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The article exposes essence of two basic conceptual approaches to nature and essence of political communications 
– informative and social. An author, in particular, selects a few levels of descriptions of intercourse of communicator 
and recipient in political spacious.
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The article tells about the relationship of the of cial views and opinions of the public, a mediator between them 
are the media. The author is an example of one of the region reveals the problem and concludes that the prevalence of 
views and attitudes of power in the press in Russia.
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