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The article examines the means employed to create the comic in the comedy «All for the Idea» by N.G. This 
work of literature, though re ecting the Civil War events, humorously reveals the shortcomings of the Ukrainians: 
disconnectedness, craving for power, seeing the service to the idea as condonation. With this as an aim, the author 
resorts to the various form of comic: humor, satire, irony and grotesque. 
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The article focuses on the de nition of the proper name of mass media. Attention is amphesis on the conditional, 
symbolic and onomastic hemeronims.

Key words: nomination, mass media, hemeronim, nomination process.

 821.161.2+821.112.2+821.162.3]. 091
. . 

’ -       

     . ,  
.   .  

   ’   ’ ,     -
  . , .   . .       -

 .           
, ,     ,      
    ,  ,   .

 : , , , , , .

        .   -
         ,     «  

 »,   . ,    .  «   ?», « , 
!», «    » . . ,   «   » . ,   «  » 

.    .
    –        , 

       ,      . 
,           «   »  

   ,   , : . , . , 
. , . , . , . , . , . , . , . .

    . , .   .    -
,            

       .       
. , . , . , . , . . 

« »      ,      , 
   « »   «  »     .  

-     –       [11, 218].  
            

. -   .    ,    
             . 

  . ,         ,    -
 ,   : ,    , -

              
« » , ,   ,   ,  .   

     ,      -
     .       ’   

    ;      ’    -
    [9]. 

   .  (« », «   », « »)  -
 ,   ,        , 


