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In the article found out current questions derivation in a newspaper journalistic style: highlights and analyzes the 
structural types of acronyms, especially their functioning.

Key words: language newspaper, acronym, economy of lingual strength.
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The article analyses language peculiarities of emotion advertising. The special attention is spared to research of 
functional features personi cation, pithet, metaphor, phraseology.

Key words: emotion strategy, emotion advertising, emotion information, personi cation, epithet, metaphor, 
phraseology.
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