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Vaganova L.V. METHODOLOGICAL BASIS OF THE ESTIMATION TAX LOAD IN THE CONTEXT OF 
ECONOMIC SECURITY BUSINESSES / Khmelnitsky National University, Ukraine 

The approaches of proofs determination of tax load and tax risk at enterprises has been analyzed, the using of 
separately proofs of the estimation of tax constituent level in future transformation in determination common 
level of tax constituent level of economic security at entities has been substantiated. 

Key words: tax load, tax risk, criterion, risk of taxes non-payment, common and partial proofs, tax policy. 
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Kasian S.Ya., Perminova A.A. COST AND CONSUMER COMPONENTS OF BRANDING OF CAMPAIGNS 
IN UKRAINE / Oles Honchar Dnipropetrovsk National University, Ukraine 

The importance of branding development in Ukraine and its cost-consumer components are regarded in the 

consumer brand choice at domestic markets is characterized by the choice in favor of food enterprises 
production, alcohol production and confectionary sectors. The importance of domestic enterprises brands is 
formed due to the available production cost, high quality and rational combining of marketing communication 
complex elements. 

Key words: brand, branding, value, retailers, consumer, brand efficiency. 
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