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Iucruryt ¢inonorii KHY imeni Tapaca llleBuenka

KOHIEIT ANDROGYNY
B CYYACHOMY AHI'VIOMOBHOMY ®EHIH-JUCKYPCI

Y cmammi docnidoicytomsca coyiokynemypHi ymoeu noasu i po3eUmKy
konyenmy ANDROGYNY 6 ouckypci moouoi indycmpii XX-XXI cmonime.
Ilposooumucs  ananiz cmpykmypu KOHYenmy, 6UOiiAomoucs sA0epHUtl i
ampuOymueHull ~ KOMNOHEHMU  KOHYenmy,  po32ia0aiomucsi  OCHOBHI
KOHYenmomeopyi cemManmuyti OiHapHi KOMRO3Uyii.

Knrwuosi cnosa: xonyenm, aumopoecinnicms, androgyny, mood, Ouckypc,
Oinapua ono3uyis, OYiHHAa cemManmuKa.

B cmamve uccnedyromes coyuokynvmypuvie npeonoceliKu U YCI08Us
paszsumus konyenma ANDROGYNY 6 ouckypce moonou unoycmpuu XX-XX1
eexos. [Iposooumcs ananuz cmpyKkmypbl KOHYenma, 8blOesIIOMCs sL0ePHbIll U
ampubymueHblll KOMNOHEHMbl KOHYenmd, pacCMampuéaronmcs OCHOBHble
KOHYenmooopaszyiowue ceManmuyeckue OUHapHvle ONNOZUYUU.

Knroueswte cnosa: xonyenm, anopoeunnocms, androgyny, mooa, ouckypc,
OUHAPHASL ONNO3UYUSL, OYECHOUHASL CEMAHMUKA.

The article discusses cultural and social conditions in which the concept
of ANDROGYNY has evolved in the XX"-XXI" cenruties’ fashion discourse.
The concept structure is analyzed, namely its kernel and attributive
components. The concept’s formative semantic binary oppositions are studied.

Key words: concept, androgyny, fashion, discourse, binary opposition,
evaluative semantics.

O06’exktom  gocmimkenns € JIEKCMYHI OAWHUILIL, IO
BEPFAJII3YIOTh xonunent ANDROGYNY B aHriomMoBHOMY (hemiH-
JHCKypCi.

IIpeameT OCHiIKEHHS — COLIOKYJIBTYPHUH KOHTEKCT BUHUKHCHHS I
PO3BUTKY JOCHIJ)KYBaHOTO KOHIENTY, WOTO CTPYKTypa i JiHTBICTHYHI
3acO00H BUPAKECHHSL.

MarepiajioM AOCTiTKeHHs] CTald IHTEPHET-CTATTI W (enrH-0a0rH,
MPHUCBSYEHI OCTaHHIM HamNpsMKaM y MOJHIH iHAycTpii, Tpenaam 2012
POKYy.
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SBume aHIPOTIHHOCTI MOXKHA PO3MIAAATH HAa PiBHI CoLiaJibHOTO I
Olonorignoro TeHmepa. Y QemH-gucKypci Tmepni 3a Bce HAEThCS PO
COLIaNbHY iMeHTH(DIKAIIIO Yepe3 CEeMaHTUKy BOpaHHS, MPOTEe MOXKHA
MPOCTSXKUTH JIeKEe PO3MHMBAHHSA MeEX MDK COLIaJbHUM 1 Oi0JOTIYHUM
(30KpeMa, ydacTb MOACNEH-TPAaHCICHACPIB y MOIHIM  iHAYyCTpii,
Hanpuknax Lea T, ypomkenwmii Leandro Cerezo). Ilpo sBume
aHJPOTIHHOCTI BIIEpIIe BCEpHO3 3aroBOPHIM HA PIBHI CyCHJIbCTBA M
HayKU Iicis myOikanii JoCHiIkeHb aMepUKaHChKOro ncuxosuora Canapu
bem (Dr. Sandra Bem) 1947 p., sxa BHOpoBaaWiIa IOHITTS
«IICUXOJIOTIYHOI aHJIPOTIHHOCTI» Ha MO3HAYCHHS YOJIOBIKIB 1 JKIHOK, YHE
CBITOCTIPUHMHATTS W TMOBEIIHKA HE BiJNOBIJAE TPAIMIIIHHO BU3HAYCHUM
ySIBJICHHSM TIpO TeHAepHi poiti [Bem 1947].

Axmo posrnsmatu  OiHapHY ono3wiilo masculine-feminine B i
TPamUIiAHIN CEeMaHTHIl, achmekT '"masculine" BHCTYIIa€ OCHOBHHM
(memapkoBanuMm) uineHoM omo3unii [Chomsky 2006]. Boanouwac y
JUCKYpCl MOJM caMe 4YOJIOBiY€ € MAapKOBAaHOK O3HAKOI, OCKUIbKH
YOJIOBiYa MOJIa Ma€ BUPAXKCHI O3HAKH BTOPHHHOCTI CTOCOBHO >KIHOYOX.
[Mepmri BUsSBH 3MIITyBaHHS T€HACPHUX COIIATBHUX POJICH MalH MiCIE Y
JBaaLATI poku XX CTONITTS, KOJIH KiHKH [TOYaIH BUKOPUCTOBYBATH JESIKi
€JICMEHTH 4YOJIOBIYOro rapjepoOy. Taki Ha3BM NPEIMETIB Y0JIOBIUOTO
rapaepoOy sk overalls, pants, pantsuits, jackets, blazers, oxfords,
schoolboy caps mocTymnoBo BTpadaroTh cemy '"masculine", ToOTO BOHH
OlpIllc HE € O3HAKOI HAJCKHOCTI 110 4oyoBidoi ctaTi. IlocTymoBo
BiIOYBa€ThCA CTHPAHHS TCHIIEPHO-CEMIOTHYHOI POJIi MPEAMETIB OAsry i
akcecyapiB, He#Tpamizamis OiHApHOT ONO3HINT «YOJOBiUE-XKIHOYE» Y
CEMIOTUYHIN cucTEMI MOJIH.

BuHHKalOTh creriagbHi TEPMIHM Ha TO3HAYECHHS XIHKH, BOpaHOi B
4OJIOBIYOMY cTWIi: tomboy, a playful dandy. 1966 poky I Cen-Jlopan
3aMpoIOHyBaB XKIiHKaM TEepIINid KOCTIOM Yy CTHIII CMOKIHTY ‘Le Smoking’
(the first tuxedo-style suit for women). Ha mo3HaueHHs IpeMETIB OJIATY,
3aCBOEHMX  KIHKaMH 3  TpPaAuIlifiHO  4YOJOBIYOrO  rapaepooy,
BUKOPHCTOBYETHCS CKIIAHE CIOBO menswear-turned-womenswear, a cam
CTHJIb TI03HAYAIOTh BiI-OKa310HAJLHUMH CJIOBAMH  masculine-meets-
feminine, a00 boy-meets-girl. Y TOBCAKICHHINA MOAi necatux pokiB XXI
CTOJITTA 3’ ABUBCSA TaK 3BaHUU TpeHa boyfriend: boyfriend jeans, boyfriend
shirts, boyfriend t-shirts, boyfriend jackets — imes SKOrO B TOMY, IO
HIOUTO JiBUMHA BOpajacs B O CBOIO KOXaHOTO.

SIKIIIO TOBOPHTH MPO THITH MOJIEIEH, SKi BUXOIIIN HA IMTOIyMHU B KiHIII
XX # na movyatky XXI CTONITTh, MOXHA MPOCTEKUTH TaKy
3aKOHOMIpHICTh: y KiHIi 80X — Ha mo4yatky 90-Xx THIIOBa TOI-MOJEIb Ma€
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xnor’siay  dirypy (boyish figure), Ha TOYaTKy JBOXTUCSYHHUX BOHA BCE
Outblie BTpayae o3HakW cratTi (she becomes genderless), HOCHTH
TaTYIOBaHHA ¥ mipcinru (edgy tattoos and piercings). Ha moyatky aecsatux
pokiB XXI cTomiTTs BiOYBa€eThCSA NOAATBIINN PyX Yy HAIPIMKY CTUPAHHS
CTaTeBHX O3HaK. 3’sBISIIOTHCA Moxeni tumny Freja Beha Erichsen: wacto
BIJIKPUTO HETPAJUIIHHOI ceKCyalbHOI opieHTalii (openly gay or bisexual),
¢bi310JI0T19HO TIOIIOHI 10 YOJIOBIKiB 200 cTaTeBO HEO(HOPMIICHUX IMiTITKIB
(physically either muscular or androgynously slight
[Braukédmper (2) 2012]). IIlo6 cxapakTepu3yBaTH Iii MOJEIIi, BXHBAIOTh
eniteru girl-boy / boy-girl models.

OmHOYACHO 3 YKOPIHCHHSM Y (DeIIH-KOHTEKCTI KIHOYO1 aHAPOTIHHOCTI,
necari poku XXI cTomiTTS 3HaMEeHyBalHCs MOIMYNSIPU3ALIEI0 YONOBIKiB-
agaporiHiB. Yomoiua Moma mowatky XXI cTOmTTA  3araiom
XapaKTEPHU3YEThCS TAKOI PHUCOI0 SIK a clear departure from traditional
masculinity (Biaxif Bim TpamumiiHOI MacKyIIHHOCTI). BHHMKA€ MOHATTS
redefined masculinity: HOBI ysBIEHHs Mpo 4osioBive. [lepmmii mporect
IIPOTH COLIAJIBHO IPHHHIATHOI MAacKyJIIHHOCTI 00pa3y MpuiaB Ha pyx Ximi
KiHIg 60x pokiB. CaMe TOJi YOJIOBIKH BIIEpIe BOPAIUCS B ACKPABHH OMST
1 moYajad HOCUTH MacuBHY OnkyTepito (colorful clothing and jewelry for
men). Y COLIOKYJIbTYPHOMY KOHTEKCTI KiHI XX CTOJITTS 3HAKOBUM
cTaji0 BUHMKHEHHS Tak 3BaHUX "pretty” boy bands (crienudiuni My3uyHi
TYpTH 3 MIITKOBOIO ayautopiero). Came CIOBOCIONYYEHHS pretty boy
UTIOCTpY€e HEeHTpasizaiiro OiHApHOI OIMO3HUIlIi «Y0JI0BiUe-XKiHOUE) uepe3
BXXUBAHHsI CTEPEOTUITHO «KIHOYOTO» CMITeTy Ha MO3HAYeHHs yYacHHKIB
YOJIOBIYMX MY3UYHHUX I'YPTIB.

Ha mouarky XXI cTOIITTSA Taki THIIOBO KiHOYI cepH IHTEPECIB SIK
clothing, fashion accessories, hairstyles, manicures, spa treatments
MIPUBEPTAIOTH yBary 4oioBikiB. [Togiymu 2011-2012 pokiB nobaumim Taki
HOBI IIPEIMETHU YO0JIOBIUOTO rapaepo0y, sk dresses, full-length skirts, and
heeled boots for men,; male models wearing skirts and long dresses with
semi-fitted jackets, long overcoats and vests.

Y TpeHImi Ha aHJPOTIHHICTH BiIOYBAETHCS HIBEIIOBAHHS OIO3MII
"masculine vs feminine" ¥ oJHOYacCHE YTBOPEHHS HOBOI OMO3MIIT
"stereotypically gender-specific vs androgyne". [IpenmeTn oasry sk okpema
cemiotnuHa cuctema [Barthes 1990] BimoOpakaroTh IieH IIpoliec
HIBENMIOBAaHHA  TeHJCpPHOI  ceMu.  BinOyBaeTbcsi  MEPEOCMUCICHHS
CEMaHTHYHOTO aCIIeKTy PsAAY TeHIIEPHO-MapKOBaHUX IPEIMETIB OIATy M
BOJHOYAC BHHHKHCHHS gender-neutral clothing, Ha TO3HAYCHHS SKOTO
BXKUBA€EThCA TEPMIH unisex. skinny jeans, hoodies, fashion scarves, jeanso
long- and short-sleeved t-shirts, iconic white shirts, buttery-leather jackets.
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BuHMKarOTh JiHIT YHICEKC-0JI8TY, YHICEKC-OUTH3HH, YHICeKc-iapdromepii i
HABITh YHICEKC-KYNAIBHUKIB (swimwear for both men and women).

Anpo xonuenty ANDROGYNY Bupaxene TakUMU JE€KCUYHUMHU
omuHUIIME  (TIEPeBaXHO  MPUKMETHUKaMH  ab0  aTpuOyTHBHUMHU
CJIOBOCIIOJIYYCHHSIMM): non-gendered, gender-neutral, gender-crossing
(fashion), agendered, between genders, intergendered, pangender or
gender fluid, ambi-gender, unisex, "gender-benders", pleasant gender-
bending confusion.

ATpUOYTMBHMI{ CJIOT [IOCTI[DKYBAaHOTO KOHIIENTY IIPEACTAaBICHUI
MEPEBAXKHO JICKCHYHMMH OJMHHIIMA 31 3HaueHHsIM "ambiguous",
"blending", "confusing", "mixed": ambiguous, gender-bending features,
combination of masculine and feminine characteristics; mentally
"between" woman and man, or entirely genderless,; confusion of sexual
identity, a blending of masculine and feminine disposition; sexual
ambiguity; an ambiguously styled Tim Currie playing "sweet
transvestite"; unclear sexual identities; boundary-pushing; mixing up
masculine and feminine elements; femininity with a masculine edge;
women's fashion taking a masculine turn.

3 omHOro OOKY, WIEThCS MpO MO30aBJCHHS TCHACPHUX O3HAK, iX
HIBCNIOBAaHHA, 3 IHIIOTO — IIpo iX TOEIHAHHA W 3MINIyBaHHS.
BinOyBaeThcst pecTpykTypu3alliss psay OiHapHMX —onosumid. Tak,
TpamuiiiiHa OiHapHa omno3wiis masculine vs feminine ONWHSETHCS Ha
OJIHOMY KiHIIi TPOTUCTABIEHHA, TOAl K BUHUKAE HOBAa OiHApHA OMO3HUIIS
opposite sex roles vs complimentary sex roles: But the most surprising
aspect of all was the fact that these models, despite wearing skirts, were
extremely masculine [Johnson 2012]. YV HaBeieHOMY NpHKIami ixes
B3a€MOJIOTIOBHEHHS TEHIACPHUX POJIEH peali3yeThess depe3 IMOEqHAHHS
(eMiHHOT CeMaHTHKH TakKoro TmpeaMeTa BOpaHHS sK skirts i3 THIIOBO
MacCKYyJIIHHOIO 30BHIIIHICTIO MOJICIICH.

Ines xomrIutiMeHTapHUX (B3a€MOOTMOBHIOBAIIHUX) TEHICPHUX POJICH
TEXK HE € OJIHO3HAYHOI: BOHA MPOTHUCTABILIETHCS i/ci HiBeJHOBAHHSA
CTaTeBHX O3HAK, BUHUKHEHHS «CEpeJHBOI cTaTi». Tak, 30BHINIHICTH 1
COIaTbHO-TEHICPHY peaizamio Ton-mMoaeni Auapis [lexxnda onmucyoTh
TaKUM YHHOM: ...he is not easy to categorize in any sense of the word; to
cast Pejic for both his women's and menswear runway shows [Johnson
2012]. A och K MUIIYTh PO COIAFHUX aHAPOTIHIB 3arajoM: a person
who does not fit cleanly into the typical masculine and feminine gender
roles of their society; men and women who did not fit into traditionally
defined gender roles; to create a person devoid of distinctive sexual
attributes [Braukdamper 2012].
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Ha mo3HaueHHs TeHAEHINi [0 HIBCIIOBaHHS TCHAEPHUX O3HAK
BJKHMBAIOThCS TaKOXK HOMIHATUBHI OIUHUILIL: jewelry and other accessories
taking on a non gender-specific role; the restriction of gender tradition; to
serve clients across ages as well as genders,; unisex lines ... sell the exact
same garment to men and women, just with different cuts.

Ha#0imp1r onTHMICTUYHI JTOCTITHUKA TEHACHIH Yy CBITOBIH MOIHIH
IHAYCTpIi BiZ3HAYAIOTH, 110 BiI0YBAETHCS MOCTYMOBUH PYyX BiJl IeHACPHOI
HEBH3HAYCHOCTI, HIBEIIOBAHHS CTATEBUX O3HAK JO TBOPYOIO MOEIHAHHS
YOJIOBIYOTO ¥ KIHOYOTO B MeKax OJIHIET OCOOHMCTOCTI:  ...society's
boundaries have changed, so too have the masculine-feminine boundaries
blurred. From ambiguous sexual and physical attributes to a focus on
gender-crossing fashion, we look at the changing face of androgyny...
[Johnson 2012]. Fashion has experimented time and time again with the
idea of the genderless person — but is it the lack of a defined gender that
enthrals us? Or is it the possibility that the person could be
either? [Braukdmper 2012].

JIJIs. KOHIIENITY aHJIPOTIHHOCTI BIIACTUBE NMPOTUCTABIICHHS TAKUX SBUIII
K stereotypical vs individual, ne niag «CTEPEOTHITHUM» MalOTh Ha yBa3si
TpagULidHUNA PO3MOALT T€HIEPHUX pojied 1 TpaguLiiHI ySBJIEHHS PO
PI3HUII0O MDK 4YOJOBIYMM 1 OKiHOYMM BOpaHHAM. BinOyBaeTbcs
MPOTHCTABICHHS O3HAaK CTAaTeBOI HAJIEKHOCTI SK «KOHCEPBATHBHHX 1
CTEPEOTHUITI30BAHUX» ¥ 1HANBIMYaIBHOCTI SIK TAKOI, IO BUXOJNUTH 38 MEXKI
cTaTeBUX a00 HaBiTh BIKOBUX O3HaK. [lapagokcanbHUM YMHOM ifes "being
yourself", mparHeHHsI A0 CaMOBHPaKCHHS IIPHUPIBHIOETHCS 1O MOTPEeOH B
CTHUpPaHHI O3HAK HAJISKHOCTI JI0 TeHaepy. Y TOH ke 4ac, MPOCTEKYEThCS
sIBHA TCHJICHITIS YHi(IKaIlii: 0JHAKOBI JIHIT OASTY JIs YOJIOBIKIB 1 XKIHOK.

Ho atpubytusHoro ciory koHrnenty ANDROGYNY cmix Takox
BIJHECTH TPYIly HOMIHATUBHUX OJAMHHULb i3 OLIHHOI0 CEMAHTHKOIO.
3a3HaunMo, 1110 HETaTHBHA OIlIHKA SBUIIIA BUPAKAETHCS TyKe 00epeiKHO, 3
BUKODUCTAaHHSIM  XeJDKepiB: somewhat extreme; still somewhat
controversial.

IMo3uTHBHO-OLIHHA CEMAHTHKA BHPAKAETHCS 33 JOMOMOTOK TaKHX
3HaueHb 5K «HECIIOMIBAaHICThY, «HOBHU3HA», «3aXOIUICHHS», «BIUIMB Ha
eMoliiiny chepy», ceMaHTH4HI cynepiaatuBu: like a bolt of lightning; a
spark of brilliance; creating buzz and excitement, the world's fascination
with their sexual ambiguity; surreal and utterly beautiful; eclectic and
intriguing; shock value, attentive buzz.

Ime ongHa OiHapHa ONO3MINSA, 3aBISKH  SKIH  peali3yeTbes
JIOCHIJDKYBaHUI KoHUIENT — shocking vs comfortable. IlpoctexyeTncs
nmapajoKcaabHe MMOETHAHHS MPArHEHHs NIOKYBAaTH, NPUBEPTATH yBary i3
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nparHeHHsM komdopty: This is the most comfortable environment we've
seen in retail. People aren't as worried about whether something is
designed for women or for men - it's all about the garment. In a way, this
trend is eradicating sexual identity from clothing [Johnson 2012].

AHAPOTIHHUN CTHJIb OMUACYIOTH SK OUTBII COIIaTbHO aJanTUBHUHN, HIXK
IeHJIEPHO-CTepeoTuIi3oBanuii: a blending of masculine and feminine
dispositions is more adaptive than stereotypic emphasis on either alone
[Braukédmper 2012].

[To3uTHBHA CEMaHTHKA TAKOX IEPEIAEThCS Yepe3 TaKi 3HAUCHHS, 5K
«IOIYJISIPHICTBY», «IOMUT Ha (elH-pUHKY»: the toast of the international
fashion circuit; booked for major editorial spreads in influential fashion
magazines, a favorite of French designer Jean Paul Gaultier; the fashion-
forward freedom to blur traditional gender lines in expressing one's
personal style; promoted the meteoric rises of fashion designers... for
their unisex-styled clothes; yet another designer whose masterful unisex
aesthetic has found a ready audience around the world; proving to be the
centre-point of the collections of several renowned designers.

BucnoBku. Konnent ANDROGYNY B cywacHOoMy (herrH-aucKypci
CTOCYETBhCSl TIEPEIYCIM COIliaNbHOI TEHAEPHOI pemnpe3eHTallil 1HIMBiIA.
[ToHATTS aHJAPOTIHHOCTI BIEpIIe YBIWIUIO O AUCKYpPCY Cy4acHOT MOJIU B
20-x pokax XX CTOJITTS Ha MO3HAYEHHS BOPAHHS JKIHOK, SIKE BKJIIOYAIIO
TPAAMIINHO «40JIOBiUl» eleMeHTH. [IpoTsrom XX CTOMTTS BigOyiocs
PO3IIUPEHHS 3MICTY KOHIIENTY, 0 SIKOTO TETep BXOIATh TaKi MOHATTS 5K
4oJIoBiYa W JKiHOYa aHAPOTiHHICTH. BimOynacs HeliTpamizamis OiHapHOI
ono3uuii "masculine vs feminine". Konuenr ANDROGYNY wmictuts Taki
OiHapHi omosuIii sk "opposite sex roles vs complimentary sex roles",
"stereotypical vs individual", "shocking vs comfortable". o ckmany
aTpUOYTUBHOTO CJIOTY KOHIENTY B MeXax (EuH-IUCKypCy BXOISTh
MIEPEBAYKHO OJIMHMIII 3 TO3UTHBHOIO OIIIHHOIO CEMAaHTHKOIO.
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Kosanvosa T.IL., k. hinoi. H., CT. BUKIL.,
Kutomupcbkuil nep:xaBHUM yHiBepcUTeT iMeHi [Bana dpanka

KOMYHIKATHUBHI CTPATETII I TAKTUKH BILJIUBY
B HIMEIIbBKOMY NOJITHYHOMY JUCKYPCI
(HA MATEPIAJII CJIOT'AHIB ITOJITUYHOI PEKJIAMM)

Y emammi oocnioscyromvca komyHikamueHi cmpamezii i makmuxu, ujo
Peanizyiomsca 8 Cl02aHAX HiMeybKoi NOAIMUYHOI pekiamu O01a 30iliCHeHHs
NPUXOBAHO20 GNIUGY HA PeYunicuma 3 Memolo CHNOHYKAHHA 1020 00
HOMIMUYHO20 6UOOPY HA KOpucms aopecawma. Auanizylomvcs 6epOaibHi
3acobu excnaikayii npuxo8an02o GNaugy.

Kniouogi cnosa: noaimuynuil OucKypc, noaimuyHa pexnama, noaimuyHul
CN02aH, NPUXOBAHULL NIIUG, MAHINYNAYIS, KOMYHIKAMUGH] cmpame?zii.

B cmamve uccredylomess KOMMYHUKAMUGHblE CMpameuu U MaKmuku,
peanuzyemvle 8  CIO2AHAX — HEMEYKOU  NOMUMUYECKOU  peKiambl Ol
OCYUeCmEILeHUst CKPbIMO20 8030€UCMBUsL HA PEYUNUEHMA C Yelblo NOOYICOeHUs
€20 K Nommu4eckomy 6vlbopy 6 noaw3y adpecanmad. Auanusupyromcs
8epoanbHvle Cpeocmed SKCHIUKAYUY CKPLIMO20 8030eliCMels.

Knwouesvie cnosa: nonumuyeckuti OUCKYPC, ROIUMUHECKAs PEKIamd,
NONUMUYECKULL cnozau, CKpblmoe 6o30eticmalte, MAHURY YU,
KOMMYHUKAMUBHbLE CIMPAMe2ull.
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