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From the standpoint of previous research of exgstikrainian theoretical and methodological grouafisentimental or nos-
talgic notions tourism, the lack of consensus atltical researchers was detected. Moreover, anaots identification of sentimen-
tal tourism with ethnic tourism can explain somenowon objects used in the organization of tourisivig in both types of tourism,
but the lack basic research at the national leweténtimental tourism was revealed.

Further study on sentimental tourism and sentinh¢atas organization can greatly improve situatnthe tourist market
of Ukraine, to become a significant factor in thrartching network links the state with a wide ranf§eountries to provide a stable
income, investment income and promote the courstry whole. Conglomerate of the unique climate, ahn@isources, scenic land-
scapes and monuments left by the identity of diffémpeoples and cultures in the Ukraine can ataactxtremely wide range of
tourists. Unfortunately, the lack of tourist infragture, outdated technologies, uncertain secigifgl, and so on put obstacles in
the way of tourism development. The state shouftsicker tourism as its own tourist business cartlehaures the implementation
of the first steps of foreigners of Ukrainian onigh opening for itself of Ukraine, because thedsthat are met in the sentimental
and tourist activity, have a particular territoriahding and meet them in another country is imjidssThat is why it is vital to an
organization of this type of tourism at a high leweorder to open the eyes of people from the aan their country of origin and
their interest in the long state visit not only tadgic and sentimental reasons.

Keywords:sentimental (nostalgic) tourism, ethnic touristd/@&T analysis, sentimental and cognitive tours, oizgtion of
tourism.

Jlapuca Caspanuyx. CYYACHHH CTAH TA HEPCIIEKTHBH PO3BHTKY CEHTHUMEHTAJIBHOI'O TYPH3MY
B YKPAIHI

Oprani3anisi CCHTUMEHTAIBHHUX TypiB B OCTAaHHI JIeCATH POKIB 3[IICHIOBANACh IOOIUHOKO, IIPOTE MAacOBOCTI Iieil Iporiec He
Ha0yB uepe3 HeOOXiJHICTh y cepiio3Hi MapKeTHHIOBIl MiATPUMII 3 OOKY ITOCONBCTB YKpaiHH 32 KOPAOHOM Ta (piHAHCOBOI HOITOMO-
ru 3 60Ky nepskaBu. CepiO3HUMH MEpEeIIKoJaMH Ha IIUIIXY PO3BUTKY CEHTUMEHTAILHOTO Typu3My B YKpaiHi € Horo HaykoBa HeoO-
IPYHTOBAHICTB, SIKa TATHE 3a COOOIO BiICYTHICTH JEpKaBHOTO arapary MiATPUMKH JJAaHOTO BHUAY TYPHUCTHYHOI misuIbHOCTI. I3 3a3Ha-
YEHOr0 BHILE MOXHA 3pOOMTH BUCHOBOK IIPO MEPLIOYEProBy HEOOXIIHICT PO3POOKH Ta 3aTBEPUKCHHS €IMHOT KOHLEMLI] CEHTHMe-
HTAJIBHOTO TYPH3MYy Ta 3aTBEp/pKeHHs Horo y 3akoHi Ykpaiuu «IIpo Typu3M» y SIKOCTI OKPEMOro BHAY TYPU3MY, BUXOJSUHU 3 HOTO
creriYHIX MOTHBALIHHUX MPOLECIB Ta MIMPOKOTO IIJILOBOTO PUHKY 38 KOPIOHOM.

Knrouosi cnosa:. centnvenTanbHuil (HOCTanbridHUNA) TypusM, erTHiuHuHil TypusMm, SWOT anami3, CEHTHMEHTAIbHO-
mi3HaBaJIbHI TYPH, OpraHi3awis Typu3my.

Japuca Caspanuyx. COBPEMEHHOE COCTOAHHE H IIEPCIHIEKTHBbBI PA3BUTHA CEHTHMEHTA/IBHOI O
TYPU3MA B YKPAHHE

OpraHuzanysi CeHTHMCHTAIBHBIX TYPOB 3a IIOCIEIHUE IECATh JIET OCYIISCTBIUIACh OAMHOYHO, OZHAKO MAacCOBOCTH 3TOT
IIpoLecC He TOIYYMI U3-32 HEOOXOJUMOCTH B CEPhE3HOH MapKETHHTOBOH MOAJIEPIKKE CO CTOPOHBI ITOCOIBCTB Y KPauHbI 3a pyOe:koM
1 (HMHAHCOBOW MOMOLIM CO CTOPOHBI rocynapcTBa. Cephe3HbIMHU NPEHATCTBUAMU HA MYyTH PAa3BUTHA CEHTHMMEHTAJIbHOTO Typu3Ma B
VYKpauHe sABISIeTCS ero Hay4Has HeOOOCHOBaHHOCTB, KOTOpas BICYET 3a COOOH OTCYTCTBHE TOCYapCTBEHHOT'O anmapaTa MoANepKKu
JTAHHOTO BHJIa TYPUCTHYECKOHN JIEATENbHOCTH. V3 BbIlIECKa3aHHOI'0 MOXHO CHENaTh BBIBOJ O NEPBOOUYEPENHOI HEOOXOIMMOCTH pa3-
pabOTKH M YTBEPHKICHHS €IMHON KOHLEMIINK CEHTUMEHTAJIBHOTO Typu3Ma U yTBEpKAeHUE ero B 3akoHe YkpauHsl «O Typusme» B
KauecTBE OTAECJILHOTO BU/A TYPU3Ma, HCXOMS U3 €ro CHenu(pHIECKNX MOTHBAMOHHBIX IIPOIECCOB M IIMPOKOTO IEJIEBOr0 PHIHKA 3a
pyOexoM.

Knrouesvie cnoea: ceHTUMEHTANIBHBINH (HOCTAJbIUUECKUN) TYpH3M, STHHYeCKU# TypusM, SWOT aHaini3, CCHTUMEHTAIbHO-
[I03HABATEIbHBIE TYPHI, OpPraHU3aIMs TypH3Ma.

Problem statement. The term "sentimental tour- group; it is regardless of which genealogical teh
ism" and synonymous "nostalgic tourism" in Ukramia this community [3]. The main condition for the dent
scientific literature are rarely used; most oftais ttype mental tourism is personal genetic affinity of theveler
of tourism is identified with the ethnic tourisnrm ferms with the culture or territory of the visited ethityc It can
of foreign scientific sources it is incorrect, besa eth- be concluded that ethnic tourism, while a similatune

nic tourism is a special kind of tourist activityitivdra- objects carried journey has informative characted a
matically purpose of journey, and accordingly - theo sentimental and spiritual character.

consumer base. Explanation erroneous equating eof th The aim of this article is representing existing
sentimental tourism can serve to ethnic tourisnshim Ukrainian theoretical and methodological groundshef
used these types of tourist activity of the objerdsel - sentimental tourism and to conduct a SWOT-analgkis
in both cases the objects for which the journegniie cognitive and sentimental tours.

by representatives of ethnic cultures and theitohisal Review of recent research and publicationsThe

and cultural experience and area of residence edeth concept of "nostalgic tourism" is present on thggsaof
crops. On the ethnic travel, the main motive tduris the book of W. Kyfyak. He cites a number of reasons
stands the desire to plunge into culture of a gietmic scientists, including L. Kyrylyuk, pointing to thapid
development of the nostalgic tourism in Ukrainelests
© Savranchuk L., 2016 one of its kinds and ethnic tourism and proposedén-
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tify the main areas of his mass development instate -
border Zakarpattia, Lviv, Volyn. He links this typd
tourism especially from visiting relatives who faln
themselves on different sides of the border [1]
Researcher T. Parkhomenko has similar opinion.
From his point of view, nostalgic tourism can sames
overlap with ethnic tourism, for example, when immi
grants visit their ethnic homeland. Ethnic tourisatis-
fies the need for reinforcing national identity hig, is
involvement in a social community based on common
origin, identification with a particular culture.isiting

the preparatory phase of the center, the monitaiogp
analyzed tourist resources of the region and tbain-
parative advantages, the development of other tgpes
tourism, which is closely linked with the nostalgoir-
ism (ethnic, ecological, religious) in order to ¢alnto
account all parameters in the further developmdnt o
tourism services. It was concluded that Lviv regias
rich social and historical resources and attrastei@in
tourists of the nostalgic reasons, since the Sewdodd
War the population was of multinational in the Gi
and constituted Ukrainian, Poles, Jews and people o

own ethnic homeland where the person was born andother nationalities. The Poles were then a third of

brought up in a different socio-cultural environmes a
kind of genetic calling - "Call of the Wild." Nodtgc

tourism exclusively is the individual tourism, hbaen-
ber, compared with the ethnic tourism, it does cait

national identity is — playing their own life patittempts
to overcome the irreversibility of time of spatraturn-
ing [7].

W. Kyfyak understands under ethnic tourism travel-
ling to visit family and friends. [1] This assenmias de-
batable, as a scientist in his own interpretatiérthe
essence ethnic tourism identifying the latter astalgic
tourism. O. Malova says that "nostalgic or ethpigrism
is a type of vacation, during which the touristartethe
certain ethnic groups, of life, culture, welfaredaso
on" [5]. The scientist provides definition of etbrtour-
ism, but treats it as nostalgic.

In terms of resources, the territory of Ukraine is
well equipped as a purely Ukrainian and internation
historical and cultural monuments that form theecof
the sentimental and educational product. Anothgroim
tant component in shaping of the sentimental tauris
potential of the state is the migration in the dngtof the
population, which have emigration character in lihea
that causes the formation of a huge base for mpstal
trips and is about a quarter of the total poputgtiout
extremely negative impacting on the preservationaf
tional identity. Ukraine has an opportunity to beeo
destinations of the sentimental travel for tourisisst of
its neighbors, and of course for their own emigrate
Ukrainian and their descendants who keep the Ulamain
national identity.

Back in 2000, the development strategy of senti-
mental tourism in Ukraine was helped by the loaal a
thorities, a group of international experts and stiia
ants. It started working in the new project of Btit
Know-How Fund, which involved a synthesis of former

Galicia. The next step and an important area ofCée-
tre preparatory work was to study the demand fetato
gic travel in areas where Ukrainian abroad and amon
immigrants from Ukraine — representatives of othar
tionalities (Poles, Germans, Armenians, Jews and so
on.). Preliminary study of the demand for such ises
conducted of the monitoring team of the Centrd, tte
the assumption that the "nostalgic" tourism hasage
limit and despite the fact that such travel is iegrrout
primarily by senior generation, their children, maahil-
dren and great-grandchildren who want to get acredi
with the peculiarities of culture and life of theinces-
tors, though with some reservations about the cervi
and security presence in Ukraine have expressedethe
sire to visit the homeland of their ancestors. Tibisot
surprising, because the nostalgic needs are vienaofs
spiritual needs, they are stable over time and cueg
by associative memory, which holds vivid memoriés o
the past. These memories are "alife" as family rege
passed down from generation to generation; neéteto
charge" and to encourage people of the tourisetraf/
different age groups. Thus in the center, which tpet
task to investigate and develop a nostalgic touiisthe
region, there is a need to develop tourism produat
could meet specific needs identified above [6].

The attempt of organization of the sentimental tour
ism in the last decade engaged in several traganiza-
tions from the western Ukrainian regions. In paiae,
the task of organization of the nostalgic tours \was
under the "Return of the city between the riverstiiia"
in 2006. The project goal is the implementatiomefas-
ures to increase tourist flows in Ivano-Frankivelgion,
assistance in development of excursion, the scedall
nostalgic tours to Western Ukraine representatdfe¢be
Ukrainian Diaspora - people from the region, witle t
obligatory participation in the program of staytofirists

achievements and search for fundamentally new ap-in the capital Carpathians. The project envisagea- c

proaches to the development of profitable and psoi
field of unconventional types of tourism. Hopeduse
the experience of similar projects as the basicehadd
the UK and Poland where they gave excellent resuits
particular in Poland, through the development afegr,
nostalgic, sentimental, agricultural and other non-
traditional forms of tourism, the inflow of funda this
sector has increased hundreds of times and peihéps
most article of the significant revenue. Also themds of
high-paying jobs were created and activity of tbiated
industries was revived [8]. In the Lviv Instituté Bcon-

ducting mini survey of travel companies on the eabj
of interest in cooperation in the field of the radgic

tourism. The results of this survey with 207 regjents

(travel companies, organizations Ukrainian diaspzord
individual visitor exhibitions) demand for nostaigours

are in 37 that said the growing interest for thetigeen-

tal journeys [2].

On the 25-26 April, 2012 in the Lviv Institute of
Economy and Tourism a scientific-practical confesn
"Development of Ukrainian ethnic tourism: problems
and prospects" was held. The event was organized

omy and Tourism in 2004 a research study on sentime jointly with the Lviv Association of Tourism withhe

tal tourism was conducted. As a result, the "Cenfer
nostalgic tourism" was opened on a voluntary bdsis.
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concept of the ethnic tourism, which is identifiaith
the notion of sentimental tourism and was definedaa
kind of tourism that is carried out on a placetsfawn
historical residence. The conference attractedntsts
from Kyiv, Lviv, Khmelnytsky, Ivano-Frankivsk, and
representatives of government, civil society organi
tions and travel companies — more than 120 paatitip
Speakers expressed broad range of topical issakslin
ing: defining and unifying concept of "ethnic taami",
justification of ethnic tourism as one of the gt di-
rections of state programs, the analysis preseited
Ukraine ethnic tours with the introduction of thesde-
ments animation programs, studies of ethnic antliall
potential of Ukraine and the role of Ukrainian ¢iasa
in the development and popularization of Ukrainiaf
ture [4].

Now there are attempts of organization of the sen-

timental tourism in Ternopil region, which has allg
established contacts with representatives of tbadm-
panies of Brazil and Poland which are ready to wizga
trips to the area of the Ukrainian diaspora in ¢hesun-
tries. Sentimental tourism in Dnipropetrovsk coesét!
as a promising direction of development of touridoe
to the fact that the last 30 years Dnipropetrovetian
has left tens of hundreds of families and movegédo

nisms and objects you visit is a prerequisite far $uc-
cessful introduction of the product to the inteimadal
market. In the Law of Ukraine "On Tourism" both fise
timental" or "nostalgic" tourism are released. Muver,
group category of unconventional tourism not alteda
which include the sentimental tourism in the nation
scientific literature. This fact poses a seriousbgm in
terms of getting state support of sentimental toarand
therefore its development. In this regard, the reifie
study and the subsequent deployment of this type of
tourism in the Ukrainian legislation is urgentlycessary
for the further development of sentimental tourism
particular and Ukrainian tourist industry in gerera

As a result of the aforementioned all-Ukrainiarn sci
entific-practical conference "Development of Ukiam
ethnic tourism: problems and prospects” a listezbm-
mendations for the development of nostalgic tourism
were drawn up. They are as follows:

1) to develop the concept and strategy of ethnic
tourism in Ukraine and use them to priority areafotm
target State program of Ukrainian ethnic tourism;

2) to submit proposals to the Law of Ukraine "On
Tourism", which clearly defines the essence andsdia
cation of ethnic tourism;

3) to begin with the formation of a working group

manent residence in Israel, USA, Germany, Australiaon the development ethnic tourism involving experts

and Poland.

To the existing problems hindering the development

of the sentimental tourism, include those factdrat t
impede international tourism in general. These el
can be grouped as follows: 1) non-compliance asdfin
ficient development of a network of tourism infrast
ture in Ukraine with international standards; 2 tack
of a coordinated system of actions to promote dlweigt
product Ukraine to the world market; 3) technolagjic
backwardness of tourism (insufficient use of modern
science and technology); 4) low level of touristveees;
5) lagging the pace of development of the legaifa
work and information support of tourist activity.

Representatives of Lviv tourism organizations, in-
cluding the CEO of travel company "World travels"
Natalia Hrynevych "Konekst Media" noted that thekla
of development sentimental tourism is based onathe
sence of an established cooperation with foreigmetr
companies, including American. In her opinion, st i
necessary to organize presentations. The biggebtgm
in the development of diaspora tourism, marketirejmm
ager of Lviv Association of Development of tourism
Andrew Matselioukh calls inadequate disseminatién o
information materials about Ukraine. Sentimentalrto
ism, he outlined, helps to improve the image ofditke.
Currently Lviv made only a few attempts establighin
such contacts [2].

Sentimental tourism requires active marketing ac-
tivities at the state level, which would be desiljrie
promote this type of tourism product on the worldrm
ket, as consumers, in fact, are unfamiliar withhstype
of tourism, and therefore not aware of the possisl
for sentimental journeys. Also acute problem is dne
biguity in the definition of nostalgic tourism, thotn
Ukraine and abroad. A more substantive review ef th
sentimental tourism as a particular type of towaigtvity
with awareness of the specificity of its incentimecha-
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from different regions of Ukraine;

4) to intensify efforts of scientists, community- or
ganizations, representatives of the national centeur-
ist agencies to promote lesser-known resourcesiiceth
tourism and development on the basis of originaiison
products;

5) to promote of the development ethnic traditions
and use of tourism resources leading recreati@uibns
of Ukraine;

6) to develop animation festivals program based on
Ukrainian folk amusements, games, holiday perform-
ances as promising ways to popularize the achientsme
of the national culture;

7) to promote and popularize ethnic souvenir
brands, including "Calendar of ethnic tourism eseint
Ukraine";

8) to activate the Ukrainian ethnography and local
history museums, historical and cultural resenggmen
air museums to promote ethnic and cultural heritaige
previous generations;

9) tour operators should enrich the domestic prbduc
with elements of unique ethnic and cultural hegtag

10) to develop and publish researches, textbooks
and teaching materials on ethnic tourism;

11) to engage university students of the travel pro
file to collect the ethnographic material withineth
framework of scientific research studies [4].

Although we are strongly compatible with identifi-
cation of the sentimental tourism with ethnic tsoj the
definition of these two types of tourism was preadd
consistent and in accordance with the recommentatio
of the participants are appropriate relative to @umcept
of sentimental tourism.

Within the research the author selected some un-
solved aspects of the problem and sentimental agdi€
tive tours SWOT-analysis was conducted.

Only in addressing these shortcomings and prob-
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lems, the main and most important of which we belie
scientific justification of the sentimental tourisand its
introduction to the list of tourism in the legistat of
Ukraine, nostalgic tourism will be able to occupgig-
nificant niche in the domestic tourism industry eyt

propriately meet the spiritual needs of the nostahg-
ture of Ukrainian immigrants and representativeshef
peoples who inhabited the territory of our counimy
different historical periods.

Table 1

Cognitive and sentimental tours SWOT-analysis

Strengths

Weak sides

1. Increasing interest in sentimental tourism aworld mar-
ket.

2. The presence of numerous target markets abroad.

3. The presence of cultural and cognitive facsiti interna-
tional character.

4. Leadership regions spread cultural and cognitbbjects of
the international character in the domestic market.

5. The relatively high price of tours.

6. Lack of competition.

1. Low level of development of tourism infrastruetu
2. No single scientific and methodological framekv
in the field of the sentimental tourism.

3. Lack of state funding of sentimental tourismusgé
try.

4. The need for restoration of cultural and cogaiti
facilities of international character.
5. Backwardness of the tourism industry in innavad]
processes.

Opportunities

Threats

1. The entry of the new tourist markets.

2. Overcoming fears of foreign tourists to visitrdine due to
meet the specific sentimental needs that may mebt o

Ukraine. This process makes it possible to openefyes of
international tourists to the tourism industry dnterested in
further visits are for other purposes.

3. Expanding the range of services on Ukrainiamisbmarket.
4. Do innovation.

5. Ensuring cultural exchanges between countrigh wom-

mon historical past, the strengthening of diplomagiations.

1. Fear of tourists to be disappointed in the seerital
satisfaction of needs (according to the Univer€it}-

lege of London, only 8% of the respondents who w
engaged in sentimental tourism were disappoin
when returning to places important to them).

2. The unfavorable tax policy of the state.

3. Slow growth target market.

4. The amateur nature of some types of travel, -n
vated sentimental needs.
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