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Abstract. During several decades corporate social responsibility (CSR) has passed a long way from the
theoretical concept of several scientists and entrepreneurs to the integrative part of the activity of the large business.
Being a contemporary and innovative strategy CSR has already recommended itself as an effective tool for the positive
overall perception of the company by stakeholders and consumers. However, the direct economic impact of CSR e.g.
its relationship with corporate financial performance still remains unclear. Thereby this article summarizes the long
discussion about the influence of CSR on the corporate financial performance (CFP) and shows the current state of
CSR in the largest companies of the Ukrainian market. The main purpose of the research is to estimate the role of
corporate social responsibility in the innovative development and international diversification of the companies
regarding their corporate financial performance by analyzing most relevant publications and main economic indicators
of the largest national and international companies of the Ukrainian market. Consequently, the object of the study is
CSR in the world and in Ukraine. The article comprises of two-part — theoretical and empirical. For the theoretical
analysis literature review was performed via Google Scholar search tool by key words connected to CSR; empirical
analysis of the CSR levels in Ukrainian companies included 100 largest firms according to Top-200 Ukraine 2017.
Two indicators were estimated — the presence of the information on theirs official web-pages about CSR/sustainable
development programs and the presence of the annual or periodical (several years) reports about CSR/sustainable
development programs. After the exclusion of 12 enterprises with state ownership and 5 without relevant information,
83 companies composed 2 study groups: #1 — TNCs and their subsidiaries, — 21 companies, and #2 - other, — 62
companies. Moving to the results literature review showed that up to date a bigger part of the evidence declares the
positive CSR and CFP. However, still, some studies failed to confirm this correlation thus issues about this relationship
remains partly uncertain. Nevertheless, all authors admitted that today CSR is one of the basic components of
developmental strategies. The empirical study of the largest Ukrainian companies showed that levels of CSR
significantly differs between TNCs with subsidiaries and national large business (p=000,5) with higher levels in the
first group. That means that CSR could be considered as an integral part of innovative management and international
diversification of a firm. This article highlights one of the few studies about the current state of CSR in Ukraine,
emphasized the important direction of further research in the field of corporate social responsibility in Ukraine. In spite
of the scientific role, the results of this research may be useful for specialists in strategic planning, CEQ's, financial
managers.

Keywords: corporate social responsibility, CSR standards, corporate financial performance, investment
attractiveness, CSR in Ukraine.

Introduction. The age of the third industrial revolution poses many challenges for conventional
economic systems and political regimes. Globalization, regional integration, shift to the intellectual work
and machine production lead to the strong increase of the social role of the large business, especially
transnational corporations (TNC). The Ukrainian economy, as well as the political system, remain at the
transitional state between socialistic Soviet Union model and capitalistic Western pattern. Consequently,
it meets a complex problem to catch up with economies of western neighbours in the fast-changing world.

Being the strongest player in the international economy, TNC controls 70% of global trade, 55% of
world production and 75% of global exchange in intellectual technologies. Net profit of the largest TNCs
exceeds the annual budgets of some countries. These circumstances create unique opportunities for large
national business and TNCs to influence on the social sector of many countries. Such opportunities lead
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to the new obligation for them — conduct their activity in a socially responsible way that is good know as
corporate social responsibility (CSR).

Ukrainian national economy has many characteristic features including the distribution of shares of
large, medium and small business. While the medium and small business (MSB) create 79.8% of all
working places, they provide only 15% GDP. MSB in Ukraine accounts for about 99.8% of all national
business entities that even exceed such number in European countries. In the same time, according to
the official statistics in 2012, only about 1% of all TNC have been presented on the Ukrainian market.
Together with large national business TNCs provides more than 80% of GDP occupying less than 20% of
working citizens, which is the perfect illustration of the Pareto's law in the Ukrainian economy. In the same
time, the percentage of GDP of MSB is the positive indicator of economic development, thus it should
increase.

World leader auditing companies, as well as many economists and financial experts, dedicated
numerous reports, studies, articles and books for the creation and estimation of effective models of
business development and investment attractiveness. In spite of the role of CSR in the social welfare
maintaining, it may become an effective tool for the innovative development of the company and lead to
the improvement of its corporate financial performance (CFP). As an example of the best world practice,
CSR may be considered as one of the instruments for the progressive development of the Ukrainian
economy. Moreover, during the ongoing changes in politics and the development of liberal democracy,
the business has possibilities to become one of the social regulators. Thereby the studying of the potential
innovative role of CSR in the development of the social sector, CFP, investment attractiveness and
Ukrainian economic situation is topical research direction. At the same time, there is a great lack of
empirical studies dedicated to the CSR levels in Ukraine thereby this research is first to provide relevant
information and critical analysis about how strong is CSR implemented into Ukrainian business practice.

The aim of the study is to estimate the role of corporate social responsibility in the innovative
development and international diversification of the companies regarding their corporate financial
performance by analyzing most relevant publications and main economic indicators of the largest national
and international companies of the Ukrainian market.

Literature Review. Economic scholar provides us with many definitions of corporate social
responsibility. According to Elhauge, CSR could be described as a process of sacrificing profits in social
interests (Elhauge, 2005). Simple and easy to memorize, this definition creates a great misunderstanding
between CSR and patronage or charity. To understand what CSR really means, one should remember
the fundamental principle — «CSR is not about how profit is spent, it is about how profit is earned».
Academic publications explain CSR in several ways. In general, it is rational feedback of the system to the
conflicting expectations of interested parties (stakeholders), which aims to achieve sustainable
development of the firm. It is the responsibility of those who make decisions before those, who are
influenced by these decisions. According to Frooman, a whole CSR strategy could be divided into its
composing part — CSR actions. The author defines it as an action by a firm, which the firm chooses to
take, that substantially affects an identifiable social stakeholder's welfare (Frooman, 1997).

The roots of CSR lies in the 50t of 20 century when US businessmen, among them Henry Ford, firstly
announced a concept that business has to serve society. Being the brand new way of understanding of
the companies social role, CSR has passed the long way to be considered as an innovative strategy of
business development. This point of view has emerged as a consequence of a new understanding of the
social role of the corporation and creates a phenomenon of the social order on the CSR. M. Friedman in
his article «The Social Responsibility of Business Is to Increase Its Profits» justify the social role of the
corporation by creating the concept of the legal purpose of the corporation telling us that in a free-
enterprise, private property system, a corporate executive is an employee of the owners of the firm. This
person has a direct responsibility to his employers. Responsibility to conduct the business in accordance
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with their desires than generally consists of making as much money as possible not confronting the basic
rules of the society.

Integrating theories of CSR are guided by the rule — «no society, no business». Corporates are ought
to invest in the development of society to increase the loyalty of buyers to its products and services. The
very ambitious aim of CSR in case of large national business is to increase the purchasing power of
citizens with simultaneous creation of positive reputation and interest in end users. According to the IBM
Global CEO Study in 2006, corporate responsibility became one of the five basic preconditions for the
successful organization of the future. CSR has received strong support from the numerous global
organizations including the UN and has become one of the key factors of sustainable development. Its
main reason is the strong role of large national business and transnational corporations on the climate
changes, number of workplaces, the economy of developing countries, minimum wage etc. TNCs and
large business's potential consists in being not only part of these problems but also a part of the solution
(Kolk and van Tulder, 2010). Half a century ago socially responsible business had been just an idea of
several entrepreneurs and scientists but managed to raise into an organizational and ideological basis for
sustainable development and internationalization of contemporary companies.

Academic scholars express a different opinion whether CSR influences on the corporate financial
performance but most agree that it has a direct positive correlation with overall firm's financial
performance. Overview and critical analysis of these studies are presented in the next section of this
article. Several authors dedicated their papers to the explanations of the positive link between CSR and
CFP. Waddock and Graves hypothesized that socially irresponsible politics of the firm in attempts to
minimize implicit cost e.g. lowering product quality, use of outdated manufacturing technologies, leads to
the rise of explicit costs such as interest payments to bond holders (Waddock and Graves, 1997). The
same authors continue with the statement that investments cost into CSR development are non-
comparable lesser than a positive impact on financial performance. Preston and O'Bannon substantiated
the "social impact hypothesis", which has a link with «stakeholders theory» and suggests that meeting the
needs of ordinary stakeholders leads to the positive impact on financial performance (Preston and
O'Bannon, 1997). Another point of view is connected to the relationship between slack resources, good
management and CSR that creates a «virtuous circle» between CSR and CFR. The important issue is the
demand for CSR that could be consumer-related and stakeholders-related. This theory means that even
if firm acts in a non-irresponsible way but does not implement any CSR standards may suffer from liabilities
(McWilliams and Siegel, 2001) that consider CSR as a vital component for the innovative and successful
development of the firm.

The relationship between CSR and investment attractiveness (IA) is more controversial comparing to
the link between CSR and CFP. The cause of this controversy is primary in the lack of appropriate studies
that hinders scientists to perform meta-analyses and provide business society with a certain conclusion.
Following Jac and Vondrackova, IA may be defined as the list of factors that influence a business entity
when making its investment decisions. In the country level case, IA reflects how interesting the relevant
territory, area or region is to businesses (Jac and Vondrackova, 2017). Knox and Maklan put the
relationship between CSR and IA into the list of main assertions and beliefs about business (Knox and
Maklan, 2004). Moreover, Zadek mentioned that only 4% of the total funds available for stock market
investment are governed by CSR principles and standards, thus, most enterprises judged not to implement
CSR into their activity still have full access to equity funding (Zadek, 2002). In the same time, some other
studies have shown a clear relationship between corporate social responsibility and the investment
efficiency of the firm (Benlemlih and Bitar, 2016).

Being an innovative management strategy widely used in US and European companies, CSR still
provokes many controversies about its impact on the profitability of the company. High level of debates
around the influence of corporate social responsibility on the firm financial performance and the uncertainty
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about the link between CSR and investment attractiveness of the corporation prompted to overview and
analyze the main studies around this topics. For the literature review most cited publications dedicated to
the problem of the relationship between CSR, corporate financial performance (CFP) and investment
attractiveness (IA) were considered. The article search was performed through Google Scholar search
tool by the key words «corporate social responsibility», «profitability», «corporate social performancey,
«stakeholder management», «corporate financial performance», «investment attractiveness»,
«investment effectivenessy», «risk management». Predominantly meta-analysis and large empirical or
case studies with high rates of citations were included in the research. Ten most illustrative studies have
been chosen to show the leading opinions on the relationship between CSR and CFP.

E. Kenneth et al. (1985) in the four-component survey «An Empirical Examination of the Relationship
between Corporate Social Responsibility and Profitability» stated no statistically significant relationship
between a strong orientation toward social responsibility or concern for society and financial performance.
It was neither beneficial nor harmful for a firm to be socially motivated to fulfil its social contract (Kenneth
et al., 1985). Coombs and Gilley found out that stakeholder management tended to reduce the positive
effects of financial performance on the various types of compensation. No positive relationship was found
between CSR, financial performance and CEO compensation (Coombs and Gilley, 2005).

Famous researcher on CSR J. Frooman in his meta-analysis of 27 studies dedicated to the link
between CSR and profitability proves that acting in a socially irresponsible way leads to the decrease in
the shareholders' welfare. Among many factors, socially responsible behavior is necessary to increase
stock value and shareholders wealth. Only economic self-interest may drive the firm to act in social
responsibility and law-abiding way. Concluding — increase in shareholders welfare is an objective reason
for firms to implement CSR into its activity (Frooman, 1997). Key and Popkin in the case study “Integrating
ethics into the strategic management process: doing well by doing good” investigated that the inclusion of
ethical criteria and corporate social responsibility into strategic management in before-profit rather than
after-profit activities may maximize corporate profits (Key and Popkin, 1998). Case study of US bank
industry conducted by Simpson and Kohers showed a strong positive correlation between CSR and the
level of return of assets. The difference in profitability between the banks with high CSR performance and
the banks with lower CSR performance was statistically significant. The value of loan losses was also
significantly lower in banks with outstanding CSR comparing to the banks with low social performance
(Simpson and Kohers, 2002). McWilliam and Siegel considered CSR as am an obligatory part of firms
activity due to the existence of consumers' and stakeholders' demand on it. Depending on the size of firm,
level of diversification and development, advertising and image, government sales, consumer income and
social circumstances, labor market conditions, and stage of the industry, it becomes possible to calculate
appropriate size of the investments into CSR for the most effective impact (McWilliams and Siegel, 2001).
Roberts and Dowling provide us with the evidence that corporations with better corporate reputations are
better able to sustain superior financial performance outcomes over time. In the same time, superior-
performing firms with a good-reputation have a greater chance of sustaining superior performance long
while. Good reputation assists loss-making enterprises to return to the profitability (Roberts and Dowling,
2001). In 2003, Orlitzky and co-authors conducted a large meta-analysis that incorporated 52 studies
related to the link between CSR and CFP. Results showed that corporate social responsibility and in less
extend environmental responsibility positively correlates with overall firm's financial performance. This
relationship tends to be bidirectional and simultaneous. Corporate relationship and image appear to be an
important precondition of such a relationship. In spite of the large amount of «pros» in favour of the positive
relationship between CSR and CFP, still, some scientists doubt about the reliability of pieces of evidence.
For example, Griffin and Mahon in their research «The Corporate Social Performance and Corporate
Financial Performance Debate: Twenty-Five Years of Incomparable Research» found out that Chosen
indexes and measurement systems may predetermine the results of the study — CSR/CFP relationship.
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While Fortune and KDL indicate close track between these CSR and CFP, TRI and corporate philanthropy
failed to find the relationship between corporate social responsibility and the firm's financial performance
(Griffin and Mahon, 1997). Rowley and Berman concluding their critical review of available data mentioned
that researchers should pay attention to the reasons (social, psychological) for higher stakeholders' loyalty
to those firms that implement CSR standards into their activity. Most of the variables in studies dedicated
to the relationship of the CSR and CFP are hard to compare thus the results of meta-analysis may be
biased (Rowley and Berman, 2000).

Limited amount of studies about the cross relationship between CSR and IA are available up to date.
All of them directly or indirectly declares the positive influence of corporate social responsibility on the
investment attractiveness and effectiveness. For example, Benlemlih and Bitar found out that CSR is
linked to higher investment efficiency. Dimensions linked to the primary stakeholders — employee relations,
diversity and product characteristics, environment protection, — play the most important role in improving
investment efficiency. During the financial crisis, CSR enhances customer loyalty to firms, which use CSR
standards in their activity. The extremely low or extremely high levels of CSR do not lead to an increase
in investment efficiency (Benlemlih and Bitar, 2016). The investigation of Cohen et al. has shown that retail
investors are most concerned with economic performance information, followed by governance, and on
the third place — corporate social responsibility. Responders who by the moment of the study held socially
responsible investment preferred to use all three types of information comparing to those, who didn't hold
socially responsible investment (Cohen et al. 2011). Interesting results appeared in the investigation of
the relationships between corporate social responsibility and earning management (accounting fraud)
(EM) across 1,653 companies in 46 countries. Type of relationship between CSR and EM depends on
which EM is considered. An increase in CSR is connected to the increase in earning aggressiveness. In
the same time earning losses avoidance and earning smoothing have shown a negative correlation with
CSR levels. Thus in the case of mitigating earning aggressiveness by strong enforcement, CSR in the
complex may lead to the overall decrease in the EM levels (Chih et al., 2008). El Ghoul et al. proved that
firms with better corporate social responsibility performance enjoy the significantly lower cost of equity
capital. Responsible employee treating, environmental and product policies contribute to lowering cost of
equity of such firms, responsible actions on community relations, diversity and human rights do not
contribute to the decrease in the cost of equity (EI Ghoul, 2010). Two meta-analyses dedicated to the
relationship between CSR and CFP have demonstrated the strong positive impact of the social
responsibility activity on the firm's overall profitability. In addition, many other studies also have shown
similar results. However, two articles failed to find the relationship between CSR and CFP and some
authoritative publications didn’t document any certain conclusion. The amount of data about the influence
of CSR on investment effectiveness and attractiveness does not permit to make any tough statements. A
limited number of research declares the positive impact of CSR standards on the different indicators
connected to the investment attractiveness. In spite of the small number of studies, at least no one of them
shows a negative connection between CSR and IA. This data should be kept in mind to prevent the
overestimation of expected influence of CSR on the financial indicators of the company that is an integral
part of innovative strategic management.

Methodology and research methods. First 100 companies from the list of Top-200 Ukrainian largest
firms 2017 were included in the study. The rating was developed by the business analytical information
agency censor.net on the basis of data that included companies annual revenue, profit/loss ratio, activity
and type of ownership. The exclusion criteria stated ownership and absence of relevant information about
the company (no official web-page, outdated general information on the official web-page). Two indicators
were estimated — the presence of the information about CSR/sustainable development programs and the
presence of the annual or periodical (several years) reports about CSR/sustainable development
programs. No information on official web-page about CSR/sustainable development was estimated as no
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CSR programs in the company. All companies were divided into two groups: #1 — TNCs and their
subsidiaries; #2 — other, mainly large national business. Descriptive statistics were used to describe the
distribution of results. Difference between the groups was calculated by x2-criterion and p-value on SPSS
Statistics 23.

Results. After the exclusion of 12 enterprises with state ownership and 5 without relevant information,
83 companies composed 2 study groups: #1 — TNCs and their subsidiaries, — 21 companies, and #2 —
other, — 62 companies (see — Figure 1). Table 1 and pie chart 1 show the distribution between the industry
sectors.

Table 1. Distribution between the industries

# Industry sector Number_of % # Industry Number_of %
companies sector companies

1 | Agricultural industry 21 2530% | 6 Transport 3 3,60%

Mining and 0 0
2 metallurgy 20 24% |7 IT 2 3,60%
3 | Power engineering 17 20,50% | 8 | Engineering 1 1,30%

. Chemical
0, 0,

4 Retail 10 12% |9 industry 1 1,30%
5 Distribution 8 9,60%

Sources: systemized by the author on the basis of statistical data (censor.net, 2017).

1% 1%

4%

25%

12%

24%

M Agricultural industry B Mining and metallurgy B Power engineering
M Retail m Distibution m Transport

IT Engineering Chemical industry

Figure 1. Distribution between industrial sectors.
Sources: systemized by the author on the basis of statistical data (censor.net, 2017).

Table 2 shows the results of the analysis of CSR implementation in the main companies of the
Ukrainian industry.
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Table 2. CSR in the companies of the Ukrainian market

. Group #1, 0 Group #2, 0
Indicators numbers Group #1, % numbers Group #2, %
CSR reports* 15 71,40% 17 27,40%
Description of CSR
on web-page* 3 14,30% 21 33,80%
None* 3 14,30% 24 38,80%

Sources: developed by the author on the basis of CSR reports revealed by the companies on their
official web-pages.

As it is shown in Table 2, most TNCs demonstrate a higher level of involvement into corporate social
responsibility than large national business. 2/3 of them reveal annual or periodical reports about their CSR
programs, main directions and the implication of the UN Goals of Sustainable Development.

Pearson test showed the presence of a difference between two groups with very high statistical
significance — p= 0,0005 (* - in Table 2).

As it is shown in Figure 2, % of Ukrainian market giants belongs to the national corporations that in
the same time shows significantly lower rated of corporate social responsibility.

Currently, it is not clear whether CSR is primary or secondary to better financial performance but it is
beyond controversy that CSR has become an integral part of the international strategy of companies, their
market-wide spreading.

25%

75%

B TNCs and their subsidiaries Other

Figure 2. The distribution between TNCs with subsidiaries and other companies.
Sources: systemized by the author on the basis of statistical data (censor.net, 2017)

It should be noted that currently only 56 Ukrainian companies, NGOs, organization and academics
are valid members of the UN Global Compact. Among them — only 8 enterprises from Top-200 Ukraine
2017. At the same time, the lion's share of largest Ukrainian companies — 70% belongs to the agricultural,
mining and metallurgy, power engineering industries that strongly affects the environment and
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stakeholders. Therefore, primary measures of social responsibility should become an integral part of
corporate strategy.

Conclusions. The current study is divided into two parts —first, theoretical is dedicated to the influence
of corporate social responsibility on the financial performance and investment attractiveness of the firm;
and second, empirical, describes the current prevalence of CSR in the biggest companies of the Ukrainian
market, its prevalence in national and international companies.

Starting from 50t of 20 century many scientists, top economists and financier tried to answer the
question about the connection between CSR, CFP an IA. Up to date the bigger part of the pieces of
evidence declares the positive correlation between CSR and CFP. However, still, some studies failed to
confirm this correlation. Therefore, issues about CSR/CFP relationship remains partly uncertain. Limited
number of papers clarify the connection between CSR and IA. Their results strongly suggest that CSR has
a positive impact on the investment climate and investment attractiveness. Fruxell and Wang made a fair
comment: «Overall perception of the firm and its image rather than the actual action taken by the firm may
be the dominating factor in determining the firm’s relative ranking of its social performance» (Fryxell and
Wang, 1994). Therefore, the possible cause of the positive correlation between CSR and CFP may be
due to the influence of the firm image rather than the actual CSR rating. According to the English etymology
dictionary, «<image» means 1) piece of sculpture, a statue; 2) artificial reproduction that looks like a person
or thing. In general, the image refers us to the result of the combination of a purposefully created vision of
a person/company/country combined with our subjective perception of e reality. This hypothesis is
supported by several studies mentioned in the literature review. A second possible explanation of these
contradictions may be connected to the pressure that is caused by the social role of CSR. UN global
compact and goals of sustainable development, ISO 26000, Equator Principles, UN Principles for
Responsible Investment, World Bank IFC's Environmental and Social Standards etc. dictate terms for
business management and development. Not only world-leading organizations dictate these terms but
also a society in whole drives corporates to be socially responsible. That is why the question about social
order on CSR remains very topical for future research. Ignoring polemic about direct financial influence of
CSR, CEOs and managers ought to consider it as an integral part of innovative strategies at least because
of its strong image-making impact. An empirical study of the largest Ukrainian companies showed that
levels of CSR significantly differs between TNCs with subsidiaries and national large business. Only 1/3
of the second group provides the annual and periodical reports about CSR activity at the firms. Other parts
only declare different projects on their web-pages but no further information is provided (for example
financial report). Moreover, the last 1/3 doesn't show any information about CSR. Vice versa, most
international companies had a strong concern about CSR. That means that international diversification
inextricably linked with socially responsible ideology and activity or at least declaration of these ideas. The
results of study combined with the literature data should promote the development of corporate social
responsibility in large Ukrainian business by clarifying the importance of CSR and its highly probable
positive impact on the economic performance of the firms. On another hand, the reader should understand
the strong limitation of the study because of its mainly descriptive character. Unfortunately, the lack of
analytical data about Ukrainian companies e.g. different CSR indexes makes it impossible to accurately
measure the actual prevalence of CSR in Ukraine. Therefore, further studies should be carried out.
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B. E. ®adeesa, YHisepcumem imeHi Adama Miukesuya e lMo3HaHi (Monbwia).

KopnopatuBHa coujanbHa BianoBifanbHiCTL SK OCHOBA iHHOBAL|HOrO PO3BUTKY Cy4acHWX RiANPUEMCTB: OrNsA
nitepaTypu Ta eMRipuyHe AOCNimKeHHN focBiay YkpaiHu

Bydy4u cy4acHor ma iHHo8auiliHO cmpameaieto, KopriopamueHa couianbHa sidnosidansHicms (KCB) exe
3apekomeHdysana cebe sik echekmusHuUll iIHcmpyMeHm 01151 CMBOPEHHST MO3UMUBHO20 iMIOXY KoMnaHii ceped
cmelkxondepie ma crioxusadis. [lpome npsamull ekoHomiqHul ernnue KCB, Hanpuknad lioeo 83aEM0368'30K 3
KopriopamugHUMU ¢hiHaHCOBUMU MOKa3HUKaMU, 3anuwaembscsi He 00 KiHUsi 3po3yminum. Takum YuHom, daHa
cmammsi nidcymogye mpusary Ouckycito npo ernnue KCB Ha kopriopamueHi ¢hiHaHCco8i oka3HUKU | GeMOHCmpye
rnomoyHul cmaH KCB y Halibinbwux KOMaHisix yKpaiHcbko20 puHKY. OCHO8HOK MEMOK OOCITIOXKEHHS € OUiHKa
poni KCB & iHHo8auitiHoMy po38umkKy ma MixHapoOHiti dusepcudbikauii komnaHili 3 ypaxyeaHHSIM OKa3HUKI8
KopriopamugHoi ¢hiHaHco8oi QisiibHOCMI WIsIXOM aHarnidy Halbinbw akmyarnbHUx rnybnikayii ma OCHO8HUX
©KOHOMIYHUX [MOKa3HUKi8 Halbinbwux HayjoHanbHUX ma MiXXHapOOHUX KOMMaHil yKpaiHCbKO20 PUHKY.
0O6'ekmom docnidxeHHs1 € KCB y ceimi ma e Ykpairi. Cmammsi cknadaembcsi 3 080X YaCMUH — MeopemuyHoi
ma ewmnipu4Hoi. [ns meopemuyvHo2o aHanidy 6ys nposedeHuli oensd nimepamypu 3a OOMOMO20H0
iHcmpymernma nowyky Google Scholar 3a krmoyosumu criogamu, nos'sizaHumu 3 KCB; do emnipudHoeo aHanisy
pigHie KCB 6yno ekmodeHo 100 Halbinbwux ykpaiHCbKUX KomnaHili 3a eepcieto Ton-200 YkpaiHa 2017.
OujHrosanucs dea MokasHUKU — HasigHiCMb Ha ogbiyitiHUX 8eb-crmopiHKax KoMmnaHit iHgpopmauii npo npozpamu
KCB / cmarnozo po3gumky ma HasisHicmb WopidHUx abo nepioduyHux 3eimie rpo npozpamu 3 KCB / cmanozo
possumky. [llicns suknoyeHHs1 12 nidnpuemcme 3 OepxasHoO ¢hopmoro enacHocmi ma 5 6e3 8idnogioHor
iHgbopmauii, 83 komnaHii 6ynu posdineHi Ha 2 epynu: Ne1 — mpaHcHauioHanbHi kopriopayii (THK) ma ixHi do4ipHi
KomnaHii (21 nidnpuemcmeo) ma Ne 2 - iHwi (62 komnaHil). Pe3ynsmamu o280y nimepamypu rnokasasnu, Wo Ha
Cb0200Hi binbwa YacmuHa 0okasie ceidyums rpo rnosumusHull 38’30k KCB ma kopropamusHux ¢hiHaHco8ux
rokasHukig. lpome desiki docnidxeHHs1 He 3Moeu nidmeepoumu Ut Kopessyito, momy OaHa rpobnemamuka
JuwaembCs 4acmKogo HegusHayeHor. BodHouac eci asmopu eu3Harnu, wjo cbo2o0Hi KCB € 00Hieto 3 0CHOBHUX
ckrnadosux iHHosauiliHux cmpameeiti po3sumky. EmnipudHe 00CiOXXeHHs nokasarno, ujo pieeHb KCB icmomHo
8iopisHsiembcs mixx THK, ixHimu OoyipHiMu nidnpuemcmeamu ma yKpaiHCbKuM eesiukum 6izHecom (p = 000,5) 3
suWUMU pigHAMU y niepwil epyni. Takum 4uHoMm, KCB MoxHa posansidamu siK Heegid'eMHy 4YacmuHy
iHHOBaUiLIHO20 MeHedXMeHmy ma MixHapoOHoi dusepcudbikauii komnaHril. Lis cmamms euceimnioe odHe 3
Hebazambox 0ocrioxeHb cydacHozo cmaHy KCB e YkpaiHi, nidkpecnuswiu eaxnueuli HarnpsiMoK nodasbuiux
nowykie y cepepi KCB. lNopsid i3 HayKosUM 3Ha4YeHHsIM, pe3yribmamu Ub020 OOCIIOKEHHST MOXymb 6ymu
KopucHUMU Or1s1 ghaxieyjie y cgbepi cmpameziyHo20 rniaHy8aHHs, KepieHUKI8 KoMnaHil, ghiHaHCo8UX MeHedXepie.

Krtoyosi cnosa: kopnopaTBHa colianbHa BiANOBIAAmNbHICTb, CTaHAAPTW, KOPMOpaTWBHI (iHAHCOBI NOKA3HWKW, iHBECTUL|MHA
npuBabnuBICTb.
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