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The questions, connected with the problem of the creation of the own single communicative space of organization, 
are examined in the article.

Key words: integration, communications in the organization, holistic marketing, public relations, branding, 
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This article gives an analysis of advertising and informatively-advertising editions growth in Autonomous 
Republic of the Crimea. It is based on data presented by Republican committee of information and covers all available 
advertising editions of the period from 1994 up 2011.
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