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1. Introduction

In modern conditions of globalization and integration
processes, the development of entrepreneurial activity is
gaining importance, in the center of which there is not
only material production, but also the performance of so-
cial functions. This trend suggests a reorientation of the
business strategy for maximizing profits on the strategy of
maximizing social effects. In this regard, there is a need
to revise the paradigm of the community of government,
business and the public.

However, to date, there is some opposition between
entrepreneurship and the population, which causes a cer-
tain social tension in society. The criterion of the level of
development of civil society is the unity and interaction
of its basic elements. For today in Ukraine a significant
part of business, increasing economic efficiency of ma-
nagement, aspires to concentration of the goods without
participation in the decision of social problems of a so-
ciety. In addition, there are trends in the negligent use
of natural resources, increasing environmental risks, which
leads to the infringement of the rights of the population.
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On the other hand, the population strives for a uniform
distribution of benefits and social justice. At the same
time, the mechanism of state regulation of the creation
of a social economy is imperfect. Thus, the imbalance in
the coherence of the interests of the public, business and
government leads to a decrease in public trust.

2. The ohject of research
and its technological audit

The object of research is the organizational and eco-
nomic processes of socialization of Ukrainian business.

The social responsibility of business is a manifestation
of its responsibility for direct and indirect influence on the
economic, environmental and social systems in which he
is an integral part. In this connection, it is expedient to
study the experience of foreign countries in developing the
social responsibility of business in each of these systems.

One of the priority approaches to increase the social
responsibility of business is considered to be measures to
protect the environment. The process of developing business
social responsibility in the West began as a reaction to the
elimination of environmental crises and accidents, for example,
dioxin leaks in Seveso (Italy), Amoco Cadiz (France) oil
spill, nuclear accident in Harrisburg (USA). In response to
environmental disasters, new institutions for the protection of
the environment and conservation of nature have appeared,
and a new legislative framework has been created. The con-
tinuation of this was the growth of social responsibility. This
trend was supported at the state level and regulations were
developed that provided more freedom for the company in
domestic environmental policy. At the same time, laws and
rules that were previously focused on one element of the
environment have changed to more holistic [1].

In order to enhance environmental protection, eco-
nomic incentives and administrative measures are applied,
environmental subsidies, loans, taxes, fees, fines, credits
and emission allowances are used. Environmental subsidies
covering part of the cost of developing new environmental
technologies, as well as loans for equipment for environ-
mental purposes have an investment form in use in the
countries of the European Union.

To improve the efficiency of energy saving measures
and the transition to electric and hybrid vehicles, the use
of alternative fuels and significant potential for additional
cost-effective improvements at the level of the EU member
states, economic, environmental, and safe modes of trans-
port are used. Concerning the spread of new technologies,
first of all, one should mention non-traditional energy, the
most common tools for stimulating it are [2, 3]:

— compensation to tariffs for energy received from

non-traditional types of energy (Germany, Denmark,

Spain, Finland, Greece);

— exemption from tax of a part of the profit invested

in the development of non-conventional energy (Nether-

lands);

— release of consumers of «clean» energy from envi-

ronmental taxes (Sweden, France);

— tenders and quotas «green certificates» in support

of various widows of non-traditional types of energy

from the general special fund (Great Britain, Ireland);

— direct subsidies, soft loans, tax credits (Austria).

Taking into account the above-mentioned modern level,
it is necessary to form an adequate strategy for the behavior

of the Ukrainian business in terms of the burden on the
environment and limiting the negative impact on ecosystems.

The use of the system approach has made it possible
to combine environmental issues with economic ones. To
this end, economic instruments have been introduced, such
as the emissions trading scheme, in particular the flexible
mechanisms of the Kyoto Protocol. However, the economic
component of the social responsibility of business is not
limited only to environmental activities. The combination
of all components of the social responsibility of business
is reflected in the International Standard ISO 26000:2010
«Guide to Social Responsibility» [4, 5].

One of the priority areas for the development of com-
panies is the development of ethical behavior, which is
a prerequisite for their sustainable development. The in-
strument is the concept of sustainable development of the
United Nations, which is based on the need to harmonize
the interests of generations to achieve economic prospe-
rity, social well-being and a safe environment.

3. The aim and ohjectives of research

The aim of research is determination of the theoreti-
cal foundations and the rationale for practical tools for
increasing the social responsibility of business and its
adaptation to global requirements on the basis of trans-
parent and ethical behavior.

The realization of the goal determined the solution
of the following scientific problems:

1. To analyze the tendencies of the responsibility of
Ukrainian business to society.

2. To determine the advantages of a socially responsible
business policy for the enterprise.

3. To identify the organizational and economic com-
ponents of enhancing the social responsibility of business.

4. Research of existing solutions
of the problem

The work of a significant circle of scientists is devoted
to the study of theoretical and practical aspects of the
social responsibility of business [6—9]. To date, a significant
number of Ukrainian enterprises understand that social
policy is a prerequisite for sustainable development based
on the responsibility of business entities to the environ-
ment and society [1, 10—12]. However, the understanding
of the essence of social responsibility by Ukrainian enter-
prises differs somewhat from its understanding by foreign
colleagues. Thus, the difference in understanding the es-
sence of the social responsibility of business at the world
level is not limited to charitable activity, but is one of
the tools to enhance the image of the enterprise and to
establish links with the authorities, partners, shareholders
and society [13, 14]. In this regard, a number of prob-
lematic aspects that impede the development of Ukrainian
enterprises are identified based on a socially-oriented busi-
ness. The desire of business entities to the rapid growth
of profits forces management to refuse to transfer part of
their income to social programs, as well as the reluctance
of businesses to attract attention to their incomes. It is
determined that insufficient awareness of society about
social programs and their successful implementation leads
to a lack of understanding of the role of each citizen in
the development of social responsibility [15].

TECHNOLOGY AUDIT AND PRODUCTION RESERVES — Ne 2/4(40), 2018

13—)



EKOHOMIKA NIANMPHEMCTE:
( EKOHOMIKA TA YNPABNIHHA NMIANPHEMCTBOM

I55N 2226-3780

The concept of corporate social responsibility is actively
promoted and implemented at the international level. The
basis of social responsibility at the international level is
recognized by the UN activities, which support in this sphere
is reflected in the UN Global Compact [16], within which
conditions are created for cooperation with a view to imple-
menting the principles of social equality and preservation
of the environment. The combination of all components
of the social responsibility of business is reflected in the
International Standard ISO 26000:2010 «Guide to Social
Responsibility» [4, 5], allows to assess non-financial aspects of
economic activity and the quality of management decisions.

The main problems of the development of civil society
in Ukraine, including the social responsibility of business,
and their consequences are presented in the «National Stra-
tegy for the Development of Civil Society in Ukraine for
2016-2020» [17]. However, the mechanisms of interaction
between government and business in it are very limited,
since the emphasis is on the organization of civil society.

It is determined that the social responsibility of Ukrai-
nian business can’t be formed only on the enthusiasm of
business entities. The practice of many countries in Europe
shows that power should support and stimulate socially
responsible behavior [2, 3]. For Ukraine, the declarative
nature of the legislative base for supporting social initia-
tives remains a problematic issue.

It is established that for today in Ukraine the subjects
of socially responsible business are large companies. An
example of this can serve LLC «<NIBULON», which in its
activities adheres to international business standards and
disseminates the practice of social responsibility of busi-
ness [13]. Mobile communication company «Kyivstar» in
its strategy assumes responsibility for the product, respon-
sibility to the state, development of personnel, contribution
to society and protection of nature. The social policy of
Sandora is sponsored by children’s homes, providing financial
assistance and vitamin products to vulnerable groups of the
population, supporting talented youth and youth leadership
initiatives. A positive aspect is the implementation of the
company’s social policy, rather than one-off shares. However,
due to the limited financial resources and other factors,
the social policy of small enterprises is somewhat limited.

Thus, the results of the analysis lead to the conclusion
that further research in the field of social economics will
require the efforts of the scientific community. This is due
to a change in the socio-economic conditions of manage-
ment and the need to identify pressing problems
and the search for directions for their solution.

86 7
9. Methods of research 84 1
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Theoretical and methodological basis of the "
research is general scientific and special methods £ 80 1
of scientific knowledge, fundamental provisions B 78 1
of economic theory, scientific works on solving 2 76 -
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problem aspects of ensuring social responsibility g
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of business. Z
Depending on the direction of certain tasks, the =72
following methods of scientific research are used: 70

— scientific abstraction (in the formation of the 63 -

goal, objectives and conclusions of the study); 6

— method of logical generalization (in the study of the
prerequisites for the spread of the concept of social
responsibility of business);

— monographic (in the course of studying the best
practices of foreign countries on the formation and
development of corporate social responsibility of busi-
ness and determining the possibilities for its adaptation
to the conditions of Ukraine);

— calculated, comparative and graphical (in the course
of analysis of Ukraine’s position on the Global Com-
petitiveness Index and its components);

— system approach (in determining the levers for regu-
lating the formation and use of the resource potential
of Ukraine and the organizational and economic com-
ponents of the social responsibility of business).

6. Research resulis

Social responsibility of business is a set of principles,
mechanisms and actions of the business entity in the course
of relations with the society, authorities, population and
other business entities. An important condition here is
achievement of harmonization and satisfaction of social,
economic, financial, ethical interests of all parties with
partial or full compensation of market insolvency and
restrictions [13].

The importance of developing the social economy of
Ukraine was recognized in 2006 with the accession to
the Global Compact networking initiative. At the same
time, such initiative showed high results. This was con-
firmed by the recognition of Ukraine along with Japan
and Serbia in 2009, as one of the three most successful
Global Compact networks in the world. For today in
Ukraine about 200 companies have become signatories
of the Global Compact.

The World Economic Forum is conducting a global
study of the world’s countries on the indicator of economic
competitiveness — the Global Competitiveness Index. At
its core, this index assesses the ability of countries to
ensure a high level of provision of their citizens, and,
accordingly, determines the level of unity of the com-
ponents of civil society. According to the results of the
Global Competitiveness Rating, the figures presented in
Fig. 1, rather low positions of Ukraine should be noted.
During the study period Ukraine’s highest position was in
2012-2013, and the lowest in 2016—2017, losing 12 points.

85
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— bibliographic (in the process of processing
scientific papers that are devoted to the social
responsibility of business entities);

2012-2013 2013-2014 2014-2015 20152016 2016—2017 2017-2018

Fig. 1. Dynamics of Ukraine’s position on the Global Competitiveness Index [18]
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Despite positive trends, the initiative in taking on the
companies’ obligations on sustainable development and
responsibility to the society since 2016 has a tendency
to decrease. According to the results of the Global Com-
petitiveness rating, which also takes into account social
initiatives of business, Ukraine occupies not high posi-
tions (Table 1).

On such component of the index, as corporate ethics,
Ukraine ranks 102 out of 137 countries in the 2017—2018 ra-
ting. Ukraine ranks 76th among 140 countries compared
with the 2015-2016 rating for this component. According
to the data, Ukraine also worsened its position on the
component «Flexibility of determining wages» and lost
49 points in 2017-2018 compared with 2014-2015.

Dynamics of Ukraine’s position on the components of the Global Competitiveness Index (18]

— organization of an independent public examination

of social projects;

— adaptation of the world experience of social entre-

preneurship.

The prerequisite for sustainable development of busi-
ness entities is the formation of the image of a socially
responsible subject of public relations. An important tool
in the study of the level of social responsibility of busi-
ness is a social audit, the expediency of which for the
enterprises themselves is explained by the opportunity to
confirm their position on social issues.

As a specific form of control, social audit becomes
important in the process of society humanization and the
recognition by its representatives of the fact that their
well-being depends on the results of
the activities of economic structures
and the consequences of their impact

Tahle 1

N 20142015 | 2015-2016 | 2016-2017 | 2017-2018 | OO tie funcu?m}?g en‘,’lrlomﬁ‘?nt [20].
3 (144 countries) | (140 countries) | (138 countries) | (137 countries) " s part of the SO_Cla al_l it, a ?lg'
nificant range of objects is studied,
Corporate Ethics 98 76 106 102 . . .. .

namely: working conditions; labor
Deviation from 2014-2015 - —22 8 4 relations in the company; compliance
Flexibility in determining wages 77 71 81 126 with labor protection requirements;
Doviation from 2014-2015 ~ & 2 29 attitude to the.prlnmples of environ-

mental friendliness and so on.

Despite some shifts in the be-

havior of commercial organizations
on the positive attitude to the as-

Components of social responsibility of
business

pects of social responsibility, more

than a third of business structures

—

!
| !

An objective factor of not being

do not participate in social support. L
ready for social investment is the

Social responsibility to Environmental Company behaviour in the
employees protection market
! v

underdevelopment and insecurity \
of the business sector itself.

However, according to the Na-
tional Institute for Strategic Stu-
dies, an interesting fact of recent

Increase of business social responsibility ’

years is that the population expects

charitable assistance primarily from Aim

> Organizational components

commercial structures, but from
the state [19]. This is an indica-
tion that the public’s confidence

Increasing public confidence in business -
structures

carrying out environmental and social
audit;
— reforming the reporting system in

in Ukrainian business is growing.
According to the research re- ¥

accordance with international standards and
practices;

sults, the organizational and eco-
nomic components of the social re-

Advantages of a socially responsible
business policy for an enterprise

—  municipal partnership;
—  formation of a system for informing the
public about social and charitable projects;

sponsibility of business are defined,
as shown in Fig. 2.

Achievement of a specific goal
can be ensured by the implementa- management;
tion of organizational and economic -
components. The organizational
components of increasing the social
responsibility of business are:

— conducting social audit; -

— reforming the reporting sys- benefits;

tem in accordance with interna-

tional standards and practices;

— municipal partnership;

— formation of a system for in-

image;

business environment;

—  growth of the company's positive
—  improving the quality of business

increase of professionalism and
development of personnel potential;
— increase of investment attractiveness;

—  creation of mutually beneficial L
relations with the authorities;
possibility of obtaining additional

—  expansion of partnerships in the

—  ensuring financial security

—  organization of an independent public
examination of social projects;

— adaptation of the world experience of
social entrepreneurship

Economic components

— preferences for business;

— material responsibility for harming the
social interests of society;

— proposals of local authorities on the
programs of social development of regions

forming the public about social
and charitable projects;

Fig. 2. Organizational and economic components of social responsibility of business
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Important aspects of further development are the inte-
rest of the business environment in the implementation of
environmental measures, the establishment of responsibility
for environmental violations when using resources. This
requires strengthening the control function and increasing
social responsibility and the level of environmental aware-
ness. Fig. 3 shows the directions and components of the
country’s environmentally-oriented development.

Most owners and heads of enterprises are not intended
to solve the problems of greening production. One of the
reasons is the lack of motivation and appropriate incen-
tives, as well as the need to attract additional financial
resources, indicating the orientation is mainly to obtain
economic interests. Motivational directions and compli-
ance of incentives in the business environment should be
guided by understanding the consequences of activities,
obtaining socially useful interests from environmentally
oriented activities, the desire to improve the quality of
life of society using <«eco-technology».

The modern environmental situation prompts the need
for environmental education and ensuring environmental
ethics in the conduct of business. The main levers for

stimulating environmental awareness and responsible at-
titude to the environment include environmental insur-
ance, environmental audit, improvement of the system of
effective use of natural resources by species.
Environmental insurance, environmental audit are con-
sidered to be the main levers for stimulating environmental
consciousness (Fig. 4). Practical implementation of these tools
provides not only the results of enterprises, but also creates
a positive image, a favorable investment climate and reduces
the level of environmental threats in individual territories.
As practice shows, the mass consciousness of most people
is dominated by the motives of activity, related only directly
to short-term goals (day, week, month, year). This is not
enough, since an objective assessment is excluded not only of
those trends in the development of society that have already
developed, but also of the final results of long-term joint
livelihoods. Immersed in the hustle and bustle of current
affairs and entertainments, the individual often does not want
to part with the entrenched habits, so he does not perceive
any knowledge, takes him out of the circle of habitual activity.
But yesterday it was still acceptable, today it is dangerous,
and tomorrow it can already become unacceptable [11].

Directions of environmentally-oriented development
rural areas of Ukraine

v

Regional features in the formation and use of resource potential, taking into account territorial
features

v

| Natural and climatic potential of the region |
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| Innovation and investment potential of the region |

le—

.

Ensuring prerequisites for the introduction of «eco-technologies» |

Development of a land monitoring system, environmental monitoring of the use of
the region's resource potential

Balanced development of the region's economy

Forming a balanced ratio of individual agricultural lands, introducing landscape-
environmental optimization, ensuring environmental safety
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'

Minimization of the negative impact on the environment, reducing environmental risk,
development of the eco-net

|
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A

Economic interests of
business

Social interests of
society

Environmental
interests of the state

|

. .

Socio-economic development, taking into account environmental priorities in preserving the land
and resource potential

v

!

and resource potential of rural areas

Adoption of managerial decisions on environmentally-
oriented development, formation and use of the land

Environmental consciousness and
social responsibility of business

Fig. 3. Approaches and prerequisites for the environmentally oriented development of Ukraine
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ENVIRONMENTAL

INSURANCE >

Insurance of liability of enterprises for causing damage in
connection with an accident, technological failure or natural
disaster, leading to environmental pollution

Provision of a system of balances between the interests of the state and business structures
with a view to creating a favorable basis for the effective development of the national economy
and the use of natural resources

Ensuring of environmental sustainability of production processes at enterprises and reducing
business risks

ENVIRONMENTAL
AUDIT

—>

Environmental independent verification of the economic activities
of the enterprise with the aim of assessing its responsibility to
environmental legislation and developing recommendations for
reducing actual or potential environmental, financial and other

losses and expenses

Control over the formation of environmental costs at the place of their occurrence with the

identification of deviations from the norms regulating the balanced nature management, as

well as the identification of extensive and intensive factors and reserves of environmental
activities of primary divisions

Improvement of the production and economic activities of enterprises, taking into account and
improving the economic, financial, technological strategy to improve the level of
environmental friendliness of enterprises operating in rural areas

Fig. 4. The main levers of regulation of the processes of formation and use of the resource potential of the agrarian sector of Ukraine (12, 21]

The practical implementation of these mechanisms im-
proves not only the performance of the enterprise, but also
creates a positive image, a favorable investment climate
and raises the level of competitiveness of the commodity
producer.

Consequently, in the context of the urgency of imple-
menting an environmentally oriented structural adjust-
ment of the economy, it is necessary to introduce nature
management into the sphere of formed market relations.
For this, it is necessary to improve the general model of
environmental management at the state level, taking into
account social responsibility and environmental awareness
in conducting business.

The implementation of the proposed tools at the local
level is possible in different scenarios, one of which is
the construction of corporate social responsibility in the
enterprise. The success of such scenario depends, first of
all, on the interest of management. Therefore, the support
of management in the implementation of goals, including
financial, is the key to the effectiveness of the activities.
The next step is determination of the budget that the
company can provide for the events. At the same time,
the measures developed must necessarily be coordinated
with the goals of corporate social responsibility. The ob-
jectives of enterprises in this direction are different and
can be as follows:

— raise the level of professional qualifications of em-

ployees;

— increase the level of satisfaction with work;

— receiving certain rewards;

— participation in social programs and the like.

The rationale and development of measures for the
formation of corporate social responsibility of an enterprise
should be coordinated with its overall strategy and may
be implemented by a separate department or an initia-
tive group.

Thus, the formation of an effective model of corporate
social responsibility has as its objective the interests of
the authorities, business and the public. The interaction of
the state and business on the principles of partnership, as
well as imitating the successful experience of introducing
socially-oriented business standards of international and
Ukrainian companies will create the prerequisites for sustain-
able development based on the responsibility of business
entities to the environment and society.

7. SWOT analysis of research resulis

Strengths. The strong point in the conducted research
is the analysis of tendencies of development of social re-
sponsibility of business in Ukraine and definition on this
basis of organizational-economic components of its increase.
The advantages of a socially responsible business policy
for enterprises are determined.

Weaknesses. The weak side is that despite some shifts
in the behavior of commercial organizations on the posi-
tive attitude to the aspects of social responsibility, more
than a third of business structures do not participate in
social support. An objective factor of not being ready for
social investment is the underdevelopment and insecurity
of the business sector itself. Considering the fact that
Ukrainian enterprises are in languages of significant tax bur-
den, conducting an environmental audit and implementing
environmental insurance will lead to an increase in costs.
This does not contribute to the growth of profitability,
and, accordingly, the opportunities for financing social
activities.

Opportunities. Opportunities for further research are
the introduction of the experience of foreign countries on
public policy to stimulate the ecologization of industries.
Further research can be aimed at studying the experience
of Ukrainian companies in the formation of corporate social
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responsibility in order to identify key aspects of suc-
cess and develop practical recommendations on this ba-
sis. For enterprises, they identified the need to intro-
duce social policy, it is possible to use such a tool as
benchmarking.

Threats. Threats to the results of the conducted stu-
dies are that dynamic changes in the world economy will
require improvement of the methodology of the rating ac-
cording to the Global Competitiveness Index. In addition,
requires the standardization of social reporting, which is
an indicator of the social responsibility of business. For
Ukrainian enterprises, taking into account the imperfec-
tion of the current legislation, artificial barriers to the
implementation of social initiatives are created and the
«interest» on the part of state control bodies to enterprises
that implement social activities is growing.

1. The dynamics of Ukraine’s position on the Global
Competitiveness Index is analyzed, which also takes into
account the social initiatives of business. Despite positive
trends, the initiative in taking on the companies’ obliga-
tions for sustainable development and responsibility to
the society since 2016 has a tendency to decrease. So, for
such component of the Index as corporate ethics, Ukraine
ranks 102nd out of 137 countries in the 2017-2018 ra-
ting. Ukraine ranks 76th among 140 countries compared
with the 2015-2016 rating for this component. According
to the data, Ukraine also worsened its position on the
component «Flexibility of determining wages» and lost
49 points in 2017-2018 compared with 2014-2015.

2. Tt is determined that the advantages of a socially
responsible business policy for an enterprise are:

— growth of the company’s positive image;

— improving the quality of business management;

— increase of professionalism and development of per-

sonnel potential; increase of investment attractiveness;

— creation of mutually beneficial relations with the

authorities;

— possibility of obtaining additional benefits;

— expansion of partnerships in the business environ-

ment;

— ensuring financial security.

3. Organizational and economic components are singled
out, the implementation of which is aimed at increasing
the social responsibility of business. Organizational com-
ponents are:

— carrying out environmental and social audit;

— reforming the reporting system in accordance with

international standards and practices;

— municipal partnership;

— formation of a system for informing the public about

social and charitable projects;

— organization of an independent public examination

of social projects;

— adaptation of the world experience of social entre-

preneurship.

The economic components are as follows:

— preferences for business;

— material responsibility for harming the social interests

of society;

— proposals of the local authorities on the programs

of social development of the regions.
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