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Providing of economic safety of the country based on strategic marketing 

The aim of the study is to analyze the strategic frameworks to ensure the economic security of the 
international activities of the country in terms of globalization and development of practical recommendations 
for consideration of the factor of economic security of international activities in the development strategy of the 
national economy.  

 In this article the list of uses of the marketing approach in government activities is proposed. Using of 
resource potential and positioning in industrial, scientific and technical environment is the part of a strategic 
approach of long-term development policy of the government regarding. In terms of technological progress 
dependence competitiveness of corporate social and institutional environment in the country was acknowledged.  

We propose to consider the impact of country of origin effect on consumer behavior in terms of the 
perception of products and purchase decision as part of branding. The main task of government is to promote the 
improvement of the competitiveness of national businesses in the most stable position and country.  
economic security, economic activity, public policy, internationalization, image, branding 
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Odessa national polytechnic university 
The Condition and Management of Perspective Development of Banking System of Ukraine 

The aim of the article is to define the conditions that constrain the development of banking system and to 
develop the directions of its strengthening and raising the trust among population to banking system.  

Repeatedly the National Bank of Ukraine plays the role of observer in critical situation. It concerns abrupt 
fluctuations of currency rates and speculative actions of some commercial banks.  

The potential of the development of banking system is still essential partially due to the insufficient 
network of banking services. Most perspective from the point of view of profitability is a complex of services of 
everyday financial needs of clients. The services include payments, bills for goods and services, money saving 
and borrowings such as overdraft, credit cards, cash credits. 

The income of banking system according to the estimates for the first half-year is actually directly 
proportional to the level of hyena devaluation which will lead to losses of commercial banks as a result of 
reevaluation of short-term open currency positions and decrease of quality of currency credits services. The 
devaluation higher than 20% can lead to losses of all banking system.  
banking system, crediting, financial monitoring 
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