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Denis Kolesnikov 
Compromise optimization model in the context of economic security

 In the article forming of model of optimization of pattern of production is described through balancing 
of the resource providing of the system. For an enterprise developed and decided economic-mathematical model 
of optimization of betweenness by commodity cultures which provide basic profitability of enterprise. A method 
is offered by us allows to define the parameters of agricultural enterprises, which are oriented to achievement of 
maximally possible firmness of agricultural technology for providing of economic security of agroindustrial 
enterprise.
production, optimization model, linear programming, economic security, profitability, firmness, threats 
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Anti-recessionary management companies of the agricultural sector 

The aim of this article is to make a complex appraisal of anti-crisis management in the agriculture of the 
region and the workout of some practical recommendations as for its improvement. 

In article the modern financial condition of the agricultural enterprises is analysed. Methods and forms 
of realization of anti-recessionary operation of business are considered.  

Lines of activity of the enterprise within the limits of the antirecessionary program and realization 
mechanisms ant crisis management are stated. 
anti-recessionary management, the anti-recessionary program, the enterprises of the agricultural sector 
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he process of marketing communicative strategy 
development for enterprise 

This article presents the essence of marketing communicative strategy and its value for each entity. The 
main objective of forming a marketing communicative strategy is described. Moreover, its place in the hierarchy 
of strategic planning at the enterprise is determined. MCS components and their main content are defined. Step 
by step procedure for the formation of a marketing communicative strategy is offered. It is based on the sequence 
of strategic stages in the development process. 
marketing strategy, marketing communications, marketing communicative strategy, brand, 
communication set 
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