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Xapakrepuctuka crnoco0y Oyrtss (CMEPTH e/icnye TAK) mpencraBieHa iMEeHHHKamMH Ta
NPUKMETHHKaMH, SIKi BKa3ylOTh Ha Te, II0 CMEPTh € YAMOCH CTpalIHUM Ta HeBaptuM: “Death seemed a
poor recompense for his efforts”; “Death... like horror”. JEII[O (DEATH) ¢/icnye TAK (a poor
recompense, horror).

Xapaktepuctuka crocody Oyrrs (OKUTTS e/ichye TAK) mnpencraBineHa iMEGHHHKaMH Ta
NPUKMETHUKAMH, 3HAYCHHS SKUX BKa3yIOTh Ha Te, M0 HUTTS MOXe OYTH OJHOYACHO 1 TapHUM —
‘splendor’ (beautiful and impressive features of something) — “ ... a life of splendor”, i, naBmaxwu,
HezamoxHUM — ‘beggars’ (poor person) — “Even if we lived as beggars in Paris!”. JEII[O (LIFE)
¢/icuye TAK (splendor, as beggars).

OTxe, MOXHa 3poOHUTH BUCHOBOK, 1o KoHIentu “DEATH” Ta “LIFE” mocuts posropuyTto Ta
BCeOIYHO MOXKHA MPENCTaBUTH 3a AONOMOToI0 (hpeliMoBoi Mozeni. HarmoBHEeHHS CIOTIB IUX KOHIENTIB
Ma’K CITIBbHI Ta pi3Hi Jekcemu. [leBHi BepOaizaTopy npuTaMaHHi JIMIIE OAHOMY 3 KOHIICTITIB, ale € i
TaKi, AEMOHCTPYIOTh CX0Xi O3HaKH /U1 000X KOHIIETITIB.
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AHI'VIOMOBHA AKTYAJIIBAIIAA HOBUX EKOHOMIYHUX JOKTPUH

B cmammi npoananizosano coyioninesanvhi acnekmu aHeniuCbKUX JIeKCUKO-(PPa3eonociuHux iHHO8ayill, Wo
aKmyanizyloms HOBI eKOHOMIUHI OOKmpunu. Busaeneno xopenayito neonocizmié 3 6i0N0BIOHON COYIOKYIbMYPHOK
iHghopmayieio 1 oxapakxmepuz06ano cneyu®ixy 6epoaibHoi penpesenmayii HOBUX KOHYenyilli 6 eKOHOMIYL.

Kouoei cnosa: akmyanizayis, éepbanvha penpezeHmayis, HeOHOMIHAYIA, COYIONIHEBANHUL ACNEKM.

B cmamuve npoanatu3upoeansbl COYUOIUHSBAIbHbIE ACNEKNbl JleKCMKO-d)pa?eOJZOZuHeCKMx anoeaL;uﬁ,
aAKmyaiusupyromux Hoevle ISKOHOMUYECKUE OOKmpqul. Buisignena Koppeysyust Heolocumos ¢ coom@emcm@yioweli
COYUOKYIbIMYPHOU UHpOpMayuell U OXapaKkmepuz0eana Cneyudura 6epoaibHoOl penpe3eHmayiil Ho8blX KOHYenyuil 6
OKOHOMUKe.

Knroueswie cnosa: akmyanusayusi, 8€p6aJZbHaﬂ penpesenmayus, HEOHOMUHAYUAL, COquﬂuHZGa/leblﬁ acnexkm.

The article analyzes socio-lingual aspects of English lexical and phraseological innovations that actualize new
economic doctrines. It also defines the correlation between neologisms and corresponding socio-cultural information
and describes characteristic features of verbal representation of new conceptions in economy.

The results of the undertaken research show that some quasi-synonyms (economy, economics, capitalism) or
their clipped forms (mostly the formant -nomics) are actively involved in the verbalization of modern economic
doctrines, models and trends. Considering the fact that neologisms (neolexemes and neophrases) which are formed on
the basis of the quasi-synonymic terms denote specific concepts, they reflect hierarchical hyper-hyponymic relations.

The sociolinguistic analysis of the neologisms relevant to new economic doctrines proves that the multiplicity
of ideas and trends in today’s economy are predominantly secondary nominations formed on the basis of both
common names (experience economy, greenomics, handicapitalism) and proper nouns (Enronomics, Goldilocks
economy, Obamanomic). The structural-semantic analysis of new nominative units enables to distinguish specific
characteristics of word-formation, semantic neonomination and phraseological neonomination.

A thorough analysis of the interdependency between socio-lingual and lingual (structural-semantic)
parameters of English lexical and phraseological innovations that actualize new economic doctrines provides support
for the hypothesis of the existence of a multidimensional correlation between processes of neonomination in the
English language and key factors in forming a new economic paradigm.

Key words: actualization, verbal representation, neonomination, socio-lingual aspect.
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XapaKTepHUMH pUCaMH TOCTIHAYCTPiaIbHOI EKOHOMIKH € aKCiOJOTIYHHUHN TUTIOPai3M, Meperisijg
TPaJULiHHUX CBITOTJISAHUX OPIEHTHUPIB 1 HOPM, T€TEPOTCHHICTh. HasiBHICTh HEOHOPITHUX, TTOJIEKY AN
TPAaHWYHO MPOTHJICKHUX, SBUII Ta IXHIX IHTEPHpETaIlid CIPHsIE TOSABI YHCIEHHOT TPYITH aHTIiHCHKIX
HEOJIOTi3MiB, KOTPi BepOai3yroTh HOBI €KOHOMIYHI JOKTPUHH, MOJIENTI 1 KOHIIETIIi.

Y cyyacHHX MOBO3HAaBUMX CTYHifiX ICHYIOTh IPYHTOBHI HAalpalOBaHHS BITUYM3HSIHHUX 1
3apyOiKHUX JIIHTBICTIB, TIPUCBSYCHI BUCBITICHHIO aKTyaJbHUX MUTAaHb aHTIiHCHbKOT Heoorii [1; 3; 4;
5; 7; 8]. Omnak IOCHIIKCHHS KOJIa THTaHb, KOTPI CTOCYIOTBCS COILIOKYJIBTYPHHX IapamMeTpiB
HOBOCTBOPEHMX MOBHHX 3ac00iB B aHIJIHCBKIH MOBI cepu EKOHOMIKH, IOTEHep 3alUIIAEThCS
aKTyalbHUM. 3 OTJISILy Ha BHIE3a3HAUCHE, MemOol HAyKOBOI PO3BIIKH € aHalli3 COLIOMiHIBaJIbLHUX
acTeKTiB BepOambHOI penpe3eHTalii peatiil, CIiBBIIHECEHUX 3 HOBUMH €KOHOMIYHHMH JTOKTPHHAMH.
JlocsirHEeHHS IOCTaBIICHOT METH Tepeadadae po3B’i3aHHS TaKUX 3A60AHb.

- BUOKPEMHTH Ta CHUCTEMAaTHU3yBAaTH JIEKCHYHI W (ppa3eosioriyni OJUHUILI, IO PErpe3eHTYIOTh
HOBI €KOHOMIYHI TOKTPHHH,

- BCTAaHOBHTH KOPEJAIII0 MK IHTPATIHTBAIGHUMH Ta EKCTPATIHTBAILHUMH YHHHHKAMH
(hopMyBaHHS HOBOTBOPIB;

- OXapaKTepu3yBaTH crieludiky BepOaIbHOI penpe3eHTallil HOBUX €KOHOMIYHUX JOKTPHH.

Po3mouatn BapTo 3 po3MIIsAy TENECKOMIWHUX HaMEHyBaHb, IO YTBOPWINCS B pe3yNIbTaTi Aii
MEXaHi3My aHaJoril 1 3anmy4deHHs: GopmaHTa -NOMICS (yciueHHs JeKceMHu eCONOMICS), SKUil Mo3HAYa€e
,,€KOHOMIUHY TOJITHKY; €KOHOMIYHMI acmekT misuibHocTi”. Crim HaramaTH, IIo ,,yJIaMoK” -NOMmics
CIIOYaTKy BHKOPUCTOBYBABCS BUHATKOBO Y CKJIAJli BiTaHTPOIIOHIMHUX JepuBartiB. [IpoTe B cydacHOMYy
CIIOBHUKY aHTJIMCHKOI MOBH B CTPYKTYPHHX MOJIEISIX TEIECKOMI3MIB 31 CIIOBOTBOPYUM EIIEMEHTOM -
NOMICS TPAaIUISIOTHCS 1 MPOMpiaibHi OAMHHUII, i 3arajibHi Ha3BH.

[Ipoanamizyemo mEpBHHHO aBTOPCHKI HEOJIOTI3MH, KOTPi B OCTaHHI POKH BUKOPHCTOBYIOTHCS Y
MoBi 3MI nns HaliMeHyBaHHS EKOHOMIYHHX CTpaTerii OKpeMHUX IMONITHYHHX IIiJepiB, a came:
Bushonomics,  Clintonomics, Kerrynomics, = Manmohanomics, =~ MBnomics,  Merkelnomics,
Obamanomics, Putinomics, Rubinomics, Sarconomics, Thaksinomics. Y HaBeaeHux Teaeckomizmax 10
CIIOBOTBOPY 3aIy4arOThCsl HE Jiniie aHTpornoHiMu-mipisuina (Bush, Merkel, Obama, Sarkozy, Putin),
IO CTajJo0 BXE THIIOBUM, a ¥ iMeHa jaepxaBHux nisdiB Thaksinomics (Taksin Shinawatra)
,»,CKOHOMIUHMI Kypc mpem’ep-minictpa Taimanmy Takcina IllunaBatpu”, Manmohanomics
(Manmohan Singh) ,,ekoHOMiYHa MONITHKA iHAIHCHKOrO Jigepa Manmoxana CiHrxa” 4dm HaBiTh
imimianu, sk y jgekcemi MBnomics (Lee Myung-bak + economics) ,,MakpOe€KOHOMIYHA MOJITHKA
niBAeHHOKOpeHchKkoro npesuneHTa JIi Min baka”.

Ha mam morusp, icHye KiibKa NMPUYXH, YOMY TakKa iHHOBaIliiHA JEKCHKa PiKO (IKCYEThCS Y
nekcukorpadivaux Jpkepenax. [lo-mepire, MOMyNSApHICTh MONITHYHHUX MiS4iB € MIHIMBOIO, a OTXKE,
OUTBIIICTh HAa3B, YTBOPEHHX 13 BUKOPUCTAHHSIM aHTPOIOHIMIB, IIBHJIKO BTpadyae akTyaiubHIicTh. [o-
JpyTe, CTABJICHHS MOBIIIB JIO TI€T YM 1HIIOT €KOHOMIYHOI JTOKTPUHU 3a3BUYAN MiJITBEP/KYETHCS JIUIIC
KOHTEKCTyalnbHO. AJDKe, sk ciymHo 3ayBaxye lO.€. Kamyrina, BmacHi Ha3BU ,,HECIIPOMOXKHi”
Ha/IaBaTH SIKICHY 3MICTOBY XapaKTEPHCTUKY HOMIHOBaHWUM MOHATTAM [6, ¢ 59]. Tomy 0e3 BUBYEHHS
KOHTEKCTY W €TUMOJIOTIi HOBHX CHiB-TiOpHJIB, OJJHUM 3 KOMIIOHEHTIB SIKHX € OHOMAacTHYHA peais,
iXHS CeMaHTHKa 3aJIUIIAETHCS TIPHXOBAHOIO.

Jlemo iHIre MOXOMKEHHS Mae JiekcemMa Enronomics (Enron + economics) ,,exoHoMiuna
CTpaTerisi, IO CIUPAEThC HAa OyXTralnTepchKi MaHIMyIsALii”, OCKUILKA sl Hel TBIPHOIO OJMHUIICIO
CIIyI'y€ HE aHTPOIIOHIM, a €proHiM, TOOTO BJIaCHA Ha3Ba JIJIOBOro 00’e€mHaHHs Jrojei. [IpuBeprae
yBary JepuBaIliiHUI TOTEHIiall OHOMAacTH4YHOi peamii ENron, sxa, HaOyBarouu THUII30BaHOTO
3HaYeHHs, Oepe y4acTh y CTBOPEHHI I[1J10i HM3KHM MOXiTHIUX HEOHOMIHAIH 3 OIIHHOI0 KOHOTATHBHOIO
ckimanoBoro cemantuku (Enronitis, Enronic, Enronian, Enronista, Enronism, to Enron, to Enronize,
Enronish). Takum 4YMHOM, CKaHAal HABKOJO CHEPreTUYHOTO KOHILEPHY ,,EHPOH” mepeTBOpHUB
nponpiaTu ENron y cumMBOJI KOpPIOPaTUBHOI 3TOYMHHOCTI Ta PiHAHCOBUX MaXiHamii.

V psizti Heosori3MiB 3 HOpMaHTOM -NOMICS IPYrUM KOMIIOHEHTOM CIIYT'YIOTh HE BJIACHI, @ 3aralibHi
Ha3BH. JIOTIYHO MPHITYCTHTH, IO 3POCTaHHSA KUIBKOCTI TaKHUX TEIECKOIIHMX HOBOTBOPIB 3yMOBJICHE
iXHBOIO 3MATHICTIO JAaBaTu OiMbII MPO30pi HOMiHAaMii, 3po3yMisi 0e3 Omopu Ha KOHTEKCT, SIK-OT:
ecolonomics, environomics, greenomics ,,eKOHOMiKa, 1[0 CIOBIAyE€ €THKY €KOJOTIYHOI CBiJOMOCTI"”;
freeconomics ,,0i3Hec-Mo/ie b, KOTpa O0a3yeTbCsi Ha YsBICHHI PO OE3KOIITOBHICTh OIEparlii,
3IIHCHIOBaHUX Yepe3 [HTepHeT”; WOMenomics ,,KOHLETIIisI PO 3pOCTaHHs POJIi )KIHOK B €KOHOMIYHOMY
KUTTI”. ,,YJIaMKOBHIT” €JeMEHT -NOMICS JeMOHCTPYE BHCOKY YaCTOTHICTh BUKOPHUCTAHHS, YHACIIIOK
4Ooro 3’SBWJIACSA BEJMKA KINbKICTh CTPYKTYPHO OIHOTHITHHX 3poiieHs: bionomics, bossonomics,
burgernomics, culturenomics, debtonomics, infonomics, lattenomics, urbanomics.
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Hlnsaxom ¢paszeonorizamii BiIbHUX CIIOBOCHONYYEHb YTBOPHIIMCS HEOJNOTI3MH, B SKHX
BUKOPHUCTOBYETBCSI HE YyCideHa, a TIOBHA (opMa JIeKceMu Economics: attention economics
,,eKOHOMIYHA MOJE/b, IS SIKOT HAaWBaKJIUBIIIMM € MPUBEPHYTH YBary CIOKHBadiB J0 TOBapiB /
nociyr”, bling-bling economics ,,exkoHoMika, KOTpa OTypa€e iHPAHTHIBHOMY BHTPAYaHHIO KOIITIB 3
METOIO TiIBHINEHHS CBOTO COLIANBHOrO cTaTycy”’, crapshoot economics ,,0i3Hec-Momenb, B SKii
KOMIIaHisi BUKHUBAE 32 PaXyHOK MPHOYTKOBOCTI JIMIIIE OKpeMUX TOBapiB / mocayr”’, zombie economics
,,€KOHOMiKa, OCHOBY SIKOi CKJIAJ]afOTh 30aHKPYTLIII UM HEIUIATOCTIPOMOXKHI (PipMH, KOTPI, HE3BAKAIOUH
Ha 11e, IPOJIOBXKYIOTh iCHYBaTH .

BpaxoByrouu Te, 0 y JOCIIAHUIBKAX 1 HAYKOBHX MyOJIiKalisgX TepMiHK €CONOMICS Ta economy
YaCcTO BXKUBAIOTHCS K CHHOHIMH, y HU3I[ HallMEHyBaHb TBIPHOIO OCHOBOIO CITyTY€E JIeKceMa economy:
gig economy ,,MoIeNb EKOHOMIKH, KOTpa mepefdayae KOPOTKOYACHY pPOOOTY CIEIiaicTiB-
¢pinaHcepiB HaJ HEBETMKMMH MPOCKTAMHM, sKi BOHM 3HaxomsaTh B InTepueti”, plutonomy (Pluto
(ILtytoc — Gor GararcTBa B rpeubkiit midomorii, y pumisa [LryTon) + economy) ,,ekoHoMiKa, B AKiit
OimBIICTE MaTepiadbHHUX OJar HaleKHTh MEHIIOCTI”, CApPpucCCino economy ,,eKOHOMiKa, I SKOI
XapaKTepHUM € IIBUJKE 3POCTaHHS B OJHIN raiy3i i MOMIpHUIA PIiCT B IHIIUX ceKTOpax”, experience
€CoNnomy ,,KOHLIEMIis, 3T1THO 3 KOO CII0KHMBa4i OTPUMYIOTh [IE€BHI BpaKeHHs Bil npuaOaHHA TOBapiB
i mocayr”, Goldilocks economy ,,exkoHOMiKa, 1110 € aHi MOXKBABJICHOO, 00 CIPUIUHUTH 1HQIIALIO, aHi
HAJTO MIISABOIO JJIs TIOYATKy perecii’. Bukiukae 3alikaBjIeHHS CeMaHTHKa (Qpa3eosIoriyHOl OJUHUIL
Goldilocks economy. 3aBasku MeTahOpPUIHOMY BHKOPHCTAHHIO iMEHI 30J0TOBOJOCKH 3 aHTIIHCHKOT
kasku “‘Goldilocks And The Three Bears” Bramyerbcsi acomiaTHBHHUI 3B’30K 3 (DOHIOBHM PHHKOM
bear market, Ha sikomy nepeBakae TEHICHIIIS 10 3HMKESHHSI I[iH.

VY neskux Ha3BaX €KOHOMIYHHMX MOjIENeil TBIpHOI 0a3010 CIyrye MOBHA onuHUIlsE capitalism,
KOTPY BBa)Ka€EMO KBa3iCHHOHIMOM JIeKceM economics, economy. Sk saysaxye FO. JI. AnpecsH, s
TOTO, a0W KBa3iCHHOHIMH, CEMAaHTHYHHUIA OOCST SIKUX 30ira€Tbcs 4acTKOBO, OYJIM B3a€MO3aMiHHHMH,
Heo0XiIHO, 00 TXHI CeMaHTH4YHI PO30IKHOCTI Y psAJi MO3ULINA MOIIM HelTpamizyBarucs [2, ¢. 235].
Came sK B3a€MO3aMiHHHI KBa3iCHHOHIM CIIiB €CONOMICS, economy iHrBanbHHUN 3HaK capitalism
BUKOPHCTOBYEThCS Y HHU3II HaWMEHYBaHb, YTBOPEHHX Yy XOJI CJIOBO- 1 (pa3oTBOpEHHS: Crony
capitalism ,,xamitanism, modymoBaHuil Ha 3HAKOMCTBaX Ta ocobucTHX 3B s13kax”, fiduciary capitalism
,KamiTagicTHYHa MOJeIb, B SKii KOpIOpallii 3HAXOAATHCA IiJ BIUIMBOM 1HCTUTYHIOHAJIBHUX
akiioHepiB (MeHciiHuX QOH/IIB, MaioBUX iHBecTUINHHUX GoHIiB Tomo), handicapitalism (handicap +
capitalism) ,,opienraiiis Ha BUPOOHMIITBO MPOAYKIIii JJIsI JFOACH 3 OOMEKEHHMH MOKJIUBOCTSIMH”,
philanthrocapitalism (philanthropy + capitalism) ,,comianbHo Opi€HTOBaHHMH KamiTali3M, MOEAHAHHS
OizHecy i ¢ixaHTpOITii”.

VYci HaBe/ieHI HOBOTBOPH € BHJOBUMHU Ha3BaMH, OCKUIBKM MAlOTh BYXKY€ 3HAYCHHS, HIX POJOBI
TepMinu (economics, economy, capitalism). Ha wmamr mormsaa, 3pocTaHHS KiTBKOCTI BHIOBHX
HaliMEeHYBaHb HAaBKOJIO POJIOBUX TEPMiHIB MOSCHIOETHCS 3MIHOIO BEKTOpa €KOHOMIYHOI MisTIBHOCTI Y
OiK OUTBIN HITHOBHUX Ta MPOPAXOBAHUX CTPATETIi.

Ha BiaMiHy BiJl ycixX BHILIEPO3TISHYTHX Ha3B €KOHOMIYHHMX KOHUEMIIN i MOJesieli, HeoIori3M
market-Leninism ,,exoHOMiKa, B sIKiii TIOEJHYFOTHCS ACTIEKTH KariTaai3My i KOMYHI3My” YTBOPHUBCS He
Ha 0a3i CEeMaHTHYHO CIIOPIJHEHUX JIEKceM economy, economics, capitalism, a nuistxom criosyveHHst
KOHTPAaCTHHX 3a 3HAUEHHSAM CJiB, BHACIIZJOK YOTO YTBOPIOETHCS HOBAa CMHCIIOBA SIKICTH 1
HECTIO/IIBAaHUI EKCIIPECUBHHN €eKT. 3 OIsily Ha CYNEepewIMBICTh MEPBHHHOTO CEHCY MOBHHX
omuHMIe Market ta Leninism HaBeaeHy HEOHOMIHAIIIIO MOYKHA TPAKTYBATH SIK OKCIOMOPOH.

Ha minmcraBi mpoBeneHOi HayKOBOi pO3BIOKK 3pobuMo fesiki eucnoexu. llo-meprue, mis
BepOabHOI penpe3eHTallil CyJyaCHMX E€KOHOMIYHMX JOKTPHH, MOJIENICH 1 TCHICHIIH €KOHOMIUHOTO
PO3BUTKY aKTHBHO 3aJIy4alOThCs KBa3iCHHOHIMH €CONOMICS, economy, capitalism abo ixHi ycideHHs
(mepeBakHO (opmaHT -nOMIcs). ITlo-apyre, Heosori3Mu, yTBOpPEeHI Ha 0a3i KBa3iCHHOHIMIYHHX
TEpMiHiB, € OAMHUIISIMU TilEepO-TIIOHIMIYHOI TEPMIiHOJOIIYHOI MapagurMH, OCKUJIBKH IO3HAYaroTh
BUJIOBI MOHATTS. | MO TpeTe, MHOXUHHICTH iiel 1 TEHIEHI[IH B €KOHOMIIll BTIIIOIOTH BTOPHHHI
HOMIHAIil, CTPYKTypHHMH KOMIIOHEHTaMH SKHX € SK 3arajbHi Ha3Bu (€Xperience economy,
greenomics, handicapitalism), Tax i Binacui Hazeu (Enronomics, Goldilocks economy, Obamanomic).

IlepcriekTBY —TOJAIBIIMX HAYKOBUX IIOMIYKIB BOAYaeMO Yy JOCIDKSHHI JIHTBAIbHUX 1
COIIOKYJIBTYPHHX TapaMeTPIB JISKCHUYHHX 1 (PPa3eoIOriyHMX HEOJIONi3MIB aHIIIHCHKOI MOBU ChepH €KOHOMIKH.
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I'. Cemen
(YepniBui)

POBOTA 3T ABETOIO HA 3AHATTAX 31 CTYAJEHTAMMA
®AKYJIBTETY ®I3UYHOI KYJbTYPHU TA 3JI0OPOB’SI JIIOJUHU

Cmamms NPpUCBAYEeHA MONCIUBOCMIAM NOEMAanHoco 66€0eHH s YUMAHHS AH2TIOMOBHOL npecu cnopmuenoi'
MeMaAmuKyu Ha 3aHAMMAX 30 cmyOoeHmamu Qaxyiomemy @I3uuHOl Kyibmypu ma 300p0o8’s JOOUHU, SUOam
OLLIbHOCMI, MPYOHOWAM Nepekiady ma NepCnekmueam GUKOPUCMANHHS 2A3eMHUX MAmepiane 8 yubo8omy
npoyeci.

Knrwuosi cnoea: cnopmusna mepminono2is, 6uOu CHopmy, CHOPMUSHA npecd, 6uou OIAIbHOCMI,
MemoOudHi peKomeHOayii.

Cmamobs nocesuieHd  B603MONCHOCMAM  NOMANHO20 66e0eHUsl  YMeHUsl AH2N03bIYHOU npeccol
CHOPMUBHOU MEeMAMUKU HA 3aHAMUAX CO cmyOeHmamu Qaxkyibmema @u3UYecKou Kyrbmypsl U 300p06bs
yenoeekda, suoam deﬂmeﬂbﬂocmu, mpyOHocmﬂM nepegoz)a u nepcnekmueam UCnoib306AaHUsl  2A3€MHblX
Mamepuanosg 8 yuebHom npoyecce.

Knrouesvie cnosa: CnopmueHas  mepmMuHoIocuA, 68UObL cnopma, Ccnopmuernast npecca, 6UO0bI
OesimenbHOCMU, MEeMOOUYECKUe PEKOMEHOAYUU.

Knowledge of foreign language is a necessary component in the background of physical training majors.
Learning English is helpful for communicating with colleagues from abroad where they often travel to for
sporting events or training sessions in different kinds of sport; getting access to the authentic sources of
information; thorough understanding of sport terminology of their major as it is English that a lot of sport terms
are borrowed from.

The aim of the survey is to investigate the possibilities of using newspapers at the English lessons with
physical training and health protection college students. Articles from Digest, Kyiv Weekly (Section Sports),
USA Today (Section C: Sport Life), Daily Mail (Sport) have been selected for analysis. The issue of teaching
English to sport majors has been discussed at a number of conferences; the problem of using newspaper at the
lessons was elucidated in the articles and abstracts. But it still needs some special attention as new kinds of
sport appear and newspapers bring us new notions each time we read them.

Newspaper texts should be introduced gradually taking into consideration the level of students’
background and the scope of their interests. Special attention should be paid to the vocabulary, to the lexical
peculiarities of newspaper texts on sport: proper names, special sport terms, compounding, clipping,
abbreviations as well as grammar phenomena such as phrasal verbs, passive voice, tenses of the verb, infinitive
constructions. Sport phraseology also needs some special explanations. At the same time a lot of words in the
articles on sport are understandable for students: title, round, knock-out. Sport majors can easily use them
provided they have good reading habits.

One of the most difficult task is reading authentic texts from the English-speaking world press for in this
case the problem of style is added, the usage of different stylistic devices which sport journalists introduce to
hold the attention of the readers — metaphors, similes, graphon etc. Only some students that have shown
excellent results in learning English can cope with this challenging task so far. But in future there is sure to be
more highly motivated students as knowledge of English is likely to help create new jobs for physical training
majors.
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