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FEATURES OF THE PROFESSIONAL IMAGE OF THE SPECIALIST
IN THE MODERN WORLD OF EDUCATION

Summary.

In the article the author reveals the essence of the concepts of the views of the professional activity of the
teacher and his image. With the accelerated development of the impact on the learning environment through a
comprehensive impact on students. Indeed, in connection with the rapid development of economic and social
relations in our country, the requirements for the personality of a professional change. Profession teacher -
special. Teachers are those people who are always in sight, parents, pupils, and colleagues are always with them.

Thus, a modern teacher should have a number of qualities, such as the presence of positive expectations in
the field of professional activity, emotional stability, the ability for personal change, the ability to see your own
achievements and professional difficulties and plan ways to eliminate them, creating your own individual style.
This is definitely reflected in the professional image for those who want to be successful in their professional
teaching activities.

We can assume the following socio-psychological definition of a teacher’s image: an image is a symbolic
image of a subject created in the process of subject-subject interaction of a teacher with participants in a holistic
educational process.

Properly implement the teacher self-feed function in pedagogical communication is important, especially
at the time of the formation of the first impression of yourself. The phenomenon of the first impression in many
cases determines the further dynamics of the interaction process. The student’s first impression of the teacher is
essential. On the basis of the first impression, a fairly stable stereotype of the perception of the specialist is formed.

Key words: teacher, pedagogical skills, criteria for pedagogical skills reflected in professional image.

The teacher (as a professional specialist) was at all times considered to be the main one in the cul-
tural and educational upbringing of society. He is professionally entrusted to regenerate and transmit
the culture. But what is culture? The Encyclopedic Dictionary gives such a definition of the concept
“culture” — cultivation, education, education, development, worship) — a historically certain level of
development of society, creative forces and abilities of a person, expressed in the types and forms of
organization of human life, as well as the material and spiritual values created by them” [1; 2].

As we know, culture is not inherited by genetic means, but is acquired by teaching methods. Fea-
tures of professional culture of a specialist (teacher) — is an integrated concept. Professional culture
is a certain degree of a person’s mastering the techniques and ways of solving professional tasks.

“Pedagogical culture” is a part of universal and moral culture, in which spiritual, material and
moral values, as well as methods of pedagogical activity of people, necessary for humanity for con-
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tinuity of generations and socialization of a person, are imprinted Pedagogical culture is the most
important part of the specialist’s all-round culture, manifested in the system of his personal and
professional characteristics, as well as the specifics of his professional activity.

The features of the successful presentation of their professional and personal qualities also in-
clude the image, that is, the idea that a person, unconsciously or intentionally, creates about himself
in the eyes of other people.

Image — (from the English. Image) image, appearance (Russian version) of the person, in which
the most tangibly manifest those qualities, thanks to which the effect of personal attractiveness is
achieved. Image is an impression made by a person on one or several groups of the public.

Image professional — the image of a person, reflecting his professional activities, an important
condition for professional self-realization and achievement of professional success. The analysis of
literary sources on the image problem has shown that in modern science there is still no common
understanding of the “individual image” phenomenon. Various aspects of the image were studied,
some of the researchers reduce it: to a mental image (A. Panasyuk, L. Mitina, V. Shepel, and oth-
ers), to an external image (L. Brown, M. Spilchain, etc.), to a set of external and internal features (P.
Berd, T. Klimova, I. Kriskunova and others), to the ability to manage the impression, opinion about
yourself (I. Hoffmann, F. Kuzin, E. Petrova, I. Fedorov, etc.)

“Personal image” is considered as a combination of internal and external factors that define its
components — self-image. Self-image derives from past experience and reflects the current state of
self-assertion. If we want to be respected, we must first respect ourselves. Actually, all psychother-
apy often works at this level of restoring self-confidence, which aspect of one’s personality should
be loved and cherished, not trampled.

The reference image meets three basic requirements:

First, it is based on the mental potential of a particular person, is focused on the continuous
development of spiritual, moral, professional and personal qualities, and stimulates the positive
personal growth of a person in the zone of proximal development.

Secondly, the reference image maximally harmonizes the appearance, inter- and intrapsychic
space of a person, contributes to the authentic combination of appearance, inner attitude and human
behavior in situations of communication.

Thirdly, the reference image develops the interval strategy of a person’s attitude to life and
himself, stimulates his activity, constant work on self-development and self-improvement, acts as a
means of achieving success in life.

In Uzbekistan, as in many developed countries, the concept of image became the subject of public at-
tention and scientific analysis only at the end of the 20™ Century. In the mid-2000s, the first domestic devel-
opments in imaging (image creation) appeared, devoted to the psychological aspects of image formation.

The study of image problems involved in the science of imageology. The main purpose of ima-
geology is to scientifically substantiate how to create an attractive image, how to build models of
decent behavior that are adequate to the life situations in which we find ourselves.

Imagelogy is an impact technology. B. Pascal wrote that there are two ways to influence people:
“a way to persuade” and “a way to please”. Of these, the latter is the most effective.
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Teachers identify in a non-professional environment very quickly. Most teachers drive their
individuality and originality into the Procrustean bed of obsolete and unconstructive traditions and
rules” [3].

V. Shepel considers the importance of the image of his non-discrepancy with the teacher’s inter-
nal attitudes, consistent with his character and views. The teacher who is in love with children and
enthusiastic about his professional activities intuitively and consciously selects those behaviors that
are most adequate to the dignity of children and their actual needs. The image of such a specialist
is flawless [4].

In pedagogy, the concept of “image” has received deserved recognition. The appearance of a
teacher in the halo of a person who creates his own image, allowed to speak about the emergence
of the branch of imageology - pedagogical imageology.

We can assume the following socio-psychological definition of the teacher’s image: the image is
a symbolically objective image of the subject created in the process of the subject-subject interac-
tion of the teacher with the participants of the whole educational process.

Properly implement a teacher self-feed in pedagogical communication is important, especially
at the time of formation of the first impression of yourself. The phenomenon of the first impression
in many cases determines the further dynamics of the interaction process. The student’s first impres-
sion of a teacher / teacher is essential. On the basis of the first impression, a fairly stable stereotype
of the teacher’s perception is formed. The first impression about the teacher plays a big role in the
emergence of pedagogical influence and influence on children.

Forming the strategy and tactics of self-feeding, the teacher must take into account that 85 %
of people build the first impression on the basis of a person’s external appearance (according to
N. Panferov). Image is a kind of human toolkit that helps build relationships with others. Image is
always the unity of the inner and the outer [5; 6].

On this occasion, Berd P. in his book “Sell yourself! Effective tactics to improve your image*®,
says that “whatever image you try to show the world, it should be primarily a reflection of your in-
ner essence and firmly based on it” [7].

In the light of the above, it is particularly relevant that the image of the new school will be de-
termined by the image of the specialists working in it. The work on image formation can be repre-
sented as the following model (for image formation and management, well-known theorist and PR
practitioner G. G. Pocheptsov proposed a four-stroke model of the image campaign [8, p. 297-299],
reflecting the diverse requirements for the necessary operations.

1. Determine audience requirements. Each task needs to rely on a particular segment of the audi-
ence, each of which has its own ideas of what is good and what is bad. The starting point is precisely
this moment, since it sets the effectiveness of any campaign. This moment is the first point of reference.

2. Determination of the strengths and weaknesses of the object. The object can be any partici-
pant in the holistic educational process. It is really necessary to present not only its positive, but no
less important, knowledge of the negative, since it is there that the main blow can be directed. You
should know exactly the positive and negative aspects of the object, since it is here that the main
blow of the enemy will be directed.
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3. Designing the image and behavioral characteristics of the object to the requirements of the
audience. This is an important part of the process, since practitioners advise not so much to work on
weaknesses in order to cover them, as to strengthen the existing positive aspects, since it is precisely
such a strategy that has been recognized as more effective. Here it is necessary to work not so much
on the weak sides in order to cover them, but rather on strengthening the existing positive aspects,
since it is this strategy that is most effective.

4. Translation of the required characteristics of the object in the verbal, visual and event forms.

Image formation also has psychological aspects, which is important in the activities of the
teacher:

— personally elevating aspect (due to the creation of attractiveness around the personality of the
aura, the image becomes socially relevant, relaxed in displaying its best qualities);

— comforting interpersonal relations (the essence of this aspect is that the charm of people ob-
jectively brings sympathy and goodwill to their communication, and therefore a moral measure of
tolerance and tact);

— psychotherapeutic aspect (the essence is that a person, thanks to the awareness of his individ-
ual uncommonness and increased sociability, acquires a steady major mood and self-confidence);

— interpersonal adaptation;

— highlighting the best personal and business qualities;

— shadowing negative personal characteristics;

— organization of attention (an attractive image unwittingly attracts people, it appeals to them,
and therefore they are psychologically easier to settle down to what it demonstrates);

— overcoming of age lines (skillfully owning the technology of self-presentation, which specifi-
cally manifests itself in the successful choice of behavior models and the performance of various
roles, you can feel comfortable in communication with people of different social status and profes-
sional status without restricting yourself with the “complex” of your own age.)

To be charming is a kind of courage, because it requires continuous work on yourself. This
requires knowledge and skills on imaging - self-presentation. Self-presentation is the essence of
imaging.

In self-presentation is not enough to use their own talents and knowledge. Special training is
needed, and, above all, the ability to navigate the main components of this process. The basic model
of the imaging technology consists of the following self-presentation positions:

1) “i-concept” — moral and psychological preparation. Contributes to the achievement of inter-
nal coherence of the individual; determines the interpretation of experience; is a source of expecta-
tions;

2) Facebook — the creation of a person, taking into account the attendant factors;

3) kinesika — body information. This is a silent body language with which you can say a lot and
understand a lot if you are able to see;

4) clothing design — the selection and wearing of clothing, the use of accessories;

5) possession of the word — rhetorical equipment;

6) fluid radiation — the creation of a personal “bioenergy field”;
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7) communicative mechanics — communication skills. To be able to prevent conflicts means to
have a culture of communication, to show respect for the personality of another person, to skillfully
use psychological methods of influence.

Verbal communication is an important part of the image [9; 10].

There are additional techniques that contribute to the formation of a personal pedago-
gical image.

The art of speech. At all times, the beauty of speech was determined by its logic, conciseness,
freshness and nobility. Excessive verbal piling up, as well as excessively bright colors and emo-
tionality, quickly tire, become sated and do not give pleasure to the listener. Cicero believed that in
order to make a good impression of the performance, it was necessary:

— find what to say;

— arrange found in order;

— give it a verbal form;

— to approve all this in memory;

— produce the desired effect.

In order for the lessons and presentations of the teacher to be interesting and produce the desired
effect on the listeners, you need to remember the requirements for speech composition and the vari-
ous techniques for attracting the attention of listeners (“hooking hooks™), such as:

— the use of unexpected (provocative) issues;

— the message of some (paradoxical) information (including personal character), which at first
glance has nothing to do with the topic of the conversation;

— appeal to the personal experience of listeners

Memo to the teacher to prepare for the presentation.

1. Mark the topic of the speech (word or phrase).

2. Think about who this speech will be intended for.

3. Determine its purpose (tell, entertain, compare, convince, etc.).

4. Make a rough outline of the speech. To do this, remember everything that you already know
or want to mention.

5. Gather the necessary information.

6. Formulate the main idea of your presentation in the form of a complete sentence.

7. Refine it with additional or related ideas.

8. Write down these ideas with complete sentences.

9. Logically arrange them in order and draw up a final performance plan. To do this, determine
the method of presentation of thought. It can be built on induction, deduction, analogy, etc.

10. Complete each paragraph of the plan with keywords that reflect the main idea.

11. If desired, write the full text of the speech.

12. Rehearse a performance in front of a mirror.

Test “Image Evaluation.”

To assess your own image can be offered the following test. In the proposed test, each compo-
nent of the image is estimated at one of the proposed levels of satisfaction.
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Assess by satisfaction (low, medium, high) the following components of your image: voice
data; sociability; self-presentation; norms of civil etiquette (refined manners); the art of eye contact;
posture; physical data; grooming (hair, skin, hands, etc.); hairstyle; aromatic agents; accessories.

Based on the data obtained, one can draw conclusions and begin to build a strategy for the for-
mation of a personal pedagogical image. On this basis, we can derive a formula for the success of
a modern specialist:

SUCCESS FORMULA
Success = decency + efficiency + creativity + purposefulness + kindness + initiative +
tolerance + active life position

To help form these qualities a specialist of the New School is called upon to be a timely emer-
gent science — imagelogy.

Thus, a modern teacher should have such qualities as:

— presence of positive expectations in the field of professional activity;

— emotional stability;

— the ability to personal changes;

— the ability to see their own achievements and professional difficulties and to outline ways to
eliminate them;

— creation of individual style.

This is definitely reflected in the professional image for those who want to be successful in their
professional teaching activities.

The creation of a professional image of a specialist is promoted by such important components
as self-presentation, public activity, participation in various professional and creative competitions,
and internal installations.

Business success comes to those who can not only develop, but also convey to others their
best personal qualities. The creative abilities of the teacher are an indicator of the integrity of his
personality, health in the widest sense of the word. And, on the contrary, if a teacher identifies his
personality only with teaching, then this situation can lead to a halt in personal development.

Thus, the New School is spontaneity and freedom, charm, emotionality, associative vision, un-
expected bright moves in the lesson scenario, an inner mood for creativity, self-control in the condi-
tions of publicity, the ability and the desire to improve, move forward.
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Kyp6anos 1. OcobauBocTi npogeciitHoro iMiaKy cneniajiicta y cydacHoMy CBiTi 0CBIiTH.

Anoraris.

Y cmammi asmop posxkpusae cymuicms noHsmo «npoghecitina OisbHICIMbY Ma «iMiodxicy yuumens y 36 3Ky 3i
WIBUOKUM PO3BUMKOM GNIUBY HA OCBIMHE CEpeiosuiye, UTAXOM 6Ce0iYHO20 6NUSY HA MUX, XIMO OMPUMYE 0ceinmy. 3
PO3BUMKOM eKOHOMIYHUX [ COYIATbHUX BIOHOCUH Y KDAIHT 3MIHIOIOMbCSL U 8uMo2l 00 ocoducmocmi guumens. Cheuyi-
anbHicmy yuumens — ocoonuea. Yuumeni — ye ocobucmocmi, aKi 3a62cou y nomi 30py, NOpyy 3 HUMU MAromy 3HaxXo0U-
mucs 6amoku, yuni, Koneeu. Takum YuHoM, Cy4acHuil yuumetb NOBUHEH 60100IMU MAKUMU AKOCAMU, K HASABHICIb
NO3UMUBHUX OYIKY8aHb Y NPOpecilinitl OIbHOCMI, eMOYIHA CIMIUKICMb, 30I0HICMb 00 0COOUCIICHUX 3MiH, YMIHHA
Oauumu 6nacHi 00cicHerHs ma nPoghecitini mpyoOHOWi, NIAHYBAMU WLIAXU IX OONAHHS, CMBOPEHHS. IHOUBIOYATbHORO
cmunio. Lle 3natiuino i0obpadicenns 8 npoghecitinomy iMiodxci 0 mux, Xmo 6axcae 6ymu yCniwHum y 61acHi npo-
eciuiniti nedaco2iuniii QisIbHOCMI.

Knrouosi cnosa: yuumens, nedazociuna MaiucmepHicmy, Kpumepii MaticmepHocmi, npoghecitinuil imMioic.

Kyp6anos 1. OcobennocT npodeccHoHAJbHOI0 MMUIKA CHENHAJINCTA B COBPEMEHHOM MUpe
o0pa3oBaHus.

Annomayus.

B cmamve asmop packpuviéaem ocobenHocmu npogeccuoHanrbHO20 UMUONCA CReYUaniucma 8 cogpe-
MEHHOM Mupe 00pazo8anus, CYUHOCHb NOHAMULL KUMUONCY Nedazoed, «NPOGheccUOHATbHAS UMUONCENO-
eusy. B ycnoegusax coyuanbHo2o u SKOHOMUYECKo20 pazeumus 6 Hauteli cmpane (Y3oexucmane) usmensiomces
mpebosanus K auunocmu cneyuanucma-npogheccuonana. Coepemennbvlii nedazoe 00ndcer 081a0emy npo-
eccuonanbHo 8aXtCHLIMU KA4eCmEamu. Haludue y8epeHHOCHU, SMOYUOHANLHOU YCMOUYUBOCMbIO, CHOCOO-
HOCMbIO K TUYHOCHIHbIM USMEHEHUAM, YMeHUe CO30aHUs C80e20 UHOUBUOYANbHO20 CIMUS. IMo onpeoeneH-
HO HAULLO OMpadcerue 8 NPOheccuoOHaIbHOM UMUONCe.

Kpumepuem  nedacoeuueckoco — macmepcmea — A6IA€MCA  YCHEWIHAS — NPE3eHMAyus  C80uUx
npOheccUoHanbHbX U TUYHOCMHBIX KAYecms, Mo Cnocoocmsyem npogheccuoHatbHOMy UMUONCY Cheyu-
anucma. Umuoxc (00pas, 061uK) 3mMo HeOCO3HAHHOe UMY CO3HAMeNbHOe npedcmasienue, O1a200aps Ko-
MOPOMY Yelo8eK, co30aem o cebe 6 2nazax opyaux aooell onpeoeiieHHoe gnevamienue, o1a200aps Komo-
pomy oocmuzaemcs d¢hgexm nepconanvhol npusiekamenvrocmu. Ilpogheccuonanvhoiii UMUONC A6TAEMCSL
BAJICHBIM YCNIOBUEM NPODECCUOHATLHOU CAMOPEANU3AYUY U OOCMUNCEHUS NPODECCUOHANLHBIX YCNEXOB.

Knroueswie cnosa: cneyuanucm, nedazoz, nedazo2uieckoe Macmepcmeo, Kpumepuu nedazoesuiecko2o

macmepcmea, npogheccuoHanbHI UMUONC.
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