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The article is aimed at studying the trends of the tourism industry development in
Ukraine and its contribution to the growth of the national economy. The number of
foreigners who visited Ukraine and the number of Ukrainian citizens, who travel abroad,
as well as the impact of the tourism industry development on the economy, have been
analysed in the article. In particular, the share of tourism in the GDP of Ukraine and the
number of jobs created in the tourism industry are determined. Moreover, the medium-term
forecast concerning the number of foreigners, who will probably visit Ukraine, have been
developed with the use of trend line and current statistics data. The international experience
as to regulating and stimulating the tourism industry development has been investigated.
The governmental tools for stimulation national tourism industry, based on the
international experience, have been suggested in the article. The methodology of the
research included theoretical and empirical methods.
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Problem Statement. The global challenges and structural transformations that are
affecting the world economy development and the functioning of the social reproduction
mechanisms in the modern world require the search for the new approaches to the
development of the national economy, which is one of the main tasks of state policy. The
tourism industry is constantly increasing in importance in the structure of the economies of
the world. Tourism is a source of tax revenues and a significant stimulus for the
development of small and medium-sized businesses.

According to the World Tourism Organization, some countries receive about 10-
25% of the total tax revenue at the expense of the tourism sector. Some small countries that
are specializing in tourism (such as the Bahamas), are getting more than 50% of government
revenue coming from the tourism sector. Tourism forms 8% of the total GDP of the
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countries of the European Union and provides about 11% of their economic growth.
Moreover, it was predicted that by 2020 the volume of international tourist flows will
increase by 2.2 times against the 2000 figures (from 698 million to 1.561 billion trips). The
share of growth in tourism will increase by 4.2 times (from $ 476 billion to $ 2 trillion) [2].

Such mainstreams in the world economy development and the European integration
orientation of Ukraine give the rise to the urgency of the tourism industry development in
Ukraine, which can contribute to the development of the national economy and can provide
positive goodwill for Ukraine.

Analysis of the previous researches and publications. The research in the field of
national economy development has been provided by numerous national scientists such as:
Andriichuk V.H., Kaletnik H. M. [14], Malik M.1., Sabluk P.T. and other. At the same time,
the main aspects of the tourism sphere development have been presented in investigations
of the national and foreign scientists. The international experience of the tourism sphere
development and the role of tourism sphere in the sustainable development have been
analysed by foreign scientists Cristea A.A., Nastase C., Popescu M., Scutariu A.L. etc. The
issues of the national tourism sphere development have been investigated in the articles of
the national researchers such as Brich V. Ya. [3], Drogomyretska M. [8],
Golovnia O.M. [1], Grytsiuk M. [9], Korsak R. [4], Volchetsky R.V. [11] and others.

Setting objectives. The aims of the research are: to study the trends of the tourism
industry in Ukraine as a key component of national economy growth; to provide the forecast
of the number of international tourists in Ukraine with the use of trend line; and suggest the
state measures to stimulate the development of a tourism industry.

Presentation of the main results of the research. The process of integration of the
countries into the world economy increases the global role of tourism. As a result,
organization of tourism business requires new approaches. The peculiarity and complexity
of organization of tourism activity is its dependence not only on the internal environment
but also on the deepening of the regulation of tourism by international organizations and
the world tourism market evolving [3].

Ukraine's cooperation with EU countries allowed her to take a clear course of the
tourism industry development. Although Ukraine has powerful sources for the formation
and development of tourism, the greatest problem remains the lack of adequate tourism
policy. Given that tourism is a priority area for the national economy, its development
determines the country's specialization in the future. In general, cooperation with the
countries of the European Union and the use of their experience in the field of tourism will
be successful and will help Ukraine to formulate its tourism policy, to develop a legislative
and regulatory framework that meets EU norms and standards [4].

For a detailed analysis of the state of the tourism industry in Ukraine, the dynamics
of tourist flows of Ukraine is examined (Fig. 1).

The number of Ukrainian citizens traveling abroad in 2017 compared with 2000
increased on 13.02 million people. At the same time, the number of foreigners who
visited Ukraine has a leap-like dynamics. The maximum number of foreigners visited
Ukraine was in 2013. It was 24.67 million people. However, in 2017 only 14.23 million
foreigners visited Ukraine.

54


http://efm.vsau.org/

EQ i

http://efm.vsau.org/

30,0
25,0
20,0
15,0
10,0

50 -

0,0

2000 | 2005 | 2010 012 2013 014 2015 | 2016 | 2017

#® The number of citizens of
Ukraine who traveled abroad, 13,4 | 165 | 17,2 | 21,4 | 23,8 | 22,4 | 23,1 | 24,7 | 26,4
million people

® The number of foreigners who

visited Ukraine, million people 6,4 | 176 | 21,2 | 23,0 | 24,7 | 12,7 | 124 13,3 | 14,2

® The number of tourists serviced
by tour operators and travel | 2,01 # 1,83 | 2,28 A 3,00 | 3,45 | 2,43 | 2,02 | 2,55 | 2,81
agents, million people

The number of the foreign

tourists, million people 0,38 | 0,33 | 0,34 | 0,27 | 0,23 | 0,02 | 0,02 | 0,04 | 0,04

® The number of internal tourists,
million people

Fig. 1. The tourist flows in Ukraine, 2000-2017
Source: formed by the authors on the base of [5]

1,35/ 093 | 065 0,77 0,70 | 0,32 0,36 0,45 0,48

In order to further investigate the tourism industry in Ukraine, it is advisable to
analyse the structure of foreigners who visited Ukraine in accordance with the geographical
structure (Fig. 2).

The USA: 153.8 Other countries;
1285.1 Hungary; 1119.4

Israel; Ger

2707
Slovakia; 366.2
Romania; 72;1T\~

Poland: 1144.2 'r
Russian

Federation; 1464.8

Moldova; 4435.7

Belarus; 2727.6

Fig. 2. The number of foreigners who visited Ukraine by countries, thousands, 2017
Source: formed by the authors on the base of [5]

As the results of the research show, in 2017 14.23 million foreigners visited Ukraine.
The largest number of foreigners visited Ukraine came from: Moldova (4.4 million),
Belarus (2.7 million people), Russia (1.5 million people), Poland (1.1 million) and Hungary
(1, 1 million people).
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Tourism industry has a great influence on the economy growth. Tourism industry in
Ukraine is the source of tax revenues for local budgets, besides, it contributes to creation of
new jobs and GDP formation (Table 1).

Table 1
The contribution of travel and tourism industry to Ukrainian’s economy, 2012-2017
Year Deviation
Indicators 2017 to
2012 2013 2014 2015 2016 | 2017 2012, +/-
The contribution of travel and tourism industry to GDP, UAH Billion
Direct contribution in | 556 | 599 | 226 | 283 | 342 | 396 | 110
nominal prices
Directcontributioninreal | 597 | 598 | 389 | 352 | 362 | 39.6 | -20.1
2017 prices
Total ~ contribution i | 1056 | 1993 | 874 | 1069 | 1200 | 1472 | 416
nominal prices
Total contribution inreal | 5505 | 9904 | 1507 | 1327 | 1367 | 1472 | -73.0
2017 prices
The contribution of travel and tourism industry to employment, thousand
Total contribution 1420.4 | 1384.7 | 887.6 789.6 788.8 | 855.9 -564.5
Direct contribution 382.9 367.0 | 226.0 206.6 206.7 | 228.1 -154.8

Source: formed by the authors on the base of [6]

The direct contribution of travel and tourism industry to GDP was 39.6 UAH billion,
1.5% of total GDP in 2017. At the same time, the direct contribution in real 2017 prices in
2017 was 20.1 billion less than in 2012. The total contribution of travel and tourism industry
to GDP was 147.2 billion UAH. Furthermore, in 2017 travel and tourism industry directly
supported 228 000 jobs (1.4% of total employment).

To compare the direct contribution of travel and tourism industry to GDP in Ukraine
and other countries Fig. 3 has been developed.

19.0

Fig. 3. The direct contribution of the transport and tourism industry into GDP in
2017 in different countries of the world (% from total country’s GDP)

Source: formed by the authors on the base of [6]

In Ukraine the direct contribution of the tourism industry into GDP is 1.5%. At the
same time in Belarus and Poland it is approximately 2.0%. Those figures can serve the
evidence of the unused potential of the Ukrainian tourism industry.
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In order to determine the prospects for the future development of the tourist industry
in Ukraine the forecasts of the number of foreign tourists, who will visit Ukraine in the
medium term by 2023 is suggested using the trend lines (Fig. 4).
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Fig. 4. Forecast for the number of foreigners who will visit Ukraine by 2023 based
on trend lines
Source: developed by the authors

Based on the graphical information and the use of the trend functions such as linear,
polynomial and expotential, the forecast about the number of foreigners who will visit
Ukraine in the medium term in 2019 and 2022 has been developed (Table 1). Moreover, the
results of the forecast will be compared with the aims of the Strategy of the development of
tourism and resorts for the period up to 2026.

Table 2
The forecast of the foreigners who will visit Ukraine in the medium term
Years Deviation, +/-

The base of the forecast 2017 2019 2022 '

2019 to 2017 2022 to 2017
Linear function 14.23* 20.70° 21.90° 6,47 7,67
Polynomial function 14.23* 17.10° 44.10? 2,87 29,87
Exponential function 14.23* 21.40° 23.10° 7,17 8,87
The Strategy of the
tourism and resorts 14.23* 19.40° 25.80° 5,17 11,57
development till 2026

Yactual value according to the data of the State Statistics Service of Ukraine
“projected value based on the trend line

®The Strategy of the tourism and resorts development till 2026

Source: developed by the authors on the base of [7] and the results of the research

Based on the trend functions the number of the visitors in Ukraine in 2020 will be
between 21.0 and 23.0 million. The number of visitors will increase in 2023 and will be
between 21.5 and 44.1 million. The increase of foreigners who will visit Ukraine by 2023
will make more than 10 million.

The tourist potential of Ukraine is really great, particularly if we add to the existing
list of tourist attractive features certain favourable opportunities for rural tourism
development, health improvement centres for the elderly, hunting, ecological tourism etc.
Besides, tourism in Ukraine includes many varieties: cultural and educational (most famous
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historical places); health improving and sports (at the coastal areas, in the green forest and
picturesque mountain regions), ecological and green (on landscape areas), rural and agro
tourism (in rural areas) [8].

Based on the researches provided by the national scientists [9] we can determine the
main prerequisites for the tourism industry development in Ukraine (Fig. 5).

Prerequisites for the tourism industry development in Ukraine

Natural conditions and terrain features helps to develop various active types of
tourism (mountain skiing, rafting, speleological tourism, climbing, hiking and sport
—» qualification hiking, cycling, hang gliding, motorcycles and motor touring, etc.)  |¢—

_ | Favourable geographical location and transport accessibility «—

—» Considerable number of monuments of history, culture and architecture <

Visa-free regime of travel (up to 90 days within 180 days) in Ukraine for

—» citizens of the EU and several other countries <
Powerful recreational potential creates opportunities to expand the proposals of

—>| recreational services to Ukrainian and foreign consumers il
Hospitality, bright cultural traditions and delicious traditional cuisine <+

Fig. 4. Prerequisites for the tourism industry development in Ukraine
Source: developed by the authors on the base of [9]

There is a significant potential for the development of the tourism industry in
Ukraine. But, as Martsenyuk L.V. determines, many factors hinder the development of
tourism today, such as: the imperfection of the legislative framework; limited range of
services offered; the lack of funds for the reconstruction of historical and architectural
monuments and lack of information about possible tourist routes. It is necessary to develop
industrial, recreational, green, even extreme and other types of tourism in Ukraine. In order
to solve the problems, strong support of the state is important. It is necessary to support
small and medium business involved into tourism industry; to increase efficiency of the use
of recreational resources and objects of cultural heritage; to strengthen the material and
technical base of tourism [10].

In order to implement the mentioned above ideas, it is expedient to study the world
experience of the development of tourism industry and to consider the peculiarities of state
regulation and tourism development in such countries as Japan, Great Britain and Italy.

Governmental regulation of tourism in Japan is aimed at increasing the quality of
services and safety standards in the field of tourism. The tourism policy in Japan is formed
by The Japan Tourism Agency, which is an external agency of the Ministry of Land,
Infrastructure, Transport and Tourism. The law in Japan clearly positioned tourism, for the
first time ever, as one of the pillars of Japanese policy in the 21st century. The government
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in Japan identifies the following principles as a basis of the national policy: to develop
internationally competitive and highly appealing tourism destinations; to enhance the
international competitiveness of the tourism industry and develop individuals who will
contribute to the promotion of tourism; to promote international tourism and to roll out
measures needed to create an environment conducive to travel [11].

In the United Kingdom the policy in tourism sphere is provided by
the Department for Digital, Culture, Media & Sport. The tourism in the UK is determined
as the most important industry, directly responsible for 1.6 million jobs at all entry levels
throughout the UK. The Department is supporting innovation projects and promoting the
tourism. Moreover, in Great Britain the National Tourism Agency has been established. It
is a non-departmental public body funded by the Department for Digital, Culture, Media &
Sport (DCMS). It plays a unique role in building England’s tourism product, raising
Britain’s profile worldwide, increasing the volume and value of tourism exports and
developing England and Britain’s visitor economy [12].

The Department for Tourism Development and Competitiveness is responsible for
tourism development in Italy. The Department has the following functions: to develop and
approve national tourism policy; to implement the measures for the development of the
tourist sector, including the planning and management of structural funds. Besides, the
Department provides assistance and measures to stimulate various sectors of national
tourism; contributes to attracting investments in Italian tourism projects both in Italy and
abroad; issues certificates and permits to foreign companies and entrepreneurs working in
the field of tourism [13].

Thus, Ukrainian tourism sector is a component of the whole economic system. There
is a need for determination of the vectors of development of the national tourism system in
Ukraine, and the experience of other countries with the combination of specificity of this
country can be an efficient tool for it. International experience demonstrates strong
governmental support of the tourist industry and the policy, aimed at popularization of
tourism. On the base of international experience the chain, that illustrates the dependence
of development of the tourism industry and the national economy growth on the
governmental support, have been created (Fig. 6).

Financial governmental Improvement of the Social-media
support and preferential regulatory popularization of
taxation framework tourism

Development of the Development of the green and
regions in Ukraine other types of tourism in Ukraine

Development of the Development of the small and
Self-employment medium-size business

< Increase of the tax incomes << Increase of the jobs <

> The increase of the Ukrainian Economy >

Fig. 6. “Chain interdependence” of the tourism industry development and the
national economy growth
Source: developed by the authors
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The results of the research prove the strong link between the national economy
development and tourism sphere. However, the development of the tourism sphere is
requiring the financial governmental support and preferential taxation; improvement of the
regulatory framework; social-media popularization of tourism. Governmental Departments
have to contribute to attracting investments in tourism projects and support the innovation
projects, which are to enhance the international competitiveness of the tourism industry and
develop individual entrepreneurship who will contribute to the promotion of tourism.

Conclusions. The development of the tourism industry in Ukraine can become a
base of its economic growth as far as it will contribute small and medium businesses
development, increase the self-employment and create new jobs. Moreover, tourism sphere
can become a significant source of tax incomes. The result of the research shows that in
2017 14.3 million foreigners visited Ukraine. The largest number of foreigners visited
Ukraine came from Moldova, Belarus, Russia, Poland and Hungary. Based on the trend
functions the number of the visitors in Ukraine in 2020 will be between 21.0 million and
23.0 million. At the same time, in order to achieve the growth of the visitors in Ukraine, it
IS important to provide the governmental support of tourism industry. Based on the
international experience, such tools as financial and media support of tourism industry,
attracting investment in tourism projects and supporting the innovation projects can be
useful for Ukraine.
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oouenm Kagheopu ekoHomiKu,

Binnuysbkuii nayionanonuii azpapruil ynieepcumem
(m. Binnuuys),

YAHKIH Onexcandp Banenmunosuu,

Kanouoam eKOHOMIYHUX HAYK,

cmapuiuil 6uK1a0au Kageopu exono2iunoi 6e3nexu ma
E€KOHOMIKU RPUPOOOKOPUCHYBAHHA,

Kumomupcokuit nayionanbHuil azpoeKkonoZiuHuil
YHigepcumem,

(m. Kumomup)

Cmamms npucesiuena OO0CHIONCEHHIO MEeHOeHYIl pO36UMKY 2any3i Mypusmy 8
Ykpaini ma ii enecok y s3pocmanns HayioHanbHoi eKoHOMIKUY. Y cmammi npoananizoeana
OUHamixa KitbKocmi iHozemyis, sKi 8i0gidanu Ykpainy ma ounamika Kitbkocmi ocio, sKi
BUIDICOMNCANU 34 KOPOOH, A MAKONMC NPOAHANI308AHO 8NJIUE 2aANY3] MYPUIMY HA eKOHOMIKY).
3oxpema euznaueno numomy eaey eanyzi mypusmy y BBII Ykpainu ma xinoxicmos pobouux
Micyb, cmeopenux y eanysi. Ha ocnosi cmamucmuunoi ingpopmayii ma 3 uKOpuCmarHsm
JUHIT mpeHoy 30iliCHeHO CepeOHbOCMPOKOBUL NPOSHO3 U000 KIIbKOCMI [HO3eMYis, AKI
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giogioaroms YKpainy y Haubaudxcyi poxu. Pozenanymo ceimosuil 00ceio pe2ynioeants ma
CMUMYTIIOBAHHSA PO3BUMKY 2aNY3l MYPU3My Y €EBPONEUCbKUX KPAIHAX mMa HA OCHOBI
C8IM0B020 00CBI0Y 3aANPONOHOBAHI 3AX00U O0ePIHCABHO20 PIBHA WO0O0 CMUMYIIO8AHHS
PO3BUMK)Y HAYIOHANbHOI  2any3i mypusmy. Memoouunow o0cH08010 00CHIONCeHHs 010
BUKOPUCAHHA MEOPEeMUYHUX MA eMNIPUYHUX MemO0i8 HAYKOBO20 NIZHAHHSL.

KuarouoBi cioBa: HalioHaJlbHa €KOHOMIiKa, TYPHCTUYHA Taly3b, POTHO3YBaHHS,
JIep’KaBHE PETyJIIOBaHHS.

Ta6a. 2. Puc. 6. JliT. 14.

AHHOTALMSA
TYPUCTUUECKASI UHYCTPUS M EE BKJAJI B PA3SBUTHE DKOHOMUKH
YKPAUHBI: TEHJAEHLIUY U TIPOTHO3UPOBAHUE

KHPEEBA Jneonopa Anodpeegna,

Kanouoam 3KOHOMUYECKUX HAYK,

oouenm Kagheopvl IKOHOMUKU,

Bunnuuykuii HayuoHanbHLLIL AZPAPHBLIL YHUGEPCUMEm
(2. Bunnuua),

YAHKHH Anexcanop Banenmunoguu,

KaHOuoam IKOHOMUUECKUX HAYK,

cmapuiuil npenooagamens Kagheopsvt IKO102UUECKOl
0e3onacnocmu u IKOHOMUKU RPUPOOONOIb306ANHUA,

Kumomupckuii HaUUOHANLHBLIL AZPOIKONOZUYECKUT
YHUsepcumem

(2. ZKumomup)

Cmambvs nocesaujena ucciedo8anui0 OCHOBHbIX MEHOeHYUUl 8 PA3sumuu ompaciu
mypuzma 6 Ykpaune xax eecomou cocmasisiiouiel pocma HayuoHaAbHOU SKOHOMUKU. B
cmamuve NPOaHAIU3UPOBAHA OUHAMUKA KOIUYECMBAd UHOCMPAHYes8, NOCeMUBUUX YKpauHy,
U OUHAMUKA KOIUHeCmeda Uy, 6blesdcarowux 3a epanuyy. Takoce npoaHamu3zuposaHo
GIUAHUE PA3BUMUS OMPACIU MYPUSMA HA IKOHOMUKY. B uacmuocmu, onpedenen yoenvhwiil
sec ompacau mypusma 6 BBII Yxkpaunul u konuvecmeo pabouux mecm, coO30aHHbIX 8 chepe
mypusma. Ha ocnose cmamucmuueckoii uHghopmayuu u ¢ UCnoIb308anueM TUHUU MPEeHOA
OCYUWeCmBNéH CPeOHeCPOUHbIL NPOSHO3 OMHOCUMENbHO KOAUYeCmed UHOCMPAHYes,
Komopuvle nocemam Ykpauny 6 onudicaiiuiue 200bl. B cmamve paccmompen Muposotii onvim
Ppe2ynuposanusi U CMUMYIUPOBAHUS PA3BUMUSL OMPACTIU MYPUSMA 8 e8PONEUCKUX CIPAHAX.
Ha ocnose muposozo onvima npeonodxceHvl mepvbl 20CYOAPCMBEHHO20 VPOBH NO
CMUMYIUPOBAHUIO PA3GUMUS HAYUOHANbHOU ompaciu mypusma. Memoouueckou ocHo8ou
uccnedo8arus 610 UCNOIL30BAHUE MEOPEMUYECKUX U IMNUPUYECKUX MEMOO08 HAYUHO2O
NO3HAHUS.

KiroueBble cjoBa: HalMOHAJIbHAs SKOHOMHKA, TYpPUCTHYECKas OTpacib,
IIPOrHO3MPOBAHUE, TOCYIAPCTBEHHOE PEryJIUPOBaHNUE.
Taou. 2. Puc. 6. JIur. 14.
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