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The article presents the part of the two-way comparative analysis of the Ukrainian and English verbal syntag-
matics. It is focused on such aspect as authosemantics. 
Key words: contrastive linguistic, Ukrainian and English verbal systems, syntagmatics, authosemantics.  
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   [1; 2; 6].      „ ” ( -
)    ,      : 

.      ( . )   ;     
      ( . )   ; . My legs had begun to 

tremble, with fear now, not anger (N. Bawden)  My legs had begun to tremble; The old reactions 
died hard (T. Mo)  The old reactions died; ... her eyes began to twinkle with merriment 
(J. Pardoe)  ... her eyes began to twinkle . 
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           ,      

-   : .     ( . -
)      ( - .);  –   ( . )  -

 ( - .,  - .);   ( - .);   ( . )    
( - ., - .); . It is too difficult to save (T. Mo)  to save (smth.); He is too proud to beg but 
not ashamed to steel (Prow.)  to beg (smth.); to steel (smth.); It is sometimes more convenient to 
forget than to remember (J. Pardoe)  to forget (smth.), to remember (smth.); It is not for me to say 
(A. Alcott)  to say (smth.). 
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 „  – ” (64,4 %),     ,  

         „ -
 – ”  „  – ” (50,7 %  49,3 % ). 

             
  , : ) „  – ” ( . – 20,8 %; . – 27,7 %); 

) „  –  ” ( . – 12,2 %; . –13,4); ) „  –  ( )” ( . –
 11,7 %; . –14,1 %); ) „  –  ” ( . – 6,3 %; . – 5,7 %); ) „  – ” 
( . – 8,2 %; . – 12,2 %); ) „  – ” ( . – 4,4 %; . – 6,9 %).   
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1)  ( )    ( )  
      (to dawn, to dew, to 

drizzle, to freeze, to hail, to lighten, to pour, to snow  .),     -
  ’      .  

           
  (   ): .  ;  ; -

   . .  . The rain stopped.       
         -
 ,   : . As the sky lightened even more 

and they began to make out their surroundings more clearly, Fenella and Caspar both found 
themselves looking out for the signs that Floy had hoped to leave (B. Wood). 

2)     ,      
  ’      ( )  

     .      -
.       : .  – . to rain; . 

 – . to snow.    (   )   
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   ’  ( )   ,  -
 : . .  (  );  ;    

. It starts to rain, and it not only rains but it pours (G. Langley); It looked like it could rain again 
or even snow (A. Hassall); This should keep the whole system warm enough even if it is freezing 
outside (N. Bawden). 

3)        –  
  ,    ,    

           
   , .: .   ,      

( . )  . And maybe pigs can fly (R. Elliot); .   ’      
( . )  . Kylie can sing, act and dance and is unique (J. Pardoe). 

4)   ,       
     - ,    

,      ’   , .: 
.        ( . )  . She wanted to bike along the 

road for a swim …. (M. Scott). 
5)          

     ,     
   ,  „ ”    . .: .   

   ?  . Have you any business that presses?; .   
 (  )  . Nothing remains that presses; .      – 

. He did it when about to die (D. Lawrence). 
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The article focuses on the peculiarities of the verbalization of suggestive influence in modern English discourse 
of corporate imagemaking. The classification of different tactics, which realize the suggestive strategy of 
business company image creation, is developed. 
Key words: corporate image, suggestive strategy, communication tactics. 
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