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CHARACTERISTICS OF RESEARCH IN EDUCATION
IN THE FIELD OF PUBLIC RELATIONS

The article provides an overview of practices related to education in public relations. It considers the
evolution of PR-education concept and those practices, which were made in this direction over the
last thirty years. The first part of the article is devoted to historiographical review of education
research in the field of public relations that took place in the western countries, including USA, UK,
France and Germany. In the second part, the author makes an overview of the practices that were
made towards the PR-education phenomenon investigation in CIS. The third part of the study draws
attention to the research in domestic segment of PR-education and those researches, done by
Ukrainian scientists in the field of education in public relations. At the bottom of the article the
author analyses development stages of professional PR-education in Ukraine. The article focuses on
the study of those technical and methodological aspects that gave an impetus to evolution and
improvement of specialists’ training system in the field of public relations. The research also
describes the basic fundamental differences in the approach to the provision of educational services
in the field of PR. The most important studies, which became a driving force for the progress
in PR-education development, were pointed out. The author lays an emphasis on analysis of
international experience in the matter of education in the field of public relations. In the conclusions,
the author logically summarizes the main provisions of the research and outlines the prospects for
enhancing and improving of specialists’ training system in the field of public relations.
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Introduction. Nowadays PR is an integral element of all spheskssociety. PR performs
administrative function, and also is an importaait pf opposition to active informational aggressitn
Western countries, systems, tools and human resetiocsupport an effective information securityyéna
existed for a long time. But in Ukraine, the prees in this area are only at the initial stage. Gineent
national practice of PR specialists indicates ssrigaps in their training, which ultimately resultsa
failure in information wars, in increasing of sddiension and etc.

The aim of scientific research is: the analysis and cllabf basic conceptual practices that have
had a significant impact on the development of atlan in the field of public relations in Ukrainech
worldwide.

The scientific researchbase consists of works of foreign and domestic scigmtisoncerning
problems of specialists’ training system in thddfief public relations; theoretical and methodobadi
practices of foreign researchers such as E. Berigy&runig, T. Beavens, B. Eshenfelder, S. Cutip,
Christians, I. Lambert, P. Mcleaney, S. Harriso®®drimo, M. Sanders, L. Hutchinson and P. Shmsde a
the researches on tendencies of development antbthponents of this profession can be distinguished
Ukrainian researchers in social communications @chBptsov, V. Rizun, V. Ivanov, N. Hrytsiuta, L.
Khavkin, V. Korolko, D. Oltarzhevskyi, O. Kurban,. ®lekrasov, E. Tykhomyrov made a significant
contribution to the theoretical and methodologstaidy of social communication in general, and tbliou
relations in particular, giving special consideyatto the ethical component of the profession.

It should be noted, that education in the fielcpablic relations is a subject to full-scale debktab
among scientists and practitioners of the wholeldvaver three decades. In particular, in 1987 the
Commission on Education in the field of public telas was created in the United States. In 1989, a
special issue of “Public Relations Review” was datkd to this issue. There were many outstanding
researchers among the authors, who studied PR#mhuc&cientists have argued the necessity toduire
educational programmes for public relations. Eveent scientists have been discussing the content of
educational programs for public relations

! Grunig, J.E. (1989). Teaching public relatioRablic Relations Review,ol. 15,13-24.
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Exactly these studies gave occasion to discusdi®Reeducation problems, but it was not enough
to take concrete steps towards improving of trajrpnograms for public relations. Almost ten yeatet,
in 1998, a Summit — Summer Conference for PublidafRs of the National Communication
Association — was held, on the basis of performasfcehich, another edition of the “Public Relations
Review”, dedicated to education, was issued. Onehef articles published in it, caused a serious
discussion among experts as the main conclusionbeotudy, made by authors V. Coombs and K.
Rybatski, were: “Public Relations as a field ofdstulid not give pride of place to education; tramiof
teaching staff was not appropriate; system of ingimnd study on educational matters in publictietes
was ineffective®. After the conference an educational target groliSwmmer Conference for Public
Relations of the National Communication Associativas created, whose task was to improve the
training system of PR.

Recently, the scientists from Boston College of @amications V. Todd and John S. Hudson
reported on the lack of significant progress incadiwn in the field of public relations, despite tlact that
scientists pay sufficient attention to this issGensequently, there is a necessity for resear¢bemsntinue
improving pedagogical aspects of training in pubdiations.

Currently, education in the field of public relat®in the USA is based primarily on the standard,
proposed by Public Relation Society of America, aihtovers five disciplines: fundamentals of public
relations, research methods in public relationpyeoiting, probation and additional discipline gition.
Some researchers in the United States believaghealers and practitioners of public relations haeated
a coordinated education programme, which is sefficifor competent training of students — future
professionaf$ But other scientists make a point, that the pradess consultants of the American
Association of Public Relations are not always safeknowledge and skills compliance with the
competencies required by the labour market. Pestias a rule, appreciate direct experience mae th
teachers, and tend to participate in the evaluabiostudents™ applied projects — such as portfaha
diploma$.

Researchers from Boston College of Communicatitmdiesd methodological works of teachers of
public relations concerning the union of publicatedns and advertising in the US universities. They
examined the teachers” attitude to the progranctfémess in the integration process of these wwetoss,
and also how this integration affects the studesuscess in their careers. Results demonstratgubdifpr
such integration. Respondents indicated that thebawed unified programme “provides students with
comprehensive educatioh”

Various aspects of education in public relationsenstudied, including a survey, conducted among
students, about their attitude to courses in i@tigonal communication, and recommendations on
integration of disciplines related to internatioR® and communications were gi%efm 1996 a book on
international PR, one section of which was dedatétethe education in the field of public relatianghe
United States, was published. This example is @olate proof that USA has been concerned with &sue
of education in the field of public relations foteag tim€.

Many researchers put an emphasis for studentseoimibortance of understanding of legal, political
and economic systems of other counfri@sass media systems in other countriasd also ethics applied

1 Coombs, W.T. (1999). Public relations educatMfinere is pedagogy/ol. 25 55-63.

2Todd, V.A. (1998). Content analysis of public tilas pedagogical research articles from 1998 @826las PR
research regarding pedagogy become less spacsgfwestern Mass Communication Jourkal. 25,43-51.

% DiStaso, M.W. (2009). State of public relationsieation in the United States: 2006 report on zonatisurvey of
executives and academiéaublic Relations Reviewol. 35,254-269.

* Todd, V.A. (2009). PRSSA faculty and professicadisors' perceptions of public relations, assessufestudents'
learning, and faculty performanckurnalism and Mass Communication Educatsl. 64,71-90.

® Larsen, P.V. (2006). Integration of AdvertisingldPublic Relations Curricula: A 2005 Status RepbEducator
PerceptionsJournalism & Mass Communication Educatdnl. 61 (1),33—-47.

® Taylor, M. (2001). Internationalizing the PublielRtions CurriculumPublic Relations Reviewol. 27,73-88.

" Culbertson, H.M. (1996). Public Relations Eduaaiiothe United States: Can It Broaden Internaii@tadents’
Horizons?nternational Public Relations: A Comparative Argity Mahwah, NJ: Lawrence Erlbaum Associates,
397-415.

8 Freitag, A.R. (2002). Ascending Cultural CompetRotential: An Assessment and Profile of U.S. ieudélations
Practitioners’ Preparation for International Assigmts.Journal of Public Relations Research, 14 &)7—-227.

® Sriramesh, K. (2009Yhe Global Public Relations Handbook: Theory, Resteaand PracticeNew York, London:
Routledge; Taylor and Francis.
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in foreign practice in the field of public relatigi®

For more than 50 year, the condition of educatiorpublic relations and advertising is being
continually reported in USA. Two the most outstaigdexamples of such reports include: annual reforts
“Journalism & Mass Communication Educatoriyhich evaluate the condition of accredited program
mass communication, and fivhere to study advertising and public relation§?"® where the overall
training and curriculum in advertising and publgtations were estimated. The researches were ctatuc
both in accredited higher schools and in other alshavhich have trainings in this area.

Another example is a scientific heritage of resear®. Ross, who had published a series of studies
during his forty-year career, describing the higtand trends of education in the field of adventjsand
public relations, institutions, which offer adveitig and PR programmes, content of basic and higher
education programmes, and also graduates, studadt$eachers who are considered outside the United
States regioris. If in the first report, published in 1966 and nahi&ducation in Advertising (1965)
and in some next reports of 199and of 1992° the consideration was given only to educatiorinfteld
of advertising, then in a recent study of 208 spot line was on public relations. Facts fthese studies
were used in scientific and educational magazifgsand in some articles for more detailed coverage of
PR-education issues.

Searches of a single effective model of educatigpuiblic relations began in the 50's. Thus, in 1955
an International Public Relations Association (IDRAas established. The function of this organizati@as
to provide recommendations as to the educatiorubliprelations’. In 1980 the organization decided to
organize all the experience and knowledge in thld of public relations in order to create a sirgjendard
of PR-education, which could also embrace the nustland list of compulsory subjects. As a result, in
1980-1990 several reports, which provided recommagoids for three main models of PR-education, were
issued.

Domestic scientist B. Korolko, who also studied etion in PR, developed the concept of three
models of education in public relatiGh<Consider these three models more in detail:

“Journalistic model” of PR-education. Based on the overall social foncbf public relations, this
model is targeted at training of public relatiomeaialist with an emphasis on the word “relatidfsih
other words, during the training, special attentisngiven to communicative skills education, to
information and communication technologies, medidissand to the ability to create and present an
effective and interesting information product.

“Business model”of educational training focuses on subjects rdlae the management and
definition of the strategic linés

The third model, identified by the scientist, is ‘@kcademic model” of PR-education, which
involves mastering of both, scientific methods &, Rnd scientific foundations of the professiotaage.

! Pratt, C. (1996). International Public RelatiomsiEation: U.S. Issues and PerspectiVe®rnational Public
Relations: A Comparative Analysidahwah, NJ: Lawrence Erlbaum Associates, 381-395.

2 public Relations Education for the 21st Century®ért Of Entry Report of the Commission on Public Relations
EducationPublic Relations Society of Americshttp://www.prsa.org/searchresults/view/6i-

1999/0/a_port_of entry_public_relations> (2016, iAA9).

% Taylor, M. (2000). Cultural variance as a challeng global public relations: A case study of ttee& Cola scare in
Europe.Public Relations Reviewol. 26,277-293.

* Johnson, K.F. (2000). Advertising and Public Rets Education: A Five-Year Reviedournalism and Mass
Communication Educatp¥ol. 55 66—72.

® Ross, B.1. (1992)The status of advertising education. Advertisingdadion PublicationsBaton Rouge, LA.

® Ross, B.1. (1966). Where shall | go to collegstiedy advertisingAdvertising Education PublicationBaton
Rouge, LA.

"Ross, B.I. (1992). Where shall | go to collegstiedy advertising&dvertising Education Publicationsubbock.

8 Ross, B.I. (1990). Where shall | go to collegstiady advertising? Advertising programs in Unitedt&s colleges
and universitiesAdvertising Education PublicationBaton Rouge, LA.

° Ross, B.I. (2005\Where shall | go to study advertising and publi@tiens? Advertising Education Publicatians
Lubbock, TX.

Y Richards, J.I. (1996). Rankings of advertisinggoams by advertising educatodsurnal of Advertising
Education — Columbia, SC.: Association for Education indalism and Mass Communicatiovol. 1 (1),13.

" Ross, B.I. (1996). Degrees grow 475 percent ige2fis: Most advertising programs find home in mass
communicationJournalism Educatoryol. 45 (1),3.

12 Koponexo, B.I'. (2001).[Tabux pineiiuns. Haykosi ocnosu, memoduka, npakmuka: miapyd. Kuis: CxapGu.
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This refers to PR-analysts and scientists who perfanalysis and scientific work respectively. The
demand for these professionals is quite high, tmxauneed for forecasts in revolutionary changes in
economic and political fields, and therefore in iR always been there

Specific traits of training of scientific professas in PR involve emphasising on the scientific
components in education, encouraging of studentswtde qualifying papers with theoretical,
methodological and practical problems of functignamd development of the PR institution

Three abovementioned educational models are basiganerally accepted throughout the world.
They are implemented into the educational proaessast countries and minimal deviations occur amy
the basis of gender and cultural features.

Speaking about the current condition of educatiopublic relations in CIS countries, the Russian
Federation is the most successful. The first Rassiversity higher education programme in public
relations was founded in 1993 in St. PetersburgtEitechnical University. It was built on the basis
basic educational program model of Towson Statedssity in USA, and was approved by the Ministry of
Education of RF. Later it was adapted to the regoénts of the Russian state educational standard of
Public Relations

The program of Public Relations of the St. Petaxgliilectrotechnical University is five-year. Itrist
divided into basic and full program. One of the artpnt features of this program is that it is bagedhe
American development system of courses sequenieg splecialization — in the field of public relais

There are precious few examples of developmentuotessful educational programs in public
relations in CIS countries, although some of RFversities make attempts to implement international
experience of training specialists in advertising &R.

Scientist |. Riabets says the following about theaopment of education in public relations: “Wea ca
note contradictions between: necessity to impraatas communication at the national level and ifisigt
analysis of several factors that significantly ueihce on the improvement of this process; betwhen t
demand of modern society for a wide training ofifatspecialists in public relations and subjecitéitions of
these specialists: only journalism and informatfolfle agree with the statements that there is a gianoy
between the training system in domestic univessiied the demands, formed by labour market.

I. Riabets draws attention to the following: “Susérsonal qualities of future specialists in PR, as
high level of subjectivity, flexibility, creativitycommunicativeness play a special role in professi
occupation. In order to form these personal qualitif a future professional during the educatipnatess
at the university, a special attention to the usemovative educational technologies should bel’5ai
There are many studies concerning innovative peglagogeneral, but there very few in the field otsl
communications and PR.

President of Ukrainian public organization “Ukraini League of Public Relations” A. Rotovskyi
writes: “PR in Ukraine is rather young professiosphere of activities” This stipulates the necessity to
develop this field and to improve training of sgdisits in this area.

Leading national researchers V. Korolko and A. Mekr distinguish that “Development of PR-
education in Ukraine, as in many post-socialistnties actually began in the 1990s.The first
department of international communications and iput#lations was founded in 1993 in Institute of
International Relations of Taras Shevchenko Natibimiversity of Kiev. Later the first domestic téxtok
of PR “Fundamentals of public relations” was issired 996. In 1998, the course of “Public Relations”
was introduced for the first time.

The two following resolutions played a key roletive development of education in the field of
public relations: Resolution of Cabinet of Minigtesf Ukraine of 18 May 1994, No. 325 “List of traig
programs for specialists with higher education jpoofessional direction, list of degrees of diffdren

! Mporpama migrorosku 3a crenianphictio «Pexnama i 38’ 13KH 3 TpOMaChKicTio». Cankm-ITemep6ypsviui
enexmpomexuiunuil ynieepcumem. <http://lwww.eltech.ru/ru/fakultety/otkrytyy-fak@t/napravieniya-
podgotovkil/reklama-i-svyazi-s-obshestvennostyW: & February, 01).

2 Emanu cmanoenenns npodeciiinoi nidcomosxu gaxieyis 3i 36 A3Kie 3 2poMadCoKicmio
<http://lwww.ekmair.ukma.edu.ua/bitstream/handle/l5&¥ 89/5892/Riabets_Etapy_stanovlennia_profespdfi?seq
uence=1&isAllowed=y> (2016, February, 01).

3 Porosckuit, A.A. (2006).Cucmemnsiii PR JInenponerposck: bananc Bisuec Byxc.

4 Kopoibko, B.I'. (2009).36¢’ s3xu 3 epomadcvricmio. Haykosi ocnosu, memoouxa, npaxmuxa. Kuis: Kuepo-
MorunsHCbKa aKaj.

® Houermos, I'.T'. (1996).J1a6nik punetiuns. Kues. yu-t um. T. Illepuenko, MH-T MeXIyHap. OTHOLICHHIA.
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qualifying levels and service jodsand the Resolution of Cabinet of Ministers of Ukeaof 24 May 1997,
No. 507 “On the list of training programs and degreupon which specialist trainings in universities
according to respective educational directionspadormed?®. Despite this, up to 2006, the education in
this area has been developing not very intensively.

The first textbook for students “Public RelatioBgientific foundations, methodology, practice” was
published in the National University of "Kyiv-Moly/lAcademy” in 2001. In the same year, the first
department of theory and techniques of public i@latwas created, and in 2003 a certified speeitdia
“Public Relations” was openéd

The department of mass information activities, Whiater in 2006 was renamed “Department of
Advertising and Public Relations”, was founded 899 in the Institute of Journalism of Taras Shewkbe
National University of Kyiv, which is leading eduimmal institution of our country in the field oluplic
relations. Institute of Journalism was the firstvensity, where they began to lecture on publiatiehs.
This event, held in 1992, can be considered thenbe in the development of PR-education in Ukeain

Thus, the development of higher education of UleamPR had four stages:

* the first stagebegan in 1992 and lasted until 2006. At this stihgee were only few courses and
certified programmes. The organizing of subjectadgpents at leading universities started;

* the second stagkasted from 2006 to 2010, when the preparing flucational and qualification
level “bachelor” started at the national level;

* the third stagebegan in 2010 and lasted until September 2015nvpheparations for educational
and qualification levels “bachelor”, “specialistid“master” were made;

« the fourth stagdegan on April 29, 2015. The changes that occlafted the adoption of a new list
of professions in Ukraine were taken into accoranching, with the training programmes such as
“Publishing and Editing”; “Advertising and publielations”; “Journalism” disappeared and were all
combined into one degree — “Journalism”, and kndggefield was also called “Journalism”. Training of
public relations professionals can be carried oithiw the specializatich “Advertising and public
relations” as it will be in NTUU “KPI” or within dter specializations (optional for Universities).

Conclusion.World experience shows that in countries where atilae in public relations exists for
a long time, there are lots of theoretical and ficak materials well-established in 1980, which are
successfully used in the educational process byewsities. Unfortunately, Ukrainian science at ttiae
was outside the world context, for this reasondheas a significant lag. Due to this, national edion in
the field of public relations has weaknesses, oialy the availability of educational programs tbatnot
fully meet the requirements of the labour markatfdct, Ukraine is in the initial stage in solvitige
educational problems in the field of PR.
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