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The article outlines and analyzes the situation of low frequency use of the genre on radio interview «Freedom», 
the causes of the unpopularity of synoptic and, consequently, proposed ways of enriching the genre palette information 
broadcasting Radio Liberty.
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The current article analyzes main peculiarities of writer`s publicism as a creative and imperative phenomenon 
based on the material of the book Prince of Darkness by Borys Oliinyk, discovers speci city of its polemical ethics and 
describes creative and imperative mechanisms of author’s cooperation with recipients. 
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