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Abstract. The social media revolutionized the power of caliation and networking. If overused and
misused, it provides negative impacts among usEngs paper presents the prevalence of self-
promotional behaviors on Facebook among studenasuniversity in the Philippines. A total of 106
college students were randomly selected as resptmdéthe study. An adapted survey questionnaire
was used during analysis. The results show thatrdhpondents promote their selves on Facebook
every semester. Specifically, the result showstti@trespondents update their status, post phgtbgra

of their selves and change profile pictures oneeoath. On the other hand, the respondents update
their profile information, tag pictures of theirhges and upload “selfie” pictures every semesteis |
concluded that the students sometimes possess ibehdkiat tend to be tied to narcissism on
Facebook.
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[. INTRODUCTION

The problem statement.Facebook has become a subject of scrutiny in tefrtise user’s
behavior. Marcial (2013) revealed that 15 out 05 3&spondents are addicted to Facebook and
the degree of addiction among the Facebook-addggandents is high. Further, studies show
that there were further associations between sekid and openness, positivity, and attachment
to Facebook. In particular, Oldmeadow, Quinn, & Koin(2012) assert that those high in social
expressivity (e.g. “I love to socialize”) were m®attached to their Facebook profile and more
open and positive about it than those low in sosxgressivity. In the same manner, respondents
of Seto (2012) study revealed that they use Fadebeoause of boredom, out of habit, to read
what others are doing, to share photos, and to &iogictures they are tagged in. Likewise,
Aydin, Muyan, & Demir (2013) showed that there veapositive and significant relationship
between shyness and following pictures, videosyust@omments on Facebook. The result means
that when shyness increased, following FB pictukeégdeos, status, and comments will also
increase. Number of Facebook friends, time sperftawmebook, and Facebook usage frequency
should be taken as continuous variables (Aydin, &hyy& Demir (2013). Most importantly,
Carpenter (2012) identified the types of people wiay build a socially disruptive atmosphere
on Facebook. He presented several attributes itikicaf being a narcissist. He specifically
presented self-promotional and anti-social behavion Facebook, which serves as the
framework in this paper.

Analysis of recent studies and publications.The social media revolutionized the
landscape in communication, collaboration, andisgaiSocial media is defined as “a group of
Internet-based applications that build on the idgimlal and technological foundations of Web
2.0, and that allow the creation and exchange ef-gsnerated content” (Kaplan & Haenlein,
2010). Social media technologies take on many miffeforms including magazines, Internet
forums, weblogs, social blogs, microblogging, wijlsscial networks, podcasts, photographs or
pictures, video, rating and social bookmarking. Aigpahe common social media are social
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networking sites (SNS). Boyd & Ellison (2007) pnetssl three (3) basic services that users can
do with SNS. First, users can construct a publisesmi-public profile within a bounded system.
Second, users can articulate a list of other usghswhom they share a connection. Lastly, users
can view and navigate their list of connections tnude made by others within the system.

Facebook is considered as the most popular SNSleF¢R2012) cited that people have
made 140 billion friend connections on Facebook.itAsiatures, Facebook users are getting
younger. Further, he mentioned that the mediana@ge user joining today is about 22, down
from 23 for a user who joined in the year 2010ednét World Stat reported that there were
29,890,900 Facebook users in the Philippines aBemember 31, 2012, equivalent to 28.8%
penetration rate. This statistics marks the Phitipp as the 8th top Facebook users in the Asian
countries. Facebook is used by many universitighenPhilippines as part of their social media
engagement. For example, the official Fan Page ililm&n University is created to keep
students, alumni, and friends updated on recergldpments of the school. Likewise, Facebook
impacts on the teaching-learning processes in higthecation. Vrocharidou, Asderaki, & Korres
found that the students significantly valued Faoébm terms of collaboration such as group
assignments, exchange of information, school-rélatws and activities. Other academic use of
Facebook includes discussions and announcemeiityfgtvy, 2012); and library, faculty &
administrative uses (Roblyer, McDaniel, Webb, Harn& Witty, 2010).

The article’s goal. This paper aims to measure self-promotional belms\aad anti-social
behaviors on Facebook among tertiary level studeBpecifically, this paper presents the
prevalence of self-promotional behaviors. It alesatibes the level of anti-social behaviors on
FB among students in Silliman University, Philipgsn In this paper, self-promotional behaviors
include FB activities such as posting status umaiesting photographs of one’s self including
selfie, updating profile information, tagging picts of one’s self, accepting a friend request from
a total stranger, and making mean comments on swetgestatus if they said something negative
about one’s self. On the other hand, anti-socilblm®rs include FB activities such as checking
for comments about the self, seeking self-suppoid, feelings.

2. RESEARCH METHODS

The study implemented a descriptive method. Thelystwas conducted at Silliman
University. Silliman University, founded in 190%, located in Dumaguete City, Philippines, and
offers 24 academic programs. A total of 106 teyti@vel students were randomly selected as
respondents of the study. These respondents atergtuenrolled in a computer-related subject
during the second semester of the school year 2013-

The instrument used in data gathering to accompghshspecific objectives of the study
was a survey questionnaire. Questions related lfgpsmmotional behaviors are adapted from
Carpenter (2012). The survey administration wasdamline using Google Docs. The hyperlink
of the online survey questionnaire is posted in 8ikiman Online University Learning, a
Moodle-based course management system. The figst githe survey is the online consent form
that explained the rights of the participants, udahg their agreement to participate in the
investigation. Three respondents from the randaselgcted students did not participate in the
survey. The statistical tools employed in the datacessing are the frequency and weighted
mean.
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3. RESULTS AND DISCUSSION

3.1. Self-Promotional Behaviors

3.1.1. Posting status updates to FB

As shown in Table 2, 36 (33%) of the respondents ptatus updates to FB at least once a
week, 24 (22%) at least once a day, 15 (14%) &t leace a month, 12 (11%) at least once a
semester and 10 (9%) posted at least once a yarestingly, 7 (6%) respondents do not update
their FB status. The result may imply that the osgfents are sometimes active in posting
messages on their FB walls. The result is closthaofindings of (Panek, Nardis, & Konrath,
2013) that most respondents in their study (N=4f®)ated their Facebook status 2—-3 times per
week (24%) or daily (29%). Users who frequentlytpm® more likely to post negative content
(Galioto, Hughes, & Zuo). In the same manner, Morest al. (2012) revealed 33.9 % of their
respondents displayed depression symptoms onREBeposts. Also, a report stated “4.8 million
users had posted a status update saying they \weugpending the day, opening themselves up
to the risk of burglary” cited in Wrenn (2012). Axding to S. Shyam Sundar, Distinguished
Professor of Communications and co-director ofMeslia Effects Research Laboratory at Penn
State, cited in Williams (May, 2014), Facebook wadind profiles reflect the identities of the
users. Facebook posts can affect professional rcévikulec, 2012). Most importantly, “higher
narcissistic impression ratings were related th@igjuantities of social interaction on Facebook
and higher quantities of information posted abdet self” (Buffardi & Campbell, 2008). There
are 510 comments posted, and 293,000 statusespdeted every 60 seconds on Facebook
(Internet Marketing Solutions, 2014). Accordingthe website, “there are a lot of engaged and
active users, but also a huge amount of informatmmpeting for their attention, so quality and
strategy on your part matter”.

3.1.2. Posting photographs of one’s self includisglfie on FB

There are 39 (36%) respondents who said that thsiyghotographs of their selves on FB,
28 (26%) at least once a week, 17 (16%) at least exmery semester, 7 (6%) at least once a year,
6 (6%) at least once a day. Nine (8%) respondésdsiadicated they do not post photographs of
their selves on FB. Surprisingly, 32 (29%) respartsleeported that they do not upload and post
a selfie. Twenty-five (23%) respondents said thalytupload selfie at least once a month, 21
(19%) at least once a week, 14 (13%) at least emeey semester, 11 (10%) at least once a year
and 3 (3%) respondents posted selfie everydayrdhdts show that the respondents sometimes
display photographs of one’s self and post selfieasionally. Notably, there 136,000 photos are
uploaded in every 60 seconds on Facebook, postattemet Marketing Solutions (2014). FB
users who are more likely to upload photos haveissistic tendencies (Mehdizadeh, 2014). FB
users who are frequently uploading photographsudiof selfie may have tendencies to
addiction. Selfie addiction is linked to narcissjdow esteem and mental illness posted in (Daily
Health Post, 2014). A headline of Mirror in itsussof May 23, 2014 states “selfie addict took
200 a day - and tried to kill himself when he caotldake perfect photo” (Aldridge & Harden,
2014). According to the news, this 19-year old Bpgnt 10 hours a day taking up to 200 selfie
photos using his iPhone. The boy started postititesat the age of 15. On a positive side,
“uploading photos of a significant other is a destoation of commitment to others online”
(Farrugia, 2013). In the same manner, Alloway, Ruaureshi, & Kemp (2014) argue that the
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“frequency of posting photos of themselves waspmetlictive of narcissism for either males or
females”.

3.1.3. Updating profile information on FB

In terms of the frequency of users updating thpeofile information on FB, 3 (3%)
indicated at least once a day, 3 (3%) at least anaeek, 22 (20%) at least once a month, 24
(22%) at least once every semester, and 42 (39%psitt once a year. 12 (11%) respondents do
not update their profile. The result may imply thhe respondents update their FB profile
information occasionally. FB users who are spendiggificantly more time on their Facebook
profiles daily are reported to have higher narsiss(Sala, Skues, & Grant, 2014). Likewise, FB
users who are more attached to their Facebookl@redssessed high in the social expressivity
(Oldmeadow, Quinn, & Kowert, 2012). It is notedtthige new profiles are created every second
in Facebook as posted on the website of (Internatk®ting Solutions, 2014). The website
explains that with this number, the “potential aumtie on Facebook is growing exponentially”.
However, there are there are 83 million fake pesfilAccording to the website, “there are various
reasons for fake profiles, including profession@isng testing and research, and people who
want to segment their Facebook use more than slgesvith one account”.

3.1.4. Tagging pictures of one’s self on FB

More than the majority of the respondents indicdked they tagged a picture of oneself on
FB. Six (6%) respondents tagged pictures at least @ day, 16 (15%) at least once a week, 23
(21%) at least once a month, 20 (18%) at least emeey semester and 6 (6%) said that they tag
pictures at least once a year. However, 35 (32%gamdents stated that they do not tag pictures
of their self on FB. The result may denote that tegpondents label photos of one ’s self
occasionally. Tagging of photos were associatett wércissism (Alloway, Runac, Qureshi, &
Kemp, 2014). Females reported a significantly higrequency of viewing, posting, and tagging
photos compared to their male peers. (Alloway, RuGaureshi, & Kemp, 2014). According to
an infographic, there are 1,323,000 photos areethgg20 minutes (Facebook Statistics, Stats &
Facts For 2011, 2011).

3.1.5. Accepting a friend request from a total stigeer on FB

Almost half of the respondents (42%) indicate thaty do not accept a friend request from
a complete stranger on FB, assuming they do na¢apie be a fake profile. Almost a quarter
(20%) said that they accept a friend request fraota stranger on FB at least once a month, 15
(14%) at least once a week, 10 (9%) at least om@eyear, 6 (6%) at least once a day and the
same goes to at least once a semester. Surprisih@?o) respondent accepts a friend request
every hour. The results may imply that the studestsept a friend request from a total stranger
occasionally. The result may denote that FB frieotithese respondents are their schoolmates,
childhood friends, family or relatives. The resuldy be compared to a survey that revealed that
90% of UK FB users have received an invite frontranger and 51% of these users 'friend’ them
(Wrenn, 2012).
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3.1.6. Making mean comments on someone’s statuthdy said something negative
about one’s self

Almost all (75%) respondents said that they did make mean comments on someone’s
status if they said something negative about telires. A few said 9 (8%) that they make mean
comments at least once a year, 5 (5%) at leastamnoenth, 4 (4%) at least once a week, 3 (3%)
at least once a day and also with those who commegdtively to at least once every semester.
The results might imply that the students make ntemnments on someone’s status if they said
something negative about their self on FB verylyare

Table 1.
Frequency of the Self-promoting Behaviors on Facelok
a;:]izzst at least | at least| at least at least | atleast | don't
How often do you . . . an oncea| oncea| oncea | onceevery| oncea| . i
hour day week | month semester | year
2 24 36 15 12 10 7
?
post status updates to FB*~ %) | (22%) | (33%) | (14%) (11%) (9%) (6%)
6 28 39 17 7 9
o)
post photographs of yourself on FBf 0 (6%) (26%) | (36%) (16%) (6%) (8%)
update your profile information on 0 3 3 22 24 42 12
FB? (B%) | (3%) | (20%) (22%) (39%) | (11%)
L 1 8 55 30 12
?
change your profile picture on FB*~ 0 (1%) (7%) (50%) (28%) (11%) 0
. 6 16 23 o 6 35
tag pictures of yourself on FB 0 (6%) 15%) | (21%) 20 (18%) 6%) | (32%)
upload selfie pix on FB? 0 3 21 25 14 11 32
P P ; (3%) | (19%) | (23%) (13%) | (10%) | (29%)
e e o sl | & | 15 [ 22 [ o [ 10| s
appear to be a fake profile)? (1%) (6%) (14%) | (20%) (6%) (9%) (42%)
Status f they said something negate 0 | 3 | 4 | ® 3 0 | e
ot O>r’] o gneg (3%) | (4%) | (5%) (3%) (8%) | (75%)

3.1.7. Number of Friends

This study shows that the respondents have angvefal642 FB friends on their account.
Nabi, Prestin, & So (2013) present unique evideihed the number of Facebook friends can
indirectly benefit both physical health and psydgyital wellbeing through processes involving
perceived social support. Similarly, Kim & Lee (AQlassert that the number of Facebook
friends may enhance users’ subjective well-beingi.ched by Fowler (2012), people have made
140 billion friend connections on Facebook.

3.2. Anti-Social Behaviors

3.2.1 Checking for comments about the self

Facebook comments can elicit desirable and und#sinesponses from other people
(Forest & Wood, 2012). They conclude that Facebeakn appealing venue for self-disclosure
especially for persons with low self-esteem. Tdble the level of agreement towards anti-social
behaviors as perceived by the respondents. As shiowhe table, behavior in checking for
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comments about the self is rated with a weightedm&f 1.97 described as somewhat agree.
Specifically, all items in this behavior (A1 to A4re described somewhat agree. The result
denotes that the respondents sometimes check fomeats about one’s self. The results may
also imply that the respondents somewhat possesgedocial behavior. “The more positivity
participants with low self-esteem expressed, theencomments and “Likes” their friends gave”
(Forest & Wood, 2012).

Table 2.
Level of Agreement towards Anti-Social Behaviors ofracebook
Anti-Social Behaviors X Description
Checking for comments about the self 1.97 Somewhat agree
Al. | use FB to see what people are saying about me 1.92 Somewhat agree
A2. | like to read my Facebook newsfeed to seeyifffiends have mentioned mel. 1.90 Somewhat agree
A3. It is important to me to know if anyone is sayianything bad about me on | 2.20 Somewhat agree
Facebook.
A4. | usually know what people are saying aboutomé-acebook. 1.86) Somewhat agree
Seek self-support 1.58 Disagree
B1. Whenever | am upset | usually post a statusigpdbout what is bothering 1.67 Disagree
me.
B2. If something made me sad, | usually post a centrabout it on Facebook. 1.49 Disagree
B3. Posting a status update to Facebook is a gaydawent when something is| 1.73 Disagree
bugging me.
B4. If | post a Facebook status update about sangethat is bothering me, it 1.59 Disagree
makes me feel better.
B5. | use Facebook to let people know that | ametipbout something. 1.44 Disagree
Mean of Meang 1.78 Somewhat Agree

3.2.2. Seeking self-support

Facebook is an online platform where users canesspone’s feelings and emotions. It is a
place where users can find or offer support. kven used to provide social support not only
among ordinary users but also in improving custosmwice in the business. Politi (2012)
concludes in his blog that social support effortustomer service using Facebook is a powerful
mechanism that will need focus and be given utrpastrity. In this study, it is interesting to
highlight that the respondents rated disagiee (1.58) on statements related to seeking self-

support. It is also highly noted that all statersgi1 to B5) are evaluated disagree as perceived
by the respondents. The result implies that thdestts rarely seek self-support among his/her
network of FB friends. The result may also sigrgt the students rarely express their feelings
and emotions on Facebook. The result may also ithallythe students are not publicly open in
Facebook when they are upset and bothered. Fris&ggiermont (2015) show that “perceived
emotional support through Facebook was predictive@ eeduction in adolescents’ depressed
mood”. In the same manner, Nabi, Prestin, & So 8@liscovered that greater perceived social
support is associated with reduced stress.

3.2.3. Feelings when people do not comment as mashusers would like on their
status updates on FB

Table 3 shows the distribution of user’s feelingsew people do not comment as much as
they would like on their status updates. In muitiptsponses, almost all of the respondents do
not feel negative emotions when their friends dbaamment on their status updates. Less than a
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quarter of the respondents feel sometimes anndy&¥d)(, irritated (17%), aggravated (14%), and
angry (11%) when there are no comments postedesndtatus updates. A very few respondents
feel that they are irritated, angry, annoyed angragated. The result is consistent because the
students rarely seek self-support among his/hevarktof FB friends (Table 2).

Table 3.
Feelings when people do not comment as much as userould like on
their status updates on FB
AU C@ Ve o) wiE prosls g | feel a great dea| | feel of this | feel sometimes | | feel none of
not comment as much as you wou . : ; : . X .
. of this emotion emotion of this emotion this emotion
like on your status updates on FB
Irritated 1 (1%) 3 (3%) 18 (17%) 84 (77%)
Angry 1 (1%) 1 (3%) 12 (11%) 92 (84%)
Annoyed 1 (1%) 5 (5%) 20 (18%) 80 (73%)
Aggravated 1 (1%) 3 (3%) 15 (14%) 87 (80%)

4. CONCLUSION

It is concluded that the students sometimes possebkaviors that tend to be tied to
Facebook narcissism. There is a moderate degrselispromoting behaviors on Facebook as
experienced by the students. The level of antieddmhaviors on Facebook as perceived by the
students is also moderate. The students are wat€hheir friends are talking about them. On
the positive note, the students do not hunt fopstpwhen they are upset, sad, annoyed and
bothered. The study recommends conducting furthedies about the variables that affect
narcissism.
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1O B TEBE HA 1YMII? BUMIPIOBAHHSI CAMOPEKJIAMHU
I AHTU-COLIAJIbHOI MOBEJIIHKH HA FACEBOOK
CTYJEHTIB BUIIUX HABYAJIbBHUX 3AKJIA/IIB
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KaHAUJAT HaYK B OCBITI

Kosemk KOMITTOTEpHHUX TOCTIKeHb, YHiBepcuTeT CimiMan, OiminmiHu
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AnoTtamnis. CorianpHi 3aco0u MacoBoi iH(opMarlii peBOTIOMIHHO BIUIMHYIH HA CHIiBOpAIo i
MEpEKHY B3a€EMOJII0 KOPHCTYBadiB. 3JOBXKHBAHHSI a00 HENpaBWIFHE BUKOPHCTAHHS PECypCiB
MOXK€ MPU3BECTH [0 HETaTHBHUX HACHIAKIiB. Llg cTaTTd neMOHCTpye i MiATBEp/DKYe MOMMPEHHS
caMopeKJIaMHoi moBeaiHky Ha FaceboolcTynenris yHiBepcurery Ha ®ininminax. Y 10CiiHKEHH]
npuiiManu ydacte 106 oOpaHHMX OOBITBHO CTYIEHTIB KOJEKY, SIKi BiOBIIM Ha 3alHUTaHHS
CTeI[iaJIbHO PO3pOOJICHOT aHKETH. Pe3ynbTaTH TOKa3ylOTh, MO PECHOHICHTH 3aiiMaloThCs
caMopekiiamMor0 Ha cropinkax Facebookkoxen cemectp. 30kpema, pe3yabTaTH aHKETYBaHHS
JEMOHCTPYIOTb, III0 PECIIOHACHTH OHOBIIOIOTH CBilf CTAaTycC, PO3MIIIYIOTh i BiANPABIISIOTH CBOI
¢ororpadii, 3MiHIOIOTE (oTorpadii y mpodini pa3 Ha micdArp. 3 iHmOro OOKy, peCIOHACHTH
OHOBIIOIOTH 1H(OPMAIIIO, BiAMIYAIOTH 1 3aBAHTAXYIOTh «cen(i» y cBoeMy mpodim KOXKeH
cemecTp. 3po0JICHO BHCHOBOK, IO iHOAI CTYAEHTH CXMIIBHI IO HApIICU3MY y CBOIH IOBEAIHIN Ha
cropinkax Facebook.

Kurouosi caosa: IKT B ocgiti; Facebools ocsiti; eiekTpoHHe HaBYaHHS; HAPLIUCH3M
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CTYJIEHTOB BBICIIINX YYEBHBIX 3ABEJJEHUM
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Annortanusa. ConuanbHas cpefa PEBOIIOLMOHHO TIOBIMSIIM HAa COTPYAHHYECTBO U CETEBOC
B3aMMO/ICHCTBUE TOJb30BaTeNeH. 3I0yNoTpeOIeHHEe WM HENPaBHIBHOEC HCIOJIB30BAHHE PECYPCOB
MOXKET TPHUBECTH K HETaTUBHBIM MOCJICJICTBHAM. OTa CTaThsl JNEMOHCTPUPYET M IIOATBEpPIKIACT
pacmpocTpaHEeHHe CaMOPEKJIAMHOT0 MOBeaeHUs Ha FaceboolerynenTtoB ynuBepcurera @ununnus. B
HCcIe0BaHNN NpuHUManu ydyactre 106 m30paHHBIX MPOM3BOIBHO CTYHEHTOB KOJIEIXKAa, KOTOpPHIC
OTBCTMJIM Ha BOIPOCH CHENUANBHO pa3pabOTaHHON aHKETHl. Pe3ymbTaThl IOKA3bIBAIOT, YTO
PECTIOHACHTHI 3aHUMAIOTCSI CaMOPEKIaMol Ha crpaHunax Facebookkaxmaeiii cemectp. B wacTHOCTH,
pe3ysnbTaThl aHKETHPOBAHMSA JEMOHCTPHPYIOT, UYTO PECHOHICHTHI OOHOBIIIIOT CBOHM  cTaryc,
pasMemaT U OTIPABIAIOT CBOM (oTorpaduu, MeHSIOT ¢Gororpadpuu B mpodmie pa3 B Mecsa. C
JpYToil CTOPOHEI, PECTIOHACHTHI OOHOBIIIOT HH(OPMAIIHIO, OTMEUAIOT U 3aTrPyXKAfOT «CeN(» B CBOEM
npoduine KaxsIil cemectp. CrenaH BBIBOM, YTO HHOT/A CTYACHTHI CKJIIOHHBI K HApPINICCU3MY B CBOEM
NOBEICHUY Ha cTpanuiax Facebook.

Karouesbie caoa: MKT B oOpasoBanuu; FacebOOKke oOpasoBaHuH, 3JE€KTPOHHOE OOYUYCHHE,
HapIIACCH3M.
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