pimHbOro BHUpoOHHUITBA. BonHouac y maciura-
0ax CBITOBOIO pUHKY Halla Jiep)KaBa yTPUMYE
HEToraHi Mo3ulii 32 paXyHOK CyMapHOIO BH-
pOOHUIITBA, OJIHAK HE BIAIrpa€ MOMITHOI POl B
MDKHaApOAHIM TopriBii oBoyamu. IcHye Garato
MIPUYHH, SKI CTPUMYIOTh PO3BUTOK JAaHOI rairy-
31. HaliBimuyTHiIow mnpoOieMol0 € MOBUIbHA
nepeopieHTalis BUpOOHHUKIB BIAMIOBIIHO JI0 CY-
YaCHUX BUMOT PHHKY, HU3bKHMH PIBEHb X B3ae-
MOJIii Ta HEIOCTaTHS TEXHOJOTIYHA OCHAIIe-
HICTb MiANPHEMCTB. JIJIs MOT0JIaHHS LUX SBUIL
HEOOXI1HO aKTHBHIIIE 3alpOBA/KyBaTU y BHU-
POOHUIITBO CBITOBI CTaHIApTH SKOCTI i Oe3me-
KM IPOAYKIIil, CTBOPUTH JII€EBY CUCTEMY KOOIIE-
pamii Ta ypi3HOMaHITHUTH ACOPTUMEHT 3011b-

HICHHSIM OOCSTIB 1 YaCTKH TOBApiB 13 BUCOKOIO
JIOJTAaHOIO BapTicTIO (3aMOPOYXKEHi, KOHCEPBOBa-
Hi OBOUYI, TOTOBI OBOYEBI acOPTI) i MOAATBIIMM
PO3BUTKOM OpraHi4HOTO BHpOOHHMIITBA. Bpaxo-
BYIOUHM Cy4acHI TEHJEHIli, HaHOIMKIUMU PO-
KaMH CUTYaIlisl Ha BITYM3HAHOMY PHHKY OBOYIB
CYTTE€BO HE 3MIHHUTHCS, 30€pekeThCs BUpIIIa-
JbHA POJIb TOCMOJAPCTB HAceJeHHsA y (opmy-
BaHHI ToBapHOi mpomno3ullii. Bognouac Gararo
B YOMY BUPIIIAILHUMH CTAHYTh TEMITH PO3BHT-
Ky Tajdy3eBHX MHIANPUEMCTB 1 CHEIiali30BaHUX
rOCIIOIapCTB, aJKE BOHU HAWOUIbIIE 3aiHTEpe-
COBaHI y CTaHOBJICHHI CTaOUIBHOTO ¥ MPOTHO-
30BaHOTO PUHKY.
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Pig production market in the food ensuring
system of the country

Scientific problem. Transition to the market
relations put the pig production ahead of the
need to adapt to new circumstances. Its adapta-
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tion takes place in difficult macroeconomic
conditions, which negatively influence on de-
velopment of the domestic pig production mar-
ket. A sharp decrease in the number of pigs, a
decline in labor productivity, increase of pro-
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duction costs led to a significant increase in
pork import and a reduction in the pork con-
sumption by population of the country.

Transition of the pig production to the mar-
ket relations and practice of functioning of the
market accumulated new tasks added to previ-
ous, the solution of which is complicated by a
sharp reduction of the state support, price dis-
parity, rising costs of mixed feed, interruption
of economic relations and other negative as-
pects. In these conditions, it was not possible to
improve the efficiency of pork production and
the functioning of its market. It develops spon-
taneously due to the immaturity of infrastruc-
ture, weak information security of economic
entities, large number of intermediaries, imper-
fections in the mechanism of market relations
between agricultural producers and processing
enterprises, the sale sphere of pork and its proc-
essing products.

The topicality of the problem of increasing
the efficiency of development of the domestic
pig products market in food ensuring system of
the country and the lack of knowledge of its
theoretical and practical aspects, their signifi-
cance in providing reliable population with this
important product and ensuring of food security
of the country predetermined the choice of
topic of the publication.

Analysis of recent researches and publica-
tions. Some theoretical, methodological and prac-
tical aspects of the problem of functioning of the
domestic food market, the improvement of its

organizational and economic mechanism in the
conditions of formation of mixed economy are
considered in the works of such scientists:
O.V. Berezin[1, B.A. Dadashev[2, M.I. Dolish-
nii[3, T.M. Lozynska[4, T.0. Ostashko 7 and
others.

However, the problem of development of the
domestic pig production market in food supply
system of the country has not received adequate
coverage.

The objective of the article is to cover the
theoretical and practical aspects of functioning
of the pig production market as an element of
market infrastructure in food ensuring system
of the country.

Statement of the main results of the study.
Market is a fundamental part of the functioning
of the whole world economy. And the food
market is the largest and most significant part
of it.

The pork market holds a special place in the
meat market system. It’s an important compo-
nent of the food market, which significantly
influences the nature of the reproduction proc-
ess in the meat industry.

The functioning of the pork market largely
depends on the development of the pig industry
and the meat market, the availability of effec-
tive demand, determined by the population,
their incomes, the state of the processing indus-
try, market prices, etc. (Figure).

Agroholdings

Import and
transnational
corporations

Agricultural
organizations and
fattening farms

Farms and private
households

Import and
transportation from
other regions

n

[ ry

Meat market

Low power Meat-packing Consumer and
departments plants processing plants
[ [ [
| Pork market |
A 4 | | A 4
Wholesale Shopping
Export to other State companies, centers, trading Shops and Public catering
regions, procurements distribution and houses, retail enterprises of
countries logistics centers markets, fairs firm trade

Pork consumers

Figure. Scheme of the pork market functioning in the region
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Thus, the market of pig production can be
defined as a system of organizational and eco-
nomic relations between agricultural produc-
ers, processing enterprises and trade organiza-
tions, subjects of market and production infra-
structure, that are arising in the process of
production, processing, storage and sale of
pork, as well as their adaptation to conditions
of internal and external environment.

The pig production market is formed under
the influence of objectively existing principles
of the food market development, such as:

» freedom of economic entities
choice of business areas and pricing;

» freedom in promoting of the goods;

» functioning of enterprises with different
forms of ownership and their equality;

» non-interference of government agencies
in the economic activities of market entities;

» assessment of the efficiency of the activi-
ties of the producer in the process of purchase
and sale.

The specific features of the pig production
market include:

» whereas meat and its processed products
are socially important types of food that must
be present in the human diet every day, the
state is obliged to ensure both physical and
economic accessibility of it to the entire popu-
lation;

» the possibility of pork production in all
regions of the country, that stipulates high
competitiveness among its producers;

» in conditions of growth in retail food
prices, the demand for pig production is charac-
terized by low elasticity for meat and high elas-
ticity for products of its processing, which de-
termines a relatively stable demand for the first
group of products on the regional level,

» whereas the pig production market, al-
though to a lesser extent than other separate
food markets, has a seasonal nature of produc-
tion, it becomes necessary to create some re-
serves of fresh-frozen meat caused by relatively
stable demand;

» meat is a perishable product that can’t
prolonged storage in unprocessed form and re-
quires appropriate realization channels and de-
veloped infrastructure;

» perishable nature of meat and the envi-
ronmental insecurity of its production make it

in the
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necessary to improve the quality of meat and its
processing products, which requires updating of
the quality standards and methods of its deter-
mination.

The qualitative transformation of pig pro-
duction can be achieved through comprehen-
sive and systematic work to solve system prob-
lems in the following directions:

1. Development of raw materials base of pig
production and increase of investment attrac-
tiveness of pig meat production:

» construction of selection-genetic centers
for pig breeding, fattening enterprises equipped
with all necessary equipment;

» implementation of an integrated approach
to the growth of pig productivity, taking into
account quantitative and qualitative indexes of
vitamin and mineral provision of animals (for
example, in improving feed rations it is possi-
ble to reduce the feed consumption per 1 kg of
live weight of young pigs).

1I. Increasing of competitiveness of pig pro-
duction enterprises, creating of conditions for
ensuring import substitution and increasing the
export potential of domestic products:

» introduction of modern system of quality
control and production safety, processing,
transportation and storage of products;

» use of closed-cycle technologies with
more efficient production, which implies a re-
duction in raw material losses;

» expansion of the products range;

» automation of production processes (in-
troduction of modern equipment that allows to
achieve high quality products and reduce
Costs);

» development of special protective, anti-
dumping and compensatory measures.

111. Development of the infrastructure for
storage, transportation and logistics of pig
production:

» development and implementation of an
effective logistics scheme for the pig products
supply, taking into account the location of pro-
ducers, processors and consumers;

» construction of processing spots near the
markets (in order to reduce the added value of
products at the sale stage).

In addition, it is necessary to update the pro-
duction funds of the meat-processing industry
organizations in an accelerated mode, with the
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implementation of scientific and technological
progress and new technologies that reduce en-
ergy consumption, expand the production with
specified quality characteristics.

Whereas the pig production market is an in-
tegral part of food market of the country, its
regulation should, in our view, proceed from
the following basic prerequisites:

» the state should be responsible for the
health of the nation and ensure the physical and
economic accessibility of food to the popula-
tion in accordance with scientifically based nu-
trition standards;

» to ensure the country's food security, no
less than 80% of food consumption should be
provided by domestic production. At the same
time, the location of agro-industrial production
in the country should been grounded on deep-
ening of regions specialization in the produc-
tion of a particular type of agricultural products
in accordance with their natural, economic and
production potential and accounting of the de-
velopment of interregional exchange.

One of the effective ways of state regulation
IS program-target that orientates and corrects
planning. Development and implementation of
programs at any level should be considered as a
program method for solving the problems of
formation and development of the country's
agro-industrial complex in general.

Conclusions. The formation policy of an ef-
fective competitive domestic pig production
market, rational and beneficial interaction of all
its participants should ensure the achievement
of food security level, and improve the life
quality of the rural population and support to
preserve resources for agricultural production.

Further development of the pig production
market should be made with state support, de-
veloping of modern production technologies,
economical expenditure of financial and mate-
rial resources, effective interaction of producers
and key consumers of pig production and opti-
mization of circulation of the pig products.
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