
.  27, .1

111

. , . , .
. , . . , .,

. , . . , .

. , . , . . 

.
In the article the meaning and specific features of application of marketing of personnel

were considered as factor of business human resource risks management with purpose of
enterprise competitiveness increase.
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.  ( . 1).
 1. : 

 (2007 .)
 ( )  ( )

 2
1. 8 8 8 7
2. 5 5 5 5
3. 1 2 2 2
4. 3 3 3 3
5. 6 6 6 6
6. 4 4 4 4
7.  7 7 7 8
8. 10 10 9 9
9.  9 9 10 10
10. 2 1 1 1

, -  36,8% , 
. 

 (33,95%) 
 (12,55%) ( . 2).
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 2. 
.  (2007 .)

1. 15,05 8,5 27,1 9,65 2 37,70
2. 6,3 21,2 20,3 17,3 4,7 30,2
3. 5 36,8 14 17,45 11,25 15,5
4. 10,35 14,35 32,9 21 7,5 13,9
5. 10,65 5,3 24 9,75 8,6 41,7
6. 6,05 7,6 33,95 12,55 3,05 36,8
7. 14,3 11,5 11,5 5,35 9,8 47,55

8. 14,15 9,35 12,6 7,7 3,2 53
9. 13,2 7,3 12,8 11,45 4,65 50,60

10. 13,05 24,9 25,4 11,45 11,05 14,15
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