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Conditions for the Formation of Innovation Cluster in the Region 
The article discloses the study and the ways of improvement of theoretical aspects of creating the 

conditions for the innovation cluster in the region with the help of grounding the indicators of innovation, 
investment and personnel constituents.  

The analysis of the conditions for the formation of innovation clusters in the context of the regions of 
Ukraine was carried out. The explanation of the trends of activation of the formation of innovation clusters in the 
conditions of economic growth of the regions of Ukraine was further developed.  It was grounded on the 
assessment of innovative development of the region, which is an important stage in the development of regional 
innovation strategies and the choice of clustering directions. It is substantiated that the success of the 
development of the innovation cluster in the economy of the region depends, first of all, on the development of 
innovation, investment and personnel components. The use of multicriteria assessment of the preconditions for 
the formation of clusters in the region is proposed, which allows taking into account the most important factors 
influencing the process of formation of the cluster. 

The proposed method involves the use of available data for analysis, and takes into account the most 
important factors of the preconditions of clusterization. Therefore it is universal for using. The practical 
application of this technique will allow a reasonable preliminary selection of regions in which the most favorable 
prerequisites for the formation of clusters are available. Prospects for further research will consist in the study 
and evaluation of the conditions for the functioning of potential clusters in the region with the use of such 
qualitative methods as SWOT-analysis, PEST-analysis, the results of which can be used for substantiation of 
conditions for the formation of cluster structures in certain areas of economic activity in the region. 
cluster, innovation, investment and personnel constituents, region 
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 1 –        2014-2016 . 
2014 2015 2016 

   
   

   
 

SM Entertainment 286,9 5,99 280 15 313 21 
JYP Entertainment 48,4 7,7 50,5 3,1 69,5 7,5 
YG Entertainment 156,3 7,7 170 21,1 286,4 12,5 

:     [10]. 
 

         IFPF Global 
Music Report 2017   -20   8  ( . 2).    

 ,    2014-2015 .    
   19,2%   12,4%,        

  2,1%  1,0% . 
 

 2 –     Global Music Report 2017 

    
, . . 

  
, % 

 
 

, % 

, 
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  15800 - - - 
 1 5318,2 18 70 12 

20
16

 

 
 8 330,1 35 59 5 

:     [8]. 
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 3 –       Gaon  
   2017 . 

      / ’  
  

1 BTS – Love Yourself Her 1203533 Big Hit Ent./Loen 

2 EXO – The Power of Music 
Repackage (Korean Ver.) 442530 SM Ent./Genie Music 

3 Sechskies – Another Light 63035 YG Ent./Genie Music 

4 EXO – The Power of Music 
Repackage (Chinese Ver.) 55395 SM Ent./Genie Music 

  
1 NUEST W – W, HERE 287862 Pledis Ent./CJ E&M 
2 TWICE – twicetagram 276575 JYP Ent./Genie Music 
3 GOT7 – 7 FOR 7 251340 JYP Ent./Genie Music 
4 BTS – Love Yourself Her 173382 ( : 1376 915) Big Hit Ent./Loen 

:     [7]. 
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(   YouTube) 

  
   

 
 
 

  
   

YouTube 
SM Entertainment/ 

(SMTOWN) 11849298 7339569882 10 

JYP Entertainment/ 
jypentertainment 5247077 2678279785 12 

YG Entertainment/ YG 
ENTERTAINMENT 3096819 1068451298 18 

Big Hit 
Entertainment/ibighit 6483115 1139906782 1 

:     [13]. 
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South Korea’s Experience of the Human Capital Development in Mass Culture Area 

In modern conditions mass culture becomes the basis of the formation of human capital of all countries 
in the world. Exploring the theoretical and practical aspects of the formation and development of human capital 
in mass culture area acquire special relevance and for Ukraine. Using new ways and opportunities in the 
formation own high quality human capital in mass culture will improve its quality and form a positive image of 
country. 

The work is proved that mass culture became a specific product of an industrialized urbanized society. It 
forms new creative human capital, work places, increases the area of influence. Experience of South Korea shows 
the country which crossed from agrarian to industrial. The politic of the forming and effective use own human 
capital in mass culture area has improved image of country and formed demand on Korean culture in the world.  

Exploring the theoretical and practical aspects of the formation and development of human capital in 
mass culture area of the experience South Korea provides to determine and substantiate the directions of 
implementations alternative steps for Ukraine. It was defined the opportunities of development Ukrainian market 
mass culture and human capital, their effective integration for increasing the culture level of nation and whole 
country. 
mass culture, human capital, South Korea, Korean wave, entertainment 
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