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Bomba A.Y., Fedoniuk A. A. On the generalization of one model of information struggle. The mathematical model 

of information intluence on the society of two mutuaily exclusive ideologies with the consideration of the concept of delay in 
time regarding the beginning of the information flow. 
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 t0=0  
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1 2 ,  
). ,  

[1,2,5].  
 [5] ,  t 

 N1(t)  N2(t)  « » ,  
 «1»  «2» .  

. ( ,  
 

,  N0/2 –  
 N0).  

 
 [5]: 

1. 1 2  
: 

a) » .  
1 1>0,  2 –  2>0,  

, ; 
b) » –  ( 1 

1>0,  2 –  2>0,  ,  ,   
).  «1»  (  

 N1(t),  (  
 N0-N1(t)- N2(t))),  « » .  

 «2»  (  N2(t)),  
 (  N0-N1(t)- N2(t)),  

» . 
2.  N1(t)- N2(t) (  

1 2) : 
a.  ( 1 

2  (N0-N1(t)- N2(t)), 1(N0-N1(t)- N2(t))  
2(N0-N1(t)- N2(t)), 1 2; 

b.  (  
1 2  N1(t)   N2(t)  (N0-N1(t)- 

N2(t)), 1N1(t)(N0-N1(t)- N2(t)), 1N1(t)(N0-N1(t)- N2(t)), 
 1 2. 

 N0  
,  N1(t)+N2(t).  1,  2,  1 2 

,  
. ,  t  (  

 « » 1 2) 
, 1   1, 2 2. ,  

1 2 ( 1 > 2, 1 > 2),  
2 ( ). 
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.1.  ( )  N1  N2  
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