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TOURISM POTENTIAL OF THE TERRITORY
IN REGIONAL ECONOMIC DEVELOPMENT

The concept of tourism’s potential of the territégyanalyzed in this article; the concept of tomrdevelopment in the region
is grounded and its overall scheme is built. Theith potential of the territory as a base of regictourism development is a com-
plex system which consists of geographical «coreb<@add» of other factors and conditions which mtsuch development. At
the same time, the core of tourism’s potentialrie’s turn, is considered at two levels: the filstver) level provides a set of identi-
fied and prepared tourism resources for use andrelgd tourism infrastructure which is reinforcedristitutional support for tour-
ism development. The second (top) level is a s&wifst destinations, tourist clusters, touristdscapes and regional tourism prod-
uct. In particular these innovative forms of toariterritorial units in their connection are the keglicators of regional tourism de-
velopment and they should be the main object ehétin of the regional administration and otheiiterst of the regional economy
which are interested in tourism development.

Transit and trans-regional tourist destinations TBserve special attention and generally promgbesitive image of a
tourist area but not always ensure the economicesiscof the regional tourism. In this connecti@gional authorities, representa-
tives of tourism business and the public shouldjast study the demand and promote their TD amongidn tourists but accord-
ingly to take care about their inclusion in therisuroutes which are developed and sold by toerators in other regions and coun-
tries. Subjects who promote destinations of th@éregn the tourism market should also promote mby places of tourist interest as
such, but its tourist facilities and their servieesl in generally help to increase the duratiovisifing of the region.

Key words:tourist potential of the territory, tourist devptoent of the region, a tourist destination, a wnarcluster, a tourist
landscape, a regional tourist product.

Kocmanmun I'opé. TYPHCTHYHHH ITOTEHI[IAJI TEPUTOPII B PETTOHAJIBHOMY EKOHOMIYHOMY PO3-
BHTKY

V cTaTTi MpoaHai30BaHO MOHSTTS TYPUCTHYHOTrO moteHuiany teputopii (TIIT), 06rpyHTOBaHO KOHLEMI0 TYPUCTHYHOTO
PO3BHUTKY perioHy Ta mo0y0BaHO 3arajibHy iforo cxemy. BuaineHo «inpo» ta «aanoynosy» TIIT, BU3HAYECHO polib y JaHOMY PO3BHU-
TKY OKPEMHUX CKJIaJ0BUX TYPUCTHYHOIO IOTEHLIANy Ha Pi3HUX piBHAX. PO3KPUTO CYTHICTH OKpeMHX HOTO iHHOBALiHHHUX TepUTOpia-
JIbHUX (OPM y CITIBCTaBJICHHI il MOPIBHAHHI — TYPUCTHYHUX JECTHHALIHM, TYPUCTUYHMX KIAcTEpiB, TYPUCTHUHHX JaHAWADTIB Ta
PErioHaJbHOTO TYPUCTHYHOTO MpOAyKTy. HaromnomeHo Ha HEOOXiJHOCTI BpaXyBaHHS B PEriOHaJbHOMY TYPUCTHYHOMY DPO3BUTKY
TPaH3UTHUX Ta TPAHCPETIOHATIBHUX JAECTUHALIH.

Knrouosi cnosa. TypuCTUYHMII NOTEHIia TEPUTOPIl, TYpPUCTHYHUN PO3BUTOK PETiOHY, TYPUCTHYHA JECTUHALS, TYPUCTHY-
HUH KJIacTep, TypUCTHYHUN JaHAIA(T, periOHaAIbHUN TYPUCTUUHUHN MIPOAYKT.

Koncmanmun T'op6. TYPHCTCKHH ITOTEHIIHAT TEPPUTOPHH B PETHOHAJILHOM 3KOHOMHYECKOM
PA3BHTHH

B craTbe mpoaHaIM3UPOBaHbI MOHATHS TypUCTCKOro noreHuuana treppuropun (TIIT), 060cHOBaHA KOHICHIHUS TYPHUCTCKOTO
Pa3BHUTHS PETHOHA M MOCTpOoeHa obIast ero cxema. Brimenensr «inpo» u «maxacrpoiika» TIIT, onpenenena poss B 3TOM pa3BUTHH
OTJENBHBIX COCTABIAIOIINX TYPHUCTCKOTO MOTEHIMANA HA Pa3sHbIX YPOBHIX. PackphITa CyIIHOCTh OTIEIBHBIX €T0 HHHOBALIMOHHBIX
TEPPUTOPUAIBHBIX (OPM B CONOCTABICHUH M CPABHEHUH — TYPUCTCKHMX JAECTHHALUM, TYPUCTCKHUX KJIACTEPOB, TYPUCTCKHUX JaHmad-
TOB U PETHOHATBHOTO TYpPUCTCKOTO Mpoaykra. OO0CHOBaHA HEOOXOAMMOCTh y4eTa B PErMOHAIBHOM TYPHCTCKOM Pa3BUTUH TPaH-
3UTHBIX U TPAHCPETHOHATBHBIX JAE€CTHHALUMH.

Knroueegvie cnoea: TypucTCKuil MOTEHIMAl TEPPUTOPUH, TYPUCTCKOE PA3BUTUE PETHOHA, TYPUCTCKAs AECTHHALMSA, TYPUCT-
CKUH KJIacTep, TYPUCTCKHI JTaHAMAPT, peTHOHAIBHBIA TYPHCTCKUI IPOIYKT.

Introduction. Accelerated development of tourism and improvement of management processes for the de-
in the past few decades in the world in general iand velopment of tourism in the region is getting imiaoi.
Ukraine in particular shows a need of a deeperyarsal Literature review. In scientific literature as well as
of the tourism’s potential of the territory, takingto geographical and economical order there is a huge n
account an escalation of the competition over d$tas ber of works which are devoted to the tourism’septal
both between travel agencies and different de#bimgt of the territory, its evaluation and substantiatidrdirec-
regions and countries. This problem in Ukraineha t tions of use and development [10]. At the same time
past two years is particularly acute at the redidaeel, there is a tendency of some differentiation ofrditen of
which is connected with a shift in emphasis froavél- scientists on the individual components of the itouts
ing to foreign countries to travelling within Ukres for potential and as a whole — tourism industry in ithe
many compatriots because of falling revenue incitne gion. First of all it deals with modern and effiste but
verted currency. Exactly because of this reasoanthc rather complicated subdivisions of tourism develept
there is an accelerated activation of domesticisour  such as tourist destinations, tourism clusterstandsm
process, popularization of visiting little-known sti@a- (recreation) landscapes. Thus, the publicationsoofie
tions and including them in the new routes in alirads authors (and usually in a majority) are devotedltexc
regions of Ukraine. In connection with it, the arsid sively to tourist destination issues (Y. Leontjefid,

T. Luzhanska [8], A. Golovchan [2] etc.); publicats of
© Horb K., 2016 other authors are devoted to tourism cluster issues
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(S. lichyshyn [4], O. Krajnyk, M. Bil' [6], N. Smdtko
[13] etc.), or tourism (recreational) landscapes
(V. Chyzhova [16], T.Panchenko [15], |I. Smal,

region», «regional tourism development» [14]. Froun
point of view, these concepts seem to be idenstétst
glance. If the first two of them provide, in thesfiplace,

O. Baranovska [12] etc.) and so on. However, therea gradual improvement of recreational and tourigm a

aren’t actually any comparisons of these concepts a
their real local realization between each othemmpre-
hensive comparative assessment of their place én th
development of tourism in the region.

The aim of our studyis analysis of the concept of
tourist potential of the territory, the substarntiatof the
concept of tourism development in the region antdbu
ing its overall scheme, determining the locatiorinofi-
vidual components of tourist potential and compuaris
some of its local forms, analysis of the role ofta@
types and levels of tourist destinations in thenecaic
development of the region (in particular, consitieraof
transit and trans regional destinations).

The main material. The tourism’s potential of the
territory (TPT) is a vast concept which coverstibtality
of natural, ethno-cultural and socio-historicalo@xes
as well as the current economic and communicatien i
frastructure area which together serve or can sasve
prerequisites for the development of certain typés
tourism [1]. From our point of view, the conceptT®T
can be viewed at two levels — in general (narroveed)
extended interpretation. The above definition s tiar-
rowest option that provides reference to TPT toyonl
certain geographic objects and their specific piribge
and characteristics, which can be directly useddar-
ism and are easy to analyze and map statistio&dyfor
extended insight, certain conditions and factons be
added to TPT that generally promote tourism develop
ment, for example, political and economic stabhility
proximity of tourist demand areas, the overall lest
education and culture of the population, willingnex
local residents to receive tourists from other @agiand
countries, the general perception of tourism arfterot
innovations and so on. In this connection, the avaed
option of interpretation can be considered as aT«TP
core», more advanced version of TPT interpretasisn
some of its «superstructure» or «shell».

Analyzing the mentioned core of tourist potential o
the territory, we can see that the key geograpFatures
which make it up are not only «classic» tourism re-
sources and infrastructure but certain forms ofetsto-
rial combinations which characterize including eéxtent
of formation and development of regional tourisra- (r
gional tourist complex). They are such componesis a

» tourist destination;

 tourist cluster;

* tourist (recreation) landscape;

« regional (local) tourist product.

Each of these types can be a subject of a mukéi-lev
hierarchic territorial (geospatial) structure adlas be-
ing the basis of tourism (recreational) zoningislalso
obvious that each of these objects can be formed an
developed on different stages of tourist develogngd
development of the territory. In connection with vite
should choose the concept of tourism developmetiteof
region. In scientific literature on tourism isswusd re-
gional economy there are such terms as «regional-de
opment of tourism», «development of tourism in the
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tivities at some achieved level without necessatdgire

to move them to higher levels, then in particuliue
regional tourist development points to the ambgigoal

— «not to stop» on the way of building «a measure o
tourism» of the regional economy until the acqujriof
the stable specialization of the region on touriadus-
try (in rare cases it can be even mono speciabizptin
other words, until that measure when the regioh el
completely tourist.

In connection with the aforesaid, regional tourism
development (RTD) can be defined as a gradual psoce
of tourism developing on the regional territorypgth
of tourism infrastructure and forming a system obp-
erated and hierarchically subordinated subdivisiohs
tourism specialization with different scopes anahliy
as a forming and maintaining specialization ontthe-
ism industry in the region as a whole. Organizatiand
management component of RTD in this case should pro
vide promotion and confirmation of this processirsti-
tutional, marketing, business, community events smd
on.

According to this definition, we managed to build a
general scheme of RTD process which is shown on
Fig. 1. From our point of view, this process camsist
of three main phases which cover the identificaton
evaluation of tourism resources, tourism develogmen
and the formation of the region. In this scheme we
marked out the names of types of objects which nugke
the territorial basis, basic geographical foundates
tourism’s potential of the region and its developimat
different stages (resources, infrastructure, lamplss,
destinations, clusters, regional product).

From our point of view, the decisive factor in the
economic success of the regional tourism developmen
in this process is exactly the completed formatbithe
regional tourist complex which lies in creationrofitu-
ally agreed system of four territorially hierarctscib
system-components — travel landscapes, destinations
clusters and regional tourism product and its compo
nents. For effective management is important ndy on
search for certain integrated model of the teriator
structure of tourism of the region at «higher» legft
development which would unite all components which
are mentioned above in some synthesized unit anddwo
be built by «imposing» four relevant card schemes o
on another but their comparison, confrontation emd
tual concordance, on account of factually the shasc
content of each of these types of territorial @gitwhich
are imposed from various scientific positions oe Ha-
sis, accordingly, of different terminological andncep-
tual instruments and models. In this connection
should dwell on each of these concepts.

Considering thdourist landscapes first of all, it
should be noted that with some degree of condiligna
in our case we identify, rather than distinguisbhsaon-
cepts as «tourism» and «recreation» and not separat
them. In domestic and foreign scientific practiaste
established theory of recreational landscapes arased
(RL), which is based mainly on two disciplines:thée

we
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first place, it's a study of landscapes as «Syrtheing»
of physical geography, within this study an indegemt
recreational study of landscapes was formed [164: s
ondly, it's an architecture and regional planningthin
an appropriate recreational direction of this siifien
block [15]. Summarizing numerous definitions, wenca
define the landscape as a natural recreational lexmnp
which has beneficial medical and biological effeots
the physical and psycho-emotional state of a peaswh
in some way is prepared for use with recreationat p

component, in practical sense; its provisions awoted
mainly to substantiation standards of recreatidoatls

on different types of natural systems, relevanidinug
regulations and design issues of improvement dhuer
natural areas which can be used for tourism pugpasd

so on. At the same time, in physical geography el as

in environmental and architectural planning apphoic

the theory of RL a building of regional structuiegro-
vided and it's based on typical landscape maps that
should certainly be used by the regional managemwient

poses. The theory of RL has a strong environmentalthe tourism industry.

Detection

Identification and evaluation of tourism resources of the region

J L

Development Development Institutional Tourism
of tourism of tourism support of marketing of
infra- business tourism the region
Development structure development
e
Formation of Formation of Formation of Formation of
Tourist Tourist Tourist a regional
Destinations Clusters Landscapes tourism
Formation product and
its local
elements

Fig. 1. General scheme of tourist development i ttegion

In the context of regional tourism development dur- and strengthening tourism as an area of specializat
ing its consideration of the time dimension we spaak the region.
of a gradual process of gaining an appropriatel lefe The concept ofourist destination (TD) is the most
development by recreational landscapes. From ount po capacious and probably the most popular in tosdn-
of view, a formed recreational (tourist) landscape be tific circles in modern conditions. Many scientificorks
interpreted as a natural territorial complex, whish  are devoted to a justification of its concept arsgtedop-
characterized by a sustainable preservation onitomd  ment of both theoretical and practical aspects tat
of optimal maintenance and regulation of tourignead believe is justified. Exactly the concept of deations
for its visit and optimal arrangement of enginegrand most designed to ensure the real development oftau
technical facilities. At higher levels of RTD, acde in the region. It is based mainly on marketing tiyeand
ingly, a regional system of formed RL is built. foresees primarily the popularization of differeggo-

Equally important for the regional tourism devel- graphic features among many tourist circles andrgmo
opment on the final stage of forming a tourist oagis a organizers of tourist trips. A broad range of ipteta-
creation and functioning dhe tourism clusters which tions and definitions of TD is available, for exdmp
concept mainly has economic and geographical («re-from popular to visit places for resting to a dessele-
gional-economic») sense. In generally the theorgias- ment of regional tourism system and regional manage
ters, which is formed by an American economist Mi- ment entity ([2], [7-8], etc.). The concept of TB i
chael Porter, largely is corresponding with the i8bv closely related to the concepts of tourism imagd an
model of territorial production complexes [14]. Tt tourist brand of place, city, region, country aral an.
cluster is a system of different compactly arrangadel The scientists give a special attention to lifeeyaf TD
companies which interact together, using commom-tou and its systematization.
ism resources and get more benefit from joint ¢gfor a The World Tourism Organization defines destina-
form of wider range of opportunities and final latve- tion as a physical space in which a visitor speatdsast
nues ([13], [4], etc.). At the regional level aimwal sys- one day and that includes tourism products, incigdi
tem of tourist clusters of various sizes and tawigen- services and attractions and tourist resourcesphgsi-
tation profiles can be formed and that characteribe cal and administrative boundaries which definenin-
level of formation of tourist region, promoting neased agement form, image and reputation, which in tdfech
revenues to regional budget from the tourism ingust its competitiveness in the tourism market [9]. Adb
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tourism destination is a physical space in whiaksior
spends at least one night. It includes tourism petsd
such as support services and attractions, andstouri
resources within one day’s return travel time. #sh
physical and administrative boundaries definingritmn-

elements of the area's tourism’s potential at tighdst
levels of tourism development in the region, whitlar-
acterize including the level of development of tenrin
the region. The concept of RTP is an overcome wif-to
ism marketing and also is an industrial component o

agement, images and perceptions defining its markettourism as tour operating. In general, the regidoat-

competitiveness. Local tourism destinations incoaf®
various stakeholders often including a host comtguni
and can nest and network to form larger destination
Analyzing the above and other interpretations of We
can get the conclusion that tourist resource isivéng a
destination as the acquisition of its popularity oz
visitors and increase of economic benefit fromtdtsr-
ism use.

Tourist destinations undoubtedly play an important
role in the regional economy. In general, the npopu-
lar are certain places and areas for tourists, ntioee
money goes to the regional budgets. But it is reargs
to define certain warnings.

First of all, most relevant domestic scientific pep
consider destinations mainly as places and areasth
either identical or completely belong to certainmams-
trative regions of different levels. In fact, thencept of
destinations is much broader and if to take intcoaat
their division on point, linear and planar [3] aawdalyze
the experience of organization of their visit we ¢and

many examples where one TD can simultaneously can

be included to the multiple regions or even coestri
Mostly it concerns many trans-boundary destinations
routes, interstate resort areas and so on. Therefoz
can talk aboutrans-regional destinationsand routes as
areas that are connected by common natural anarault
features, but that are crossed by administrativenta-
ries. In this connection, regional authorities,ressenta-
tives of tourism stakeholders and the public shaodd
just study the demand and promote their TD among fo
eign tourists but also accordingly take care albair
inclusion in the tourist routes which are developed
sold by tour operators in other regions and coestri

ism product is defined as a set of goods and ses\fiar
tourist purposes that are produced and consumpdrin
ticular region of the country [1]. The geographisahse
of RTP is that all these services and goods ardyoex
and sold exclusively at the sites of objects ofigiun-
terest with a specific territorial reference, enghiag
the close relationship between RTP and touristirkest
tion. Among all varieties of tourism product, V. Ki
tenko marks out such types as: tourism product-item
(article), tourism product-event, tourism produetvice,
tourism product-action, tourism product-rout, teuri
product-place [5, p. 22-24]. The last three vaoiadi in-
dicate the geographical basis of tourism product.

Structurally RTP consists of certain elements ef th
lower level (regional, local, etc.) that can befetiénti-
ated by a scale and value of similar systems meeatio
above — TPT components on a stage of forming, dixin
and maintaining the tourist specialization of aiR&P is
an important subject of regional planning and manag
ment in general.

Conclusions.The tourist potential of the territory as
a base of regional tourism development is a complex
system which consists of geographical «core» and»xa
of other factors and conditions which promote sdeh
velopment. Therefore, the core of TPT is considexed
two levels: the first (lower) level provides a séttour-
ism resources which are identified and preparedter
use and expanded tourism infrastructure, confirimgd
institutional support of tourism development. Tkeand
(top) level is a set of systems of tourist desiores,
tourist clusters, tourist landscapes and regiooatigt
product, each of them characterizes the same legal a
and geographic features but from substantiallyedsffit

Secondly, the high popularity and attendance to scientific and practical position.

destinations itself not always provides significant
amounts of revenue to the regional budgets. Edpecia
this deals withtransit destinations as objects of epi-
sodic short visits during tourist trip. Ideally,utists or
tour group can visit the region using their own ickds,
with their guide, with their own reserves of fueida
food, other necessary things, visit only publichypplar
places that do not require entrance fees, andpewtdsin
the region any money at all. There is maintaining\wen
increased popularity of TD in such a case, butdleist
development of the region in the economic sensbis
sent, or at least noticeable. Therefore, subjebishware
promoting tourism destinations in the region should
promote not only places of tourist interest, bgbaheir
tourist facilities and their services, and gengraklp to
increase the duration of visiting the region.

Special attention is also given to the concepteef
gional tourism product (RTP) as one of the important
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The last part of the core of TPT which describes th
higher level of formation of specialized tourisgi@n in
modern conditions of aggravation of inter-regiooai-
petition in the tourism sector should act as thsidaf
the tourist potential of the region and, consedyette
basis of its tourist development. The certain faots
world practice can be confirmation of justice doftléhe-
sis when the tourism resources of the region wet¢he
basis for its tourism development (for example s La
Vegas Game Center has become a major tourist lmfand
Nevada, was built on the spot almost without touris
resources; in some way this also applies to many
amusement parks, etc.).

Therefore, these innovative forms of tourism territ
rial units in their connection should be the mdfeat of
attention of the regional administration and othetities
of the regional economy, interested in tourism tmve
ment.
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