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IN GEOGRAPHICAL SPACE

FLOWS

Properties of geographical space that are of k@pitance for international tourism, as length aisdréteness, are analyzed
in the article. Length makes tourists cover distanevhereas discreteness manifests itself in $pati@rogeneity. Tourism in condi-
tions of homogeneous space is vain. That is, hgéereity brings sense to travels as well as detesrtimeir direction. So, the effect
of geographical space’s length and spatial heteigeon formation and distribution of tourism flevis assessed, international
tourism’s geographical essence is disclosed also.

Apperception of geographical space in usual enwr@mt and its effect on tourist’s original motives described. Following
the bases of behaviorism, the tourism original wesj in particular those for migration, comfortntrast and aesthetics are substan-
tiated. The motive for migration is a kind of “pursy’ tourists outside their usual environment. Tapsall fears that may cause anxi-
ety in destination, the latter should guaranteisfaation of those human needs which A. Maslownefe as basic needs. The neces-
sity to satisfy these needs forms in tourists tlodive for comfort. Closely located destinations &ighboring countries can be of
little difference form usual environment. Driven the motive for contrast, tourists aspire to yétces that totally differ from their
usual environment, and contrast (are exotic toJhius, the motive for contrast seemingly “pullsé ttourists up to certain (exotic)
destinations.

Finally, following the considered spatial speciiies of land surface and tourist-driving originadtmes, a conceptual model
of formation and distribution of international t@am flows in geographical space is developed.

Key words international tourism, geographical space, badram, tourism motives, spatial model.

Onexcandp Kopons. @OPMYBAHHA TA PO3INOAUI MDKHAPO/JIHHX TYPHCTHYHHUX IIOTOKIB
Y TEOTPA®IYHOMY IIPOCTOPI

V¥ crarTi BU3Ha4YEHI BIACTHBOCTI TeorpadiqHOro MpocTopy, sIKi € KIIOYOBHMH [UIS MIXXHAPOJHOTO TYPH3MY, a TAaKOX PO3KPH-
Ta #oro reorpadivuna cyrHicTs. Ha 3acamax GixeBiopu3My OOIPYHTOBaHI BHCXIiIHI TypHCTHYHI MOTHBH, 30KpeMa. MOTHB Mirpauii,
KOM(OpPTY, KOHTPACTY, ECTETHKHU. 3’ sICOBAaHMI BIUIMB NPOTSHKHOCTI TeorpadivHOro IpocTopy Ha PO3MOALT TYPUCTUYHHX ITOTOKIB. Y
MiICYMKY, Ha OCHOBI PO3IIITHYTHX IIPOCTOPOBHX OCOOIMBOCTEl 3¢MHOI ITOBEPXHI Ta BUCXiJHUX MOTHUBIB, L0 PYXalOTh TYpPUCTaMH,
noOynoBaHa KOHLENTyalbHa MOIeb (POPMYBAHHS Ta PO3MOALTY MiKHAPOAHUX TYPUCTHYHUX TTOTOKIB y reorpaditHOMy MpocTopi.

Knrouogi cnosa: Mixknaponuuii TypusM, reorpadivnuii npoctip, 0ixeBiopu3M, TypUCTHYHI MOTHBH, IPOCTOPOBA MOJCTIb.

Anexcanop Kopons. @OPMUPOBAHUE H PACIIPEJIEJIEHUE MEK/IYHAPO/JHBIX TYPUCTHYECKHX I10TO-
KOB B 'EOT'PA®HYECKOM IIPOCTPAHCTBE

B cratbe ompezeneHsl cBoiicTBa reorpauueckoro NpoCTPaHCTBA, KOTOPbIE SABISIOTCS KIIOYEBBIMU I MEXIYHApOIHOTO
TypH3Ma, a TaKXkKe packpbITa ero reorpadudeckas cymHocTs. Ha ocHoBax OuxeBHopu3Ma 00OCHOBAHBI OTHPABHBIE TYpPHCTHYECKHE
MOTHBEI, B 9aCTHOCTH: MOTHB MUTPAIMH, KOM(pOpPTa, KOHTPACTA, ICTETUKH. BEIICHEHO BIMSHHE MPOTHKEHHOCTH Teorpadueckoro
IIPOCTPAHCTBA Ha PacIpeaeIeHne TYPHCTHIECKHX ITIOTOKOB. B uTOre, Ha OCHOBE pacCMOTPEHHBIX IPOCTPAHCTBEHHBIX 0COOCHHOCTEIT
3eMHOH ITOBEPXHOCTU U OTIIPABHBIX MOTHBOB TYPHCTOB, OCTPOCHA KOHIENTYyaIbHAsi MOAENb (POPMUPOBAHUS U PACIIPEACIICHUS Me-
KTYHapPOAHBIX TYPUCTUYECKHX ITOTOKOB B reorpa(pu4eckoM MpOCTPAHCTBE.

Knrouesnvie cnosa:. MexyHapoJHbIil Typu3M, reorpaduyeckoe mpocTpaHCTBO, OMXEBUOPU3M, TYPUCTHUECKHE MOTHBBI, IIPO-
CTPAHCTBEHHAs MOJEIb.

Problem statement According to data available
with the World Tourism Organization (UNWTO),
nearly 1 milliard international tourist arrivals mee
documented in the world on at the change of théemil
niums. The fact of the involvement of such a grean-
ber of people from many countries of the worldhs t

conceptual model of international tourism flowstrfa-
tion and distribution in geographical space.

Both theoretical provisions and the model itself
were the result of statistical analysis of inteiorl
tourism flows in over 100 countries of the world
throughout three marker years: 1999, 2004 and 2008.

evidence of international tourism’s significantezff on
different spheres of social relations. At the saimee,
some aspects of international tourism are stiluffis
ciently studied, in particular, little attention dsawn to
how the international tourism flows are formed alist
tributed in geographical space.

The present work therefosmed at the establish-

The choice of these years is explained by thetfart it
was the period of more or less stable political end-
nomic situation after disintegration of the USSRI aip
to the beginning of the world financial crisis whigave
start to the world’s period of turbulence.

Problem statement. Properties of geographical
space and its apperception in the context of touris

ment of international tourism key-important propest
of geographical space; substantiation of originatines

Development of the model of international tourism
flows’ formation and distribution within geographic

that guide the tourists; ascertainment of the éfffc =~ space grounds on its (space) understanding as being
geographical space’s length on distribution of isnr part of the expanse that covers geographical envi-
flows. The study resulted in the development of the ronment. It should be in the first place establishe
which properties of space are generally important f
tourism. With that, one should remember that space
inseparable from time, and these both form a spatia
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temporal continuum with such universal propertiss a
duration and irreversibility (with regard to time),

poses that he sleeps at home. Proceeding fronbthea
the spatial limits of usual environment can be esped

length and simultaneous continuity, and discretenes by Hagerstrand’s spatial-temporal prism [3]. Thtie

(with regard to space).
Regarding tourism as a form of population’s mi-
gration, we should accentuate that such space’g-pro

usual environment will cover spatial-temporal prsin
people with common place of residence.
Sedentary life is rather schematized and monoto-

erties as length and discreteness play here thé mosnous. Being made to solve the same everyday prablem

essential role. Length makes tourists cover disanc
whereas discreteness manifests itself in spatiéd he

and repeating each new day the same things, avidadi
ual in his/her spatial-temporal prism is therefo@dined

erogeneity. Tourism in conditions of homogeneous to form stereotypes. In particular, U. Lippmann tero
space is vain, for wherever a tourist traveled, he “one knows all ins and outs here, everything isifiam
would be surrounded by one and the same things.normal and reliable..., and the one feels at home and

That is, heterogeneity brings sense to travels el$ w
as determines their direction.

Certain relationship traced between such tourism-

important characteristics of geographical spackemgth

regards himself to be an integral part of this warhtil
perception of life does not contradict stereotydés

Such interpretation of stereotypes does not alge co
tradict physiologists’ findings, in particular, l.Pavlov’s

and heterogeneity can be expressed as follows: the¢doctrine of the dynamic stereotype [6]. He empteabiz

bigger is the area of the territory, the more déeer
will be its landscapes. This is explained by both o
casional and deterministic factors. Significantange
of the territory from the north to the south anaitabil-

ity of huge spaces lead to clear manifestationatfu-
dinal zonality and landscape diversity, while ttaame
expanse along the latitude shows climatic variation

that “routine life hides significant gaps” withowthich,

by the way, there would be no tourism at all. Brsan
individual is more and more seldom experiences emo-
tions, since they, accordindg.Paviov, appear when
stereotypes are broken, while life without emotities
comes monotony. Secondly, regulating stimulus, the
stereotypes continuously stir the same areas of boa-

from oceanic to continental. The dependence betweertex. Durable “grinding into one cell” results indaell's

availability of different reliefs and water areas) the
one side, and the area of the territory, on themthas
probabilistic nature. Similarly, the diversity otheic
culture will be more often found in bigger coungrie
rather than small.

temporary loss of capacity for excitement and leadts
suppression, while the individual feels distress.

Thus, the routine of customary environment forms
stereotypes that significantly ease everydaynesslu
propriate emotions and contribute to occurrence and

Apperception of geographical space, that is, the cumulation of tiredness. Unlike physical, restaratof

space’s conscious perception is unexceptionallyoimp
tant for understanding of thehilosophy of tourisisince
tourist here stands out as key figure. Despiteotijec-
tivity of this category, geographical space in indial's
conscious world perception shall echo through ttignp

of his/her acquired life experience. For examples t
child’s space is small and limited to the spacéisfher
room, home and garden; his/her experience andadflea
space do not usually extend the limits of thesetdeies.
The child borrows the idea of space’s other element

individual's psychic powers is a hard process ithat
mands specific forms and modes to help re-charmel e
citement from one block of nerve centers to another
Original motives for tourism. To have new emo-
tions and full psychological relaxation, an indivad
should “push the limits of stereotypes”. Undoubyed|
the one should for this purpose quit the “orderiéaf, |
better still — quit the usual environment. Thih@wv the
motive for migration is formed. And, according to
world scientific studies, in particular, sociologicre-

predominantly from adults and parents. The child’'s search oriented towards establishment of motives fo

space is delimited into “his own” conventional, tous-

tourism, it is the instinct of migration that isgegded to

ary and habitual one where he/she is “at home”, andbe in the first place. American social science nefao-

“alien” space which is opposite to the former aqd a
pears to be a strange, uncomfortable territoryongan-
ized for his/her living. The adult's space is liedtto
his/her life experience acquired through differéntes

of living. With age, such experience undergoes ghan
and accumulates. Individual's ideas of “own” and
“alien” spaces alters, as well as those of spagarex
sion. The first may extend to the limits of settirh
resided by an individual, while the second may texis
right beyond the limits of “own” space [7].

Usual environmenis a proper analogue of “own
space” in tourism. It is a basic concept in thiaroh of
knowledge, since each tourist should go beyontints
its. In the first turn, usual environment covers fortion
of geographical space associated with place ofleese
and its direct surroundings. Such interpretatiosults
from psychological perception of this space as ey
(routine) one. Individual's everydayness has dilurna
rhythm connected with his sedentary life and presup
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tivation to travel to eternal motives of human’shaeior,
to those that form the original nature [1].

At the same time, in situation when acquired stereo
types do not help and with no knowledge of whaéste
pect and how to behave an individual would expegen
emotional stress. However, according to A. Ukhtom-
skiy’s fair notice, it will not be a rule that “mgeg” un-
expected and unusual things would call nothing #iaa
negative emotions. An individual, if does not nded
adapt to unusual places and situations or gain new
stereotypes for the purpose of survival, will foposi-
tive expectations of meeting “surprises” of surrding
world [9]. Introduction of such positive mental sdtall
be easier when an individual understands that be/sh
would leave his/her “organized life” only for a shpe-
riod of time, that is, the travel outside usualiemvment
would be only a temporary trip and he/she wouldnsoo
come back, which is peculiar for tourism.
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To get all fears dispelled, the destinations should
guarantee satisfaction of such people’s demandgifwh
A. Maslow, a behaviorist, refers to as basic needs)
physiology, i.e., the needs for food and beverage,
commodation, etc, which in the case of tourismpare
vided by the service of hospitality; safety andusiy,
which are the feeling and the awareness of thessége
to be protected from physical and psychologicalggan
that the surrounding environment may cause [4].

According to A. Maslow's hierarchy, the demand
for satisfaction of basic needs forms in touristeative
for comfort. Thus, the pyramid’s first level represents
physiological comfortthat presupposes a guaranteed
accommodation and feeding. The motive for comfort i
this context develops into economic factor whichda-
termines the capacity to realize a motive for ntigra
This motive plays a leading role in the formatidroat-
bound tourism flows, and the “poverty” does notréhe
fore assist to trips abroad. However, it is nofisight to
have money to be sure that the destination williol®
for satisfaction of tourist’s basic physiologicaeus. To
satisfy tourist's needs, destination must havelbptes-
taurants and other similar establishments. Thesnib-
tive for physiological comfort also serves as adaof
destination’s choice, since mass tourist is bownrdtte
places with developed industry of hospitality.

Besides, the individual’'s motive for physiological
comfort lies in the sense of thermal comfort thegpehds
on climatic specificities. In usual environmente thli-
mate as a factor of physiological comfort may gtban
or weaken the motive for migration. For examplegypde
living in Scandinavian countries where the weather
throughout the year is predominantly uncomfortable,
manifest overmotivation to travel abroad. At thensa
time, if an individual in his usual environmentdem-
pelled to live with frosts, heat of rainfalls, thie will be
free in his choice of places with comfortable weath
when traveling abroad. This is why the climate daca
tor of physiological comfort will also serve as thke-
ment of attractiveness and influence upon distigouof
tourism flows between destinations, that is, disition
in geographical space.

The motive for comfort on a second level of
A. Maslow’'s hierarchy of needs (safety and secrity
takes shape of psychological comfort. As was preslhip
established, an individual
stereotypes do not work. Thus, to make these enmtio
positive, the destination should appear as causimg
anxiety, much less fear. It means that no concbouta
his/her life, health, dignity and property shouldsa
during a tourist’s trip.

Aspiration for contrast is yet anothemotive that
effects on the formation and, in the first placepgra-
phy of tourism flowsIf we suppose that the whole geo-

would be no trigger for emotions. This is why artsu
cares where to travel; he/she is driven by the \eobf
contrast which naturally complements such basic- con
cept of tourism asisual environmentTourists wish for
visiting places that differ from their usual enviroent
and contrast (are exotic to) it, that is, they abpnd
destinations in the first place due to their exstit

Here we cannot but note that exoticism is predeter-
mined by differences “from place to place”, andisit
therefore a derivative from heterogeneity of gepgieal
space: the higher is the landscape diversity, tloeem
often exotic destinations will occur. And, as wasab-
lished above, heterogeneity of geographical spaee d
pends on its length: the bigger is the area ofténa-
tory, the more diverse will be its landscapes. More
over, one would definitely predict that with biggais-
tance from tourist's usual environment, the numobger
exotic destinations will increase. In particuldrisi only
according to the zone sequence law when moving 1°
(111 km) from the equator to the poles, the tentpesa
will decrease nearly 0,6°in the northern hemisphere,
and 0,7C — in the southern. At the same time, the the-
sis “as we go forward the higher is the probabitity
meet exoticism” does not certainly mean that closel
located destinations will resemble usual environimen
since the differences “from place to place” ar® afslu-
enced by random factors.

Social differences existing between different coun-
tries also form the motive for contrast and detesrthe
distribution of international tourism flows, in thest
place, in cognitive tourism. Such differences témdn-
crease with distance, too, and their spatial expaasn
be demonstrated by way of Hagerstrand’s statistiezl
ory of movement [3]. Following the aforesaid, onaym
assert that, with distance, the predominance irstioéal
medium of one set of traditions and cultural values
gradually gives way to another. Such situation g0 a
affected by law of geographical determinism, whish
sociates local inhabitants’ cultural, life and eoorc
traditions with geographical conditions of living.

To conclude, we shall emphasize that with distance
from usual environment, the motive of contrast \aitl-
nounce itself louder and louder. This can be erpldiby
deterministic factors (law of zonality and climate
changes from oceanic to continental along theuld,

manifests emotions whenand the increase, with distance, of likeliness teem

forms of reliefs and water territory, cultural-tust
specificities of local inhabitants, etc, that difffom
individual’s usual environment.

The formation of international tourism flows, in
particular, the choice of destination, irrespectbfesin-
gle tourism types, is also influenced by thetive for
aesthetics It lies in an individual’'s perception of aes-
thetic value of landscapes within both usual emriment

graphical space is homogeneous (monotonous), then iand destination. That is, its influence is two-fadihce

will appear that wherever a tourist travels he wobé
surrounded by the same things that he/she seasat. h
Thus, the motive for migration will lose sense dhd
travel will be vain. If one appears in places samito
his/her usual environment, the acquired stereotypks
be working and no re-channeling of excitement fiame
block of nerve centers to another would take pl&gh
situation will not contribute to recreation and rthe
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on the one hand, the ugliness of landscapes in esda
vironment may strengthen the motive for migration,
which, by the way, may manifest itself in such demo
graphic factor of tourism as urbanization. On tlieeo
hand, outside the limits of usual environment, rtiwtive
for aesthetics influences the choice of destination
tourists prefer those with aesthetic landscapes.
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Aesthetic approaches that base on bio-evolutionalinfluenced by length, which is another space’s prop
perception of landscape configuration [8] referstach Length here is distinctive for the fact that th@alsenvi-
human emotions as apprehensiveness for life, egaym ronment and destinations have certain locations and
through the absence of danger and capability égfaat there is some distance between them. Besideseigthl
tion physiological needs, etc. That is, these fegliare of the state border as a zone of contact between th
somewhat common with the above motive for comfort countries is also important in international tonris

which presupposes that the tourist shall be gueeainto The effect of length of geographical space upon
be able to satisfy his/her needs which A. Masloferse  tourism manifests itself in the first place in thecessity

to as original: physiological — needs for food, evatc- to cover distances. Tourists’ spatial movementspare
commodation, etc; and need for safety and securtg. formed with the use of transport and are connewiul
tourist is aware of these needs and demands tidis-i money and time expenditures. This is why distanee b

pensable satisfaction, for example, through thehmse comes the factor that influences on the formatitoor-
and consumption of the services of hospitality. $ame ism flows to this or that destination, in partiayléhe
needs are present within the motive for aesthetics,nearer is the destination, the more often it maywise
though in the pre-historic interpretation: they &eced ited. This is what the distribution of tourism flewn
out into the depth of the unconscious collectivetha geographical space depends on, which can be clearly
present-day individual, from where they emergehia t seen if study the structure of international taurisf this
form of aesthetic feeling and are “satisfied” thybuhe or that country. In fact, the distance for bothanbd and
stay in places with “beautiful” landscapes. outbound tourism flows is not a determining buinaitt
Length of geographical space and tourism flows  ing factor. The share of arrivals and departuressdut
Before this moment, we majorly considered such prop directly depend on the distance between the camiriit
erty of geographical space as heterogeneity, sihee usually does not exceed the value of exponentiat-fu
motive for contrast is associated with differentiesm tion where distance is the function argument; iheot
place to place”, and the motive for aesthetics thwi words, it stands within the limits of self-delinedtcurvi-
landscape diversity. However, the formation andridis linear trapezoid (see Fig. 1).
bution of tourism flows in geographical space also a

4

Arrivals |/ departures, %

Distance in km

Fig. 1. Arrivals/departures shares in the structucé international tourism flows,
and distances between the countries of touristdgors and destinations

In cases with tourism flows to neighboring coun- also through the length of common land border wivich
tries the factor of distance does not work, and iiwhy many cases determines the scopes of tourists’ ageha
the length of geographical space is manifestedutitro  between neighboring countries.
the length of common land border. The travels to Model of formation and distribution of interna-
neighboring countries often cover areas nearbystat tional tourism flows in geographical spaceFollowing
border and have the character of “diffusion”. Thés  the above-considered spatial characteristics af kur-
why, under otherwise equal conditions, the scopes o face and original tourists’ motives, we can nowealep
tourists’ exchange between such countries are cengr ~ a conceptual model of formation and distributioniref
with the length of common land border. This regtyar  ternational tourism flows in geographical spacee(se
is explained by the fact that tourism flows to tdigrs Fig. 2). Taken as a basis, the fragment of planimet
may come within the Hagerstrand’s statistical tlyeafr map as a plain model of land surface does alreaahyi-m
movements, according to which those inhabitants offest such geographical space’s characteristiteagth.
home country who live closer to state border wddse In particular, the countries on a map occupy ceréaea
more often visit border regions of neighboring coun and position; there is a certain distance betwdmn t
try [3]. countries’ borders; and neighboring countries have

Thus, such specific character of geographical spacecommon border of certain length.
as its length effects on the formation and distidyuof Such geographical space’s characteristibetsro-
international tourism flows not only through disters geneity, that is, differences “from place to place”, igpr
between tourist's countries of origin and destimatbut sented by a qualitatively colorful background thesdes
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from the white to an almost black. The gradualditam
of colors from the north to the south demonstrateis
formance of deterministic factors, in particuldre zon-
ality law, as well as the increase, with distarafeiffer-

significantly unload everyday life but deaden pedpl
emotions, and, through “grinding into one cell”,dat
occurrence and accumulation of mental fatigue. Viada
this, one needs to re-channel the excitement froen o

ences “from place to place”. At the same time, ecca block of nerve centers to another, which will takace

sional factors, for example, spatial distributiohwater
areas or mountain massifs, form azonic areas.

only when the “worn out” stereotypes are not actiMee
best thing to do this is to quit everyday life particular,

Formation of tourism flows begins in the usual en- leave beyond the limits of usual environment. Itiris
vironment expressed on a model as daily spatial-these conditions that thaotive for migration is being

temporal Hagerstrand’s prism. The apperceptiorsaal
environment is reduced to formation of stereotyjed

formed, which is inscribed on the model into spatia
temporal Hagerstrand’s prism (see Fig. 2).

Motive for
migration

hio-
climatic

satisfaction

¢~ Motive fo? y
.___rcontrast

safety & secun‘t?\
physiological needs

Motive for comfort

Fig. 2. Model of formation and distribution of intenational tourism flows in geographical space

However, when stereotypes do not trigger, it uguall for example, because of the lack of money. If tha-c

leads to occurrence of negative emotions. Yetn ifnali-
vidual knows that he/she leaves his/her usual envir
ment for only a short period of time and will soba
back to live a “traditional life” again, said indiwal’s

expectations of the unknown would then be almost ce

tainly positive. To definitely stop all doubts thatay
cause anxiety in destination, the latter shouldrantee

satisfaction of those human needs which A. Maslew r
fers to as basic needs. The necessity to satigfgeth

needs forms in tourists tmotive for comfort, covering
in the Maslow’s hierarchy of needs the first twodks
(see Fig. 2). Besides, this motive includes thedttgvel

— the bioclimatic comfort assessed by an individual

through his own sense of warmth and accord wittager
types of recreation. The types of climate that ailewn

usual environment may strengthen or weaken thevoti

for migration, while these outside its limits indlnce on
distribution of tourism flows in geographical space

The motive for migration, passing through the

pyramid of the motive for comfort, is materializézbn-
cretized) into particular needs that can be satisiin the
course of the travel. On this stage, a decisiotoahe
future travel is taken, for it seems not alwayssjige to

sumption expenditures allow for travels abroad, iite
tive for comfort would effect on the choice of ctyn a
tourist prefers those destinations where the imgust
hospitality is well-developed; there is no needmarry
about safety, and the climate is comfortable, isivle of
that for some types of recreation.

The motive for migration is a kind of “pushing”
tourists outside their usual environment, and it is
neighboring destinations that appear on touristay w
first. The trips to neighboring countries are thesin
massive flows in international tourism which cowy¥
most the half of those who travel abroad. Suchatiin
is favored by the fact that these trips requitéelinoney
and are fit for spending free time within a weekitiw
regard to time, it is a short-run tourism withinekend
and holidays. Tourists’ exchange between neighborin
countries also often covers nearby state bordersaaad
has the character of “diffusion”, while its scopepdnds
on the length of common land border. This is whgsth
trips are indicated on the model as wide shortvesrinat
show the number of travelers in proportion to stade
der length (see Fig. 2). Migration is the prevajlimo-
tive in the trips to countries-neighbors, while thetives

provide for due comfort beyond the usual environtnen for contrast and aesthetics are of little weight.
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It is a common thing that closely located destina- same as exoticism increases with distance, onenwite
tions in neighboring countries can be of littlefeliEnce often find beautiful landscapes in more distantceta
form usual environment. This can be explained k& th since bigger territory with higher diversity of stapes
fact that it is with distance that heterogeneity gef- is covered in this case.
graphical space would increase. In other words, the It is through the motive for contrast, often over-
closer is the trip, the fewer differences one \fiifid lapped by the motive for aesthetics that the towris
“from place to place”. The model demonstrates itaby flows to remote destinations are formed (see Fjg. 2
slight contrast between the white background of &ilom These flows are often distinctive for the “push good”
country and light-gray color of neighboring couesriof scheme when the motive for migration pushes tayrist
destination (see Fig. 2). It is in destinationg tlegemble  while the motives for contrast and aesthetics +tpeim.
usual environment that the acquired stereotypes mayDistance is among the major factors that effecsoch
arouse. This is why people do care where to travel.flows, since the long way demands more money and

Driven by themotive for contrast, tourists aspire to
visit places that totally differ from their usuahwéron-
ment, and contrast (are exotic to) it. Thus, théivador
contrast seemingly “pulls” the tourists up to certgex-
otic) destinations. As it was established abowve etkoti-
cism of destination will increase with distances theing
explained by deterministic factors — the zonaléw land

climate changes from oceanic to continental aldmg t

latitude, and the increase of probability of fingliforms
of relief and water areas, cultural-historic spetiés of

time. This is why, with respect to time, it is andprun
tourism which requires, in the first place, the dirof
vacation. If the limits of consumption expenditugesd
free time are considered, the distance will tramsfonto
a factor that constrains the number of traveletth ne-
moteness of destination. In particular, there caraby
frequency of visits to foreign destination, butitheum-
ber will not in most cases extend the value whixpoe
nentially decreases with distance to destinatiee (Sig.
1).

local inhabitants, etc, that would be significandlffer-
ent from usual environment with distance.

To conclude with, the suggested model mirrors the
properties of geographical space which are esdigntia

Both formation and distribution of international important for understanding tourism and disclositsy
tourism flows are either influenced by thaotive for geographical essence. The tourists’ original matiire
aesthetics Ugly landscapes of usual environment may combination with the factor of distance explain hthe
strengthen the motive for migration, while outsitées- tourism flows share in geographical space. Andalfin
tinations will be chosen on the grounds of aestheti it can be mentioned that both the model and theaiet
since tourists prefer those with aesthetic landssaphe items conceptually belong ®ehavioral Geography
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