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Summary. This article provides an overview 
of scientific approaches to the definition and 
classification of investment and innovation 

strategies, has been defined of the term “investment 
and innovation strategy” along with the author’s 
approach to its classification.
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Investment and innovation strategy is one of the 
alternative options for achieving the strategic goals of 
the company. It is based on attracting and channeling 
investment in innovative directions of development. 
This is the way to make it possible to form a competi-
tive advantage and create the conditions for effective 
work in the long term.

It was clarified the analysis of scientific approach-
es enabled the definition of investment and innova-
tion strategy. Investment and innovation strategy 
is seen as an integrated system of interconnected 
methods and tools to achieve strategic goals balanc-
ing the scientific, technical, market and investment 
policy towards capacity building at a new, qualitative 
level in accordance with the environment. It has been 
proved, that investment and innovation strategy are 
formed at the intersection of investment and innova-
tion goals of the company and is a means of imple-
menting corporate strategy of development or stabi-
lization. The strategy specifies goals and determines 
the means of their implementation. St has been in-
vestigated, what main component of implementation 
of the investment are the financial resources that the 
company draws from internal and external sources. 

The means of implementation of innovative compo-
nent of strategy are technology potential, human re-
sources and market potential of the company.

It is important to determine classification fea-
tures of investment and innovation strategy in the 
company strategy creation. The analysis of theoreti-
cal works on this issue indicates that the majority 
of scientists emit classification of features innova-
tive and investment strategies. The combination of 
the main scientific approaches and results of own 
research allowed offering of its own classification of 
investment and innovation strategies. The following 
classification groups have been proposed: the level 
of formation and implementation; place and role in 
company strategy; the expected effects and innova-
tive strategic priorities; value investment and innova-
tion potential.

The classification may be the basis for deter-
mining investment and innovation strategy of the 
company in accordance with its objectives, exist-
ing and future possibilities of their implementation, 
and provide value parameters of innovation and 
investment strategies to achieve synergies of their 
implementation.
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