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In the article the features of directive vocal acts are analyzed as to the method of suggestion in uence in journalistic 
discourse; It is analyzed their structure, facilities of realization, semantic and pragmatic factors which predetermine 
their suggestion. 

Key words: vocal acts, pragmatic performatives, journalistic discourse, suggestion in uence. 
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The types of social-evaluating idioms are described in the article, their structural and semantic characteristics are 
de ned. The methods of transformation of the idioms according to the author’s intention are de ned.
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