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The article analyses language peculiarities of emotion advertising. The special attention is spared to research of 
functional features personi cation, pithet, metaphor, phraseology.

Key words: emotion strategy, emotion advertising, emotion information, personi cation, epithet, metaphor, 
phraseology.
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Wright G.H. von. The varieties of goodness / G.H. von Wright. – Z., 1963. – 97 p.4. 

The article presents an interesting view of the language material of the general estimative modus categories (based 
on the material of Russian language newspapers «2000», «Facts», «Komsomolskaya Pravda», «Comments» for the 
period of 2005-2008). The analysis of the given type of meaning of estimative predicates is done considering the 
classi cation of the estimations made by N.D. Arutunova.

Key words: estimative modus categories, modi with general estimative meanings, modi with partially estimative 
meanings, modi with emotionally estimative meanings.
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