBneHue Yenosedyecknmm pecypcamum. Otme-
4yeHo, 4YTO UundpoBmn3auma ABMAETCA OAHOBPEMEHHO NPEABECTHUKOM U Pe3ynbTaTOM HOBOW 3MOXW Mnoj,
HasBaHWEM «UMgpPoBaA aKOHOMUKa» U YeTBepTol nNpombilwneHHon pesontounen. OHa obycnoBuna
TpaHcopMaUNOHHbIE NOCNEeACTBUA BO BCEX cdepax XXU3HeaeAaTenbHOCTM, 0COBEHHOCTAX (hyHKUMO-
HMPOBAHWA CYLLECTBYIOLWMX OTpacrnen aKOHOMUKN 1 NpuBena K NoABNeHno HoBbix. OnpeaeneHo, 4To
NonoXXNTeNbHOE BNUAHNE LM POBU3aALIN Ha YNPaBIeHNe YENOBEYECKMMI pecypcamMmn MOXKET 3aBUCETb
OT 3PENOCTN CUCTEMHBIX CTPYKTYP, MOCKONbKY 63 Hafe>XXHOM OCHOBbI B MPOLLECCE YNpaBneHna nepco-
Hanom crny4yanHoe NpPUHATME peLueHnI, NPUMeHAA MeToAbl U poBM3aunm, Kak NnpaBuno, NpUBOANT K
Xaocy UNu He MOXET B MOMHOW Mepe y4ecTb NPenMyLLecTBa 3MeKTPOHHOro ynpasneHusa. BolaeneHsl
cneayouwme akTopbl, KOTOPbIE NMONOXNUTENBHO BNMUAIOT Ha yNpaBleHne YenoBeYeckMu pecypcamm
6narofapAa uMdgpoBM3aUNK: CTPYKTypa OpraHu3dauummn; 4ernoBeyeckoe B3aMMOOEWNCTBME; cTpaTeruA
yrpaBreHna MepcoHanoM; 3PenocTb CUCTEMbl ynpaBneHuA nepcoHanom. [lepenoBble TeXHOMOrMn
[OIMKHbI OTBEYaTb CTPYKType opraHusaumn; aekTUBHOCTb NepPefoBbIX TEXHOMOTNN TakXe 3aBUCUT
OT YenoBeYeCKOro B3anMoaecTBUA.

KnioueBble cnoBa: undpoBas aKOHOMMKA, UMPOBU3aLNA, yrpaBleHne YeroBeYECKUMU pecyp-
camu, nepcoHarn, TeEXHOMNorunu.

The article examines the impact of digitalization on human resource management. Itis noted that digi-
talization is both a harbinger and the result of a new era called the digital economy and the fourth indus-
trial revolution ("Industry 4.0"). It caused transformational consequences in all spheres of life, features of
functioning of existing branches of economy and caused emergence of new spheres of business, pro-
cesses and systems. It is determined that the positive impact of digitalization on human resource mana-
gement may depend on the maturity of system structures, because without a solid foundation in the
process of personnel management, random decision-making using digitalization methods usually leads
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to chaos or can not fully take into account the benefits of e-management. The following factors that have
a positive impact on human resource management due to digitalization are identified: the structure of
the organization; human interaction; personnel management strategy; maturity of personnel manage-
ment system. Advanced technologies must match the structure of the organization; the effectiveness
of advanced technologies also depends on human interaction. The effectiveness of advanced technol-
ogies depends not only on the technology itself, but also on the characteristics of the internal structure
of the organization, such as reporting hierarchies and standard operating procedures. HRM digitization
can increase an organization's productivity for at least two reasons: first, employee data can be effi-
ciently collected, processed, and used using advanced digital technologies, and the organization can
identify the best employees. The positive link between the interaction of human resource management
and digitalization is enhanced when the human resources management strategy is effective. workflow
and development of human resources management system. The impact of advanced information tech-
nology varies depending on the internal personnel management system. To fully reflect the effects of
digitalization of human resource management, HR managers should be actively involved in developing
the organization's strategy. The effectiveness of digitalization of human resources management can be
influenced by many factors, such as: maturity of the personnel management system, strategic involve-
ment of personnel and the level of involvement of personnel managers, development of the organiza-
tion's IT infrastructure, level of digital skills of an individual.
Key words: digital economy, digitalization, human resources management, personnel, technologies.

MocraHoBka npobnemun. Y cydacHOMYy rno-
6anbHOMY CBITi BiAOyBaeTbCA LIBNAKE NOLUINPEHHA
LUMPPOBNX TEXHOIOTIN, AKI BNNNBaOTb HA EKOHO-
MiKy i, BiaNOBIAHO, HA PWHOK Mpadui, Wo Npu3BO-
anTb fo 6e3npeLeneHTHO LWBMAKOI MoaepHisaLii
cycninbctBa. Uudposi TexHonorii € ronoeHoto
PYLWIAHOK CUMOI0 PO3BUTKY Ta 3anpoBaXXeHHA
TEXHOMNOTIYHUX IHHOBALLN, WO CNOHYKae A0 nepe-
X0o4y Ha AKICHO HOBWUWN pPiBEHb KepyBaHHA €KOo-
HOMiIYHUMK npouecamn. PozBuTok uMpoBoi
iHoOycTpii hopmMmye AApPO LUMPPOBOI EKOHOMIKM Ta
NPM3BOANTb A0 TEXHOMOrIYHMX iIHHOBALIN, NOABU
HOBMX Mogernen 6i3Hecy, hopMyBaHHA Mepexxe-
BUX CTPYKTYp i, MEBHUM 4YMHOM, TpaHcdopma-
Uii pMHKY npaui, BMCyBal4YM cydacHi BAMOTN [0
ynpaeniHHA NOACBKUMW pecypcamMu.

AHanis octaHHiX pocnigkeHb i ny6nikauin.
LocnipkeHHAMM pO3BUTKY UMdpoBi3auii 3arima-
nucAa 6Garato BITYM3HAHUX YYEHUX, 30KpeMma:
K. KosToHiok, H. Kpayc, |. JlonywmnHcbkni,
M. Pynenko, O. lMixyk, A. MNonAHcbKa Ta iH. YueHi
pocnimpkyBanu uMdpoBsizauito AK YAHHMK eKOHO-
MIYHOTO 3pOCTaHHA, 6a30Bi CKNaAHWKK Ta iIHCTPY-
MEHTU LMPOBUX TEXHOMOrIN, BB LM poBi3a-
Lii Ha pO3BMTOK NMiANPUEMCTBA Ta NepcoHany TOLLO.
Cepen 3apybixkHMX y4yeHUX BapTO BUMOKPEMUTU
M. Amnagi, T. Kansapaa, [x. Mapnepa, E. MNapi,
C. TancoHa Ta iH. OCHOBHY yBary BY€Hi NpuAinAanm
[OCMioKEHHAM BMAMBY UMGPOBOI eKOHOMIKN Ha
npouecn TpaHcdopMmauii NACBKUX pecypcis,
iIXHbOMY PO3BUTKY, pU3nKaM, NOB'A3aHUM i3 Lnd-
poBi3aLi€to, CTBOPEHHAM BapTOCTi ENeKTPOHHOro
ynpaeniHHA NIOACBKUMW pecypcamMm TOLLO.

Mertolo pocnigpkeHHA € aHanis BNNMBY UMdpo-
Bi3aUii Ha npouec ynpaBniHHA NMIOACBKMMU pecyp-
camm.

Buknaa ocHoBHOro martepiany AoChif>KEeHHA.
OundpyBaHHA — Ue npouec NepeTBOPEHHA
iHpopmauii y uncpoBuin (To6To MalIMHOYMUTaAHWIA)

EKOHOMIKA TA YTIPAB AIHHA HALIIOHA AbHUM I'O CTTOZJAP CTBOM

dopmaT, y AKoMy iHhopMaLuiA NpeacTaBNAETLCA
y 6iTax. PeaynbtaTom € npeactaBneHHA o6’ekTa,
306pa)keHHA, 3BYKY, MAOKYMEHTIB YW curHany
(3a3BMyan aHanoroBOro curHany) LAAXOM rFeHe-
pyBaHHA HU3KWN Yncen, AKi ONUCYIOTb ANCKPETHUN
Habip noro To4ok abo BMbipok. Pe3ynbTat Ha3u-
BaeTbCA UMPOBMM NoJaHHAM, abo KOHKPETHiLe
undgposoto iHpopMmalielo anA ob6’ekta Ta uUnUd-
poBolo hopmoto AnA curHany. Y cyyacHi npak-
TUUI oundbpoBaHi AaHi MaloTb hopMy ABINKOBUX
yucen, AKi nNonerwyTb KOMN'IOTEPHY 06pPOo6Ky
Ta iHWi onepauii, ane, iHakwe kaxy4yun, oundpy-
BaHHA MPOCTO O3Ha4ae NMepeTBOPEHHA aHanoro-
BOro BMXiAHOro MaTepiany Ha yncrnosun chopmar,
necATkoBy abo 6yab-AKY iHLWY CUCTEMY YUCEHHA,
AKY MO>XHa BUKOPXCTOBYBATN 3aMiCTb LIbOTO.
OundpyBaHHA Mae BUpillanbHe 3HaYeHHA
onA obpobkun, 36epiraHHA Ta nepegadi AaHux,
OCKiNIlbKW BOHO [ae 3MOry BMKOPWUCTOBYBaTu
iHpopmauito 6yab-AKOro BMAy B ycix hopmaTtax.
Ha BiamiHy Bio aHanoroBmx gaHux, AKi 3a3Bu4ai
3a3HaloTb NEBHOI BTpPaTU AKOCTI KOXHOro paay,
Konu ix KonitooTb abo nepenatoTb, UNGPOBI AaHi
TEOPETUYHO MOXKHa PO3MNOBCIOAXKYBATU HECKIiH-
yeHHo 6e3 abcontoTHOI aerpaaauii. Ocb Yyomy ue
ynobneHnn cnoci6 36epexxeHHA iHdopMmauii anAa
6araTbox opraHisauili No BCbOMy CBiTYy [6].
[MpoTArom OCTaHHIX KiNnbkOX POKIB 3HA4YHOI
nonynApHocTi Habyna umdgpoBa eKOHOMIKa, Lo
BMMVHYNa i Ha NPaKTUKY ynpaBniHHA NIOACBKNMMU
pecypcamu. YueHi BUOKPEMIIOOTb ABa OCHOBHUX
HanpAMM AOCRiAXeHb WOoAO0 UMDPOBOi TeHAeHUi
yrnpaBriHHA NoacbkUMKU pecypcamu (aani — YJ1P).
3a nepwum HanpAMOM AOCHigKeHb yBara 3oce-
pemKyeTbCA Ha TOMY, o6 3pobuTn poboye micue
Ta ynpaBniHHA nepcoHanom BinbL iHTenekTyanb-
HUMW 3 yNPOBaMKEHHAM iHOPMAaUIMHMX TEXHO-
norin, Taknx Ak enektpoHHe YJI1P (mani — E-YJ1P),
AKe y LINoMy BM3HA4YaeTbCA AK «MapacorfibKOBUI
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METOA, WO OXOMMIE BCi MOXIMBI MexaHi3Mu
iHTerpauii Ta 3amict mixx YPJ1 Ta iHdbopmauinHumn
TEXHOMOTIAMM, CNPAMOBAHVMMMN HA CTBOPEHHA LLiH-
HOCTI BCcepeauHi Ta MiX opraHisauiamun anAa npa-
LiBHMKIB Ta KepiBHMUTBa» [2].

Opyrum HanpaMoM focnigXeHb 3 ynpaBniHHA
nepcoHanom e Ti, AKi 06rpyHTOBaHi Ha OCHOBI aHa-
ni3y paHux, Takux Ak HR-aHanituka, KoTpy BM3Ha-
yaloTb AK «KafpPOBY NPAKTUKY, AKa 3abe3nevyeTbcA
iHbOpMaLIVHUMN TEXHONOTIAMM, WO BUKOPUCTO-
BYIOTb OMUCOBWIA, Bi3yanbHUN Ta CTaTUCTUYHUN
aHanis gaHux, NoB'A3aHUN i3 KagpoBMMU MNpPO-
uecamu, TnIOOCbKMM Kanitanom, BiAMoBiAHUMMW
NokasHMKaMn — OpraHisauinHMMKN Ta 30BHILLIHbOI
€KOHOMIKW, L0 BCTAHOBIMIOIOTb BNMB Ha Bi3Hec-
npouecu Ta AaTb 3MOry NPUAMaTK yNpaBniHCbKi
pilleHHA Ha OCHOBI AaHMx» [4]. Xo4a BuLe3ragaHi
ABa HanpAMW AOCNiAKEeHb TICHO MOB'A3aHi MixX
co60t0, BOHM PO3BMBAIOTbCA HE3AMNEXHO OAMH Bif
OZHOrO.

HocnigHnkn E-YPJ1, Ak npaBuno, 3ocepemxy-
IOTbCA Ha TaKMX NOKa3HMKax, AK PO3Mip opraHisa-
uii [7], nocBin MeHemXMeHTY 3 nepcoHany [8] Ta
cuHepriyHictb [9]. JdocnimkeHHA WoAOo Hacniakis
undposisauii YITIP 3ocepemkyioTbcA nepeBaXkHO
Ha ii BNNMBI LLOAO CTaBMNeHHA Ta NOBeaiHUI Kopuc-
TyBayiB, e MoKa3HMKaMu MO3MBHOIO BMNMBY
€ KOPMCHICTb BiA oTpumaHoi iHdopmauii [5] Ta
yacTtoTa BukopucTaHHA [10]. AGo Ha pe3ynbTaTax
opraHisauii, NoB’A3aHMX 3 ynpaBniHHAM MNepco-
Hanom, Ae nokasHMkamu NO3UTUBHOIO BMNIIMBY €
AkicTb nocnyr YJIP Ta edekTuBHICTb ynpaBniHHA
nepcoHanom [7]. binbwe TOro, BUCHOBKW Npo Te,
4 moxxe E-YJIP npmnHecTn no3uTmBHI pe3ynbTatn
opraHisalii, € cynepeuynnsumu.

MoauntneHum snnue E-YJ1P Ta pesynbTtatu aianb-
HOCTI opraHi3auii MOXyTb 3anexkaTu BifA, 3pinocTi
cucteMHux cTpyktyp YJIP [5], ockinbkn 6e3 Haain-
HOi OCHOBM B MpPOLECi ynpaBniHHA MepcoHanom
BUNAAKOBE MNPUNHATTA pilleHb, 3acTOCOBYOUU
mMeToan umdpoBsi3alii, AK NpasBuno, NPuU3BOANTb
[0 xaocy abo He MO>e MOBHOI MipOo BpaxyBaTu
nepesarn E-YITP. BnokpemniooTb Taki YNHHUKN,
AKI MaloTb MO3UTMBHUI edekT Bia undpoBsizauii
YIP: cTpykTypa opradigdauii; nioacbka B3aemo-
[iA; cTparteria ynpaeniHHA NepcoHanom; 3pinictb
cucTemMu ynpaeniHHA nepcoHanoM. [Nepenosi Tex-
Homorii mMaloTb BIAMOBIAATU CTPYKTYpi opraHisa-
Lii; ehekTMBHICTb NepenoBMX TEXHOIOTIN TaKoX
3anexuTb BiA4 NioAcbkoi B3aemogii. [Mo3nTnBHMI
3B’A30K Mix B3aemogaieto YJ1P Ta umcposisauieto
NMOCUIMIOETLCA TOAI, KOMW cTpaTeria ynpa.niHHA
nepcoHanom € epekTMBHOIO.

EdekTMBHICT nNepenoBuMx TexHONOrin 3ane-
>XUTb HE NuLle BiA caMoi TeXHOMOoTii, a 1 Big xapak-
TEPUCTUK BHYTPIWHbOI CTPYKTYpPW OpraHisadii,
TakMX AK iepapxiA 3BiTyBaHHA Ta CTaHAAPTHI one-
pauinHi npouenypu. Undposizauia YJIP 3patHa
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NiABULLMTY NPOAYKTUBHICTb OpraHi3auii npuHam-
MHi 3 BOX NPUYMH: No-Neplue, AaHi NpauiBHUKIB
MO>kHa epeKTMBHO 36MpaTn, 06pobnATK Ta BUKO-
pvCcTOBYBaTK 3a AOMNOMOroK nepesoBmx Undpo-
BUX TEXHOJIOTIN; OKPiM TOro, opraHizauia Moxe
BU3HAUNTN HaMKpawmx cniBpobiTHMKIB. Taka
iHpopmauia noTim Mmoxe 6yTn BMKOpUCTaHa AnA
npouecie ninbopy nepcoHany, B3aemMorneperna-
AiB Ta po3BUTKY KoMmaHAau [1], wo, cBoeto Yeproto,
pornomarae opraHisauii ctBopuTr 6inbl ecekTnB-
HUI pe3epB TanaHTiB.

Mo-ppyre, aHanisyoun AaHi, NoB'A3aHi 3 nep-
COHarnom, 3a 4ONoOMOroto uMpPoBNX TEXHOIOTIN,
opraHisauii MoKy Tb Kpallle 3p03yMiThU OCOBUCTICHI
oco6nuMBOCTI NpauiBHVKIB (Hanpuknag, poboue
CTaBNeHHA Ta €eMOLUIMHO-NOBEeAiHKOBI TeHAEH-
uii) y To4HuMIi, ycebidHUI Ta cBOEYacHM cnocib,
LLLO, CBOEIO Yeproto, 3aknagae MilHy OCHOBY AnA
eeKTMBHOI MOTMBALII Ta eHTy3iaamy cniBpobiT-
HuKiB. Hanpuknaga, E-YJIP moxe nigBuwmtn 3ano-
BOJEHICTb CNIBPOBITHMKIB Ta FOTOBHICTb 3anuiia-
TMcA 3 opraHidauieto. BoaHouac umdposmsadin
YJ1IP mo>ke Tako>X CTBOPWUTU BIAHOCHO NMpPO30pui
Ta THYYKWUIA BHYTPIWHIA PUHOK Npali, WO MOXe
NMeBHOI Mipo 36iNbWNTN pPiBEHb 3aNHATOCTI
HaceneHHA.

3pinictb cucTemMn ynpaeniHHA MepcoHanom
opraHisauii Mae BaxnMBWUIM BNMMB Ha egeKTUB-
HicTb E-YJIP. [lo-nepwe, pocsiayeHi axisui
cucTeMu ynpaseriHHA MepcoHanom, ckKopiwe 3a
Bce, nobpe po3yMiTUMYTb, AKi AaHi BaXknuBi AnA
PO3BUTKY OpraHisauii 1 Aki cnia HakonuyyBaTu
Ta aHanidysatu. [lo-apyre, 6e3 3pinux npouecis
ynpaBniHHA MepcoHanom cuctemn umdpoBisa-
uii He MOXyTb npaulBaTM edeKTUBHO | HaBiTb
MO>XyTb NPN3BECTM A0 NnyTaHuHW. [lo-TpeTe, npo-
6nemMa opraHi3auiiHOT NONITMKX Ta BMaau iCHYE B
Oyab-AKil opraHisauii. AkWo cuctema ynpasniHHA
nepcoHanoM € HEMOBHOIO, LNGPOBE ynpaBiHHA
nepcoHanoM MOXXe CTaTu iHCTPYMEHTOM Brnaau
Ta 0COBUCTICHUX BUTiA, @ HE PO3BUTKY edeKTMB-
HOCTI opraHisauii. l[HWwMMKn cnoBammn, MOXIMBICTb
E-YJIP wopno ckopouyeHHA Biopokpartii noTpebye
HeobXiaHOI opraHisauiiHoi noniTnkn [2].

Bnnue nepenoBux iHOpMaUiiHUX TexXHONo-
rii 3MIHIOETbCA 3anexKHo BiA, BHYTPILWHbLOI CUC-
TeMW opraHisauii, Hanpuknag CTUNio B3aeMoAii
cniBpObBITHMKIB opraHisauii, piBHA 3HaHb NpadwiB-
HUKIB Ta JocBiay poboTu 3i cTpykTypamu. AKuo
MeHeKepn 3 NepcoHany MarlTb BUCOKUI piBEHb
cTpaTeriyHoi y4acTi WoA0 PO3BUTKY OpraHisaduii Ta
6inblWA AOCTYN A0 UiHHOI iHpopMmauii Ta aaHuX,
TO 3aBOAKN BUKOPUCTaAHHIO LMPPOBUX TEXHOMOTIN
NOeAHYIOTb AaHi, NoB'A3aHi 3 kKaapoBMM 3abearne-
YeHHAM Ta cTpaTeriyHMM PO3BUTKOM. Y LlbOoMy pa3si
O[HO3HAYHO MPOCTEXYETLCA MO3UTUBHUA BNNUB
E-YIP, Aaknn mo>ke npoABnATUCA Y 3abe3neyYeHHi
iHOMBIAyanbHMX MporpamMm onTumisauii anAa Aaino-
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BMX MiAPO3AINIB, WO MOXe CMPUATA MiABULLEHHIO
NPOAYKTUBHOCTI KOXHOro BiAAINYy Ta, CBOEID Yep-
roto, MiABMLLUNTL 3aranbHy MPOAYKTUBHICTb YCi€i
opraHisauii. I[HW1MK cnoBamu, BUCOKa cTpaTeria
KappoBoro 3abeaneyeHHA Ta 3anyyeHHA B Bi3Hec-
NpoLUEeCH MOXYTb CMPUATU NMOBHOIO MipOIO BUKO-
pvcTOoBYyBaTK NepeBaraMmy MeToAiB Ta iHCTPYMEH-
TiB E-YJIP.

Konn cTtpateriyHa 3any4yeHicTb MeHemxepa 3
nepcoHany BUCOKa, LUe CUrHaniaye npauiBHMKam
npo Te, WO TOM-MeHeoXXepyu HajaloTb BEMUKOro
3Ha4YeHHA ynpasniHHIO NepcoHanom B opraHisaduii,
LLLO MO>KE 3a0XOTUTU iX A0 aKTMBHOI y4yacTi y npak-
Tmui E-YTP. MNo3nTnBHMiN 3B’A30K Mi>k B3aeMoLi€t0
E-YIIP, 3pinicTio Ta echekTUBHICTIO pOBOTN CUCTEM
yrnpaBrniHHA NepcoHanoM CUMbHILIWA, KONn cTpa-
TeriyHe 3any4yeHHA npauiBHUKIB Bucoke. Lndpo-
Bisauia YJIP Bumarae Bia opraHisauinn He nuwe
HaKOMWYEHHA Ta aHanidy AaHuX, NOB'A3aHUX i3
po6oyoto cunoto, a  NPakTUKN PO3BUTKY iHTENEK-
TyanbHOro noTeHUiany, 3acTocoByloUYn UMEPOBI
TeXHOonorii.

BucHoBKkun 3 npoBeaeHoro aocnigxeHHa. Und-
poBa TpaHcchopMaLia NPOAOBXKYE AEMOHCTPY-
BaTW CBOI Hacniaky B ycix cpepax He3anexHo Bif,
ranysi Ta po3mipy 6i3Hecy. B ymoBax rrno6anb-
HOr0 KOHKYPEHTHOro cepeaoBuLLa, WO LIBUAKO
3MIHIOETbCA Ta PO3BMBAETLCA, UMEPOBaA TpPaHC-
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dopmauia Bigirpae Kno4yoBy poOnb y npouecax
ynpaeniHHA noacbkummn pecypcamun. Uundposi-
3auiAa ynpasniHHA NOACBKUMUK pecypcamMn CTuKa-
eTbcA 3 HaratbMa nNpobnemamn Ta TPyAHOLLAMMU,
30KpemMa Le NoB'A3aHO 3i cknagHicTio aganTauii
0o umdpoBoi TpaHcdopmMmallii, 3MiHamMu pobo4yoro
npouecy Ta PO3BUTKY CUCTEMU ynpaBniHHA NioAa-
CbKMMN pecypcamun. Bnnne nepenoBux iHGoOp-
MaUiiHUX TEXHONOriN 3MIHIOETbCA 3anexHo Bif
BHYTPILWIHbOI CUCTEMWU yNpaBriHHA MepcoHanom.
[na noBHoro Binob6paxxeHHA edekTy umdposisa-
uii YIIP meHepkepn 3 nepcoHany noBWHHI 6paTn
aKTMBHY y4yacTb y pPO3poOneHHi cTparerii opra-
Hizauii. MeHemkepn 3 nepcoHany NOBUHHI BGyTK
«napTHepamMmm» 3 BULLMMW KepiBHMKamMKn. Ha edek-
TuBHicTb E-YJIP Mo>ke BnnrBaTtn 6arato YNHHUKIB,
TakKunX AK: 3piNiCTb CMCTEMM yNpaBniHHA NepcoHa-
nom, cTpaTeriyHe 3any4yeHHA NepcoHany Ta piBeHb
3any4yeHHA MeHeKepiB i3 nepcoHany, po3BUTOK
IT-iHppacTpykTypn opradisauii, piBeHb umcpo-
BMX HAaBMYOK OKpeMoi nioanHu Towo. Undposisa-
LiA NoACbKNUX pecypciB cnpAMoOBaHa Ha BrNpoBa-
[>KEHHA HOBUX METOAIB Ta npoueayp, NoOB'A3aHNX
i3 MopaepHizauieto pobodyoi cunu. lNepearamm
CUCTEMATMYHOIO MNPOLECY € CTBOPEHHA HOBUX
onepaTMBHUX NPOLECIB yNpaBriHHA NepcoHanom,
AKI AOMOMOXKYTb MOMIMWUTN KOMYHiKauito, crniBn-
paLto Ta AOCTyN A0 aHanTUYHUX JaHUX.

10.
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IHCTUTYLIAHI MPOBNEMI KOPMOPATBHOIO YNPABIHHA
HA AEPXXABHUX NIANMPNEMCTBAX

INSTITUTIONAL PROBLEMS OF CORPORATE GOVERNANCE
IN STATE-OWNED ENTERPRISES

Y cTaTTi 06rpyHTOBAHO HEOOXIAHICTb YAOCKOHANEHHA MeXaHi3aMy KOpMopaTUBHOMO ynpaBriHHA Ha
Oep>KaBHUX MIAMNPUEMCTBAX AK KOHKYPEHTHOIO CEKTOPY rocnoaapioBaHHA, O BNMBAE Ha iIHBECTULIN-
HUI KNiMaT Ta KOHKYPEHTOCMPOMOXHICTb HaLlioHanbHOI ekoHOMikM. [lpoaHanizoBaHo (hiHaHCOBI NOoKas-
HMKWM cyb’eKTIB rocrnoaapoBaHHA, AKi NnepebyBatoTb y Aep>KkaBHili hopMi BNacHOCTI, BUABIEHO KOMMaHii,
AKi MaloTb BUPOOHMYMIA NOTEHUIAN AnA NPOLUBITaHHA Ha HaLioHaNbHOMY PUHKY, ane npautooTb Y 36UTOK.
BrAaBneHo TeHaeHLUIT NPpUNMHEHHA AiANbHOCTI AeP>XXaBHUX NiAMNPUEMCTB, WO CNPUYNHEHI IHCTUTYLIRHUMN
npo6nemamu, AKi BUHNKAKOTb YHACMiAOK HEAOCTaTHbOrO (PiHAHCYBaHHA, HEKOHKYPEHTHOTO PiBHA 3apo-
6iTHOI NNaTy BMLWOro KepiBHULTBA, KOPYLUIi Ta No6itoBaHHA iHTEpeCiB NOMITUYHMX NapTin abo oKpemMunx
ocib y cuctemi kopnopaTMBHUX BiAHOCUH. [JocnimpkeHo 3akoHoaaBui TpaHcdopmauii 2021 p., Aki MatoTb
Ha MeTi noninweHHA KOPNopaTUBHOIO ynpaBniHHA Ha Aep>kKaBHUX MiANPUMEMCTBaAxX Ta BMNPOBaMXKEHHA
3apy0bi>KHOro A0CBiAy Y MexaHi3M po3BUTKY KOPNOpPaTMBHNX BiAHOCKH. 3anponoHOBaHO HanNnpAMK BAO-
CKOHarneHHA MexaHi3aMy KOpnopaTUBHOMO ynpaBniHHA Ha Aep>kaBHUX NiANPUEMCTBAX.

KniouoBi cnoBa: kopnopaTuBHe ynpaBniHHA, Aep>XaBHa BNacHICTb, NiANPUEMCTBO, MEHEIKMEHT,
KopnopaTuBHi BIAHOCUHW, NPUBYTOK.

B cTtatbe o60cHOBaHa HEOH6XOAMMOCTb YCOBEPLLUEHCTBOBAHMA MeXaHM3Ma KOpropaTUBHOIO yrpas-
NleHMA Ha roCynapCTBEHHbIX NPEANnPUATMAX KakK KOHKYPEHTHOro cekTopa XO3ANCTBOBAHWUA, YTO BIU-
AET HAa MHBECTULMOHHDIV KNMMAaT N KOHKYPEHTOCNOCOBHOCTb HaLMOHanbHON aKOHOMUKN. NpoaHanu-
3MpoBaHbl (PMHAHCOBbIE NOKAa3aTENN XO3ANCTBYIOWMX CYObEKTOB, HAXOAALUMXCA B FOCYAapPCTBEHHOM
COBCTBEHHOCTN, BbIABMEHbI KOMMAaHUK, MMEIOWMNE NPOV3BOACTBEHHbIN NOTEHUMaN AnA NpouBeTaHuA
Ha HauMOHanbHOM pblHKe, HO paboTalolme B yObITOK. BbiABNEHbI TEHAEHUMM NPEKpaLLEHNA AeATENb-
HOCTW rOCYAAapCTBEHHbIX NMPEANPUATWIA, BbI3BaHHbIE MHCTUTYLIMOHAMNbHBIMY NpobremMamu, BO3HMKato-
WMMKM B pe3ynbTaTe HeaoCTaTo4HOro hMHaHCUPOBAHNA, HEKOHKYPEHTHOro YPOBHA 3apaboTHOW nnaThl
BbICLLUEro PyKOBOACTBA, KOPPYNuum 1 no66upoBaHNA MHTEPECOB NOMUTMYECKUX NAPTUA UKW OTAENb-
HbIX NML B CMCTEME KOPMOPAaTMBHbIX OTHOWEHWN. ViccnenoBaHbl 3aKkoHoAaTeNbHble TpaHcgopMaunn
2021 r., HanpaBfeHHble Ha yny4yuwleHne KOPMOpPaTMBHOIO ynpaBliEHVWA Ha FOCYAAapCTBEHHbIX npea-
NPUATUAX U BHeApeHMe 3apybexXHOro onbiTa B MEXaHW3M PasBUTUA KOPMOPATUBHbLIX OTHOLLEHWUNA.
MpennoxxeHbl HaNpPaBNeHWA YCOBEPLUEHCTBOBAHUA MeXaH3Ma KOpnopaTUBHONO YNpaBneHnsa Ha rocy-
[apCTBEHHbIX NPeanpuATAAX.

KnioueBbie crnoBa: kopnopaTMBHOE ynpaBneHune, rocynapcTBeHHaA COBCTBEHHOCTb, NpeanpuATre,
MeHEeKMEHT, KOPMNOpPaTUBHbIE OTHOLLIEHWA, NPUGLIb.

The article substantiates the need to improve the mechanism of corporate governance in state-
owned enterprises as a competitive sector of the economy, which affects the investment climate and
competitiveness of the national economy. Mostly, senior management is not interested in the deve-
lopment of the company because their salaries are low and they are often support rich people, who
are only follow own goals such as raising of own profits. The financial performance of state-owned
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businesses has been analyzed, and many companies have been identified that have the production
potential to thrive in the national market but are operating at a loss. All state-owned enterprises have
common problems, which connect with employees, who don’t care about inner problems of the com-
pany and how they can solve them because of the lack of formed responsibilities and duties in the
law. The community believes that institutions are controlling all activity of state-owned enterprises,
but the gap in the law has a bad influence on results of the company. As a result, it was found that the
tendency to close state-owned enterprises is caused by institutional problems arising from insufficient
funding, uncompetitive salaries of senior management, a bad implementation of essential tasks from
directors, corruption and lobbying of political parties or individuals in the system of corporate relations.
In addition, the COVID-19 pandemic became one of the main reasons of liquidation of state-owned and
private enterprises, which weren't ready for this new conditions. Governments of different countries
tried to prevent a big financial crisis, but their actions and financial opportunities weren't enough to help
enterprises to survive in harsh conditions. As a result, the financial situation of state-owned enterprises
isn't acceptable and many of them don't even have money in order to pay salaries to their employees.
Meanwhile, they have the production potential to prosper and to compete with other enterprises on
the national and international markets. By the way, the legislative transformations of 2021, which aim
to improve corporate governance at state-owned enterprises and to introduce foreign experience into
the mechanism of corporate relations development, are studied. The directions of improvement of the
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mechanism of corporate management at the state enterprises are offered.
Key words: corporate governance, state property, enterprise, management, corporate relations,

profit.

MoctaHoBka npo6Gnemun. 3a yMOB HOBITHIX
couianbHMX BUKIMKIB Ta NOCUNEHHA HEBM3Haye-
HocTi, 3ymoBneHux naHgemieto COVID-19, mexa-
Hi3MW KOpPNOPaTUBHOIO yrnpaBriHHA Ha Aep>kaB-
HUX NianpuemMmcTBax NoTpebyoTb YAOCKOHANEHHA
BiAMNOBIAHO A0 PU3UKIB i BUMOI IHCTUTYLINHOTO
yCTpOl. I3 KOXHUM POKOM KinbKicTb nianpu-
€MCTB, AKi nepebyBaloTb Yy Aep>KaBHil BIacHOCTI,
3MEHLIYETLCA, NPOTEe peanisauia yHKUIN ynpas-
NiHHA, AKI NoKNagalTbCA Ha BULLE KEPIBHULTBO
TakMX NiANPUEMCTB, 3anvLaeTbCA BaXXNNBUM ene-
MeHTOM 3abe3neyeHHA ePeKTUBHOIO (PyHKLIOHY-
BaHHA cy6’ekTa rocnogaptoBaHHA.

HeBucokuii piBeHb iMnnemMeHTauii MixxHapoa-
HUX HOPM Yy MPaKTUKYy KOPMopaTMBHOro ynpas-
NiHHA [Aep>XaBHUMMW MiAMNPUEMCTBAMU, HOBITHIX
niaxoniB A0 MexaHi3aMy WOro 3aincHeHHA, noni-
TUYHA CNPAMOBAHICTb YMNpPaBIiHCbKMX PilleHb Yy
BEMUKNX YKpPaTHCbKMX Kopropauiax (opMyloTb
HW3bKMI PiBEHb iIXHbOI IHBECTMUINHOI NpnBabnun-
BOCTi Ta EKOHOMIiKW KpaiHu 3aranom. OTxe, nocTae
HeobXioHICTb BM3HAYEHHA OCHOBHMX npobnem,
AKI BUHNKAIOTb Y MPOLLECI KOPMOPATMBHOIO yNnpas-
NiHHA BIANOBIAHO A0 BITYM3HAHOI MOro moaeni,
a TaKoXX HanpauloBaHHA LWNAXIB iX BUPILLIEHHA,
OCKIiNMbKWM aHani3 pacTb MOXIMBICTb OKPECnUTU
HeJOoMNiKN CUCTeMW Ta 3anponoHyBaTh eeKTUBHI
MeTOAM IX NOAOSaHHA.

AHani3 octaHHiX pocnimkeHb i ny6nikauin.
Mpobnemn KopnopaTMBHOIO YyMpaBriHHA Ha
Lep>KaBHMX MiANPUEMCTBAX Ha cy4yacHoMmy eTani
PO3BUTKY HaLiOHanbHOI EKOHOMIKM € 0co6nmnBO
aKTyanbHMMMW, OCKINbKN 3a OCTaHHI POKW crocTe-
piraetbcA 3aHenan 6araTboX Aep>KaBHUX MNianpu-
€MCTB, a B Yacu naHaeMmii uen npouec Tinbkn npu-
LWBMALINBCA.

barato pocnigHWkKiB HamararoTbCA OKPECNUTU
OCHOBHI MNpuHUMNN, YHKUII KOpnopaTUBHOIO
ynpaeniHHA 3aanA rnubworo po3yMiHHA npo-
6nemM Koni3inHOCTI KOPNOpPaTMBHUX IHTEPECIB Ha
[epP>XaBHMX MNiANPMEMCTBAX, BNACHUKOM AKUX,
no CcyTi, € CyCNiNbCTBO, i3 MeTolo 3abe3neyeHHA
KOHKYPEHTOCMPOMOXXHOCTI LLiET hOpMM BMACHOCTI
AK IHCTPYMEHTY rapaHTyBaHHA EKOHOMIYHOro
pPO3BUTKY.

Cepen HayKoOBUIB, AKi AOCMIAXKYBany MexaHi3m
KOpNopaTMBHOIroO YyMnpaBniHHA, CMiA 3a3HaunTu
Takux, AK A. bonuyH [1], A. WocTtak, O. CocoBcbka
[2], koTpi okpecnunn 6a3oBi NpuHUMNK, YHK-
Lii KopnopaTMBHOrO ynpaeniHHA, Npobnemu, LWo
BMHMKAIOTb Y MNpoLeci KoMyHikaLii Mi>k opraHi-
3auiHUMKN PIBHAMW yNpaBniHHA Ta oOpraHamu
BNaau, AKi 34INCHIOITb hYHKLIO KOHTpOMo Aep-
>KaBHUX NiaNpUeMCTB.

I.B. WkoaiHa, C.IM. InbHuupbka [3], H.C. Opnosa
[4] onucann 3apybi>kHWI [OCBIA peryntoBaHHA
KOpnopaTMBHOIo YynpaeBriHHA 3a y4yacTio aep-
»xaBu, a y npaui A.B. WkoaiHa Ta I.B. WkoaiHoi [5]
OKpEecneHo pornb couianbHOoi BiANOBiAaNbHOCTI B
opraHisauii, AKy HecyTb Aep>kaBHi nianprvemcTsa.
€.10. MopaaHb, A.B. 'ywa [6] gocnigunn iHBec-
TULINHMA KNiMaT Kopropauin B YKpaiHi, AKNNA €
HeBiA'€EMHUM YMHHMKOM OpMyBaHHA piHaHCO-
BOi cTabinbHoCTi opraHnizauii. A.lO. Morpe6Hak [7]
npoaHanisdyBana BMMvB 3aiHTEPECOBAHMX CTOPIH
Ha haKTOpM AKOCTIi KOPNOPAaTUBHOIO yrNpaBniHHA,
MEeTOAN OUIHKM e(eKTUBHOCTI KOPNOPaTUBHOIO
ynpasniHHA, a C.0. Mantok ta K.A. WeByeHko [8]
onucanu ocobnMBOCTi yKpaiHCbKOI Moaeni ynpae-
NiHHA KOpNopaTMBHMMM NiANPUEMCTBAMU.

OpHak, AK noka3ye npakTuka rocrnopapio-
BaHHA, Npob6rnemMn KoprnopaTMBHOIO ynpaBniHHA
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Ha [Oep)XaBHUX nNianpuMemcTBax nNOTPebyOTb
nofanbworo aHaniay 3 MeTolo BU3HaYeHHA edek-
TMBHMX IHCTPYMEHTIB X NOAONaHHA Ta KOMMMeK-
CHOro MexaHi3My MOTMBALLi BMIPOBaAXXEHHA iHHO-
BaUiMHMX NiaXo4iB y NpakTUKy rocrnopaploBaHHA
BITYNZHAHMX NiANPUEMCTB.

MeToto pocnifkeHHA € OKPECIEHHA IHCTUTY-
LinHMX npobnemMm KoOprnopaTMBHOIO YyrnpasrniHHA
AnA popMyBaHHA HaNpPAMIB iX BUPILLEHHS.

Buknaa ocHoBHOro martepiany AoChifi>KeHHA.
Y nigBuLWEHHI piBHA IHBECTUUINHOI npuBabnu-
BOCTi 6i3Hec-cepenoBulLa HauioOHaNbHOI €KOHO-
MiKW 3HayHy pornb Biairpae npodecinHnin npo-
30PN MEeXaHi3M KOpPMOpaTMBHOIO YynpaBniHHA
Aep>XaBHMMM NiANPUEMCTBAMU AK KOHKYPEHTO-
CNPOMOXHMM CEKTOPOM €eKOHOMiKN. IHCTuTy-
UiiHa He3aBepLIEeHICTb MexaHi3My perynioBaHHA
KOpnopaTMBHUX BiAHOCUH CMPUYMHIOE CUTYyaLito,
KONnn KoprnopaTuBHE YyMpaBliHHA Ha Aep>XaBHUX
nignpuemMmcTax noTpebye NOCTiIMHOrO BOOCKOHa-
NEeHHA Ta KOHTPOIIO 3 BOKY Aep>XXaBHUX OpraHiB
Bnagn 3 MeToto 3anobiraHHA 6aHKPYTCTBY Ta 310-
BXXMBaAHHA HafaHUMU MOBHOBaXXEHHAMU 3 GOKy
BMLLOIO KepiBHNLUTBA TakMxX NiANpUeEMCTB.

MopaepHizauia Ta BnpoBaaXeHHA HOBITHIX Mia-
XOfAiB A0 KOPMNOpPaTUBHOMO ynpaeniHHA Aep>kaB-
HUMMW NIANPUEMCTBAMW AaCTb MOXIMBICTb AOCAr-
HYTU MO3UTUBHOIO MyNbTUNMIKATUBHOIO edekTy
y Aep>xaBHUX hiHaHcax, 36iNbWNTN PiBEHb KOHKY-
PEHTOCMPOMOXXHOCTI KpaiHN Ha CBITOBOMY PUHKY
Ta NiABMLWMTM PiBEHb IHBECTULIIHNX MOTOKIB Y Kpa-
iHy. A iHBecTuuii, Ak 3a3Hayvae 0. JTonaTnHcbkMi,
MaloTb He NuLle eKOHOMIYHY, a I couianbHy edek-
TMBHICTb [9]. Toxx pedhopmyBaHHA ynpaBniHHA Nia-
NpMeEMCTBaAMU AEPXKAaBHOTO CEKTOPY EKOHOMIKN Y
Cy4aCHMX yMOBax € BaXMVBMM NpiopuTeToM ANnA
HauioHanbHOI EKOHOMIKM, AK MOKa3yloTb iHCTUTY-
UinHi TpaHcdopmauii 2021 p.

OkpecnuBlUM TONOBHI YMHHUKW, AKi BANVBa-
I0Tb Ha edeKTUBHICTb KOPNOPaTMBHOIO YyrMpas-
niHHA, a came: 0cobnuBICTb HaLLIOHaNbHOro 3aKo-
HOAaBCTBa, TWM BMACHOCTI, OpraHW ynpaeBniHHA
Ta CycninbHUM TUCK, MOXXHa rnnble 3po3yMiTu
npobnemu, 3 AKUMWN CTUKAIOTbCA Ha Aep>XXaBHUX
nianpuemcteax [10, c. 133]. BoaHouac iHcTUTY-
LiHa He3aBepLUeHiCTb MexaHi3My KoprnopaTtuBs-
HOro ynpaeniHHA Aep>KaBHUMMW MiaNnpueMCTBaMU
3HWXKYE no3uuito YkpaiHum y 6inblocTi iHaeKkciB
KOHKYPEHTOCMPOMOXXHOCTI Ha CBITOBOMY PUHKY,
[lep>KaBHW CEKTOP 3a3Ha€e 3HAYHUX yTpaT, a npu-
BaTHWI CEKTOP, CBOEIO 4Yeprow, HeaooTPpUMYE
iHBecTuuii. BianoBiaHO, Le 3HWXYE PiBEHb YyMNpo-
Ba[>KeHHA IHHOBALii B €KOHOMiKy Ta CTpUMYE
€KOHOMIYHe 3pOCTaHHA 3aranom.

Ha 6inbwocTi aep>kaBHUX NiANPUEMCTB CMO-
cTepiraeTbcA cMTyauliA, 3a AKOT MeHeKePUN BULLOT
naHKM BUABNAIOTb HU3bKUI PiBEHb iHILiaTUBHOCTI
Ta iHHOBALINHOIrO MUCITEHHA Y CTBOPEHHI BiANOBIA-
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HOI cTpaTerii pO3BUTKY, NPOCYBaHHA OpraHi3auii
Ha BITYN3HAHOMY PUHKY Ta aKkyMyrntoBaHHI goaar-
KOBMX KOLUTIB, AKI MOXHa BUKOPWCTaTW AnA BAO-
CKOHaneHHA BMpOOGHMYOro npouecy. Taki MeHe-
Kepy KepyloTbcA nepeayciMm KOHCepBaTUBHUMMU
iHCTpyMeHTamMu ynpasniHHA. Ha npotmBary aep-
>)KaBHMM MiAnpuemMcTBaM MpuBaTHI NiANpuemMcTBa
npaulooTb epeKkTUBHIWLE Ta AOCAralTb Kpalmx
pe3ynbTaTiB, OCKiNbKM BNacHWKM MiaoNpPUEMCTB
BiA4yBaloTb Binblly BiaNOBiAanNbHICTb Ta GaXxaHHA
AKOMOra Kpalle BMKOHYBaTu CBOKO poboTy, 3any-
yaTu 4OAATKOBI KOLWTW Ta NPOCYBaTM KOMMaHito Ha
BITYN3HAHOMY Ta 3aKOPAOHHOMY pUHKax. Okpim
TOro, NpuBaTHi NiANPUEMLUI BKNagaloTb BnacHi, a
TaKOXX 3any4yeHi KOWTK, AKI XO4yTb AKHaANLWBMALLE
NoBepHyYTU, 30KpeMa y BUrnaai npnoyTky.
AHanizytoun odiuiviHi paHi WoAo AiANbHOCTI
nianpuemcTs, Aki nepebyBalOTb Yy [Aep>KaBHIN
hopMi BNacHOCTI, MOXXHa NMPOCTEXUTU CUTYyaLito,
3a AKOi 3 KOXXHMUM POKOM KifnbKiCTb Aep>KaBHUX
NiANPUEMCTB HEBMUHHO 3MeHLWYyeTbcA. Ha odi-
LinHOMY nopTani aep>kaBHUX NianpuemcTB Ykpa-
THW BUCBITNEHO akTyanbHi (piHAHCOBI MOKa3HUKM
KOMMaHin, iXHi akTMBW, Nacueu, WO Aa€ 3MOry
NMOPIBHATU OTPMMaHi AdaHi y AuHamiui. AHanis
3acBigyye, 3 ogHoro 60Ky, NPo30opicTb kopnopa-
TUBHOTO yNpaBniHHA Aep>XaBHMX NiANPUEMCTB, a 3
iHWOro — Hee@EeKTUBHICTb TaKOro MexaHi3my.
OTxe, cnocTtepiraeTbcA 4YiTka TeHAEHUiA A0
CKOpOYEeHHA Ta nikBigauii aep)xaBHMX nianpu-
€MCTB, TOBTO BOHW MPUMUNHAIOTb CBOIO AIANbHICTb
yepes3 3pocTatovy TeHAeHUilo npwuBaTu3auii, ane
3HAYHOIO MIpOIO | Yepeld BiACYTHE (hiHAHCYBaHHA,
HepeHTabenbHICTb, HEYITKICTb PO3Noainy yHKLUin
Ta KOHTPOMIO 3a AiANbHICTIO BULLOTO KEPIBHULTBA,
a TakoXX Yyepe3 eKoOHOMIYHI Kpuan, AKi Len npouec
TINbKN NPULLBUALLYIOTD.
OTxe, MOXeMOo cucTtemMmaTtndyBaTU OCHOBHI
npo6nemu gep>xaBHUX NiANPUEMCTB (puc. 2).
3a3HayeHi YAHHVKM HeraTMBHO BMMMBAOTh Ha
(PiHAHCOBO-EKOHOMIYHI MOKa3HMKM Aep>KaBHUX
niaAnpueMCTB, | BAHMKAE CUTyalidA, 3a AKOi komMmna-
Hii, WO nepebyBatoTb Nig KepPiBHMLUTBOM Aep>KaBu,
MalouM MoTeHLian AnA NpOoOLBiTaHHA, NMOYMHAKTh
NPUMNUHATL CBOKO AiANbHiCTb abo npautoBaTn y
36uTok. [laHa cuTyauia CNPUYNHAETLCA LWE N TUM
(haKTOM, LLO KEePIiBHMKMN Aep>XaBHUX NIANPUEMCTB
OTPVMYIOTb HEKOHKYPEHTHY 3apobiTHy nnaTy Ta
npauoloTb 30e6inblWoro y HeBiANOBIAHUX YMO-
Bax npaui, cTaioTb O6inbl AeMOTUBOBaAHUMW.
[o Toro >x BOHM He 3BiTylOTb Y NMOBHOMY 06cCASi
rpomagAaHam AK KiHLUEBMM BNacHMkam, He Bio4y-
BalouM B NOBHOMY 06cCA3i BiANOBIAANbHOCTI, AKa
noknageHa Ha Hux [1]. ¥ pe3ynbrati BiACYTHICTb
KOHTponto 3 6OKYy [Aep>kaBHMX OpraHiB Bnagun Ta
HM3bKM pPIiBEHb iHILIATUBHOCTI KEPIBHUKIB LWO-
[0 nodanblworo yHKUIOHYBaHHA MiANpUEMCTBA
cnpuAoTb Aedopmalii MexaHiaMy po3BUTKY Aep-
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Puc. 1. KinbkicTb gitounx aep>kaBHuX nianpuemcts B YKpaiHi 3a 2016-2021 pp. [11]

( )
BigcyTHICTb perynsipHoro KOHTPOoro
3 Boky cycninbcTBa
( )
[MoniTnyHa cnpsaMoBaHiCTb yNpaBniHCbKUX pilleHb
. J
4 )
HesauikaBneHiCcTb KepiBHULTBA Y NOKPALLEHHI
piHaHCOBMX MOKA3HMKIB AepXXaBHUX NigNPUEMCTB
yepes3 HEKOHKYPEHTHUI piBeHb 3apobiTHOT nnaTtu
N J
( R
HepoctaTtHe diHaHCyBaHHS 3 GOKy AepxaBu
\§

BiacyTHs uiTko chopmoBaHa 3akoHoaaB4a 6asa
Ta npo3opicTb y cdepi KopnopaTUBHOIO ynpasmiHHSA

Puc. 2. OcHoBHI Npo6nemun KopnopaTMBHOIO yNPaBniHHA Ha AepP>KaBHUX NiANPUEMCTBaX

>KaBHUX NiANPUEMCTB Ta IXHbOrO KOPMOPaTUBHOIO
ynpaBniHHA.

MpoaHanisyBaBwM hiHAHCOBI NOKa3HWKK Aep-
>KaBHMX MiANPUEMCTB Yy PidHMX ranysax (taén. 1),
MO>XHa nigKkpecnutn, wo B OinblIOCTI Aep>kaB-
HUX MIANPUEMCTB CMOCTEPIraeTbCcA BiA'€EMHUN
nokasHuK (PiHAHCOBOro pe3ymnbTaTy, WO, CBOEK
Yyeprow, NpPU3BOANTbL 4O NMOCTYNOBOro 3aHenaay
opraHizauii. Cepean Halnbinblu 36MTKOBUX rany-
3e/ cnig BUAINWUTM TPaHCMNOPT, CKNaacbke roc-
NnoJapcTBO, MOLUITOBY Ta KypP'€PCbKy AIANbHICTb
(-2 180,37 mnH rpH), AOo6yBHY MPOMWCHOBICTD i
po3pobrnieHHsA kap'epis (-3 250,78 MnH rpH), nepe-
po6Hy npomwucnosicTb (-7 525, 69 mnH rpH), a

TaKo>X NOCTa4yaHHA eneKkTpoeHeprii, rady, napu Ta
KoHauuiioBaHoro nositpAa (-31 174,81 MnH rpH),
AKi HanexkaTb A0 BaXKNUBMX rany3en 3abeaneyeH-
HA cTpaTeriyHnX PyHKLUIN PO3BUTKY EKOHOMIKMN.
Ha Hawy aymky, kopnopaTuBHE ynpaBniHHA
Ha 3Ha4Hi YacTWHi Aep>aBHUX NiANPUEMCTB
€ HeHanarofXeHUM i HefoCTaTHbO MPO30pPUM,
OCKiNbKM He 3AiNCHIOETbCA BiANOBIAHUA KOHTp-
OIb HaA BULLMM KEPIBHULTBOM, a>Ke CyChifbCTBO
6ea3nocepenHbo He 6epe yvyacTb B ayauTi BHYy-
TPIWHIX NpoueciB, AKi BiabyBaloTbcA Ha MianNpu-
emcTBi. CBOEIO Yeproto, pyHKLUii opraHiB aep>kas-
HOI BNaZn He YiTKO OKPEeCreHi Ta YacTo KOMi3ilHi
LLOAO OpraHi3auinHOoi CTPYKTYPU KOPMNOpaTUBHUX
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Tabnuua 1
QiHaHCcOBI pe3ynbTaTy Aep>KaBHUX NiANPUEMCTB 3a rany3amu 3a 2020 p. [11]

Ne Fanysb MITH FpH
1 | AianbHicTb y cpepi aaMiHiCTPaTMBHOIO Ta AONOMIKHOIo 06CnyroByBaHHA 2627,29
2 |lpodpecinniHa, HaykoBa Ta TEXHIYHA AiANbHICTb 2 046,74
3 |lHdbopmauia Ta TenekomyHikauii 224,051
4 |OnTtoBa Ta po3apibHa TOpriBnA; PEMOHT aBTOTPAHCMOPTHMNX 3acobiB i MOTOUMKNIB 122,14
5 | Cinbcbke rocnogapcTBo, ficoBe rocnofapcTBO Ta pubHe rocnonapcTBo 729,19
6 |dep>xaBHe ynpaBniHHA 1 060poHa; 060B'A3KOBE CoLlianbHe CTpaxyBaHHA 0,02

7 | Onepauii 3 HepyXOMUM ManHOM -0,10

8 |BoponocTtayaHHA; kaHani3alia, NOBOAXKEHHA 3 BiAxoaamMu -4,36

9 | OxopoHa 340pOB'A Ta HaflaHHA coLjianbHOT AOMOMOTY -13,926
10 |BbyaiBHMUTBO -15,71
11 | MwucteuTBo, cnopT, po3Baru Ta BiANOYMHOK -24,25
12 | ®iHaHcOBa Ta CTpaxoBa AiANbHICTb -279,60
13 | TpaHcnopT, cknaacbke rocnofapcTBO, MOLWTOBA Ta Kyp'epcbka AIANbHICTb -2 180,37
14 | Jo6yBHa NpOMMCNOBICTb i PO3pPO6NEHHA Kap'epiB -3 250,78
15 |lMepepobHa NpPoOMUCNOBICTb -7 525,68
16 |lMocTayaHHA enekTpoeHeprii, rady, Nnapu Ta KOHAWLINOBAHOIO NOBITPA -31174,81

BIiAHOCVH, WO N NPU3BOAUTb OO0 iCHYBaHHA Hee-
heKTMBHOI Moerni KoprnopaTuBHOIo ynpasniHHA
Ha Aep>xaBHMX nignpuemcrtBax. HaHa cuTtyauin,
KpiM iHWKnX hakTopiB, NPU3BOANTL A0 MOTIpLUEHHA
piHAHCOBUX MOKA3HWKIB opraHisauii Ta CKopo-
YeHHA nepcoHany, 3MeHLLeHHA 3apobiTHOI NnaTtu
Ta 3aTPMMKM 3 ii CBOEHACHOIO BUNMATOO, a B OKpe-
MWX BMNagKax Beae A0 NOBHOI NikBiaauii aep>xas-
HUX NiANPUEMCTB.

3HayHoI0 IHCTUTYLINHO Npobnemoto € Heao-
CKOHana HopMaTuBHO-npaBoBa 6a3a YkpaiHu,
Aka notpebye TpaHcdopmauii, cuctemartmaadii
Ta iMnnemeHTauii iHO3eMHOro aoceigy Kopno-
paTUBHOrO YynpaBniHHA Ha [Aep)XaBHUX Nianpu-
emMmcTBax. ICHyto4i 3akoHodaBdi akTm B YKpaiHi
noTpebyloTb AeTanbHOrO aHanidy, CTpyKTypu3aauii
Ta BOOCKOHaneHHAa [12, c¢. 38-39]. HopmaTuBHO-
npaBoBe perynioBaHHA BKOYae 3akoH YKpaiHu
«[Mpo akuioHepHi ToBapucTBa», 3akoH YKpaiHu
«[1po nep>kaBHe perynoBaHHA PUHKIB KaniTany Ta
OopraHi3oBaHMX TOBapPHUX PUHKIB» Ta iHWIi HOpMa-
TMBHO-MPAaBOBI aKTU.

CyyacHuii nepiof u4acy XxapaKTepu3yeTbcA
TpaHcdopmauiaMmn y  cdepi  KopnopaTtuBHUX
BIAHOCWH, OCKIiNbKN ypAA aKTUBHO po3pobnAe
3aKOHOMPOEKT, AKWA MOBUHEH [AOKOPIHHO 3Mi-
HUTU KOpNoOpaTUBHE YMpaBniHHA Ha Aep>XaBHUX
nianpuemcrteax. ¥ 2021 p. HayKOBLi Ta NPakTUKK
npawoloTb Hah yNnpoBaaXXeHHAM HOBOI Kopnopa-
TUBHOI pedhopMU, AKA MaE Ha METi 3MIHUTN AOKO-
PiHHO cuCTeMy ynpaBniHHA Ha AepXkaBHUX Nia-
npuemcTteax. [naHyeTbcA 3anpoBaanTy 3aranbHy
NnoniTUKy [Aep>KaBHOI BMAacHOCTI, CYTHICTb AKOI
nomnArae y ToOMy, WO BNacHWK MOBUHEH PO3KpU-
BaTW Ta peTernbHO aprymMeHTyBaTU KpuUTepii Bono-
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AOiHHA, YOMY BiH 3anuiae y CBOEMY BOMNOAIHHI KOH-
KPEeTHI KOMNaHii 41 akTUBW, AKI Lini cTaBUTb Nepea
ummMmu nignpuemcteamm [13]. Jana metoamka imn-
nemMeHTOBaHa 3 4OCBIAY TaknX KpaiH, Ak HopBgeris,
®innAaxaia, Weewin.

HoBoBBeaeHHAM 3aKOHOMPOEKTY € nepenavya
YaCTUHM YNpPaBNiHCbKMX MOBHOBAXXE€Hb KOMMaHii
Ha HarnAgoBi paaw, MeTa AKNUX — cnocTepirath 3a
[IANBHICTIO BULLOIO KepiBHWULTBA, Wo6 npoTtuai-
ATV HeQOBPOYECHOCTI Ta KOPYMUIii Ha BCiX pPiBHAX
ynpaeniHHA. Lle cnpuATUMe 3MEHLLEHHIO MONITHNY-
HOro BMNMMBY AepXXaBM Ha onepauiliHi npouecu
nignpuemMcTB Ta BIAOKPEMIIEHHIO MiHicTepcTBa
BiL HEBNACTMBMX ANA HUX pyHKUIN. Takox yBO-
OnTbcA KoHuenuia diayuiapHux ob6oB'A3KIB yne-
HIB HarnmAgoOBMX paf Ta KEepiBHUKIB Aep>KaBHUX
KOMMaHii, AKa NonArae y ToMy, WO NpeAacTaBHUKN
nignpyuemMcTBa NOBUHHI AiATM BUKITIOYHO B iHTEp-
ecax cyb’ekTa rocnogaptoBaHHA. Ha Hawy aymky,
Taki TpaHccopmauii cnpMATUMYTb MNOMIMNWEHHIO
€KOHOMIYHOI Ta couianbHOT eeKTUBHOCTI Nianpu-
€MCTB i 3po6NATb NpoLuec ynpaBniHHA Ha Aep>kaB-
HUX NiANPMEMCTBaX NPO30PUM.

OTxe, BIACYTHICTb YiTKO pOo3noaineHnx oyHKLUIN
Mi>XK y4aCHMKaMM KOpPNopaTMBHOMO yNpasriHHA Ta
HeHanaro[>keHa cucTemMa NpPaBOBUX HOPM CMpu-
AT HeedekTMBHOMY (DYHKLIOHYBaHHIO Aep-
>)KaBHMX NiANpPUEMCTB, AKi, Malo4yn NoTeHuian anA
pO3BMTKY, MOYMHAIOTb 3aHenagaTy nia Hekomne-
TEHTHUM KepiBHMUTBOM. CBOEIO 4eproto, Ha Kop-
nopaTtMBHOMY PiBHi BCe yCKNaAHAETbCA Cynepeuy-
HICTIO IHTEPECIB Mi>XX NpeacTaBHUKaAMN Aep>KaBHUX
opraHiB Bnaam Ta MeHemkepamu, AKi 34iNCHIOITb
CBOIO TPYAOBY AIAMbBHICTb Y MeXax Aep>kaBHOro
nianprvemcTBa.
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MNpoaHanizyBaBwmn npobnemn Ta TpaHcdop-
Mauii MexaHi3My KOprnopaTMBHOIO YyMnpaBniHHA
Ha Aep>kaBHMX MiANPUEMCTBAX, NPOMNOHYEMO TaKi
HanpAMW BOOCKOHAmNeHHA:

— YAOCKOHarneHHs 3akoHoaaByoi 6a3n YkpaiHm
y cdepi KOopnopaTMBHOrO ynpasmniHHA Ha OCHOBI
Mi>KHapOZAHOro AoCBiay;

— MiABMWLLEHHA 3apobiTHMX NnaT npauiBHUKaM
[10 PiBHA KOHKYPEHTOCMPOMOXXHMX Ha PUHKY KOp-
nopaTMBHUX BILHOCUH;

— YiTKe BM3HAYEHHA Ta PO3NoAineHHA (yHK-
Ui MK MeHemkepamu, Aep>XXaBHUMW opraHamu
BMaam Ta CycninbCcTBa AK «BMacHUKa» Aep>KaBHUX
niaANprUeMCTB;

— 36inbweHHA hbiHaHCYyBaHHA Aep>XaBHUX Mia-
NPMEMCTB Ta 3any4YeHHA IHBECTULINHMNX KOLUTIB;

— npvBaTU3aLia 4acTUHM 3O6UTKOBUX Aep>KaB-
HMX NIANPUEMCTB i3 METOIO iX NoAanbLIOro yHkK-
LiOHYBaHHA Ta NPOLUBITaHHA;

— 3abeaneyeHHA NPUHUNNY NPO30POCTi, AKUN
nonArae y Tomy, wo6 6yna aocTynHa iHopmauin
Yy BiNMbHOMY AOCTYMi WOAO0 3BITHOCTI Ta AiANbHOCTI
AiloUnX aep>kaBHUX NIAMNPUEMCTB i3 METOK NOCU-
NeHHA BIAMOBIAANbHOCTI BULIOro KepiBHMUTBA
nepea cycninbCTBOM.
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BucHoBku 3 npoBeaeHoro aocnipxeHHA. Kop-
nopaTuMBHE yMpaBniHHA Ha Aep)KaBHMX Nianpu-
€MCTBax € HeeEeKTUBHUM Yepe3 HU3KY MPUYKH,
OCHOBHI 3 AKUX: HU3bKUWN piBEHb (PiHAHCOBOrO
3abe3neyvyeHHA 3 MEeTOI0 BAOCKOHAaNEHHA BUPOOHMN-
YMX Ta OpraHizauinHmMx Npouecis, NONiTUYHa cnpA-
MOBaHICTb KOPMOPaTUBHUX BIAHOCUH, HU3bKUN
piBeHb iHHOBAUIMHOCTI Ta iHiLiaTUBHOCTI ynpas-
NIHCbKUX pilleHb Yepe3 HEKOHKYPEHTHUIN piBeHb
3apobiTHOI NNaTK Ha BITYNSHAHOMY PUHKY, BiACYT-
HiCTb cTpaTeriyHoro 6a4eHHA PO3BUTKY TakuX Nia-
NPWEMCTB, BiACYTHICTb PerynApHOro KOHTPOnio 3
60Ky cycninbcTBa.

OTxe, npobnema kopnopaTUBHOIO yNpaBIiHHA
Ha Oep)XkaBHUX nignpuemcTBax notpebye Bnpo-
Ba[DKEHHA KOMIMIIEKCHOrO HayKOBOro nigxoay
Ha cy4YacHOMy eTani TpaHcdopMauilnHMX 3MiH
KOpnopaTMBHUX BIAHOCWH i3 METOK MOBHILIOro
PO3KPUTTA TUX NUTaHb Ta Npobnewm, Aki 6e3noce-
penHbo AedopMyoTb MOZENb KOPNopaTUBHOMO
ynpaBniHHA B YKpaiHi. [lepcnekTrBoo noganbLumx
[OCNiAKEHb € MOAEeNtoBaHHA CUeHapiiB pO3BUTKY
HauioHanbHOI eKOHOMIKM 3arneXHOo Bif 3acToco-
BYBaHOiI Mozeri KOpnopaTUBHOIO yrnpaBriHHA Ha
Aep>kaBHUX NignpremMcTBax.

CnncokK BUKOPUCTaHUX aXKepen:

BonuyH A. MprHUMNM KOPNOPATUBHOTO YNPaBniHHA B YKPaiHCbKNX Aep>KaBHUX NianpnemcTBax: KoH-
uenuia. MpoekT ana obroBopeHHA. Bepcia 2. 28 cepnHa 2014. 14 c. URL: https://www.naftogaz.com/
files/Information/Corporate_Reform_Naftogaz_Concept_UKR_v2.pdf (nata 3BepHeHHA: 22.10.2021).
WocTak J1.0., CocoBcbka O.B. MNpobnemn KoprnopaTMBHOro ynpaeriHHA Ha BiITYNSHAHUX NiANPUEM-
cTBax. EkoHomiyHUU yaconuc CxiOHoesponelcbKko20 HauioHaibHO20 yHigepcuTeTy imeHi Jleci Ykpa-
Wkopina I.B. 3apyb6ixkHnin AOCBiIA KOPNOPATUBHOIO yNpaBriHHA B KOMMNaHIAX 3 AeP>XXaBHOK y4acTio.
Opnoga H.C. KopnopaTueHe ynpaBniHHA AK OCHOBa PO3BUTKY PUHKOBOI EKOHOMIKM YKpaiHn. EKOHO-
Wkopmin A.B., WkogiHa I.B. CouianbHa BianoBioanbHIiCTb B CUCTEMiI KOPNOPATMBHOIO YrNpaBriHHA.
MopaaHb €.10., N'ywa A.B. IHBeCTUUINHMIA KnimaT YKpaiHu Ta WNAXM Moro NoninweHHA. /HeecTuuli:
MorpebHak A.lO. AkicTb KOpNopaTUBHOIO yNpaBniHHA: reHe3nc NoHATTA. [TionpueMHUYT8O Ta IHHO-
Mantok C.O., lleBueHko K.A. KopnopaTuBHe ynpaBniHHA NianpuemMcTBoM AK hakTop NOro po3Bu-
TKy. [1106abHI Ta HauioHansHI npobnemu ekoHomiku. 2015. Bun. 7. C. 410-412.

NonatuHcbkuii KO.M. IHBecTuUUIi: ekOHOMIYHa i couianbHa edeKTUBHICTb. QiHaHcu YkpaiHu. 1997.

WocrTak, J1.B., CocoBcbka O.0. MNpobnemy KopnopaTtMBHOIO yrnpaBiiHHA Ha BITYNSHAHUX NiaNpu-
emcTBax. EkoHomidHUl yaconuc CxiOHOEBPONelicbK020 HauioHarbH020 yHigepcuteTty imeHi Jleci

MNMopTtan nepxxaBHMx nianpuemctB YkpaiHu. URL: https://prozvit.com.ua/graphic-stats/ (nata 3Bep-

WkinbHAk M.M., AnocTtoniok 0.3. HaB4yanbHoO-MeToAMYHMIA KoMnneKce 3 ancunnniim «kKopnopaTtveHe

2.
iHku. 2020. Ne 2(22). C. 130-136.
3.
Monooud eyeHud. 2017. Ne 11(55). C. 1354-1357.
4,
mika Ta Oepixcasa. 2010. Ne 3. C. 72-73.
5.
Monooud eyerud. 2015. Ne 2(3). C. 148-152.
6.
npaktuka Ta ooceid. 2017. Ne 17. C. 33-38.
7.
eauyii. 2018. Ne 5. C. 34-39.
8.
9.
Ne 8. C. 76-84.
10.
Ykpairku. 2020. Ne 2(22). C. 130-136.
1.
HeHHA: 22.10.2021).
12.
ynpasniHHA». TepHonine, 2016. 170 c.
13.

Kobunak H. KopnopaTtneBHa pecdopma 3pywmna 3 MepTBOi TOYKN. EkoHomiyHa npaeda. 2021. URL:
https://www.epravda.com.ua/columns/2021/07/15/675956/ (naTa 3BepHeHHA: 20.10.2021).

BUITYCK Ne 5(85), 2021



[TIPOBAEMH CUCTEMHOI'O TIAXOAY B EKOHOMILII 21

10.

1.

12.

13.

EKOHOMIKA TA YTIPAB AIHHA TIIATTPMEMCTBAMU

References:
Boytsun A. (2014). Pryntsypy korporatyvnoho upravilinnya v ukrayins'kykh derzhavnykh pidpryyem-
stvakh: Kontseptsiya. Proekt dlya obhovorennya. Versiya 2 [Principles of corporate governance in
Ukrainian state-owned enterprises: Concept. Project for discussion. Version 2]. Pp. 1-14. (in Ukrainian)
Shostak L.O., Sosovs'ka O.V. (2020) Problemy korporatyvnoho upravlinnya na vitchyznyanykh pid-
pryyemstvakh [Problems of corporate governance at domestic enterprises]. Economic Journal of
Lesia Ukrainka East European National University, vol. 2, no. 22, pp. 130-136.
Shkodina L.V. (2017) Zarubizhnyy dosvid korporatyvnoho upravlinnya v kompaniyakh z derzhav-
noyu uchastyu [Foreign experience of corporate governance in companies with state participation].
A young scientist, vol. 11, no. 55, pp. 1354-1357.
Orlova N.S. (2010) Korporatyvne upravlinnya yak osnova rozvytku rynkovoyi ekonomiky Ukrayiny
[Corporate governance as a basis for the development of market economy of Ukraine]. Economy
and state, vol. 3, pp. 72-73.
Shkodin Ya.V., Shkodina L.V. (2015) Sotsial'na vidpovidal'nist' v systemi korporatyvnoho upravlin-
nya [Social responsibility in the system of corporate governance]. A young scientist, vol. 2, no. 3,
pp. 148-152.
Mordan' Ye.Yu., Hushcha A.V. (2017) Investytsiynyy klimat Ukrayiny ta shlyakhy yoho polipshen-
nya [Investment climate of Ukraine and ways to improve it]. /nvestments: practice and experience,
vol. 17, pp. 33-38.
Pohrebnyak A.Yu. Yakist' (2018) Korporatyvnoho upravlinnya: henezys ponyattya [Quality of corpo-
rate governance: the genesis of the concept]. Entrepreneurship and innovation, vol. 5, pp. 34-39.
Malyuk S.O., Shevchenko K.A. (2015) Korporatyvne upravlinnya pidpryyemstvom yak faktor yoho
rozvytku. [Corporate management of the enterprise as a factor of its development]. G/obal and
national problems, vol. 7. pp. 410-412.
Lopatyns'kyy Yu.M. (1997) Investytsiyi: ekonomichna i sotsial'na efektyvnist' [Investment: economic
and social efficiency]. Finance of Ukraine, vol. 8, pp. 76-84.
Shostak, L.V., Sosovs'ka 0.0. (2020) Problemy korporatyvnoho upravlinnya na vitchyznyanykh pid-
pryyemstvakh [Problems of corporate governance at domestic enterprises]. Economic Journal of
the Lesia Ukrainka East European National University, vol. 2, no. 22, pp. 130-136.
Portal derzhavnykh pidpryyemstv Ukrayiny [Portal of state enterprises of Ukraine] (2021). Available
at: https://prozvit.com.ua/graphic-stats/ (accessed 22 October 2021).
Shkil'nyak M.M., Apostolyuk O.Z. (2016) Navchal'no-metodychnyy kompleks z dystsypliny «Korpo-
ratyvne upravlinnya» [Educational and methodical complex on the discipline "Corporate Gover-
nance"]. Ternopil: Krok. (in Ukrainian)
Kobylyak N. (2021) Korporatyvna reforma zrushyla z mertvoyi tochky [Corporate reform has broken
the deadlock]. Economic truth. Available at: https://www.epravda.com.ua/columns/2021/07/15/
675956/ (accessed 20 October 2021).




22 1P OBAEMU CUCTEMHOI'O IMIAXO/Y B EKOHOMILII

PO3BUTOKTIPOAYKTHBHUX CHUA
[ PEI'TOHA AbHA EKOHOMIKA

YK 330.15:332.12(043.3)
DOI: https://doi.org/10.32782/2520-2200/2021-5-4

benoycosa H.B.

KaHanpat reorpadivHNX HayK, OOLIEHT,

OOUEHT kacheapn aepoKOCMIYHOI reoaesii Ta 3eMneycTporo
HauioHanbHOro aBiauinHoro yHisepcuteTty

ORCID: https://orcid.org/0000-0002-5829-1467

Bielousova Natalyya
National Aviation University

COUIANBbHO-EKOHOMIYHWIA KOHLEENT PO3BUTKY
IHKJTIO3VIBHOI O TYPU3MY B PEFOHAX YKPAIHW

SOCIO-ECONOMIC CONCEPT FOR THE DEVELOPMENT
OF INCLUSIVE TOURISM IN THE REGIONS OF UKRAINE

Y cTaTTi po3rnAfaeTbcA couianbHO-eKOHOMIYHWA KOHLENT PO3BUTKY Ta BMPOBAaMKEHHA IHKIO3MB-
HOro Typu3Mmy B perioHanbHy cucteMy YkpaiHu. BuaHaualoTbcA MPUYMHW Ta YWNHHMKK, WO CNPUANK
NoABi TakOro HOBOIrO MiKAMCLMMMNIHAPHOIO HaNpPAMY, AK iIHKMIO3UBHUI Typnam. AKLIEHTYETbCA yBara
Ha OCHOBHMX (PYHKLiOHaNbHMX O3HaKax iHKNIO3UBHOIO TypunaMmy, akTopax obmexeHHA abo BNnuBy
OO0 OpraHizalii iHKMIO3NBHOIo TYpU3My, BPaxoByUM 0COBMMBOCTI PO3BUTKY EKOHOMIKN B KOXXHOMY
perioHi Ta NepcnekTUBM EKOHOMIYHOIO 3pOCTaHHA PEerioHy B MPOLEeCi BNPOBAaAXXEHHA IHKMIO3UBHOIO
Typnamy. OUiHIOETbCA IHCTPYMEHTapIl couianbHO-eKOHOMIYHOIO PO3BUTKY PEriOHIB Ta NPOMNOHYETbCA
anropuTMm couianbHO-eKOHOMIYHOIO perynioBaHHA NPOLLECY PO3BUTKY iHKIIO3VBHOIO Typu3mMy B peri-
OHax YkpaiHu. 3anponoHOBaHO aHani3 NpPUPOAHO-PECYPCHUX | TYPUCTCbKO-peKpPeaLinHNX CKNagHMKIB
Mo KOXHIi agMiHiCTpaTUBHO-TEpUTOpIanbHii obnacTi i, AK pe3ynbTaT, KOHUENT PO3BUTKY iHKMIO3UBHOIO
TYpr3My B CUCTEMI COLianbHO-EKOHOMIYHOTO PO3BUTKY PErioHIB YKpaiHu.

KniouoBi cnoBa: iHKMIO3MBHNN TYpPU3M, COLLIaNnbHO-€KOHOMIUYHUI KOHUENT, perioHanbHU pO3BUTOK,
iHCTPYMeHTapil couianbHO-eKOHOMIYHOIO perynoBaHHA.

B cTaTbe paccMaTpuBaeTcA couManbHO-9KOHOMUYECKNIA KOHLENT Pa3BUTUA U BHEAPEHWA NHKIIO3MB-
HOro Typr3ma B PermoHarnbHyto cuctemy YkpauHbl. OnpenenaAoTcA NpuUnHbl U hakTopbl, cnoco6eTBy-
loLMe NMOABMEHNIO TaKOrO HOBOIO MEXANCUUMNIIMHAPHOTO HanpaBrneHWA, Kak UHKIMIO3VBHbLIA Typr3Mm.
AKLEHTMPYETCA BHAMAHME HA OCHOBHbIX (DYHKLMOHAMbHbIX NPMU3HaKax MHKMO3UBHOIO Typu3ama, dak-
TOpax PUCKOB WMV BIUAHWA Ha OPraHn3aumio MHKIIO3NBHOIO Typr3ma, yunTbiBaa 0COGEHHOCTN pas-
BUTUA 9KOHOMWKM B Ka)KOOM PErvioHe 1 nepcrnekTnBbl 9KOHOMUYECKOro poCcTa pernoHa B npouecce
BHEAPEHMA WHKMIO3UBHOIO Typuama. OueHuBaeTcA WHCTPYMEHTApUiA couManbHO-3KOHOMUYECKOTO
pas3BUTUA PErVIOHOB 1 NpeanaraeTca anropuTM couManbHO-9KOHOMUYECKOTO PerynnpoBaHuA npoLecca
pPas3BUTUA MHKIIO3UBHOIO Typr3Ma B permoHax YkpauHsol. MNpeanoxeH aHanna npupoaHO-PeCYPCHbIX 1
TYPUCTCKO-PEKPEALIMOHHbIX COCTaBMAIOLLMX MO KaXA0N aAMUHNCTPaTUBHO-TEPPUTOPUanbHON obnactu
N, KaK pesynbTaT, KOHUEeNT Pa3BUTUA MHKITIO3NUBHOMO TYypU3Ma B CUCTEME COLManbHO-3KOHOMUYECKOro
pasBUTUA PETMOHOB YKpPauHbI.

KnioueBble cnoBa: VIHKMIO3UBHBIA TypWU3M, COLMANbHO-3KOHOMMWYECKUI KOHLENT, pervoHanbHoe
pasBUTUE, UHCTPYMEHTAPUIA COLMANbHO-3KOHOMMYECKOTO PErynnpoBaHua.

The article examines the socio-economic concept of the development and implementation of inclu-
sive tourism in the regional system of Ukraine. The reasons and factors that contributed to the emer-
gence of a new interdisciplinary direction as inclusive tourism are determined. Attention is focused on
the main functional features of inclusive tourism, factors of limitation or influence on the organization of
inclusive tourism, taking into account the peculiarities of economic development in each region and the
prospects for economic growth of the region in the process of introducing inclusive tourism. The toolkit
for the socio-economic development of regions is assessed and an algorithm for the socio-economic
regulation of the development of inclusive tourism in the regions of Ukraine is proposed. The analysis
of natural resource and tourist and recreational components for each administrative-territorial region
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was carried out, on the basis of the indicators of which a schematic map of the potential for the devel-
opment of inclusive tourism in the regions of Ukraine was built. It was found that in order to introduce
a new direction, which is inclusive tourism, it is necessary to take into account a number of factors that
can both positively influence the development of inclusive tourism in the region and pose a certain eco-
nomic threat. The article emphasizes the importance of the development of inclusive tourism within the
framework of socio-economic relations at the regional level, which, on the one hand, speaks of a unified
model of its implementation, on the other hand, of an individual approach to this project, from the point
of view of the resource and infrastructural features of each individual region of Ukraine. The combina-
tion of scientific and practical approaches and methods made it possible to develop a socio-economic
concept of regional development of inclusive tourism, using a systematic approach and scenario anal-
ysis of possible ways to develop inclusive tourism in the regions, using general and special principles,
tools and stages of research into the development of inclusive tourism in the context of functioning

[TIPOBAEMH CUCTEMHOI'O TIAXOAY B EKOHOMILII

socio-economic system of the region

Key words: inclusive tourism, socio-economic concept, regional development, tools of socio-eco-

nomic regulation.

MocraHoBka npo6nemu. [lpouecn cTapiHHA
HaceneHHA YkpaiHW Ta 36inblUeHHA KiNbKOCTI
niogen 3 iHBanigHicTo, NpobremMn couianbHOro
BIATOPrHEHHA YaCTMHWN HaceneHHA BHACMiAOK eKO-
HOMIYHOI i BiicbkOBOi Kpn3 Ha Cxoai YkpaiHu Ta
HM3Ka iHWKUX npobrnem cdopmyBann 06'eKTUBHE
NiArpyHTA AnNA  PO3BUTKY Takoro Hanpamy
Typu3Mmy, AK iHKMIO3NBHUI TYpU3M, B AKOMY nep-
LIOYEepProBMMM yMOBaMW € HadaHHA HeobXia-
HOT OMOMOrX y BUMMALI CyHaCHUX TYPUCTUHHUX
nocnyr AnA BCiX couianbHMX BEPCTB HaceneHHA
B pamKax couianbHO-eKOHOMIYHMX BIAHOCWH Ha
PiBHi perioHiB YkpaiHu.

TeopeTMko-MeToAo0MNOriyHi Ta HaykKOBO-Mpak-
TUYHI JOCnimpKeHHA npouecy Ta npobnem iHTe-
rpauii y cycninbcTtBo 0cib 3 iHknto3ieto, i B nepLuy
yepry niogen 3 iHBanigHicTio, po3pO6eHHA NOro
NPUHUMNIB | NigXOAiB, MEXaHi3MIB Ta iHCTPYMEH-
Tapilo, KIOYOBMX HaNpAMIB i OOrpyHTYBaHHA
NpakTUYHNX peKOMeHAaLii fanv 3Mory CTBOpUTK
couianbHO-eKOHOMIYHMA KOHLEeNT PO3BUTKY Ta
BNPOBaA>KEHHA iHKITIO3MBHOIO TYPU3MY B PEFIOHN
YKpaiHu, AKNN MU NPOMNOHYEMO Y Uil CTaTTi.

AHani3 octaHHiX pocnimxkeHb i ny6nikauin.
3HayHUI BHECOK Yy PO3BUHEHHA MONOXEHb PO3-
BUTKY PEriOHIB Ta perioHanbHoOi eKoHOMikKn YKpa-
HW 3pobunM BITYNIHAHI AOCNIAHMKK, 30Kpema
I. Anekcanapos, P. binuk, B. BakyneHko, 3. Bap-
Hanin, B. NTobnuk, O. EpmakoBa, M. Makcnumuyk,
B. MiknoBga, M. Opnatuii, C. CnaBa, B. CemunHo-
»xeHko, O. TuweHko, C. Wynby Ta iH.

baratoacnektHa npo6nemartvka iHKMO3MB-
HOro TYpM3My pO3rnALAETLCA B NpaLAX EKOHOMiIC-
TiB (l. Bobyx, B. l'eeub, A. puueHko, |. MaHuy-
poBa, O. lNMporHimak, C. LLerena Ta iH.), reorpadis
(O. INobiuesa, O. benank, M. Kpauuno, A. Kony-
naesa, M. MupoHeHko, |. Tonanosa), couionoris
(O. KpaBueHko, |. TybeHko J1. Koeanb, A. Boli-
ToBcbka), meaukiB (B. Jlencbkuin, |. BopucoBa,
C. MakapeHko), negarorie (H. Hanpa, H. Codin,
I. Apmouwyk, K. KonbueHko, O. PacckasoBa,
T. ByunHcbka) Ta NpeacTaBHUKIB iHLWNX HayKo-
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Bux HanpAamiB (. Opora, A. Octaneub-CBELLHIKOB,
J1. Pybuc, C. Cepreesa), y TOMy 4ncni HayKoOBLIB
6nmxHboro 3apybixoka (0. CecbonkiH, A. Maxos,
B. Yenik, O. baBenbcbkuii, I1. Mexxosa, H. Cepeaa,
H. ManuweBa). PisHopigHiCTb HayKOBO-NpaKTny-
HUX OOCNIKEeHb [A€ MOXIMBICTb KOHCTaTyBaTu
MYNbTUANCUNNIIHAPHICTb IHKIMIO3UBHOIO TYPU3My
B HanpAmi NOro po3BUTKY Ta BMPOBaMKEHHA B
pi3Hi cchepn nroacbKoi AIANBHOCTI, aKUEHTYun
yBary Ha couianbHO-eKOHOMIYHUX BiOHOCMHaX
perioHanbHOro po3BuTKYy [2, c. 28-32].

MeTolo focCnigaKeHHA € CTBOPEHHA coLlianbHO-
€KOHOMIYHOr0 KOHLENTY 3 PO3BUTKY IHKIIO3UB-
HOro TYpu3my B perioHax YKpaiHu 3 ypaxyBaHHAM
0cobnMBOCTEN | YAHHUKIB EKOHOMIYHOIO PO3BMU-
TKY KOXXHOTO 3 PErioHiB.

Buknaa ocHoBHOro matepiany AocnimiKeHHA.
[nAa po3yMiHHA CYTHOCTI iHKMIO3MBHOIO TypnU3My
Ta MNOro poni B perioHanbHUX couianbHO-EKOHO-
MiYHMX BIJHOCWHAX YTOYHEHO CYTHiCTb 6a30BuUX
TEPMIHIB pecypcHoro 3abeaneuyeHHA cTanoro
perioHanbHOro pPoO3BUTKY, a TaKoX BU3HAYEHO
NOHATTEBO-TEPMIHONONIYHNIA anapaT iHKM3MB-
Horo Typuamy. Came uen HanpAM Aae 3MOry BCiM
iHKMIO3MBHUM  KaTeropiAM nioaen, nepeayciv
noaam 3 ocobnmenmu notpebamun, 6yt AOTWY-
HUMW 0O TYPWUCTUYHOI iHPPACTPYKTypKn, PyHKLI-
OHyBaTW He3anexHo BiA obCcTaBUH, OTPUMYOYM
YHiBEpcanbHUN TYPUCTUHHUIA NPOAYKT.

OCHOBHMMN  DYHKLIIOHANbHUMU
iHKINIO3MBHOIO TYPU3MY €:

— coujanbHa, WO BUCTYMae O3HAaKOW PiBHA,
CTUNIO, CTaTyCy Ta iMiKY XXUTTA NIOANHN;

— pekpeauiiHa — noB'A3aHa 3 NPOCTOPOBUMMU
nepemilleHHAMW NioAer 3aanAa BiANOYMHKY, PO3-
Bar, 4O3BiNNA, NikyBaHHA abo 3 6yAb-AKOIO iHLWOO
METOl0;

— KynbTypHa — BUCTynae 3acobom iHTenekTya-
nisauii, KOMyHiKaUii Ta caMOpPO3BUTKY, MiABULLEHHA
PiBHA OCBITW Ta 3aranbHOi KynbTypu TYPUCTa;

— eKosnoriyHa — BMWCTynae crno)kvBayem Me.-
HUX MPUPOAHO-PEKpeaLinHnX 6nar i Tomy € coui-
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anbHO-eKOHOMIYHa 3alikaBrneHicTb B ix 36epe-
>KEHHI AK BNAY TYPUCTUYHOIO MPOAYKTY; 3 iHLWOro
60Ky, 3pOCTaHHA nMonuTy NpmM3BoauTb A0 36inb-
LUEHHA aHTPOMOreHHOro TUCKY Ha HanbinbLww Npu-
BabnunBi TepuTOpianbHi pekpeauilriHi cuctemu;

— eKOHOMiYHa - XxapaKkTepu3dye iHAyCTpito
TYpPU3My AK MiXrany3eBuii KOMMMNeKE, AiANbHICTb
AKOro cnpAMoBaHa Ha 3a40BONEHHA TYPUCTUYHNX
notpeb HaceneHHA Ta noTpebye kaapoBoro 3abes-
neyeHHA, CTBOPEHHA Cy4YacHOi MaTepianbHO-TEX-
HiYHOi 6a3un, 3acTOCyBaHHA iIHHOBALIIHUX TEXHO-
NOTiN Yy TYPUCTUYHIN ranysi, po3WnpPeHHs CNekTpy
TYPUCTUYHMX MOCHYT, CTBOPEHHA PiI3BHOMAHITHUX i
LikaBUX NPOMO3unLiN.

Locnipxytoun cBiTOBUIA AOCBIA yNPOBamKEHHA
iHKMIO3NBHOIO Typu3aMy Yy cdepy NHOACbKOro
XXWUTTA, MW 3BEPHYNMW yBary Ha Te, LUO HaBiTb Yy
CBITOBOMY TYPUCTUYHOMY CErMEHTI LLe Hanpam
cnpviMaBcA [OOBIMMIN 4ac nepeBaXKHO AK IiKy-
BaNbHO-030pOBYa Mocnyra, Aka O6MEXYEeTbCA
BUKMIOYHO MEANYHUMM NpoLeaypamMmu.

[OnAa BnpoBamXeHHA HOBOro HanpAmy, AKWMM
BUCTYyNae iHKMO3MBHNA Typn3Mm, HeobXiaHO Bpa-
XOBYBaTW HWU3KY YMHHUKKIB, AKI MOXYTb AK MO3u-
TMBHO BMNNNBATU Ha PO3IBUTOK iHKMO3UBHOIO
TYypu3My B PErioHi, Tak i CTAHOBUTU MNEBHY €KO-
HOMiYHy 3arpo3y: 1- cneuianisauia perioHy (npo-
MWCINOBWUIA, arpapHuii, MiwaHuin Tvn); 2 — pos-
BUTOK iH(ppacTpyKTypn perioHy (nianpuemcrsa
pi3HMX ranysen, TpaHCNoOpTHa iHpPaAcTPyKTypa);
3 — piBeHb ooTaUi (oagHOPAa30BI, WOPIYHI Ta iH.);
4 — gemorpadidyHNI, AKMA MOXKHA MOAINUTM Ha:
yncenbHMn (Npautotodi, 6e3pobiTHI, AiTK, neHcio-
Hepw) Ta BIKOBU (AiTW AOLWKINbHOrO Ta WKifIbHOTO
Biky (mo 18 pokiB) cknaa, monoab (Ao 35 pokis),
noan cepenHboro Biky (35-55 pokis), noan crap-
woro Biky (56-70 pokiB), noAW MOXUNOro BiKy
(ctapwi 70 pokiB)); 5 — pecypcHuIn noTeHuian
perioHy.

3anexHocTi BiA Habopy Bulle 3a3Ha4YeHUX
perioHanbHMX CKNaAHWKIB CTBOPIOETLCA 3aranbHa
KapTMHa perioHanbHOro eKOHOMIYHOro PO3BUTKY
Ta BMOYOOBYETbCA €KOHOMIYHWIA MOTeHLian Toro
YU IHLWOTrO pEerioHy, 3 ypaxyBaHHAM AKOro NPOrHo-
3y€eTbCA NEPCNEeKTUBHICTb NOAAnNbLIOrO perioHanb-
HOro PO3BUTKY EKOHOMIKMW.

[OnAa po3BUTKY IHKMIO3MBHOIO TypuU3My CTa-
6inbHiCTb EKOHOMIYHOI cUTyaulii B YkpaiHi Bigirpae
3HauyHy ponb, BMMWBAKOYM Ha KiNbKiCHO-AKICHI
NOKa3HMKM HagaHHA TYPUCTUYHMX NMOCNyr 3a pis-
HUMW HanpAMamu (MeauumHa, OCBiTa, po3Barw,
[iNoBi NOJOPOXi Ta NOAOPOXI penirinHoro cnpsA-
MyBaHHA, a TaKOXX iHAMBIAyanbHi, rPynoBi Ta iH.).

OcHoBy couianbHO-EKOHOMIYHOIO PO3BUTKY
perioHiB YKpaiH/n cTaHOBUTb MPOMOPUIMHUIA PO3-
BUTOK B3aeMOMNOB'A3aHMX rany3en abo BuaiB
[iAnNbHOCTI Ha neBHiN TepuTopii. Ue ocobnueo
Ba>kNMMBO NiA 4Yac 34iINCHEHHA CTPYKTYPHUX 3MiH B
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E€KOHOMILI perioHy, AKi cnocTepiratoTbcA Ha eTani
nepexony A0 PUHKOBUX BiAHOCUH.

HesBaxalounm Ha ICTOTHUIM cnap €eKOHOMIKH,
nos'A3aHun 3i cBiToBoo naHaemiero COVID-19,
TYpU3M 3anuaeTbCA MepCcrnekTUBHOW cdepoto
HafaHHA PI3HOMMAHOBMX MOCNYr, OXOMMKYN
6araTo cermMeHTiB coujianbHOi 1 eKOHOMIYHOI cchep
Ta BMKOHYIOUM YMCIEHHI PYHKLUII, AKI € HanBinbL
aKkTyanbHMMUW B cy4acHOMy cycninbcTBi [1, . 83-89].

LianbHicTe noHan 50 ranysen rocnopapcTs,
AOTUYHUX [0 TYpUCTMYHOI cdepun, CTBOPIOE
CKMagHy CUcTemMy HagaHHA TYPUCTUYHUX NOCAYT,
O cnpuAe 3aMHATOCTI HaceneHHA (36inblieHHA
pobounx Micub), NiABULIEHHIO PiBHA iHHOBAaLIN-
HOCTI i TEXHONOTIYHOCTI NpoLUeciB y Typu3mi (ynpo-
Ba[PKEHHA IHHOBALIMHMX TEXHOMNOTIN Y TYPUCTUYHY
AIANbHICTb), NPOBeAeHHI0 3axodiB wopno 36epe-
>)KEHHA MPUPOAHOro cepefoBulla i KynbTypHOI
caMobyTHOCTI Ta BUKOHYE reononiTU4YHi 3aBAaHHA
(3MiuHEeHHA MiKHapoaHWX 3B A3KiB). Takum
YNHOM, MW MOXXEMO FOBOPUTU MPO Te, WO iHAY-
CTpiA Typu3My € nonipyHKUIOHaNbHO, Makoumn
Yy CBOIil CTPYKTYpi NiANPUEMCTBA Pi3HMX ranysemn
rocnopapcTsa, AKi CTBOPIOIOTb NpMBabnueuin aAnA
crnoXuBaya TYPUCTUYHUIA MPOAYKT, YyPaxoBytouun
iHBECTULIMHNIM IHCTPYMEHTapi, npeacTaBrieHnin
Ha pwuc. 1.

KoxeH i3 3a3HayeHunx Ha puc. 1 iHCTPYMEHTIB
3A4iNcHoe cBoi hyHKUii, cTaloun epeKTMBHMMM 3a
uinicHoro nmiaxoay AO BUPILIEHHA 3aBAaHb COL-
anbHO-EKOHOMIYHOIro PO3BUTKY PErioHiB i TicHOI
B3aEMOAIi KOX)KHOro 3 iHCTPYMEHTIB.

MpakTnka ynpaeBniHHA perioHanbHOK EKOHO-
MiKOIO CBiAYNTb NPO Te, WO TepUTOpianbHi BiAMIH-
HOCTI perioHiB ay>ke CTinki. HaBiTb 3@ yMOB 3Ha4HOI
piHaHCOBOI MIATPVMMKM BUPIWUWTL Le 3aBAaHHA
WBMAKO HE BOAETLCA Uyepesd BiACYTHICTb nepcnek-
TMBHOTO MNnaHy peanisauii HaABHOro noTeHuUiany
perioHiB. ToMy, Halwy AyMKY, NOAONaHHA MiXKperi-
OHanbHWX BIAMIHHOCTEN MOXINBE 3@ YMOB AOTPU-
MaHHA NPUHUMNIB CTpaTeriyHoro po3BUTKY peri-
OHIB, MPOrpamMHO-KOHCTPYKTUBHOIro nigxoay A0
BNPOBaMKEHHA IHHOBAUIA Yy TYPUCTUYHIN ranya3i
M 3acToCyBaHHA OpraHisauinHMX MexaHi3MiB,
WO paloTb 3MOry HamaroauTu MiKperioHanbHe
KoonepyBaHHA rany3eBoro BMpobHWMUTBa Typuc-
TUYHUX MOCMAYr, 30INCHUTU YPI3HOMAaHITHEHHA
po60TN TYPUCTUYHUX NIANPUEMCTB, 3anNpoBaanTn
MONiTUKY CTBOPEHHA AKICHOIO TYPUCTUYHOIO NpPO-
AyKTy, 3ab6e3neynt oopMyBaHHA PerioHanbHUX
iHHOBaLINHNX CUCTEM Y TYPUCTUYHIN ranysi, cnpu-
ATV CTBOPEHHIO TYPUCTUUYHUX AeCTUHAaLIN i3 uika-
BUMW EKCKYPCINHMMM aTpakuiamn [4].

Okpim TOro, perioH NOBMHEH MaTW pi3HOMa-
HITHI pecypcu: NPUPOAHI, TypUCTCbKO-pekpea-
LiMHI, cy4acHy MaTepianbHO-TEXHiI4YHY 6a3y, pos-
BUHEHY TYpPWUCTUYHY Ta niKyBanbHO-0340POBYY
iHbpacTpyKTypy perioHy, CcTBOpOOYM nepe-
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THCTPYMEHTAPIN COIIAJIBHO-
EKOHOMIYHOI'O PO3BUTKY PEI'TOHIB

\

[ AJMiHicTpaTHBHO-YIpaB1iHch KA ] [ Exonomiuni J [ CouianbHi

~

Bupoonuymii (B T.4. Typn

IncTpymenTapiii

NiNpAEMCTE) PHHKOBHX BiTHOCHH )
N
PisHopiBHeBi dinancosi Kpeanrypanns,
iHBecTHIII cyOcHayBaHHH
V y,
Broxxernni ]
V
IlopaTkoBmi
(hickansHHAI)

Puc. 1. Cxema iHBeCTULINHOrO iHCTPYMeHTapilo couianbHO-eKOHOMIYHOIO PO3BUTKY PErioHIB

AYMOBMW AnA nopanblioi peanisauii nporpamu 3
PO3BUTKY iHKIIO3MBHOIO cepeaoBula B YKpaiHi.
Tomy pouinbHUM 6yno po3rnAHYTY Ti BIAMIHHOCTI
pecypcHO-pekpeauiiHoro noTeHuiany Teputopii
YKpaiHu, AKi MOXXHa B NepcneKkTuBi BUKOPMCTATH
AnAa notpeb iHKN3MBHOIO Typuamy [6].

[na uinicHoro po3yMiHHA Takoi NepcrneKkTmB-
HOCTI YHichikoBaHO iHpopMaLito Woao NPUPOAHO-
pPecypcHMUX i TYPUCTCbKO-peKpeauinHnxX cKnagHu-
KiB MO KOXHI agMiHICTpaTMBHO-TEPUTOpPIanbHin
obnacTi, Ha OCHOBI NOKa3HMKIB AKOI NobyaoBaHO
KapToCcXeMy NoTeHUiany po3BUTKY iHKMIO3NBHOTO
Typn3My B perioHax YkpaiHu (puc. 2).

3a pesynbTataMn YHichikoBaHUX aHaniTny-
HUX [AHUX MU MOXXEMO BU3HAYUTU OCHOBHI
CKMagHMKM TYPUCTMYHOI NpMBabnnBOCTi, Ae Hai-
6inblUy YacTKy 3alMaloTb NPUPOAHO-PEKPeaLiiHi
pecypcu Ta KynbTypPHO-iCTOPUYHI 06'ekTu, AKi €
6a30BMMUN CErMEHTAaMN TYPUCTUHHOIO NPOAYKTY.

Y 3aranbHOMy BMWIMAAI MOTEHUian pPO3BUTKY
iHKIIO3MBHOIO TYPU3My CMPAMOBaHNI Ha BAOCKO-
HaneHHA CMCTEMM YMpaBriHHA 1 OCHOBHOI AiAnb-
HOCTi perioHiB, a TakoX Ha MoWyK KOMMneKcy
MOXINMBOCTEN 1oro po3BuTky. CBOEK veproto,
noTeHUian PO3BUTKY TICHO MOB'A3aHWUI 3i cTpa-
TEriYHUM NOTeHuianoM YynpoBaMKEHHA [aHOro
HanpAamy [7, c. 259-265]. Y uinomy cTpaTerito
MO>XHa po3rnAagaTn AK CUCTEMHY KoHuenuito [5],
AKa Ma€ CKnagHy opraHisauitlo Ta cpAMOBaHa Ha
3pocTaHHA M noTeHuian [8, c. 163], To6TO ii po3-
BUTOK 11 YAOCKOHAanNeHHsA.

B ocHoBIi npouecy npoABy noTeHLUianiB po3Bu-
TKY Ta BMPOBAMXKEHHA iHKMIO3WBHOIO TYpu3my B

PO3BUTOKITPOAYKTHBHHUX CHUA I PETTOHA AbHA EKOHOMIKA

perioHn YkpaiHu ne>katb 3aKOH HayKuy eHBIPOHIKK
(Hayka npo mManbyTHI po3BuTOK ntoacTea) [3] npo
opraHizauito npoueciB (opraHizoBaHicTb) Ta igeA
[OUINbHOCTI AK OCHOBM CUCTEMHUX AOCHIAXKEHb [9].

CyKynHiCTb HayKOBO-MPaKTUYHMX MiAXOAIB i
MeTOZIB Aana 3Mory po3pobutn couianbHO-eKo-
HOMIYHUM KOHUENT pPEerioHanbHOro pPo3BUTKY
iHKMIO3MBHOIO TypU3My i3 3aCTOCYBaHHAM CUC-
TEMHOrO MiaXxoAy Ta CLUEHaApPHOro aHanisdy MoXXnu-
BMX LWMAXIB PO3BUTKY iHKIIO3UBHOIO Typu3my B
perioHax i3 BUKOpCTaHHAM 3aranbHuX i cnewianb-
HMX NPWUHUWMMIB, IHCTPYMEHTapilo Ta anroputmy
[OCNIfKEHHA PO3BUTKY iHKITIO3MBHOIO TYpU3My B
KOHTEKCTi (DyHKLIOHYBaHHA coLuianbHO-eKOHOMIY-
HOI cucTemMu perioHy (puc. 3).

[etanizauia koHuenTyanbHOi nporpamn 3
PO3BUTKY iHKMIO3VBHOIO TYpPU3My B perioHax Ha
couianbHO-eKOHOMIYHUX 3acadax Bkrtovae y cebe
METOAMYHWUI  IHCTPYMEHTapin NpPOrHo3yBaHHA,
OUiIHKM Ta YynpaeBniHHA PO3BUTKOM iHKIO3UB-
HOro Typu3my 3 BUKOPWUCTAHHAM pPerioHanbHOro
pecypcHoro 3abeaneyeHHA Ta Aa€ 3MOTy CTPyK-
TypyBaTV perioHanbHi cTpaTeriyHi iHiuiaTuem n
BMOUpatn Hambinblw ONTUMAanNbHUN IHCTPYMEHT
yrnpaBniHHA Ha OCHOBI CUTyaLINHOro Niaxoay.

IHKNIO3MBHUA Typu3m B YKpaiHi Tinbkn pos-
noynHae cBoi nepuwi kpoku. Nonepeay kponiTka
poboTta 3 po3pob6MeHHA TeopeTUKO-MeToaoso-
riyHoi 6a3n, MeToAMYHUX PEeKOMeHpauiln woao
Po6OTN TYPUCTUYHUX areHuin 3 iHKMIO3NBHUMU
Typuctammn, iHOpMaLIMHOI AOCTYMNHOCTI, aaan-
TOBaHMX TPAHCMOPTHMX MOCMAYr, KOMIMIEKCHOI
MeanyHoi peabiniTauii Towo.
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YMOBHIMNO3HAYEHHA

CymapHi iHaekcu SaranbHui iHaexc
KOMNC i

dRp iy p ¥
noTeHLiany poIBMTKY IHKMIDINBHOMD TYPHIMY B PerioHi

HKMIO3IMBHOIO TYPUIMY

(2 1cm - 10 Ganis) B nowan 53
10 B 4553
[ 4044
23 20
[ ] 30-35
1 - MeorpadhiMHe NoNoWEHHA D a0

2 - Mpupoani TypueTuuni pecypes
3-1 YRSTYPHI Typ

4 - IncppacTpykTypa
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Puc. 2. MNoTeHuian po3BUTKY iHKNIO3MBHOrO TYPU3My B perioHax YkpaiHum

AJropuT™M Oprasisauii iHKJII03HBHOTO TYPH3MY B eKOHOMiuHii cucTeMmi perionis
Ykpaiuu

W

W

Opranizauis HaYKOBOI0 J0CTiI/KEHHS,

aHajily pe3yabTaTiB, anpodauis

Dysxuionanabyi 38" A3KM
NPAKTHYHOI'O 33CTOCYBAHHS

A

Inkmosusnuii TypHuer
(¢piznuni MoxknuBoOCTI, (piHaHCOBA MiATPHMKA
JiepkaBH, aJlanTallis o Cy4acHOTO CyCIIiIbCTBa,
JIOCTYIHICTb HABKOHILHBOTO CEPEIOBHILA,
JOCTYNHICTh TYPHCTHYHHX MapIIpyTiB)

[innpremersa TypuCTHYHOT
rajy3i (areuii, roteni, pecropauii,
eKcKypciiini 6ropo, 0310poBUO-
JKVBalbHi 3aKJIaH Ta iH.

)

-

MeTa opramizanii iHKJII03HBHOI0 TYPH3MY B
perionax

\

Pecypen:
@) mamepiansni; ) mexniuni

Puc. 3. Anroputm opraHi3auii iHKN03MBHOro TYpru3amy B eKOHOMiUHil cucTemi perioHiB YkpaiHu

Mu nponoHyemMo HeoBXiAHWI KOMMNINEKC 3axo-
niB, AKi MOXXyTb OyTV 3anponoHOBaHi AnA BUPI-
IWEeHHA HaMbinbw PO3MOBCIOMKEHNX Npobnem
(npobnemn «AoCTynHOCTI» AnNA nogen 3 iHBania-
HiCTIO, iH(popMaLliiHa HeAoCTYMHICTb, IHCTUTY-
LiiHO-3aKOHOA4aBYa HEBIANOBIAHICTb CUTYaLIT LLOAO

niogen 3 iHKM3ielo, «MeHTanbHa 6Gap’epHicTb»
ToLlo), a came:

1. CTBOpPEHHA TrOoCTbOBOi Ta TPAHCMOPTHOI
CTPYKTYp iHKMIO3NBHOro Typuamy (obnagHaHHA
aeponoprTiB, 3ani3HNYHUX i aBTOBOK3anis, Baro-
HiB Ta aBTOOYCiB); HaABHICTb cneujianbHUX cTOA-
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HOK, MiANOMHWKIB, TpaBonaTtopiB, 6yAiBHUUTBO
Ta BOOCKOHANeHHA [opir, TPaHCMOPTHUX 3aco-
6iB, po3p06IeHHA ananTUBHOT CUCTEMU NPOAAXKY
KBUTKIB.

2. MNoninweHHA maTepianbHO-TEXHIYHOrO ycTaT-
KyBaHHA roTeniB, 3a0XOYEHHA iHBECTOpIiB A0 iX
OyniBHMUTBA 4Yepe3 nMoAaTKoBi nocrnabneHHs,
AKMMM BONOAIOTb (Pi3MYHI Ta OPUANYHI ocobw.
Hanpwuknan, 3BinbHEHHA roTemniB Bia4 noaatky
CTPOKOM Ha M'ATb POKIB MicnA yBeAeHHA iX B eKc-
nnyarauitlo, obnawTyBaHHA TFOTENbHUX HOMEPIB
cneuianbHUMW 3pYyHHOCTAMM.

3. Po3BUTOK Mepexi nikyBanbHO-034,0POB-
YMX YCTaAHOB (MeanYHUI Typuam), 3aBAAKN YOMY
niaBnwmTbeA 3Haudmmictb IPCT anAa couianbHux
BEPCTB HacCeneHHA, 3pocTe TypucTUYHa aKTuB-
HICTb HacerneHHA 3 HEBMCOKNM PiBHEM AOXOAIB A0
CiMelHOro BiANOYMHKY 3 BUKOPMCTaHHAM no3ace-
30HHOrO TYpPU3MY.

4. PoswmnpeHHAa Typdipmamu i Typoneparo-
pamMu cnekTpy TYPUCTCbKO-EKCKYPCIMHMX nocnyr,
dopMyBaHHA HOBUX TYPUCTCbKMX AECTUHALIN Bia-
noBiAHO Ao NOTPe6 BiANOBIAHMX rPyN HaCENEeHHA.
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5. OcyyacHeHHA cuUcTeMM peknaMHo-iHgop-
MaUiliHoro 3abes3neyeHHA MNpPo TYPUCTUYHO-eKC-
KYPCiHI nocnyru, [OCTYNHi AnA nioaen 3 iHBania-
HIiCTIO PiBHUX HO30NOTIN.

BucHoBkM 3 npoBeaeHOro AoCNioKEHHA.
Takum 4nmHOM, PO3rnAHYTUA y POBOTI couianbHO-
€KOHOMIYHMI anropuTM PO3BUTKY iHKIMIO3MBHOMO
TYpu3My B perioHanbHin cuctemi YKpaiHn pae
3MOrY OLLIHUTU MOXXINNBOCTI BMPOBaAXKEHHA AHOT O
NPOEKTY BIiAMNOBIAHO 0O 0COBNNBOCTEN NPUPOOHO-
PECYPCHOro N TYPUCTCbKO-PeEKpeaUiiHOro NoTeH-
uiany Ta €eKOHOMIYHOI [OUINbHOCTI KOXHOro 3
perioHiB. AHani3 noTeHuUiany po3BUTKY iHKIIO3UB-
HOro TYpU3My B perioHax YKpaiHu Aae MOXXNuUBICTb
BU3HAYUTW Ti PETOHN, AKI MalOTb HAMMEHLLI Ta Hal-
6inbwi couianbHO-eKOHOMIYHI PU3UKM B MPOLECI
BMPOBAaXXEHHA IHKITIO3UBHOIO TYpPU3MYy.

PesynbTtatom Takux [oOCRimKeHb € cxemaTuy-
HUIA KOHLENT PO3BUTKY iHKIMIO3UBHOIO TYpU3My B
couianbHO-EKOHOMIYHI CUCTEMI perioHanbHOro
pPO3BUTKY YKpaiHW, AKWUIA cniBnagae i3 3aranbHO-
Aep)KaBHMMMK nporpamamu Ta crnpAMOBaHWA Ha
NOCATHEHHA Aep>XaBHUX | perioHanbHUX 3aBAaHb.
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9KOJOIMYECKNI MEHEO)KMEHT KAK OOHA 13 3A0AY
YNPABJIEHVA PA3SBUTVEM 3KO3KOHOMUWKN
B PECMYBJINKE MOJIAOBA

ENVIRONMENTAL MANAGEMENT
AS ONE OF THE TASKS OF ECO-ECONOMIC DEVELOPMENT
MANAGEMENT IN THE REPUBLIC OF MOLDOVA

MNpo6nema ynpaBrneHna okpy>katoLwen cpefo Ha COBPEMEHHOM aTane cTana OAHMM U3 MPUOPUTETHBIX
3TanoB Pa3BUTUA MUPOBOI 3KOHOMMKN. [pakTrka nokasana, YTo pas3BuTne 3KOHOMMYECKOTO NOTEHLMN-
ana MMpoBOro COOBLIECTBA M HAaUMOHAaNbHbBIX FOCYAapCTB BO3MOXHO, MWLWb UCMNOMb3yA HOBbIE NMYTU U
noaxoAbl K pelleHnto aKkoakonornyecknx 3agad. Bce 6onbliee BHMMaHVe NpuBNeKaeTcA K KOHUEeNUMn
9KO3KOHOMMKM. IKONOrm3auma 3KOHOMUKN ABNAETCA HOBbIM hakTopoM pasBuTuA ana Pecny6nukun Mon-
[0Ba, paccMaTpMBaloOLEN OXpaHy OKpYy>KaloLwen cpelbl Kak OAHY M3 ABMXKYLUMX CUIT 3KOHOMUYECKOro
pocTa, uto TpebyeT HOBOW cneundrUecKor CMCTEMbI YNPaBneHnA, @ UMEHHO 3KONOrMYeckoro MeHeox-
MeHTa. IKONOrnMYeCKNn MEHEMKMEHT pacCMaTpPMBAETCA Kak rMaBHbI MHCTPYMEHT yrnpaBneHnsa passu-
TMeM 3KoaKkoHOMUKKM B Pecnybnnke MonpoBa. B ctatbe paccmaTpmBaeTcA CyLLHOCTb 3KONOrMYecKoro
MeHe)KMeHTa, ero (oyHKLMW 1 AenaeTcA NomnbiTka CPaBHUTENBHOIO aHan3a MUPOBOW M HaLMOHanbHOW
NPaKTUKN NCNOMNb30BaHNA B PETYNMPOBaHUM 1 3KOMNOrM3aLmm 3KOHOMUKM Kak KIMio4eBOro MHCTPYMeEHTa.

KnioueBblie cnoBa: sKonormsauma, 3KO3KOHOMMKA, OKpY>Katollana cpena, 3KONornyecknin MeHenx-
MEHT, CUCTEMbI YNpPaBreHnA, 3KONOrMYeCcKnin KOHTPOrb.

MNpo6nema ynpaBniHHA OOBKINAAM Ha Cy4YaCHOMY eTani cTana OAHIEl0 3 NMPIOPUTETHUX Y PO3BUTKY
CBIiTOBOI ekoHOMikW. [TpakTuka Nnokasana, Lo PO3BMTOK EKOHOMIYHOro NoTeHLjiany CBITOBOI CMifMbHOTY
Ta HauioHanNbHUX Aep>KaB MOXXIVBUA, NULIE BUKOPUCTOBYIOYM HOBI LWNAAXM Ta NiAXOAM A0 BUPILLEHHA
eKoeKonoriyHnx 3aBpaHb. [epani Ginblie yBarM npuBepTaeTbCA A0 KOHLEMUIl EKOEKOHOMIKM.
EkonorizauiAn eKoHOMiKM € HOBUM YMHHUKOM po3BUTKY Pecnybnikm MonpoBa, Aka po3rnAgae 0xo-
POHY HaBKOMULLHbOIO CepeaoBuLla AK PYLLUIHY CUNY EKOHOMIYHOIro 3pOCTaHHA, Wo notpebye HOBOI
cneundivyHoi cucTemMm ynpasniHHA, @ caMe eKOMOriYHOro MeHemKMeHTY. EKonoriyHnn meHemkmeHT
CNpUAMaeTbcA AK TONMOBHUWM iIHCTPYMEHT ynpaBniHHA PO3BUTKOM ekoekoHoMiku Pecny6nika Mon-
noBa. Y cTaTTi po3rnAfaeTbCA CYTHICTb €KONMOTMiYHOro MeHemMKMEHTY, Moro dyHKUii Ta pobutbeA
cnpoba MopiBHANBHOIO aHanidy CBITOBOI Ta HaLiOHaNbHOI NPaKTUKM BUKOPWUCTaHHA y pPeryntoBaHHiI Ta
eKororizauii EKOHOMIKM AK KIMIOYOBOr0 iHCTPYMEHTY.

KniouoBi cnoBa: ekororizauifa, eKoeKoOHOMika, HaBKOJMWLIHE cepenoBMlle, €KOJNOriYHUA MeHen-
>XMEHT, CUCTEMW YNPaBiHHA, EKOMNOTiYHNN KOHTPONb.

The problem of environmental management at the present stage has become one of the priority
stages in the development of the world economy. Practice has shown that the solution to the develop-
ment of the economic potential of the world community and national states is possible only by using
new ways and approaches to solving eco-ecological problems. More and more attention is being
drawn to the concept of eco-economy. An ecological economy differs from mainstream economics
in that it focuses on human aspects, natural influences, and the economic order. The eco-economy
is not only resourceful, well-organized, but also guarantees an objective transition to an economy
that is low-carbon, resource-efficient and socially inclusive. Greening the economy is a new develop-
ment factor for the Republic of Moldova, considering environmental protection as one of the driving
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forces of economic growth, which requires a new specific management system, namely environmen-
tal management. Modern environmental management is a process of flexible, entrepreneurial and
economically sound management that is able to timely and most adequately take into account the
ongoing changes in the environment, organically fit into market institutions and relations, optimally
link the environmental and economic interests of sustainable nature management. It is environmental
management that allows you to prevent negative consequences, to avoid the deterioration of busi-
ness performance. the purpose of environmental management is to build a system and mechanisms
for managing environmental processes, focusing management on environmental production. The
purpose of environmental management is manifested in its functions, such as environmental fore-
casting and planning, coordination, organization of environmental activities, training/education in the
implementation of environmental activities, environmental control, etc. Environmental management
is considered as the main tool for managing the development of the eco-economy in the Republic of
Moldova. This article examines the essence of environmental management, its functions and makes
an attempt to comparatively analyze the world and national practice of using it in the regulation and
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greening of the economy as a key tool.

Key words: greening, eco-economy, environment, environmental management, management sys-

tems, environmental control.

MocrtaHoBKa npo6nembi. Skonornsauus
9KOHOMUKM — HOBbIN hakTOp passuTuA ana Pec-
nybnukn MongoBa, paccmaTpuBalroLLen OXpaHy
OKpy>KaloLen cpeabl Kak OAHY U3 ABVXKYLLMX CUM
9KOHOMMWYECKOro pa3BuTMA, 4TO TpebyeT HOBOW
cneundryecKkor cUcTemMbl ynpaBreHnaA, a MMeHHO
9KONOrnyeckoro MeHemKMeHTa.

AHanus nocnegHuX uccnepoBaHun u nyoénn-
Kauun. B 3apybexxHbiX M OTeYEeCTBEHHbIX MCChe-
AOBaHMAX 1 Nyb6nukauuAax BONPOCHl 3KONormyec-
KOro MeHeIKMeHTa, B3a1MMO3aBMCMMOCTN 3KOHO-
MWYECKMX M 3KOoMornyeckmx npobrnem, ocobeH-
HOCTel (hopMMpPOBaHMA W peanu3aunm 3KOIo-
rmyeckom nonuTukmn npopaboTaHbl GnaronapA Ta-
KM uccneposaTtenam, kak C. Barrow, A. Capcelea,
Gh. Gamaneci, J.F. Dixon, .L. Mehedintj, G. Meffe,
E. Newman, V. Rojanschi, V.E. Tartiu n ap.

Llenbio uccnepaoBaHnAa ABMAETCA paccMoOTpe-
HME CYLLHOCTM 3KOMOrMYeckoro MeHemKMeHTa U
ero oyHKUMM Kak 3¢p(PEKTUBHOrO MHCTPYMEHTA
ANA ynpaBrneHnA pa3BUTMEM 3KO3KOHOMUKK B
Pecny6bnuke Mongosa.

N3no>xeHne ocHOBHOro marepuvana uccnepo-
BaHMA. JKOJNOrMYECKNI MEeHEeIKMEHT TpaKTyeTcA
kak 6e3onacHoe ynpaBneHne CoBpeMeHHbIM Npo-
M3BOACTBOM, MPM KOTOPOM [OCTUraeTcA OnTu-
MarnbHOEe COOTHOLIEHNE MEXAY 3KONOrM4yecKnmMmm
N 3KOHOMMYeCcKMMK nokasaTenamu. [pu ncnonob-
30BaHWM 3KONOMMYecKOoro MeHemKMeHTa Mpo-
NCXOANT MWHMMM3aLMA HeraTMBHOIrO BRAUAHWA
6un3Hec-AeATENbHOCTN Ha OKpy>kalollyio cpeay,
[LOCTUXKEHVE BBICOKOTO YPOBHA 3KOMOrMYecKown
6e30MacHOCTM MpPOLLECCOB MNPOWM3BOACTBA U
noTpebneHna BbiNnyckaeMown npeanpuaTMEM npo-
OYKUMN N OKa3blBa€MbIX YCIYT.

OyHKUMM  3KOMOTNYECKOr0  MeHemKMeHTa
npoaHanuanpoBaHbl B cepun pabort [1; 6; 7], n3
KOTOpbIX cneayeT, YTo ero uenb 3aknivaercA B
perynupoBaHMM OTHOLLUEHUIN MeXAy OKpy>Kato-
wen cpepon n obuwectsoMm anAa obecneyeHuA

Hay4HO OB6OCHOBAHHOIO COOTHOLUEHMA MHTepe-
COB 3KOHOMWYECKNX M 9KONOFMYECKNX acreKkToB
obuiecTBa, rapaHTMn, Heo6xoaMMbIX AnA co3aa-
HMA W noadep)kaHuA 6GnaronpuATHOW cpeapl
obutaHma [1, c. 17]. l.L. Mehedinti n E.C. Tocu
[6, c. 48] npeanaratoT pa3rpaHNYnTb TPU rPynmbl
(PYHKLUMIAN 3KOMOrMYeckoro MeHeoKMeHTa, a
WMEHHO:

— coumanbHble yHKUUKW, KOTOpble ABMA-
IOTCA LIEHTPOM 3KOMOrM4eckoro MeHemKMeHTa
N OpPMEHTUPOBaHbl Ha obecneyeHne WHTEPECOB
HaceneHusa;

— 3KOHOMMUYeckMe PyHKUNN;

— TeXHonormyeckme un nNPON3BOACTBEHHbIE
dyHKUNN.

bonee noppo6Hyl knaccudurkaumo npea-
naraet npodeccop V. Rojanschi, cornacHo koTto-
poMy K (YHKUMAM 3KONOrMYECKOro MEHEemMXK-
MeHTa OTHOCATCA:

— TexHu4yeckue (4nctoe n 6e30TXOOHOE 3IKO-
fiormyeckoe Npon3BoACTBO);

— KOMMepYeckme (3KONornyeckmnin MapKkeTuHr);

— ¢uMHaHcoBble (nNpuBneYeHne kanuTana B
aKornormyeckyto cepy v ero yrnpasrneHue);

— CTpaxoBaHue (3Konornyeckoe cTpaxoBaHue);

— Yy4eT (KagacTpbl MPUPOAHBLIX PECYPCOB);

— OpraHM3aLMOHHO-aAMWUHUCTPATUBHbIE, KO-
TOpble BKMOYAOT perynmpoBaHmne npupoaonosb-
30BaHMA 1 3aLLUNTY OKpYyKatoLen cpeabl [10, c. 123].

Ecnun paccmatpuBaTb 3KONOrMYECKNIA MeHe -
MEHT Ha KOpMopaTMBHOM YpPOBHE, cpean ero
OCHOBHbIX hYHKUMIN aBTOPbI 3aABNAIOT [7]:

— 060CHOBaHME 3KOMNOrM4Yeckor MOMUTUKN N
9KOMorm4eckom oTBETCTBEHHOCTH;

— MnaHMpoBaHMe 3KONOrMYecKor AeATENbHOCTH;

— opraHusaumA BHYTPEHHEA W BHeLHen
9KOMOrM4eckom AeATenbHOCTY;

— ynpaereHune NepcoHanom;

— ynpaBneHve BO3A4ENCTBMEM Ha OKpyXkato-
LLYIO Cpeny 1 NCMonb30BaHNEM PECYPCOB;
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— BHYTPEHHWUI 3KOMNOTNYECKNIN MOHUTOPUHT U
KOHTPOnb;

— aHanM3 W oOLeHKa pe3ynbTaToB 3KOMNOru-
YecKol AeATEeNbHOCTY;

— aHanu3 1 yny4leHWe CUCTEMbI
4YeCcKOoro ynpasneHua N MeHeoXKMeHTa.

AHanus aTnx n apyrux paboTt AeMOHCTpupyeT
pa3Hoobpa3ve B3rnNAQOB Ha OCHOBHblE YHK-
LMW 3KOMOrnM4eckoro MeHemkmeHTa. HekoTopsblie
KOHLEMUMN M3MNOXEHbl B CMMWKOM 06LWnx 4yep-
Tax, Opyrne OTHOCATCA K ocobbiM Buaam Aes-
TEeNbHOCTM OXpaHbl OKpy>Katolel cpeabl. Kpome
TOro, YyacTto npeanaraemMble aBTOpamMu MOHATUA
He cornacoBaHbl ¢ PYHKUMAMN MEHEMKMEHTA Kak
TakoOBOroO.

NpuHMMaAa BO BHMMaHWe LUenu W 3ajadu
9KO3KOHOMMKM, MOXXHO rOBOPUTb O ABYX rpynnax
QYHKUWNI 3KONOrMYeckoro MeHemKMeHTa:

— obwmx yHKUMAX (xapaKTepHbl AnNA Bcex
cucTeM ynpasreHus);

— KOHKPETHbIX hYHKUMAX (OTHOCATCA K cucTe-
MaM 3KOMormM4eckoro MeHemKMeHTa).

K nepBoili rpynne obwmx yHKUUA 3KONOru-
4ecKOro MeHe)KMeHTa OTHOCATCA 9KONormyeckoe
NMPOrHO3MpoOBaHME W MNNaHUPOBaHUE, KOTOpble
ABMNAOTCA OOHUMM U3 CaMblX BaXKHbIX OYHKLUWUI
ynpaBsneHna, NoTOMy 4TO MOMOTratoT NpPUHMMATb
pelieHnA BobnacTn oxXpaHbl OKpy>KatoLLe cpeabl 1
9KO3KOHOMUKMN. B pamkax aTol oyHKUMM yCcTaHaB-
nMBalTCA TEHAEHUNM N3MEHEHMA KayecTBa OKpYy-
»Katolel cpeabl M NPOrHo3MpoBaHuA ee 6yayLero
COCTOAHWA 4YTO, COOTBETCTBEHHO, onpeaenaet
Lenu 1 3aga4ym 3KO3KOHOMUKM, a Takxke cTpaTernm
NX BOCTMXXEHUA M pelleHnA. PesynbTaTel nnaHu-
pOBaHMA OTPa>KeHbl B 9KONOrMYeCKnX cTpaTerunsax,
nporpammax u nnaHax. B Pecnybnuke MongoBa
K Hum oTHocATcA KoHuenuua 3konornyeckomn
nonutnkn Pecnybnukn Mongosa N2 605-XV ot
02.11.2001, HaunoHanbHaA nporpamma no obecne-
YyeHuto akonoruyeckol 6esonacHoctn N2 447 ot
17.04.2003, Nporpamma no NpPoOABMXKEHUIO «3ene-
HoOW» 3KoHOMUKM B Pecnybnuke MonpoBa Ha
2018-2020 rr. n NnaH AencTeMin N0 ee BHeAPEHMUIO
Ne 160 ot 21.02.2018 n ap.

JTa yHKUMA TakxKe BKMOYaeT OLOOKETHYIO
[eATeNbHOCTb, B KOTOPY BXOAAT cUCTematu-
yeckoe MMnaHNpPOBaHME N KOHTPOIb BblAENEHHbIX
hnHaHcoBbIX pecypcoB. biomkeTHaAa peATenob-
HocTb B Pecnybnnke MongoBa ocyulecTBnAeTcA
yepe3 HauMOHanbHbIA 3KONOrMYeckuin ¢oHa un
36 MecTHbIX akomnormdyeckmx oHaoB. Pacxonbl
Ha okpyxatowyto cpeay B 2013 r. coctaBnanm
256 MIH. nen.

KoopanHauma 3konornyeckon AeATernbHOCTU
3aKnio4yaeTcA B NPMBEAEHMN K COrNacoBaHHOCTY,
B3aMMHOMY COOTBETCTBMIO BCEX CTOPOH, y4acTBy-
loLWKMX B NpoLeccax ynpaBneHnA 3K039KOHOMMKOWN
N 3aWwmnTbl OKpyXatowen cpeabl. KoopavHauwA

aKonorm-

paccmatpmBaeTcA Kak uMnepaTtuBHaA (yHKUMA
9KONOrnyeckoro MeHeKMeHTa, yaenatowan npu-
OpPUTETHOE BHMMAHWE 3KONMOMNYECKMM Y4Ypex-
neHnAamM. KoopauvHaumen askonoruwyeckon paes-
TeNnbHOCTN 3aHUMaeTcA VIHcnekumMAa no oxpaHe
okpyxatowen cpeabl Pecnybnukun Mongoga,
KOTOpasA cornacyeT AeATeNbHOCTb, OKa3blBatOLLYO
BMVAHME Ha OKPY>KaloLLyto cpeay.

OpraHmsauma 3Konorn4yeckom AeATENbHOCTU
3akrnio4yaeTcA B YCTAHOBNEHWMW €€ KOMIMOHEH-
TOB M WX pacnonoXeHuma B 3KOCUCTEME, CMo-
cobHon obecneynTb KOOPAMHAUMIO U MaKcu-
ManbHyl0 (yHKLMOHANbHOCTb, B WAeHTUdUKa-
UMM HeobXoaMMbIX AeNcTBUIN, HhOpMUPOBaAHUN
CTPYKTYpbl NOApasfeneHnin u opraHa MeHemx-
MeHTa, C MOMOLLbID KOTOPbIX 3KOMNOrmyeckme
uenun 6yayT AocTUrHyThl. [locne Toro kak uenu
YyCTaHOBIEHbI 1 onpeaeneHsbl cnocobbl X 4OCTU-
>KEHWA, 3KONMOTrMYECKUNn MEHEIXKMEHT [OJIKEH
chopmmpoBaTb CTPYKTypy, KoTopaa Oygert
NMeTb BO3MOXXHOCTb MX BbIMONHUTL. B npouecce
opraHmM3aumm  9KONMOTNYECKUA  MeHEeOXKMEHT
6epeT Ha cebA 3agayn, onpeneneHHble BO BpeMA
nnaHMpoBaHWA, W pacnpepenAaeT CTOPOHaM,
KOTOpble CMOTYT X BbINOMHUTb. Tak)Ke ycTaHaB-
nuBeakTcA npasuna pyHKUNOHMPOBaAHUA CUCTEM
MeHemkMeHTa 1 obecnedymBaeTcA WX NpuMe-
HeHne. Uenb opraHm3auMoHHOW CTPYKTypbl —
[OCTMKEHME ee NepcoHanomM Kak MOXHO Ny4Lmnx
pe3ynbTaTos.

TpeHWHr/oby4eHne BbIMONMHEHMIO 3KOMNornyec-
KMX MepomnpuATUA BKNOYAeT YMeHWe CTaBUTb
Lenu, NPMHUMaTb 3KONOrMYECKM BEPHbIE PeLLEeHMA
N nx nepepady naptHepam. QyHKUMA TPEHWUHra
npepnonaraetT nepepadyy 3agjad u ybexaeHue
napTHeEpPOB OblTb MakcMManbHO 3PPEKTUBHLIMMN
B BbIOpaHHOW cTpaTernn AnA AOCTUXKEHUA Lenen.
ITa hyHKUMA TakKe CBA3aHa C NPUHATMEM peLle-
HWA W3 HECKOMbKMX BO3MOXHbIX BapuaHTOB,
OCHOBaHHbIX Ha 3KOHOMMWYECKMX, COUManbHbIX,
9KOMOrn4yeckmnx KpUTepuax.

VIHndbopmaunoHHaa dyHKUMA npenocTtaBnaeT
nHcopmaumio, HeobxoaMMytlo AnNA NPUHATUA
PELEHNN, TOYHOCTb M MPaBUIIBHOCTb KOTOPOW
BNMAET Ha kayecTBO peweHuAa. Kak cnencteue,
akonoruyeckad uWHMOpPMaunA, OCHOBaHHaA B
OCHOBHOM Ha 3KOMNOrM4yeckom cTaTuctuke u
(hYHKLUMOHNPOBAHUN 3KOMOTMYECKOro MOHUTO-
pVHra, UMeeT MpuHUMNManNbHOe 3HayeHuWe AnA
NPUHATUA ONTMMarnbHbIX peweHnn, obecneynsa-
toWmx adhheKTUBHOCTb 3KOSIKOHOMWUKMN U 3aLUNTy
cpenbl.

JKonornyeckmnin KOHTPorsb — (PyHKUMA, KOTO-
paAa npumMeHAeTcA AnNA TOro, 4tobbl yb6eamTbes,
4yTo 3(PPEKTMBHOCTb 3IKOINOTMYECKOr0 MEeHemX-
MeHTa COOTBETCTBYET 3annaHNPOBaHHON, a Takxke
9KOMNornyeckMmun crtaHgaptam M Hopmam. [dpy-
MMM cnosamu, (QYHKLMA KOHTPOMA BKro4aeT
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OLLEHKY MOIYyYEHHbIX PE3YNbTaTOB M CPaBHEHMNE UX
C M3HavyanbHO NMOCTaBMEHHbIMN 3KONMOrMYECKNMM
uenAMK, npeanpuvHMUMasa Mepbl MO yCcTpaHe-
HUIO BO3MOXHbIX HECOOTBETCTBUN W NpoBene-
HUIO MOAEPHM3aUNA. DKONOTMYECKUIN KOHTPOIb
BKITIOYa@EeT TPU OCHOBHbLIX 3MEeMeHTa: yCTaHOBre-
HWe cTaHaapTa (nokasaTenen) 3KOMNOrMYecKkomn
athpeKTMBHOCTU; MH(bOpMauUKA, yka3dbiBatoLlaa Ha
pasHuLy B YPOBHE AOCTUIHYTOM M 3annaHnpoBaH-
HON 3phEeKTUBHOCTN; KOPPEKTMPOBKA OTKIOHE-
HUA UMM HECOOTBETCTBMIN. [InA OuUEeHKM COOTBET-
CTBMA OCYLLECTBIIAEMOW XO3ANCTBEHHOM M MHOM
feATenbHocTM TpeboBaHMAM 3akoHOAATeNbCTBa
Pecnybnukn MonooBa no oxpaHe OKpy»katoulen
cpeabl cneumanbHo pa3paboTaHbl, BBeAEHbI U AEN-
CTBYIOT 72 3KONOrM4Yeckux cTaHaapTta, KoTopble
HOCAT OTpacrneBol XapakTep.

Jkornornyeckaa OTYETHOCTb B HEKOTOPbIX
cnyyaax MOXeT OblTb MHTEpnpeTMpoBaHa Kak
oTaenbHaA QyHKUMA. 3TO MNPOLIECC, KOTOPbIA
No3BONAET BCEM CTOPOHAM, Kak BOBINEYEHHbIM,
Tak M 3anHTepecoBaHHbIM, Yepe3 MHgopMaumio,
Mcnonb3yemyto B 3anucAx, oT4yeTax, nccrnenosa-
HWAX, NPOBEpPKax 1 T. A., y3HaTb, YTO NPONCXOANT
B cchepe OXpaHbl OKpy>KaloLLen cpeabl.

B cBoto ouepenb, cneundunyeckmne (KOHKpeT-
Hble) (YHKUMN 3KOMOrM4eckoro MeHemKMeHTa
Takke [0BOIMbHO pa3HOobpa3Hbl M OXBaTbiBalOT
camble pasHble acnekTbl, @ UMEHHO:

VIHTerpmnpoBaHue akonornyecknx tTpeboBaHmm
B MONMUTUKE Pas3BUTUA N MONUTMKE OTPacreBoWn.
YunTblBadA, 4TO B HAaCTOALLEE BPEMA 3alLmTa OKpy-
>Katolleln cpeabl ABNAETCA HEOTbEMITEMOMN YacTbiO
9KO3KOHOMUKM W KOMIMOHEHTOM YCTOMNYUBOrO
pa3BuTMA, 3Ta (PyHKUMA CTaHOBUTCA Bce 6Gornee
aKkTyanbHom n TpebyeT pa3BUTMA KOHKPETHbIX
nyTen N cpeacTB rapMoHM3aumm 3KONOrMYECKMX,
9KOHOMMYECKMX W coumanbHbIX 3azay.

Pa3spaboTka 3akoHopaTenbHon 6a3bl, HOpPM
N 3KOMOrMYeckMx CTaHOapTOB. TN YHKUMN
3KOMOrnm4yeckoro MeHemKMeHTa HanpasneHbl Ha
npaBOBOE PerynMpoBaHne OXpaHbl OKpPY>KatoLLen
cpenbl 1 BKMtovaloT B cebA pa3nunyHble BUAbI AeA-
TenbHOCTM B 3aTon ccepe. OHM ycTaHaBnmBaloT
aKomnornyeckne npasuna M npoueaypbl, Aei-
CTBylOLWLME MpaBuna M MOMNoXeHuA, cTaHaapThl,
Ha OCHOBaHWM KOTOPbIX (GOPMUPYIOTCA KpuUTe-
pun akonornyeckon adppekTUBHOCTU, AONYCTU-
Mble Mnpefenbl  3KOMNOrMyeckMx BO3AENCTBUN
n ap. [3-5].

OueHka BO34ENCTBMA Ha OKPYXKaloLLyto cpeany
N NpOBeAeHNEe roCcyfapCTBEHHOW 3KOMOTrnM4yeckom
9KCMepTM3bl. ATaoLleHKa NPOBOANTCA KaK ANA cTpa-
TErnMyecknx LOKYMeEHTOB (cTpaTerum, nporpamMmmel,
nnaHbl), Tak 1 ANA NPOEKTOB 3KOHOMUYECKOM UK
WHOW aeATenbHocTu. Bo3pencTeBne Ha okpykato-
LLYIO cpeny TakXXe OLEeHWBAeTCA NMPUMEHUTENBHO
K o6bekTaM, HaxoAAWWMMCA B 3KCnnyaTauuw,
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NMOCPEACTBOM 3KONOrMYECKOro ayauTa, VHCTPY-
MeHTa, KOTOpbI TakXke MOXeT OblTb NpYMeHeH
AnA naeHTUMKaUMM 3KONOrMYyeckmx nokasaTe-
new AeVcTBYOLWNX NPeANnPUATUA.

ViIHdbopmmpoBaHue, akonornyeckoe npocee-
weHne, obyyeHme n BOCMUTAHWE HaceneHus,
6unsHec-cekTopa W COOTBETCTBYWOWMX agMu-
HUCTPaUUA. AT PYHKUMM BKIIOYAIOT OEeATenb-
HOCTb B pasnuyHbIX cdepax, colnaHme oocTyna
K 9KONMOornyeckomn nHdpopmaumn, a Takxke npuene-
YeHne LWNPOKON 0BLLECTBEHHOCTM K NPUPOAOOX-
paHHOW AEATENbHOCTU.

PazpaboTtka n npumMeHeHWe 3KOHOMWYECKUNX
ctumynoB. Cuctema Hanoros, nnartexem u
9KOHOMMYECKNX cybcmanin, npumeHAemaa npu
NCNONb30BaHUM NPUPOAHbBIX PECYPCOB ANA Nnpea-
OTBpaLLeHNA 3arpA3HeHMA W YIy4dleHnA OKpy-
>Katoleln cpeabl, — OAMH U3 caMblX 3¢pPEeKTUBHbBIX
MexaHM3MOB N3MEHEHMA YeNIOBEYECKOro NoBeae-
HWA, N B 9TOM CMbIcne ero ahheKkTUBHOE pa3BnTnE
N NPMMEHEeHNEe — OHAa U3 BaXKHEMLWMX PyHKUNN
aKomnormyeckoro meHemkmeHta. MoXkHO Takxke
YMNOMAHYTb TaKylo (YHKUMIO 3KOMOrmM4yeckoro
MeHeKMeHTa, Kak 3gdeKTMBHOe ynpaBneHune
aKonormyecknmm huHaHcoOBbIMU hoHAamMu, ceA-
3aHHYIO C 3TOW AeATENbHOCTLIO.

MpyMeHeHWe MNPUHYOMTENbHBIX Mep B Chy-
yaAx HapyLleHWA 3KOMOrn4yeckoro 3akoHOo-
patenbcTBa. BblgenAaioTcA yeTblpe Tvna Mep:
(I) 3anpetTnTb CTPOUTENBCTBO 3KOHOMMYECKUX
06BEKTOB, WCMNOMb30BaHWE MPUPOLHbLIX pecyp-
COB, MPOW3BOACTBO OMacHbIX FPy30B U T. A4.;
() npemoTBpaTUTb, Hanpumep, NpPeEKPaTUTb
XO3ANCTBEHHYIO [OeATenbHOCTb Ha ob6bekTax,
HapyLalLWwmx NpMpoaA0OXpaHHOe 3aKkoHoAaTe Nb-
CTBO, NpeKkpaTuTb MHaHCMPOBaHNE CTPOUTENb-
ctBa; (lll) komneHcauna yuwepba, HaHECEHHOro
okpyxatowen cpege; (IV) oueHka agMuUHUCTpa-
TUBHOW WNU YrONOBHOW OTBETCTBEHHOCTM 3a
COBEpLLUEHHbIE HapyLLEeHUA.

lNpoBeneHne 3KONMOrMYECKOro MOHUTOPUHTA
n pa3paboTka 9KOMOrMYECKOW CTaTUCTUKW.
Jta dQyHkuMA ABnAetcA 6a3oBon yHKUMeN
9KOMNOrnyeckoro MeHemkmMeHTa, kotopaa obec-
neunBaet feedback oTHOCMTENBHO W3MeEHEHUN
KayecTBa OKpyXatlollen cpedbl B pesyrnbTaTte
BO3ENCTBMA YErOoBEYECKON AEATENbHOCTU UMK
NpUMpPoAHbIX npoueccoB. Kpome Toro, MoOHWTO-
PVIHI OKpy>Katlollen cpeabl U cTaTucTuka npeg-
ocTaBnAlT WHpopmaunio 06 3dhheKTUBHOCTMU
Mep Mo OXpaHe OKpY>KatlolLlel cpelbl N BO3MOX-
HOCTM COCTaBMEHMA MPOrHO30B M3MEHEHMNA ee
KauyecTBa.

Co3paHne VHMOPMAUVOHHBIX CUCTEM OTHO-
CUTENBHO MCNONb30BaHNA PECypPcoB, NPUPOAHO-
akonornyeckaa o6cTaHOBKa, NOArOTOBKA HaUWO-
HanbHbIX OTYeTOB. [AnA npepnocTaBneHnAa MHQOP-
MauMm O npouecce TMPUHATMA pPELIEHU B
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obnacTn oxpaHbl OKpy»atowel cpeabl Heobxo-
A/MO pa3BuBaTb MWHPOPMAUMOHHbIE CUCTEMBI, a
TakXxe roTOBUTb N pefakTMpoBaTb OTYETHI, B TOM
yucne HauuvoHanbHble, O KayecTBe OKpy>KatoLLen
cpeabl.

Ob6ecneueHne pauMoOHaNbLHONO WUCMNONb30Ba-
HMA 1 3aWUTbl NPUPOAHBIX PECYPCOB: OpraHu3a-
unA pa3paboTky KagacTpa NPUPOOHbLIX PECYPCOB
N co3naHne MHM(OPMAaUMOHHBIX CUCTEM Ha Mec-
Tax; HOPMWpOBaHWe/yCTaHOBMEHMe Mpeaenos
NCMONb30BaHNA W/UNW YCNOBUIN MCNOMb30BaHMWA
NPUPOAHBIX PECYPCOB; KOHTPOMNb Hap cobnioae-
HMEM HOPM U1 CTaHAApPTOB B AaHHOW cdepe; pas-
peleHne Ha Mcnonb3oBaHMe NPUPOLHBIX pecyp-
COB 1 3arpA3HEeHMe oKpy>KatoLLel cpeabl.

MNonnep>kaHve BHELWHWX CBA3EN: MOAroTOBKa
NpeanoXeHUn AnA MexayHapoOHOro COTPYAHU-
yecTBa, KOOpAWHaLMA [EATENbHOCTM MO peanu-
3aUMN MeXAyHapOoaHbIX 3KOMOTrMYeCKNX KOHBEH-
umn, obecnevyeHne co3naHMA MeXAyHapPOAHbIX
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OTYETOB O BbINOMHEHUN MEXAYHAPOAHbIX AOFOBO-
OB, Y4aCTHMKOM KOTOPbIX ABNAETCA CTpaHa, U T. 4.

BbiBOoAbl 13 npoBeseHHOro wuccneAoBaHUA.
AHanu3upya cBOe mccnenoBaHue, a Takke Apy-
rme nybnukaumm, MOXXHO caenaTtb BblBOA O TOM,
YTO 3KOMOrMYECKMN MEHEMXKMEHT: 3TO yrnpasre-
HVe, OPUEHTMPOBAHHOE HAa Pas3BUTME, U B TO Xe
BpEMA 3TO AMHAMMWYECKUA MNpoLecc ynpasne-
HWA, KOTOPbI NMOCTOAHHO Pa3BMBAETCA; 3TO TUN
ynpaBneHnA, OPWEHTUPOBaHHLIN Ha opmMupo-
BaHVe 1 pa3BUTUE IKOIKOHOMUKMU, a TakKe BCEX
cchep coumanbHO-3KOHOMMYECKOW >KM3HU, MNpPO-
W3BOACTBA, KyNbTypbl W YErOBEYECKOro CO3Ha-
HUWA; BKNoYaeT B cebA BECb KOMMIEKC BOMPOCOB,
CBA3aAHHbIX C yNpaBrneH4YeckM NpOLLECCOM B ero
LLenoCTHOCTW; NpeacTaBnAeT cob0oM HOBYIO KOH-
uenuuvio ynpasneHnA MNPOU3BOACTBOM W pasBu-
Tiem obLLecTBa B COOTBETCTBUM C LLENAMU, KpuTe-
pvAMKU 1 NpropuTETaMU Pa3BUTUA 3KOCUCTEM Ha
pasHbIX MeEpPapPXNYECKNX YPOBHAX.
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NMPOBNEMW 36EPEXXEHHA TA OXOPOHW 3EMEJIb
HA CYYACHOMY ETAInI

PROBLEM OF LAND S CONSERVATION AND PROTECTION
AT THE PRESENT STAGE

Y cTaTTi pO3rnAHYTO OCHOBHI NpobnemMun 3emMernbHOro pedopmMyBaHHA. Bia3HaueHo, o 3a poku npo-
BeAEHHA 3eMernbHOoi pedhopMm He po3pobnanacA 3emMneBnopAaHa AOKYMeHTaLiA caMe KOMMNNEeKCHOro
XapakTepy Ha 3aranbHoAep>kKaBHOMY Ta perioHanbHOMY PiBHAX. YKa3aHO HeALONiKM WoAOo Heolwaann-
BOro BMKOPWUCTaHHA 3eMenb Mif yac iX nepepos3nofiny, 3o0Kkpema 3alHATTA CiNbCbKOrocnoaapCbkmx
yriib AnA Hecinbcbkorocnopapcbkmx uinen. JocnimkeHo npobnematuky irHOpyBaHHA Aep>XaBHUMMU
opraHamu BUMOT WOAO HEOBXiAHOCTI 0cO6MMBOI OXOPOHU 3eMenbHOro hoHAy. YCTaHOBMEHO, WO Nif
yac popMyBaHHA 06'eaHaHNX TEPUTOPiIaNbHNX FPOMaa He PO3pOob6nANNCA NPOEKTN 3EMIEYCTPOIO LLOAO0
BCTAHOBINEHHA iXHIX MeX, He CKINaaaloTbCA CXEMWN 3eMIEYCTPOIO 06'eAHAHMX TepUTOpIanbHMUX rpoma,
He NpoBOAATbCA POB6OTM 3 POPMYBaHHA 3eMerlb KOMYHarbHOI BIaCHOCTI B HAaCeneHnxX NyHKTax TOLLO.
[ocnigpkeHo, WO NPOTAroM TPMBANoOro Yacy He NMPOBOAATLCA CYLiNbHI BennkomacwTabHi rpyHTOBI
ob6cTexxeHHA. HapaHo nponoaunuii 3 po3pobneHHA Ta BNpOoBaAKEHHA KOMMMNEKCY 3aX0AiB Ha HaLioHanb-
HOMY, perioHanbHOMY Ta MiCLLeBOMY PiBHAX W00 36epexXeHHA OCHOBHOrO HalioHanbHOro 6araTcTea
Aep>KaBu — 3eMIi.

KniouoBi cnoBa: 3emenbHa pedopma, 3emneycTpivi, 3emMneBrnopAdHa AOKyMeHTauiA, OXOpOHa
3emerb.

B ctaTbe paccmMOTpeHbl OCHOBHblE NPO6nemMbl 3eMeNnbHOro pedopmmpoBaHma. OTMeYeHo, 4TO 3a
rofbl NpoBefeHNA 3eMenbHOW pedopMbl He pa3pabaTbiBanacb 3emrneycTpouTenbHaa AOKYMeHTaumA
MMEHHO KOMIMIEKCHOro xXapaktepa Ha o6LllerocyaapCTBEHHOM W PErnoHanbHOM YPOBHAX. YKasaHbl
HeaoCTaTKM, KacalolmMecA HE3KOHOMHOIO MCNONMb30BaHMA 3eMerb NPY UX NepepacnpeaeneHnn, B 4acT-
HOCTW 3aHATUA CENbCKOXO3ANCTBEHHbBIX YroAMA ANA HECEeNbCKOXO3ANCTBEHHbIX Lienei. ViccnenosaHa
npobnemaTtrka UTHOPMPOBAHMA FOCYAapPCTBEHHbBIMYM OpraHamMu TpeboBaHUI 0 HE0BX0ANMOCTH 0cobol
OXpaHbl 3eMernbHOro hoHaa. YCTaHOBMNEHO, UTO NPy hOPMMPOBaHUN 06 bEANHEHHBIX TEPPUTOPMANbHbBIX
O6LLMH He noaroTaBnNMBanMcb NPOEKTbl 3eMIEYCTPOMCTBA NO YCTaHOBNEHWUIO UX rpaHuu, He pa3paba-
TbIBalOTCA CXEMbI 3eMNeyCcTpoNcTBa 06 beANHEHHbBIX TEPPUTOPUAnbHbIX OOLWWH, He NPOBOAATCA paboThl
no hopMMpPOBaHMIO 3EMENb KOMMYHaNbHOM COBCTBEHHOCTM B HAaCENEHHbIX MYHKTax 1 TOMYy Nofo6Hoe.
[okasaHo, 4TO B Te4YeHMNE ANNTENBHOIo BPEMEHW HE MPOBOAATCA CMNINOLWHbIE KpyNHOMacLUTabHbIe FpyH-
ToBble 0b6cnenoBaHuA. [laHbl NnpeanoXxeHna nNo pa3paboTke M BHEOPEHMIO KOMMNekca MeponpuUATU
Ha HauWOHanbHOM, PErMoHanbHOM N MECTHOM YPOBHAX MO COXPAHEHUID OCHOBHOrO HaUMOHaNbHOro
6oraTcTBa rocynapcTea — 3eMJIN.

KnioueBbie cnoBa: 3eMenbHasa pedopma, 3eMeyCcTPoONCTBO, 3eMIeyCTPOMTENbHAA AOKYMEHTaUNA,
oxpaHa 3eMerb.
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The article deals with the main tasks of land reform. It is noted that over the years of land reform
has not been developed no land management documentation of complex nature has been developed
at the national and regional levels. Shortcomings in the uneconomical use of land during their redis-
tribution, in particular the occupation of agricultural land, are indicated for non-agricultural purposes.
The problems of land protection as a result of "underfulfillment" of land management functions in
the course of land reform are determined, and also it was established that the development of not
only forecast (pre-project) and planning, but also many types of project has decreased or stopped
altogether, working and technical documentation on land management. The problem of ignoring the
requirements of the state bodies on the need for special protection of the land fund has been studied.
It was established that during the formation of the united territorial communities no land management
projects were developed to establish their boundaries, no land management schemes of the united
territorial communities were drawn up, no work was carried out on the formation of communal lands
in settlements, etc. It is considered that the expansion of the territories of settlements was made in
the absence of master plans for their development, without proper justification only on the basis of
schemes of establishment of boundaries of local councils, villages, settlements, cities. It is proved that
continuous large-scale soil surveys are not carried out for a long time, as a result, the quantitative and
qualitative accounting of lands has been neglected, there are no full-fledged updated data for the orga-
nization of land monitoring and economic stimulation of soil fertility preservation. settlements have no
master plans, no boundaries. It is established that the abolition of the moratorium on the purchase and
sale of agricultural land from July 1, 2021 leads to the abolition of the legal norm, namely — prohibiting
the owner to dispose of his land ownership. Proposals for the development and implementation of a
set of measures at the national, regional and local levels to preserve the main national wealth of the
state — land.

Key words: land reform, land management, land management documentation, land protection.
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MocraHoBka npobnemun. PechopmyBaHHA 3e-
MENbHUX BiAHOCMH 3HA4YHOI MipOK 3yMOBWIO
3MEHLEeHHA PiBHA CiNbCbKOrocnoaapcbkoi 0cBOE-
HOCTi TepuTOpIi.

Ckopo4yeHHA 3a pokuM 3emernbHoi pedopmMu
3aranbHOi NNoLi CiNnbCbKOrocno—aapCbkKnX yriab
6inbwe Hixk Ha 520 TC ra MoXXHa NOACHUTK Nepe-
Aayeto YacTVHM ManonpoayKTUBHUX i AerpasoBa-
HUX 3eMenb Mif 3anicHeHHsA. Lle cnpuano ekono-
rizauii 3eMnekopncTyBaHHA, 30KpemMa onTumisadii
CniBBiAHOWEHHA 3eMenbHMX yriab kpaiHn. OgHak
3MeHWweHHA Marke Ha 1 030 Tuc ra nnowi opHUX
3emenb 3a 1991-2016 pp. BunpaBmaty cknagHo,
a obrpyHTyBaTV B3arasni HEMOXMNBO, TOMY OCO-
6nuBy yBary cnig 3ocepeautn Ha 36epeXXeHHi
3emMni AK OCHOBHOrO HauioHanbHOro 6araTcTBa
[lep>KaBW, WO N 3yMOBIOE HEOOXiAHICTb pPO3po-
6neHHA Ta peanisauii Ha HauioHanbHOMY, perio-
HanbHOMY Ta MICLLEBOMY PiBHAX KOMMMEKCY Bia-
NMOBIAHMX 3aXOAB.

AHani3 octaHHiX pocnimkeHb i ny6nikadin.
HocnipkeHHAM npobnem poO3BUTKY 3eMeNbHUX
BIAHOCVH Ta BMpPOBaMKEHHA HanpAMiB iX nopo-
NaHHA MPUCBAYEHO nMpaui TakuUX BITYNSHAHUX
yyeHux, 3okpema A.C. Jobpska, .M. Hopouwa,
A.M. MipowHunueHnka, [J1.A. HosakoBcbKkoro,
M.M. Creutoka Ta iH. OoHak KOXeH i3 HanpAmiB
PO3BUTKY 3eMeNbHUX BIiAHOCUH MOTpebye cyTTe-
BOro BAOCKOHaNeHHA.

Metol fOCnigXeHHA € BUOKPEMIIEHHA Mpo-
6nem y ccdepi 3eMenbHNX BIAHOCKH 3a POKM NpPo-
BeAeHHA 3eMenbHOi pedopMn Ta po3pobneHHA
HanpAMIB peanisauii WwnaxiB 36epe>xXeHHA OCHO-
BHOrO HauioHanbHoro 6aratcTBa Aep>kaBu — 3eMi

Ha HauioHanbHOMY, perioHanbHOMY Ta MicLLEBOMY
piBHAX.

Buknap ocHoBHOro martepiany AOCHiZi)KEHHA.
HezamiHHicTb 3eMni onA noanHW, TeputopianbHa
obMexeHicTb (y po3mipax), nokanbHiCTb 3a Mic-
LeM po3TallyBaHHA BiAPISHAIOTb 3EMITIO BiA iHLWINX
npupoaHnx O06'eKTiB, i Xo4a BOHA i BiAHOCUTbCA
[0 HEepyXxoMOCTi, ane, He Mal4n nepsicHOi Bap-
ToCTi, TO6GTO MaTepianbHOi OCHOBMW, HE MOXXe ByTHn
3BUYAMHUM MalHOM, WO € Y UMBINbHO-NpaBo-
BOMy 06iry. |i BiamiHHicTb Bia iHWOro maiiHa came
i nonArae y ToMy, WO 3eMrA € OCHOBHMM HaLio-
HanbHKUM 6araTtcTBOM KpaiHu [2].

OpnHak onHe 3 OCHOBHUX 3aBAaHb 3eMeribHOro
pehopMyBaHHA — pauioHanbHe BMKOPUCTaHHA
3eMernb — peani3yeTbcA 3aHAATO NOBINbHO, a 0XO-
poHa 3eMenbHOro hoHay He 3abe3rnevyeTbeA Bia-
NOBIAHOIO CUCTEMOIO AEP>KABHUX 3aX0aiB.

Tak, 3a poku 3emenbHOI pedopmn 6yno npu-
NMHEHO PO3pO6eHHA 3eMNeBNOPAAHOIT AOKYMEH-
Tauii KOMMNNEKCHOro xapakTepy Ha 3aranbHoaep-
>KaBHOMY Ta perioHanbHOMY PiBHAX: reHeparnbHOi
CXeMu 3eMIeycTpoto, CXeM 3eMreycTpoto obnac-
Tel Ta aAMiHICTPaTUBHUX PaMoOHIB, WO He Aano
3MOr¥ BUPIWNTM Ha HayKOBOMY PiBHI npobnemmn
nepepo3anoiny 3emenbHoro oHay, npuBaTm3a-
Lii 3emMenb, OXOPOHU 3eMeNbHUX PECYPCIB.

Cnin 3a3Haunty, WO, BIiAMNOBIAHO A0 3aKOHY
Ykpainn «[lpo 3emneycTtpin» [6], MOoro meToto €
3abe3neyeHHA pauioHanbHOro BMKOPWUCTAHHA Ta
OXOPOHW 3eMernb, CTBOPEHHA CNPUATIIMBOIO €KOo-
noriyHoro cepepoBwulLa Ta NOMiNWeHHA Npupoa-
HUX naHawadgTiB, a TakoX 3eMneycTpint cnpAamMo-
BaHM 3abe3neyyBaTu:
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a) peanisauito  Aep>kaBHOI  MOMITUKMA  LWLOAO
BUKOPUCTAHHA Ta OXOPOHMW 3eMenb, 3AINCHEeHHA
3eMenbHOI pedopmMK, yAOCKOHAaNeHHA 3eMerb-
HMUX BIAHOCWH, HaykOBe OOGrpYHTYBaHHA pPO3Mo-
Ainy 3emMernb 3a LiNbOBMM NPU3HaYeHHAM 3 ypaxy-
BaHHAM [ep>XXaBHUX, TPOMAaACbKMX Ta NPUBaTHUX
iHTepeciB, (hopMyBaHHA pauioHanbHOi cucTeMmu
3eMIEeBONOAIHHA | 3eMNEeKOPUCTYBaHHA, CTBO-
PEHHA eKOMNOriyHo cTanmx arponaHawadTiB TOWO;

6) HagaHHA iHopMaUii AnA NpaBOBOro, eKo-
HOMIYHOTO, eKOSOTIYHOro | MicToOyAiBHOro mexa-
HiI3MIB perynioBaHHA 3eMeNlbHMX BIAHOCWH Ha
HauioHanbHOMY, perioHanbHOMY, JOKanbHOMY i
rocrnoAapcbKOMy PIiBHAX LUMIAXOM YCTaHOBIEHHA
0CcobnMBOro pexvMmy Ta YMOB BMKOPUCTAHHA 1
OXOPOHW 3eMenb;

B) YCTAHOBIEHHA i 3aKpinneHHA Ha MicLEeBOCTI
MeXX aAMiHICTpaTMBHO-TEPUTOPIANbHNX OANHULb,
TepuUTopili NPUPOAHO-3anoBiAHOIro oHAy Ta iH-
LLIOro NPUPOAOOXOPOHHOIO MPU3HAYEHHA, 0340-
pPOBYOro, pekpeauiiHOro Ta iCTOPUKO-KYMNbTyp-
HOro MNpU3HAYeHHA, MeX 3eMenbHUX AiNAHOK
BMAaCHUKIB | 3eMNEKOPUCTyBayiB;

r) NPOrHO3yBaHHA, NNaHyBaHHA W oOpraHisa-
Lit0 pauioHanbHOro BMKOPUCTAaHHA Ta OXOPOHMU
3eMernb Ha HauioHanbHOMY, perioHanbHoMy,
nokanbHOMY i rocnofapCcbKOMY PiBHAX;

I') opraHizauito TepuTopii cinbcbkorocnoaap-
CbKMX MiANPMEMCTB, YCTaHOB i oOpradizauin i3
METOI0 CTBOPEHHA MPOCTOPOBMUX YMOB ANIA €KO-
NOro-eKOHOMIYHOI ONTUMI3aUii BAKOPUCTaHHA Ta
OXOPOHM 3eMerb CiNbCbKOrocnoAapcbkoro npu-
3Ha4YeHHA, ynpoBaMKeHHA NPOrpecuBHUX hopMm
opraHizauii ynpaBniHHA 3eMIEKOPUCTYBaHHAM,
YOOCKOHaneHHA CTPYKTYPW | pO3MiLLeHHA 3eMenb-
HUX YriAb, NMOCIBHUX MMOLL, CACTEMW CiBO3MIHW,
CIHOKOCO- i MacoBULLE3MIHUN;

L) pOo3pO6NEHHA i 3AiICHEHHA CUCTEMWU 3aXo-
fniB anAa 36epekeHHA MPUPOAHMX naHawadTis,
BiHOBNEHHA Ta NiABMLLEHHA POAKYOCTI IPYHTIB,
pekynbTUBaLii NOPyLIEHNX 3eMenb | 3eMINI0BaHHA
ManonpoAyKTUBHUX Yrigb, 3aXUcTy 3emMenb Bif
epo3ii, niagTonneHHA, BUCYLUEHHA, 3CYBiB, BTO-
PVHHOrO 3aCONEeHHA, 3aKNUCNeHHA, 3ab60N0OYEeHHH,
yLWinbHEeHHA, 3abpyaHEHHA NPOMUCNOBMMU BiXO-
AaMun Ta XiMiHHUMUW pe4oBMHaMM TOLWO, KOHCepBa-
uii aerpafoBaHMX i ManonpoaoyKTUBHUX 3eMenb,
3anobiraHHA iHWWM HeraTUBHUM ABMLLAM;

e) opraHisauito TepuTopii NiaNpuemMcTB, ycTa-
HOB | oOpraHisauin i3 MeTol CTBOPEHHA YMOB
cTanoro 3eMineKOpUCTyBaHHA Ta BCTAHOBIEHHA
obMexeHb | 06TAXKEHb (3eMenbHUX CEPBITYTIB) Y
BWKOPUCTaHHI Ta OXOPOHI 3eMeNb HECINbCbKOroc-
NoAapCbKOro NPU3HaYeHHsA;

€) OTpUMaHHA iHopMaLii Woao KinbKoCTi Ta
AKOCTI 3eMefb, IXHbOTrO CTaHy Ta iHWMWX AaHWUX,
HeobXioHMX AnA BeAEHHA Aep>KaBHOro 3eMenb-
HOro KagacTpy, MOHITOPUHIY 3eMerb, 3AiINCHEHHA
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[ep>aBHOrO KOHTPOSIO Haa BUKOPWUCTAHHAM Ta
OXOPOHOIO 3eMenb.

Y pesynbTaTi «<HEAOBUKOHAaHHA» (PYyHKLUIN 3eM-
neycTpolo y xoai 3emenbHOi pedopmu noHan
5 MNH ra manonpoAykKTUBHUX | AerpagoBaHuX
3eMernb, NnepeayciM OpHUX, 3aMiCTb KOHcepBallil,
nepeBefeHHA Yy MNPUPOAHI KOpMOBi yrinaAa abo
3aniceHHA 6yno po3naroBaHO, WO YCKIagHWUIO
3axu1CT iX BiA AerpagauiiHnx npouecis [5].

Po3wunpeHHA TepuTopin HaceneHuxX MyHKTIB
30IICHEHO 3a BIACYTHOCTI reHepanbHUX MMaHiB
iX po3BUTKY, 6e3 HanexHoro o6rpyHTyBaHHA,
nuwe Ha MiacTaBi CXeM BCTaHOBMEHHA MeX Mic-
ueBMX pag, cin, cenwuu, MicT. YTpaTa HU3KOIO
Aep>kaBHMX OpraHiB (OyHKUIA Woao ynpasniHHA
3eMernbHOo0 pehopMOoto 3yMO—BUMa NOPYLUEHHA
€KOMoriYyHo cdOopMOBaAHOro CTanoro CinbCbKo-
rocrnofapcbkoro 3eMrnekopucTyBaHHA Ta WOro
noapibHEeHHA, NPUNNHEHHA POBIT Woao 60poTLoU
3 epogsielo IpyHTIB, a cknageHa nia yac pedop-
MyBaHHA 3eMeNbHUX BiAHOCWH 3eMneBrnopAaHa
AOKYMeHTauia Mana 3aebinbworo nokanbHui
XapakTep Ta MnepecnigyBana nepeBaXHO OfHY
MeTy — MeXyBaHHA 3eMeNnbHOro oHay, a He Noro
paLioHanbHy OpraHisauito Ta CTBOPEHHA YMOB AnA
AOoAep>KaHHA BUMOT eKonoriyHoi 6e3neku.

3a yac pedopmu cyTTeBO ckopoTtunoca abo
NPUMNWHUNOCA 30BCIM pPO3pO6NeHHA He nuuwe
NPOrHo3Hoi (NepeAnpPoeKTHOI) i NNaHyBarnbHOI, a i
6araTtbox BMUAIB MPOEKTHOI, pOBOUYOi Ta TEXHIYHOI
[OKyMeHTaUji i3 3emneyctpoto. CyTTeBi Heaoniku,
O NOB'A3aHi 3 HeowaanuBMM BUKOPUCTAHHAM
3emernb nig yac ix nepeposnoainy, ocobnmBo BHa-
CNiAOK 3aNHATTAM 3HAaYHMX NNOLL CiNbCbKOrocmno-
[apCbKUX Yrib AnA HEeCiNbCbKOrocnoaapcbkmx
uinewn, IirHopyBaHHA [AepXaBHMUMW oOpraHamu
BUMOT WOAO HeobXiAHOCTI 0cobnrBOi OXOPOHMU
3emernbHOro hoHAy 3yMOBIIOIOTLCA MNepeaycim
BIACYTHICTIO LOBrOCTPOKOBUX NMpoOrpam BMKOpPWUC-
TaHHA Ta OXOPOHW 3eMelb Ha HauioHanbHOMY Ta
perioHanbHOMY pPiBHAX, a TakKoXX 4yepe3 npaBOBi
HEBUPILIEHOCTI MUWTaHb EKOHOMIYHOrO 3axucTy
BUINYYEHHA LiHHMX yriab.

Cnin 3a3HaunTy, WO B YKpaiHi BUKOHAHO 3Ha-
YHMA obcAr pobiT i3 hopmMyBaHHA 06’eaHaHUX
TepuTopianbHUX rpomag, arne MPOEKTU 3emMiey-
CTPOIO LWOAO BCTAHOBIEHHA IXHIX MeX He po3po-
6nAOTbCA; HEe CKMaaaloTbCA CXEMM 3EMIEYCTPOIO
06’enHaHMX TepuTOpianbHUX rpomag; 3aHenbaHo
po6oTu Wwoao hopMyBaHHA 3eMeflb KOMYHanbHOI
BNacHOCTI B HaceneHnx NyHKTax; iHBeHTapuaaLin
3emernbHoro poHay BeaeTbcA BKpawn MOBIMbHUMU
TemMnamu; 3eMneBnopAaKyBaHHA TEPUTOPIN MicCT,
iHWNX 3eMernb HecinbCbKOrocnoaapcbkoro npu-
3Ha4YeHHA Hane>xHMM YNHOM He OpraHi3oBaHe.

OTxe, 3BaXkatoum Ha BKalaHe, MOXKEMO 3ayBa-
XKUTW, WO 3eMIeyCcTPii He BUKOHYE YCiX CBOiX
dyHKUIN y aep>kaBi B NoBHOMY 06¢A3i. Tomy, Bia-
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NOBIAHO, i KOHCTUTYLIVHMA NpUHUMN O0coBNMBOI
OXOPOHW 3eMefNb AK OCHOBHOIO HauUiOHaNbHOro
6aratcTBa, AKMUIA Mae Ha MeTi 3anobiraHHA Heob-
rPYHTOBAHOMY BWITYYEHHIO CinbCbkorocnopap-
CbKMX Yrilb — OCHOBHOro 3acoby BMpPOOHMUTBA
Yy CinbCbKOMY rocrnofapcTBi, palioHanbHe BUKO-
pUCTaHHA 3eMenbHOro ¢hoHAy, 3axUCT yriab BiA
WKIANMBOTrO aHTPOMOreHHOro BMNWBY, BiATBO-
PEHHA | MiABULLEHHA POAKYOCTI IPyHTIB, 3a6e3-
neyeHHA OCOONMBOr0 pPEXMMY BUKOPUCTAHHA
0CcOo6nMMBO LIHHUX 3eMeNb He 3aBXAW OOTPUMY-
BaBCA Mia Yac NpoBeAeHHA 3eMernbHOT pedopmMun
Yy KpaiHi, Aka TpuBae BXe MNoHaa TPWUAUATb
pOKiB.

HocnTtb BaknnBMM € TOW (paKT, WO 3a POKMU
3eMenbHOI pedopMM crnocTepiraeTbcA NiaBU-
LLLeHHA PIBHA NICUCTOCTI TEPUTOPIT Ta 3MEHLLEHHA
cinbcbkorocnogapcbkoi ocBOeHOCTI yriap [5].
OpnHak 3aMHATTA CiNbCbKOrocrnoAapcbkmx Yriaob
ANA HecinbCbKOrocnoaapcbknx NoTpeb, 3okpema
ANA PO3LMPEHHA MMOLLI HAaceneHux MyHKTIB, Nig
XXNTNoBy 3abyanoBYy HaBKOIO OBMAaCHMX LEHTPIB i
cepenHix MiCT 3yMOBUINO BTpaTy YacTKy 3eMernb 3
0Cco6NMBO UiHHMMMK IpyHTamu. [MatoBaHHA 3emernb
NpuM3Beno A0 MOPYLIEHHA CIBO3MIH i KOHTYpPHO-
MeniopaTMBHOI opraHisauii yriagb Ak kapkacy Hay-
KOBO OOrpyHTOBaHOro BeaeHHA 3emrepobcCTBa,
o 6yB cchopMOBaHMIA.

OnAa npuknagy, BHacnigok 3emenbHOi pe-
dopmMn nnouta 3emenb MICT i Cenuil MiCbKOro
TNy 36inbwunaca 6inbwe Hixxk Ha 700 Tuc ra. Benu-
KUM HeaonikoM AnA XUTTA | 300pOB’A HaceneHHA
cnia yBaxaTu 3pocTaHHA Maike Ha 400 Tuc ra
nnouwi 3abynoBaHnx 3eMerb. 3pOCTaHHA PO3Mipy
3emenb MICT i cenvuw, ocobnuBo y nepuwi N'ATb
3emMenbHopedgopMeHMX POKiB, kKonu Ao ii cknaay
6yno BkntoyeHo noHaa 0,5 MnH ra npunernmx
TepuTopin, gocAarno noHaa 0,7 mnH ra (tabn. 1).
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MNocTinHe 3pocTaHHA nnouw, 3emenb Hacere-
HMX NyHKTIB 6e3nocepedHbO He MOB'A3aHe 3
OVMHaMIKOI YMCEeNbHOCTI HaceneHHA. Y 3B'A3Ky 3
nemorpadiyHoO Kpu3oto, WO 3yMOBMEHa COLi-
anbHO-eKOHOMIYHOIO Ta [AemorpacdiyHolo no-
nitmkow aepxaBu, nuwe 3a 1996-2016 pp.
YMCENbHICTb MICbKMX >XWUTEMIB 3MeHLWMunacA Ha
5,1 MnH oci6. 3aranbHa LWinbHICTb HaCeNeHHA CKO-
potunaca 3 86,3 oci6 no 74,4 oci6 Ha 1 km? (6e3
ypaxyBaHHA TWM4YacoOBO OKyMNnoOBaHOI TepuTo-
pii ABToHOMHOI Pecny6nikn Kpum). Micta [OHi-
npo Ta [JoHeubKk nepenunu 3 rpynn HamkpymHi-
wux (noHaa 1 MnH oci6) Ao rpynn KPYMHUX MICT
(8ip 0,5 no 1 MnH oci6), a micta Mukonais i Mapiy-
nornb 3 rpynu KPYNHUX MICT CTany BENVKUMW Mic-
Tamu (HacenenHs Bia 0,25 no 0,5 mnH ocib) [3].

YHikanbHUN 3eMenbHO-PECYPCHNI MoTeHUian
YKkpaiHu, 3rigHO 3 KOHCTUTYLIAHMMMK MONOXEH-
HAMMW, BUMarae ocobnmBoi Aep>kaBHOI OXOPOHMU.
KOHCTUTYLINHMIA NPpUHUMN OXOPOHW 3eMri AK
OCHOBHOrO HauioHanbHoro 6aratcTeBa nepenba-
yae nepeanyciMm 3anobiraHHA HEOBrpyHTOBaHOMY
CKOPOYEHHIO  MMOLWi  CiNbCbKOrocnoaapcbkmx
yrinb, 3abe3neyeHHnA X paLioHanbHOro BUKOpUC-
TaHHA Ta OXOPOHM.

OpHak (hakTMYHO NPUNUHUNOCA BUKOHAHHA
pPOO6IT 3 OXOPOHM 3eMerb. Y Aep>KaBHOMY BoaKeTi
Ha BKa3aHi 3axoaun He nepeabayatoTbcA HEOOXiAHI
KowWwTKn. [4], Xo4ya po3Mip HeobXiaHMX KOWTIB A0
[ep>XaBHOro i MicueBnx OKOMXKETIB AK MnaTa 3a
BUKOPUCTaAHHA 3eMenb nepesuwye 25 mnpa rpH.
LOPIYHO i 3pOoCcTae NOCTINHO.

3 1 nunHAa 2021 p. B YkpaiHi ckacoBaHO Mopa-
TOPIA Ha KyniBNO-Npoaa>k 3eMerb CiflbCbKOroc-
NOJapCbKOro MNpU3Ha4YeHHA, AkMA 6yno 3anpo-
BamkeHo Ha nouatky 2002 p. Omke, BiAMiHEHO
npaBoBy HOpMY, Aka cynepeduna KoHcTutyuii
YkpaiHu, 3a60poHAI0YM BNAacHNKOBI po3nopAaa-

Tabnuua 1
Avinamika nnowi 3emenb YkpaiHu 3a 1991-2016 pp.
Ne B . Mnowa 3emenb, TUC. ra 3a poKamu 3MmiHu 3a
a/n AN yriab 1991 | 1996 | 2000 | 2005 | 201 | 2016 |1991-2016 pp.
: S;?;g:“oroc”oﬂapc""' 42030,3 | 41852,9 | 41829,5 | 41763,8 | 41576,0 | 41507,9 -522,4
i3 HUX OpHi 33571,1 | 33286,2 | 32669,9 | 32482,2 | 32476,5 | 32541,3| -1029,8
2 ﬂ;;%mu;a IHLI MCOBKPUTH 10221,3 | 10375,8 | 10403,3 | 10475,9 | 10601,1 | 10633,1 +41,8
3 |3a6ynosani semni 21611 | 23131 | 2457,4 | 24583 | 2512,6 | 2552,9 + 3018
4 Eéf\‘n"jfi"”' sabonoueHi | go1o | 9349 | 9460 | 9571 | 979,9 | 9823 +98,3
5 |Boau 24351 | 2418,6 | 2426,2 | 24211 | 24235 | 2426,4 8,7
6 |3emnimicT 12014 1712,5} 1261,3 | 1296,4 | 1322,7 | 1341,9 {+703,4
7 |3emni cenuuw, 522,2 537,56 560,7 562,9

LDbiceperno: pospaxoeaHo 3a OaHumu eprxckomsemy Ta LeprceeokadacTpy 3a 8i0n08IOHI poKu
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TUCA HaNexHol oMy 3eMernbHO BIaCHICTIO.
Okpim 3akoHy NpPO BHECEHHA 3MiH WOAO YMOB
o6iry 3emenb CiflbCbKOrocnoaapcbkoro npuaHa-
YEHHA, NPUNHATO HU3KY OCOBMMBO BaXXMNBUX
3aKOHOAABYMX aKTiB, 30Kpema LoAo BAOCKO-
HaneHHA CUCTEeMW yrnpaBriHHA Ta Aeperynaudii y
chepi 3emMenbHUX BiAHOCWH, 3MiH 4O 3aKOHOAaB-
CTBa LLOAO NMaHyBaHHA 3eMerb Ta iH.

OcobnuBe 3HayeHHA WoA0 36epeXeHHA Ta
OXOPOHM LIHHMX 3eMerb MOKNafaeTbcA Ha MNpo-
€KTM 3 MPOCTOPOBOro MNiaHyBaHHA Ta BMNOPAAKY-
BaHHA 3eMenb, AKi MOBMHHI CKnagaTMcA Ha 3eMni
TepuTopianbHMX rpoMag BiaNoBiAHO A0 po3pobre-
HMX KOMMIIEKCHUX MNaHiB AK 06'eAHaHOro Buay
3emMneBnopAgHOi Ta MicTo6yaiBHOI AOKYMeHTaLii.
3pocTae ponb i Aep>kaBHOro HarnAaay (KOHTponto)
3a BUKOPUCTaAHHAM Ta oXopoHoto 3emenb. Woao
3emMernb CinbCbKOrocnoaapcbkoro npu3HavyeHHsA
ue noBuHeH 6yTn, Hacamnepes, HarnA4 3a goaep-
>KaHHAM pOAIOYOCTi FPYHTIB 3a aHarnorieto i3 cuc-
TEMO EKOHOMIYHOIo CTUMYIOBAHHA LbOro npo-
uecy, wWo aie B kpaiHax €eponencbkoro Cowo3y B
pamkax cninbHoi arpapHoi nonituku. [Ana uboro
cnia BUKOPUCTOBYBATU MaTtepiany ANCTaHUINHOIo
30HAYBaHHA 3eMIli, akTyani3oBaHi MOKa3HWKU
06CTeXEHHA IPYHTIB, AaHi arpoximiyHoro obcTe-
>KEHHA nonis.

PiwenHa PHBO, wo BBeaeHe y pito YkpaiHu
Mpe3naoeHToM YkpaiHn Ykaszom Big 23 GepesHA
2021 p. N2 111/2021 «[Mpo BUKNUKMK i 3arpo3n Haui-
OHanbHin 6e3neui YkpaiHn B eKomnoridHin cdepi
Ta MepLIOYEProBi 3axoan WOoAo iX HenTpanisauii»
[7]1, nepenbavyae HW3KY 3axoAdiB LWOAO PO3pPO-
6neHHA KoOHUeNuii Aep>aBHOI nMporpamm BUKO-
pUCTaHHA Ta OXOPOHW 3eMernb, YyperynioBaHHA
NnUTaHb LLOOO BMBEAEHHA AerpafjauiiHuX i epo-
3ilHO Heb6e3neyHux yrigb i3 pinmni, AOCATHEHHA
HEeNTpanbHOro piBHA Aerpagauii 3emenb 3a Hau-
BaXXNUBILLMMMW HaNpAMaMu.

BucHOBKM 3 npoBeAeHOro AOCHiAXEHHA.
OnAa BupiweHHA cy4acHux npobnem 3abesne-
YeHHA pauioHanbHOro BUKOPUCTaHHA 3E€MENbHUX
pecypciB kpaiHM Ta iX OXOPOHMW, pPerynoBaHHA
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3eMenbHUX BIAHOCWH, rapaHTyBaHHA MpaB Ha
3eMni0 rpoMagaH, PUANYHUX Ocib, TepuTopi-
anbHUX rpomaj Ta Aep)kaBW [OCi HEMaEe aKTy-
anisoBaHoi iHopMmauinHoi 6a3n npo 3emiio.
Ha Teputopii okpemnx obnacten, panoHis, Mic-
LeBUX paf HeMae BiANOBIAHMX akTyani3oBaHUX
3emMneBnopAgHMX MaTtepianis. 13 1980 p. He npo-
BOAATbCA CYUINbHI BennkomMacliTabHi rpyHTOBI
06CTeXXeHHA, yHacninok 4oro 3aHenbaHo Kinbkic-
HUI | AKICHWI 06MiK 3eMenb, HEMae MOBHOLIHHNX
aKTyani3oBaHUX AaHWX ANA opraHisalii MOHiTO-
PVHIy 3emernb Ta EKOHOMIYHOTO CTUMYIOBaHHA
36epeXKeHHA poAlYOoCTi FpyHTIB. [nA 3Ha4HOI
YaCTMHW HaceneHux MyHKTIB BIiACYTHI reHe-
panbHi NnNaHW, Hemae BCTaHOBNeHMX mex. He
po3pobneHo nnaHM 3eMeNbHO-rocnoAapcbkoro
yCTpOIO, AeTanbHi nnaHW Ta NnaHu 30HYBaHHA
TEPUTOPIN MicT.

36epexeHHA OCHOBHOTO HalioHanbHoro 6araT-
CTBa Oep)XaBun — 3eMsli 3yMOBIOE HEeObOXiAHICTb
po3pobrieHHA Ta peanisauii Ha HauioHanbHOMY,
perioHanbHOMY Ta MiCLLEBOMY PiBHAX KOMMIIEKCY
3ax0AiB, OCHOBHUMM 3 AKMX € TaKi:

a) po3pobneHHA NPOEKTY 3aKOHY YKpaiHu npo
3aranbHoAep>kaBHy NporpamMy BMKOPUCTaHHA Ta
oxopoHu 3emenb Ao 2030 p. 3 BU3HAYEHHAM CUC-
TEMM BIANOBIAHNX HOPMAaTMBHO-MPAaBOBMX akTiB
i3 peanisauii npobnem pauioHanbHOro BUMKOPUC-
TaHHA Ta OXOPOHW 3eMErb;

6) cknafaHHA HauioHanbHOI Mporpamu OXo-
POHM poAYOoCTi I'pyHTIB Ha 2022-2030 pp. Ta nna-
nepiogax;

B) 3abe3rneyeHHA pPo3p06eHHA KOMMIEKCHNX
nnaHiB NPOCTOPOBOro PO3BUTKY TEPUTOPII, CXEM
3eMreycTpolo TepuTopianbHMX rpomag, wob
CTBOPUTK iM HeobXiaHi yMoBM AnA edhpeKTUBHOIO
BUKOPWCTAHHA, eKONori3auii Ta OXOpPOoHU 3eMenb-
HMX yTigb arponaHawadTis;

r) 3niINCHEHHA HamnexHoi opraHisauii npo-
BEOEHHA 3eMIeycTpolo, 3eMeNbHOro KagacTpy,
3axO0AiB 3 OXOPOHM 3eMenb, KOHTPOMIO 3eMneKo-
pUCTYyBaHHA B yMOBaX (PYHKLiOHYBaHHA PUHKY.

CnncokK BUKOPUCTaHUX AXKepen:
1. Benuuko B.A., MaptuH A.l'., HoBakoBcbka |.O. MoOHITOPUHI rpyHTIiB YKpaiHn — npobnemu 3em-
NeBnopAAHOro, rpyHTO3HaBYOro Ta HayKoBOro 3abesneuveHHA. BicHuk aepapHoi Hayku. 2020.

Ne 7(808). C. 5-16.

2. 3emenbHuN kopekc YkpaiHu : 3akoH YkpaiHu Bia 25 »oBTHA 2001 p. N2 2768-11l. 3akoHonaBcTBO YKpa-
iHn. URL: http://zakon.rada.gov.ua/laws/show/2768-14.
3. HoBakogcbka I.O. YnpaBniHHA MiCbKMM 3eMNeKopuUcTyBaHHAM : MOHorpadia. Kunis : ArpapHa Hayka,

2016. 304 c.

4. HoBakoscbka |.0., CkpunHuk J1.P., CnagiH |.B. EKOHOMiYHE CTUMYyNiOBaHHA BMNPOBaMXKEHHA 3ax0-
[iB LWOAO BUKOPUCTAHHA Ta OXOPOHMW 3emMenb. [Ipobriemu cucteMHo20 nioxody 8 ekoHomiuil. 2021.

Ne 2(84). C. 150-161.

5. HosakoBcbkuiiJ1.A., HoBakoscbka |.O. Ekonoro-ekoOHoMi4YHi Ta npaBoBi Npo6rnemMm OXOPOHM 3eMErb.

BicHuk aepapHoi Hayku. 2017. Ne 11. C. 68-77.

BUITYCK Ne 5(85), 2021



[TIPOBAEMH CUCTEMHOI'O TIAXOAY B EKOHOMILII 39

6.

7.

MNpo 3emneycTtpili : 3akoH YkpaiHu Bia 22 TpaBHA 2003 p. Ne 858-1V. 3akoHooaecTeo YkpaiHu. URL:
http://zakon.rada.gov.ua/laws/show/858-15.

MNpo piweHHA Paaon HauioHanbHOi 6e3nekn i obopoHu YkpaiHn Bia 23 6epe3HAa 2021 poky
«[po BUKNMKM i 3arpo3n HauioHanbHin 6e3neui YkpaiHu B eKONoriyHin cdepi Ta nepLiovyeprosi
3axoau Wwonao ix HenTpanizauii» : Ykas lNpe3naenTa Ykpainm Bia 23 6epesna 2021 p. N2 111/2021. 3axo-
HooaecTeo YkpaiHu. URL: http://zakon.rada.gov.ua/laws/card/111/2021.

References:
Velichko V.A, Martin A.G, Novakovskaya 1.0 (2020) Soil monitoring of Ukraine - problems of land
management, soil science and scientific support. Bulletin of Agrarian. Science, no. 7 (808), pp. 5-16.
Land Code of Ukraine: Law of Ukraine of October (2001). Available at: http://zakon.rada.gov.ua/laws/
show/2768-14.
Novakovskaya I.0. (2016) Management of urban land use: [monograph]. Kyiv: Agrarian. Science.
304 p.
Novakovskaya 1.0., Skrypnyk L.R., Slavin I.V. (2021) Economic incentives for the implementation
of measures for land use and protection. Problems of system approach in economy, no. 2 (84),
pp. 150-161.
Novakovsky L.Ya., Novakovskaya I.O (2017) Ecological, economic and legal problems of land pro-
tection. Bulletin of Agrarian Science, no. 11, pp. 68-77.
On land management: Law of Ukraine (2003) Legislation of Ukraine. Verkhovna Rada of Ukraine.
Auvailable at: http://zakon.rada.gov.ua/laws/show/858-15.
On the decision of the National Security and Defense Council of Ukraine of March 23, 2021 "On chal-
lenges and threats to national security of Ukraine in the environmental sphere and priority measures
to neutralize them": Decree of the President of Ukraine of March 23, 2021 N2 111/2021. Legislation Of
Ukraine. Verkhovna Rada of Ukraine. Available at: http://zakon.rada.gov.ua/laws/card/111/2021.

EKOHOMIKA I1PHP OJOKOPUCTYBAHHSA TA OXOP OHY HABKOAMIIIHLOI'O CEPE/ZOBHILIA



40 [NIPOBAEMH CUCTEMHOI'O TTIAXOAY B EKOHOMILII

JAEMOI'PADISA, EKOHOMIKA TTPALIL,
COLIA AbHA EKOHOMIKA ITIOAITHUKA

YOK 330.564.2
DOI: https://doi.org/10.32782/2520-2200/2021-5-7

Yepkacos A.B.

[LOKTOP €KOHOMIYHUX HayK,

npodecop kadpeapn eKoOHOMiIKM Ta BiBHEC-TEXHOMNOTIN
HauioHanbHOro aBiauUiiHOro yHiBepcuteTty

AunTtoHoBa P.A.
CTyAeHTKa
HauioHanbHOro aBiauiiHoro yHisepcuteTty

Cherkasov Andrii, Antonova Rehina
National Aviation University

AOCNIAXXEHHA ANOEPEHLIALII 4OXO0AIB HACEJIEHHA
Y KPAIHAX €BPOMNW B MEPIOA, TMOBANI3ALLI

STUDY OF DIFFERENTIATION OF POPULATION INCOME
IN EUROPEAN COUNTRIES DURING GLOBALIZATION

CraTTio NpUCBAYEHO OAHINM i3 HAMBINbLW rOCTPMX CoLianbHO-EKOHOMIYHUX NpobnemM cycninbcTea —
andpepeHuiauii noxoniB HaceneHHA. ABTOPW AOCHIIKYOTb HEPIBHICTb PO3MoAiny AOXOAIB HAaceneHHA
y KpaiHax €Bponu B enoxy rnob6anisauii. BoHn nopyuwyoTs npobnemy ekoHOMIYHOI AndbepeHLuiadii,
OUIHIOIOTb CTYMiHb KOHBEPreHLuii Mixk kpaiHamun 3axigHoi i CxigHoi EBpony NPOTAroM OCTaHHIX POKIB.
lMpoBeneHo aHani3 poswapoBaHOCTi 3a NokasHnkamu BBl Ha aywy HaceneHHA, cniBBigHoweHHA 20:20
(kBiHTMNBbHMI KoediuieHT), iHaekcy [KMHI, NOPIBHIOTbCA MOKA3HMKM HEPIBHOCTI BCepeaviHi Ta Mix
KpaiHamu. [lnAa cnpaBeannBOCTi NOPIBHAHHA BUKOHAHO Y PO3pi3i ABOX rpyn: BENvKi KpaiHu 3 HaceneH-
HAM, Wo nepesuulye 1,5 MnH oci6, Ta KpaiHW, HaceneHHA AKMX MeHLwe 3a 1,5 MnH oci6. ABTopu pobnATb
BMCHOBOK MpPO Te, WO, HE3BaXaloun Ha 3pOCTaHHA AMCNPONOPLUIN y Aoxoaax, 3anuwaTtucA HanMeHLU
HepiBHMM perioHoM cBiTy EBponi fonomarae nonitMka ypAgis, 3acHOBaHa Ha Nepepo3noaini AoxXoais
yepes noaaTku i TpaHcdepTn.

KniouoBi cnoBa: noxia, HepiBHiCTb po3nogainy ngoxogais, Espona, ctpatudikauia, BBl Ha aywy Hace-
NEHHA, KBIHTUNbHUIN KoedilieHT, koedilieHT [KuHi.

CraTbA noceAlleHa OOHOW U3 caMblX OCTPbIX COUManbHO-3KOHOMUYECKMX npobnem obuiectsa —
anddepeHumnaumm [OXoA0B HaceneHua. ABTOPbI UCCMeayOT HEPAaBEHCTBO pacnpeaeneHna AOX040B B
cTpaHax EBponbl B anoxy rmo6anusaunn. OHM nogHuMatoT npobnemy akoHoMuyeckon anddepeHuma-
LMW, OLLEHMBAIOT CTEMNEHb KOHBEPreHUMN Mexay cTpaHamu 3anagHon n BoctouHol EBponbl B TeueHne
nocneaHux net. [lpoBoanTcA aHann3 paccnoeHna no nokasatenam BBl Ha aywy HaceneHuA, cOOTHO-
weHunA 20:20 (KBUHTUNbHBIN KO3 UUNEHT), MHAEKCA [>KNHKN, CpaBHMBAIOTCA Noka3aTeny HepaBeHCTBa
BHYTPMW 1 Mexkay cTpaHamu. [InA cnpaBeanvBOCTY CpaBHEHWE BbINMOMHEHO B pa3pese ABYX rpynn: 60nb-
LIMe CTpaHbl C HaceneHnem, npesbiwamwmm 1,5 MNH YyenoBek, 1 CTpaHbl, HaceneHne KOTOPbIX MeHbLLEe
1,5 MnH yenoBek. ABTOpbl AenatT BbIBOA O TOM, YTO, HECMOTPA Ha POCT ANCMPONOPLUMA B AOXOAaX,
ocTaBaTbCA HaUMeHee HepaBHbIM permoHoM Mupa EBpone nomoraeT nonutMka nNnpaBUTENBLCTB, OCHO-
BaHHaA Ha nepepacnpeaeneHnn 4OXOA0B Yeped Hanoru n TpaHcdepTol.

KnioueBble cnoBa: 40X0A4, HEPaBEHCTBO pacnpeaeneHna aoxonos, EBpona, ctpatuduvkauna, BBl Ha
AyLWY HaceneHusa, KBUHTUINbHbIN KO3 dnumeHT, koaddnumeHT xknHn.

The article is devoted to one of the most acute socio-economic problems of society — the differ-
entiation of incomes. This phenomenon usually causes further inequality of access to basic public
goods (quality health care, education, comfortable housing) and resources (financial, infrastructural,
information, etc.). But at the same time, income inequality itself is a consequence of other types and
manifestations of inequality. One of the seventeen sustainable development goals adopted by UN in
2015 is dedicated to overcoming inequality. The authors study the inequality of income distribution in
European countries during globalization. They raise the issue of economic differentiation, assess the
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degree of convergence between the countries of Western and Eastern Europe in recent years. It is
noted that differences exist not only between West and East, but also within subregions. Differentiation
between member states and non-EU countries is particularly noticeable. The analysis of stratification of
Europe on three indicators is carried out: GDP per capita, ratio 20:20 (quintile coefficient), Gini index.
These inequalities are compared within and between countries. To be fair, the comparison is made in
terms of two groups: large countries with a population of more than 1.5 million people, and countries
with a population of less than 1.5 million people. The gap between the wealthy countries of Western
Europe and the countries of Eastern Europe, whose residents are accustomed to receiving much lower
incomes, stands out. The average national income of the adult population in non-EU European coun-
tries is only 34% of the European average. The countries with the lowest degree of inequality include the
Czech Republic, Slovakia and Iceland. An analysis of inequality among European countries is needed to
determine the best way to overcome income differentiation at the regional level. The authors conclude
that, despite the gradual increase in income disparities, government policies based on the redistribution

of income through taxes and transfers help Europe to remain the least unequal region of the world.
Key words: income, inequality of income distribution, Europe, stratification, GDP per capita, quintile

coefficient, Gini coefficient.

MocraHoBka npo6nemwu. TepuTtopianbHi anc-
nponopuii B PO3MilleHHI NPOAYKTUBHUX CUM i
HEepPiBHOMIPHICTb couianbHO-EKOHOMIYHOIo pPo3-
BUTKY — MPUPOAHI O3HaKMW, XapaKTepHi AK AnA
OKpEeMMX KpaiH i perioHis, Tak i AnA cBiTOBOI roc-
nopapcbkoi cuctemu y dinomy. CnoyaTky BUHUK-
HYBLIM B CuUMy BiAMIHHOCTeN y reorpacdiyHomy
MOMOXEHHI, MPUPOAHMX | KNiIMaTUYHUX YMOBaX,
i3 NMNMHOM Yacy perioHanbHi Aucnponopuii 3aro-
cTpuUnmcAa B pe3ynbTaTi iCTOPUYHNX, EKOHOMIYHNX
Ta COUIOKYNbTYPHMX OCOBNMNBOCTEN PO3BUTKY
Tiei um iHWoOi Aep>xxaBu abo perioHy. Y cy4dacHy
ernoxy npobnemm HepiBHOMIPHOCTI PO3BUTKY Ha
piBHI KpaiH, perioHanbHOMY i rno6anbHOMY piB-
HAX HabyBaloTb ocobnueoi roctpoTu. LliHa BiacTa-
nocTi, BUTpaATU ANA TUX, XTO HE BCTUT BNUCATUCA B
HOBY CMCTEMY CBITOBOIO rocrnoaapcTsa, Aka gop-
MYy€eTbCA Mia BNnvMBoM rrno6anisauii, NOpiBHAHO 3
MWHYNMM 3pocTailoTb y 6arato pasiB. EBponeli-
CbKWUI PErioH € LikaBUM AnA AocnimKeHHA ande-
peHuiauii foXoaiB HaCeneHHsA, OCKiNbKM BKMOYae
y cebe kpaiHu — 3acHoBHULUI EC, KpaiHu, Wo npu-
eaHanuncAa go €C y pi3Hi MOMEHTU Yacy, a TakoxX
KpaiHu, Wwo He BXoAATb Ao cknaay Coto3y. AHania
HepiBHOCTI AoxoniB cepen KpaiH €Bponn Heob-
XiOHUIM AK ANA BU3HAYeHHA HanpPAMY NOAOMaHHA
HaABHOI AudbepeHUiauii noxonie Ha piBHI €EBpo-
NercbKOro pPeriony, Tak i AnA pPo3yMiHHA YNHHU-
KiB, WO AgonomarailoTb €Bponi 3anuwaTtnucAa Ham-
MEHLL HEPIBHMM i3 PEerioHiB CBITY.

AHani3 ocrtaHHiX pocnimxkeHb i ny6nikadin.
EkoHoMiyHa andpepeHuiauia i noB'A3aHi 3 Helo
coujianbHi Npo6rnemMn WMPOKO O06roBOPIOTLCA B
€BPOMENCbKIN HayKOBIl NiTepaTypi i nyéniunctnui.
Lle nutaHHA pocnigxyBanu y cBoix poboTax Taki
3aKOPAOHHI Ta BiTYM3HAHI BYeHi, Ak O. JlopeHu,
T. NiketTi, C. KyaHeub, M. Bebep, K. Mapkc,
A. CwiT, B. MapetTto, b. Minanosuy, . CopokiH,
E. JliaHoea, J1. KoctunboBa, O. EBTyLIEHKO,
H. KpaBuyk, . Miopaanb, H. Xonog, I. Weeup,
. ®anpbo Ta iH. [luTaHHAMK HepiBHOCTI y EBponi

JEMOI'PADIA, EKOHOMIKA ITPALIL, COLIA AbHA EKOHOMIKA ITIOAITHMKA

3anmatotbca C. Qinaypo, I. Qiwep [1], T. bnan-
wet, M. MopraH, T. Hid [2].

Metolo pocnigpkeHHA € nornubneHHA poasy-
MIHHA Cy4acHOro cTaHy AudpepeHuiauii goxoais
HaceneHHA B €Bponi, MOpPIBHAHHA 3axigHO- Ta
CXiAHOEBPOMEWNCbKNX KpaiH, BW3HA4YeHHA €BpPO-
Nercbkoro MexaHisamy 60poTbbu 3 HepIBHICTIO
noxoais y nepioa rno6anizadii.

Buknap ocHoBHOro marepiany AOCRiAYKEHHA.
CyyacHe po3yMiHHA 36anaHCcOBaHOrO i UificHOro
po3BUTKY nepenbayae B3aeMHYy 3YMOBIEHICTb
MNOro couianbHMX i EKOHOMIYHMX NapameTpiB. Taka
KOHLenuiA noknaaeHa B OCHOBY AOMNOBiAeN, nNpu-
CBAYEHNX PO3BUTKY NIOACBKOro MoTeHuiany, AKi
Bke 15 pokiB BuxonAatb nia erinoto OOH. Poanan
OOHI€l 3 (PyHKUIN cycninbHOro BiATBOPEHHA, WO
[EeTepPMiHYIOTb TOM 4K iHWWIA NapameTp, i3 BMCO-
KOIO 4YacTKOK MMOBIPHOCTI YMHUTb HeraTMBHUN
BMMWB Ha iHWI napamMeTpu. ¥ NpakTUYHOMY MMaHi
ue o3Hayae HeoOXioHICTb MOCTIMHOrO MNOWYyKy
6anaHcy Mi>k EKOHOMIYHO e(PEeKTUBHICTIO i coLi-
anbHOW CrpaBedNIMBICTIO, afXke A0 OJAHAaKOBO
HeraTMBHOroO pe3ynbTaTy B EKOHOMIli MOXYTb
NpU3BECTU AiaMeTpanbHO MPOTUMNEXHI couianbHi
npuuynHN. AK NOBHA PIBHICTb, TaK i KpanHA coui-
anbHa nonApu3aLia ranbMyloTh Nporpec, no3bas-
NAKYN rPOMaAH CTUMYIIB A0 eheKTMBHOT EKOHO-
MiYHOI AiANbHOCTI. He3HayHa HepiBHICTb, ckopile
3a BCe, HE CTaHe MPUYMHOKO coujianbHUX XBUIIO-
BaHb i PM3NKOM yTpaTu CTINKOCTI couianbHO-eKo-
HOMiYHOro 6anaHcy B KpaiHi, 6inble Toro, BoHa
MO>Ke HaBiTb CTBOPIOBATM NO3UTUBHI CTUMYNW ANA
perioHiB, BiacTanux BiA iHTEHcUiKaLIT EKOHOMIY-
HOI aKTMBHOCTI, NOB'A3aHOI 3 NikBiAaLLiel0 HEPIBHO-
CTi 3a poxonamum.

lNoponaHHIO HeEpPIBHOCTI NMpucBAYEHa OAHA i3
CiMHaAUATW Uinen cTanoro po3BUTKY, NMPUAHATUX
ycima gepykaBamu — uneHamu OOH y 2015 p. Ha
Cawmiti OOH i3 nuTaHb cTanoro po3BuTky. 3a MeTy
noctaesneHo o 2030 p. nocTynoBo gocArath Ta
niaTpMMyBaTU 3POCTaHHA OOXOAIB HanbiaHiwmnx
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40% HaceneHHA 3i WBWAKICTIO, BULLOIO 3a cepea-
Hil NOKa3HWK Mo KpaiHi [3], cnpuATK couianbHoOMY,
€KOHOMIYHOMY Ta MONIITUYHOMY BKITIOHEHHIO BCiX
He3anexHo BiA BiKy, cTaTi, iHBanmiAHOCTi, pacw,
€THIYHOI NPUHANEXHOCTI, MOXOMKEHHA, penirii 4n
€KOHOMIYHOrO 4 iHLWOro cTaTycy TOWO.

I3 1980 p. €EBpona nepexwuna HU3Ky Kapau-
HanbHUX 3MiH, BKIO4YalouMm pPo3dhopMyBaHHA
KONMULWHbOI couianiCTU4HOT Aep)kaBM Ha CXOAi
€sponu i nopanblue 3MiLHEHHA EBPOMNENCbKOro
€KOHOMIYHOro i BanTHOrO COK3y MO BCbOMY
KOHTUHeHTy. HewopasHo, o naHaemii COVID-
19, Benuka peuecia 2008-2009 pp. 6yna Halicep-
MnosHiwot npobnemoto anAa €sponun. Jo ceiTo-
BOi (piHaHcoBOi kKpn3n 2008-2009 pp. HeEpPIBHICTb
poxopiB y 6inbwocTi kpaiH €Bponu 3pocTana.
3aranom anA HaceneHHAa E€C Benuka peuecia
6yna He Tak MOMITHa, AK ANA >XUTENIB iHWMX
KpaiH, 3aBAAKN NPOrpecnuBHOMY ONnoAaTKyBaHHIO
i BUCOKMM BuNnatam gonomoru no 6e3pobitTio.
OpHak kpu3a npu3Bena A0 3pPOCTaHHA CcoOUi-
anbHOro po3lwapyBaHHA BCepeanHi BCiX KpaiH
€sponwu, a Hanbinble — B IcnaHii, [peuii, Ipnaxaii,
ITanii Ta MopTyranii.

PosrnaHemo, Ak po3BuBanacA BigHOCHAa KOH-
BepreHuia mixk CxiaHoto i 3axiaHoto €Bpornoto 3a
uen yac. Y 2019 p. xwuteni CxigHoi €EBponu 3apo-
6nAann 65% BiA po3mipy cepeaHbOro HauioHanb-
Horo goxony Ha popocnoro y €sponi. Lle nomit-
HUA nNporpec MOPIBHAHO 3 pPIBHEM CepeaVHU
1990-x pokiB, ane Bce e nuue Ha 8% BuLle 3a
nokasHuk couianictnyHnx 1980-x pokis [4, c. 1].

Po36ixkHOCTi iCHYIOTb He Tinbkn Mk Cxonom i
3axonom. HaABHa TakoxXX Benvka pisHnUA y A0XO-
[ax ycepenyvHi umx cybperioHis. Toai AK OCHOBHI
kpaiHn CxigHoi €Bponu (nepxasun — uneHn €C)
MaloTb CEpPeaHill HauioHanbHWUIM [oxia [opoc-
I0ro HacerneHHsd, Wo ctaHoBuTb 71% BiA cepea-
Hboro no €sponi, cxigHoeBponenui Ha nepude-
pii (kpaiHn, wo He BxoaAaTb y EC) 3apobnAaoTb y
cepeaoHbomy 34% Bia cepeAHbOro nokasHmka no
€sponi[4, c. 2]. La yacTnHa €EBponu Hancnabkiwa
cepen 6inbw 6GaraTux 3axiAHOEBPOMNENCbKUX
KpaiH, ToMy KpaiHu 3axigHoi EBponu Ta eBponen-
CbKi KpaiHu, wo BxonATb y €C, Taki npueabnusi
AnA TpyooBux MirpaHTiB. Hanpwuknaa, nepe-
BakHa 6inbwictb (80%) ycix TpynoBux mirpaH-
TiB 3 YKpaiHu wykaTb poboTy B KpaiHax €C
[5, c. 259].

MicnAa 3HayHoro 3poctaHHA y 1990-Ti poku
HEPIBHICTb M)XK BEPXHIM i HV>KHIM PiBHAMWU €BPO-
nencbkoro po3noginy 3a aoxogamu cTabinisy-
BanacA y 2000-x pokax, a NoTiM AeLlo CKOpPOTu-
nacAa nicnAa Benwukoi peuecii. YacTka noxogais, wWwo
HanexaTb Hambaratwum 10% HaceneHHsa, nicnA
Kpun3u konueanaca 6nusbko 35%, Toai AK YyacTka
poxopis HambigHiwmnx 50% HaceneHHA xouva i
Mana TeHAEHLilo A0 3pOCTaHHA, arne BCe OAHO He
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3Morna noBepHyTncAa Ao piBHA 1980-x pokis, neab
pocAarHyewn 19% y 2019 p. NomiTHI 3MiHK y nepioa
1980-1990 pp. 6ynn nepeBaxxHO 3yMOBIEHI ANHa-
MIKOI Yy CXIiZHi YyacTuHi €EBponu nicnA posnany
CxipHoro 6noky. Ao 2019 p. Hemae ABHUX O3HaK
KOHBEpPreHLjii Mi>k BEPXHbOI i HWXKHbOK YacTu-
Hamu po3nogainy Ha Cxopai abo Ha 3axoai.

WIL (World Inequality Lab —JTabopaTopia cBiTo-
BOI HEPIBHOCTI) onpunioaHMNa BeNMKe OHOBIEHHA
rnobanbHMX AaHUX NPO HepiBHiCTb AnA 173 kpaiH
CBiTY, WO cTaHOBNATb 97% HaceneHHA CBIiTy Ta
7,5 mnpa oci6. Ony6nikoBaHi AaHi oaloTb 3Mory
BiICTEXKYBATWN HEPIBHICTb Ta BigHICTb y Yaci, Kpa-
iHax Ta perioHax. Ui pesynbtaty 6asytoTbcA Ha
MeTOAOMOrii po3noainy HauioHanbHUX paxyHKiB,
po3pobneHin BcecsiTHbolO nabopaTtopieto Hepis-
HOCTI Ta ii Mi>KHapOAHOIO MepexXelo AOCNIAHUKIB
y cniBnpaui 3 OpraHisauieto O6’egHaHnx Hauin.
Ony6nikoBaHi AaHi ceigyatbh Npo Te, wWo €Bpona
€ HaWMeHLW HepiBHMM 3 YyCiX perioHiB, Tam TOMN
-10% HanbaraTworo HaceneHHA oTpumytoTb 35%
poxoay y 2019 p. Hanpvknag, B Asii Len nokasHuk
ctaHoBUTb 49%, y INMatuHcbkin Amepuui — 54%,
Ha CepenHbomy Cxoai — 56%, y CLUA — 45% [6].
Lle 6arato B YoMy MOXHa MOACHUTW €BPOMEN-
CbKUMW [OEeP>KaBHMMUW iHBECTULIAMM B OCBITY Ta
OXOpPOHY 3a0poB'A (TO6TO MoniTMKO nonepe-
[HbOrO po3noainy), Aki hiHaHCYTbCA 3@ PaxyHOK
crnpaBeanvBoi cymmn nopaTtkiB (MexaHiamu nepe-
posanogainy).

[OnAa ouiHkn andpepeHuiauii noxoais BUKOpUC-
ToBYyeTbcA 6e3niy nokasHukiB. HamBaknueiwmm
arperoBaHMM MOKAa3HWMKOM, WO [Aa€ 3MOry OLi-
HUTW CTYNiHb COLiaNbHO-EKOHOMIYHOI AndepeHLi-
auii kpaiH i perioHiB, € BarnoBuUi BHYTPILLHI Npo-
AYKT Ha AyLlly HaceneHHA. Ak BiooMo, YuM BMLLUM
€ 3HauyeHHA BBI1 kpaiHn, Tum 6araTtwoto, nporpe-
CUBHILIOIO | po3BUHeHIWoOolo ii BBaxatoTb. OnHak
TaKo>K BapTu 3BepTaTy yBary i Ha cTpykTypy BBI1.
Hanpwuknagn, y po3BuHeHux kpaiHax Bia 10% no
35% BBI1 npunanae Ha undpoBy EKOHOMIKY, BOA-
Ho4yac y KpaiHax, WO pO3BMBalOTbCA, LA ranysb
3arimae Bia 2% no 19% BBI1 [7, c. 114].

CryniHb andpepeHuiadii 3a UMM MOKA3HUKOM
MiXK KpaiHaMmy EBPONM HWXKYUIA, aHi>K MiX perio-
Hamw. BBl Ha aywy HaceneHHA y bonrapii y wicTtb
pasiB HWx4Min 3a nokasHuk Haxii, BBl Ha aoywy
HaceneHHA y OpaHuii y 2,5 pa3n nepesuiuye BBI
Monbuwi. CepeaHbOEBPONENCHKNIN NOKA3HMK NpPO-
TATOM YCbOIo Yacy NocTynoBo 3pocTaB i 32013 oo
2019 p. 36inbwwuBcA Ha 19,6%. Noka3Hnk BBB Ha
Ayuwy HaceneHHA Benuko6pwutanii BnaB Ha 13%
nicna ii Buxoay 3 €C.

PoarnAHemo pisHuUl0 MiXk 3HayeHHAMU BBI1
Ha AylWYy HaceneHHA y po3pi3i ABOX rpyn KpaiH:
BENWKi KpaiHW 3 HacereHHAM, WO MNepeBULLYE
1,5 MnH >uTteniB (puc. 1), i kpaiHM 3 HaceneHHAM
MeHLwWwnm 3a 1,5 mnH ocib (puc. 2).
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BBI1 Ha aywy HaceneHHA

60000

50000

o 40000

2 30000

© 20000

10000
O 172013 [ 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020
= Hiveuunra 34860 | 36150 | 37050 | 38070 | 39530 | 40620 | 41800 | 40490
= BenukoBpuTaHis| 32700 | 35780 | 40620 | 37080 | 35730 | 36440 | 37830 | 32773
= lWBeLis 46020 | 45260 | 46480 | 46990 | 47730 | 46260 | 46390 | 45910
= Hinepranan 39300 | 39820 | 40730 | 41590 | 43090 | 44920 | 46880 | 45870
= Monbla 10190 | 10630 | 11190 | 11110 | 12170 | 12960 | 13900 | 13650
Yexis 15170 | 15000 | 16080 | 16790 | 18330 | 19850 | 21140 | 20120
= PymyHis 7190 | 7570 | 8080 | 8630 | 9580 | 10500 | 11520 | 11330

Puc. 1. BBIN1 Ha aywy HaceneHHA y KpaiHax i3 HaceneHHAM, Wo nepesuye 1,5 MnH ocib,
y nepioa 2013-2020 pp.

LDbicepeno: nobyodogaHo agTopamu 3a daHumu [8]

BBI1 Ha aywy HaceneHHA
120000
100000
o 80000
2 60000
© 40000
20000 -
0 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019 | 2020
m [liokcemOypr| 90030 | 92760 | 95090 | 96230 | 97440 | 99150 (100890 (101760
= YopHoropia | 5410 | 5560 | 5870 | 6350 | 6910 | 7490 | 7960 | 6740
® ManbTa 18650 | 20120 | 22450 | 23190 | 25530 | 26750 | 27830 | 25310
m EcToHig 14320 | 15240 | 15710 | 16530 | 18120 | 19570 | 20930 | 20190
® [cnaHpin 37470 | 41150 | 47750 | 56070 | 63830 | 63070 | 61570 | 51910
Kinp 20880 | 20450 | 21100 | 22230 | 23550 | 24840 | 26090 | 24160

Puc. 2. BBIN Ha aywy HaceneHHA y KpaiHax i3 HaceneHHAM Ao 1,5 mnH oci6, y nepioa 2013-2020 pp.

LDbiceperno: nobyoogaHo agTopamu 3a 0aHumMmu [8]

Heo36poeHM OKOM NOMITHA Pi3HMLA MiXK BinblLu
6aratmmun kpaiHamun 3axigHoi €Bponun (HimeuunHa,
UWeeuia, HinepnaHam) Ta cxigHOEBPOMENCbKUMMN
KpaiHamu 3 Hx4umn goxogamu (Monbia, PymyHis).

Y rpyni kpaiH i3 HaceneHHAM o 1,5 MnH ocib
ocobnueo BuAainAeTbca Jllokcembypr — kpaiHa 3
HEYNCNEHHUM HaceneHHAM (626 Tuc xutenis) i
ny>xe Bucokmm BBl Ha aywy HaceneHHs (manxe
102 Tnc eBpo y 2020 p.), 6narononyyya Akoi 6a3y-
€TbCA Ha TOMY, L0 BOHAa € EBpONericbkolo odLiop-
HOO 30HOI0. LA KpaiHa perynApHo 3arimMae nepui
MicuA y cnuckax HarmbaraTwmnx KpaiH CBiTy.

JEMOI'PADIA, EKOHOMIKA ITPALIL, COLIA AbHA EKOHOMIKA ITIOAITHMKA

HacTynHMM MeToaoOM OUiHKM €KOHOMIYHOI
cTpaTudikalii HaceneHHA € KBIHTUNbHUIM Koedii-
€HT, abo cnieeigHoweHHA 20:20 (20/20). Ue cnis-
BiLHOLWIEHHA CepeaHboro A0oXo4y, OTPUMaHOro
20% HaceneHHA 3 HaNBULLMM OOXOAOM (BEPXHIN
KBIHTWMb), A0 Aoxoay, wo otpumyioTb 20% Hace-
NEHHA 3 HAMHMXKXYMUM AOXOAOM (HUXKHIN KBIHTUIb).
Mio noxonom cnig po3ymiTh ekBiBaneHTHUIA HaAB-
HUM poXia. Llel nokas3HuK Kpawe AEeMOHCTPYE
(PaKTWYHY HaABHY HEPIBHICTb, OCKINbKW He [ae
3morn cepegHim 60% HaceneHHA CTaTUCTUYHO
NpUXoBYyBaTN BUpaXKeHy cTpaTudikaLito 4oXoaiB.
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TakoxX Le cniBBiAHOLWEHHA BUKOPWUCTOBYETLCA Y
3BiTax Npo noacbkunii po3sutok NMPOOH.

MpoTtArom pocnimKyBaHUX CEMW POKIB 3Ha-
YeHHA cepeaHbOEBPOMNENCHKOro KBIHTUIBHOIO
koedpilieHTa NocTinHO nepebyBano y MPOMiXKKY
5-5,2. Lle o3Hauae, Wo B cepeaHbomy no EBponi
HanbaraTwi 20% HaceneHHA EBponu oTpMMyBanu
noxia, y n'aTe pasiB Buwmnin 3a goxia 20% Hanbia-
HiLWOro HaceneHHs. |3 HaABHMX AaHNX MOXXHa 3po-
6UTN BUCHOBOK, LLO HANMEHLLNI PO3PUB MiXK Hail-
6araTwoto i HanbioHIWOW YacTUHaMN HacerneHHsA
y Takmx kpaiHax, Ak benbria, Yexia, Hinepnaxnan,
Hopseria, IcnaHaia, CnoseHia, CnoeayynHa, QiH-
nanpia, Weeuia (cniBBigHOWeEHHA 6nM3bko 3-4).
Hanbinbwmnn > po3pmB y Aoxopdax cnocrepira-
eTbcA y bonrapii, TypeuunHi, HopHoropii, Cepbii,
InTBi, An6aHii, PymyHii Towo (cniBBigHOWEHHA Y
nianazoHi 6-11). To6To 3HOBY > CxigHa 4acTuHa
€Bponn [OeMOHCTPYE Tipwi NOKa3HWKW, OAHakK
y OeAKUX KpaiHax MoMiTHa MO3MTMBHA TEeHAEeH-
uia (HopHoropia, XopeaTia). 3a gaHumm 2019 p.,
HaMMEHLUNIN PO3pPUB Yy AoxXoAdax nokasanu Yexin
i CnoBayymHa — Tam HarbaraTwi 20% HaceneHHaA
otpumann y 3,34 pa3n Ginblwe AOXOAIB, aHiXX Hai-
6iaHiwi 20%.

Ha puc. 3 i 4 HaBeoeHO AMHaMIiKy 3Ha4YeHHA
KBIHTUINbHOIrO KOeiUieHTy ANnA ABOX rpyn KpaiH.

Y rpyni Benukux kpaiH i3 HaceneHHAM noHan
1,5 MnH oci6 NomiTHe 3pOCTaHHA HEpPIBHOCTI Y
Benunko6pwuTtaHii, wo, BiporigHo, noB’A3aHO 3 ii
BMxoaom 3i cknaay €C.
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Y rpyni HeBeNUKMX KpaiH NOMITHa NO3UTUBHA
AnHamika YopHoropii, Aka 3 2013 no 2019 p. cko-
poTMna 3HayeHHA KBIHTUNBHOro KoedilieHTa
GinbLue Hixx Ha 20%.

OcTaHHIM MW PO3rNAHYNN HaMMONYNAPHILLINA
i3 MOKa3HMKIB EKOHOMIYHOI HEPIBHOCTI — koediui-
eHT [kmHi (abo 1roro BinCoTkOBe BifobpaXkeHHA —
inoekc [kumHi). Lle cTtaTUCTUYHMIA NOKA3HUK CTy-
neHAa poswapyBaHHA cycninbcTBa. KoediuieHT
[DKVHI MOXKHa BU3HAUYNTU AK MaKPOEKOHOMIYHWI
NOKasHMK, WO XapaKkTepuaye andepeHuiauito
rPOLLOBMX AOXOAIB HaceneHHA y BUIMALI CTyneHA
BiAXVMNEHHA (haKTMYHOro po3noiny AOXOAiB BiA
abConTHO PIBHOIO iX PO3NoAiny MiX >XUTenAamu
KpaiHn. KoediuieHT ctaHoBUTUME 0 3a aBCONIOTHO
PiBHOMIpPHOrO po3noainy AoXoAiB i, HaBnaku, 1—3a
LiNKOBUTOT HEpPIBHOCTI. Y1M Ginblu HepiBHOMIPHO
Y KpaiHi po3noainatoTbecA A0X0oAu, TUM 6nvkye a0
1 6yne 3HayeHHA koediuieHTa [kumHi.

Y cepenHbomMy no €eponi iHAekc knHi NnpoTA-
rom gocnigpkyBaHoro nepiogy 6yB AOCUTb CTanvm
(30,5-31%) i B 2019 p. ctaHoBmB 30,7%. Cepen
YYEHNX-EKOHOMICTIB iCHYE AyMKa, WO 3Ha4YeHHA
koediuieHTa IokmHi HMx4e 0,25 (25%) moxke cTpu-
MyBaTW E€KOHOMiYHe 3pOCTaHHA KpaiHW, a 3Ha-
yeHHA Buwe 3a 0,35-0,4 (35-40%) BXe mouymHae
1Oro ranbmyBaTu.

HepiBHicTb poxopie y €Bponi 3a iHAEKCOM
[kvHi Hanmbinbw BupaxkeHa y bonrapii (40% vy
2020 p.) Ta TypeuuuHi (41,7% y 2019 p.). Takox
[ewo nepeBUlLyOTb  CepeaHbOEBPONENCHKNN
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y nepioa 2013-2020 pp.

LDbicepeno: nobyodosaHo agTopamu 3a daHumu [9]
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NOKa3HMK HEepPIBHOCTI Taki kpaiHu, Ak HimeuunHa
(34,4% y 2020 p.), M'peuia (31,1% y 2020 p.), Icna-
HiA (32,1% y 2020 p.), Itania (32,8% y 2019 p.),
Natsia (35,2% y 2019 p.), l'lutea (35,1% y 2020 p.),
PymyHia (33,8% y 2020 p.), HopHoropisa (34,1% y
2019 p.), AnbaHis (34,3% y 2019 p.), Cepbisa (33,3%
y 2019 p.).

45

HalHmxuunin cTyniHb HEPIBHOCTI 3a 3HAYEHHAM
iHoekcy xunHi y €Bponi nputamaHHmii Yexii (24%
y 2019 p.), CnoseHii (23,5% y 2020 p.), CnoBau-
4uHi (20,9% y 2020 p.), lcnanaii (23,2% y 2018 p.)
(puc. b, 6).

Cnin 3a3HaunTK, WO HaBeAEHI BULLE AaHi BiOo-
6pakaloTb BenunumHy koediuieHTa [kuHi nicna
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Puc. 4. HepiBHicTb po3noainy aoxoais y KpaiHax €EBponu 3 HacenieHHAM noHaa 1,5 MnH oci6
y nepioa 2013-2020 pp.

LDbicepeno: nobyodosaHo agTopamu 3a daHumu [9]
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nepepo3noainy 3a AONOMOrot noaaTtkis i TpaHc-
epTiB. Taka noniTuka ypAdiB Aae 3Mory cyT-
TEBO CKOPOTUTWU HepiBHICTb. Hanbinblui pMHKOBI
[OXO0AM, WO CNOCTepiratoTbCA Y CKaHANHABCbKUX
KpaiHax, HimeuyunHi um O@paHuii, ogHovacHoO
nepebyBaloTb y BEpPXHi 4YacTUHI po3noainy 3a
poxopgamn €Bponu Ta nignAraloTb OinblioMy
BiAHOCHOMY CKOPOYEHHIO Yepe3 BMKOPUCTaAHHA
NPOrpecuBHMX MoaaTkoBux cuctem. | HaBnakw,
BWCOKiI AOXOAN B KpaiHax, WO He BXOAATb A0
yucna HambinbWwMx YacTOK AOXOAIB y po3noaini
€Bponu, NigNnopAAKOBYIOTbCA MEHLU MPOrpecuB-
Hil cpickanbHil cuctemi. TakMm YNHOM, Nepepos-
noain, Wo aie y kpaiHax EBpPONenricbKOro perioHy
3 6iNbl BUCOKMMMK JOXOAAaMW, MOACHIOE 3HAYHY
YaCcTUHY 3aranbHOro CKOPOYEHHA PO3MNoAiny
HaABHOro goxoay B €Bponi nicnA cnnaTtu noaart-
KiB Ta TpaHcdepTiB. CouianbHi TpaHcdepTn 3a
BUHATKOM MEHCIN 3MEHLLUYOTb HEPIBHICTb, BUMI-
pAHYy 3a iHaekcoM [knHi, npnbnunsHo Ha 12%, a
NOeAHAHHA couianbHMX TpaHcgepTiB Ta noaar-
KiB Ha NpuByTOK 3MeHLWye ii Tpoxun Binblue Hix
Ha 20%.

BucHOBKM 3 npoBeAeHOro AOCHIAYKEHHA.
HesBaxkaloum Ha 3pocTaHHA Aucnponopuin vy
poxopax 3 1980-x pokiB, WO 3yMOBMEHO LIBUAKO

3pocTaluMMM AoxodaMu HambaraTwoi 4acTuHU
HaceneHHAa, €Bpona 3anuWaeTbCA HaMMEHLU
HepiBHOMPaBHUM pPerioHoM CBiTy 3aBAAKM BinbLu
pPiBHOMiIpHOMY pO3noainy AoxoAiB Ta nopatko-
BUM i TpaHCEPTHUM cucTemMaM KpaiH perioHy.
€Bponencbki couianbHi Mogeni, 3abes3nevyroun
BiAHOCHO PIBHUI AOCTyN OO AEep>KaBHOi OCBITH,
OXOPOHW 340pOB'A Ta poboTn, BUABUNUCA Binblu
ycniwHnMun, Hixk, Hanpuknag, CLWUA, y BupilweHHi
BMKMNWKiIB, MOB'A33aHMX i3 TEXHOMOFYHUMMK 3Mi-
Hamwu Ta rmo6anisaduieto.

Po3rnAHyBLWN ANHaMiKy OCHOBHMX MNOKa3HUKIB
HepiBHOCTI B KpaiHax €Bponu, MOXXHa NMOMITUTK
noninweHHA noka3HukiB y YopHoropii, Cepbii,
Xopearii i we kinbkox KpaiHax CxigHoi €Bponu
3a BIOHOCHO HE3MIHHUX CepeaHbOEBPONENCbKMX
nokagHukiB. OgHak Hacnigkn naHpemii COVID-
19 MOXyTb CYTTEBO CMOBINbHUTK NPOrpec i Nnocu-
NUTK iCHYOYY HEPIBHICTb AK yCepeanHi KpaiH, Tak
i Mk kpaiHamu. EkoHoMmiuHi edhekTn naHaemii
[aBaTMyTb Npo cebe 3HaTK LLe Kinbka pokiB, i 6e3
TpWBanoro Aep>aBHoOro ¢iHaHCOBOro BTPy4YaHHA
NMOBINbHUI NpPOrpec, AOCATHYTUN Y HeAaBHbOMY
MWHYIOMY, MOXE MOBHICTIO 3HWKHYTW, a WMOro
MicLe NocAAYTb HOBI 3arpo3un couljianbHOT i eKOHO-
MiYHOI cTpaTudikaLii.

Cnncok BUKOPUCTaHUX AXKepen:
1. Filauro S., Fischer G. Income inequality in the EU: General trends and policy implications. 2021.
URL: https://voxeu.org/article/income-inequality-eu-trends-and-policy-implications (naTta 3BepHeHHA:

20.10.2021).

BUITYCK Ne 5(85), 2021



[TIPOBAEMH CUCTEMHOI'O TIAXOAY B EKOHOMILII 47

2.

10.

10.

JEMOI'PADIA, EKOHOMIKA ITPALIL, COLIA AbHA EKOHOMIKA ITIOAITHMKA

Blanchet T., Chancel L., Gethin A. Forty years of inequality in Europe: Evidence from distributional
national accounts. 2019. URL: https://voxeu.org/article/forty-years-inequality-europe (nata 3Bep-
HeHHA: 21.10.2021).

World social report 2020. Inequality in a rapidly changing world. The Department of Economic and
Social Affairs of the United Nations. 2021. P. 196.

Morgan M., Neef T. What's New About Income Inequality in Europe (1980-2019)? World Inequality
Lab. 2020. P. 15. URL: https://wid.world/document/whats-new-about-income-inequality-in-
europe-1980-2019/ (nata 3BepHeHHA: 21.10.2021).

Kolesnyk I., Lutay L., Cherkasov A. Financial aspects of national migration processes. Environmental
Management and Sustainable Economic Development : maTtepiann 2-i MidkHap. HayK. KOHd.,
M. Iiobnana, 29 TpaeHA 2020 p. Jliobnana, 2020. C. 254-260.

Global inequality data — 2020 update. WID.world. 2020. URL: https://wid.world/news-article/2020-
regional-updates/ (nata 3BepHeHHA: 21.10.2021).

Zhavoronkova G., Zhavoronkov V., Kovalenko N. Elements of the digital economy in the world and
Ukraine. International scientific journal «Industry 4.0». 2021. Vol. 3. P. 114-118.

Main GDP aggregates per capita. Eurostat. URL: https://ec.europa.eu/eurostat/databrowser/view/
nama_10_pc/default/table?lang=en (aaTta 3BepHeHHA: 21.10.2021).

Inequality of income distribution. Eurostat. URL: https://ec.europa.eu/eurostat/databrowser/view/
tespm151/default/table?lang=en (naTta 3BepHeHHA: 22.10.2021).

Gini coefficient of equivalised disposable income — EU-SILC survey. Eurostat. URL: https://ec.europa.eu/
eurostat/databrowser/view/tessi190/default/table?lang=en (nata 3BepHeHHA: 22.10.2021).

References:
Filauro S., Fischer G. (2021) Income inequality in the EU: General trends and policy implications. Avail-
ible at: https://voxeu.org/article/income-inequality-eu-trends-and-policy-implications (accessed
20 October 2021).
Blanchet T., Chancel L., Gethin A. (2019) Forty years of inequality in Europe: Evidence from distri-
butional national accounts. URL: https://voxeu.org/article/forty-years-inequality-europe (accessed
21 October 2021).
The Department of Economic and Social Affairs of the United Nations (2021) World social report
2020. /Inequality in a rapidly changing world. P. 196.
Morgan M., Neef T. (2020) What's New About Income Inequality in Europe (1980-2019)? World
Inequality Lab. P.15. Availible at: https://wid.world/document/whats-new-about-income-inequality-
in-europe-1980-2019/ (accessed 21 October 2021).
Kolesnyk I., Lutay L., Cherkasov A. (2020) Financial aspects of national migration processes. Pro-
ceeding of the 2th International Scientific Conference: Environmental Management and Sustain-
able Economic Development (Ljubljana, May 29. 2020.). Ljubljana, pp. 254-260.
Global inequality data — 2020 update. (2020) W/D.world. Availible at: https://wid.world/news-arti-
cle/2020-regional-updates/ (accessed 21 October 2021).
Zhavoronkova G., Zhavoronkov V., Kovalenko N. (2021) Elements of the digital economy in the world
and Ukraine. International scientific journal "Industry 4.0", vol. 3, pp. 114-118.
Main GDP aggregates per capita. Eurostat. Availible at: https://ec.europa.eu/eurostat/databrowser/
view/nama_10_pc/default/table?lang=en (accessed 21 October 2021).
Inequality of income distribution. Eurostat. Availible at: https://ec.europa.eu/eurostat/databrowser/
view/tespm151/default/table?lang=en (accessed 22 October 2021).
Gini coefficient of equivalised disposable income - EU-SILC survey. Eurostat. Availible at:
https://ec.europa.eu/eurostat/databrowser/view/tessi190/default/table?lang=en (accessed 22 Octo-
ber 2021).




48 [NIPOBAEMH CUCTEMHOI'O TTIAXOAY B EKOHOMILII

BYXTA ATEP CbKHI OBAIK, AHA A3 TA AYAUT

YOK 657
DOI: https://doi.org/10.32782/2520-2200/2021-5-8

AnekcaHgpoBa O.€.
marictp
3anopi3bkoro HaLioOHanNbHOro YHiBEPCUTETY

Fpunb B.I.

KaHAMAaT EKOHOMIYHUX HayK,

noueHT kadeapu obniky Ta onogaTkyBaHHA
3anopi3bKoro HaLiOHaNbHOrO YHIBEPCUTETY

Aleksandrova Oksana, Gryn Victoriia
Zaporizhia National University

YOOCKOHAJIEHHA OBNIKY BUTPAT BUPOBHVILITBA
TA ®OPMYBAHHA COBIBAPTOCTI NMPOAYKLUII

IMPROVEMENT OF ACCOUNTING COSTS OF PRODUCTION
AND FORMATION OF COST OF PRODUCTS

CyuyacHe b6i3Hec-cepenoBuLle BUCYBAae HOBi BUMOIM A0 CUCTEM, METOAIB Ta KOHLENUIl ynpaBniHHA
BUPOOHMUTBOM. Y XXOPCTKMX YMOBaxX KOHKYpPEHLIi neployeproBMM 3aBAaHHAM Ha MPOMMUCNOBMX MNia-
nprvemMcTBax € po3pobneHHA Ta BMPOBaM>KEHHA HOBUX CTpaTeriin 3 ynpaBniHHA BUPOBHNYMMN BUTPaA-
Tamu. Iig yac po3pobneHHA HOBUX CTpaTEri ynpaBniHHA BUPOOHNYMMKM BUTPaTaMu NepLLIOYEPrOBUM
3aBAaHHAM € BOOCKOHAaNeHHA MeToAiB knacudikauii Ta obniky BuTpaTt. Y CcTaTTi PO3rNAHYTO CYTHICTb
NMOHATb «BMPOBHMYI BUTpaTW» Ta «kanbKynAuiA cobiBapToCTi NpoayKLUii», knacudikalilo Ta CTPYKTypy
BUPOOHMYMX BUTPAT, CUCTEMU Ta MeToaM 0Bniky BUTpAT i kanbkynAauii cobiBapTocTi npoaykuii. CtaTTio
NPUCBAYEHO PO3POOBMNEHHIO TEOPETUYHUX Ta METOAOMNOriYHMX 3acaz ynpaeniHHA BapTicTio nianpu-
emcTBa. [JocnimpkeHHA FPYHTYETbCA Ha aHani3i pO3yMiHHA MOHATb «BUTPaTU», «BUPOBHUYI BUTPATU»,
«yrnpaBniHHA BUTpaTaMm», @ TaKoXX YAHHWKIB Ta METOAIB BMNBY Ha Lii EKOHOMIYHI KaTeropii.

KniouoBi cnoBa: BuTpatTn, BUTPaT Ha BUPOOHULTBO, NPAMiI BUTpaTW, 3aranbHOBMPOBHUYI BUTPaATH
cobiBapTicTb NpoOAyKLUii, KanbKyntoBaHHA coBiBapTOCTi NPOAYKLIi, BAOCKOHaNeHHA 06niky BUTpar.

CoBpeMeHHble YCNOBUA XO3ANCTBOBaHMA NPeabABNAIOT HOBble TPeOGOBaHWA K cUCTEMaM, MeToAam y
KOHLeNUMAM yrnpaBrneHnA Npon3BoacTBOM. B paspaboTke HOBbIX CTpaTErnii Mo ynpaBneHuto N3aepx-
Kamu Npon3BOACTBa NEPBOOYEPENHON 3aayeil ABMAETCA COBEPLUEHCTBOBaHMe Knaccudukauma pac-
XOOOB N METOAO0B MX ydyeTa. B cTaTbe packpbiTa CyLHOCTb NMOHATMIA «3aTpaTbl HA NPOVM3BOACTBO» U
«tpopmmpoBaHne ce6ecToMMOCTV MPoAyKUMM», PAacCMOTPEHbI Knaccudurkauma U cocTaB M3aep>kek
NPOW3BOACTBA, CMCTEMbI M METoAbl yyeTa 3aTpaT U KanbKynnpoBaHUA ce6ecToMMOCTM MPOoAyKLUMN.
B ocHOBe vccnenoBaHmA NeXNT aHanusa NOHATUI «3aTpaThi», «N30EPXKKN MPON3BOACTBAY, «yNpaBneHne
3aTpaTtamMmm» (hakTOPOB U METOAOB BO3AENCTBUA HA 3TV 9KOHOMUYecKne kaTeropumn. O6bekToM nccne-
[OBaHWA ABMNAETCA NpoLecc ynpaBneHna 3aTpatamMmu NpeanpuATUA, NpeaAMeTOM nccneaoBaHnA — COBO-
KYNHOCTb TEOPETMUYECKNX, METOAMYECKMX N MPAKTUYECKNX MOAXOAO0B K MpoLeccy ynpaBneHuA 3aTpa-
TaM¥ Ha COBPEMEHHOM NpPeanpuATUN.

KnioueBble cnoBa: 3aTpatbl, 3aTpaTbl Ha MPOW3BOACTBO, ce6ECTOMMOCTb MPOAYKLMMW, KamnbKynA-
unA cebecToMMOCTM, COBEPLIEHCTBOBAHNE y4yeTa 3aTpaT, NpAMble 3aTpaTbl, 06LWENPON3BOACTBEHHbIE
3aTparbl.

The growth of competition in the industrial market is accompanied by a constant search for ways to
influence the cost of production in order to reduce production costs. The problem of effective manage-
ment accounting in industrial enterprises of Ukraine acquires special significance at the present stage
of economic development, as during the period of independence the volume of industrial production
has halved. The existing unsatisfactory downward trend can be explained by ineffective management
policies both for the industry as a whole and for the control of cost processes in specific enterprises.
This, in turn, led to a decline in the profitability of the industry. Therefore, the study of the possible for-
mation of new systems of accounting and cost analysis in industrial enterprises of Ukraine in connection
with their further reorientation to international markets is of particular importance. In modern business
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conditions, the need for management in the operational information about the amount of costs incurred
for the production of products is increasing. The main factor in increasing the profitability of economic
activity of enterprises and ensuring their stability in the market environment is to reduce production
costs, which is impossible without creating an effective system of accounting and analysis. The article
reveals the essence of the concept of "production costs" and «production cost formation», considers
the classification and composition of production costs, systems and methods of cost accounting and
costing. The article is devoted to the development of theoretical and methodological principles of enter-
prise cost management. The study is based on the analysis of the concepts of «costs», «production
costs», «cost management», factors and methods of influencing these economic categories. The object
of research is the process of enterprise cost management, the subject of research — a set of theoretical,
methodological and practical approaches to the process of enterprise cost management. The results
of the study are aimed at improving the organization and methods of accounting for production costs.
The implementation of the results of the study will improve the quality of accounting information, and,
consequently, improve the practice of production cost management, bring the method of cost mana-
gement and costing in the enterprise to modern business requirements, international and national
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standards.

Key words: costs, production costs, production costs, costing calculations, improvement of cost

accounting, direct costs, overhead costs.

MoctaHoBka npo6bnemu. Y cy4yacHUX yMO-
BaxX Ha PVMHKY OCHOBHUMW YMHHWKaMWN edeKTuB-
HOro ynpaeniHHA BUPOOHNYUM MNIAMNPUEMCTBOM €
NMOBHOTA, LOCTOBIPHICTb Ta ONepPaTMBHICTb iHop-
Mauii Npo BUTpaTK, Wo popMye BapTiCTb NpoayK-
uii, Aka BuMpobnaeTbcA. Lo iHdopmauito Hapae
cobiBapTiCTb NPOAYKLUIi, WO € LeHTpanbHOW nia-
cuctemotro iHopmaLiiHoT cuctemun Byxrantep-
cbkoro o6niky. PiBeHb eEKOHOMIYHOrO ynpaBniHHA
NiANPUEMCTBOM 3anexuTb Bi NPaBUIbHOI OpraHi-
3auii npouecy BUpoBHMULTBA Ta KanbKynauii, piBHA
BNAMBY OKpPEeMWX MNiapo3A4iniB Ha MiABULLEHHA
ePeKTUBHOCTI BUPOOHMLTBA, PiBHA 0OrpyHTOBA-
HOCTiI MnaHyBaHHA AKICHUX Ta KiNbKiCHUX NMokas-
HVKIB 1 ONTMManbHOro LiHOYTBOPEHHA.

Y BMpoBHMYOMY Mpoueci BapTicTb Marepia-
niB Ta pob0o40i cnnn — e BapTiCTb BUPOOHMLTBA.
HakonuyeHi BuTpatn nignpuemcTBa, NOB'A3aHi 3
BMPOOHMUTBOM Ta peanisauieto npoaykuii (pobit
Ta nocnyr) y rpowosiin dopmi, Ha3mBaloTbcA
BUPOBHNYMMM BUTPATaMMU.

Cob6iBapTicTb NpoayKLuUii — OAWNH i3 NOKa3HWKIB
eheKTMBHOCTI BUPOBHULTBA; LLO HMXKYa cobiBap-
TICTb NpoOAyKUii, TO epeKkTMBHIWLe BUPOBHNLTBO,
YUM MeHLUe BUTPAT, TUM edeKTMBHILLE BUPOOHMN-
uTBO.

MeTolo ynpaBniHHA BuTpaTamy Ta 06nNiky
BUTPAT € CBOEYacHe, NOBHE Ta TOYHE BM3HAYEHHA
akTUYHMX BUTPAT, NOB'A3aHNX i3 BUPOOHULITBOM
Ta NpoJaxem npoaykuii, pobit yn nocnyr.

KoHTponb BUTpaT — HeBia'eMHa cTana yHk-
uia cucteMun ynpaeniHHA nignpnemcTBoM. KoxkHa
KOMMaHiA NMOBMHHA MaTW YiTKO pernamMeHTOBaHy
CUCTEMY BHYTPILLHBOIrO KOHTPOSIO, OCKINbKN Lie €
OCHOBOIO AN1A NPUAHATTA YNPaBiHCbKNX PilleHb.

AHani3 octaHHiX pocnimkeHb i ny6nikadin.
TpyoHoui obniky BMTpaT i KanbkyntoBaHHA cobi-
BapTOCTi NpoAyKuii MNOCTINHO 3HaxoaATbcA Y
LeHTPi AochimkeHb 6araTboxX yyeHuX. IM npu-
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[inAeTbCA 3Ha4yHa yBara B MpauAx eKOHOMICTIB:
®.®. bytuHua, M.I. Yymauenka, C.O. lonosa,
M.C. TMywkapa, B.l. €dimeHka, B.M. JlntBnHa,
t0.A. NMuteuHa, M.P. lyuka, B.B. Conka, 3.B. lN'yuaii-
nioka Ta iH.

Baromuin BHECOK Y PO3BUTOK METOAOMONYHNX
nuTaHb 06nNiKy BMTpaT BMPOBHMUTBaA 3pobunu
3apy6ixHi BueHi: T. CkoyH, P. Bangep Bin, . ®oc-
Tep, ®. NoHTep Ta iH.

MerTolo pocnimkeHHA € TEOpPeTU4YHi Ta MeTo-
[onoriyHi ocobnueocTi 0bniky BUTPaT Ha BUPOO-
HMUTBO, BU3HAYEHHA OCHOBHMX acnekTiB hopmy-
BaHHA cO6iBapTOCTI NpoAyKLii, a TakoXX po3rnag,
nuTaHb 3 YyAOCKOHaneHHA oO6niky BWTpaT Ha
BUPOBHMUTBO.

Buknap ocHoBHOro matepiany AOCHiZf)KEHHA.
Mpouec BUpobHMUTBA € Ay>KE CKagHUM Ta 6ara-
TorpaHHum. BiH Bkntoyae y cebe CyKymnHICTb pis-
HOMaHITHUX TEXHONOrIYHMX onepaLii Ta € O4HUM
3 OCHOBHUX NPOLIECIB rOCNOAAPCHKOT AIANBHOCTI.

Y npoueci BUpPOOHMUTBA BUKOPMCTOBYIOTHCA
NPUPOAHI pecypcu, eHepria, MaTepianu, nanmeo,
eHeprif, TpyLOBi pecypcu, OCHOBHE YCTaTKyBaHHA
TOoLWoO.

Byxrantepcbka 3BiTHICTb MOBWUHHA MOCMIAOBHO
Ta [AOCTOBIpHO Bipo6paxaTtn iHdopmauilo npo
haKTWYHI BUTpPATU Ha BUPOOHULTBO MNPOAYKLIi,
flIka BMKOPMWCTOBYETbCA ANA obuncneHHA dak-
TUYHOI cOBiBapTOCTi OKpPeMMX BUAIB MpoAyKLUii,
a TaKoXX KOHTPOIIO Haj pauioHanbHUM BUKOPUC-
TaHHAM TPYAOBWX, MaTepianbHMX Ta hiHaHCOBMX
pecypcis [1].

OnAa BMNyCcKy KOXHOro npoAaykTy MOTPibGHi
NMeBHI pecypcu, AKi BNNMBalOTb Ha BEMUYUHY
BUXOAY NPOAYKTY.

Bupo6Hunyi BUTpaTh pidHATLCA 3a CKNaaoM, eKo-
HOMIYHMM NPU3HAYEHHAM, 3HAa4EHHAM Yy BUPOOHM-
UTBI Ta peanisauii NPOAyKLii, 3ane>KHO Bia o6cAry
BMpOOHMUTBA TOowo. Le pobutb HeobXioHUM
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é Y

32 EKOHOMIYHUMMU

efnieMeHTamMu

3a cTatTaMu

KanbKynauii

O3Haku knacudikauji 3a UiNnboBMM

BUTpaT Npu3Ha4YeHHAM

3a cnocobom
BKMIOYEHHS

Ao cobiBapTocTi |

3a 4acom

BUHUKHEHHA

Puc. 1. O3Hakm knacudikauii BurTpar

rpynyBaHHA BUTpaT 3a BM3HAYEHWMMK O3HaKaMMu.
3anexxHo Biao XxapakTepy BMPOOGHWUTBA BUTpPaTU
NoAiNAITbCA 32 BUAaMM NPoAyKLUii (nocnyr) Ta eTa-
namu BUpo6HMYoro npouecy (cragiamu).

Pi3Hi micuA BUHMKHEHHA BUTpaT nepeabavatotb
ix 0bnik 3a CTPYKTypHUMWU nigpo3ainammn (uexa-
MW, Biadinamu, AinAHKamu), 3a LeHTpamMu Bigno-
BifAanNbHOCTI.

Butpatn Takox knacudikyioTbcA 3@ HU3KOLO
iHLWKMX O3HaK, AKIi M1 Mo>XkemMo nobaynTin Ha puc. 1.

Min yac pospaxyHky cobiBapTocTi peani3oBa-
HOT npoaykuii HeobXiAHO KepyBaTUCA BMMOrammu
MN(C)bO 16 «BwuTtpatm», To6TO BpaxoByBaTu, LLO
nuwe BUpPoBHMUY cobiBapTicTb peanisoBaHoi Npo-
AyKuii HeobxigHO NOopiBHIOBaTM 3 AOXOOOM Bif
peanizoBaHOi NpoAyKLUii.

BuTpaTn Ha CTBOpPEHHA KOHKPETHOro BUAy
npoaykuii, Aki creuianbHO BKMtO4YalTbcA A0 i
cobiBapTOCTi Ha niacTaBi NEPBUHHMUX AOKYMEHTIB,
Ha3MBalOTbCA NpAMMMN [6].

HenpAami Butpatn — ue BuTpaT BUpOGHMNLTBA,
AKi He MOXXyTb ByTK BiaHeceHi 6e3nocepeaHbo A0
KOHKpPETHOro o6’ekta BMTpaT EKOHOMIYHO AOUifb-
HUM criocobom i noTpebytoTb po3noainy [4].

3a cTyneHem 3anexHocTi Big obcAry AiAanb-
HOCTI BUTpaTV NOAINAIOTLCA Ha 3MiHHI Ta MOCTINHI.
3MiHHI BUTpaATK 3MiHIOIOTbCA 3i 3MiHOKO BUPOOHM-
uTBa.

MocTilHi — ue BUTpPaTKN, aBCoONOTHA BENMYMHA
AKNX 3aNNLLIAETbCA HE3MIHHOO ab0 3MiHIOETLCA 3i
3MeHLWeHHAM abo 36inblieHHAM 06¢cAry BUPOOHMU-
LUTBa B HEBENUKNX KinNbkocTAX [4].

[NIPOBAEMH CUCTEMHOI'O TTIAXOAY B EKOHOMILII

Marike Bci npAMi BUTpaTu € 3MiHHUMUW. BuHa-
TOK CTaHOBMATb aMopTMU3auiA  creuTexHiky,
opeHpa Ta AeAki iHWi NnpAMi BUTpaTu.

3aranbHOBMPOOHMYI (HenpAmi) BUTpaTn, AK
6auMmMo, TakKoXX MOAINATbCA Ha MOCTIMHI Ta
3MiHHi. [Jo 3MiHHUMX 3aranbHOBMPOBHNYMX BUTPAT
HanexXaTb BUTPaATU Ha yTPMMaHHA Ta ynpasniHHA
BMPOOHMUTBOM (Uexamu, AiNnbHUUAMMK), AKi 3Mi-
HIOIOTbCcA npAMO (abo Malke npAMO) npono-
puUiliHO 3MiHi 06cAry AiAnbHOCTI.

Lo nocTinHnx 3aranbHOBUPOOGHMYMX BUTpPAT
HanexXaTb BUTPATU Ha yTPMMaHHA Ta ynpasniHHA
BUPOOHNLTBOM, AKi 3anuwatTbCA HE3MiHHUMWN
abo malike He3MiHHMMK 3a 3MiHK ob6cAry AiAnb-
HOCTI.

MinnpnemctBo mMoxke 6e3 CTOPOHHbLOI AOoMo-
MOr1 BCTAaHOBWUTW MNepenik i cknag 3MiHHUX
Ta HE3MiHHMX 3aranbHOBUPOOHMYMX BUTPAT i
BMbGpaTK cnocib po3noainy 3aMiHHMX 3aranbHOBU-
POOHMYMX BUTPAT, BUXOAAYN 3i crieundpikmn Bnac-
Hoi aianbHocTi. Bnbpany 6asy posnoainy 3aranb-
HOBMPOOGHMYMX BUTPAT 3a3HayaloTb y MPUMITKaxX
0o diHaHCOBOI 3BITHOCTI Ta Hakasi Npo 06MnikoBy
nonitTuky nianpuemcrtea [5].

Harkpalue Takmm posnogin Butpart nianpuem-
CTBa MO>XHa nob6aynTn Ha puc. 2.

Butpatu, Aki He BKkNtoYatoTbcA A0 cOBiBapTOCTI
npoaykKuii i cnucyoTbCA Ha BUTpaTW nepioay, B
AKoMy 6ynu 3aiicHeHi [3]:

1) HaanWLWOK Biaxoais;

2) BuTpatT Ha 306epiraHHA, KpiM TUX, AKi
HeobOXxiaHi y npoueci BUPOOHMUTBA, WO nepeanye
HaCTyMHiN cTadii BAPOBHMLTBA;

3) aomiHicTpaTMBHI HakNaaHi BUTpaTy;

4) BuTpaTty Ha 30yT.

Okpim TOro, BUTpaTamMu He BU3HAKOTbCA, a
TOMY He BPaxoBYIOTbCA Mif, 4ac po3paxyHKy cobi-
BapTOCTi BMPOOGNEHOI, roTOBOI Ta pearni3oBaHOi
npoaykuii, Toapis, po6it i nocnyr [4]:

1) nonepenHA (aBaHcoBa) onnata MOCTaBOK,
pobit i nocnyr;

2) noralleHHA OTPUMaHMX NO3KK;

3) nnatexi 3a p[oroBopamMu KOMiICii, areHT-
CbKMMW AOrOBOpPaMM Ta iHWNMMK NOAIGHUMMN A0oro-
BOpPamMM Ha KOPUCTb KOMITEHTa Ta KOMITEHTa;

4) BuTpaTtun, BigobpaXkeHi 3MeHLIEHHAM BRnac-
HOro Kkanitany BianoBiaHO A0 [llonoxeHb (cTaH-
paptiB) 6yxrantepcbkoro obniky;

5) iHWe 3MeHLleHHA akTuBiB abo 36inblueHHA
3060B'A3aHb, AKLO MOPYLYTbCA OOOB'A3KOBI
YMOBM LOCTOBIPHOCTI KOLUTOPUCY.

Ha pi3HMx nianpmemcTBax i HaBiTb Yy Pi3HUX
ranysfax i rocrnogapcTeax OAHOro MiaAnpueMcTBa
obnik cobiBapToCTi npoaykuii Ta po3paxyHoK
cobiBapTOCTi NpoAyKUii 3AINCHIOWTb PISHUMUN
MeToJaMK 3anexHo BiA ramnys3eBmx ocobnmeoc-
Ten, macwTabiB i nepioanyHocTi BMPOBHMLUTBA,
opraHigdauii Ta TexHonorii BMpoGHMLUTBa, METO-
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Butpatu gisnbHocTi

Butpatn Ha Butpatu
NPOAYKT nepiogy
OCHOBHiI npami aranbHo- (I Apminictpa- || Butpat Ha lHwi
BUTPATW Ha BUPOBHMNY i onepauinHi
TUBHI 36yT
npoaykT BUTPaTH BUTpaTH
(HaknagHi)
ButpaTn Ha
Matepianb- npsmy IHWi Npsami —_
Hi BUTpaTH 3apo0iTHY BUTPaTH I'I%cggml 3miHHI 3BB
nnarty

Puc. 2. Knacudikauia Butpar i3 meTol0 Bu3HaueHHA cobiBapToCTi

[iB MMaHyBaHHA, CTaHy TEXHIYHOIO pPeryntoBaHHA
Ta iH.

Cob6iBapTicTb peanizoBaHoi npoaykuii (po6iT,
nocnyr) cknagaetbCcA 3 BUTPAT Ha BUPOBHMUTBO
npoaykuii (pob6it, nocnyr), peanisoBaHoi NpoTA-
romMm 3BIiTHOrO nepioay, HEPO3MNOAINEHMNX MNOCTIl-
HUX 3aranbHOBUPOOHMYNX BUTPAT Ta HaANMLIKO-
BMX BUTPAT BUPOBHMLTBA.

BupobHnua cobiBapTicTb npoaykLuii
nocnyr) BKio4vae:

— NpAMi MaTepianbHi BUTpaTy;

— MpPAMI BUTPATW Ha onnaTy npawi;

— IHWi NnpAmi BUTpaTy;

— 3MiHHi HaknagHi BUTpaTy Ta NOCTilHi po3mno-
AineHi 3aranbHoBMpO6HMYI BUTpaTK [2].

OcHoBHa MeTa po3paxyHKy — CTBOPEHHA
iHbopMauii Npo BUTpaATM Ha OAMHULI iIXHbOrO
HociA, Aka HeobXxioHa AnA opraHisauii Ta ynpas-
NiHHA 6i3HECOM, KOHTPOSMO PiBHA BMTpAT, BU3Ha-
YeHHA NpUOYTKOBMX, APYropAAHUX Ta 36UTKOBUX
CerMeHTiB AiANbHOCTI.

Po3paxyHok — ue cnoci6 oTpumatu iHdopma-
uito anA:

— OUIHKM BMMNYCKY NpoaykKuii Ta BU3HA4YeHHA
hiHaHCOBOro pe3ynbrary;

— 06rpyHTyBaHHA BMPOOHNYOT cTpaTerii;

— UIHOYTBOPEHHS;

— OUiHKM egEeKTUBHOCTI KepPIBHUKIB LEHTPIB
BiANOBIAANbHOCTI.

MeToto po3paxyHky €:

1. OuiHka roToBoi NpoaykLuii Ta HaniBpabpuka-
TiB BNacHOro Bupo6HuuTea 3a cobiBapTicTio AnA
BinoGpa>keHHA Ta NiAroTOBKM B HACTYyMHil Byxrarn-
TEePCbKi 3BITHOCTI.

(pobir,
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2. lMiprotoBka iHpopmauii aonA  NporHosy-
BaHHA, NnaHyBaHHA, KOHTPOMO BUTPAT, AOXOMIB,
npnbyTKy, 30Kpema woao:

— NnaHyBaHHA CyMMW BUTpPAT Ha HACTYMHUN
nepion;

— 06rpyHTyBaHHA €KOHOMIYHOI ePeKTMBHOCTI
BiZL 3anNpoBaf>XeHHA HOBOro obnagHaHHA, BU6opy
Cy4YacHUX TEXHOMOTYHUX NPOLECIB;

— MPUWWAHATTA pPilleHHA NpPO NpPoBeAeHHA
PEMOHTHUX POBIT EKOHOMIYHMM cnocobom abo i3
3any4eHHAM cneujianidoBaHnX 6yniBenbHUX KOM-
naHin;

— BW3HA4YeHHA afjeKkBaTHOI, CcnpaBeanuBoi,
KOHKYPEHTOCNPOMO>KHOT LLiHW Ha OCHOBI BUTPaT;

— KOHTpOMIO BUTPAT Y BUPOOHULTBI Ta Ha BCiX
eTanax >XUTTEBOTO LUKy NPOAYKLi;

— BMW3HA4YeHHA peHTabenbHOCTI OKPEMMX BUAIB
NpPOoAYKLIi;

— KOHTPOMIO BMUTPAT Ha BCi MPOLECH, LLLO BUKO-
HYIOTbCA Ha MiANPUEMCTBI, BU3HAYEHHA CaMOro
BUTPaATHOrO NpoLecy;

— BW3HAYEHHA CermeHTa, AKOMY HeobXiaHOo
CKOpPOTUTY (PO3WINPUTK) BUPOBHMLUTBO;

— OUiHKK ePeKTUBHOCTI OKpPEMMX NiApPO3Ainis,
AKOCTI ynpaBniHHA, AIANbHOCTI LEHTPIB BiANOBI-
[anbHOCTI, NepcoHany, BUABNEHHA B3aEMO3B'A3KY
«BUTpPaTN — 0b¢cAr — npnbyTok» [5].

Taknm YMHOM, UinboBa (PyHKLUiA BUABNEHHA Ta
YCYHEHHA HenonikiB opraHizauii BUpoOHMUTBA i
NOTICTUKM cNpAMOBaHa Ha MaKCUManbHy eKOHO-
Mil0 MaTepianbHMUX Ta TPyoOBUX BUTpaT, NiaBuM-
LLLeHHA NPOAYKTUBHOCTI MpaLli.

binbwe yBaru cnia npuainATn obniky Ta pos-
noginy HenpAMux BuTpaT. Bapto Bectn o06nik




52

BUTpPAT Ha oO6CnyroByBaHHA Ta eKcnnyartauito
MaWWH i obnagHaHHA y nigposainax nianpuem-
ctBa. baxaHo chikcyBaTu y cneuianbHMUX >XypHa-
nax akTMyHe 3aBaHTa>XEHHA OKPEMUX NPUCTPOIB
Ta o6nagHaHHA, Wwob MoxHa 6yno OUiHUTY piBEHb
edeKkTMBHOCTI iX BuMkopucTtaHHA. Okpim TOroO,
ue pano 6 3Mory TOYHilWe BU3Ha4yaTu (PaKTUYHY
y4yacTb KOHKPETHMX BUAiB obnagHaHHA y BUpPO6-
HUUTBI KOHKPETHUX BUAIB Npoaykuii, TMM caMum
TOYHiLIEe PO3NoAinAlYM BUTPaATU Ha 0ObBCnyroBy-
BaHHA Ta eKcnnyaTauilo MaluH i MexaHi3MiB 3a
BUOAMM NPoAayKLii.

Ha ocHoBi iHthopMmaUii npo BapTiCTb CUPOBUHN
ANA KOXHOI 3MiHW TUMNIB MPOAYKTIB Yy MOPAZKY,
onvcaHoOMYy BULLE, Ta JAHMX NPO BUXiO ANA KOXHOI
3MiHM BU MO>XXeTe Ta NOBWHHI aHani3yBaTu pe3ynb-
TatM BUPOOHMYOro npouecy AnA KOXKHOI 3MiHW
LUMAXOM NOPIBHAHHA (PaKTUYHUX AaHUX i3 perna-
MeHTaMW, BUABMNATW BIAXWIEHHA Ta OMepaTMBHO
BM3Ha4yaTW NPUYUHN BiOXWUIMEHD, WO AAE MOXIU-
BiCTb CBOEYaCHO BMNMBaTK Ha nepebir npouecy,
BMKOPWUCTOBYBATMW Y NPaBUIIbHOMY HanpAMmi.

OQikcauia ToBapHO-MaTepianbHMX 3anaciB i
3anyck CMpPOBWHW AnA BUPOOHMUTBA Ta BUMYCKY
HaniBpabpukaTiB Ta rOTOBOI NMPOAYKLUIi B KOXHY
3MiHY CTBOPWUTb YMOBW AfA MEPEBIPKM pe3ynb-
TaTiB BUPOOHMUTBA He nuwe ¢axiBuAMN €KOHO-
MIYHUX Ta TEXHOMOriYHMX cnyx6, a n 6eanoce-
penHiMyM BMpPOOHMKaMW: MancTpaMu Ta HaBiTb
pob6iTHMKamu. [nAa uboro B NEPBUHHNX [OKYMEH-
Tax, B AKMX 3anucyBanucA faHi npo dakTUyHy
BapTICTb CUMPOBMHU (OCHOBHMX MaTepianis AnA
KOXXHOT 3MiHM i BUNycky), HeobxigHO BKasaTu
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petani (Hopmu, no3uuii) anA Bino6pakeHHA Hop-
ManbHUX AaHux [6].

BucHoBkM 3 npoBeaeHOro AOCHIMAKEHHA.
Y cTaTTi pocnigpkeHo TeopeTUKO-MeTOAONOoriYHi
ocobnueocTi 06niky BUTpaT Ha BUPOOBHWUUTBO,
BM3HAYEHO OCHOBHI acrnekTn opmyBaHHA cObi-
BapTOCTi NPOAYKLIi, @ TaKOX PO3rfAHYTO NUTaAHHA
BOOCKOHANeHHA o06niky BWUTpaT Ha BUPOOHU-
uTBO. I3 BULLECKA3aHOro MOXHa 3po6UTM Taki
BVCHOBKMW:

1. JocnigpkeHO eKOHOMIYHe MOHATTA BMUTpaT,
pO3rnAHYTO Knacudikauito BWUTpaT, a TaKoxX
MOHATTA BUTPAT BUPOGHMLTBA.

2. Bu3HaueHo OCHOBHY MeTy KanbKynaAuii, Aka
HeobOxioHa AnA opraHisauii Ta BeaeHHA 6Gi3Hecy,
KOHTPOMIO piBHA BUTPAT, BU3HAYEHHA NpuUBYTKO-
BUX, APYFrOPAAHNX Ta 36UTKOBMX CEFMEHTIB AiANb-
HOCTI.

3. AnAa odopmneHHa Ta Binbopy copm nep-
BMHHUX AOKYMEHTIB MPOMMCIIOBOro BUPOOHMLTBA
3anpornoHOBaHO cuctemun ob6niky Ta BUAN KOHTp-
oMo Hajd BUKOPWUCTAHHAM CUPOBMHW Ta MaTtepi-
aniB AnA BUrOTOBMNEHHA MNPOAyKLUii, AKi WMPOKO
NoLwnpeHi Ha NpaKTuLi.

4. lMponoHyeTbcA BECTM 06NiK BUTpAT Ha yTpu-
MaHHA Ta eKcnryaTtauilo MalnH Ta ycTaTKyBaHHA
y nigposginax nignpuemcTtBa i ¢ikcyBatu y cne-
LianbHUX >XypHanax ¢akTnyHe HaBaHTaXXeHHA
oKpemMux npunanie Ta obnagHaHHA ANA OUIHKMK
piBHA ePEeKTUBHOCTI iX BUKOPUCTAHHA.

5. 3anponoHoBaHO BMPIilLEeHHA NTaHb YAOCKO-
HaneHHA NepBMHHOro 0bniky BUTPaT Ha BUPOOHM-
uTBO.

CnncoK BUKOPUCTaHUX aXKepen:
BytnHeub ©.0®. Butpatn BupobHMUTBa Ta iX knacudikauia ana notpeb ynpaeniHHA. [Ipobriemu Teo-
pii Ta meTooonoaii 6yxeantepcbko2o 0011iKy, KOHTpOso | aHanisy. Cepia «byxeantepcbkul 007K,
KOHTpO/b | aHasiz». 2012. Ne 1(22). C. 11-18.
HauioHanbHe nonoxkeHHA (cTaHaapT) 6yxrantepcbkoro obniky 16 «Butpatn», 3atBepmkeHe Haka-
3om MiHicTepcTtBa chiHaHciB YkpaiHu Big 31.12.1999 Ne 318. URL: http://zakon.rada.gov.ua/laws/show/
z0027-00 (pnaTta 3BepHeHHA: 22.10.2021).
Wynak O.M., bpaaynina O.C. Metoan o6niky BUTpaT i KanbKynioBaHHA cobiBapToCTi npoaykLuii Ha
nianpuemcTtBax. BicHuk [lontaecbko20 HauioHarbH020 TEXHIYHO20 yHisepcuteTty iMm. K). KoHOpa-
Troka. 2013. Bun. 2(39). C. 104-109.
Mpo 6yxrantepcbkunii 06nik Ta hiHaHCOBY 3BITHICTb : 3aKOH YkpaiHu Bia 16 nunHA 1999 p. Ne 966-XIV.
Bidomocti BepxogHoi Padu Ykpaixu. 1999. N2 40. Ct. 365.
YymaueHko M., binoycosa |. AnckycirHi npobnemun obniky BUTpAaT i KanbkynioBaHHA cob6iBapTOCTI
npoaykuii. byxeanrepcokuti 0671k | aydur. 2008. Ne 10. C. 3-7.
Mangpuka O.B. MeTtoam o6niky BuTpaT Ta kanbKynAauii cobiBapTocTi npoaykuii. KysbTypa Hapodos
lMpuvyepHomopsa. 2009. N2 154. C. 45-47.

References:
Butinec F.F. (2012) Vitrati virobnictva ta yih klasifikaciya dlya potreb upravlinnya. Problemi teoriyi
ta metodologiyi buhgalterskogo obliku, kontrolyu i analizu — Buhgalterskij oblik, kontrol i analiz,
no. 1(22), pp. 11-18. (in Ukrainian)
Nacionalne polozhennya (standart) buhgalterskogo obliku 16 «Vitrati», zatverdzhene nakazom
Ministerstva finansiv Ukrayini vid 31.12.1999 r. No 318. Availible at: http://zakon.rada.gov.ua/laws/
show/z0027-00

BUITYCK Ne 5(85), 2021



[TIPOBAEMH CUCTEMHOI'O TIAXOAY B EKOHOMILII 53

3. Shulyak O.M., Bradulina D.S. (2013). Metodi obliku vitrat i kalkulyuvannya sobivartosti produkciyi na
pidpriyemstvah. Visnik Poltavskogo nacionalnogo tehnichnogo universitetu im. Yu. Kondratyuka,
vol. 2(39), pp. 104-109. (in Ukrainian)

4. Pro bukhhalterskyi oblik ta finansovu zvitnist: Zakon Ukrainy [About accounting and financial report-
ing] N2 40 (1999, July 16). Vidomosti Verkhovnoyi Rady Ukrayiny, st. 365. (in Ukrainian)

5. Chumachenko M., Bilousova l. (2008) Dyskusijni problemy obliku vytrat i kaljkuljuvannja sobivartosti
produkciji [Discussion problems of cost accounting and product costing]. Bukhghaltersjkyj oblik i
audyt, vol. 10, pp. 3-7. (in Ukrainian)

6. Mandryka O.V. (2009) Metody obliku vytrat ta kaljkuljaciji sobivartosti produkciji [Methods of
cost accounting and costing of products]. Kuljtura narodov Prychernomorjja, vol. 145, pp. 45-47.
(in Ukrainian)

BYXIAATEP CbKHI OBAIK, AHA A3 TA AYAUT




54 [NIPOBAEMH CUCTEMHOI'O TTIAXOAY B EKOHOMILII

MAPKETHHI"

YOK: 339.138
DOI: https://doi.org/10.32782/2520-2200/2021-5-9

Kaninyc J1.B.

KaHaAMOAaT EKOHOMIYHUX HayK, AOLEHT,

[OLEHT kKadbeapn MapKETUHTY

HauioHanbHOro yHiBepCcUTETY Xap4OBMX TEXHOMOTIN

AyHin M.E.
MaricTpaHT
HauioHanbHOro yHiBepcuTeTy XapyoBMX TEXHOMOTIN

CkpwuryH H.IN.

KaHOMAaT EKOHOMIYHUX HayK, AOLEHT,

OOLEeHT kadheapn MapKeTUHry

HauioHanbHOro yHiBepcuTeTy XapyoBMX TEXHOMOTIN

Kapinus Larysa, Dunin Maksym, Skrygun Natalia
National University of Food Technologies

AOANTOBAHNIA METOA .
nobyaAoOBW MAPKETVHIOBUX PEKITAMHINX KAMIMAHIN
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ADAPTED METHOD OF BUILDING MARKETING ADVERTISING
CAMPAIGNS FOR PRODUCT PROMOTION ON THE ONLINE MARKET

CraTTio NpUcBAYEHO PO3rnAAY PEKNaMHUX KaMMaHil y KOHTEeKCTi NpocyBaHHA NPOAYKLii Ha OHNanH-
pVHKY. HaBoaAaTbcA BU3HaYeHHA NOHATb «peKrnamar, «peknamMHa KammnaHia», «oHnanH-peknaman. MNiokpec-
MIOETLCA PISHNLUA MK odnaliH- i OHNarH-peKnamMolo, po3rnAfalTbCA MOAENDb YNHHWKIB, AKi 30INCHIOITb
BMMMB Ha NobynoBYy pPeKNaMHUX KaMnaHii B OHNanH-cepeafoBuLLi, i Moaenb CMPUNHATTA NOBEAIHKOBOI
peknamu B IHTepHeTi. OKkpecnioloTbcA TeXHONOriT NO6yA0BM peKnaMHUX KaMMaHin, Wwo po3pobneHi pis-
HMMM aBTOpamMu. inkpecnioeTbcA GaraTtorpaHHiCTb NpeacTaBNeHNX TEXHOMOTIN, YpaxXxoByodn BiACYTHICTb
€AMHOro natepHy. HaBogoAaTbcA Npuknaan NpoBanbHUX PeKNaMHNX OHManH-KaMMaHin Ta po3rnAagatoTbeA
HaMMNoLMPEHILWi NOMUIKM Nif Yac cKnagaHHA peknamMHux noeigomMneHsb. [iaTBepoxyeTbca npobnematrika
nobynoBuU peknamMHux kamnaHin. [ponoHyeTbcA ananToBaHU MeToA Nob6ynoBU pPeKNaMHUX KaMnaHili B
IHTepHeTi. [eTanidytoTbcA AOAaHI eTanu Ha PiBHI LiNen eTany Ta WNAXIB AOCATHEHHA Linen etany.

KniouoBi cnoBa: peknama, peknamMmHa kamnaHifa, oHnanH-cepenosuile, IHTepHeT, peknamHe 3Bep-
HEHHA, MOAEeNb YNHHWKIB, MOAENb CIPUNHATTA.

CraTbA noceAlleHa PacCMOTPEHUIO PEKINAaMHbIX KaMMaHWA B KOHTEKCTE MPOABVXKEHUA MPOAYyKLUMN
Ha OHNanH-pbiHKe. [TprBOAATCA onpeaeneHnsa NOHATUN «PeKamMmar, «peknaMmHaa KaMnaHuaA», «OHManH-
peknaman. lNoayepkunBaeTca pa3Huua Mexxay odrnariH- 1 OHNanH-peknaMmomn, paccMmaTpuBaloTcA MOAErb
(haKTOpPOB, KOTOPblE OKa3blBAlOT BNMAHME Ha MOCTPOEHME PEKMaMHbIX KaMMnaHui B OHNanH-cpene, n
Mozenb BOCNPUATA NoBeAeHYeckon peknambl B VIHTepHeTe. OuyepumBaloTCA CyLLECTBYHOLLME TEXHO-
nornn NOCTPOEHMA pPeKNaMHbIX kKaMnaHuii, pa3paboTaHHble pasnuYHbiMK aBTopamu. [NoayepknBaeTca
MHOIOrPaHHOCTb NPeACcTaBNEHHbIX TEXHOMNOT M, MOCKOIbKY eAMHOro naTtrepHa He cywecTsyeT. [NpuBo-
AATCA NPUMeEpPBI NPOBanbHbIX PeKNaMHbIX OHNaMH-KaMnaHWin 1 paccMaTpUBalOTCA caMble pacnpocTpa-
HEeHHble OWMOKM NP cocTaBNeHnn peknamMHbix coobuieHunii. Moareep>kaaetca npobnemartyvka B cylue-
CTBYIOLLEN METOAONOMrMN NOCTPOEHMA peknamMHbiX kamnaHuii. MNpeanaraeTcA ananTMpPOBaHHbLIA MeTo,
NOCTPOEHNA peknamHbiX KamnaHui B VIHTepHeTe. detanuanpytotcA Aob6aBneHHble 3Tanbl Ha ypOBHE
uenen aTana v NyTewn AOCTKEHWA Lienen atana.

KnioueBble cnoBa: peknama, peknamHaa kamnaHua, OHnanH-cpeaa, VIHtepHeT, peknamHoe obpatue-
Hue, Mmoaenb akTopPOB, MOAENb BOCMPUATUA.

The article is devoted to the consideration of advertising campaigns in the context of product pro-
motion on the online market. The definitions of the concepts «advertising», «advertising campaign»,
«online advertising» are given. The difference between offline and online advertising is emphasized, the
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model of factors that influence the construction of advertising campaigns in an online environment and
the model of perception of behavioral advertising on the Internet is considered. Attention is focused on
factors that affect exclusively online advertising campaigns, including: Internet usage behavior (surfing
hours, Internet usage period, Internet usage variety, e-mail activity) and secondary factors (online pro-
duct information requests, registration to get e-mail information, online shopping purchases, etc.). It is
demonstrated that the awareness and knowledge of consumers about advertising directly affect their
attitude to advertising and the formation of their further behavior in relation to advertised products or
services. Existing technologies for building advertising campaigns developed by different authors are
outlined. The versatility of the presented technologies is emphasized, since there is no single pattern.
Examples of failed online advertising campaigns that were carried out in 2017-2018 are given (companies
such as: H&M, McDonald's, Heineken, Dove, MasterCard). The most common mistakes in the prepara-
tion of advertising messages are considered, in particular: «strategies of giants», «sales on the fore-
head», «overload of information», «value, not goods», «product first», «offer», «one offer», «contacts».
The essence of these errors is underlined and variants of their correction are given. The problems in the
existing methodology of construction of advertising campaigns are confirmed. An assumption is made
about what can create errors in the formation of modern advertising messages. An adapted method of
building advertising campaigns on the Internet is offered. The added stages are detailed at the level of
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stage goals and ways to achieve stage goals.

Key words: advertising, advertising campaign, online environment, internet, advertising appeal,

model of factors, model of perception.

MocraHoBka npo6nemu. XX| cT. — AiliCHICTb,
AKY 3anoOBHWB HayKOBO-TEXHIYHMWA MNpOrpec, LWo
3MiHMB >XWUTTA MOACbKOI UMBINi3auii Ta nigHAB
PiBEHb LIbOTO XXWUTTA Ha TOW piBEHb, AKMA paHille
6aumBcA HeMoXXnNnBMM. Llen nporpec AOKOpPIHHO
BMNMWUHYB Ha piBeHb PO3BUTKY CYCMiNnbCTBa, Bia-
6ynuca 3miHn y 6araTbox ccepax XxuTTa, i cchepa
KOMYHiKaLi He € BUHATKOM.

Crtpimke 3pocTaHHA MNOMyMAPHOCTI Mepexi
IHTepHeT y XXI CT. LWinkOM i NOBHICTIO 3MiHUMO XiA,
MOAIN, TOMY LLO Ti MOXIUWBOCTI, AKi 6yNn OTpMMaHi
BHacnifgok nonynAapusauii IHTepHeTy, He MOXHa
NOPIBHATU Hi 3 YAM iHWWUM, WO 6yno B HanGnmx-
YoMy MUHYNoMy.30KpeMa, CyTTEBMX 3MiH 3a3Hana
cucTteMa KOMYHIKaUi «npoaaBelb — MOKyMewub»,
AnA AKOT [HTePHEeT cTaB WWPOKMM Moriem ana cnin-
KyBaHHA. Ak pe3ynbTaT, 3a ocTaHHi 20 pokiB 6yno
BUHANOEHO BENWKY KinbkicTb AK odnanH-, Tak i
OHIaMH-IHCTPYMEHTIB, AKi MOXXHa onucaTtn TepMi-
HOoM «peknama». CyyacHi Benuki, cepenHi Ta marni
KOMMaHii BUKOPWUCTOBYIOTb Ui peKnamHi iHCTpy-
MEHTW AnA NPOBEAEHHA PeKNaMHUX KaMNaHil, AKi
[atoTb 3MOry NpoiHopMyBaTU CrnoXxmnBadiB abo
HaragaTu iM NPo NPOAYKT UM NOCMyry.

CyyacHi mapkeTonoru i peknamicti nocTinHO
AOCNIAKYIOTb NPOLIEC KOMYHIiKaUii Mi>XK KOMMaHi-
AMU Ta cnoXkmBayamu, o6 3po3yMiTu, AK Kpalle
6yanyBaty peknamHi kamnadii. Ockinbky cy4vac-
HUI 6i3HeC NepexoanTb B OHNaWH Ta BCe vacTiwe
BUKOPWCTOBYE PEKNaMHi iIHCTPYMEHTM Ha KwTanT
couianbHmnx mepex (Facebook, Instagram), nowy-
KOBUX CUCTEM, 4aT-B0TiB Yy NOMNYMNAPHUX MECEH-
mkepax (Telegram, WhatsApp a6o Viber), 10
aKTyanbHICTb PO3POONEHHA peKNnaMHMX KaMmnaHin
y Mepexi IHTepHeT HabyBa€e BENMKOro 3Ha4YeHHA.
lonoBHa cknagHiCTb MNONArae y ToMy, WO Cy4YacHi
CNoXk1Bayi € BUCOKO 06i3HaHMMM WOA0 NpoayKUii
Ta nocnyr i, AK Hacnigok, HenepeabayyBaHUMUN —

MAPKETHHI"

iX pokyc MOXXe 3MicTUTUCA 3 oaHOro 6peHay Ha
iHWWIA 0OCUTb LWUBUAKO.

Bepyuun no yBaru BuwesazHavyeHe, MOXHa nia-
CyMyBaTy, WO HWHIi y KOMMaHii nocTtae BUCOKa
HeobXiaHICTb Y NobynoBi eekTUBHUX KOMYHiI-
KaTMBHUX BIAHOCWH 3i crioXuBayamun B OHMNaMH-
cepenoBuLi, BiA AKUX 3aneXuTb HNOANbHICTb
OCTaHHiIX, TOMYy BUWHMKae notpeba y rnublomy
aHanisi peknamMHuUx KamnaHin npocyBaHHA TOBa-
piB NianpremMcTBa Ha OHNAMH-PUHKY, WO € iHCTPY-
MEHTOM Ha LWMAXY A0 AOCATHEHHA BuLe3a3Haye-
HOI MeTu.

AHanis octaHHiX pocnigkeHb i ny6nikauin.
HaykoBux ny6nikauin, NpucBAYEHNUX BUBYEHHIO
nUTaHHA NO6YyA0BW peknaMHMX KaMnaHii, AocTar-
Hbo. [lpobnemoto po3pobrneHHA Ta nobyanoswu
peknamMHuX KammnaHin 3aiManucA Taki BYeHi, AK
B. NoHuapyk, B. 3auapuHuuni, A. Paiiko, €. Cep-
rienko, M. Kopx, H. MopogsoBa, XacaH Ani Anb-
AbBabHex Towlo. He3Baxaloun Ha OOCTaTHIO Kinb-
KiCTb AOCNiAXeHb, Ha MNpaKTUUi He BCi cy4yacHi
peknamMHi  KamnaHii  34iNCHIOTb  MO3UTUBHUN
KOMYHIKaUiMHWIA BNNWB, TOMY NMUTaHHA MoAndi-
Kauii TexHornorii po3po6bneHHA pekNaMHUX Kam-
naHin came B OHMNaMH-cepefoBULLI 3anuaeTbeA
BIAKPUTUM.

MeTtoto nocnigpkeHHA € po3pobneHHA aganTo-
BaHOro metoay NobyaoOBM PeEKMaMHMX KaMnaHiin
NpocyBaHHA TOBApiB Ha OHMaMH-PUHKY. B OCHOBI
po3pobrneHoro metoay — TexHomnoria nobynosu
peknamMHux kamnaHin onnariH areHuii BRANDER,
wo 6yna moaundikoBaHa i cnpAMoOBaHa Ha MiHi-
Mi3auito noxmbku nig 4yac nobynoBuM OHNanH
peknamMHux KamnaHin.

Buknaa ocHoBHOro matepiany AoCRiA>KeHHA.
CyyaCHUI PUHOK, NMPOHW3aHUN >KOPCTKOK KOH-
KYpEHLUIi€eo, CTBOPUB YMOBW AnA GaraTtbOX KOM-
NnaHin, AKi CbOroAHI MO)XHa OxapakTepuadyBaTu
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Ak ycniwHi. Google, Apple, Toyota, Procter &
Gamble, Amazon —yci ui komnaHii Ta 6araTo iHWnX
BiZOMMX KOMMaHI 3annwnnnca B Halwin niaceino-
MOCTiI HazaBXaWn. 3a3HayeHi KoOMMaHii € yHikanb-
HVUMM 3 Pi3HMX BOKIB: Y KOXXHOT € CBill MPOAYKT UK
nocnyra, cBoi UiHOBa nonitnka, MicuAa nNpoaaxis,
LinboBa ayanTopia Towo. Ane AKLWO 3arnnéutnca
Yy BMBYEHHA AIANbHOCTI UMX KOMMAaHiNn, TO MOXHa
NiAKPECNUTN OHY FOMOBHY Piy: KOXHWN i3 3a3Ha-
YEeHUX PUHKOBUX Cy6’eKTIB Mae 0COBMCTY BUCOKO-
PO3BUHEHY CUCTEMY KOMYHiKaLii, yepes AKy Bia-
6yBaeTbcA 6e3MnocepesHin KOHTaKT i3 LiNbOBOMO
ayouTopieto.

CnoraH, noroTtun, konbopu, My3uka — Lie Te, 3a
[OMOMOrOl0 YOro Mamke KOXXEH CMoXXuBay ynis-
Hae NpopeKknamMoBaHWA MPOAYKT B OAHY MWUTb.
Mo>kHa npunycTuTu, Wwo 6yab-AKa peknamHa Kam-
naHiAa MicTUTb y cobi Te NOBIAOMNEHHA | Ti TpUrepwn,
AKi JafyTb 3MOry oTpumaTty HeobXigHy peakuito
CNoOXXu1BadiB, i B ineanbHOMYy CBITi Le 6yae Tak, ane
B peanbHOCTi Hap AOCATHEHHAM Takoro edekTy
npautotoTb 6arato cneuianicTie. [0NoBHe NUTaHHA
nonArae AK pa3 y TOMy, AK NPOBECTU peKMaMHy
KamnaHito Tak, Wwob aoHecTn HeobXigHe MoBiAO-
MIEHHA A0 uinboBoi ayauTopii. lnAa uboro Tpeba
3’'AcyBaTtyv, WO Take peknamMHa kamnaHia T1a Ak ii
nobynysaTtu.

[nAa po3yMiHHA CYTHOCTI NMOHATTA «peknamHa
KamnaHia» Tpeba crnoyaTKky HaragaTu 3aranbHe
BM3HauyeHHA peknamn. 3a O®. Kotnepowm,
«peknama — ue 6yab-Aka nnatHa cdopma Heoco-
6ucToi nNpes3eHTauii i NpocyBaHHA iaen, ToBapiB
abo nocnyr, Lo 3AiNCHIOETbCA HA KOLUTU KOHKPET-
HOro cnoHcopa» [4, c. 524]. MNpocTiwe Kaxyuwn,
peknama — ue TOW iHCTPYMEHT, WO Aa€e 3MOory
ofHoMy cy6'ekTy (Hanpuknaa, KoMmnaHii, Wo pea-
nizoBye cmapToHM) NpPOoiH(OPMYBaTU IHLWINX
cy6’ekTiB (LiNbOBY ayaMTOPIO) LLOAO NPOAYKTY UM
nocnyrv, Npu LboOMy NEPEKOHYUM iX Y TOMY, O
Leln NPOAYKT Y/ NOCNyry AINCHO NOTPIGHO KyNUTW.
Cnin 3ayBaxutn, WO y peknamy Moxe OyTu i
HEKOMEpPLUINHMIA Bupa3 (Hanpwuknag, couianbHa
peknama, cnpAMoBaHa Ha NiATPUMKY eKOonorii).

Matoun po3yMiHHA TOro, WO Take pekrnama,
MOXXEMO HaBeCTM BW3HAYEHHA TMOHATTA «pek-
namMHa KammnaHia», 3o0kpema y BuaaHHi Y. Bennca
«Peknama: npuvHUMNKM | nNpakTMka» «peknamHa
KammnaHiAa» BW3HaA4YaeTbCA AK «KOMMMeKc B3a-
€MOMNOB'A3aHMNX, CKOOPAWHOBAHMX Ail, WO po3-
po6nATLCA ANA AOCATHEHHA CTpaTeriyHNX Linemn
i BUpilWeHHA npobnem nianpuemMcTBa 1 € pesyrib-
TaTOM 3aranbHOro peknamHoro nnaHy AnAa pis-
HWUX, ane NoB'A3aHNX OAWH 3 OJHWMM PEeKMNaMHUX
3BEPHEHb, PO3MILLEHNX Y Pi3HMX 3acobax maco-
BOi iH(bopMaLii NPOTAroM NEBHOro nepioay 4yacy»
[10]. de-chakTo peknamHa KammnaHiA BKIO4Yae y
cebe peknamy AK iHCTPYMEHT AnA AOCATHEHHA
NOCTaBMNeHMX paHille B XOA4i aHanidy uinen.
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Bepyun no yBarm 1o ¢hakT, WO CbOroAHi aAnA
NPOBEAEHHA pPeKNaMHUX KaMMaHiA yce 4vacTiwe
BUKOPUCTOBYETbCA OHMNaMH-cepenoBuLle, TO Chia
HaBeCTW BiANOBiIAHE BU3HAYE€HHA peKnaMHUX KaM-
naHin B oHnarH. Y rnocapii BopToHcbkoi 6i3Hec-
wkonn yHiBepcuteTy [leHcunbBaHii 3a3HauveHo,
O «peknamMHa kamnaHia B IHTepHeTi nepenbayae
nokas B |HTEpHEeTI peknamu MeBHOro NpoAyKTy
abo 06’ekTy, WO noTpebye peknamyBaHHA, B NeB-
HM Nepioa Yacy; peknamMmHy KamnaHito B IHTepHeTi
MO>XHa BUKOPUCTOBYBATKW ANA NOKa3dy peknamMmm Ha
Kinbkox BebcanTax y 6aratbox popmaTtax, ane Bei
BOHW PEKNaMylOTb OAMH i TOW caMUA NPOAYKT 4N
ineto» [2]. Ak BnaHo, B 060X Bunagkax NpoTArom
NeBHOro nepiogy 4Yacy PO3MilLyOTbCA PeKNaMHi
3BEPHEHHA AnA [OCATHEHHA NEeBHOI MeTu, ane
rONIOBHOIO BIAMIHHICTIO € Te, AKi HOCIi Npu LbOMY
BUKOPUCTOBYIOTbCA. [AnAa odnanH-peknamm xa-
pakTepHi Hocii Ha KwTanT «TenebadyeHHA, APYyKO-
BaHi OrONOLIEHHA, 30BHIilUHI NOBIAOMINEHHA, Oro-
NOLLEHHA Ha pajio, po3aaya NUCTIBOK TOLWO», TOAI
AK OHNavH-peknama mMoyke 6yTU «KOHTEKCTHOIO,
6aHepHO, TM3EpHOIO, BipyCHOK TOlWoO (npo-
CyBaHHA nNpoaykTy abo nocnyru BiabyBaeTbCcA B
IHTEpHeTI 3a AONOMOroI0 PiI3HUX rpadiyHnX | Tek-
cTOBMX MaTepianis)» [5].

He3Baxkaloum He Te WO OHMaWH peknamHi
KamnaHii npoBoaATbcA B Mepexi Internet, a He B
ocdnanH-cepefoBULLi, Ha HUX TaKoX 34IACHIOTb
BMMWB NEBHi YNHHUKM (puc. 1).

HemorpadiyHi 03HaKKM Ta CKNagHMKW TpaanLin-
HOI NOBeAIHKM MOKYNOK, HaBeAeHi Ha puc. 1, € cxo-
>XKUMW L0 TUX YAHHMKIB, LLLO BNNMBAOTb Ha odhnaiH
peknamMHi KamnaHii, 3a BMHATKOM MOKYMOK MO
TenedoHy: Lel YMHHUK € AOCTaTHbO BaXkMMBUM
camMe B KOHTEKCTI OHIaliH peknamMHOi KamnaHii,
TOMY LLO BMKOPUCTaHHA TenedoHy AnA MOKynokK
MO>XHa po3rnAagaTn AK CUrHam, AKMA yKa3ye Ha
rOTOBHICTb CNpuUiMaT IHTepHEeT-peknamy.

Yci X iHWI YMHHWMKW BNNMBY, HaBeAeHi Ha
pucC. 2, CTOCYIOTbCA CTPOro OHMalH peknamHux
kamnaHin. lNMoBeaniHka BUKOPUCTAHHA IHTEpHETY €
Ly>kKe BaXXNMBOIO, TOMY LLLO BU3HAYEHi YNHHUKMN L€l
rPYNM YiTKO OKPECHIOIOTb T€, HACKIiNbKX CNoXKmnBau
€ 06i3HaHNM KOpPUCTYyBayYeM, CKifnbKKn Yacy BUTpa-
Yyae Ha «KUTTA B OHMAaWH» TOLLO. TakoX € MeBHi
OPYTrOpAAHI YMHHWUKW BMAMBY, AKI OKPECMOOTb
iHpopMaLito CTOCOBHO TOrO, YN LLyKae CNoXXnBay
iHpopMmaLiio Npo NpoayKT B IHTEepHETi, un 34in-
CHIO€E CMOXKMBaY MOKYMKW B IHTEPHETI, YN OTpUMYyE
cnoxwuBay iHaHCcOBI Ta Oyab-AKi iHWI nepeBarn
Bil, OHNaMH-NoOKynok. Y pe3dynbTaTti BCi HaBeAeHi
YNHHMKW MEBHUM YMHOM BMMBaKOTb Ha CMPUNA-
HATTA CMOXWBA4YeM OHNalH-peknamMu, a ToMy
eheKTMBHICTb peKNaMHUX KaMMaHii HanpAmy
3anexuTb Bifg, TOro, HacKinbku NpaBuIibHO KOMMa-
Hii BM3Ha4yaloTb BMNIMB KOHKPETHOrO YMHHMKA Ha
IXHIN NPOAYKT 4M Nocnyry.
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IHTepHeT-3aMUTH Ha
iHdopmaniro npo npoayrT

Peectpanis aas
oTpuMaHHs iHQopManii

Hokynkn B InTepHeri

/

BimuyTHi mepesarn Bix
OH/IAITH-MIOKYIIOR

Crarb

Tomnun «cepdinry»

IepeadauyBani BUTpaTH
Ha norynri B IHTepHeTi

Bik

ITepion BHKOPHCTAHHA [HTepHETY

CimeliHiii cTan

OcsiTa

Pi3HOMAHITHICTE BHKOPHCTAaHHS

InTepHeTy

AKTHBHICTb €IeKTPOHHOI TOIITH

Puc. 1. Mogenb YMHHUKIB, WO BMJIMBAlOTb Ha CTAaBNE€HHA A0 OHNaH-peknamm [3]

3ITKHEHHS 3 TOBEIIHKOBOO PeKIaMOI0 B [HTEpHETI

gHITE HHHNOREE

301IBIIYE l ) l 36UIBLIYE
- - 3GLIBIIYE

O013HaHICTh > 3HaAHHS P - f
Bn.'maae\ / BILTHBA€E

/ Z 4 CTaBJjeHHs \
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g
g Herarnsue JIBoicTe
‘15:’
fad
o

Baiioyxe ITosutHBHE
\ Ilepesarn /
3aHEIIOKOECHHA,

3aHENOKOEHHA HILKYI 3a

ocoGHCTHIT mopir

110 NEPEBHIIYIOTh
0COGHCTHIT mopir

Hpuitaarrs
* ITponowxeHHs
BHKOPHCTAHHS

* VHHKHEHHS peKIaMH

* Heoxoue BHKOPHCTAHHA

HenpuiiHATTS

* Bigmucka

Puc. 2. Mopenb cnpuinHATTA NoBeAiHKOBOI peknamu B IHTepHerTi [1]
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[na Toro wo6 Kpatle 3p03yMiTi, AK CNOXUBayi
MO>XXYTb pearyBaTu Ha OHNanH-peknamy, npeacra-
BUMO MOAENb CNPUNHATTA NOBEAIHKOBOI peknamMmm
B IHTepHeTi (puc. 2).

fAlk BMOHO 3 puc. 2, cnpuHATTA B IHTEpHETI
NOBEAIHKOBOI peknamn, fAKa [OeMOHCTPYETbCA
3anexHo Big Toro, Aki Aii pobuTb KopucTyBay
Mepexi, € AOCTaTHbO KOMIMIEKCHNUM MPOLLECOM.
3a3HayeHa MoAernb YiTKO AEMOHCTPYE, Lo Nig vac
3iTKHEHHA 3 TaKOlO peKknamMolo CroXXueadi nigsu-
LLYOTb CBOlO 0Bi3HaHICTb i, AK pe3ynbTaT, Nokpa-
LYIOTb CBOI 3HAHHA MPO MNPOAYKT YW MNOCHyry.
BoaHouac obuaga Ui YNHHMKM Yy cMMbio3i BNnnBa-
I0Tb Ha CTaBMNEHHA CMOXMBava [0 Takoro peknam-
HOrO NMOBIAOMITEHHA, | 3aNeXHO Big TOro, Nnpumnmae
4Yn HEe NPUNMaE CMoXMBaY Le 3BepHEHHA, hopmy-
€TbCA NOro noaanblia NoBeAiHKa — NPOAOBXKYBaTH
BUKOPWCTaHHA NPOAYKTOM abo yHuKaTu peknamy
Ta Heoxo4ye KOpMCTyBaTUCA pekNamMoBaHOW Mpo-
AYKUI€l.

OTxe, peknamHi kamnaHii AK IHCTPYMeHT AnA
nobynoBn edeKTUBHOI KOMYHiKaUii i3 uinboBoto
ayanTOPIEI0 aKTUBHO BUKOPUCTOBYIOTLCA Cydac-
HUM 6i3HEeCOM LLOHaliMeHLUe AK ABa AeCATUNITTA.
[onoBHe nNuTaHHA CbOroAHi nMonArae y ToMy, fK
MiHiMi3yBaTK noxnbku nig yac nobynosu peknam-
HMX KammnaHi, ocobnMBO B OHNalH-CepeaoBuLLI,
TOMY LLLO CYYacHICTb MPOHM3aHa AK BUCOKO yCHiLl-
HUMW PEeKNaMHUMUN KaMmnaHiAMN, Tak i abConoTHO
npoBanbHUMM, Xo4a OinblWicTb KOMMaHin BUKO-
PUCTOBYE OAMH | TOW caMUl NaTepH Mia Yac pos-
pobneHHA peknaMmHuX kamnaHin. To6To noTpibHe
pilleHHA, AKe pdacTb 3MOry i Hagani 6yayBaTu
peknamMHi kamnaHii, ane BpaxoBYy4YN MPU LbOMY
CYTTEBI MOMWMKN MUHYNOro. ToMy MPOMOHYEMO
pO3rnAHYTX CTaHAapTU30BaHi MeToan nobynosu
peknaMHUX KamnaHii B odnariH- Ta OHNalH-
cepenosui.

Binomo noctaTHbO 6arato meToank NobynoBu
peknamMHux kKamnanin. [nAa Hao4yHOCTI npencTa-
BMMO 4YaCTUHY 3 HUX Ta 3'ACYEMO, LLO € CXOXUM
Yy PIi3HUX KOHLEeNnTax, a B YOMY € BiAMIHHOCTI
(tabn. 1).

Ak BnaHo 3 Tabn. 1, AymMKu aBTOPIB WOAO Noby-
[OBW peKNaMHMX KaMnaHii AK CXOJATbCA, TakK i
pisHATbCA. Tak, X.-XK. JlambeH — nepwwnin aBTOP,
AKNN He BMOKPEMWB BU3HAYEHHA LiNen Kamnawii
AK 0AVH 3 eTaniB. Takoi > aymku i B. 3auapunHHuni
i 1. Panko, Aaki nepwm eTanom Bu3Hauunu subip
LinbOBOro cerMeHTy. Take 6a4eHHA € OOCTaTHbO
pPO3MUTUM, i, AK HaAcnigoK, BU3HA4YeHi eTann He
MiCTATb Nia co60to0 MiLHOro hyHAaMEHTY, WO rino-
TETUYHO MOXKE HeraTMBHO BNNHYTU Ha ManbyTHIO
eheKTMBHICTb peKknamMHoi KaMnaHii Ha NpakTuLi.

3 iHworo 6oky, aBTopu B. NoHuapyk, O. Dxy-
reHxanmep i H. Mopo3oBa 6inbw geTtanbHO onu-
CYlOTb TEXHOMOoritlo po3pobrneHHA peKknamHoi
KamnaHii — TyT NPUCYTHi i KOMMNMNEKCHICTb, i YiTKa
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nocnifoBHICcTb HeobxiaHux ain. M. Kopxx i XacaH
Ani Anb-Ab6abHex TakoXX BUOKPEMITOIOTb Mochi-
[OBHIi eTanu nMia 4ac po3po6rieHHA peknaMHOoI
KamnaHii, ane BOHW € O6inblW Yy3aranbHEHUMWN.
Y uinomy no3wuuia 3a3HauyeHUX aBTOPIB € AOBONI
rpamMoOTHOIO, TOMY WO iXHi TEXHONOrii NPOHU-
3aHi NPUWYMHHO-HACMIAKOBMM 3B'A3KOM, AKUN €
HeobXigHMM nia 4Yac poO3poBNeHHA peknamMHuX
KamnaHin.

AreHuia BRANDER, wo cneuianidyetbcA Ha
pPO3pO6MEeHHI peknaMHMX KaMnaHin y Mepexi
Internet, Tako>x MpPOMNOHYe AOBOMi KOMMIEKCHY
CTPYKTYpYy e€eTaniB peknamMHoi kamnaHii. Ane y
LbOMY pa3i € BaXXNMBWI HIOAHC: MNig 4Yac po3po-
6neHHA peknamHoi kamnaHii BUKOPMUCTOBYIOTbCA
pecypcu mepexi Internet, Tomy, Hanpuknag, Bu6ip
nnatdpopM AnA peknamHoi Kamnadii BiabysaTu-
MeTbCA cepen couianbHnx mepex Tuny Facebook
abo Instagram, noOWYyKOBMX CUCTEM, CaNTIB i3
napTHEPCbKMMM nporpamamu, email-poscunok,
KaHaniB y nonynApHNX MeceHa)kepax TOLLO.

®. Kotrnep cTBOpMB CBOIO YyHiKanbHY TEXHO-
norito, AKa He CXoXa Ha iHWi. Y noro 6a4veHHi nig
yac po3pobneHHA peknamHoi KamnaHii noTpibHo
cno4yaTKy BU3HAYUTU LiNbOBWA PUHOK i MOTUBU
NoKynuig, i TiNbKM MicnA UbOro BiANOBICTM Ha
N'ATb NUTaHb, AKI PO3KPMBAIOTb 3MICT peKnamMHoi
nporpamu. 3aranom Taka MoAenb € MNPUAHAT-
HOlO, TOMY LLO BOHA MICTUTb Y cO6i BCi HEOOXiAHi
«Bakeni», AKi AagyTb 3MOry rpamoTHO nobyay-
BaTW peknaMHy KammnaHito.

Ha nepwwuin nornAg BuweHaBeaeHi METOAMKMN
pPO3pO6eHHA peknaMHMX KaMnaHin 3aebinbuworo
BUIMAJAIOTb AOCTAaTHbO KOMMIEKCHUMK Ta rpa-
MOTHO npoaymMaHumMu. ABTOpPU MO-pPi3HOMY Onu-
CyloTb AeAKi eTanu Ain, ane B KiHUEBOMY MiACYMKY
BCe CKnajaetbcA y eanHui nas3n. [lpobnema x
nonArae y TOMy, WO, He3BaXaloun Ha Le, HUHI
iHKONMW CTBOPIOIOTLCA pPeKNaMHi kamnaHii, Aki abo
He [aloTb 3MOTM MOBHICTIO AOCATTY MOCTaBNEHUX
uinen, abo B3arani He MNPUWHOCATb HEOOXiAHUX
pe3ynbTaTiB. flk Npuknaa NpPoOnNoOHyeMO po3rnAa-
HYTW [ekinbka peanbHUX PeKNaMHUX KaMnaHin,
AKi 6ynn peanisoBaHi y 2017-2018 pp. BizoMnmmn
KoMmnaHiamu (tabn. 2).

HaBeneHi y Tabn. 2 ocdnanH Ta OHNawnH
peknamMHi KaMnaHii — e AcKpaBuUi Npuknag Toro,
AIK OAHa AeTanb MOXe SHULLUTU peKnamHy Kam-
NnaHito «Ha KopeHi». Buuie 6yno 3a3HayeHo, Wo
3a HenpaBWMbHOrO BW3HAY€HHA OCOBUCTICHUX
NnornAAiB LinboBOI ayANTOPIi BUHUKAIOTb ddaTanbHi
Hacniakuy, i 3a3Ha4YeHnin NpuKnaa ToMy € niaTeep-
[KEHHAM. Ane KpiM TakuMX HeratMBHUX KeEWCiB,
nponoHyemMo 3'AcyBaTW, AKi MOMUMKM nig 4ac
nobynoBn peknamMHUX MOBIAOMIEHb € CbOrOAHi
HannowupeHiwnmn (Taén. 3).

Pestomytoun iHpopmauito, HaBeaeHy B Tabn. 3,
MO>KHa MiAKPECNUTM, WO Cy4vacHi aHaniTukm y

BUITYCK Ne 5(85), 2021
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Tabnuua 1

TexHonorii po3po6neHHA peKNnaMHUX KammnaHiin

ABTOp

ETanu po3po6neHHA peKnaMmHUX KaMmnaHii

O. DxyreHxanmvep
[12, c. 70]

TexHonoriAa cknagaeTbCcA 3 KOHKPETHMX PilleHb NO HM3LI Npobnem:
nocTaHoOBKa peknamHux Uinen, Bubip pUHKOBMX CErMeHTIB, nepeabayyBaHi
BUTpAaTW, TBOPYMIA NiAXia, BAKOPUCTaHHA NepefaBanbHUX KaHanis,
KOOpAMHAaLLiA BCiX eNeMeHTIB Ta OLiHIOBaHHA pe3ynbTarTiB

Bn3HauyeHHA LinbOBOro pMHKY i MOTMBIB NMOKYMLIiB, @ TAKOX BiANOBIAI Ha
«M»-nuTaHb:
Mission (miciA) — y YoMy nonAaraioTb 3aBAAHHA pekaMHoi KaMnaHii?

®. Kotnep Money (rpowi) — Aknx kowTiB NOTpebye peknamHa KamnaHia?

[12, c. 70] Message (noBinoMneHHA) — Ake peknamMmHe 3BepHEHHA HEOOXiAHO AOHECTU
[0 crnoxnpaya?
Media (megia) — Aki Mmegiapecypcu cnig BUKopucToByBaT?
Measurement (BMMip) — AK OLIHWTK pe3ynbTaTh peknamMHoi KaMmnaHii?
YoT1upw cTagii (He 3aBXXay NOCnNiaoBHI) peknamMHoi kamMmnaHii:

KK, Nam6et 12)) ?\:I:,c:,%;ﬁgipgg:s:'m peKknamMHoOro 3BepHEHHH;

[12, c. 70] y '

3) BUBHaYeHHA po3Mipy BIOoKETY;
4) ouiHKa eheKTUBHOCTI peknamm

B. NoHuapyk [9]

PospobneHHa peknamMHoi kamnaHii Bkntoyae y cebe Taki OCHOBHI eTanu:

1) BU3HAUYEHHSA Uinen peknamu;

2) BU3HAYEHHA LiNboBOi ayanTOopIl;

3) Bubip 3acobiB i HOCIIB;

4) Bn3HauyeHHA 6oakeTy (3a Heo6XiAHOCTI POBUTbCA KOPEKLIA LLiNnen AK OKpeMunin
eTan);

5) BMGip BMKOHAaBLUIB;

6) hbopmMyBaHHA 3BEPHEHHS;

7) nonepenHi BUNpo60BYyBaHHHA;

8) po3p0obneHHA CUCTEMU KOHTPOTIO

M. Kop»,
XacaH Ani
Anb-AbabHex
[7, c. 240]

TexHonoriyHi eTanyn NNaHyBaHHA peknamMHOi KamMnaHii:

- CUTyaUiiHWIA aHani3 peknamoaaBua (Knacu4yHUIM aHani3 eKOHOMIYHUX
YMHHUKIB);

- pO3pOBNEHHA Linen i 3aBAaHb peknamMHoi kaMnaHii, BU3Ha4YeHHA PiBHIB 3aBAaHb
Ta iX NOCNiAOBHOCTI;

- po3pobNeHHA cTpaTerii peknamMmHoi kamnaHii

B. 3auapuHHuii,
. Panko [6, c. 241]

Anroputm po3pobreHHA peknaMHoi KaMnaHii:

1) BMGip LiNbOBOr0 CErMEHTY;

po3pobrneHHA peknamMHoro NoBiAOMIEHHA;

Y3ro>KeHHA KOHLUenUii;

BNOIp KaHany PO3NOBCIOMKEHHS;

5) peanizauia kamnanii (AKLLO KaMNaHiA 3a40BONbHAE GIOKET)

2)
3)
4)

H. Mopososga [13]

PekomeHayeTbcA Taka NOCMIAOBHICTb Ail:

1) NnpoBecTV peknamMHi AOCHiIoKEHHA;

BU3HA4YNTU LINbOBY ayanTOPIlo;

cchopmyntoBaTty Lini peknamMmHoi kamnaii;

PO3pO6BUTN TBOPUY PEKNAMHY CTpaTeriio;

5) BM6paTn 3acobn po3NOBCIOMKEHHA PEKaMU, NePIOANYHICTb | TEPMIHMN
PO3MIiLLEHHSA;

6) po3paxyBaTu KOLITOPXC BUTPAT Ha PEKIaMHi 3axoau;

7) BU3HAUUTLX pearnbHi pO3Mipy rPOLIOBUX KOLLTIB;

8) po3pobuTn peknamHi NOBIAOMIEHHA | TEKCTY;

9) cknacTv 4OKNagHW NNaH PO3MilLleHHA peknamMmu;

10) opraHisyBaTy pob6oTy hipMK Nif Yac peknamMmHoi KamnaHii;

11) ouiHMTK edpeKTUBHICTb PEKNAaMHOI KaMnaHii nicnaA il npoBeAeHHA

2)
3)
4)

AreHTCTBO
BRANDER [11]

Etanun po3pobneHHa peknamMHoi kamnaHtii B Internet:
1) aHani3 i 36ip BUXiAHUX AAHWUX;

CTBOPEHHA iAei Ta MapKeTUHIOBOI CTpaTerii;

BMGip nnatcopm AnA peknamMmHoi kKaMmnaHtii;
PO3pO6NEHHA peKNaMHUX NOBIAOMIMNEHD;

5) onTuMi3auia Ta aBToOMaTK3aLiA peknamMHoi KamnaHii

2)
3)
4)

LDiceperno: cknadeHo agTopamu Ha ocHoei [6; 7; 9; 11-13]
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Tabnuua 2

Mpuknaan npoBanbHUX PeKNaMHUX KaMmnaHiin

CyTHicTb peknamHoi

bpeHa, pik Momwunka peknamMHoi KamnaHii
KamMmnaHii
JemoHcTpauia HOBUX XyAi Ha YOPHOLWIKIPOMY XNOMYNKY
lMpocyBaHHA > " k
H&M, 2017 HOBYX XVAi 3 HanmcomMm: «HawnkpyTilwa maBna B O>KyHIAX».
Y PesynbtaT — pacusm
HemoHcTpauia no6oBi nianitka 4o pnbHMx Byprepis yepes
McDonald’s, |[pocyBaHHA nepepayvy uiei ntoboBi y cnagok Bia nomepnoro 6atbka.
2017 HOBMX Byprepis PesynbTaT — ekcnnyaTauia ropa, rpa Ha NOYyTTAX AiTen,
Lo BTpaTuUnn 6aTbKiB
MpocysannA HemoHcTpalisa Bineoponuka, B AKOMY MnALIKa N1Ba
Heineken, HW3bKOKaNopInHOro n o'|'>|<u>|<§e NOB3 4O F|)-|ouu<i 'mx mop.ey|7| Ta 3ynuHAETbLCA
2018 i cnaboankoronbHoOro P : » HOPHOLUKIP 4
nvBa nepes cBiTNowWwkKipoto AiB4mMHo0. PesynbraT — pacuam
MNoocyBaHHsA My6nikauia y mepexi Facebook koHTeKCTHOI Bineopeknamu,
Dove, 2017 pocy y AKiN yHacninok BMkopuctaHHa rento Dove yopHouwkipa
rento anAa pywy . LG
>KiHKa binie. PesynbraT — pacuam
My6nikauia y mepexi Twitter nocTty, B Akomy 6yno 3aABneHo,
Mastercard, |llpocyBaHHA O 3 KOXKHUM ronom ¢ytbonictiB Mecci i Henmapa komnaHia
2018 rPOLLOBUX KapPTOK noxxeptBye 10 Tvc 06iaiB aitAm y JlTaTnHcbknin Amepuui

i Kapnbcbkomy b6aceniHi. PeaynbTat — rerimicbikauia ronoay

LDbiceperno. cknadeHo agTopamMu Ha OCHO8BI 8IOKPUTUX OaHUX

Tabnuua 3

HannowwpeHiwi nomunku nia yac cknagaHHA peKnaMHUX NOBiAOMIIEHb

HasBa

CyTHicTb

BapiaHT BUNpaBneHHA

«CTtparerii riraHTiB»

Cnine HacnigyBaHHA cTpaTeriyHnm
PilLEHHAM TiraHTiB PUHKY (Manuni

i cepenHin 6i3HeC He Mae Taknx
peknamMmHux 6roaKeTiB)

BknapeHHA y peknamy maloTb
CTBOPIOBATUCA Ha OCHOBI hopMyn
ODC a6o AIDA

Cnpob6a peanisyBaTt NpoayKT
npAMo 3 peknamu (Hanpvknaa, gppasa

3amicTb npumycy npuabatn
TOBap — 3anpocuUTN CnoXknBaya

iHdbopMauieton

«Mpopax y nob» » . . .
poaaxy «[Mpunpban, npnaobani, npuaban»), 3po6MTK NEpPLUNA KPOK (Hanpwuknaa,
LLLO 04 pa3y BiAWTOBXHE CNOXMBaya 6e3KOoLITOBHA NPOMNo3uLiA)
«[lepeHaBaHTaxkeHHA |HamaraHHA Bknactu B ogHe oxepeno |BukopuctoByBaTtun

iHdbopMauii Akomora 6inblie TEKCTY

NPaBuUo «TPbOX CEKYHA»

«LliHHicTb, @ HE TOBap»

Mpopaxk npoaykLuii 6e3 BUpilIeHHA
npobnem crnoxveaya

BukopucToByBaTh cXemy
«BNacTMBICTb-NepeBara-Bnuroaa»

«CroyaTky npoayKT»

HdemoHcTpauisa B peknamHomy
3BEPHEHHI Ha3BM KOMMaHii, a He
6e3nocepenHbOi Npono3nii

QokycyBaTu yBary cnoxuava
Ha NPOAYKTI Yn nocnysi

«[Mpono3sunuia»

@®okycyBaHHA Ha YHOMYCb OHOMY:
AN3aliHi, TEKCTi abo 306parkeHHi

CdopmyBaTtu eanHy nponosuuiio,
BiA AKOT HEMOXKNMBO BiAMOBUTUCA

«OpHa npono3aunuia»

HamaraHHA B 0o4fHOMY peknamHomy
3BEPHEHHI NpopeknaMmyBaTu BECb
aCoOpPTUMEHT NPOAYKLUIT

KopucTtyBaTuca npaBumnom
«1 npoaykT/nocnyra —
1 peknamHe 3BepHEHHA»

«KoHTakTN»
KOMMaHii

besrpamoTHe po3milleHHA KOHTaKTIB

MNicna 3aronoeky cnig,
po3millyBaTy 6MoK i3 KOHTakTamMu
(«3aronoBOK-KOHTaKTM-KYMNiBNA»)

LDbicepeno: cknadeHo agTopamu Ha 0cHo8I [8]

cdepi MapKeTUHry BKasdylTb Ha Te, WO 6inb-
WicTb cy4yacHux npobnem y peknami Bupaxa-
€TbCA B HeedEeKTUBHI AeMOHCTpaLii npoaykuii
yn nocnyr. To6TO NpPakTUYHMM LWNAXOM 6yno
3'ACOBaHO, IO CyYacHi KOMMaHii YacTo 3AiNCHIo-
IOTb MOMWITKM Ha eTani oopMyBaHHA PEKNaMHOro

3BEPHEHHHA.

Mpunyctmo, wWo nomwunku nig 4ac dopmy-
BaHHA peKMNaMHMX 3BEPHEHb KOMMaHii pobnAtb
30e6inblioro He 3 MNPUYMHK cBOei 6e3rpamorT-
HocTi. CyyacHa KOHKypeHUia cTBopuna i npoao-
BXXYE CTBOpIOBATU AK MNpPOecinHnUX kKaapiB, Tak
i BUCOKOKBarnidpikoBaHi areHuii — yci BoHn 06i-
3HaHi Ta nobpe opieHTyOTbCA Y chepi peknamu.

BUITYCK Ne 5(85), 2021
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Ane NOMUWMKK 3anuLialoTbCA, | peknamMHi kamna-
Hii NpoBanolOTbCA, YM BiAWTOBXYOTb CMOXMBa-
yiB BiA 3anpoOMOHOBAHOI NMPOAYKLUIi 4M nmocnyru.
Lle niawToBXxye Hac A0 AyMKM NPO Te, WO B CTPYK-
Typi NobynoBM peknaMmHMX KamnaHin € npob6in,
NeBHUI HeOonik, AKUA He fae 3MOTM KOMMaHiAM
cchopmyBaTK Take peknamMHe 3BEpPHEHHA, AKe Bia-
nosigaTMe BCiM 3anuTaM CMoXXMBadiB Ta BKOpe-
HWUTbCA B iXHIN NiACBIAOMOCTI.

fAkwo yBaxHO nepeamBuTUCA iHdoOpMaLito,
HaBedeHy y Tabn. 2 i 3, To MOXXHa No6a4ynT oaMH
B3a€EMO3B'A30K: B YyCiX BMNaakKax, e € abo moxe
6yTM nomunka, UinboBa ayauTopia He pO3yMie
peknamMHe noBigomreHHA abo He 3rofHa 3 HUM.
| napagokc came B TOMY, WO AKLLO HaBiTb LiNboBa
ayamTopiA BU3HaYeHa NpaBuibHO, YCe OAHO MOXe
BUHNKHYTW Taka npobnema. [lna Toro wo6 3anpo-
NOHYBaTW PilleHHA Liei npobnemMun, BUAINMMO ABa
OCHOBHUX Kelca: ayaMTopiA «He 3rogHa» i ayam-
TOpiA «HE PO3yMien.

Y nepwomy BuMNagky noBepTaemMocA A0 Npwu-
KnagiB, HaBedeHuMX y Tabn. 2, — npuknagis 3
ABHMM pacu3mom. CyyacHOMy chnoxxuBayy 3ae-
6inbWIOro pacruam He nMpuUTaMaHHWIA, a TOMYy Len
akT noTpibHO BpaxoByBaTU Nig 4yac NobynoBu
peknamMHoro 3BepHeHHA. KomnaHii 3 npuknaay
Moro He BpaxyBanu, TOMY LLO BOHW He BMBYUIN
Cy4acHi CMOXMBYI TEHAEHLUIT, O € Ha PUHKY.

Y ppyromy Bunagky 3ynMHAEMOCA Ha NOMWN-
Kax, HaBeAeHux y Tabn. 3, — KoMnaHia He MoXe
YiTKO chopMyrntoBaTh Te, L0 BOHA X04Ye AOHEeCTU
[0 uinboBOi ayauTopii. | ronoBHa npobnema He
B LiNbOBi ayauTopii, a AK pa3 y TOMY, O KOM-

BusHaueHHsI HasiBHHX
CIIOKHBYHX TeHJIEHIIIIT

naHiA He po3yMie i He 3Hae, WO BoHa npogae (y
TOMY CEHCi, L0 HEMAE YiTKOro PO3yMiHHA, YOMY
KOHKPETHMA NPOAYKT YK Mnocnyra MOXyTb 6yTu
KOPWCHUMM CMOXMBa4YaM, HaBiLlLo iM MOro KynnaTu
TOLLO), i Lle 03HayYae Lo npoaaBeLlb He cchopMyBaB
KOHKYPEHTHI nepeBaru cBoei NnpoayKuji.

TakvuM 4YMHOM, YypaxoBylO4YM BULLEHABEOEHI
Te3n, NpeacTaBUMO CXeMaTUYHO aAanToBaHy Tex-
HOMOTi0 PO3POBNEHHA OHMAMH PeKNaMHUX KaMm-
naxin (puc. 3). bazoBoto TexHoNorielo Npn LbOMY
€ TexHonoria No6ynoBWN OHNANH peknaMHUX KaMm-
naHin areHuii BRANDER [11].

I3 puc. 3 BugHO, wWo 6yno nopaHo ABa BiACyT-
HiX MapameTpu, AKi NonepeaHbO OMMCaHi: BU3Ha-
YEeHHA HaABHUNX CMOXUBYNX TEHAEHLUIN Ta hopmy-
NOBaHHA KOHKYPEHTHUX NepeB.ar.

X po3MilleHHA He BuNaaKoBe: AnA TOro o6
rpaMoOTHO CTBOPUTM MAapPKETUHIOBYy CcTparTerito,
npaBunbHO BMGpaTn nnaTtopmn AnA peknamHoi
KaMmnaHii, a TaKkoXX He MOMUANTMCA 3 pPeKNaMHUM
noeigomneHHAmMm, Tpeba opapal3y nicrnA aHanisy
PWHKY Ta BM3HaA4YeHHA UiNbOBOI ayamMTopii npo-
aHanisyBaTu TeHAeHUii, AKi BNNMBalOTb Ha U0
ayanTopito — Le AacTb 3MOry YHUKHYTW chaTanb-
HOi MOMWNKW, AKA MOXE 3pyWHyBaTW pekKnam-
Hy kamnaHito. QopMynioBaHHA KOHKYPEHTHUX
nepesar 6yno po3miwleHo Bxe 6ea3nocepenHbo
nepen pPo3pobrieHHAM peknaMHUX MOBIAOMIEHD.
Le nos'Aa3aHo 6e3nocepeaHbo 3 TuMm, WO 6e3
LbOro MYHKTY B PEKNaMHOMY 3BEPHEHHI MOXe
6yTn ponyuweHa 3MiCTOBHaA NOMUIIKa, 3 AKOO BCe
peknamMHe 3BEpHEHHA MNPOCTO BTpaTuUTb Oyab-
AKNIN CeHc.

Amai3 i 301p BHXITHHX JaHHX

v

CtBOpeHH: 11€i Ta
MapKeTHHTOBOI CTpaTerii

v

Bubip onnaiH-rtarGopM s
PeKIaMHOI KaMraHii

v

Po3pobneHHs peKIaMHHX

[IOBIJOMIIEHE
7 DopMyTHOBaHHSA
— - KOHKYPEHTHHX IepeBar
OnruMizanis Ta aBTOMAaTH3a1liA

peKIaMHOI KaMITaHii B
InTepHeTI

Puc. 3. ApantoBaHa CTpyKTypa po3po6sieHHA OHNalH peKnaMHOi KaMmnaHii

LDbiceperno. cknadeHo agTopamu
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Tabnuua 4

Oetanisauia nogaHunx etanis

Hasea etany Uini erany LWnaxn pocArHeHHsA uinen erany

1. BuaHaunTu, AKi TpeHaN NnpUTaMaHHi LinboBsin
BunaHaueHHnA ayanTopii komnaxii Ta o6rpyHTYyBaTH 1. EkcnepTHi oyMKkmn
HaABHUX X 3HauyLwicTb 2. AHaniTnyHi cTaTri
CNOXXNBYNX 2. Ha 6a3i 1-ro nyHKTy Hapat pekomMmeHaadii 3. MNporpamu 3 Bigyanizauieto
TEeHAEeHUIN Ana Bindopy noTpibHMxX 3acobiB Ha HOCIIB TpeHais no Tuny Google Trends

(4-ro TexHonoriyHoro etany)

1. HiTko BMOKpEMUTW Ti eNeMeHTH, AKi BUAINATb

NPOAYKT cepell KOHKYPEHTIB Ta BKaXXyTb
OopMyntoBaHHA |Ha NOrO KOPUCHICTb ANA cno)knBaya. . .

. ; 1. AHani3 npo6nem cnoxmnBadis
KOHKYPEeHTHUX |2. Kepytoumnch iHbopmadieto 3 1-ro nyHKTY, ; .
2. AHani3 Bag KOHKYpPEHTIB

nepesar HafaTu pekomMeHaauii onA bopMyBaHHA

pEeKNnamMHoro 3BepHeHHA (8-ro TexHOMnoriYHoro

eTany)

LDiceperno: cknaoeHo agTopamu

[na 6inblworo po3ymMiHHA NPeACTaBMMO HaO4YHO
[iBa HOBMX eTanun y TabnuyHomy Burnaai (taébn. 4).

[etanisauia nopaHnx eTaniB Nokasye BaXknu-
BiCTb AOCMNIMKEHHA NOBeAiHKN Ta noTpeb cnoxu-
BauiB ANA NOTPaniAHHA PEKNaMHOro 3BEPHEHHA Y
LiNnbOBYy ayaMTOpIlO.

BucHOBKM 3 npoBeAeHOro AOCHiIAYKEeHHA.
Y xoai pocnipkeHHA 6yno 3'AcoBaHo, WO B cy4vac-
HOMY peknamMHOMY CBiTi € cTaHAapTM30BaHi cno-
cobu po3po6rieHHA PpeKnaMHUX KaMmmnaHin, AKi
He nos3baBrneHi MiHyciB. BuABneHi miHycn 6ynu
nioTBEpAXKeHi TeopeTUYHMM aHaniaom Ta npak-

TUMHUMW  pe3dynbTaTaMn. 3aanA  NiaBULLEHHA
aKTUBi3aUii MapKeTUHIroBOi MOBEAIHKM KOMMaHin
Ha OHNaWH-PVHKY Ta MiABULLEHHA €(EeKTUBHOCTI
nobynoBn peknamMHUX KamnaHiin oHnamH 6yno
3anponoHoBaHO apanToBaHWM cnoci6 po3po-
OneHHA peknamMHUX KammnaHii AnA NpoCyBaHHA
TOBapy Ha oHNanH-puHKYy. MNpn ubomy cnia 3aysa-
>KNTK, LLO 3anponoHoBaHMM crnocié He € gpiHanb-
HMM: BUBYEHHA NMUTaHHA PO3POONEeHHA peknam-
HMX KaMnaHi OHMNalrH 3anuwaeTbCcA BIAKPUTUM, i
nopanbwa Moaudikauia HaaBHMX cnocobiB Noby-
[OBUW PeKNaMHMX KaMMaHi € NpiopuTeTHOLO.
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HaBuyanbHO-HayKOBUW IHCTUTYT Bi3HECY, EKOHOMIKM Ta MEHEAXKMEHTY
CyMCbKOro aep>kaBHOro yHiBepcuTeTy

PROMOTION TOOLS IN SMALL AND MEDIUM ENTERPRISES:
BIBLIOMETRIC ANALYSIS

IHCTPYMEHTW NMPOCYBAHHA MAJINX TA CEPEOHIX NIANMPNEMCTB:
BIBIIOMETPNYHI AHANI3

Interest in the use of marketing communication tools in small and medium-sized businesses is
growing every year. However, due to the limited financial resources of small and medium enterprises,
most marketing tools cannot be used. This study aims to analyze the content and characteristics of
existing research on marketing communications in small and medium enterprises, identify gaps, and
understand the direction of future research. It was conducted a bibliometric analysis of 137 papers
on marketing communications (published during 1989-2020) in small and medium enterprises. It was
analyzed publications trends in journals, citations analysis of authors, articles, and journals to determine
the most influential. It was analyzed the content, and it was performed a hierarchical cluster analysis
(with the help of the VOSviewer) based on the keywords and the abstracts' content. It was identified
directions of modern and future research.

Key words: marketing communications, marketing tools, small and medium enterprises, small and
medium business, bibliometric analysis, cluster analysis.

IHTEepec O BUKOPUCTAHHA MapKEeTMHIOBMX KOMYHIiKaLi y Manomy Ta cepefHboMy 6i3Heci 3pocTae
3 KOXXHUM pokoM. OnHak yepe3 o6MexxeHiCcTb hiHaAHCOBUX pecypciB Manux Ta cepenHix nianpuemMcTs
6inbWicTb MapKETUHIOBUX IHCTPYMEHTIB BUKOPUCTOBYBATU HeMoXnuneo. MeTolo pocnifkeHHA €
aHani3 3MicTy Ta XxapakTepUCTUK iCHYOUYNX AOCMIAKEHDb LWOA0 MapPKETUHIOBMX KOMYHIKaLUin y Mannx
Ta cepenHix NnignpueMcTBax, BA3HaYE€HHA NporanvH T1a HanpAMiB ManbyTHiX aocnigxeHob. [fpoBeaeHo
6ibniomeTpnyHUn aHani3 137 cTtaTen WOA0 MapKETUHIOBMUX KOMYHIKaLUIi y Manomy Ta cepeaHboMy
6i3Heci, onybnikoBaHnx npoTtArom 1989-2020 pp. lNpoaHanizoBaHO TeHAeHUIi nybnikauini y >xypHa-
nax, BU3HaA4YeHo HanbinbWw UMTOBAHWUX aBTOPIB, CTATTi Ta XXypHanu AnA BM3Ha4YeHHA Hanbinbw Bnnu-
BoBMX. [lpoBeaeHO iepapXiyHWIA KNacTepHUI aHami3 Ha OCHOBI KM4YoBMX cniB. Bigyanizauito tem
HayKOBOI niTepaTypu 3aiincHeHo 3a ponomoroto VOSviewer. BusHaueHo knactepun y AOCNIAXKEHHI
MapKETUHIOBUX KOMYHIKaLIin Manux i cepefHix nianpuMeMcTB: couianbHi Meaia Ta BNAUB; iHHOBAaUIl
Ta NPOAYKTUBHICTb; YNpaBniHHA KIieHTaMW; AKICTb Ta CTiMKiCTb. binblwicTb gocniaXeHb ycix nepioais
posarnagae couianbHi Mepexi. Ui gocnigkeHHA 3'ABNANMCA B Takin NOCNiAOBHOCTI: iIHCTPYMEHTU Map-
KETUHIY B Manux i cepegHix nianpmvemcrBax, lHTepHeT-peknama B Manux i cepefHix nianpvemcraeax,
[eTepMiHaHTU MapKeTUHIOBMX KOMYHIiKaUii Ta ixHii BNNuB, e(eKTUBHICTb couianbHUX Megia.
Y peadynbTaTi NPOBEAEHOro AOCMIAXEHHA BCTAaHOBNEHO OCHOBHI HanpAMW Cy4yaCHUX AOCHIIKEHb:
BUKOPUCTAHHA coUianbHUX MepeX, OuiHKa e(peKTMBHOCTI, opieHTaLliA 6i3Hecy Ha NiaNPUEMHUUTBO,
CMOXMBayiB, PUHOK, eheKTUBHICTb, CTannin po3BMTOK Towo. [Npo HanpAMKN ManbyTHIX AOCHIAXKEHb
CBiAYMTb NoABa Ny6inkauin Woao 3eneHoi Ta iHWOoi peknamm, enekTPOHHOT MapKeTMHIoBOI opieHTaLlil,
MOBINbHOrO MapKeTUHIy, HENPOMAaPKETUHIY, CEHCOPHOro MAapKEeTUHry, BYMWUYHOIO MapKEeTUHrY,
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Bi3yanbHMX Megia Ta BukopuctaHHA YouTube. PeaynbTtaTty naHoro gocniakeHHA MOXYTb BUKOPUCTO-
ByBaTW BNACHMKN Manux i cepeaHix niagnpuemMcTB ANA NPUNHATTA pilleHb NPO BUKOPUCTAHHA Mapke-
TMHIOBMX KOMYHiKaLiln y CBOIN AiANbHOCTI.

KniouoBi cnoBa: MapKeTWHroBi KOMYHiKauii, MapKEeTUHroBi IHCTPYMEHTW, Mani
nianpuemcTBa, Manui Ta cepeHin 6isHec, 6i6NiOMeTPUYHNI aHani3, KnacTepHUIA aHania.
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Ta cepenHi

VHTepec Kk wncnonb3oBaHWIO MapKETUHIOBbIX KOMMYHWKaLMA B Manom W cpedHem OusHece
pacTteT ¢ kaxabiM rogomMm. OaHako M3-3a OrpaHMYeHHbIX (PMHAHCOBBLIX PECYPCOB MarbiX U CPeaHUX
npeanpuATA GOMNbLUMHCTBO MAapPKETUHIOBbIX WMHCTPYMEHTOB WCMOMNb30BaTb HEBO3MOXHO. Llenbio
nccnenoBaHMA ABMAETCA aHanmM3 COAEpXXaHWA U XapaKTepUCTUK CYLLECTBYHOLWNX UccneaoBaHUin
OTHOCUTENbHO MapPKETMHIOBbLIX KOMMYHMUKaLMA B Manom n 6peaHem 6u3Hece, onpeaeneHne npobenos
N HanpaBneHun Oyaywmx mnccrnepoBaHuin. [poseneH 6ubnuomeTtpuyecknin aHanmad 137 crtaten no
MapKeTUHrOBbIM KOMMYHUKauUMAM B ManoMm W cepenHem Ou3Hece, OonybnuMKOBaHHbIX B TeYyeHue
1989-2020 rr. lNpoaHannanpoBaHbl TeEHAEHUUM Ny6nMKauMin B >KypHamax, onpeneneHbl Hanbonee
UMTMPYEMbIE aBTOPbI, CTaTbW U >XypHanbl AnNA onpeaeneHna Hanbonee BnuATenbHbiX. Ha ocHoBe
KIMOYEBbIX CIOB NPOBEAEH NEPAPXNYECKUI KIacTePHbI aHanus (¢ nomowpbto nporpammbl VOSviewer),

NnokKasblBaloLWMN COBPEMEHHbIE N ByaAyLlMe HanpaBneHnA NCCreaoBaHNN.
KnioueBble cnoBa: MapKETUHIOBble KOMMYHMKaUWW, MapKeTUHrOBble WHCTPYMEHTbI, Manble U
cpenHve NpeanpuATUA, Marnblii U cpeaHuin 61u3Hec, 6MGNMOMETPUYECKNI aHann3, KNacTepPHbIA aHanms.

Formulation of the problem. Interest in the
use of marketing communication tools in small
and medium-sized businesses is growing every
year. There is a vast amount of research on the
use of integrated marketing communications,
strategic marketing management, corporate
social responsibility, digital marketing, and more.
However, due to the limited financial resources of
small and medium enterprises, most marketing
tools cannot be used.

Analysis of recent research and publications.
Marketing communications in small and
medium businesses are aimed primarily at using
social networks, digital marketing, advertising,
using website, and analysis of consumer
behavior, brand building through marketing
communications, customer loyalty, integrated
marketing communications, and more [1-6].

Canziani, B.F. & Welsh, D.H.B. [7] cover
the issues of evaluating the work of websites,
competitive strategies and their consequences,
the impact of state-sponsored activities to
promote exports on the international marketing
efforts of small and medium enterprises. The
authors evaluate the effectiveness of websites as a
communication channel among tourism wineries,
small and medium enterprises. It was found that
wineries and other small business travel firms
could include automated website evaluation
and benchmarking in their Internet strategies.
Danis, W.M. et al. [8] explore the competitive
strategies of SMEs during institutional transforma-
tions and evaluate the effects that contribute to
improving the efficiency of SMEs. It was found
that the effectiveness of networking decreases
over time, and the importance of market strate-
gies increases. Management networking is
essential in the initial stages of a firm's growth,
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and market strategies are not related to the firm's
growth stages. The authors argue that change
occurs under the influence of social norms,
the acquisition of knowledge, and learning.
As a result, there is a greater variety of marketing
tools for implementing strategies. Wilkinson, T. &
Brouthers, L.E. [9] investigated the effectiveness
of export promotion services, particularly
state support for exports of small and medium
enterprises. It has been found that the use of
exhibitions and programs that identify agents and
distributors has a positive effect on the export
performance of SMEs.

Research goals. The study's primary purpose
is to analyze the content and characteristics of
existing research on marketing communications
in small and medium-sized businesses to identify
gaps and directions for future research.

The main direction of this study is the
bibliometric analysis of the scientific literature
on marketing communications in small and
medium businesses. It allow to get a holistic
view of existing research on selected topics,
identifies the most influential journals, articles,
authors, and analyzes the directions of
existing and predicting future research [10].
This study analyzes the impact of journals,
authors and articles, text analysis, and literature
visualization.

Presentation of the main research material.
This study begins with a systematic review of
the literature, describing existing developments
in the chosen field and identifying gaps that
provide opportunities for new research. Only
three reviews of the literature on marketing
communications in  small and medium
enterprises were found. Web of Science data was
used to analyze and cite existing publications on
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marketing communications in small and medium
enterprises. The literature and keywords on
marketing communications in small and medium
enterprises were selected and identified in the first
stage. In particular, the search was carried out by
queries: marketing communication, promotion,
advertisement, sales promotion, AND small and
medium enterprises, SME, small and medium
business, or by areas of activity where the vast
majority of companies are small and medium
businesses, in particular, tourism, Initially, more
than 1,000 publications were selected based on
these queries. They were obtained by searching
the Web of Science database. Abstracts, books,
editorial,and otherswerefiltered. Onlyarticlesand
literature reviews were left. Then the works were
filtered without annotations. The next step is to
select articles related to marketing management
in general and not marketing communications in
particular. The final sample included only those
directly related to marketing communications
(advertising, sales promotion, PR, propaganda,
public relations, direct marketing, personal
selling) in small and medium-sized businesses

35
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to analyze consumer behavior and the use of
marketing communications resulting from this
analysis. A total of 137 articles were included in
the final sample. All articles included in the study
were published during 1989-2020 in more than
25 journals.

Based on the keywords and the content of
the annotations, the content was analyzed, and
a hierarchical cluster analysis was performed.
Visualization of topics of scientific literature
was carried out with the help of the VOSviewer
program. We used hierarchical cluster analysis to
understand marketing clusters better.

Therewereanalyzed137articles (includingthree
reviews) related to marketing communications in
small and medium businesses. All of them were
published during 1989-2020 (Fig. 1).

70% of articles have been published in the
last five years, which indicates a rapidly growing
interest in this topic. Figure 2 shows scientists
from which countries most often conduct research
on selected topics.

Authors from the USA, England and Australia,
Malaysia, Spain, and Italy have the most
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15 +
10 -
5A
OA
< T O 8 >C 9T 0T LT $TLTTELITT T QD
—_— — — — —_—
s 28T CE 36806068 C 88522225 9cx2
o5 & w2290 P00 323333
c S w o c I I Z=ELNQO<OY gogk £z €O
w << = £ =T < > 0y g ST
T o = 5 [ < o
Z 0 g pa Z @ g
5 <
-

Fig. 2. Number of publications by countries

Source: developed by the authors
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publications. All published articles related to
different activities (Fig. 3).

60.5% of articles were published in the field of
business economics. This indicates the relevance
of the application of these studies primarily for
business. All articles have been published in more
than 25 editions. Most articles (7 publications)
were published in the journal Sustainability; three
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were published in only three journals. This may
indicate the influence of these publications.

Table 1 presents the most cited articles by the
total number of citations and shows how the age
of the article affects the number of citations.

As can be seen from Table 1, all the most cited
articles were published in 2006-2018. Articles
published in Industrial Marketing Management,
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Fig. 3. Number of publications by spheres
Source: developed by the authors
Table 1
The most cited articles on marketing communications in SME
Year of Total number Average
Author Journals N e . Lo
publication | of citations, pcs | citation rate
Michaelidou, N. et al. | Industrial Marketing Management 201 328 82.40
Wilkinson, T. & . . .
Brouthers, L.E. International Business Review 2006 132 32.80
Pauwels, K. & .
Weiss, A. Journal of Marketing 2008 99 7.62
Danis, W.M. et al. Jourpal of International Business 2010 75 6.82
Studies
Ainin, S. et al. Industrial Management & 2015 74 12.33
Data Systems
Taiminen, H. & Journal of Small Business
Karjaluoto, H. And Enterprise Development 2015 41 6.83
Badi, S. et al. Industrial Marketing Management 2017 40 10.00
Odoom, R. et al. \I:/?urnal of Enterprise Information 2017 33 8.95
anagement
Eggers, F. etal. Journal of Small Business 2017 27 6.75
anagement
Papa, A. et al. Baltic Journal of Management 2018 25 8.33

Source: developed by the authors based on [8-9; 11-18]

MAPKETHHI"




68

International Business Review, and Industrial
Management & Data Systems have the highest
average citations per year.

Table 2 presents the ten journals with the
most significant number of citations regarding the
number of articles published.

As shown in Table 2, except for the journal
Sustainability, all others coincide with the journals
in table 1. Only four journals from the list published
more than 1 article, including Industrial Marke-
ting Management, Journal of Small Business
and Enterprise Development, Journal of Small
Business Management, Sustainability.

This indicates the influence of these publications
on marketing communications in SMEs. Table
3 shows the groups of authors with the most
significant number of citations and the number of
articles that allowed to obtain this indicator.

As shown from table 4, groups of authors
published 1article, which provided a large number
of citations. Furthermore, only two groups of
authors have more than one publication on this
topic. This suggests that although many authors
publish articles on marketing communications
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in small and medium-sized businesses, very few
scholars deal with this issue regularly, on an
ongoing basis.

Table 4 shows which countries have the most
citations from articles on selected topics.

As shown in Table 4, the most significant
number of publications and citations have
scientists from England and the USA. Only six
articles have been published in the Netherlands,
but they have 64 citations, and in Australia, nine
publications, although they have only 20 citations
together.

Hierarchical cluster analysis. One of the study's
objectives is to investigate and identify segments
of marketing communications research in small
and medium-sized businesses.

The keywords of the author's words to the
publications, which are repeated at least two
times, were analyzed, and such keywords as
SME, spheres of activity, countries were removed
(Fig. 4).

The second goal of this study is to study
and identify clusters of research on marketing
management in small and medium enterprises.

Table 2
The most cited journals on marketing communications in SME
Journals N_umper To_tal |_1umber
of publications, pcs of citations, pcs

Industrial Marketing Management 2 368
International Business Review 1 132

Journal of Marketing 1 99

Journal of International Business Studies 1 75
Industrial Management & Data Systems 1 74

Journal of Small Business And Enterprise Development 2 54

Journal of Enterprise Information Management 1 33

Journal of Small Business Management 3 27

Baltic Journal of Management 1 25
Sustainability 7 22
Source: developed by the authors

Table 3
The most cited authors on marketing communications in SME
A Number Number
uthors .
of documents, pcs. | of cites, pcs.

Michaelidou, N., Siamagka, N.T. & Christodoulides, G. 1 327
Wilkinson, T. & Brouthers, L.E. 1 132
Pauwels, K. & Weiss, A. 1 99
Danis, W.M., Chiaburu, D.S. & Lyles, M. 1 75
Ainin, S., Parveen, F., Moghavvemi, S., Jaafar, N.I. & Shuib, N.L.M. 1 74
Taiminen, H.M. & Karjaluoto, H. 1 41
Badi, S., Wang, L. & Pryke, S 1 40
Odoom, R., Anning-Dorson, T. & Acheampong, G. 1 33
Teo, t 2 31
Ahmad, N., Abu Bakar, A.R. & Ahmad S.Z. 2 30

Source: developed by the authors
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Table 4
The most cited researches by countries on marketing communications in SME
Country Number of documents, pcs. Number of cites, pcs.
England 14 423
USA 14 382
Malaysia 9 78
Netherlands 6 64
Italy 8 53
Finland 4 a7
U Arab Emirates 3 36
Saudi Arabia 5 35
Australia 9 20
France 3 16
Source: developed by the authors
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Fig. 4. Keyword co-occurrence network analysis and emerging clusters
Source: developed by the authors

All keywords in duplicate publications were to promotion tools in SMEs: Innovation in
analyzed, and SME and countries queries were communication, customer management by social
excluded. The keyword co-occurrence was media, communication management models by
analyzed to understand an overview of the Internet, business performance.

research fields related to the promotion tools. To understand the basic research on marketing
The keywords were grouped into four main  communications, follow their publication in time.
clusters, which show four main fields related Until 2005: marketing tools for SMEs
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By 2005, only three articles had been
published. Thus, the first published article on this
topic is Marketing Tools For The New Or Small
Accounting Firm by Shenkman, M.M., published
in Journal of Accountancy in 1989 [19].

One article presents one of the first studies
on Internet marketing strategies of B2C firms in
Singapore. It is established that the strategy of
attraction and customer relations has a significant
positive attitude to the brand's equity on the
Internet. This contributes to financial growth.

Another study by the same author identified the
effectiveness of various Internet marketing tools
among B2C firms in Singapore. It was found that
there are some significant differences between
the degree of use of different Internet marketing
tools in promoting the site and the effectiveness
of such tools.

2006-2010: SME advertisement in Internet

In the period 2006-2010, 9 articles were
published (including two reviews).

The role of e-mail and search engines in stimu-
lating new subscribers is investigated. The authors
recommend focusing their price promotions
on stimulating new monthly rather than annual
subscriptions and switching to paid subscriptions
from free ones.

The article aims to use advertising promotional
materials in the long run compared to advertising
used in the 18th century.

The first article on the use of social networks
in small and medium-sized businesses was
published in 2010; it states that social networks are
characterized by the coexistence of personal and
professional relationships. It is established that
the interaction between personal and professional
relationships forms a unique context that changes
the usual dynamics of innovation.

The study analyzed the effect of English in
advertising in Eastern Europe. The assertion in
the literature about the positive consequences of
the use of English in the advertising of goods was
refuted. At the same time, the use of English has led
to some problems with understanding the content
of advertising among non-local target groups.

There were also publications on the impact
of factors on online advertising and the role of
seller's reputation in the information asymmetry
of auctions, the role of website quality, and trust
in them.

2011-2015: determinants of marketing commu-
nication and their impact

During this period, 29 articles were published,
which deal with the determinants of marketing
communications, their impact, social media and
e-commerce, and its adoption.

You can use various tools to support B2B
brands, including the Internet and other interactive

[NIPOBAEMH CUCTEMHOI'O TTIAXOAY B EKOHOMILII

technologies. More than a quarter of B2B SMEs in
the UK currently use SNS to achieve brand goals,
the most popular is attracting new customers.
On the other hand, the most critical barrier is
the lack of perception of compliance for specific
sectors. It is noteworthy that the vast majority of
users do not accept any indicators to assess the
effectiveness of SNS. Almost half of the sample
of SMEs stated their intention to increase their
marketing costs on this channel, emphasizing the
growing importance of SNS in the context of B2B.

The quality of interpersonal communication,
rather than technical quality, has the most
significant impact on clients' perceptions of the
cost of services and, importantly, the likelihood of
re-engaging the audit firm in the future.

It has been studied how small and medium-
sized retailers adopt and implement loyalty card
programs as a marketing management decision-
making tool.

The use of Facebook has a strong positive
impact on SMEs' financial and non-financial
performance (reducing marketing and customer
service costs, improving customer relations, and
improving the availability of information). The use
of Facebook among SMEs is also influenced by
compatibility, cost-effectiveness, and interactivity.

SMEs do not use the full potential of new
digital tools and therefore do not benefit from the
opportunities they provide.

More significant discounts or unsystematic
promotion measures generate sales spikes in
large stores, and a positive relationship has been
established between store size increases and
sales. Large stores receive higher profits from
lower prices than small outlets, only as long as
the retailer retains part of the manufacturer's
discount.

Also, during this period, there are publications
on the impact of social networks, website design,
distribution channels, branding and advertising,
packaging for promotion, the use of Sheng in
advertising, methodologies for choosing a method
of promoting small businesses, the content of
advertising messages, stakeholder relationship
descriptions in website CSR communications, the
relationship between employees' performance
and social network structure, Internal Marketing,
and Internal Customer Motivation Model,
Utilize e-Commerce, Social Media, and New 3D
Technological Practices, using online marketing
techniques, techniques Most Used During
Times of Crisis, The Web 2.0 as Marketing Tool,
e-CRM in SME Marketing Practice, the impact
of digital marketing, Internet marketing basics,
Branding through advertising, Advertisement
and Sponsorship, Analysis of the Variables which
Determine a Good E-Marketing Strategy.
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2016-2020: social media performance

During this period, 96 articles were published.
Most research concerns digital marketing, the
promotion of SMEs on social networks, through
the site, the impact of their use on the economic
performance of businesses, and more (Fig. 5).

One study focuses on the role of social
networks in the marketing of small and medium-
sized construction companies.

The paper explored issue of motivation and
benefits of social media for SMEs. It has been
found that SMEs that offer physical goods are more
likely to use social media based on cost-effective
motives, and SMEs that provide services are more
likely to view interactivity as a key motivation.
The advantage of Facebook over Twitter among
SME users has been confirmed.

Entrepreneurship is positively associated with
using social networks in SMEs while responding
to the market has no effect. The use of social
networks is not directly related to the growth of
SMEs; however, this mediates the relationship

between entrepreneurship orientation and SME
growth.

Social media has a positive impact on three
of the four knowledge creation processes
(socialization, externalization, combination, and
internalization), and that they help promote the
innovation process.

Entrepreneurial orientation and consumer
orientation have a positive effect on sales and
business development, which, in turn, has a
positive effect on the effectiveness of work in
social networks. Entrepreneurial orientation has a
positive effect on visibility and indirectly affects the
effectiveness of work in social networks. Thus, the
effectiveness of work in social networks directly
depends on sales and business development and
indirectly — on visibility.

The study indicates that the introduction of
social networks has not affected the performance
of SMEs.

Akey factorinimproving asite's conversionrate
is a strategy that focuses on quality or promotion

loyalty
customer
madel
marketing communication
equity tech@@logy co-crgation
consumer @ngagement digital marketing :
consigmer integnet
facebook ir".'fFfa':t adaption
strategies trust
engagement
strategy . -
word-gffmouth performance internatighalization
orientation . i _
consimers SUCIﬁEdla @ social networks
' <
innayation
competitiveiadvantage perspective _sustaiiability
knowledge

entrepreneutial orientation

business performance

market afientation

moderafing role

Fig. 5. Research areas in 2016-2020

Source: developed by the authors
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and avoids mixing such attributes within the site's
offering.

Brand attitudes and corporate trust have a
more significant impact on procurement intent
for SMEs than large firms. This means that SMEs
almost non-existent in the market need to pay
more attention to building corporate trust and
brand attitudes for their sustainable growth.

It was analyzed the adoption phenomena
through word of mouth, viral marketing, and social
presence theory using in-depth semi-structured
personal interviews with entrepreneurs of SMEs.

There is also a small amount of research
on green and other advertising, brand image
formation through marketing communications,
analysis of consumer behavior, Electronic marke-
ting orientation, Integrated Marketing Communi-
cation, customer retention and loyalty, marketing
techniques, mobile marketing, neuromarketing,
sensory marketing, street marketing, visual media,
and the use of YouTube.

Conclusions. Most of the articles were publi-
shed in 2015-2019. They reflect the directions of
modern research. We can identify the following
main areas of modern research: the use of social
networks in promoting SMEs, assessing the
effectiveness of various marketing tools, business
focus on entrepreneurship, consumers, market,
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efficiency, sustainable development, and more.
Most research on these topics.

Compared to previous periods, there have
been articles on green advertising, mobile
marketing, neuromarketing, sensory marketing,
street marketing, visual media, and the use of
Youtube.

The number of studies on consumer behavior
analysis in the Internet environment, the formation
and development of the brand through marketing
communications, Internet marketing, the use of
integrated marketing communications, and video
marketing has increased significantly.

However, some topics are almost unexplored,
including the use of virtual and augmented
reality as marketing tools, public relations and
event marketing, Google Plus, and Pinterest as
marketing tools.

Unfortunately, the study took into account
only WOS publications and did not include
Scopus and Google Scholar. This is due to the
different formats of downloadable data from
these databases, technical limitations on the part
of VosViewer programs. This could be a topic for
future research.

The results of this study may be helpful to
SME owners in making decisions about the use of
marketing communications in their activities.
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ETHICS AND NEUROMARKETING
ETUKA TA HENPOMAPKETWVIHI

Latest development of neuroscience and neurobiology is opening the opportunities for the com-
panies and scientist to better understand the future customer. This work shows the analysis results of
international approach to ethics issues in neuromarketing. This article is based on the expert works of
European and American pioneers in combination of marketing and neuroscience. Neuromarketing is a
new concept for understanding the customer behavior and decisions, mostly which are dictated by the
subconscious. First, from an ethical point of view, it is necessary to ensure that neuromarketing does
not harm or exploit anyone.. Anyone who has ever taken part in a clinical trial or baseline experiment
knows how many documents are going well before the start of the study — all in the interests of safe
participation in the study. The main uncertainty is that customer couldn’t really determine which infor-
mation he or she shares during the research, due to lack of knowledge.

Key words: neuromarketing, neuroscience, technology, innovations, customer behavior, ethical
issues, cognitive interest.

OcTaHHi po3pobkM B ranysi HeMpoHaykn Ta Henpobionorii BiAKpUBaKOTb MOXINMBOCTI ANA KoMmna-
Hil Ta BYUEHMX Kpallle 3p03yMiTh MaribyTHbOro KnieHTa. Y Uih poboTi NpeacTaBneHi pe3ynbTaTt aHanisy
Mi>KHapOAHOro MiAXoAy A0 NMUTaHb eTUKW Y HeMpoMapKeTuHry. Lla ctatTA 3acHoBaHa Ha eKCMepTHUX
poboTax €BPOMENCbKMX Ta aMepMKaHCbKMX MEepLUOBIAKPMBaAYIB y ranysi KOMOiHyBaHHA MapKeTUHIY
Ta Heunpobionorii. KnoyoBoto iaeeto 6yno BU3HAYNTK, AKI HANBINbLIi eTUYHI NUTaHHA NMOB'A3aHi 3 Ui€to
TexHonorien. HempomapKeTuHr - Le HoBa KOHLeNLUiA AnA po3yMiHHA NOBEAIHKWN Ta pilleHb ManbyTHIX
KMieHTIB, AKi 34e6inblOro NPoAMKTOBaHI niacBigoMicTio. JocniaAHNKN HEMPOMapPKETUMHIY BUKOPUCTOBY-
IOTb PIBHOMAHITHI METOAM, AK HENPAMI, TaK i MPAMI, ANA OUIHKN HEBPONOriYHNX hakTopiB, AKi Kopento-
I0Tb yBary Ta 30ymkeHHA. Ha noBeadiHKy knieHTa nig yac KyniBni ToBapiB Ta NOCNYr MOXYTb BNnvMBaTu
6araTo hakTopiB, BKIOYalOUYM peknamy, Lo MiCTUTb NOTiYHO NepPeKOHNMNBY iHhopMmauito, abo peknamy,
B AKil BUKOPUCTOBYOTbCA 306 pa>KeHHA Ta TEKCT, AKI MOXYTb 3MIHWUTW NOBEAIHKY Ha NiACBIAOMOMY PiBHi.
MNMo-neple, 3 eTUYHOI TOUYKM 30py HEOBXiIAHO MEepPeKoHaTUCA, WO HENPOMAPKETUHT HIKOMY He 3aBaae
LIKOAW Ta He eKcnnyaTye Hikoro. 3BMYaiHO AOCHiAXKEHHA BMMVBAE Ha CNoXMBadiB i cyb'ekTiB, AKi €
4YaCTUHOIO HEVPOMAapPKETUHIOBUX EKCNEPUMEHTIB, ane He 060B'A3KOBO LLO LEN BNNMB € HEFATUBHUNA.
KoxxeH, xTo konu-Hebyab 6paB yyacTb y KNiHIYHOMY BUNpo6yBaHHI abo 6a30BOMY eKCNepMMEHTI, 3HaE,
CKiNnbKn AOKYMeHTiB Tpeba onpautoBaTi 3a40Bro 0 No4aTky AOCNIAKEHHA — BCe B iHTepecax 6e3neyHoi
yyacTi B gocnigkeHHi. [Npn BUKopucTtaHHi HEMPOBIONOriYyHMX METOAIB | OTPMMaHHA iHdopmaLii 6eano-
cepeaHbo 3 MO3KY MOTEHUINHUX CNoXMBadiB 3 METOIO ONTUMI3aLii MapKeTUHIOBOI AiANbHOCTI BaXKNNBO
[OTPMMYBaTUCA NEBHUX ETUYHMX NpuHUMNiB. Yeped 6pak 3HaHb y BCiX y4aCHWKIB AOCMiAXeHb OCHOBHA
HEBM3HAYEHICTb NOMArae B TOMY, WO KITIEHT HE MOXe TOYHO 3PO3YyMiTh, AKOK iHhpopMmauieto BiH abo
BOHa AiNNTbCA MiA Yac pocnimkeHHA. binbwe Toro, cy6’ekT AOCNiAKEHHA Mir nMiaAcBiAOMO HagaTu cakT,
AKNIM BiH abo BoHa Boninu 6 npuxoBatn. Came ocTaHHI hakTop i BUKNNKAE ANCKYCIi cepen eKkcnepTis,
HayKOBLIB Ta NpaBO3axMCHUKIB.

KniouoBi cnoBa: HelMpoMapKeTUHr, Henpobionoria, TeXHoNOorii, iHHOBaLii, NoBeAiHKa KIEHTIB, eTUYHI
NUTaHHA, KOTHITUBHWI iHTEpec.

MNocnenHne pa3paboTky B 06nacTv HEMPOHayKN U HEMPOBMONOrMN OTKPbIBAOT BO3MOXXHOCTW AnA
KOMMaHWUI N y4eHblX Nnydlle NoHATb 6yayllero knneHTa. B paHHol pa6oTe npeacTaBneHbl pe3ynbraTthl
aHanusa MexxayHapoaHOro Noaxoja K Bonpocam 3TUKM B HEMPOMapKeTUHre. 3Ta cTaTbA OCHOBaHa Ha
9KCMepTHbIX paboTax eBPOMENCKNX N aMepUKaHCKMX MepBOOTKpPbIBaTENENn B 06nacTn MapkeTuHra u
Helripobuonornn. HelipoMmapKkeTHr — 3TO HOBaA KOHUENUMA ANA NMOHUMaHWA NOBEAEHNA N PELLUEHUN
KMVEHTOB, KOTopble Mo Gonbllen YacT NPOAMKTOBaHbI NOACO3HaHMEM. Ha npevmyliecTBa nokynku
TOBapOB WM yCnyr MOryT BnNvMATb MHOrMe hakTopbl, BKIOYaA peknamy, codeprkallyto normyeckm ybe-
ONTENbHYIO MHOPMaUMIo, UM peknamMy, B KOTOPOW MUCMonb3yloTcA M306pa)keHnA UM TeKcT, KOoTo-
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pble MOryT M3MEHWTb NOBeAeHMe Ha NOACO3HaTeNlbHOM YpoBHe. Bo-nepBbiX, ¢ 3TMYecKol ToUYKM 3pe-
HUA Heobxoanmo y6eamnTbcA, YTO HEMPOMAPKETMHI HUKOMY He NPUYMHAET Bpeaa 1 He aKcnyaTupyer.
OcHoOBHaA BCTPEBOXXEHHOCTb 3aKNtoYaeTcA B TOM, YTO MOKynaTenb He MOXEeT AeNCTBUTENBHO onpeae-
NNTb, KaKoW NHpopMaLmel OH U OHa AenATCA BO BpeMsa UccnenoBaHuA.

KntoueBbie cnoBa: HelipoMapKeTVHT, HEMPOBMONOrna, TEXHONOMMM, NHHOBALUUW, NMOBEAEHWE KINNEeH-

TOB, 3TN4eCcKme BoNnpocChl, KOTHUTUBHbIN NHTEpeEcC.

The main problem is the lack of understanding
by all parties, which are involved in neuromarketing
research. Moreover, as neuromarketing is a new
science it also has no clear regulations from both
ethical and legal perspective, which is a big raising
concern for a society as a whole.

Literature review. Neuromarketing is a
subsection of neuroeconomics. It also describes
a very young, interdisciplinary research direc-
tion which, based on an inductive approach,
integrates and links findings and processes from
neurosciences, cognitive science, and market
research in the context of marketing-relevant
topics [2].

Astheresultneuromarketing opensapossibility
for companies and researchers to use all spectrum
of human perception. The first opportunity to use
neuroscience is for understanding the personal
traits and implications for consumer behavior.

lencaand Andorno [7] analyze the effectiveness
of the use of neurotechnology in the advertising
industry:

— determining the intentions of consumers
when ordering goods and services on the Internet
by decoding information about the brain activity
of consumers [5];

— determining the information received by
consumers by scanning the brain when re-viewing
the information [18];

— identification of political views when
analyzing the differences in brain activity of
various supporters of political forces using fMRI
scanning [17];

— identification of differences in consumer
behavior of men and women using the analysis
of brain activity and functional differences in the
brains of men and women [1].

One of the neuromarketing implication is the
measurement of brain activity. The particular
advantage of analyzing of electrical brain activity
is that potential customer couldn’t control the
results of test or fake them. The reason why many
of marketing research fails is moral prejudice
which leads to misunderstanding of conductor
and researcher. Neuromarketing is relatively new
field of science that is why standards for them are
not clear. Cook and colleagues used EEG in order
to prove that source localization can be useful in
marketing field. They showed advertisements
which were scanned from their original print

format and shown during the experiment. With
the help of EEG technology, they were able to
surface electrical activity across all brain regions
and determine which of them are more effected.
Using source-localized EEG technology, Cook
and colleagues showed that logically compelling
advertisements elicit consistently higher activity
specific to the orbitofrontal, anterior cingulate
gyrus, amygdala, and hippocampus, compared to
messages that don’t need conscious distinction.
In fact, it means that data proves the differences in
regional brain processing of real-world advertising
images, depending on whether the images appeal
to rational, logical functions or to nonrational,
emotionally valanced functions [3]. EEG is totally
safe for people, so the biggest ethical concern is
usage this technology as an idea.

Second category based on the scanning of
metabolic processes induced by changes in
neural activity [14]. The two techniques receiving
the most attention are positron emission tomog-
raphy (PET) and functional magnetic resonance
imaging (fMRI) which measure several of these
physiological functions, including changes in
metabolism and metabolic by products, blood
flow, blood volume and blood oxygenation [9].
In fact, with the help of the screening the activity
and energy consumptions in different parts and
local expansion of blood vessels and, conse-
quently, a change in regional cerebral blood flow.

Neuromarketing researchers have used a
variety of methods, both indirect and direct, to
assess neurological correlates of attention and
arousal. Although slightly different, attention and
excitement have a similar appeal to marketers,
who primarily seek to inform consumers about
the existence of a particular product or brand.
Research in this area can be useful in studying
contextual variables that either contribute to or
impede attention / impairment. For example,
different ways of presenting in the media
(eg, print, radio, television, Internet) may be
based on different combinations of neurological
processes (eg, affective, cognitive) to increase
or decrease arousal / awareness. Comparing
and contrasting neural responses (eg, brainwave
activity, brain functionality) to different types of
media can also provide a huge understanding to
advertisers seeking to determine whether to list
ads for one type of media for use with another
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type. Finally, cross-cultural comparisons are
also needed to better understand how attention
and arousal differ as a result of environmental
influences [20].

Neuromarketing as a science is criticized
by human rights activists. The main criticism
focuses on unethical research methods, unethical
forecasting of consumer choices, unethical use
of technology and manipulation of consumers.
However, in recent years the number of studies
in the field of neurobiology is growing. However,
neuromarketing is most often associated with
ethical hazards that are unrealistic [19]. On the
other hand, neurology can violate clients' perso-
nal boundaries and affect their subconscious.
Therefore, many experts insist on the division
of ethics of neurobiology into ethics of science
(consumer neurobiology) and ethics of practice
(neuromarketing) [3]. Buying becomes unfair in
the eyes of some experts. A study by Sacred Heart
University found that the use of neuromarketing
by commercial organizations was considered
unethical, while the rejection of neuromarketing
was considered an ethical art [8].

Christian Ducu determined that one of the main
questions to take into account is neuromarketing
in a totally new, broader field, or just a different
perspective for the same, and therefore only a
marketing unit or another discipline. There are
authors who view neuromarketing as a kind of new
interdisciplinary, but, nevertheless, independent
sphere, since with help of neuroscience it is
connected not with the economic behavior of a
person as such, but about the internal mechanism
that determines economic behavior. By examining
brain activity, a neuropathologist is trying to
explain why customer prefer one over the otherin
front of a store shelf, for example. The declaration
uses information obtained using neuroimaging
techniques and/or biometric measurements, that
is, without mediation, and it differs from classical
marketing research, in which the investigation
included either direct contact with the research
object or observation of behavior [20].

For Pop et al. neuromarketing emerged from
neuroeconomics and gained momentum until
it became an independent science. This statute
should not only provide an autonomy concerning
its subject and tools, but also come with some
specific ethical issues [15].

As the result of ongoing concern with
neuroscience implementation in  marketing
NMSBA code was presented. The core principles
of code are:

— Neuromarketing researchers shall comply
with the highest research standards enforced
in their respective countries and use accepted
scientific principles.
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— Neuromarketing Researchers shall not
act in any way that could negatively impact the
reputation and the integrity of the Neuromarketing
research profession.

— Neuromarketing findings shall be delivered
to clients without exaggerating or misrepresenting
the neuromarketing insights beyond what is
scientifically accepted [12].

Nevertheless, many experts are highlighting
the positive aspects of neuromarketing appli-
cation. Ducu offers an example of research of
medical association that finds a connection
in the alcohol abuse in South Dakota with the
increased quantity of car accidents. Experts rise
the question whether it would be unethical to start
an advertising campaign that will be based on
neuromarketing insights and the main goal of it
will be reduction the level of alcohol consumption.
The controversial part here is that the goal of the
advertising campaign is sure enough a good one,
but does it really fits in a moral evaluation. It is not
hidden fact that in this situation you could apply
phrase “the end justifies the means”. Yet this
doesn't pass the ethical test because the campaign
itself would involve pervasive techniques that
eliminate any level of consumer autonomy.
It would be interpreted by some as a paternalstic
method of dealing with a social problem by
addressing individual behaviour [20].

Hensel and colleagues pointed out the
ethical problems due to the non-separability of
academic consumer neuroscience and applied
neuromarketing. They determined that academics
and industry cooperation is crucial, because it
opens the possibility to learn from both sides
in order to share the knowledge, especially in
ethical questions [6]. One comprehensive code
of ethics must cover both worlds. Implementing
a guideline to the standards of scientists and the
specific characteristics of different tools will avoid
ethical problems in the future. This will reduce
the likelihood of ethically incorrect research and
increase confidence in the field of neuromarketing.
The merger of the two areas will increase
public confidence in neuromarketing tools and
research [22]. Harvard Professor Karmakar,
exhort companies to look for employees,
who have adequate and skeptical respect for
neuroscience. Moreover, to start the project with
scientists or with the respective advisory border,
which gives an opportunity to maintain arising
concerns. Karmakar clarified that neuroscience
is not determining the direction of company
development but could help to understand it [11].

According to Nansi Lungu, the situation when
the power of prediction will hinder with the
preservation of our private data and worth must
be radically avoided. It means that this is not a
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decision that could be made in advance, but only
later with taking into account the experience.
At this stage, we need to know how strong our
predictions are, and then understand the practical
mechanisms for confirming our evolution. If
person understand how far we can predict, then
you could also assume how practical verification
mechanisms manifest themselves in how
predictions are made [10].

Study of Pop and colleagues showed that all
three stakeholder categories of neuromarketing
research (companies which offers the research,
companies which could potentially benefit
from them and advertisement companies) have
lack of knowledge of ethical education, which
proved the concept that unitary code of ethics
for all neuromarketing studies is essential for
all the stakeholders involved in a business
relationship [15].

The research objective is to determine the main
ethical concerns which relate to neuromarketing
and how they are regulated in the world based
on literature overview of European and American
experts in this area.

Research and discussion. Neurotechnology
regulation for advertising industry in Ukraine is
missed. In fact, it means that neuromarketing
is not permitted but on the same time is still
prohibited [13]. Controversial sights on new
technology in different countries and by different
experts determines that this sphere couldn’t exist
without check and balances policies. It is assumed
that neuromarketing increases efficiency of in
ads, promotions or in merchandising. Moreover,
such technologies are widely used by alcohol,
tobacco, casinos, and political advertising
companies, which in reality could be dangerous
for society as a whole. Neuromarketing could
be easily implemented in both offline and online
businesses.

Until recently, researchers had to rely
only on what buyers themselves would tell
them about a particular marketing message
(through questionnaires, polls, focus groups,
interviews, etc.). It was believed that humans
were able to describe and predict their own
cognitive processes. Analyzing brain responses
provides a more objective insight into consumer
behavior. Research data can help reduce risks
when launching new products or implementing
major changes that can affect the perception of
the entire brand. At a tactical level, companies
can improve their audience segmentation and
personalize their marketing and sales experience.
The ethical problem is complex, considering not
only the confidentiality of personal information,
but also the mentality, national and religious
characteristics of the respondents participating in
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the neurotechnological research. It is not hidden
fact that, the respondents participating in such
studies agree to use the information obtained
during the experiment, on the other hand,
advertising and marketing companies can use the
obtained data for their own purposes. Therefore,
in this regard, restrictions may be imposed on
the use of the information received. To ensure
that respondents' confidential data is treated
ethically, it is possible to establish legal liability for
marketing companies and their employees who
use the data for their own purposes.

Neuromarketing, as  other parts of
neuromarketing, is paying more attention to
understand the willingness to pay of the customer.
In order to do reach this goal neuromarketing
analyze with help of neuroscience:

— attention;

— emotions;

— cognitive interest;

— memory;

— motivation.

If some technology opens the borders to
customer behavior it is logical that human rights
activists rise up such questions:

— How manipulative is neuromarketing?

— How far can subconscious marketing go?

— Who is responsible for the exchange and
use of the received data?

— Where is the line between which data can be
used and which cannot?

— How date could be kept confidential if the
customer doesn’t control it?

As an example, neuroscience opens an
opportunity for companies to observe attention
of the customer. It is important to understand
what your consumer sees and what stays in focus.
That is, you can actually see your product or
service through the eyes of a potential consumer.
With Eye-Tracking technology, you can see what
the customer is really focusing on. During this
experiment, the device analyzes the movement
of the eyes. The practical application of this
method opens up new opportunities to see what
the consumer is concentrating on in the store,
during advertising, how he reacts, what he sees
and whether it is possible to see anything on the
external sign. In fact, the new technology opens the
key to understanding what exactly the customer
ignores and what is most important to him. In other
words, the visual attention of man is deciphered.
Eye-tracking is extremely useful for companies,
on the contrary, subject of research not fully
control the movement of eyes. Here the first main
consideration arises. Your privacy is in danger,
because potential customer shares the information,
which is produced unintentionally, hence, in the
eyes of many experts, usage of it unethical.
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It is true that the NMBSA Code, though
called “The Code of Ethics for the Application of
NeuroscienceinBusiness”, doesnotregulatethese
two major issues: the autonomy of the consumer
and the fair competition. In reality the main focus
is not on the applications of business, but on
the methods of the neuromarketing research.
Nevertheless, with the help of NMBSA Code now
integrity, transparency, privacy, participant rights
and publication of neuromarketing research are
clarified. Therefore, all participants of the research
have possibility to withdraw from research at any
period of time. Furthermore, new regulations
offer the subject of neuromarketing research a
security of nonbeing harmed or stressed as the
result of their participations in research with help
of neuroscience technology. The potential of
neuromarketing can only be realized if confidence
in the industry grows, and this strongly correlates
with ethically correct behavior when using
neuromarketing tools. Moreover, the ethical
problems should be solved not only from global
perspective, but also to the properties of different
specific tools [21].

The other point, which is constantly
discussed in the world community is the usage
of neuromarketing for non-profit organizations. It
is important to mention, because neuroscience
technology could be possibly used in a fight
against issues like increasing smoking, drug or
alcohol addiction. Will we take into consideration
ethical issues of research, knowing that it
reduces the level of AIDS/HIV? As the result
Jason Flores with colleagues separated NPOs
in their study from For-profit and not clarified
neuromarketing applying for them as unethical
[8]. Many people believed that from an ethical
standpoint the antitobacco warnings is a life
saver and if there is at least one opportunity
that can be done to support this initiative it
should be done. Furthermore, neuromarketing
applications giving us access to understand the
smokers reactions and how they are connected
to real-world approach is curious from science
perspective, but also opens a new opportunity
to take a look on current knowledge and thus,
through this noble cause, support more reliable
and meaningful data [20]. There is, of course,
no denying the fact that allowing neuroscience
technologies only for nonprofit organizations
would leads to raising concern and inequality
within the industry.

Quite recently, considerable attention has been
paid to determination whether neuromarketing is
justanew approach of marketing or aseparate area
which requires much stricter control. In reality,
overpowering of neuroscience in marketing
is overestimated and criticized mostly due to
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pushing customer for purchase or to change the
customer behavior.

Some experts consider the way to make
the process more transparent and to increase
responsibility of companies, which are conducting
neuromarketing research or use their results.
There is not enough public attention on this
question. Therefore, the perception correctness of
using such technologies is often wrong. In order
to achieve this goal companies which provides
such type of service should state publicly which
tools, approaches, neurosciences methods and
technologies they are applying. The best solution
is providing not only promotions, but also the
scientific based clarification on approaches, their
consequences, and ethical concerns. Moreover,
such information should be based on appropriate
literature which is available and proved by reliable
experts. It is true that many neuromarketing
companies sell their service as a trade secret,
which is poorly clarified to industry and based
on successful implementation in other cases.
Thus, it is impossible to determine the quality
and validity of any particular proposed approach
from the words of those who propose. Trettel
and colleagues clarified the consequence of
such approach as “the claims of the neuromarke-
ting companies cannot be checked seriously
from a third party, since the science behind
such approach is not revealed overtly” [21].
Neuromarketing is seemed to be untransparent
for most of the service recipients, as the result it
leads to misunderstanding, which in the end of
the day leads to raising ethical concerns.

Conclusion. Neuromarketing as all other
research science should have clear and realistic
regulation which will take into account all
stakeholder of the research. The situation in the
world at this point is still changing, customers are
not really understanding what does it mean and
whichinformationthey are sharing during the study.
Simultaneously, neuromarketing companies is
trying to sell their service as a secret, but incredibly
efficient, while companies as always trying to find
the best way to predict customer behavior. Ethical
issues which were discussed in this paper are
applicable to a classical marketing itself also. The
point which still unclear and needs the discussion
on international level is the idea of determination of
the neuromarketing as a separate science or as a
subgroup of other. Literature research showed that
scientists are hesitate over this issue. Nevertheless,
plenty of countries and organizations started an
implementation of research standards in order to
solve problem of data privacy, misinformation of
customers, legal consequences of using forbid-
den data and the human rights violation during
neuromarketing research.
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| am considering that point of view, that
implementing  neuroscience in  marketing
research has much more positive consequences.
As it was discussed in the paper with the help of
neuromarketing, non-profit organizations and
governments could implement more efficient
social programs, which at the end of the day leads
to saving millions of lives. It is true that political
companies could use technology in order to
influence the potential voters decision. Therefore,
in my opinion, using of tools analyzing electrical
activity in human mind should be regulated much
stricter than eye-tracking for example. Literature
review showed that lack of experience and
information are the reasons for rising uncertainty
in using of neuromarketing. Nevertheless, with
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the research subject possibility to withdraw at
any time of the research or opportunity to prohibit
sharing the results of study the significant ethical
issue of sharing unwanted information is solved.

To sum up, | would say that neuromarketing
is the new era in our lives, which as all other
technologies has its own pros and cons.
Undoubtedly, it will help to understand customer
behavior better and improves the system of
selling goods and services. Nevertheless, with the
appropriate legislative framework the situation of
data leakages and overpowering the companies
would be avoided. Human rights activists,
scientists and marketers should gather in order to
clarify all uncertainties, which gives an opportunity
to fair use an outstanding technology.
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