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In the article it is analysed advertising in Lviv printing editions. It is investigated the quality of publicity texts 
after the criteria of legality, literacy, originality and ethics. Advertising of poor quality is found out and it is grounded 
pathogenic in uence of such advertising on society on the whole.
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The article deals with the problem of the differentiation of the terms connected with the notion «coaction».
Key words: event-communications, coaction, special coaction, event, special event, eventity.


