
ь   ь  № 2, 2017 

 203  

11. .    / . , . , . . –  –  : , 
1999. – 736 . 

12.  :   / . . , . . . – : .  " ", 

2011–186 . 
13.  : http://fotocalendar.su/kalendarnaya-setka-v-razlichnyh-phormatah.php. 

References 

1.  Burnet J., & Moriarty S., & Wells W. (1999). Advertising. Principles and practice. St. Petersburg: Peter 

[in Russian]. 

2. Burguen Zh. (2006). The calendar. History and modernity. Moscow: Astrel [in Russian]. 

3. Knabe G.A. (2006). Encyclopedia of the designer of printed products. Professional work. Retrieved from: 

http://www.hi-edu.ru/e-books/xbook870/01/title [in Russian]. 

4. Kuznetsova A. S. (2016). Issues of ecology through graphic design. Ecology in the corporate style. Culture and 

ecology – the basis for sustainable development of Russia. From "Green" University to Green Economy. Proceedings from 

MIIM‘16: Collection of materials of the International Forum. (Vols. 1), (pp. 72-75). Yekaterinburg: UrFU [in Russian].  

5. Lidtka Zh., & Ogivli I. (2015). Think like a designer: Mann, Ivanov & Ferber [in Russian]. 

6. Pankina M. V., & Zakharova S. V. (2011). Ecological design: textbook. Saint Petersburg: Biya [in Russian].  

7. Papanek V. (2004). Design for the real world. Moscow: "Tipografiya ―Novosti‖" [in Russian]. 

8. Paranyushkin R. V. (2005). Composition. Theory and practice. Rostov-na-Donu: Feniks [in Russian].  

9. Stoun T. L., & S. Adams., & Morioka K. (2006). Color design. Workshop. Moscow: Rip-Kholding [in Russia]. 

10. Raygorodskiy. D.Ya. (2001). Psychology and psychoanalysis of advertising. A personal-oriented ap-

proach. Samara: Izdatelskiy Dom BAKhRAKh-M [in Russian]. 

11. Vilyams R. (2008). Design for non-designers. Saint Petersburg: Simvol Plyus [in Russian]. 

12. Vlasova, I. (2016). Universities "green": eco-projects at the university. Retrieved from http://gorod-

plus.tv/eco/636 [in Russian]. 

13. http://fotocalendar.su/kalendarnaya-setka-v-razlichnyh-phormatah.php 

    21.10.2017 . 
 

 

 747.012 (477) 
 

  © 
   

     

tdegrik95@ukr.net 

 

   

     
 

  –       ,  
    ,     .   є  

 -           -
 ,    ,      ,   , 
  ,      ,    
  ,    .   є      -

,               
 ,     ,    . . 

  –  ,        -
,     .      -
         є    

,           
    -  , ,    .  

 :   ,  , , ,  , 
 ,  ,  . 

 

  ,      -
   

        

  –       , -
     ,     .  

    -        

                                                      

©  . ., 2017 



    ь  . . 

 204 

   ,    ,     
   ,   ,      , 

     ,    .      
    - ,       -

        ,    -
 ,    . .   –  ,   
      ,   -

  .         -
           ,   

             -
-  , ,    . 

 :   ,  , , , 
 ,  ,  ,  . 

 

Dyogrik Antonina, Master’s Degree student of the National cademy of Managerial Staff of Culture and Arts 

Formation of social design and place of social advertising in Ukraine 

The purpose of the work is to analyze the dynamism of the development of social design in Ukraine and to 

characterize its present condition and circumstances, which became the prerequisites for its progress. The methodology 

of the research consists of the functional-planned analysis and method of informational approach to the search and anal-

ysis of scientific, graphic and historical materials, directions of the development of social projects in Ukraine and the 

accompanying events, revealing their most informative aspects and synthesis of the general picture of the events and 

results that led to them. The scientific novelty of the work lies in the disclosure of graphic methods and design concepts 

used in the collected and submitted for consideration in the article analogs of the existing Ukrainian forums and exhibi-

tions. devoted to ecological and social problems that have gained international recognition. Conclusions. Social adver-

tising is a new, but more and more popular way to ensure the self-organization of society, emphasizing the individual's 

individuality of every citizen of society. The popularization of the idea of social fashion and examples of the application 

of social design in Ukraine currently requires the development of the ecological consciousness of citizens, in particular, 

involving younger generation into solving the most important environmental and social problems through their partici-

pation in cultural-mass organizations, environmental protection, educational and other activities. 

Keywords: international social events, social advertising, associations, community, creative initiative, social 

problems, social model, ecological self-consciousness. 
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