
317

.      ,     -
   ,    ,     ’ .   

       -  -
    ,     ,   -

 . 
  -     . ,    
  -   ’       -

,    .         . 

  

-  . .   : [ . ] / . . - . – .: , 2003. – 500 .1. 
    2008-2011 : «  », «  », «  2. 

», «  », «  », «   »   « », 
« », « - ».

 . .  : [ ] / . . . – .: - , 1998. – . 189,  3. 
204-206.

-  . .  : [ ] :  2 . . 1:     4. 
 / . . - . – .: , 2004. – . 532-534.

 . .    //    . – ., 1999. – 5. 
. 127-144.

 .,  .    / . , . . – . .: , 2001. – 6. 
. 186-190.

Imaginative basis of mass-media language, which is achieved through the use of metaphorically-allegoric 
constructions and directly in uences the ef ciency of modern media-text and, as a result, is the inalienable component 
of emotional raising of readers, is considered in the article.
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The author depicts the function of slangish vocabulary and phraseology as powerful expressive means used by 
modern media for depicting certain realities. Such a vocabulary names different phenomena, characterises them. The 
slangs may emphasige some facts and show the author’s attitude to the described things.
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