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defining the concept of intellectual leadership in the conditions of globalization processes and changing the basis 
of the management system is substantiated.  

The transformation of general economic conditions under the influence of globalization and the formation 
of a knowledge economy is accompanied by an aggravation of competition at all levels, a rapid change in 
competitive positions, significant stratification of the competitive environment, changing rules and methods of 
competition. These trends require diverse actors in the global economy to pay particular attention to new 
phenomena, review the place and role of many economic and managerial processes. This requires the study of 
the theoretical foundations of the formation of the economic system in its modern sense and the distinction of the 
main trends of its development. The formation of intellectual leadership in modern conditions requires the 
justification and definition of its evolution.  

An analysis of the historical concepts of leadership development and the role of intelligence in leadership 
and competitive advantage is an important stage in the study of intellectual leadership. 
intellectual leadership, the concept of intellectual leadership, intellectualization of production 
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In the 21st century, tourism became one of priority development fields of economic and cultural spheres 
of life of the most countries worldwide. The most diverse places and regions which specialists name destinations 
become the object of their interest. Keeping, advancement and management of the tourist destination are, surely, 
the main tasks, when business touches the attractiveness issue of any region. The purpose of the article covers 
the research of theoretical and practical aspects and determination of ways of its effectivizaton. 

The tourist destination concept backgrounds, and also the parameters of estimation of its 
competitiveness, are revealed in the article. Different aspects of the tourist destination competitiveness 
management, namely: geographically-territorial, marketing, food, resource, economic and social have been 
considered and generalized. The position of Ukraine in the world rating of trips and tourism on the basis of 
competitiveness index due to the version of the World economic forum experts has been analyzed. The author 
offers the ways of effectivizaton of the tourist destination competitiveness management. 

The ultimate goal of the destination competitiveness increasing and the indicator of management 
efficiency is socio-economic development of the entire territory, which prognosticates the state of different 
activity aspects, in particular: normative-legal, organizational, financial, social and communicative. 
tourist destination, competitive advantages, competitiveness, factors of competitiveness, competitiveness 
management 
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