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As the principles of selection and the operation mode of language means of expression in the media depend to some 
extent on the socio-communicative setting of different publications, variety of socio-linguistic characteristics seems to 
be a necessary prerequisite for the formation of an extensive framework of speech implementations, which can serve as 
a basis for studying usage and its’ linguistic patterns. However, a comprehensive description of the mass media texts 
that does not reduce to the study of certain aspects of this extremely complex and multifaceted phenomenon, is hardly 
possible without a system analysis that considers media text as an integral multi-level construction in inextricable 
connection to its verbal and media characteristics.

Key words: speech culture of mass communication, common culture, social medium, pace of language dynamics, 
lexical system of language, verbal aggression, narrative metaphorization, verbal behavior. 
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Consideration of the mass-media culture is impossible without the concept of «image of the author.» The 
introduction of this category in the paradigm of the study allows us to generalize a wide variety of concepts that 
are based on a common core, main body. Generalized author – is an average characteristic, an ideal image, that has 
incorporated many features of the speci c authors of the period.

Key words: mass-media culture, image of the author, genre limits, information sciety, postmodernism, deviance, 
media text, state of language, cue function.

 070 (808)+ 316.6
. .  

       
     « »

  ,    ,    
  -       

  

      ,      -
        -  ,  ,  

’      .
 :  ,  ,   ,  

- .

 -          
         ,   
   .    –     ,   

 ,        . 


