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Coverage of artistic, scientific and applied issues of design in the form of an informative popular scientific 

publication "Graphic Design Basics" 
Purpose of the work is to study the importance of popular scientific literature, presented in an accessible and at the 

same time interesting form for intellectual, aesthetic and professional development and education of a future designer and his 

personal becoming. Methodology of a popular scientific edition research requires ability to combine scientific depth in the 
comprehension of material and at the same time ability to tell about difficult things easily and interestingly. General scientific 
methods of analysis, synthesis, generalization, etc. are used. The scientific novelty of work consists in application of the mod-

ern approach to the popular scientific edition research with an authorial look to the traditional use of a book. It becomes the 

first push to the further general philosophic conclusions, performs encyclopaedic functions, acquainting a reader with causes 

and effects of many phenomena and variety of interesting facts and accomplishes educational and encouraging functions. 

Conclusions. Due to actuality and universality, modern popular scientific, cognitive, poly-thematic literature becomes the 
beginning of serious fascination by one or another discipline. It gives an opportunity to readers to extend general erudition and 

assists forming of active, responsible, strong and creative personality, capable of self-development and self-realization. 

Keywords: popular scientific literature, design, artistic means, fine art, split screen, creative potential, meth-

odology, system, visual contents. 

 

   є       -
    ,       ,  

     -  .    
       ,    , 

   є  " ".     ,   є   
 ,  є    є є . ,  -
         ,  -
            

          
      є ,       -

 ,        . 
 :   ,   є  ,  -

     -  ,   є  -
  ,         ; 

  є        ,  
є       є ‘   є . 

  .        -
-      . "    -

  - , - ,   - ,    
 ‘   -  " [7, 1].    -

-  -         
 ,  -    .    

  ,          -
 .    є     , є  

  , є     є    
  .         

 "  ":          -
          -
,     є   " ".   є  

  ,        , є  -
  є  ,   , ,   , є       

     ,     ,  ,   -
є   . 

    -  , ‘   .  
       , , ,    ; -

- ,  є  -  ‘     
     ;  ,    

    ,  є   , є  -

 .   є   ,    
  є     . "  є  ‘є ,  

є   .   -  , ,   .  
,  є       - . , ,  



     . . 

 196 

  " [11, 9]. ,    є    -
,   ,  ,     . 

  є     ,      
     .   ,  ,  -

   .        -
    є  .      є 

  ,   ,  є ,       
,    ,  , , є .    ,  

  є     ,        . 
    , є   ,    

      .     -
,  є      , ‘ ,      

   ,    є  .      

 є   , ‘  ,  ,  .   

 є ,    ,      
   ,  .      

    .  ,     
      .      

  "WEB-  ( . web-page) –     ,  
,        ." [3, 382].  

  -        
 ,  є    –    –  є  -

,     .         -
    ,  .   є   

    .        -
,      ‘є ,       

   .        
 . , -   -   є  -

              
,       .   є  -

       .   є   – 

 є     є .      
   ,     ,    

 є      .     
   ,         є  

 " "  .   є   –     
 .    є       
      ,        

 .     ,    ,  -
,       є ,   ‘є ,    

  є  .      
     ,  :       -
  є ,           є . 

     ‘є ,     (" - "),    

  є   є  ,  є    . 

  ,      ,    -
   .  

     - ‘є      -
        ,    

    ,      ,  
   ,       -

 .            
‘є .   є       ,  є 

    .         -
   . ,  ,  є       -
є    ,  ,       

,         .  



ь   ь  № 2, 2017 

 197  

   є     є    
   ,  є  ,   є  є 
 .  

-  -   "   " є  
     –  є , є  

,           є   
 .  

   -   "   "  -
        ,  є  

        , ‘є    -
   ‘  є   .  -  є -
  ,  є          
є  є            
   .  

 -  – є    ,    
 ,  є   .   ‘є  -

,            -
    .    є     

  ,    ,     – , 
, ,   . 
    - є  -   "   

"    ,      -
    -    ,   

       є .     -
,     , ‘є є      
- ,      .  

є     -  є   -
   , є  є , є є .  

,      , є    
, , , , , ‘  . ,  

  ,   -  ,   -
     . 

     є    .   "  
  є     – "      -

".    є   :   , 
  ,  ,     ,  , -

    є  .        є -
, ,   " [11, 8]. 

     є  ,    -
 .  є     є  -     

   є   : 'є   'є ,   , 
   , ,    [2, 163]. , є . -

,         .   -
є   є    ( ) [2, 10].      

     є є      ,  є -
   ,  є    ,  -

,  . 
  є       , 

    ,   ,  -  -
,          , 

  , ,  ,     ‘є . -
    –      ,     -

,     є   . 
.   ,   -    -   

є            
     .       , 

 ,    ,   . 
 



     . . 

 198 

 

1.  .         / .  // . . . – 
1997. – № 6. – . 15–17. 

2.  . .   / . . . – . :   " ", 2004. – 117 . 
3. : -  / -   . -   ;  . . . ; -

.: . . , . . , . .   ; .: . .  ( ), . . , . Y . 
  . / : , 2010 – 384 .  

4.  .    ‘ :    / 
. // . . . – 1997. – № 12. – . 11–13. 

5.  .       / .  /   - . 
 . – 2001. – . 26.  

6.  .      / . . – . : , 2005. – 19 . 
7.  Є. .  -   :     / Є. . . – 

  , 2012 / 2 (39) – 7 . 
8.  Є. . -  :     / Є.  // . . 

– 1997. – № 4–5. – . 18–19, 21. 

9.  Є. .  -  :     /Є.  //  
    . – , 1997. – . 79-99. 

10.  . .   : ( . , , )/ .  // : 
.  . – 1993. – . 66. – . 26–38. 

11.  . .   : .  / . . . – . :  : , 2007. – 239 .  
12.  .     (   )   
 : . . . .  27.00.06 /  .;    

  ,  . . – 2011. 

References 

1. Bershov, O. (1997). Publishing business is to the USA and new conceptions of book. Announcer of the 

Book chamber, 6. 15-17 [in Ukrainian]. 

2. Golubeva, . . (2004). Bases of composition. Moscow: Publishing house "Iskusstvo" [in Russian]. 

3. Yakovlev, M. I. (Eds.). (2010). Design: reference dictionary-book. Kyiv: Phoenix [in Ukrainian]. 

4. Dobrovolski, O. (1997). Textbook on a background computerization: Necessity of new principles. Announc-

er of the Book chamber, 12. 11-13 [in Ukrainian]. 

5. Zdorovega, B. (2001). Nature and character of specifics in journalism. Announcer of the Lviv University. 

Series are journalism, 26. 26 [in Ukrainian]. 

6. Kandinski, B. (2005). Point and line on a plane. SPb: Alphabet [in Russian]. 

7. Ogar, E. (2012). Modern non-fiction for children: structural and functional descriptions. Ukrainian academy 

of book-printing, 2. 7 [in Ukrainian]. 

8. Ogar, E. (1997). Popular scientific literature: modern state and features of development. Knygoteka, 4-5. 18, 

19, 21 [in Ukrainian]. 

9. Ogar, E. (1997). Modern popular scientific literature: disappearance or transformation of the kind. Realities 

and prospects of the Ukrainian book market. Lviv , 1997. – p. 79-99. 

10. Sukhorukov, K. M. (1993). Book in the future: (Foreign. estimations, tendencies, prognoses). Collection. 

Book: researches and materials, 66. 26-38 [in Russian]. 

11. Ustin, . . (2007). Composition in a design. Moscow: Astrel [in Russian]. 
12. Cukanova, . (2011). Influence of facilities of graphic journalism (photos and graphic) on perception of 

text information: dissertation of a candidate of social sciences. Kyiv National University named after Taras Shevchen-

ko. Kyiv [in Ukrainian]. 

    03.09.2017 . 
 

 


