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The article describes the methodological base of gender in a literary text. Revealed a difference between the use

of terms related to the manifestation of gender in literary text. It is proved  the feasibility of using of the unit of gender
objectification for gender study. Also, this is an example of detection of those units at the lexical level in the
autobiographical text.

Key words: gender, labeling, objectification, a technique.
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The article deals with the study of softonyms as onomastic units of the English language. The functions
performed by the software products names are defined and analyzed.

Key words: proper name, onomastic space, function, pragmonym, softonym.
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