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    -

      -
  ( ),    -

: 
 = Q / R · 100 %, 

 Q –     -
  , ; 

     R –     -
  , . 



 , 2018,  11 33

 2014-2016 .   
    -

     .  
     -

,     -
.  2016 .  :  

     
     2014 . – 

88,4%;   – 73,2;  , 
,    -
 – 57,2;  , -

    – 88,5; 
,    -

 – 96,8;  , -
    – 

98,7% ( . 3).  

3.          
  , .  

   -
   2014 . 2015 . 2016 . 2016 .  

2014 ., % 
1.    ; -

      
  

105,4 86,4 93,1 88,4
 
, % 87,1 89,4 90,5 3,4 . . 
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0,3 - 0,2 85,9 -36,00
 
, % 73,7 - 99,4  25,7 

2.   , -
     

(  , -
  ;  

 ) 

1,7 1,3 1,3 79,7 -0,4

  
, % 35,4 32,8 27,5  -7,9 

3.   , -
     

   , -
   (    

    -
) 

9,5 5,2 6,7 70,3 -2,8

  
, % 70,9 71,1 75,9  5,0 

4.   , -
   (   

 ,    -
   -

,     -
 ) 

15,4 11,0 10,6 68,6 -4,8

  
, % 70,4 67,1 64,0  -6,4 

5.     
 (     
,   -

) 

3,9 2,8 3,1 78,7 -0,8

  
, % 18,7 17,6 18,7  0,0 

6.    (  
    ,  

  , -
  ) 

45,3 29,4 25,2 55,5 -20,1

  
, % 52,5 49,3 48,1  -4,33 

7.   -
   (   

 ,   -
,   , -

 ) 

0,6 0,3 0,4 60,6 -0,2

  
, % 69,5 101,0 104,5  35,0 

8.     
  ,   

  

32,9 31,7 20,6 62,6 -12,3
 
, % 39,5 41,1 29,5  -1,0 

9.    -
  

2,5 1,4 2,2 88,04 -0,3
 
, % 100,0 97,2 101,8  1,8 

10.   
1,0 0,6 62,1 -0,3

 
, % 56,3  42,9  -13,3 

   ,  
    -

  

255,7 201,4 193,9 75,8 -61,8
121,9 93,1 81,2 66,7 -40,7

 
, % 47,7 46,2 41,9  -5,8 

133,9 108,3 112,6 84,1 -21,2
.        , .   -

    . 
:         [10]. 

 



 , 2018,  11 36 

    ,   -
      
     5,8 . .,  

  108 . .    
    

     -
,      

2,2    2014 .  2,3    2017 . 
( . 6).  

6.           
, .  

    
   2014 . 2015 . 2016 . 2017 . 2017 .  

2014 ., %
1.     

     2053,4 1459,3 2021,1 2098,3 102,2 
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  2,9 2,9 3,4 3,7 127,7 

3. ,     -
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 (   ) 
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5. ,  ( )   -

 70,5 83,7 75,6 78,1 110,8 

6.       
  (  -

   ) 
2,9 1,5 1,6 1,0 34,6 

7.      41,5 33,3 28,0 27,0 64,9
8. , , ,    

  ,  -
   

  0,038 0,040  

 2236,9 1647,1 2198,7 2272,7 101,6
     183,6 187,7 177,6 174,4 95,0

.        , .   -
    . 

:         [1]. 

 2017 .      
2     ,  -

   2014 .  
2,2 %.      

     

 : ,  
( )     – 44,8 %; 

,       
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 ) – 23,8 % ( . 2).  
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.  2016 .   

12,2 .  ,  ( )   
 ,   5,2 .  

   2014 . ( . 7).  

7.           
    , .  

   -
   2014 . 2015 . 2016 . 2016 .  

2014 .,+/-
1.    -

     -
 

1140,3 1152,6 1026,4 -113,8
 
, % 55,5 78,9 50,8 -4,7 

2.    
     (  

 ) 

0,25 0,17 0,14 -0,11
 
, % 95,7 59,5 70,7 -25,0 

3.      
    -

     1  
(  , , 

   ) 

0,22 0,60 3,16 2,94

  
, % 32,1 85,7 100,0 68,9 

4. ,  , -
   

2,9 2,9 3,4 0,4
 
, % 100,0 99,1 100,0 - 

5. ,    -
     

   (   
) 

15,5 14,4 17,1 1,631

  
, % 39,6 36,8 43,1 3,5 

6.   
4,1 4,1 1,8 -2,3

 
, % 15,3 14,8 6,1 -9,2 

7. ,  ( )  -
  

17,3 16,2 12,2 -5,2
 
, % 24,6 19,3 16,1 -8,5 

8.      
   

(    -
 ) 

2,9 1,5 1,7 1,2

  
, % 102,4 100,6 102,2 -0,2 

9.     
 

36,1 30,1 24,0 -12,4
 
, % 86,9 90,2 85,8 -1,1 

      
  

2236,9 1647,1 2198,7 -38,2
1216,7 1219,1 1083,5 -133,2

 
, % 54,4 74,0 49,2 -5,2 

1020,2 428 1115,2 95

    
  

183,6 187,7 177,6 -6,0
76,2 66,3 56,9 -19,2

 
, % 41,5 35,3 32,0 9,5 

107,4 121,4 120,7 13,3
.        , .   -

    . 
:         [10]. 

    
   ,  

 2014–2016 .    
16,1–24,6 %.      -

  6,1–15,3 %    
   ; , 
      -

     (  -
 ) – 36,8–43,1 %.  ,  

     -
  2016 .    32,0 % 

(56,9 . )    -
  (177,6 . ).    

2016 .      
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120,7 .    -
 .  

    -
      -

  :   -
     –  

73 %;      
 ,    -

 .    -
    -

 ,      
 :   -

  –  15,3 %; ,   
    –  33,3; 

 –  25,3;  –  9,9 %  
( . 8). 

8.             
    

    
  2014 . 2015 . 2016 . 2016 .  

2014 ., % 

  , .  427,8 367,3 362,4 84,7
  ,  10,6 16,0 18,5 174,5

,        
, .  121,9 93,1 81,2 66,6 

  , .  76,2 66,3 56,9 74,7
,     , 
  15,4 14,4 15,5 101,0 

      
  , .  1140,3 1152,6 1026,4 90,0 

      
  (   ),  247 175 138 55,9 

,   8,0 10,9 11,8 147,5
.        , .   -

    . 
:         [10]. 

    -
     -

   -
   .  
      -

   ( , -
  ),  -

 ,     -
,       

( . 9).  

9.          
  ,  ,     

   
  

 
 2014 . 2015 . 2016 . 2017 . 2017 .  

2014 ., %

1.   
,    

 ; 
    

 

9611,4 13176,8 14917,2 17087 177,78
60,9 91,4 358 173,8 285,39

  
, % 0,6 0,7 2,4 1,0 0,4 . . 

2.   
,    

 ;  
    

8344,5 10921,5 11692,2 12936,8 155,03
1153,5 1421,8 2233,8 2892,3 250,74

 
, % 13,8 13,0 19,1 22,4 8,5 . . 

3. ,    
   
 

15391,3 14375,2 15539,1 18193,9 118,21
4380,2 5769,2 5030 6012,9 137,27

 
, % 28,5 40,1 32,4 33,0 4,6 . . 

 
 
 
 

 



 , 2018,  11 39

 . 9 

4.  

10641,5 15956,7 18488,7 17818 167,44
40,8 100 1171,5 2082,5 5104,17

 
, % 0,4 0,6 6,3 11,7 11,3 . .

    
   

 

43988,7 54430,2 60631,2 66035,7 150,12
5635,4 7382,4 8793,3 11161,5 198,06

 -
, % 12,8 13,6 14,5 16,9 4,09 . .

.        , .   -
    . 

:         [10]. 

 2014–2017 .   
       

     
( . 3). 

 
. 3.         , % 
.        , .   -

    . 
:         [10]. 

      
    -
 (    ),  

    
    , -
     -

,     -
    .  

     -
 .   -

  GFK Ukraine,  -
   2016 .   11,6 % 

  2015 .   -
 ,   

,   .   
     ,  

     , -
   ,  -

    , -
   [4, . 6]. 

   -
    ,  

   ,   
 ,    -

  . .      
     
.    -

    ,  
      -
      

 .    10   
   10-16 %  -

     -
   [13, . 71].   

2017 .,     -
 ,     
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  « , , , , 
   »  

 7,5  8,3 %    -
   [3].  
     , 

    -
    . 
 ,   ,  -
       
    .  

 -   -
,      -

      
 (     

).  
    

  , -
  -  -

 . . , . . , 
. . ,    

  (84 %),    
  31  51  (46 %  -

  ).  -
    (  

  30 )   
    40 %  

60 %.     
 ,     -

 (   ),    
    .   

    -
     ,   -

     2050  
 .   
     

      
[7, . 96].  

    
   3–4    -

-   3 . , -
    -

      
1  . ,     -

  20  . .  -
  ,   

  ,  
    
,    -

  [7, . 95].   -
    , 

     -
  ,    . 

   . , -
     

   '   -

   .  -
      

 .   
,   . 

 ,   -
,  ,    

    
[6].   ,  

     
   -

,   «Made in Ukraine» –   -
   ,  

     -
 .      

 ,   ,  -
   93,3%,  -
,    – 86,9 %. 

.     
   -

 ,   
 . ,   

2017 .    -
   442,8 . ,  

    2  , 
  ,     

   2,5    -
  . 

   -
      -

 :    -
    –  73%;  

    
 ,    -

 ;  47,4%  
  .  ,  -

    
 ,     -

  :   -
  –  15,3%; , -

      – 33,3; 
 – 25,3;   –  10%.  -

     
    

,     ,  
112,6 . .  

    
  ,  

       -
 ’  :  -
     -

 ,   ,  
    -

   ,  
  .   
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,     -

     .  
,     ,   
     

     -
  121,9 .   2014 .   

81,2 .   2017 .,    
 50 %. 

    -
    -

    
   -
    . 

    -
:     ( , 

  ),   
  30 %;  -

 ,    -
 ,     – -

 20 %;  –  10 %   -
  . 

  ,  2016 .   
     

  .  -
, - ,    

73 ,        
  – 48 .  2016 .  -

    -
   -

 ,   , , -
,      , 

,   . 
    

 40   ,     -
     -

  – 0,01 %.   -
 , , , -

    -
     -

: , , , , -
,     . 
 ,       

  , -
  , ,  ,  -

  . 
    -

    
,     

 .   -
       -

     -
 .   -

,  ,  -
 : , , , , 

, , ,  
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    -
   , , -

   -
     -

     -
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Kilnitska O.S., Kravchuk N.I., Kutsmus N.M. Confectionery market in Ukraine: trends and development prospects 

The purpose of the article is to assess the current state, trends, and prospects for development of domestic confectionery 
market in terms of industry’s organizational and economic transformations. 

Research methods. The research methodology was based on a comprehensive approach to analysis of the domestic confection-
ery market functioning. There have been also used such applied methods: historic and economic for study peculiarities of develop-
ment of Ukrainian confectionery enterprises in conditions of industry restructuring; statistical and economic for determination of 
development trends of the confectionery market in Ukraine during  2014 and 2017; socio-metric for clarification of demand for 
confectionery products; abstract and logical for synthesis of the research results, formation of prospects for confectionery market 
development, and formulation of conclusions. 

Research results. Sectoral competitive analysis of the confectionery market has been conducted. Main competitors on domestic 
and foreign markets have been determined and rating of domestic confectionery enterprises among the world's largest companies 
has been built. Magnitude and trends of the confectionery market in Ukraine in the period between 2014 and 2017 have been inves-
tigated. In particular, volume of production and sales, level of marketability, and export by commodity groups (flour confectionery; 
cocoa and its processing products; sugar and sugar confectionery) have been analysed. 

Elements of scientific novelty. It has been established that during 2014 and 2017 cost indicators for sale of confectionery and 
sugar in Ukraine increased, while in natural units of measurement it declined. Intensive temps of decreasing of sweets’ production 
and sale on the domestic market, especially chocolate confectionery, cacao and its products, was coursed by a number of objective 
factors: high cost and price as a result of imported raw materials use, unfavourable currency fluctuations, labour costs’ increasing, 
etc. It has been defined that as a result of decrease of population solvency, Ukrainian producers lost their positions on the domestic 
market, and sweets’ share in the food cost structure was reduced to 6-8.5%. The latest trends in development of the confectionery 
market have been revealed, in particular: production expansion with new goods (namely cocoa butter; cocoa fat; cocoa-based prod-
ucts for making beverages; sugar confectionery containing fruit, berries, nuts, candied fruits, glazed or crystallized) and growth of 
demand on organic sweets, mostly imported. 

Practical significance. According to the research results on supply and demand for sweets of domestic consumers, perspective 
directions of confectionery products development in Ukraine have been established; recommendations for product assortment im-
provement, products promotion and sales have been suggested. Analytical materials of the article have been based on actual offi-
cial statistics, therefore it can be used in problems solving of confectionery industry development. Tabl.: 9. Figs.: 3. Refs.: 16. 

Keywords: confectionery market; marketability; development trends; export; confectionery industry of Ukraine. 
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