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The aim of this research is to analyze the criterions of determination of those web resources which positions itself 
as an Internet Media.
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The article deals with the peculiarities of using global topics and motives as one of the method of gamerealization 
in modern Ukrainian mass-media. On the materials from the regional printing periodical editions the author shows the 
process of transformation and cooperation of globalization and gamerealization.

Key words: mass-media, globalization, global informational space, local mass-media, glocalization, game-
realization.


