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HpI/IHHI/IﬂbI HCCIECA0BAHUA PUTYAJTU30BAHHBIX KOMMYHUKATUBHLIX IPAKTHK

Cmambs nocesuena 6blOeICHUIO U ONUCAHUIO NPUHYUNOS UCCACO08AHUSL UMY d-
JIUZ08AHHBIX KOMMYHUKAMUGHBIX NPAKMUK. YUUmuledas CLOMCHOCHb U MHO20ACHEK-
MHOCTb 2M020 AGNCHUS, NPEONA2ACTNCA UHMESPAMUBHBLI NO0X00 K €20 UCCLe006a-
HUIO, KOMOPbIL UCXOOUM U3 NOHAMUSL NPAKMUKY 6 ee 0esmelbHOCIHOM, COYUOKY-
JIMYPHOM U TUH2E0NPAZMAMULECKOM USMEPECHUSIX.

Knioueevie cnosa: KomMmyHuKayust, NPAKmMuKd, pumyai, OUCKYPC, UHMeZPaAmue-
HbLIL NOOXOO.
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Institute of Philology, Taras Shevchenko National University of Kyiv

Research criteria for ritualized communicative practices

The article is devoted to the description of the principles of delimitation and
description of ritualized communicative practices. Given the complexity and
multidimensionality of this phenomenon it is studied through the integrative
approach which uses the concept of practice in its actional, socio-cultural, linguistic
and pragmatic dimensions.

Keywords: communication, practice, ritual, discourse, integrative approach.
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KOHUENT SUSTAINABILITY
Y CYYACHIM KOPIIOPATUBHIU KYJIBTYPI

Cmamms npuceauena ananizy konyenmy SUSTAINABILITY sk koeHimueHoi
OOUHUYI 8 AHSIOMOBHOMY KOPHOPAMueHomy ouckypci. Ha mamepiani 3eimis
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npo KOPNopamueHy COYidIbHY 8i0N08I0ANbHICIb PO32HA0AEMbCs IHOpMayiti-
HULL 3MICI KOHYenmy ma 0CoOIU80CMi 1020 iIHmepnpemayitino2o nos.

Kniwouosi cnosa: cmanuii po3gumox; KopnopamusHuti OUCKYpC, KOHYenm,
iHghopmayitinuii 3micm, inmepnpemayitine none, eKOHOMIYHA CMANICMb; €KOI0-
2IYHA CMaaicmb, COYIanbHa CMAlicmy, 36imM NPO KOPNOPAMUGHY COYIANbHY
8I0N0GI0ANLHICMb, XONI3M.

[Monii ocrannix necarwiith XXI cT. HOBOISATSH, 110 3eMHa Oiochepa
Ma€ JIOCUTh OOMEKEHI MOXKIIUBOCTI 1 HE MOxe eekTuBHO (yHKIIiO-
HyBaTH B YMOBaX HaJIMipHOTO 3ryOHOTO BIUIMBY JIFOACHKOT TISUTBHOCTI.
Cranom nHa 2014 p. y CBiTOBOMY OKeaHi 3HaXoauThcs 268 THC. T
CMITTEBUX MaTEPUKIB, Bi/l 3a0pyTHEHHS MOBITPS TIOMEPIIO 7 MIIH JIIO-
JIeH, a pU3UK BEJIMKOI KiJIbKOCTI OMaJiB B 3MMOBUH 4ac IiBUIIUBCS
Ha 25 % TOopiBHAHO 3 NOIHAYCTPiabHOIO en0X0t0. KOHCTPYKTHBHOIO
PeaxKIli€o CyCIiIbCTBA Ha MPOIEC Aerpajalii eKoJIOTiYHOI CHCTEMHU
BHACITIZIOK aHTPOMIOTCHHOTO BIUIMBY CTalio (hOpMYBaHHs MapagurMH
CTaJIOTO PO3BUTKY, MPO 3HAYMMICTh SKOI CBIUATh Jii HA HAHBUIIOMY
nonituaHOMY piBHI. Tak, y mucromani 2014 p. npesuaentu CIIA i
Kwuraro mianucany yroay Ipo CKOpOYeHHS MapHUKOBHUX Ta3iB Ha 26—
28 % no 2025 p., a Ilana Pumceknii ®pannuck y 2015 p. rianye Bu-
JaTH CHIIMKIIIKY, 110 3aKJIMKATUME BIpSH JOIIOMAaraTH y BUPILICHHI
MPUPOAOOXOPOHHHUX 1 COIiANIbHUX Mpo0IIeM, IO BIUIMBAIOTh HA CTaH
HaBKOJIMIIHBOI'O CEPEOBUINA.

Pesynprarom SIKiICHMX 3MiH y MOJITHLI HA PiBHI AepKaB 1 KOpPHO-
pauiii, a TaKOX BIUIMBY €KOJIOTIYHUX 1 COLaJIbHUX OpraHizamiii Ha
PO3YMIiHHSI TJIOOAJBHUX 1 JIOKAIBHUX CKOJIOTIYHHUX TPOOJIEM € BCe
OuNbIIa MOMyJIApU3aIisl OHITTS sustainability. B ocHOBI 1p0T0 Oa-
30BOTO VIl €KOJIOTIYHOT'O TUCKYPCY MOHATTS JICKUTH JOCUThH CKIaf-
Ha, OaraToacrekTHa 1 cymepeunnBa npolieMa pO3BUTKY JIIOJICTBA B
MaiioyTHbOoMyY. TepMiH sustainability, yTBOPEHUH HMUITXOM TEIECKO-
mi sustain + ability, 1 #ioro exBiBaleHT sustainable development
VBIWIIIN B aKTHBHE BXXHBAHHS y MOJITHYHUX KOJAX TICIs myOImiKa-
uii gqomoBimi "Hame crinbHe MaitOyTHe" MiKHapOTHOK KOMICI€IO 3
HABKOJIMITHBOTO CepelioBHINa i po3BUTKY y 1987 poui. Knacuunum
BBa)XKAE€ThCS BH3HAYCHHs, o3BydueHe Ha Camiti 3emui B Pio-me-
Kaneiipo: "Cranuii po3BUTOK — II€ TOBIOCTPOKOBHA ITOCTIHHAN PO3-
BUTOK CYCHIJIBCTBA, CIIPAMOBAHUI Ha 3aJJ0BOJICHHS MOTPEOU JIOACT-
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Ba 3apa3 i B Mail0yTHROMY 3a JIOIIOMOT0OI0 pallioHaJIbHOTO BUKOPHUC-
TaHHS Ta IOTMOBHEHHS MPUPOJHUX PECYpCiB 31 30epeKEHHAM MPH
npoMy 3eMiti it MaiOyTHiX mokoimiae" [Agenda 21 1992, 4].

Yxe B 1995 poui M. [IxeiikoOc HapaxyBaB 386 BU3HAYEHb Tep-
MiHa, OPIEHTOBAaHMX Ha Pi3Hi cepn — eKOJIOTIuHy, EKOHOMIUHY, CO-
HiaJbHY, MOJITHYHY, TeXHiuHy Tomo [Jacobs 1994, 15]. Pesynbra-
TOM 0araTOBEKTOPHOCTI, IMTHUPOKOI CEMAaHTHKH TIOHATTS, MOKIHBOCTI
HOBUX MOTEHIIABHAX IHTEepHpeTalliii i peinTepnperariii € merago-
pHUuHi OpiBHSAHHA sustainability 3:

— a fable of the blind men touching the elephant: iHniiicbka Oaiika
PO3MOBIAaE PO CIHIMUX, 5IKi, TOPKHYBIIUCH CIOHA 3 PI3HUX CTOPIH,
MAaIOTh Pi3HI YSIBICHHS PO OJHY i Ty X TBapuHy. [IpoBomuThCs mapa-
JIeJb 3 MHOKHHHICTIO 1HTepIpeTaiil OHATTS CTAJIIOTO PO3BUTKY;.

— a snake-like concept, whose twists and coils are difficult to pin
down. Crammii po3BUTOK TOPIBHIOETHCS 31 3MI€I0, YW1 KUTBITS, 5K 1 3Ha-
4yeHHs sustainability, BaKKO opaxyBaTH depes MOCTIHHNIN pyX PEeNTHIIi;.

— skin of a living organism, which is metamorphic. IToniceman-
TUYHICTD sustainability y 1poMy BUNAAKy CX0XKa Ha IIKipy >KHUBOI
ICTOTH, 110 IMMOCTIHHO OHOBJIIOETHCS.

CwmucrnoBuit moidoHi3M, MpeaIMeTHEe PI3HOMAHITTS 1 BOIHOYAC
(hyHITaMEeHTaNbHO OpPIEHTOBAaHA 3HAUYUIICTh MOHATTS sustainability
JAI0Th MiACTaBU PO3MNIAJATH MOTO SIK Take, 10 Ma€ KOHLENTYalb-
Hul xapakrep. [I[pHHINIIOBUMH KPUTEPIsIMH TSl BUIICHHS KOHIIE-
nty SUSTAINABILITY craroTh #i0oro 3aralbHOKYJIBTYpHE 1 €THO-
cnenugivyHe 3HAYCHHS, KOH/ICHCAIlis] KOJEKTUBHOI CBIIOMOCTI 1 4H-
cileHHi BepOajbHI KOJOKATHBHI acomiamii, XxapakTtepHi ans Horo
KOHCTPYKTHBHOI CYTHOCTI.

ITomynsapHicTs eKOTpeHAY, "3eJeHNX iHimiaTHB" 1 KOHIIENTY CTa-
JIOr0 PO3BUTKY BIUIMHYJIM HE JIMILIE Ha CBiIOMMX rpoMaiasH. Baxu-
BiCTh €KOJIOT1YHOTO PETYJIOBaHHS PO3YMIIOTh 1 MapKETOJIOTH Ta iMi-
JDKMEHKepH, SIKi 4aCTO HACTIJIbKM aKTHBHO JTOBOJSITH KOPIIOPATHBHY
"eKocTaicTh", MO KOMMaHii HEPIAKO OOBHHYBAUYIOTHCS Yy '"3€JIeHO-
my miapi" (greenwashing). I'azeta "The Guardian" nwume, oo cioBo
sustainability neski MOAX B KpalloMy BHIIAJKY acOLIIOIOTH 3 eco-
babble 1 nazuBaoTh buzzword abo eco-boring word, a B ripmomy
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— dirty word [The Guardian 2015]. Yepe3 #ioro mmpoxKy ceMaHTUKY
sustainability 4acTo OPIBHIOIOTE 3 serendipity.

Y Mexax cydacHOI KOPIIOPAaTHBHOI KyJIBTYpH OJIIHIEIO 3 OCTaHHIX
TeHAeHIiH € gacTkoBa 3amina koHienty SUSTAINABILITY kon-
nentoM HOLONOMICS, mpo mo cBiTuuTh yKe cama Ha3Ba KHUTH
Caiimona PoGincona ta Mapii Mopaec PobGincon — "Holonomics:
Business Where People and Planet Matter" (2014). 'omonomHe Muc-
JICHHS TIOEHY€E y 001 3M00YTKM TaKWX HayK, sK Qimocodis, dizuka,
0i0MIMIKpisi, aHAJII3 JKUTTEBOTO LUKITY 1 MapkeTHHT. CiioBo holonomics
YTBOpPEHE LUIAXOM OJICHIUHTY ciiB wholeness 1 economics. [logibHo
JI0 TPUETUHOI KOHIICTIITIT TOHSTTS CTAJIOTO PO3BUTKY (COIiyM, JOBKIJI-
7S, eKOHOMiKa), iH(opmamiitanii 3mict koHmenty HOLONOMICS
cknazae tpiaga: Dynamics of Seeing, Dynamics of Nature 1 Dynamics
of Business. "Jlunamika 6aueHHA" MOJISATae Y PO3yMiHHI HAIIOTO 3B'S-
3Ky 31 CBITOM MPHUPOIHU Yepe3 CEHCOPUKY Ta IHTYIilii0, YCBIIOMIICHHI
IUJTICHOCTI Mpupoau. B Mexkax "muHaMiku mpupoau” JIroIrHa Hama-
raeThCs 3pO3YMITH CKIIA/IHI IPUPOIHI MPOIECH, IO BiOYBAaHOThCI Y
cBiTi HaBKoJo. "JluHamika Oi3Hecy" mpendadae mpeBallOBaHHA AY-
XOBHUX IIHHOCTEH (truth, love, peace, right-action, non-violence)
HaJl KOPOTKOCTPOKOBOIO MaKCHUMIi3aIli€r0 MPUOYTKY.

Hesxi inTepHeT-KOpHCTYBadi (30kpema, Osor "Climate Etc."), ro-
BOPSYHM MPO HEePEKTHBHICTh KOHIEMIII CTAJIOr0 PO3BUTKY, MPSMO
3aknukaTh: "Forget sustainability — it's all about resilience", npo-
THUCTAaBJIAIOUN CTIHKICTE (sustainability) npyxHocTi (resilience). Ha
BimMminy Bix koHmenty SUSTAINABILITY, mo 6a3yerbcs Ha imei
JOCSITHEHHS CTIMKOT PIBHOBaru 3aBIsSKHA TEXHOJIOTIYHUM 1 COLialib-
uuM 3miHaMm, koHient RESILIENCE nepenbadae HE MOXKIHMBICTBH
3HaXOKCHHS OajaHCy, a pO3yMHI Ta THYYKiI CIIOCOOW TPOTHAIl He-
BH3HAUYEHOCTI CBITY (IIPUPOAHIM KaTakIi3MaM, HATPUKIIA).

VYceBimommmooun fesiky "BHCHa)KeHICTh" TOHATTA sustainability,
MPEJCTaBHUKN KOPIOPATUBHOIO OpEHIMHIY aKTHBHO IIYKAarOThb HO-
My 3aMiHy, i racio koH(epentii "Sustainable Brands 2014", mo
mpoxoauna y Jlonnoni, "Reimagine, redesign, regenerate” (puc. 1)
JMIIE YeProBe HOMY MiATBEPHKECHHS.
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SUSTAINABLE BRANDS

LONKON »@
NOV3-5

REIMAGINE

REDESIGN ™

REGENERATE _®
Puc. 1

Hes3Baxkaroun Ha Te, 10 KOHLENT CTAJIOr0 PO3BUTKY BCE YACTIiIIe
TUCKPETUTYETHCS 1 cTae "CHHOHIMOM Bchoro mo3utuBHOTrO" [Kiss
2009, 32], u10 BMOTHBOBaHO IMEBHOIO HEYITKICTIO HOTO CTPYKTYpH,
"PO3MHTICTIO" KOHIENTYaIbHUX MEX 1 HOTO MPOEKTHBHOK MPHUPO-
noro [Ciegis, Streimikiene 2005, 8], 3HAYUMICTB IS Cy9acHOT KOMY-
Hikanii Ha exorematuky koHuenty SUSTAINABILITY, skuii mpo-
JOBXye OyTH (pyHIaMEHTAILHOK) OCHOBOIO ITaHIBHOI CBITOTJISTHOL
i71eoJIoTii, He BapTO HEIOOIIHIOBATH.

OCKIIBKH KOHIIETIT € "0araroakTopHO JUCKPETHOK OMHHUIICIO"
[Hukutun 2004, 55], BaXIUBUM CTa€ MUTaHHA HOTO CTPYKTYpH.
3.. IToroBa Ta [.A. CTepHiH BUAUISAIOTE Taki Tpu 0a30Bi CTPYKTYpPHI
eJIEMEHTH SIK 00pa3, iHhopMamiiHUI 3MICT Ta iHTEpIpeTalliifiHe 1moe
[[ToroBa, Ctepuun 2007]. T'oBopsuM Npo CTPYKTYypy KOHLEMTY,
0.0. CeniBanoBa BU3HaYae i1 SIK CKJIAIHY MEHTAJIbHY pENpe3eHTaLlilo,
YTBOPEHY KUIBKOMA Kay3albHO IIOB'I3aHUMH €JIeMEHTApHUMU perese-
HTAllisIMU, 5Ki, B CBOIO 4epry, popMyIOThCsl BHACIIIOK IEPBUHHOI B3a-
emoii irouHm 3 cepenopuiieM [CenuBanosa 2000, 215].

Baprto 3a3HauuTH, IO OLIBIICTH AOCTITHUKIB BHOKPEMIIIOE B
CKJIaJli KOHIIETITY 00pa3, eBHE iHPOPMAIIITHO-TIOHATTERE SAPO 1 Je-
SIKi JIOJaTKOBI O3HAKH, IO CBIYUTH MPO MPUHIIMIIOBY MOMIOHICTH Y
PO3YMiHHI CTPYKTYpPH KOHILIETITY B Pi3HUX HAYKOBHX ILIKOJIaX.

CKkopHCTaBIINCH CTPYKTYPOIO KOHIIENTY, 3armporonoBanoo 3./1. Ilo-
noBoto Ta [.A. CTepHiHMM, 1 TpoaHaNli3yBaBIIM Cy4YacHi TEHACHIiT
po3Butky koHenty SUSTAINABILITY sk KOTHITUBHOI OAWHUIL,
MOXHa BHOKPEMHUTH KOTHITHBHI O3HAaKW, SKi BH3HAYalOTh OCHOBHI
pPHUCH TIOHSTTS, IO KOHIIETITyami3yeTbes (iHGopMamiiHui 3MicT), Ta
0cO0IMBOCTI IHTEPIPETALIHOTO MOJIS, Y MeXax SIKOTO iHTEepIpeTy-
€Thcs iH(QOPMAIIHHIHI 3MICT KOHIIETITY.
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OCHOBOIO KOHLIENTY CTAJIOr0 PO3BUTKY € €(hEeKTUBHA B3a€MOMIS
TPbOX BAXKIIMBHX ACIIEKTIiB JIOJICHKOIO XKHUTTS — EKOHOMIUYHOIO, COLIi-
ANBbHOTO Ta EKOJIOTIYHOTO, TOMY iH(pOpMAIiifHUN 3MICT KOHIENTY
SUSTAINABILITY cknamawts economic sustainability, social
sustainability 1 ecological sustainability.

Oco0MBOCTI IHTEPIPETAIIHHOrO MOJIsl CKIIAJHUKA economic sus-
tainability BimoOpaXkaroTh JTEKCHYHI OMHUII Ha MO3HAYCHHS CydacHOI
ekoHOMIKH: ecological economy, new economy, knowledge economy,
information economy, green economy, blue economy, sharing economy,
restoration economy, regenerative economy, circular economy i T. 1.

Ecological sustainability BepOaizyeTscsi 32 JOIOMOTOIO0 TaKuX
JICKCHYHHUX OJMHHMIb, SK: environmental integrity, environmental
management, conservation, sustainable yield, land & soil, air & climate
pollution, water cycle, global warming, greenhouse gases, climate
change, biodiversity, deforestation Tormro.

InTepnperauiiine nosne social sustainability oxpecmiorors: non-discri-
mination, equity of access to key services, equity between generations &
disparate cultures, access to education & knowledge, health & sanitation,
political participation of citizens, community ownership i T. 1.

CkrnanHa iHTETpoBaHa Mpupona KoHmenty (triple bottom line —
MIPUHIIUATT TPUETHOCTI COIiANBHOI, €KOJIOTIYHOI 1 eKOJOriuHOoi CKia-
JIOBHMX YaCTHH) 1 BIAMOBIAHICTE Cy9acHUM MOTpeOaM JIFOJICTBA AAIOTh
miacTaBu posrasaaru sustainability sk "merarpenn” [Lubin, Esty
2010, 42], peakiiero Ha MOMYJISAPHICT SKOTO CTaB aKTUBHH MPOIEC
ajianTaiii KOPIOpaTHBHOI MOJITHKUA 10 BUMOT CTaJOro PO3BHTKY.
CporomHi MOPIYHI 3BITH MPO KOPIIOPATHBHY COIIAJIBHY BiIIOBima-
neHICTB (Corporate Sustainability Report) € o0CHOBHUMH 0(DilliHHUMHU
JOKYMEHTaMH, 32 JOIMOMOI0I0 SIKUX KOMIIAHII ONpPUITIOJHIOIOTH CBOI
(iHaHCOBI, €KOJIOTIUHI 1 COLiaNbHI AOCSITHEHHS, Cepell SKUX Tpalu-
UiHHUMU BXKE€ CTANU Taki pyOpHKH, sIK "MOXOIAW 4 30MTKH Bif €KO-
HOMIYHOI MIANBHOCTI Ui TpeTix ocib" (externalities), iHTerpamis
€KOJIOTIYHO JIPY>KHIX TEXHOJIOTIH B cucTemy BUPOOHUIITBA i 36yTy,
BIUIMB Ha 610p13HOMaH1TT$I 3JIOpPOB's 1 Oe3neka pO6lTHI/II(1B CTHIYHE 1
COIIIOKYJIBTYpPHE Pi3HOMAHITTS, 60pOThOA 3 KOPYIIII€ TOIIO. 3BITH
PO KOPIOpPATHBHY COMLialbHY BiANOBIAaJIbHICTh CTAIOTh JIEBUM 3a-
co0OM MPOEKTYBaHHS €KOJIOTIYHO JPY>KHBOTO OpeHAy, eheKTUBHUM
IHCTPYMEHTOM MO3UTHBHOTO IMIDKMEHKIHTY, pe3ylbTaTOM HYOTO €
JIOSUTHHICTh 3 OOKy CITOKMBadYiB 1 JepykaBHUX opranizaiiii [lhlen
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2009, 253]. Ha »xaunp, myOmigHe 100iFOBaHHS MPOEKOJIOTIYHUX iHTe-
peciB He 3aBXKAM O3HAYa€ peaslbHy MisIBHICTB: "...9acTO MiApHeEMC-
TBA, 10 CHJIBHO 3a0pyIHIOIOTh HABKOJUIIHE CEPepOBHIIE, MyOIIiKy-
I0Th HaBiTh OiNblle iH(OpPMAIi MPO CBOIO EKOJOTIYHO OpPIEHTOBAHY
nistmeHICTE" [Jose 2007, 310].

Baromumu rpaBisiMu Ha "eKOJIOTIUHIN apeHi" CTaroTh iHIyCTpii,
SIKi TI0O CBOIH CyTi HE MOXYTh Ha3WBATHCA €KOJOTIYHO APYKHIMU:
aBTOOYyAiBebHA, €HEPreTUYHA, BYTibHA, HadTONepepoOHa, XiMidHa
i 1. 1. [Vlasic 2011]. Ockinbku iXHsI MPOYKIIis 00 MOCITYTH € JIKe-
peIoM MOXKIIMBUX €KOJIOTIYHHX MpoOJIeM, KOMIIaHii HaMararoThCs
moaudikyBaru 1 mogatu koHuent SUSTAINABILITY y BurigHomy
iM pakypci, TOMy iXHi 3BiTH IPO KOPIIOPATHBHY COIiabHY BiJITOBI-
JaNbHICTh € 0COOIMBO MPOAYMAaHUMH, a TOMY LIKAaBUMH 3 TOUKH 30-
Py BuOOpY MOBHHUX 3aC00iB IIepCya3sUBHOCTI.

3BiTH PO KOPIIOPATHUBHY COLialibHY BiANOBiAaIbHICTH YaCTO IO-
YHHAIOTHCS 3 PUTOPUYHKX MUTaHB, 110 OJpa3y K 3allydae yuTaya Jio
miamory. Taxk, koproparis "Koka-koma" y cBoeMy 3Biti 32 2011/12 p.p.
CIoYaTKy cTaBuTh 3amuTtaHHsA: "How can a drink build a more
sustainable tomorrow?" i ompasy  Bignosimae Ha Hboro: "We will
deliver for today, growing a low-carbon, zero waste business, and
inspire change for a more sustainable tomorrow". AHTOHIMIYHA T1a-
pa today i tomorrow, KOHTEKCTyaJbHE NPOTHCTaBICHHS deliver
inspire TO3BOJISIOTH BHPA3HIIIE MiAKPECIUTH OCOOIMBOCTI KOpIIOpa-
THUBHOI TMoJiTHKA. KpiM TOoro, KoMmmasii 3 caMoro mo4yaTky Hamara-
IOTBCS TIO3WIIIOHYBaTHCS cebe SIK Taki, M0 KapAWHAIGHO 3MiHWIH
npioputetu. Tak, Kopelicbka 3anizHnuHa kommnanis "Korail" HazuBae
cebe "Global Green Cultural Service Provider” i, Takum 4uHOM, ITijI-
BUIIIYE CBOIO POJIb Y CYCHIIBCTI.

Ockinbku 00pa3 eKOJIOTIYHO JPYKHBOTO MiNPHEMCTBA CTa€ BCE
TTOIIUPEHIINM 1 OLTBIT 3BHYHUM, KOMIIaHii, 00saurch "3aryourncs” ce-
pell MPOeKOJIOTTYHUX KOMIIaHI-KOHKYPEHTIB, BCe JacTile "aOCOI0TH-
3yIOTB" CBOIO POJIb y MIATPUMLI CTAIOr0 PO3BHUTKY 32 IOIMOMOTOIO IO-
3UTHBHO 3a0apBJIEHUX OLIIHHUX JIEKCEM, SIKUM BJIACTUBA KOHTEKCTYalb-
Ha aKCIOJIOTIYHICTh, Y TIOEJHAHHI 3 MMPUCBIMHUM 3aliMEHHHKOM 31 3Ha-
YEHHSIM 1HKJIFO3MBHOCTI our. Y CTBOPEHHI MEPCya3suBHOTO e(heKTy Bax-
JIUBY POJIb BIZIITPAarOTh MOBHI 3aCO0M 31 3HAUEHHSM BHIIIOCTI, TIEpEBaru
Han inmmmiu (key, utmost, central, global, leading, ultimate, every):

65



— These achievements reflect our utmost accomplishments of our
global network of GM engineering centers and research laboratories
(GM 2013/14, c. 21).

— Our key factor for success has been leveraging investments in
sustainable innovation (GM 2013/14, c. 7).

— Our global strategy is driven by a focus on energy alternatives and
advanced technologies that could reduce and/or displace petroleum
(GM 2010/11, c. 53).

— Technological innovation is central to our strategy to develop
sustainable solutions that meet current and emerging market needs
(Ford 2010/11, c. 5).

e A leading role in:

We have played a leading role in scientific
research to establish the contribution of
vehicles to climate change.

(Ford 2013/14, c. 108)

Puc. 2
e Qur ultimate responsibility:
We have learned that sustainability
feeds our bottom line and that sustaining
a profitable business is our ultimate

responsibDiiity.

(GM 2010/11, c. 4)
Puc. 3

o For every purpose:

FUEL CELL

(GM 2010/11, c. 4)
Puc. 4
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e We are making unmerciful progress — and respected industry
research assessments confirm it (GM 2013/14, c. 66). Y npoMy mpu-
KJaai MPUKMETHUK unmerciful (6e3xanicHUN, HEMUJIOCEpAHUIA) 3a-
B/SKU TOEAHAHHIO 3 IMEHHUKOM progress KOHTEKCTyaJlbHO HalyBae
MTO3UTUBHOTO 3HA4YeHHs "CTIHKWH, HEBIIBOPOTHHIA" Tporpec, Mo KO-
PEITIOE 3 CIOBOCIIONYYCHHSM sustainable development.

st oxpecnensst indopMartiiioro momst korrenty SUSTAINABILITY
Ta 0c0oOJIMBOCTEH HOTO iHTepHpeTauiiHOro mons Oyina BUKOpHUCTaHA
nporpama "Word Count", 110 103B0JIMIIA CKIIACTH PEUTHHT CIIB, IO
Hal4JacTilie 3yCcTpivaloThes y 3BiTax. s mpukiamy Bi3bMeMO aHT-
JIOMOBHI 3BITH MpPO KOPIOPATHBHY COLIANbHY BiJIOBiAaIbHICTD
komrraniit "General Motors" i "Ford Motor Company" 3a 2010/11 Ta
2013/14 p. p. PesynbraTu nogaxi y tadm. 1.

KinpkicHi aHi cBiq4aTh PO OCOOIMBY aKTYaIBHICTh TAKUX KITHOYO-
BHX ISl aBTOKOMIIaHiH TTOHATH, K sustainability, environment, emissions,
technology, business. 3aBIsIKu CBOIl IIUPOKiM CEMAHTUIN HAHBKUBaHi-
II0I0 € Jiekcema sustainability. PO3TISIHYBINH JIEKCUYIHI OIUHHUIT JCTaIh-
Hillle, MOYKHA YMOBHO 3rPYITyBaTH iX 3a TAKUMH KaTerOPisMH SIK:

e Ecology: environment, emission, waste, greenhouse, water,
CO2, hydrogen, recycle, climate, health, conservation, biofuel,
renewable, VOC (volatile organic compounds).

e Business: business, market, employee, economy, economic,
consumer, sales, efficiency, profitability, financial, stakeholder.

e Technology & Science: technology, hybrid, research,
innovation, fuel-efficient, progress.

e Social Equity: community, relationship, responsibility, citizenship,
diversity.

Taxum uuHOM, ecology, business, technology & science i social
equity CKIQJalOTh OCHOBY 1H(QOPMALIMHOTO TMOJSA KOHIEHTY
SUSTAINABILITY, mpu 9omy, Cyassqu 3 KiTBKOCTI JIEKCEM, IO BH-
3HAYalOTh iX IHTEpHpeTaliifHi MoJs, B KOPHNOPATUBHOMY IUCKYpCi
KOMITaHI# MPEBATIOI0TH €KOJIOTIYHUN 1 EKOHOMITHHMA CKJIATHUKH.

Kowmmnanii nHaromomryrorh Ha '"cydacHux migxomax" (modern
approaches) no posyminas SUSTAINABILITY, migkpecirodu,
3 0IHOTO OOKY, POJIb HAYKH, TEXHOJIOTIH Ta iHHOBAIiH, a 3 IHIIOTO —
BaXXJTUBICTb €KOHOMIYHOTO Iporpecy Ta (piHaHCOBUX pecypciB Ha
LUISIXY IO CTaJOr0 PO3BHUTKY.
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Tabnuns 1

Yac- Ford 2010/11 Ford 2013/14 GM 2010/11 GM 2013/14
TOTCa 42 c1p., 543 ctp., 113 c1p., 133 c1p.,
24314 c. 219298 c. 46 477 c. 53330c.
Sustainability . Sustainability | Sustainability
1 168 Emissions 197 163 230
2 | Technology 119 | Environment 194 | Technology 156 Env1r1(giment
3 Emission 107 Business 172 | Environment 149 | Emission 170
4 Market 89 Community 133 | Employee 133 Tecliré(;logy
5 Economy 80 | Technology 130 [ Emission 128 | Employee 154
6 | Environment 65 | Employees 128 | Economy 102 Waste 138
7 Business 49 Economic 123 Business 92 Business 119
8 Greenhouse 49 | Consumer 121 | Community 77 Sales 112
9 Employee 47 Hybrid 111 Water 63 Economy 105
10 Water 47 Market 91 Efficiency 61 Market 93
11 CO2 47 Hydrogen 82 Waste 60 Community 92
12 Sales 47 Sustainability 78 Recycle 53 Recycle 75
13 Climate 45 Research 63 CO2 44 Consumer 75
14 Health 43 Relationship 58 Health 37 Water 75
15 | Community 41 Water 58 Market 36 Efficiency 70
16 Hybrid 41 Profitability 56 | Responsibility 36 CO2 52
17 Hydrogen 33 Health 54 Conservation 31 Respoglls ibility
18 Biofuel 32 Efficiency 51 Consumer 30 Health 48
19 Recycle 29 CO2 51 Financial 29 | Greenhouse 42
20 Innovation 28 Sales 47 Renewable 28 Conszr(;/atmn
21 Efficiency 27 Climate 45 Sales 27 Renewable 37
22 Consumer 26 | Greenhouse 45 | Greenhouse 23 VOC 33
23 Research 24 Citizenship 42 | Fuel-efficient 23 | Research 32
24 Waste 24 Diversity 41 Stakeholder 22 | Progress 28
25 | Stakeholder 23 Financial 41 Research 20 | Stakeholder 27

[Ipo 3amikaBieHiCTh KOMMaHIM y Hayli Ta iHHOBaUiHHUX TEXHO-
JIOTiSIX CBITYUTH BUKOPHCTAHHS aOCTPaKTHUX IMO3UTHBHO MapKOBa-
HUX aKCIOJIOreM Ha MO3HAYCHHS OlIbIll KOHKPETHUX TOHATh, YaCTKO-
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BHIi TIPOSIB SIBHIIA [IEPSHOCUTHCSA Ha BCe sIBUINE B LijoMy. Kommanii
HaMararTbcs "eKoJori3yBaTH" HayKy 1 CTBOPHTH o0pa3 "Haykd 3a-
pazu 61aropoaHOI i1, PO M0 CBiAYATH TaKi CIIOBOCIIONYYCHHS SIK
sustainable innovation, profitable ecological growth, science of
climate stabilization, science-based strategy to reduce greenhouse
gas emissions, scientific research to determine the relative
contribution of a wide range of long-lived greenhouse gases i 1. 1.

[TommpeHicTh BUKOPUCTAHHS JIEKCEM 3 IMILTIKATUBHOKO MO3UTHB-
HOIO OIIIHHICTIO Ha TMO3HAYEHHS CBITOBUX EKOJIOTIYHUX I[IHHOCTEH
innovation, growth, stabilization, contribution 00yMOBJICHa IiJIbO-
BOIO ayJMTOPIEI0 1 METOI0 KOMIIaHid — CTBOPUTH MO3UTHBHUI KOp-
MTOPATUBHUM IMIJK, HE BIAIOYHCH O CHENU(IIHOT HAYKOBOI TepMi-
HoJtorii. OCHOBHOIO (DYHKITIEIO IIMX BHUCIIOBIIOBAHD € HE OIHUC JisITh-
HOCTI KOMIIaHii, a iX MO3UTUBHA OlliHKa. [lomMpeHnMy THIaMHu CIIo-
BOCIIOJTYYCHb 3 IO3UTHBHOIO KOHOTAIIIEIO €:

— IMEHHUKOBI: research assessments, sustainable mobility solutions,
research and development of advanced technologies, a focus on energy
alternatives, a goal focused on an environmental outcome;

— miecniBHi: fo increase energy efficiency, to enhance safety, to
improve the environmental performance of our products, to improve
fuel economy, to reduce emissions, to do our share to stabilize
carbon dioxide concentrations 1 T. 1.

Hagits npuxwibHuKH "TuOUHHOI exonorii” (deep ecology) posy-
MIIOTh, IO BEJCHHS OYIb-IKOr0 Oi3HECY MOXIIMBE JIMINE 32 YMOBH
oTpuMaHHs mpuOyTKy. ToMy 3BiTH MPO KOPIOPAaTHBHY COLiaJbHY Bil-
TTOBITAJTEHICTD, SIKi HE MICTSTh €KOHOMIUHUX ITOKAa3HUKIB, CIPABIITIOTH
BpaKeHHs "'3eeHoro miapy", a KOMIaHii BTpavyaroTh JOBIpY CIIOXKHBa-
4iB. SIK HaCIiZOK, KOPHOPaTUBHUM IMiKMEHKIHT Tiepeadadae KoMIuIe-
KCHHIA TIpolieC, SIKMH O3Haya€ He JIMIIe iHHOBAIIMHICTh Ta €KOJIOTid-
HICTh TIPOIYKIIii, a ¥ aneroBaHHs 10 MPUHIMIIB KamiTaiizMmy. Tak, y
3BiTi 32 2011 p. xopeiicbka kommanis "Shinhan Financial Group" npo-
TIOHY€ KOHIIETIIII0 compassionate finance (puc. 5), 0 TOJATaE B TOMY,
100 "3pOOHTH CBIT KpaluM MICIIEM 3a JOTIOMOTOIO TOJOBHUX (hiHaH-
coBux kommaHiii" ("The essence of 'compassionate finance' lies in
making the world a better place through the main businesses of
finance", Shinhan Financial Group 2010/11, c. 2).
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MeradopuuHuii BUpa3 3BEpTA€THCS 10 IBOX Hayall — eMOLIHHO-
qyTTEBOTO (compassionate) 1 InoridyHO-panioHanbHoOro (finance).
Amnensiis ad rem (nat. "no cyti") i ad hominem (nat. "0 moguHA")
CHpUsI€ T IBUIIIEHHIO PiBHS apTyMEHTaTHUBHOCTI ITOBIJOMIICHHS.

¥V na3si 3BiTy kommadii "Estee Lauder" 3a 2012 p. — Tex He3BUY-
Ha BepOayibHa KOMOIHALs the beauty of responsibility (puc. 6). Ilo-
€HaHHS aOCTPaKTHHUX TMO3MTHUBHO 3a0apBJICHUX IMEHHUKIB beauty
(0 € OCHOBOTIONIOKHOIO MiHHICTIO JJIsI KOCMETHYHOI KOMMaHii) i
responsibility (OMVUH 3 NPUHIUIIB CTAJIOTO PO3BUTKY) CIIPHUSE MeTa-
(hOpUIHOMY TIEPEOCMUCIICHHIO CEMaHTHKU 000X CIIIB i KOHIIENTYai-
3y€ HOBUH MIXiJ IO PO3yMiHHS KOPIOPATUBHOT MOTITHKH.

ve

s
1]‘\

Puc. 5 Puc. 6

HesBaxaroum Ha Te, 10 KOPHIOpaIllii 3raayloTh eKOHOMIYHY CKa-
JIOBY, BOHM OOOB'SI3KOBO MO3UIIIOHYIOTH i1 SIK TaKy, IO MPOAOBXKYE
CTOSITH Ha CTOPOXI1 CTaJIOr0 PO3BUTKY:

¢ In recent years, by necessity, much of our focus has been on the
economic dimension of sustainability (Ford 2010/11, c. 2).

e It also has become clearer that reducing waste and
increasing efficiency is good for the bottom line of the business
(GM 2013/14, c. 7).

Ha BepOanbHOMY piBHI Ul BUpakeHH W€l inei xapakTepHi da-
30Bi JiecnoBa to begin, to end, to continue:
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e We must return to profitability in order to continue to
contribute to addressing global sustainability challenges (Ford
2010/11, c. 6).

e We believe that corporate responsibility begins and ends with
a healthy business — one that grows profitably (GM 2013/14, c. 78).

Kommnanii iHoai npuiiMaroTh pi3Hi CTOPOHM: OZHI CTBEPAXKYIOTH,
L0 AiSUTBHICTH 3TiAHO NMPHHLUIIB CTAJOT0 PO3BUTKY, IPUHOCHTH 1M
oinmpmmii pubyTok: There are all kinds of politics around the issue
of climate change, but from our standpoint it makes sense for us to
focus on gur solutions that reduce CO2 in gur plants and in our
vehicles. These solutions have business benefits. Energy reduction
translates into lower energy costs for us (GM 2010/11, c. 3). {ns To-
ro, MO0 MAKPECINTH CBif BHECOK Y 3MEHITICHHS BHKHUIIB ITAPHUKO-
BOTO a3y, KOMIIaHis HEOJTHOPA30BO IMMOBTOPIOE 3aiIMEHHUKH Our 1 us.

[HI1 migIpUEMCTBA MPUHMAIOTH POJIb KEPTBH, SIKA IOTPUMYEThCS
MIPOCKOJIOTIYHOI TMOJIITUKA Ha mIKkomy co0i: Although increased
energy rates have a significant cost impact to the Company, they do
increase awareness of energy conservation, its impact on the
environment and the need for alternative energy solutions (Ford
2013/14, c. 24). Ha BepOanbHOMY piBHI 1Ie BUPAKAETHCS 32 TOIOMO-
TOI0 MiAPSTHOTO JOMYCTOBOTO pedeHHs (although) 3 emdarndHOO
KOHCTPYKIi€to (do increase).

Bapro 3a3HaunTH, 0 KOMIaHIi BCe YacTilre MigHIMAloTh HE JIH-
1€ MMATaHHS EKOJIOTIYHOTO CTaHy. AKTHBHO MPOTaraHay€eTbes social
equity, B MeXax fKOi PO3INIAJA€TbCs MpobiemMa MOTipIIEHHS CTaHy
IPYHTIB Ha TEPUTOPil TpOMaJI, IpaBa JOAUHU (0COOIMBa yBara npu-
JUISETBCS MYJBTUKYJIBTYPAJIi3My), 3aIyUeHHs aKLiOHEpPiB JI0 Mpolie-
CY IPUHHATTS pillleHb UI0AO0 MOJIITHKH KOMITaHid TOIIO.

KopnioparusHa monituka nepenbadae He JHIIE JTOOIFOBaHHS 3ara-
JILHOJIOJICHKUX 1 HAI[IOHABHUX IIIHHOCTEHU 1 IPaB JIIOAWHU, B MEXKaxX
COLIIaJbHOTO TIIXOJy BOHA OPIEHTYEThCA 1 HA €THIUYHI MEHIIHHH.
Tax, Hanmpukian, kuraiickka kommnadist "China Southern Power Grid"
BKuTrOUmIIa y 3BiT 32 2011/12 p. p. BHECOK y HMIATPUMKY CTajOro po3-
BHUTKY HapOJHOCTSIMH II'SITH PETiOHIB.
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e

TITE R
i L

Puc. 7

[MpuHIMO MyIBTUKYJBTYpaTi3My MiAKPECTIOE 1 aMEpUKaHChKa
kommaHis "Lockheed Martin", mo crerianizyeTscsi Ha aBia- i CyJHO-
6y myBanHi. Ii 3BiT 32 2012/13 p. p. obopMIIeHNIi y BUTTIA iHTEPAKTH-
BHOI €NeKTpoHHOi "KHWTH', Jie Bi3yaJbHO TOKa3aHa JemorpadidHa
KOpITIOpaTHBHA MOMITHKA (KUTBKICTh Oeii0i-OymepiB, JTroIei OKOIiHHS
X, BeTepaHiB, MPEACTaBHHUKIB HAI[IOHATFHUX MEHIIHH 1 T. 1) (pHc. 8).

Locknieed Martin Employs About 123,000 Employees Worldwide

Puc. 8

ComianbHu# CKIaTHUK HAO0yBae BCe OUTBINOI BaXKIIMBOCTI Y KOP-
MOPaTUBHOMY JIUCKYPCi:

e Categories included in their "Society” section include: Human
Rights, Diversity, Bribery and Corruption, Political Contributions,
Customer Satisfaction and Safety, Environment and Employee
Health and Safety, Privacy, Social Media Interactions (Ford
2013/14, c. 413).

¢ In this report General Motors speaks with confidence about all
three critical measures of sustainability — environmental, social and
economic (GM 2013/14, c. 2).
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e Maximizing the benefits of operating our facilities in an
environmentally and socially responsible manner (GM 2013/14, c. 39).

B 3BiTax mpo KoprmopaTuBHY COIiaTbHY BiJMIOBiNaIbHICTE OOTO-
BOPIOIOTHCS TaKi COIiaIbHI MUTAHHS SIK:

e Eexcrutyaramis po0Oodoi cwid, AWTAYA Tpams, KOPYIIis:
During 2012, the Code was revised to include additional commitments
on juvenile labour, corruption, the environment and sustainability
(Ford 2013/14, c. 19); General Motors has a strict 'zero tolerance'
policy against the use of child labor, abusive treatment of employees
or corrupt business practice in the supply of goods and services to us
(GM 2013/14, c. 60).

o 3anydeHHS YPSAAOBHX CTPYKTYp, TPOMAJSH, CIIOKHWBAYiB 1 aK-
LIOHEPiB 10 MPOIeCY MPUIHATTS PIIIEHDb MO0 MOJITHKHA KOMMIaHiH,
10 Ha BepOalIbHOMY DiBHI aKTyalli3yeThcs 3a JOMOMOTOIO CIIiB 3 ce-
Moro "B3aemogis" (to address, to connect, community, engagement,
interaction, input, involvement, integrated, interdependent): Work
with governments and communities in which we do business to
improve the quality of life in those communities (GM 2010/11,
c. 25); In recent years, we have taken steps to develop a more
integrated approach to managing the different dimensions of our
community involvement. Our goal is to more closely connect our
traditional community relations programs, community impact
assessment processes and human rights efforts (Ford 2013/14, c. 455);
Fulfilling consumer expectations means listening more and using
every customer interaction as input to the way we design, build
and sell our vehicles (GM 2013/14, c. 64); We need to conduct
extensive stakeholder engagement to help us understand the wants
and needs of consumers in developing countries (Ford 2013/14,
c.43); We have sustained, interdependent relationships with
several distinct categories of stakeholders: employees, customers,
dealers, suppliers, investors and communities (Ford 2013/14, c. 88);
But we also are committed to moving beyond our own fences to
address water issues within our communities of operation. We are
working with stakeholders to better understand issues around
water accessibility and sanitation, in water-stressed communities
especially (Ford 2013/14, c. 315).
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e [Ipobnema Oesneku i mepenacenenns: Clearly, this exponential
increase in demand creates significant challenges with respect to energy,
the environment, safety, congestion and land use (GM 2013/14, c. 19).

e VYpoOanizaiisi, OIHICTh, OCBITA, ICHJICPHA PIBHICTD, JAUTAYA CME-
PTHICTB 1 T. 1.

A number of broad sustainability challenges sef the contesd for all of the fecycle slages. These issues apply across the value chain:

# Population growth & Maternal health

# Urhanization # Infactious diseases

# Poverty # Biodiversity

# Education # Loss of ecosystem services
# Gender equality # Downsizing

# Child mortality

(Ford 2013/14, c. 49)
Puc. 9

TpuenHicTh 1 B3a€MOMOB'SA3aHICTh €KOJIOTIYHOTO, EKOHOMIYHOTO 1
comianpHoro Hauan koHrenty SUSTAINABILITY e ocHoBoro st
MEepPexo/y BiJi MOJEPHICTCHKOTO J0 MOCTMOJIEPHICTCHKOTO, XOJICTH-
YHOTO KopropaTtuBHOro cBirobaueHus: We define sustainability as a
business model that creates value consistent with the long-term
preservation and enhancement of environmental, social and financial
capital (Ford 2013/14, c. 5).

B mexax HOBOTO XOJICTHYHOTO MIIXOIY 3a JOMOMOTOIO CIIB 3
cemoro "cuctemHicts" (collaborative, comprehensive, inextricably
linked and interconnected, systems-thinking, to bring together) nin-
KPECITIOETHCS BIIACTUBA HOMY BCEOO'€MHICTH 1 B3aEMO3aJICIKHICTh:

e New approaches take a more holistic view of transportation needs
and options, relying on collaborative partnerships and information
technology to bring together existing services, products, technologies,
infrastructure and design into something that is greater than the sum of
its parts — smarter, more sustainable, more convenient, more equitable
and better connected (Ford 2013/14, c. 57).
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e Our strategy is based on our One Ford plan, the outcomes of
which we define as Great Products, Strong Business and Better
World. Like everything in the sustainability arena, these three outcomes
are inextricably linked and interconnected (Ford 2013/14, c. 7).

e We began looking at new mobility options through an
"ecosystem" lens that puts vehicles in a broader transportation
context (Ford 2013/14, c. 14).

e We developed a comprehensive set of Business Principles.
The Principles are now being embedded into our planning
processes and performance scorecards, making explicit our high
standards regarding products and customers, the environment,
safety, community, quality of relationships, financial health and
accountability (Ford 2013/14, c. 3).

o Sustainability — Taking a Systems-Thinking Approach:

Sustainability - Taking a Systems-thinking Approach: Many  Ford takes a systems approach to many key issues, including cimate
sustainability issues are interconnected and overlap. Ford should change and mobility. The issues of water and supply chain were elevated
demanstrate in its raport how its sustainability strategy is built on to key material issue status in part because they cut across

recognition of the interconnected nature of many sustainability issues; environmental, community, human rights and ofher issues. In this report,
how it balances the complexities of these issues; and how these issues  we have tied to strengthen discussion of these interconnections and the
might impact Ford's corporale straeqy, a5 well as vehicle and systematic approach we take to understanding and managing them.
sustainability goals.

(Ford 2013/14, ¢. 21)
Puc. 10

[Ipo iHTerpamiro MOHATTA XOJI3My Yy MapKETHHTOBI KOMITaHii
CBiUUTH BIPOBAIKEHHS [ife-cycle processes (IpoueciB )KUTTEBOTO
nukiy) abo, sk ix me HasuBawTth, Cradle-to-Grave ("Bil KOTUCKA
no morwin"). BoHm mnepenbayaroTh MiHIMI3alil0 BUKOPHUCTAHHS
MIPUPOIHUX PECYPCIB 1 mepepoOKy MaTepialliB MiCIsi BUKOPUCTAHHS.
[TponyKTHBHUM BepOaTbHUM BHPaKCHHSM INPHHIUINB XOJI3MY €
JeKkceMu cycle 1 entire:

e Our designers and engineers consider the entire product
life cycle as they develop and build vehicles with a goal of
sustainability (GM 2010/11, c. 12).
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Lifecycle Water Consumption?

Total water
consumption

59,600

liters

(GM 2013/14, c. 116)
Puc. 11

e We also promote sustainable business practices not only in our
own global operations, but throughout our entire supply chain (Ford
2013/14, c. 1).

e We use a lifecycle approach to assess and minimize the total
adverse impacts of our vehicles from a sustainability perspective —
from raw materials extraction through manufacturing and use to end of
life (Ford 2013/14, c. 137).

Otxe, poaHali3yBaBLIM KOHTEHT KOPIOPATUBHOTO JHCKYpCY, Ce-
pel OCHOBHHIX TEHJCHIIH MO)XXHA BHUIUIMTH PEaNizallifo KOHIIENTY
SUSTAINABILITY, sikuii ctae OCHOBOIO Cy4acHOI KOJIOTTYHOI mapa-
qurmu. [TomioHi3M Horo 3Ha4YeHb 1 BaXITHBICTH ISl CY9aCHOTO CBITY
00YMOBITIOIOTH TIOTpe0y BH3HAYEHHS 1H(OPMAIIIfHOTO 3MICTy Ta iHTep-
nperaniioro noins. [HGopManiiiHuii 3MICT KOHIENTY YTBOPIOE TPH-
€UHA €HICTD economic sustainability, social sustainability 1 ecological
sustainability, 10 OKPECIIOIOTh BIIMOBIIHI IHTEPIIPETALiHHI TOJIS.
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E. B. BadbIp3, kana. Guioi. HayK, aCCHCT.
WuctutyT punonornu KHY umenu Tapaca LlleBuenko, r. Kues

Konuent SUSTAINABILITY B coBpeMeHHOIi KOPIIOPATHBHOI KyJbType

Cmamos noceawena ananusy xonyenma SUSTAINABILITY xax xoeHumugHou
eOUHUYBL 8 AH2NOAZLIYHOM KOPNOPAMUSHOM Ouckypce. Ha mamepuare omuemog o
KOPROPAMUGHOL COYUANLHOU OMEENMCMEEHHOCIU PACCMAMPUBAeMCsl UHGopMayu-
OHHOE cOOepoicanue KOHYenma u 0COOEHHOCMU e20 UHMEPRPEMAyUOHHO20 NOJI.

Knrouesvie crosa: ycmoiiuusoe pazgumue; KOpRopamusHwlii OUCKYPC, KOHYenn,
unghopmayuonnoe cooepaicanue, UHMePNPEeMayuoHHoe noue, IKOHOMUYECKAs. YCMOoti-
YUBOCMb, IKOIOSUNECKASL YCMOUYUBOCHIb, COYUATILHASL YCMOUYUBOCIb, OMYEm O KOp-
NOpamueHoU COYUaNbHOU OMBEMCMEEHHOCIU, XOIUM.

O. Babyre, Cand. Phil. Sci., Assistant Prof.
Institute of Philology, Taras Shevchenko National University of Kyiv

The concept of SUSTAINABILITY in modern corporate culture

The article deals with the analysis of the concept of SUSTAINABILITY as a
cognitive unit in the English-speaking corporate discourse. The information content
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of the concept and the peculiarities of its interpretation are examined on the basis of
corporate sustainability reports.

Keywords: sustainability,; sustainable development, corporate discourse; concept;
information content; interpretation; economic sustainability; ecological sustainability;
social sustainability; corporate sustainability report; holism.

YK 811.214.21'373.46:796:82-92
B. Ba3zuaenko, cty.
Iacturyt dinonorii KHY imeni Tapaca IlleBuenka, m. Kuis

OCOBJIMBOCTI ®YHKINIOHYBAHHA
CIIOPTUBHOI TEKCUKHA
B CYYACHIM IYBJIINUCTHUIII MOBOIO I'THAI

Cmamms npucésuena (DYHKYIOHYBAHHIO CHOPMUGHOT JIEKCUKU 8 CYYACHIU
NYORIYUCIUYIMOBOIO 2IHOI, @ MAKOJIC AHANIZY 3AN03UYEHb 3 THUUX M08. Aemop
aKYeHmye y6azy Ha 0COOAUBOCMAX 3ANO3UYEHHS, A MAKONHC, BHCUBAHOCMI iX
6 3acobax macogoi ingopmayii. Ilposedena poboma no 6UOKPeMIIEHHIO Zpyn
JIEKCUKU 8ION0GIOHO 00 Cnocobi6 GopmMyS8anHs @ CYYACHiU MOGI 2iHOi: 3ano3u-
YeHHs 3 AHeNilicbKoi MOBU, CN08a-pednii Ha NO3HAYEHHS CHOPMUBHUX AGULY,
Heon02i3MU Ha OCHOBI MOBU 2IHOI.

Kniwouosi cnosa: cnopm, cnopmugna aexcuxa 2inoi, QyHKYiony8anus nexcu-
KU, CHOPMUGHI MEPMIHU.

Axkmyanshicms 00paHOi TEMU AOCTIHKEHHS MOB'S3aHa 3 MOMYJIAP-
HICTIO Ta MacCOBICTIO PI3HUX BHIIB CIOPTY B [Hil, a TakoXX THUM, 1110
aHai3 CIIOPTUBHOI JICKCUKHHAJICKUTH JIO MPIOPUTETHUX HAIMPSIMKIB
JOCIIKEHHsI JIEKCUYHOI CUCTEMH CY4acHOI JIiTepaTypHOi MOBH TiHII,
a caMe BUSBJICHHS 3aKOHOMipHOCTEH ()OpMyBaHHs, MOIOBHEHHS Ta
BIIOCKOHAJICHHS TaTy3€BHX TEPMIHOJOTIUHUX cHUCTeM. JlocmimKkeHHs
($yHKLIH TiHAIMOBHOI CIIOPTHBHOI JIGKCHKH ¥ YMHHUKIB, IO BIUIABA-
I0Th Ha il opMyBaHHS Ta PO3BUTOK, € aKTyaJIbHUM ISl Cy4acHOI iH-
JIOJIOTi1, OCKUTBKH BiIOMOCTEH PO TPYHTOBHI PO3BIAKH B IIiii chepi
Hamu He OyJI0 BUSIBJICHO, a HasiBHA JIUIIIE y3arajbHeHa iH(hopMallis.

Memoio HaILIOTO NOCTIHKEHHS € BUSBICHHS 0COOIMBOCTEN (DyHKLI-
OHYBaHHS CIIOPTHUBHOI JICKCUKH MOBH TiHI B CYJaCHIH Iy O iITACTHITI.

Ha croroanimHii AeHs TOMYJSPHICTD cnopty B IHAIT cTpiMKO 3po-
CTae, 4Oro He CHOCTepirainocs Iie Kilbka JecATHIITH ToMy. Llpomy
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