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The structure of every article has to have such elements:

o formulation of the problem generally;

analysis of recent researches and publications and selection of outstanding issues;
aims of the articles;

basic materials with substantiation of the result of the research;

conclusions and directions of researches.

All articles are reviewed independently and in secret.

To be published in the journal applicants must submit:

1. The text of publication — English.

2. Abstract in English (including articles written in English).

3. Author(s) details.

4. Scientific recommendation (only for applicants which have not received an academic degree yet).

The materials should be given to the Editorial Board in the printing version (1 copy and ona CD/ DVD
disk) or in the electronic version (sent via e-mail).
The minimum amount of material — 20 000 signs!

The requirements to the text of publication:
right field — 38 mm;

left field — 38 mm;

upper field — 52 mm; lower field — 52 mm;
paragraph — 5 mm;

single interval;

font Arial Narrow, size — 10;

tables — 8-9 size.

At the left top of the page, UDC of the article is noted. At the right top of the page — codes of the article
according to JEL Classification (2-5 codes).

Name and surname (completely) of the first author are specified on the next line. The next line is for
an academic degree, academic rank, position, the name of the university/workplace of the first author).
Name and surname (completely) of the second author are specified on the next line. The next line is for
an academic degree, academic rank, position and name of the university/workplace of the second author)
and so on (if the amount of authors is more).

Then the title of the article is notified. The next line is abstract. The next line 5-7 keywords or phrases
of the investigation is indicated on the next line.

In two lines — text of the article is notified.

Footnotes are not allowed. Literature references are made in square brackets. All graphics and
formulas must be set up in MS OFFICE applications. Graphics and figures formed using MS Excel,
CorelDRAW, Adobe Photoshop, MS Visio or other programs have been sent in separate files in an
extension of an appropriate program. All graphics and tables should have a title and a number. The tables
and figures do not allow, if they place on pages with landscape orientation.

Abstract should be not less than 1800 characters. Initials and surnames, as well as the degree, rank
and position of each author must be specified before abstracts. Then the title of the article is noted.
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The abstract should cover following aspects:
o the purpose of an article (one sentence);
o what is done by the author with stating of the scientific novelty and practical significance;
e conclusions and directions of further researches.

List of references:
links to sources of statistical data are required;
references to the publications of research are required;
amount of references to books, textbooks and publicist articles is no more than two;
references to own publications are permitted only when it is absolutely necessary;

o the authors' works whose names are mentioned in the text should be in the bibliography to this
article, and must have appropriate references in the text of the material;

o links to Internet resources must lead directly to the document;

o all sources, which are represented in the reference list, should have the appropriate links in the
text material.

The list of references should be formed according to international bibliographic standards APA: the
literature in Cyrillic is transliterated to Latin letters, and the English translation in parentheses is added to
the title of the material.

The information about authors:
Name and surname (completely).
Workplace / name of the university.
Work position.

Academic degree.

Academic rank.

Work address.

Work phone.

Address for correspondence.

. Contact telephone.

10. e-mail;

11. ORCID, Scopus ID, Publons.

oSN~ WNDE

Attention! All information must be given fully and for certain!
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BHUMOI'H 1O MATEPIAJIIB, IO IYBJIKYIOTBCA
Y HAYKOBOMY KYPHAJII _
«MAPKETHHI' Il MEHE//KMEHT IHHOBAIIIN»

PepakuiitHoto konerieto npu Bigbopi ctateit fo nybnikadii ocobnuea ysara npuaINATUMETLCS iXHil
CTPYKTYpi. HaykoBi cTaTTi NOBMHHI MICTUTU Taki HEOOXIAHI eneMeHTH (3 BUAINEHHAM NO TEKCTY CTaTTi):
noctaHoBka npobnemu B 3aranbHOMY BUMMSAAi Ta i 3B'A30K 3 BaXMMBUMU HAYKOBUMM ab0 MPaKTUYHUMK
3aBOaHHSMM; aHani3 OCTaHHIX JOCMiMKeHb i Mybnikawiil, B IKMX NOKNaAeHWA NOYaTOK BUPILLEHHIO AaHOT
npobnemu i Ha siki CIMpaETbCS aBTOP; BAZINEHHS! HEBUPILLEHWX PaHiLLE MUTaHb, LU0 € YaCTUHO 3aranbHoi
npobremu, SKUM MPUCBAYYETbCH CTaTTs; (POPMYMIOBAHHS MeTW CTaTTi (MOCTaHOBKAa 3aBAaHHs);
BMKIAEHHS OCHOBHOTO Martepiany LOCMIZXEHHS 3 MOBHAM OBIpYHTYBaHHAM OTPUMAHUX HayKOBUX
pe3ynbTaTiB; BUCHOBKM 3 AAHOr0 AOCHIMKEHHS | NePCNEKTUBM NoAarbLUMX po3poboK 3a AaHNM HanpsSIMOM.

[ns ny6nikauii B HaykoBOMY XypHani HeobXiaHO 060B’A3k0BO NoaaTy Taki MaTepianu:

1. CrarTs, HanucaHa aHrmiNCbLKOK MOBOK.

2. Po3wwpeHa aHoTawis YKpaiHCLKOK Ta aHrMiNcbKo MoBamm (He MeHLwe 1800 3Hakis).

3. BipgomocrTi npo aBTopa(is).

4. HaykoBa pekoMeHalis Bif [OOKTOpa HayK [Ns aBTOpiB, WO HE MakoTb HAyKOBOTO CTYMeHst
(3acBigyeHy HanexH1UM YHOM).

Matepianu nogarTses 4o PefakLii xypHary 38M4aiHoio NOLUTOI0 (Y APYKOBAHOMY Ta eNeKTPOHHOMY
BUrMALi) abo enekTPOHHOK NOLUTOH.

MinimanbHuit o6csr matepianis — 20 000 3HakiB!

Bumoru po odopmnenns Tekcty ctarTi. CTaTTi 0hopmnsioTbCs Ha apkyluax dopmaty A4 (210x297
MM) 3 Takumu nonsamu: nise — 38 MM (3,8 cm); npase — 38 MM (3,8 cM); BepXHE — 52 MM (5,2 CM); HUXHE —
52 mm (5,2 cm); ab3aui Bigetym — 5 mm (0,5 cm); MiXpsiaKoBUIA iHTepBan — oguHapHui. Wpndt — Arial
Narrow, kernb 10, 6e3 BMOO3MiH, 3i 3BMYAMHUM MiXMiTepHUM iHTepBanom, Ge3 3amBux npobinie i
cneLianbHUX 3HakiB. BUHOCKM He JonyckaloTbCs, NOCUNaHHA Ha dxxepena nitepartypu ohopMIsoTLECS Y
KBagpaTHUX JyXKax.

Y niBii BEpXHi YaCTWHI CTOPiHKM 3a3HavaeTbes YK cTatTi. Y npasiit BEPXHil YaCTUHI CTOPIHKN — KOAW
3a knacudikalieto JEL (kogm 2-5).

3 HaCTynHOro psfka BkasyeTbCs iM'A Ta Npi3BuMLLE (MOBHICTIO) NEPLLOro aBTopa. HacTynHui psaok
CTOCYETbCA HAYKOBOIO CTYMEHS, BYUEHOTO 3BaHHS, Nocaau, Ha3By yHiBepcuTeTy / poboyoro Micus nepLuoro
aBTopa. IM's Ta npisBuLe (MOBHICTIO) APYroro aBTopa BKa3yKTbCS Ha HACTYNHOMY psiky. HactynHui
PSAAOK CTOCYETHCS HAYKOBOrO CTYMeEHs!, BYEHOrO 3BaHHS, NOCaAN Ta Ha3Bm YHiBepeuTeTy / poboyoro Micus
LpYroro aBTopa) TOLLO (SIKLLO KiNbKiCTb aBTopiB binbLue).

MoTiM noBigoMNsAeTbCA Ha3Ba cTaTTi. HacTynHuid pagok — aHoTallis cTaTTi. 5-7 knovoBux cnis abo
bpas JocnigxeHb BKa3yeTbCs Ha HACTYMHOMY PSAKY.

Yepe3 ABa psigka NOYMHAETHCA OCHOBHUIA TEKCT CTaTTI.

Yepes gBa psgky, iHWMMKM MOBaMM — iHiLianu Ta npissuiya aBTopis (WwpudT Arial Narrow, kernb 8,
KypCMB, HaniBXMPHWIA), iX HAYKOBUIA CTyNiHb, BYEHE 3BaHHA, nocaaa, micLie poboTu (wpudt Arial Narrow,
kernb 8); Ha3Ba cTaTTi (WpudT Arial Narrow, kernb 8, HaniBxupHui); aHoTauis (wpudT Arial Narrow, kermb
8, kypcuB); knto4oBi croea (lwpudT Arial Narrow, kernb 8).

PucyHkn noBuHHi 6yt 0608 ’s3k060 3rpynoBaHi abo BOyaoBaHi B 06°ekT (pucyHok MS Word) i He
MOBUMHHI MepeBuLLyyBaTi 3a po3mipom 13,5%18 cm; wpudt — Arial Narrow, kernb — 8-10. CkaHoBaHi
PUCYHKM He NpuimatoTbes! Konip Ta 3aTiHEHHS B PUCYHKaX He AomyckatoTbes!

Hiarpamu — y pegaktopi giarpam.

Tabnuui: wpudT — Arial Narrow, kernb — 8-10.

®opmynu — y pepaktopi popmyn MS Equation.

Yci mabnuyi ma pucyHKU no8UHHI Mamu Ha3gu i 6ymu npoHymeposaHi (y m.4. oopmynu).

Pucyrku, mabnuyi ma coopmysnu 8idoKkpemsTiorombCs 8i0 0CHOBHO20 MEKCMY 38epXy ma 3HU3Y 00HUM
nopoxHim psidkom. PucyHku ma Qiaepamu, sKi 6UKOHaHi 8 iHwux npoepamax (MS Excel, CorelDRAW,
Adobe Photoshop, MS Visio) dodamkoso Hadcunatombcs 8 ¢hopmami yux npoepam. PucyHku ma
mabnuyi, po3miujeHi Ha cmopiHKkax 3 anb60MHOK opieHmayieto, He donyckatombcs!

Cnncok nitepatypu Mae opMyBaTUCh — 3rigHO O MixHapogHux GibniorpadivHux craHgaptis APA.
Jlitepatypa Ha Kupunuui Mae 6yT TpaHCniTepOBaHa NaTUHCLKAMM NTiTepamm.
e CMUCOK NiTepaTypu Mae MICTUTU He MeHLLe 25 mxepen;
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MOCWMaHHA Ha Jxepena CTaTUCTUYHUX AaHnx — 0D0B'A3KOBi;
nocunaxHs Ha nybnikadii gocnigHuMkiB — 060B'A3KOBI;
KiNbKICTb NOCUNaHb Ha NiAPYYHWKMW, HaBYaMNbHI NOCIBHMKK, My6RILMCTUYHI CTaTTI — He BinbLue ABOX;
nocuTaHHs Ha BRacHi nybnikavii 4OMyCKarTbCA TiNbKA Y BUNaAKY KpanHboi HeobXigHOCTI;

e npaui aBTopiB, Npi3BULLA SKUX 3radyloTbCs B TEKCTI, MalOTb ByTU B CMCKY niTepaTypu A0 Liei
CTaTTi Ta NOBMHHI MaTW BiANOBIgHI NOCUNAHHA NO TEKCTY MaTepiany;

e 1OCUNaHHs Ha IHTepHET-pecypcy MatoTb BeCTH 6e3nocepeHbO 40 3a3HAYEHOr0 AOKYMEHTA; YCi
[xepena, ki nofaHi B CNUCKY NiTepaTypy, NOBUHHI MaTu BigNOBIGHI NOCKMAHHA MO TEKCTY MaTepiany.

3 TekcTy aHoTauji MatoTb ByTK 3pO3YMINUMM CYTHICTb JOCTIMKEHHS Ta I0r0 pesynbTaTy.

B aHoTaLjii aHmMiliCbKOK MOBOK MakTb DyTW BUCBITNEHI Taki acnekTy:

e MeTa CTaTTi (OAHMM PeyeHHsIM);

e 10 3pobreHo aBTOPOM i3 3a3HaYEHHSIM HayKOBOi HOBW3HW Ta MPAKTUYHOIO 3HAYEHHS;

®  OCHOBHi BUCHOBKYW Ta NEPCMEKTUBY NOLANbLUMX AOCAIMKEHD.

YBATA! 3a BiACYTHOCTi OLHOrO 3 NepeniYeHNX KOMMOHEHTIB, HAsSBHOCTI BENMKOI KiNbKOCT
CTURICTUYHMX, opdporpachivHMX i rpaMaTUyHUX MOMUIIOK, @ TakoX Npu ohopMAEHHi, WO He Bignosigae
BUMOram, MaTepianu Pegkonerieo 1o po3rnsay He NPUAMaIOTbCS i HE PELIEH3YIOTHCS.

Bigomocri npo aBTopa:

Mpi3BuLLe, iM’s, No 6aTbKOBI (MOBHICTO).
Micue poboTu / Hassa BH3 (nosHicTto).
Mocaga.

HaykoBui CTyniHb.

BueHe 3BaHHs.

Pob6oua agpeca.

Po6ounit TenedoH. 8.

Anpeca st IMCTYBaHHS.

. KoHTakTHUI TenedoH.

10. e-mail.

11. ORCID, Scopus ID, Publons.

©oo~Nk WM

YBara! Yci 3a3HayeHi BinomocTi NOBUHHi 6yTV HaAaHi NOBHICTIO Ta AOCTOBIPHO!
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