
. , 2014, . 25  

9

7.  « –
 2012 » [ ]. – :  http://ukrstat.gov.ua. 

8. . .
. [ ] / . . . - :

http://archive.nbuv.gov.ua/Portal/Soc_gum/Tpaeiv/2008/78. pdf.  
9. : . . . . ,— 4- ., .

. — .: - ,2010. — 695 . — ( ). 

. . , . .

.

, .
,    

,
,

 , 
, ,

,
,

.

, .
, , , ,

 05.05.14 

 338.242.4 

. . , ., - .- .

. . , . . ., . .
 « » , .

. . , ., . .

,
. ’

,
.

, ,  – 
,

___________ 
© . . , . . , . . ,2014 



. , 2014, . 25  

10

. . , ., - .

. . , . . ., . .
 « » , .

. . , ., . .

,
.

,
.

, , -
,

.
 (

),
, , . ,

 – .
 ( ,

,  – ,
),

,
, .

’ ,
.

, , ,
, .

, ,
 ( ),

, ,
. ,

,
, , ,

,  – 
.

,
.

 – 
.

, ,  2012 .  69% 
 1990 ., ,

, .
.

 2000 .,
.



. , 2014, . 25  

11

, ,
. ,

,  50%  – ,
.

, ’

, ,
,

.  Transparency International, 
, ,  2013 .,  144 
 177 , . (1 

).

, , , .
,  2009 .

 (IFC) , ,

 20% [1]. 
,

, ,
. -

.  – 50% 
.

, ,
,

.

, .
,
, , ,

, .
.

,  «Doing 
Business 2011» ( ),  2010 .  145-
183 ,  2009 . – 142,  3 .

 – 181 .  – 
 Heritage Foundation –  2006 .  2010 .

 162 ,  10 . .  2005 . [2]. 
,

,
.  – 

, .
 (social 

responsibility in business) . ,



. , 2014, . 25  

12

 ( , (corporate 
social responsibility)),  (the civil corporation), 

( , ) .
,

’ ,
, . , ,

,
.

 « » ( ).
, ,

.  [3], .  [4, c. 98-102], 
.  [5, c. 374-380], . ,

, ,

’ ,  60–90-
.

,
.

 – .
. , ,

 – ,
.

,
,

, , ,
.

.

,
.

,
.

. ,
,

, ,
( , . , .  [6], .  [7]) ,

,
 ). 

, « » (IBLF) 
,

,  [8].
-  « ’ »,

. . , ,



. , 2014, . 25  

13

, ,
, ,  [9]. 
.

. ’

. : «
,  – ,

» [10]. 
,

,
, .

,
,

.
, . ,

. , . , . , . , . , . ,

. , . , . , .,  – . ,

. , . , . , . , . , . ,

. , .
.

 ( )
, , ,

,
,

.
. ,

,
,

 ( , , ,
, ).

 ( ), ,
, . « »

'
 ( , , , ).

« »  – 
( , , ,

’ ).
« » – ,

 ( ’ ;
;

).
,

,
.

:

,
;



. , 2014, . 25  

14

,
;

;
, ,

,
, ;

 (
,

 IPO); 

,
;

 ( , , ,
, ),

,  ( , ).
,

,
.

,  1999 .  500 
- ’ , ,

, , , .
 2000 .,

,
 « , , ».

 «
»  2001 .,  – « »

(2003 .) .  2003 .
 (CSR): 

« ».
,

, . ,
 ( ),

,
 (debt deflation), 

. .
, ,

, ,
. ,

 « » .
.

.
,  – ,

, , ,
.



. , 2014, . 25  

15

 ( )  - ,
, , . , .

,
, .

, , ’
,

’ .
, ,

,
. ,  – 

.
, -

.
. . , « -

, , ,

.
,

’
». : «

- :
, ,

,  – 
.

’
…» [11]. 

, ’
,  « »

,  « »,
.

,
.

,
,

.  80-
, ,

,  60-70%, 
 90- .

-
.

’ ,
, .

,  – 
.

.
,

.



. , 2014, . 25  

16

,
.

,
. . « » ’

,
, ,

.

, ,

.

 (  17 .
), , ,

,
- .

,

.

 «Tribune Co»  ESOP ,
 8,6 .

, ,
.

,
 (« »), .

, ,
,

, , .
,

,
. ,

, ,
–  2%  5% 

. ,
 15% .

,
.

,
. , ,
.

 2% ,
, .

 5%  4% ,
.



. , 2014, . 25  

17

,
,

 10%  65% 
. -

, .
,

.
.

. ,
,

, . ,
, . ,

-
, , .

,
,

, .
.

1.  – ? [ ]. -  :   
http://franchising.ua/vlasniy-biznes/576/kriza-derjava-hto-pereshkodjae-bilshe/. 

2. Doing Business 2011 report [ ]. -  : 
http://doingbusiness.org/rankings. 

3. .  / . . – .- .: - , 1950. 
– 768 .

4. . . :  3- . / . .  ; . . – . : 
, 1980. – . 3. – 447 .

5. . / . . . . . . - .: ,
1955. – 772 .

6. Davis K. Five Proportions for Social Recponsibility / K. Davis, R.L. Blomstrom // Busyness Horizons. –
1975. – June.– P. 19-24. 

7. Bowen H.R. Social Responsibilities of the Businessman / H.R. Bowen. – New York: Harper&Row, 1953. 
– 362 p. 

8. :  [ ]. - 
 :   http://brc.undp.org.ua/img/publications/ua_wdp_src_csr05.pdf. 

9. Blue Ribbon Analytical & Advisory Centre. :
. –  11 .

10. Porter M. 2003. CSR – A Religion with too many priests? European Business Forum / M.Porter  
[ ]. -  :   http://www.ebfonline.com. 

11.  - :  / .. - .
. . . – .: - , 2003. – . 149. 

Volodymir Gamaliy  
Kirovograd National Technical University, Kirovograd, Ukraine 
Oleksandr Koshik  
"Institute of Economics and Forecasting" of NAS of Ukraine, Kiev, Ukraine 
Nina Leginkova  
Kirovograd Flight Academy of the National Aviation University, Kirovograd, Ukraine
Financial fundamentals of corporate social responsibility 

The article should analyze the situation when the state regulatory policy actually hampers the 
development of enterprises, leading to significant losses in carrying out even the simplest of transactions. It 
negatively affects the financial performance, including the income. We need to consider ways in which 
companies can implement socially responsible activities only if for this they have appropriate financial 
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resources. Therefore, the absence of favorable for business development of regulatory policy is one of the factors 
inhibiting social responsibility of Ukrainian enterprises. 

The article analyzes the financial framework of corporate social responsibility in the transformation 
period of transition from a centrally planned to a market economy , as well as at the present stage . Connection of 
the social responsibility of business with the financial activity of Ukrainian enterprises is defined, as well as the 
possibility of using foreign experience in the Ukrainian realities. 

It is obvious that the change of concepts of CSR towards the economic motivation for its 
implementation would not take place if there was no real positive impact of strengthening the social functions of 
companies on their financial situation. 

We can distinguish the following main factors of influence: stimulation of personnel to maximize their 
labor due to increasing the interest in the outcome of companies, increasing human potential; advancing the 
competitiveness of companies in the labor market, the possibility of attracting the most qualified employees; 
reduction of financial losses due to companies creating the conditions to prevent industrial action; improving the 
company's image in the eyes of customers, suppliers and authorities, as well as the value of its brands, that has 
particular importance in terms of the growing role of intangible assets of companies that is recorded in the world 
last decade; increasing the investment attractiveness due to making them more transparent economic activities in 
the framework of CSR (it has a partly positive impact on raising funds by issuing of securities in the 
implementation of IPO); CSR standards take into account some of the rating agencies in determining the 
rankings of companies that in some way affect the financial results of their activity. 

The foregoing allows us to conclude that the development of the social functions at the level of 
individual enterprises, the enhancing of their social responsibility corresponds the tendencies inherent in the 
developed countries. It can be considered as one of the important directions of improving the financial situation 
of industrial enterprises in Ukraine. 
social responsibility of business, the market transformation process, public-private partnerships, 
corporate social responsibility
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