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From 2002 to 2008, 11 municipal newspapers in Russia of the Murmansk region, Arkhangelsk region, Karelia, and 
Kaliningrad led 15 civic journalism information campaigns. The hypothesis is true that a local newspaper can lead an 
information campaign, keeping objectivity and accuracy of mass media. The most signi cant result is that journalists 
increase a competence in public participation and civil initiatives and improve the technical skills of carrying out media 
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